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Master of Business Administration (MBA) - Revised Curriculum
2024 Pattern

2-year, 4 Semester Full time Programme
Choice BasedCredit System (CBCS) and Grading System
Outcome Based EducatiorPattern
Aligned with NEP

MBA | effective from AY 2024 - 25
MBA Il effective from AY 2025 - 26

1.0 Preamble: Therevised MBA Curriculun024 integrates the National Education Policy, 2020 ethostkéth
Choice Baseredit System (CBCS) and Grading SystamiOutcome Based Educatio(OBE)

2.0 Credit: In terms of credits, for a period of one semester of 15 weeks:

a) everyONE-hoursession per week of L amounts to 1 credit per semester

b) a minimum offTWOhours per week of T amounts to 1 credit per semester,

c) a minimum of TWO hours per week of P amounts to 1 credit per semester,
Each credit is a combination of 3 components viz. Lecture (L) + Tutorials (TF)-tideréractical / Project Work
Self Study (P) i.e. LTP Patterrindicative LTP, for each course, is documented:in‘the syllabus.

The course teachenay, with the consent of the Director / Head of the'Department / Designated academic authority
of the Institute modify the LTP of the course in view of the course’requirements, nature of the course, the level of
learners and the type of pedagogy and assessment tools proposed:-

2.1 SessionEach teachingearning, evaluation session shall-be of 60 minutes. However, institutes shall have the
flexibility to define their time slots in a manner as to use their faculty and infrastructure resources in the best
possible wg and ensure effective learning & comply with the credit structure of the respective courses

2.2 Course Announcement:The institute shall announce the elective courses and specializations it proposes to
offer the students out of the wider course basket. It is not mandatory to offer all the specializations and all the
electives. However, in the spirit of Choice Based @r8ystem institutes should offer choices to the students
for the elective courses and not offer only the minimum number of electives.

2.3 Course Registration: It is mandatory for every student, to register every semester, for the courses opted for
that semester. Each student, on admission shall be assigned to a Faculty Advisor who shall advise her/him
about the academic programs and counsel on the choice aescetQ VLGHULQJ WKH V¥ GHQWIV |
goalsand courses taken in the earlier semesWith the advice and consent of the Faculty Advigee student
shall register for a set of courses he/she plans to take up for the Se®@egtents shall have to register for
the courses forthe:semester within first week of Semester | and immediately after conclusion of the preceding
term for subsequer@emesters Jllll and 1V.

3.0MBA Programme Focus

3.1Programme Educational Objectives PEOS):

1. PEOL: Graduates of the MBA program wdlliccessfully integrate core, cresmctional and intedisciplinary
aspects of managemeheories, models and framewonkih thereal-world practicesand thesector specific
nuancego provide solutions to real world business, policy and social issuadynamic and complex world

2. PEO2: Graduates of the MBA program will possess excettemimunication skillsexcel incrossfunctional,
multi-disciplinary, multicultural teamsand have an appreciation focal, domestic and global contexs as
to managesontinuity, change, risk, ambiguity and complexity

3. PEO3: Graduates of the MBA program will be appreciative of the significan¢edidn ethos and values in
managerial decision makingndexhibit value centered leadership

4. PEO4: Graduates of the MBA program will be readyetogage in successful career purseitsering a broad
spectrum of areas icorporate, norprofit organizations, public policy, entrepreneurial ventueesl engage
in life-long learning

5. PEOS5: Graduates of the MBA program will be recognized in their chosen fields for thesilagerial
competencecreativity & innovation, integrity & sensitivitio local and global issues of social relevance and
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earn thetrust & respectof others asinspiring, effective and ethical leaders, managers, entrepreneurs,
intrapreneursand change agents.

3.2Programme OutcomegPOs). At the end of the MBA programme the learner will possess the

1. Generic and Domain Knowledge - Ability to articulate, illustrate,analyze synthesize and apply the
knowledge of principles and frameworks of management and allied domains to the solutionsaairickal
complex business issues

2. Problem Solving & Innovation - Ability to Identify, formulate angbrovideinnovativesolution frameworks
to real worldcomplex business and social problemsdygtematicallyapplying modernquantitative and
qualitativeproblemsolvingtools andechniques.

3. Critical Thinking - Ability to conduct investigation of multidimensional business problems using research
based knowledge and research methods to arrive at data driven decisions

4. Effective Communication - Ability to effectivdy communicatein crosscultural settings, in technology
mediated environmentsspecially in the business context and with society at large

5. Leadershipand Team Work - Ability to collaborate in an organizational context and across organizational
boundaries and lead themselves and others in the achievenoeganizationaboals.and optimize outcomes
for all stakeholders.

6. Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issues from
a global perspective and exhibit an appreciation of Cross Cultural aspects of business and management.

7. Entrepreneurship - Ability to identify entrepreneurial opportunities and leveraganagerial & leadership
skills for founding, leading & managing startups as well as professionalizing and growing family businesses.

8. Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable development
and assess the impact of managerial decisions and business priorities on the societal, economic and
environmental aspects

9. Social Responsiveness anétthics - Ability to exhibit._ a broad appreciation of the ethical and value
underpinnings of managerial choices in a political, cmggtural, globalized, digitized, socieconomic
environment and distinguish between ethical and unethical behaviors & act wghtint

10. LifeLong Learning zAbility to operate independently in new environment, acquire new knowledge and skills
and assimilate them into the internalized-knowledge and skills.

3.3Programme Specific Outcomes (PSOs):
A] MARKETING MANAGEMENT

PSO MKT1: Strategic Marketing Analysis and Decision Making: Graduates specializing in Marketing
Management for the MBA programme will be ablé\talyze market opportunities and challenges using advanced
marketing research tools and techniques. They will develop strategic marketing plans that align with organizational
objectives and respond effectively to dynamic market conditions.

PSO MKT2: Digital and Social Media Marketing Proficiency: Graduates specializing in Marketing Management

for the MBA programme will be able tiemonstrateroficiency in leveraging digital and social media platforms to
enhance brand visibility and customer engagement. They will design and execute integrated digital marketing
campaigns that drive business growth.

PSO MKT3: Customer Relationship Management and Service Excellenc&raduates specializing in Marketing
Management for the MBA programme will be ablexoel in building and maintaining strong customer relationships
through effective communication, personalized marketing, and superior customer service. They will implement CRM
systems to enhance customer loyalty and satisfaction.

PSO MKT4: Innovative Product and Brand Management: Graduates specializing in Marketing Management for

the MBA programme wilbe able todevelop innovative product and brand management strategies that address
consumer needs and preferences. They will manage product lifecycles, brand portfolios, and execute branding
initiatives that strengthen brand equity.
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B] FINANCIAL MANAGEMENT

PSO FIN1: Financial Analysis and Reporting: Graduates specializing in Financial Management for the MBA
programme wilbe able tadlemonstrate the ability to analyze and interpret financial statements, conduct financial ratio
analysis, and prepare comprehensive financial reports to support denahking processes.

PSO FIN2: Investment and Portfolio ManagementGraduates specializing in Financial Management for the MBA
programme wilbe able toApply knowledge of investment theories, financial instruments, and portfolio management
techniques to construct and manage investment portfolios aimed at achieving specific financial goals.

PSO FIN3: Corporate Finance and Risk ManagementGraduates specializing in Financial Management for the
MBA programme will be able evelop expertise in corporate finance principles, including capital structure, cost of
capital, and capital budgeting, while effectively managing financial risks using various risk.management tools and
techniques.

PSO FIN4: Financial Technology and Innovation:Graduates specializing in Financial Management for the MBA
programme wilbe able td_everage emerging financial technologies (FinTech) and innovative financial solutions to
improve financial services delivery, enhance operational efficiency, and support strategic financial planning.

C] HUMAN RESOURCE MANAGEMENT

PSO HRM1: Strategic HR Planning and Implementation: Graduates specializing in Human Resource
Management for the MBA programme will be ableDemonstrate the ability to develop and implement strategic
human resource plans that align with organizational goals, ensuring optimal utilization of human capital.

PSO HRM2: Talent Acquisition and Development:Graduates specializing in Human Resource Management for
the MBA programme will be able f&pply advanced techniques and methodologies for effective talent acquisition,
development, and retention, fostering a culture of continuous learning and professional growth.

PSO HRM3: Employee Relations and Legal Compliances: Graduates specializing in Human Resource
Management for the MBA programme.will be abl&tsure compliance with labor laws and ethical standards while
managing employee relations, promating-a positive and legally compliant work environment.

PSO HRM4: HR Analytics and Performance Management: Graduates specializing in Human Resource
Management for the MBA programme will be abl&tdize HR analytics and performance management systems to
drive datadriven decisions;-enhance employee performance, and achieve organizational excellence.

D] OPERATIONS & SUPPLY CHAIN MANAGEMENT

PSO OSCML1: Operations Strategy and Process ImprovemenGraduates specializing in Operations and Supply
Chain Management for the MBA programme will be abledwelop and implement effective operations strategies to
enhance process efficiency, reduce waste, and improve overall productivity within organizations.

PSO . OSCM2: Supply Chain Design and ManagementGraduates specializing in Operations and Supply Chain
Management for the MBA programme will be abl®&sign, analyze, and manage ¢aénd supply chains to ensure
the seamless flow of goods, services, and information, while minimizing costs and meeting customer demands.

PSO OSCMS3: DataDriven Decision Making in Operations: Graduates specializing in Operations and Supply

Chain Management for the MBA programme will be ableUtdize quantitative and qualitative data analysis
techniques to make informed decisions in operations and supply chain management, ensuring alignment with business
goals and customer requirements.
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PSO OSCM4: Sustainable and Ethical Supply Chain Practicesdraduates specializing in Operations and Supply
Chain Management for the MBA programme will be ablermmote and implement sustainable and ethical practices
within operations and supply chain management to support environmental sustainability, social responsibility, and
ethical governance.

E] BUSINESS ANALYTICS

PSO BAL: DataDriven Decision Making: Graduates specializing in Business Analytics for the MBA programme

will be able taapply advanced analytical techniques and tools to collect, process, and interpret large datasets, enabling
datadriven decision making in various business functions such as marketing, finance, operations, and human
resources.

PSO BAZ2: Business Intelligence and ReportingGraduates specializing in Business Analytics for the MBA
programme willbe able toDemonstrate proficiency in using business intelligence. tools ‘and software to create
comprehensive reports and dashboards that effectively communicate insights and.support business strategies.

PSO BAS3: Application of Business AnalyticsGraduates specializing in Business-Analytics for the MBA programme
will be able toApply business analytics methodologies to various functional areas such as marketing, finance,
operations, and human resources.

PSO BA4: Integration of Analytics in Business StrategyGraduates specializing in Business Analytics for the MBA
programme willbe able tdntegrate business analytics methodoloegies-with strategic management practices to drive
organizational growth and competitive advantage.

F] AGRI-BUSINESS MANAGEMENT

PSO ABML1: Agribusiness Management ExpertiseGraduates specializing in AgBusiness Management for the

MBA programme willboe able toDemonstrate comprehensive knowledge and understanding of the principles,
practices, and challenges in agribusiness management, including supply chain management, agricultural marketing,
and financial management

PSO ABM2: Sustainable Agricultural-Practices: Graduates specializing in AgBusiness Management for the
MBA programme wilbe able toApply sustainable agricultural practices and strategies to enhance productivity and
profitability while ensuring €nvironmental sustainability and social responsibility in agribusiness operations.

PSO ABMS3: Innovative “Solutions and Technology Integration: Graduates specializing in AgBusiness
Management for the MBA programme Wil able tdJtilize modern technologies and innovative solutions to optimize
agribusiness processes, data analytics, and digital marketing, to improve efficiency and competitiveness.

PSO ABM4: Leadership and Entrepreneurial Skills: Graduates specializing in AgBusiness Management for the

MBA programme wilbe able tdExhibit strong leadership and entrepreneurial skills to effectively lead teams, manage
projects, and launch and grow agribusiness ventures, fostering innovation and driving economic development in the
agricultural sector.

G] PHARMA & HEALTHCARE MANAGEMENTPSO PHCM1: Pharma & Healthcare Strategy
Development Graduates specializing in Pharma & Health Care Management for the MBA programntoe attlle

to Develop and implement strategic plans for pharmaceutical and healthcare organizations that align with industry
regulations, market trends, and organizational goals.
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PSO PHCM2: Operational Excellence in Pharma & Healthcare:Graduates specializing ifharma & Health
CareManagement for the MBA programme gl able toApply best practices in operations management to optimize
processes, enhance efficiency, and ensure quality in pharmaceutical manufacturing and healthcare delivery systems.

PSO PHCMS3: Regulatory and Compliance Expertise:Graduates specializing ifPharma & Health Care
Management for the MBA programme Wik ableto Understandand navigate the regulatory environment of the
pharmaceutical and healthcare industries to ensure compliance with national and international standards.

PSO PHCM4: Healthcare Innovation and Technology Integration:Graduates specializing iRharma & Health
CareManagement for the MBA programme Wl able toAssess and leverage emerging technologies-and.innovations

to drive advancements in healthcare delivery and pharmaceutical research, enhancing patient care and operational
efficiency.

3.4 Graduate Attributes (GASs): At the end of the MBA programme the learner shall/‘exhibit:
GAL: Managerial competence

GA2: Proficiency inCommunication, Collaboration, TeamwaahkdLeadership
GAS3: Competence iCreativity & Innovation

GA4: Researctptitude, Scholarship & Enquiry

GADb: Global Orientation

GAG6: Proficiency inICT & Digital Literacy

GAY: Entrepreneurshig Intraprenerrship Orientation

GA8: Crossfunctional & Interdisciplinary Orientation

GA9: Results Orientation

GAL10: Professionalism, Ethical/aluesOriented& Socialy Responsible behaviour
GALl1l:Life-Long LearningOrientation

4.0PG Diploma and PG DegreeNIBA) Programme Structure as per NEP

Major RM oJT RP Cumulati | Degree
Semester [FP ve
Year | Level (2 Year)
Mandatory Electives
Semestel 22 credits 4 - - - 26
| 6.0 |Semestell 14credits 4 4 F4P - 26
Cumulativen Credits for PG Diploma (after
PG Diploma S6 8 4 4 : o2 3 Year Degree)

Exit option: PG Diploma 52 Credits after Three Year UG Degree(with additional 4 credits of OJT)

Serﬂ?ster 6 12 i OE;T i 26
Il 65 Serlnvester 8 12 . - 6RP 26
14 24 - | 08 | 06 52 Pi_?(i%réeég;er
Cum. Crbfgérig(ear PG 50 32 4 12 6 104 PG ng:re;l(Jacf;t)er 3-
PG Diploma Programme Structure as per NEP
Type Semester | Course Type o:‘\lér:lﬁ)resres Credits C-I;gfjail:s FA | SA | Total
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Mandatory I Generic Core 6 3 18 300 | 300 | 600
Mandatory I Generic Core 2 2 4 0 100 | 100
Elective I Generic Elective 2 2 4 100 0 100
TOTAL 10 - 26 400 | 400 | 800
Mandatory Il Generic Core 4 3 12 200 | 200 | 400
Mandatory I Generic Core 1 2 2 0 50 50
Mandatory Il BusinessResearchviethods 1 2 2 - 50 50
Mandatory I Desk Research 1 2 2 50 0 50
Mandatory Il Field Project 1 4 4 50 | 100 | 150
Elective 1] Generic Elective 2 2 4 100 0 100
TOTAL 10 - 26 400 | 400 | 800
PG Diploma in Managementafter Three Year UG
Degree(with additional 4 credits of OJT for Exit 20 - 52 800 | 800 | 1600
option)

X The students can exit the Programafter one year of MBA, but he has to take additional 4 Credits efdbn
Training. To gePG Diploma after Three Year UG Degree he should earn total 52+ 4= 56 Credits

X Reentry to complete the PG degree, after taking the exit option, will be permissible up to OBoredns date
of admission to th®G program

X The institute may conduct bridge courses for the respective students at the discretion of Director/ Head of the

institutions
PG Degree Programme (MBA) Structure as per NEP

Type Semester Course Type o’f\lég]l?resres Credits C-I;gfjaills FA SA | Total
Mandatory Il Generic Core 1 3 3 50 50 100
Mandatory i Subject Core 1 3 3 50 50 100
Mandatory 1 OJT (SIP) 1 8 8 100 100 200
Elective 1 Subject Elective 4 3 12 200 200 400
TOTAL 7 - 26 400 400 800

Mandatory v Generic Core 1 3 3 50 50 100

Mandatory v Generic Core 1 2 2 0 50 50
Mandatory v Subject Core 1 3 3 50 50 100
Mandatory v Research Project 1 6 6 100 50 150
Elective v Subject Elective 4 3 12 200 200 400
TOTAL 8 26 400 400 800
PG Degree(MBé)a?;tr: Il;?tl:;;/ear UG Degree 15 52 800 800 | 1600
PG Degree(MBA) after Three years UG Degree 35 104 1600 | 1600 | 3200
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4.1 Course Types

41.1

41.2

41.3

41.4

4.1.5

4.1.6

4.1.7

4.1.8

Core coursesare the compulsory courses for all the students. Core courses are of two types: Generic Core &
Subiject Core.
Generic Core: This is the course which should compulsorily be studied by a candidate as a core requirement
to complete the requirement of a degree in a said discipline of study. Therefore, Generic Core courses are
mandatory and fundamental in nature. These coursestda@isubstituted by any other courses. Such courses
are also known as Hard Core Courses.
Subject Core: A Core course may be a Subject Core if there is a choice or an option for the candidate to choose
from a broad category (grouping) of subjects (specializations).
Elective Course:Elective course is a course which can be chosen from a pool of courses. It may-be:

a) Very Specialized or advanced course focusing on a specific aspect

b) Supportive to the discipline of study

c) Providing an extended scope

d) Enabling an exposure to some other discipline/domain

e) 1XUWXULQJ FDQGLGDWHIYV SURILFLHQF\ VINLOO.Y
Generic Elective:An elective course which is common across disciplines / subjects is'called a generic elective.
pP*HQHULF (OHFWLYHY FRXUVHY GHYHORS JHQHULF SURILFLHQFLHYV DP
Subject Elective: $ p'LVF (sperla@ation)FHQWULFY HOHFWLYH LV FDOOHG p6XEMHF)\
courses, in the Semestérlll and 1V are focused on a specialization.
Research Methodology CoursesThese courses are focused onvarious aspects of Research. They iclude
Business Research Methods, Desk Research (DR) and Field REéje@t Semester [Dn The Job Training
(OJT) in Semester 1l and Research Project (RP) in SemestBRM:P,0JT and RP shall be specialization
specificcompulsorycourses(subject core) BRM shall be a genericompulsorycourse.
Massive Open Online Courses (MOOC3$) Massive Open Online Courses (MOOCS) are such online courses
which are developed as per the pedagogy stated in the AICTE regulation ¢2@tsijavelentfollowing the
four-quadrantapproach and made available on the SWAYAM platform of Government of ldgta. 40%
credits are permitted through MOOCS. Any Course of 2 Credits can be taken in the form of SWAYAM
/ NPTEL MOOCS provided the student secures the certificate from SWAYAM / NPTEL. MOOCs from
other platforms shall not be considered valid. MOOCS cannabe opted for in case of &-credit course.

5.0 Specializationsoffered: The following specializations shall be offered

Nogakrwbr

Not

D

wh e

»

Note

Marketing Management (MKT)

Financial Management (FIN)

Human Resources Management (HRM)
Operations & Supply Chain Management (OSCM)
Business AnalyticéBA)

Agri -BusinessManagement (ABM)

Pharma & Healthcare Management (PHM)

There is no, provision for MAJOR and MINOR Specialization Combination.

Specialization shall be chosen at the BEGINNING of SHM |

Desk=Research, Field ProjectOn-the Job Training & Research Project shall be in the area of
specialization only. i.e. these courses are SUBJECT CORE COURSES.

Institutes may offer ONLY SELECT specializations based on industry needs, faculty st&ngth
competencigsstudent demandsmployability potentialetc.

Institutes MAY NOT offer a specialization if minimum of 20% of studentsare not registered for that
specialization.

The Institute MAY NOT offer an elective course i@nimum of 20% of studentsare not registered for
that elective course.

on Additional Specialisation:

Eligibility for opting a Additional Specialisation:

¥ The student must have successfully completed two years of the regular MBA program under SPPU.
t To be eligible, the student must have completed all compulsory generic courses such as:

1 AICTE (Credit Framework for online learning course through SWAYAM) Regulations, 2016
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o Strategic Management, Entrepreneurship, Innovation and Design Thinking, Enterprise Performance
Management, OJT, Research Project and any other core courses prescribed in the relevant curriculum.

Criteria for pursuing the Additional Specialisation:

T The student must choose any one specialisation from the list of approved electives provided in the syllabus.

T The student is required to take one subject core and four subject elective courses in each semester (i.e.,
Semester Il and Semester V) from the selected specialisation.

T All academic and examination requirements for the additional specialisation must be fulfilled as per the
universitynorms.

6.0 OpenElective(s):
1. There is no provision for Open Electivétudents may pursue additional specializations as per the relevant
provisions.

7.1 Formative Assesement (FA/ Comprehensive Concurrent Evaluation (CCE)

The course teacher shall prepare the scheme of Comprehensive Concurrent EV#oatiative Assessment)

before commencement of the term.

1. The scheme of Comprehensive Concurrent Evaluation shall explicitly state the linkages BAE&EDE
with the Course Outcomes addfinethe targeted attainment levdts each COGraduate Attributes may
also be considered during the design of CCE scheme.

2. The Director / Head of the Department / designated academic authority shall approve the scheme of
Formative Asseement (FAComprehensive Concurrent Evaluation with or without modifications.

3. The course teacher shabmmunicate to the studenthe approvedA/ CCE scheme of the course and the
same shall also be hosted on th@ V W lwabxsi, iddt \ater than the first week of the term.

4. EachFA/CCE item shall be of minimum 25 marks.

5. For a3 Credit Coursé¢hereshall be aviINIMUM of threeFA/CCE items. The final scores shall be converted
to 50, using an average or best two out of three formula.

6. For 2 Credit Coursehereshall be aMINIMUM of two CCE items. The final scores shall be converted to
50.

7. FA/ CCE shall be spread through the duration.of courseshaltibe conceptualized, executed, assessed and
documentedy the course teachatong with studentvise and classvise attainment levels of the COs and
the attainment levels of the course

8. The assessment outcome of eBAHCCE shall be duly signed by the course teacher, programme coordinator
/ academic head and tBérector / Head of the Department / designated academic autbbtig Institute.

9. A copy of the duly signe&A/CCEoutcomeshall becommunicated to the studentsithin a week of the
assessment armburse teachers shagllide the studentsn a need basis

10. Institute may conduct additional make up / remeBRICCE items at its discretion.

11. At the end of the term aggregdt®/CCE scores / grades shall be calculated and the CO attainment levels
shall be calculated by the course teacher. The same sltalirieunicated to the students within a week.

7.1Formative Assesgnent (FA) / Comprehensive Concurrent EvaluationMethods: Course teachers shall opt for
a combination.of one of more CCE methods listed below.

Group A (Individual AssessmentiNot more than 1 per course
1. ~Class Test
2. Open Book Test
3.~ Written Home Assignment
4. In-depth VivaVoce

Group B (Individual Assessmen#Atleast 1 per course
5. Case Study
6. Caselet
7. Situation Analysis
8. Presentations

Group C (Group AssessmentNot more than 1 per course
9. Field Visit / Study tour and report of the same
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10.
11.
12.
13.
14.

Small Group Project & Internal Viv&{oce
Model Development

Role Play

Story Telling

Fish Bowls

Group D Creative- Individual AssessmentNot more than 1 per course

15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.

Learning Diary

Scrap Book Story of the week / Story of the month
Creating a Quiz

Desigring comic strips

Creating Brochures / Bumper Stickers / Fliers
CreatingCrossword Puzzte

Creating and PresentiriRpstes

Writing anAdvice Column

Library Magazines based assessment

Peer assessment

Autobiography/Biography

Writing a Memo

Work Portfolio

GroupE (Use of Literature / Research Publicatiohslividual Assessment¥Not more than 1 per course

28.
29.
30.
31.
32.
33.
34.
35.
36.
37.

Book Review

Drafting a Policy Brief

Drafting an Executive Summary
Literature Review

Term Paper

Thematic Presentation
Publishing a Research Paper
Annotated Bibliography
Creating Taxanomy

Creating Concept maps

GroupF (Use ofTechnology- Individual AssessmenttNot more than 1 per course

38.
39.
40.
41.
42.
43.
44.
45.
46.

Online Exam

Simulation Exercises

Gamification Exercises

Presentation based on.Google Alerts
Webinar based assessment
Creating Webpage / Website / Blog
Creating infographics / infomercial
Creating podcasts / Newscast
Discussion Boards

7.2°Rubrics: The course teacher shall design Rubrics for eacRA/CCE. Rubrics are scoring tools that define
performance expectations for learners. The course teacher shall seek approval for the rubriciirectahé Head

of the-Department / other designated competent academic authority of the inBlitut@urse teacher shall share the
approved Rubrics with the students at the start of the course. The rubric shall detail the following:

1.
2
3.
4,
5

6.

Linkages of th&A/CCE to CGQ.

A description of the assessmeitirief concept note

Criteria that will be assessethe expected learning outcomes.

Descriptions of what is expected for each assessment compdheregxpectations from the student.
Substantive description of the expected performance levels indicating mastering of various comploaents
assessment criteria.

The team composition, if applicable.
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7.
8.

The format and mode submission, submissidimelines
Any other relevant details

7.3 Safeguards for Credibility of FA/CCE: The following practices are encouraged to enhance transparency and
authenticity of concurrent evaluation:

Involving faculty members from other management institutes.

Setting multiple question paper sets and choosing the final question paper in a random manner.

One of the internal faculty members (other than the course teacher) acting as jury during activity based
evaluations.

Involvement of Industry personnel in evaluating projects / field based assignments.

Involvement of alumni in evaluating presentations, role plays, etc.

100% moderation of answer sheets, in exceptional cases.

7.4 Retention ofFA/CCE Documents:Records oFA/CCE shall be retained for 3 years.from the completion of the
Academic ear. i.e Current Academic Year (CAY) + 3 years

8.0 End Semester Evaluation (ESE)Summative Asssement (SA)

1. The End Semester Evaluation (Summative Evaluation) shall be conducted Bgauitrdbai Phule Pune
University.
The ESESA shallhave 5 questions each of 10 marks.
3. All questions shall be compulsory with internal choice within the‘questions.
4. The broad structure of the ESA question paper shdlle asfollows:
Question COGNITIVE ABILITIES Nature
Number EVALUATED
Q.1 REMEMBERING Answer any 5 out of 8 (2 marks each)
Q.2 UNDERSTANDING Answer any 2 out of 3 (5 marks each)
Q.3 APPLYING Answer 3 (a) or 3 (b) (10 marks)
Q.4 ANALYSING Answer 4 (a) or 4 (b) (10 marks)
Q.5 EVALUATING
CREATING Answer 5 (a) or 5 (b) (10 marks)

9.0 Programme Flexibility:

9.1 Dropping an Elective Course:

1.

ar®ON

Students whopt for an elective course and faileéarnthe credits forthe elective course (generic / subject /
open) are permitted to’opt for another elective course (generic / subject / open) in case they feel to do so.
In such a case they shall be said to have dropped the original course and opted for a new one.

Generic Core (GC), Subject Core (SC) CANNBE dropped.

Generic Elective& Subject Elective can be dropped and replaced with equivalent alternative courses

Not more thariour courses can be dropped and replaced with equivalent alternative chunsgshe entire

MBA programme

9.2Credit Transfer for MOOCs:

1.

2.

Since MOOC is a guided self studgurse 40 45 hours of work shall be equivalent to one credit. The
faculty shall oversee the progress of the learner as well as evaluate the learner for 50 marks / 2 credits.
Students shall apply to the Director / Head of the Department / other designated competent academic
authority of the institute in advance and seek permission for seeking credit transfer for the proposed
MOOCs, he/she wishes to pursue.

For claiming these creditsSWAYAM / NPTEL course / MOOC completion certificagabmission to the
instituteshall be mandatory

10.0Additional Specialization:
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1. A student who hascompleted the MBA programme under this pattern may enroll for additional
specialization after passing out the regular MBA programme.

2. Such students wilbe exemptedrom appearing foall the generic core and generic elective courses.

3. Such students shall have to appear for the subggetsubject elective courseBR, FP, OJT and R&f the
additionalspecialization that they have opted for.

11.0 Passing Standard:
1. A student shall be said to have earned the credits for a course if he/she earns minimum 40% marks.
2. Formative Evaluation and Summative Evaluation shall be separate heads of passing.
3. To progress to the next academic year, a student must earn at least 50% of the total credits.

12.0Grading System: The Indirect and Absolute Grading System shall be used, i.e. the assessment of individual
Courses in the concerned examinations will be on the basis of rharksver the marks shall later be converted into
Grades by a defined mechanism wherein the overall performance of the learners can.be reflected after considering the
Credit Points for any given course. The overall evaluation shall be designated in terms of kgafeointstandard

scale mandated by UGC shall be used.

The performance of a student will be evaluated in terms of two indices, viz.
(a) Semester Grade Point Average (SGPA) which is thel&Point Average for a semester.
(b) Cumulative Grade Point Average (CGPA) which is the Grade Point Average for all the completed semesters
at any point in time

13 Miscellaneous

13.1Scaling Down of CCEFA Scores:The marks obtained_by the student for the (FEESHALL BE SCALED
DOWN, to the required extent, if percentage of the marks of/[EAEXceeds the peentage of marks scored in the
ESE (Ehd SemestetJniversity Examination by 25% for the respective course.

13.2 Degree Requirements:The degregequirements for the MBA programme arempletion ofminimum 104
credits.

13.3Maximum Attempts per Course:
1. A student shall earn the credits for a given coursaaximum FOUR attempts.

13.4Maximum Duration for completion-of the Programme: The candidates shall complete the MBA Programme
within 4 years from the date of admission.

13.5Attendance: The student must'meet the requirementsfo attendance per semester per courder grant of
the term. The institute may-condone the shortage in attendance in exceptional circumstances, up to a maximum
of 10%. The institute shall have the right to withhold the student from appearing for examination of a specific
course if the aboveeguirement is not fulfilled.

13.6 Text Books and Reference Bookmefer tothelatest edition.

13.7Medium of-Instruction: The medium of Instruction & Evaluation shall be English.

13.8 Grade Improvement:

1. A Candidate who has secured any grade other than F (i.e. passed the MBA programme) and desires to avail
the Grade Improvement option, may apply under Grade Improvement Scheme within five years from passing
that Examination.

2. He/she can avail not more than three attempts, according to the syllabus in existence, for grade improvement.

3. He /she shall appear for University Evaluatiorabfeast 1/3 of the GenericCore/ Subject Core Courses
(except SIP) for the purpose of Grade Improvement.

Annexures
Annexure | +Semester wiseCourse List.
Annexure 1l - Detailed syllabus
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Annexure| *LIST OF COURSESOFFERED IN EACH SEMESTER

SEMESTERI
Type gg{;‘; ng(;see Course Creditss FA | SAMarks
Mandatory MA 501 MJ | GC 01 ManagerialAccounting 3 50 |50 | 100
Mandatory OB 502 MJ | GC +02 OrganizationaBehaviour 3 50 |50| 100
Mandatory EAB 503 MJ| GC +03 EconomicAnalysisfor Businesecisions 3 50 |50.[ 100
Mandatory BM 504 MJ | GC +04 Basicsof Marketing 3 50 |50 | 100
Mandatory BA 505 MJ | GC 05 Busines®nalytics 3 50 |50| 100
Mandatory DS 506 MJ | GC +0§ DecisionScience 3 50 | 50 | 100
Mandatory MF 507 MJ | GC +07 Management Fundamentals 2 0 |50]| 50
Mandatory IKS 508 MJ| GC +0§ IndianKnowledgeSystems 2 0 50| 50
CORE TOTAL 8 22 300 |400| 700
Semester Generic Electives- Any 2 Coursesto be Opted from the following list
Elective | BC510 MJ | GEO1| Business Communicatien 2 50 | O 50
Elective |[TTB511MJ| GEO02| Technology Tools in Business Managemént| 2 50 | 0| 50
Elective |ESG512MJ| GEO3| Environmental, Social, and Governance (ES 2 50 | 0| 50
Elective |DAF513MJ| GEO04| DemandAnalysis& Forecasting 2 50 | O 50
Elective |GWE 514 MJ| GEO05| Geopolitics& World EconomicSystems 2 50 | O 50
Elective |CFM 515 MJ| GEog | SOntemporanzrameworksn > | 50 |0l 50
Management
Elective |[EPM 516 MJ| GEO07| Essential®f Psychologyfor Managers 2 50 | O 50
ELECTIVE TOTAL 2 4 100 | O 100
SEMESTER TOTAL 10 26 400 400 | 800
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SEMESTERII

Type SemCode | CourseCode Course Credits| FA| SAMarks
Mandatory MM 551 MJ GC 09 | MarketingManagement 3 50| 50| 100
Mandatory FM 552 MJ GC +10 | FinancialManagement 3 50| 50| 100
Mandatory HRM 553 MJ GC #11 | HumanResource®anagement 3 50| 50 100
Mandatory OSC554 MJ GC +12 | Operation®& SupplyChainManagement 3 50 ['50-" 100

Mandatory LAB 555 MJ GC-13 | LegalAspectsof Business 2 0 |'50| 50
CORE TOTAL 5 14 [200250| 450

Mandatory BRM 556 MJ RM-01 | BRM 2 - | 50| 50

Mandatory DR 507 MJ RM-02 | DeskResearch 2 50| 0| 50
Mandatory FR 581 MJP RM-03 | FieldProject 4 50 (100f 150
RESEARCH TOTAL 3 8 100 (150 | 250

Semestenl GenericElectives- Any 2 Coursesto be Opted from the respectiveelectivelist

Elective | BC 560 MJ GEO08 | Business Communicatielh 2 |50 0| 50
Elective | TTB 561 MJ GE09 Technology Tools in-Business'Manageméh| 2 50| 0 50
Elective | SDG 562 MJ GE10 | Sustainable Development Goals 2 50| O 50
Elective | SNS 563 MP GE11 Selling& NegotiationSkills Lab 2 50| 0 50
Elective | 1E 564 MJ GE12 |IndianEconomy 2 |50] 0] 50
Elective | IBE 565 MJ GE 13 InternationaBusines€Environment 2 50| O 50
Elective | BE 566 MJ GE14 |Business Ethics 2 50| O 50
ELECTIVE TOTAL 2 4 100 0| 100
SEMESTER TOTAL 10 26 |400/400, 800
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SEMESTERIII
SemCode | CourseCode Course Credits | FA | SA | Marks
Mandatory | SM 601 MJ GC 14 StrategidManagement 3 50 | 50 100
Mandatory 602 SC-01 3 50 | 50 100
CORE TOTAL 2 6 100 | 100 200
Mandatory| OJT 641 OJT (SC) OntheJobTraining 8 100 | 100 | 200
SIP TOTAL 1 8 100 | 100 200
Semesterlll SpecializationElectives- Any 4 Coursesto be Opted from the list given on Pageno.182
Elective 610 MJ SEO01 3 50| 50 100
Elective 611 MJ SE02 3 50.], 50 100
Elective 612 MJ SEO03 3 50 | 50 100
Elective 613 MJ SE04 3 50 | 50 100
Elective 614 MJ SE05 3 50 | 50 | 100
Elective 615 MJ SE06 3 50 | 50 | 100
Elective 617 MJ SEQ7 3 50 | 50 | 100
Elective 618 MJ SEO08 3 50 | 50 | 100
ELECTIVE TOTAL 4 12 200 | 200 400
SEMESTER TOTAL 7 26 400 | 400 800
SEMESTER IV
SemCode CourseCode Course Credits| FA | SA |Marks
Mandatory EIDT 651 MJ GC %15 [E)gg%ﬂr‘;’;ﬁ#;fnhép’ Innovation & 4 50 | 50 | 100
Mandatory EPM 652 MJ GC- 16 Enterprise Performance Managem 2 0 50 50
Mandatory 653 SC-02 3 50 50 100
CORE TOTAL 3 8 100 | 150 | 250
Mandatory RP681 MJP RP ResearchProject 6 100 | 50 | 150
RESEARCH PROJECT
TOTAL 1 6 100 | 50 150
SemestenV SpecializationElectives- Any 4 Coursesto be Opted from the list given on Page no.1@2
Elective 660 MJ SE 09 3 50 50 100
Elective 661 MJ SE10 3 50 50 100
Elective 662:MJ SE11 3 50 50 100
Elective 663 MJ SE12 3 50 50 100
Elective | 664 MJ SE13 3 50 | 50 | 100
Elective |~ 665 MJ SE14 3 50 | 50 | 100
Elective | 666 MJ SE15 3 50 | 50 | 100
Elective | 667 MJ SE16 3 50 | 50 | 100
ELECTIVE TOTAL 4 12 200 | 200 | 400
SEMESTER TOTAL 8 26 400 | 400 | 800
PROGRAMME TOTAL ‘ 35 ‘ 104 1600 1600 3200
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MARKETING MANAGEMENT
SpecializationCore Courses
SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
MKT 602 MJ SCMKT- 01| ServicedMarketing 1l 3 50 | 50 100
MKT 653 MJ SCMKT- 02| MarketingStrategy v 3 50 | 50 | ~100
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
MKT 610 MJ SEMKT - 01| ConsumeBehaviour I 3 50.| 50 100
MKT 611 MJ SEMKT- 02| Product& BrandManagement 11 3 50+ 50 100
MKT 612 MJ SEMKT - 03| Salest DistributionManagement I 3 50 | 50 100
MKT 613 MJ SEMKT - 04| Digital Marketingl 11 3 50 | 50 100
MKT 614 MJ SEMKT- 05| InternationaMarketing [} 3 50 | 50 100
MKT 615 MJ SEMKT - 06| Businesgo BusinesdMarketing 1 3 50 | 50 100
MKT 617 MJ SEMKT - 07| MarketingAnalytics I 3 50 | 50 | 100
MKT 618 MJ SEMKT - 08| Marketing5.0 M 3 50 | 50 | 100
12 | 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
MKT 660 MJ SEMKT- 09| IntegratedMarketingCommunicatio v 3 50 | 50 100
MKT 661 MJ SEMKT - 10| Rural& Agriculture Marketing v 3 50 | 50 100
MKT 662 MJ | SEMKT- 11| Tourism&Hospitality Marketing \Y 3 50 | 50 | 100
MKT 663 MJ | SEMKT- 12| Digital MarketinglI \Y 3 50 | 50 | 100
MKT 664 MJ | SEMKT- 13| RetailMarketing \Y 3 50 | 50 | 100
MKT 665 MJ | SEMKT - 14{=Marketingof FinancialServices v 3 50 | 50 100
MKT 666 MJ SEMKT- 15| /Recentrendsin Marketing v 3 50 | 50 100
MKT 667 MJ | SEMKT= 16| Marketing6.0 \% 3 50 | 50 | 100
12 | 200| 200| 400
30 | 500| 500| 1000
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FINANCIAL MANAGEMENT

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
FIN 602 MJ SCFIN- 01 | Advanced Financial Management 0 3 50 | 50 100
FIN 653 MJ SCFIN-02 | Financial Markets and Banki v 3 50 | 50 100
Operations
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
FIN 610 MJ SEFIN - 01 | Fixed Income Securities 11 3 50 |50 100
FIN 611 MJ SEFIN - 02 | Personal Financial Planning Il 3 50 | 50 100
SEFIN - 03 | Security Analysis and Portfolio i 3 50 | 50 | 100
FIN 612 MJ Management
SEFIN - 04 | Fundamentals of Life Insuranee 1] 3 50 | 50 100
FIN 613 MJ Products and Underwriting
FIN 614 MJ SEFIN - 05 | Digital Banking 1] 3 50 | 50 | 100
FIN 615 MJ SEFIN - 06 | Direct Taxation I} 3 50 | 50 | 100
FIN 617 MJ SEFIN - 07 | Financial Reporting Il 3 50 | 50 100
FIN 618 MJ SEFIN - 08 | International Finance Il 3 50 | 50 100
12 | 200| 200 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
FIN 660 MJ SEFIN - 09 | Behavioural Finance v 3 50 | 50 100
FIN 661 MJ SEFIN - 10 | Business Valuation v 3 50 | 50 100
FIN 662 MJ SEFIN - 11 | Technical Analysis of Financial v 3 50 | 50 100
Markets
FIN663 MJ | SEFIN - 12°| Risk' Management \% 3 50 | 50 | 100
FIN 664 MJ SEFIN <13 | Rural and Micro Finance v 3 50 | 50 100
FIN665 MJ | SEFIN -14 | Indirect Taxation \Y, 3 50 | 50 | 100
FIN 666 MJ SEFIN - 15 | Corporate Financial Restructuring v 3 50 | 50 100
FIN 667 MJ.< | SEFIN - 16 | Commodities Market \% 3 50 | 50 | 100
12 | 200| 200| 400
30 | 500| 500| 1000
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HUMAN RESOURCE MANAGEMENT
SpecializationCore Courses
SemCode | CourseCode Course Semester| Credits | FA | SA I\-;Z:i!s
HRM 602 MJ | SCHRM- 01 | StrategitHumanResource
Management 1] 3 50 | 50 100
HRM 653 MJ | SCHRM -02 EmploygeReIatmns& Labour v 3 50 | 50 100
Legislation
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
HRM 610 MJ SEHRM - 01 | CompetencBasedHRM Il 3 50 | 50 100
SEHRM - 02 | Conflictmanagemerdand
HRM 611 MJ Negotiation Skills I 3\ |50 50| 100
HRM 612 MJ SEHRM - 03 | HR Analytics Il 3 50 | 50 100
HRM 613 MJ SEHRM - 04 | Diversity& Inclusion ] 3 50 | 50 100
SEHRM - 05 | HR Perspective in Merger &
HRM 614 MJ Acquisition N 3 | 50|50 | 100
SEHRM - 06 | LabourEconomicst
HRM 615 MJ Costing I 3 | 50| 50| 100
SEHRM - 07 | OrganizatiorDiagnosisand
HRM 617 MJ Development I 3 | 50|50} 100
HRM 618 MJ SEHRM - 08 | HR Operations Il 3 50 | 50 100
12 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
HRM 660 MJ SEHRM - 09 | Compensatio& Reward
Management v 3 50 | 50 100
HRM 661 MJ | SEHRM - 10 | EmployeeEngagement \Y, 3 50 | 50 | 100
HRM 662 MJ | SEHRM -411 | DesigningHR Policies \Y 3 50 | 50 | 100
HRM 663 MJ SEHRM =12 | PerformancélanagemenBystem v 3 50 | 50 100
HRM 664 MJ SEHRM - 13 |ChangeManagemen& New
TechnologiesiHRM v 3 50 | 50 100
HRM 665 MJ. | SEHRM - 14 | GlobalHR Practices \Y, 3 50 | 50 | 100
HRM 666.MJ | SEHRM - 15 | Mentoring& Coaching \Y 3 50 | 50 | 100
HRM 667 MJ | SEHRM - 16 | LabourWelfare \Y, 3 50 | 50 | 100
12 200| 200| 400
30 500| 500| 1000
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OPERATIONS & SUPPLY CHAIN MANAGEMENT

SpecializationCore Courses

SemCode [CourseCode [Course Semeste|Credits| FA | SA ,\;g;[zls
0OSCM602MJ |SCOSCM 01| Serviceperationglanagement I 3 |50|50| 100
0OSCM653 MJ |[SCOSCM 02| SupplyChainManagement v 3 |50|50| 100

6 [100(100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)

OSCM610MJ |SEOSCM 01| Planning& Controlof Operations I 3 [50|50| 100
OSCM611MJ |SEOSCM 02| ProductivityManagement I} 3 /150|50| 100
OSCM612MJ |SEOSCM 03| Theoryof Constraints 1 3 |50(50| 100
OSCM613MJ [SEOSCM 04| ManufacturingResourcéd?lanning il 3 50| 50| 100
OSCM614MJ |SEOSCM- 05| Quality Managemen$tandards il 3 |50|50]| 100
OSCM615MJ |SEOSCM- 06| StrategicSupplyChainManagement m 3 50| 50 | 100
OSCM617MJ |SEOSCM 07| BusinesExcellence 11 3 [50|50| 100
OSCM618MJ |SEOSCM 08| ServiceValueChainManagement I 3 |50|50| 100

12 [200{ 200 400

SpecializationElective Courses- SemesterdV (Any 4 to be opted for)

OSCM660 MJ |[SEOSCM- 09| Industry4.0 v 3 |50|50| 100
OSCM661 MJ |SEOSCM 10| Six Sigmafor Operations v 3 50| 50| 100
OSCM662 MJ |[SEOSCM 11| ToyotaProductionSystem v 3 |50|50]| 100
OSCM663 MJ |[SEOSCM- 12| World ClassManufacturing \Y 3 |50|50| 100
OSCM664 MJ |[SEOSCM- 13| SupplyChainStrategy v 3 |50(50| 100
OSCM665 MJ |[SEOSCM- 14| FinancialPerspectiveg Operationgvlanagemer| IV 3 50| 50 | 100
OSCM666 MJ |[SEOSCM 15| FacilitiesPlanning v 3 |50(50| 100
OSCM667 MJ |[SEOSCM-16| Sustainabl&upplyChains \Y 3 |50|50| 100

12 [200{ 200 400

30 |500|500{ 1000
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BUSINESS ANALYTICS

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
BA 602 MJ SC BA-01 | Python 11 3 50 | 50 100
BA 653 MJ SC BA-02 | Data Mining v 3 50 |50 100
6 100| 100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)
BA 610MJ SEBA-01 | Advanced Statistical Methods I 3 50 | 50 100
BA 611MJ SEBA-02 | Data Visualization and storytelling i 3 50 | 50 100
BA 612MJ SEBA-03 | Marketing Analytics I 3 50 | 50 100
BA 613MJ SEBA-04 | Financial Analytics 1] 3 50 | 50 100
BA 614MJ SEBA- 05 | Workforce Analytics 1] 3 50 | 50 100
BA 615MJ SEBA-06 | Big Data Analytics M 3 50 | 50 100
BA 617MJ SEBA- 07 | Supply & Operation Chain Analytics 11 3 50 | 50 100
BA 618MJ SEBA-08 | Marketing Intelligence 11 3 50 | 50 100
12 | 200| 200| 400

SpecializationElective Courses- SemesterdV (Any 4 to be optedfor)
BA 660 MJ SEBA-09 | Time Series Analysis and Forecasting v 3 50 | 50 100
BA 661 MJ SEBA - 10 | Strategic Management and Business v 3 50 | 50 100

Analytics

BA 662 MJ SEBA - 11 | Retail and ECommerce Analytics v 3 50 | 50 100
BA 663 MJ SEBA - 12 | Generative Al for Business Applications v 3 50 | 50 100
BA 664 MJ SEBA - 13 | Healthcare Analytics \Y, 3 50 | 50 | 100
BA 665 MJ SEBA - 14 E;iendg;cg\;tehérr]lalytlcs and Machine learning W 3 50 | 50 100
BA 666 MJ | SEBA -15,| Sports Analytics \Y 3 50 | 50 | 100
BA 667 MJ SEBA - 16 iliilr?g%sg%p;pllcatlons of Blockchain IV 3 50 | 50 100
12 | 200| 200| 400
30 | 500|500 1000
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AGRI BUSINESS MANAGEMENT

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
ABM 602 MJ SCABM- 01| AgricultureandindianEconomy 0 3 50 | 50 100
ABM 653 MJ SCABM- 02 ICT for Agriculture v 3 50 |50 | 100
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
ABM 610MJ SEABM- 01| AgriculturalMarketingManagement 11 3 50 | 50 100
ABM 611 MJ SEABM- 02| RuralMarketing 11 3 50 | 50 100
ABM 612MJ SEABM- 03| RuralBanking 11 3 50 | 50 100
ABM 613 MJ SEABM- 04| Agri- Insurance 11 3 50 | 50 100
ABM 614 MJ SEABM- 05| Agri- SupplyChainManagement 1] 3 50 | 50 100
ABM 615MJ SEABM- 06| AgriculturallmportExport 11 3 50 | 50 100
ABM 617 MJ SEABM- 07| Currenttrendsin Agriculture 11 3 50 | 50 100
ABM 618MJ | SEABM- 08 Qirr:; I;z:;ee?]rteneurshlﬁ Startup " 3 50 | 50| 100
12 | 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
ABM 660 MJ | SEABM- 09| FoodRetailmanagement v 3 50 | 50 100
ABM 661 MJ | SEABM- 10| Agri- InputMarketing \% 3 50 | 50 | 100
ABM 662 MJ | SEABM- 11| Microfinance v 3 50| 50 | 100
ABM 663 MJ | SEABM- 12 Elﬂc;r:agzﬂtggfnvanvesandmsk v 3 50 | 50 100
ABM 664 MJ SEABM - 13| ProcuremeniManagement v 3 50 | 50 100
ABM 665 MJ | SEABM- 14| Agri- ProductionPlanningandControl \Vi 3 50| 50| 100
ABM 666 MJ | SEABM- 15 Managemenof Allied Agro Industries \Vi 3 50| 50| 100
ABM 667 MJ | SEABM- 16| Agri- CooperativéManagement Vi 3 50 | 50 100
12 | 200| 200| 400
30 | 500| 500| 1000
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PHARMA & HEALTHCARE MANAGEMENT

Specialization CoreCourses

Sem | CourseCode Course Semeste|Credits| FA | SA Total
Code Marks
PHM 602MJ | SCPHMO01 [Fundamentals of Pharma and Healthcare 0 3 50| 50 | 100
Management
PHM 653 MJ | SCPHMO02 [Regulatory laws in Indian Pharmaceutical & v 3 50 |50 | 100
healthcare Industry
6 100| 100| 200
Specialization Elective Coursessemester Il1(Any4 to be optedfor)
PHM 610MJ | SEPHM01 | Healthcare management I 3 50| 50| 100
PHM 611MJ | SEPHMO02 | Pharmaceutical Marketing Management 11l 3 50| 50| 100
PHM 612MJ | SEPHMO3 | Digital marketing in Pharma & Healthcare 111 3 50| 50| 100
i [ 3 [w[so] wo
PHM 614MJ | SEPHM05 | Pharmaceutical Productidanagement 11 3 50| 50| 100
PHM 615MJ | SEPHM 06 | Compensation Management and Performance
Appraisal in Pharma and I 3 50| 50 | 100
healthcare
PHM 617MJ | SEPHM 07 | Healthinsurance I 3 50| 50| 100
PHM 618MJ | SEPHM 08 | Entrepreneurship in‘Pharma afdalthcare 11 3 50| 50| 100
12 | 200| 200/ 400
Specialization Elective Coursessemester IV(Any 4 to be optedor)
PHM 660 MJ | SEPHM 09 521;%?:2 Iéeugs?llq::sects of Pharmaceutical an IV 3 50| 50| 100
PHM 661 MJ | SEPHM 10 | Clinical DataManagement v 3 50| 50| 100
PHM 662 MJ | SEPHM 11 |-Regulatory affairs ipharmaceuticals Vi 3 50| 50| 100
PHM 663 MJ | SEPHM 12 .| International Pharmanarketing (Vi 3 50| 50| 100
PHM 664 MJ | SEPHM- 13| Marketing of Medical Devices arldiagnostics \Vi 3 50| 50| 100
P W | S |t e v | s w0 w
PHM 666 MJ.| SEPHM15 I\Pﬂr;?];néztr:ne;:[{cal advanced Human Resource IV 50| 50| 100
PHM 667 MJ | SEPHM16 | HealthcareAnalytics \Y 50 | 50 | 100
12 | 200| 200/ 400
30 |500({500f 1000
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Annexure Il +*COURSE WISE DETAILED SYLLABUS

Semester |
Semester | MA 501 MJ GC 01 +Managerial Accounting
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COMA DESCRIBE the basic concepts related to Accounting, Financial Staten
501 M1 REMEMBERING | Cost Accounting, Marginal Costing, Budgetary Control and ‘Stan
Costing
58;3\%0\2 UNDERSTANDING EXPLAIN in detail, all the theoretical concepts taught through the sylla
COMA APPLYING PERFORM all the necessary calculations through. the relevant num
501 MJ3 problems.
COMA ANALYSING ANALYSE the situation and decide the key ‘financial as well as- 1
501 MJ4 financial elements involved in the situation.
COMA EVALUATING EVALUATE the financial impact of the decision.
501 MJ5
COMA CREATE the Financial Statement of Sole Proprietor, Cost Sheet
501 MJ6 CREATING Budgets

1 Basic Concepts: Forms of Business Organization. Meaning and Importance of Accounting in Business
Organization, Basic concepts and terms used in accounting, Capital & Revenue Expenditure, Capital & Revenue
Receipts, Users of Accounting Information. Accounting ConceptsGordrentions, Fundamental Accounting
Equation, Ancient Indian / Mahajani Accounting Systehistory, BahitKhata, advantages & Limitations, Indian
Accounting System v/s Modern Accounting System, Journal, Ledger and Trial Balance. (4+2)

2. Financial Statements:Meaning of Financial Statements, Importance and Objectives of Financial Statements.
Preparation of Final Accounts of sole proprietary firm. (7+2)

3. Cost Accounting: Basic Concepts of Cost Accounting, Objectives, Importance and Advantages of Cost
Accounting, Cost Centre, Cost Unit, Types of Cost, Elements of Cost, Classification and Analysis of Costs,
Preparation of Cost Sheet. 8+2)

4. Marginal Costing: Meaning, Principles, Advantages and Limitations, Contribution, P/V Ratio, Hfeak Point
(BEP), Cost Volume Profit(CVP) Analysis 8+2)

5. Cost Control Techniques:Budgetary Control & Standard Costing: Budgetary Control: Meaning of Budget

and Budgeting, Importance, Advantages and Disadvantages, Cash Budget and Flexible Baddatd
Costing: Meaning,<lImportance, Advantages and Disadvantages, Cost Variance Analysis. Material Variances
Material Cost Variance, Material Rate Variance, Material Usage Variance, Material Mix Variance and Material
Yield Variance. 8+2)

Note: Numerical Problems will be asked on the followitg

1.
2.
3.
4,
5.

Final Accounts of Sole Proprietary Firm
Preparation of Cost Sheet

Marginal Costing

Cash Budget, Flexible Budget

Material Variances

Suggested Books:

1

2
3
4
5
6

Management Accountirgthan and Jain, Tata McGraw Hill
Fundamentals of Management Accountitty V. Jhamb

Managerial AccountingDr. Mahesh Abale and Dr. Shriprakash Soni
Management AccountingDr. Mahesh Kulkarni

Bahi tKhata: The Traditional Accounting System of Indi&. N. Aggarwal

. Ancient India Accountancy: A Study¥Krishna Mohan Tummala
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Suggested Reference Books:

OCO~NOOOUTA,WNE

10. Accounting, Shukla Grewal

11. Management Accounting, Ravi Kishore

12. Accounting for Managers, Dearden and Bhattacharya

13. The Arthashastra: Selections from the Classic Indian Work on StateKaitilya ( Edited by Patrick Olivelle)
.DXWLO\DTV $UaNdaRd ikt Ehglishby R. Shamasastry

. Financial Cost and Management Accounting, P. Periasamy

. Financial Accounting for Management, Shankarnarayanan Ramanath, CENGAGE Learning
. Accounting for Management, S. N. Maheshwari

. Management Accounting, MadhuVij

. Fundamentals of Management Accounting, H. V. Jhamb

. Cost and Management Accounting, M. N. Arora

. Financial Accounting for Managers, Sanjay Dhmija, Pearson Publications

. Management Accounting, Mr. Anthony Atkinson, Robert Kaplan, Pearson

. Accounting For Management, Jawarhar Lal

Semester |

OB 502 MJ GC 02- Organizational Behaviour

3 Credits

LTP: 2:1:1 Compulsory Generic Core Course

Course OutcomesOn successful completion of the course the learner will be able to

Co# COGNITIVE COURSE OUTCOMES
ABILITIES
g(?ZOMBi]l REMEMBERING Describe complexities of individual and group behavior in the organizati
cooB UNDERSTANDING Explain the implications of organizational behgviqr from the perspective
502 MJ2 employees, managers, leaders and the organization.
COOB APPLYING APPLY Theories, Models, Principles and Frameworks of organizational
502 MJ3 behavior in specific organizational settings
COOB ANALYZE_ human_ behavi(_)ural problems like conflict, Io_w motivational
502 M4 ANALYSING levels, politics, attitudinal issues etc. and develop solutions to these
problems.
CcOoOB EVALUATING FORMULATE approaches to reorient individual, team, managerial and
502 MJ5 leadership behavior in order to achieve organizational goals.
CcooOB DEVELOP strategies for challenges faced during shaping organizationz
CREATING ; 2 o

502 MJ6 behavior, organizational culture and organizational change.

1. Fundamentals of OB: Definition, scope and importance of OB, Relationship between OB and the individual,
Evolution of OB, Madels of OB (Autocratic, Custodial, Supportive, Collegial & SOBE)sonality: Definition-
Personality, importance of personality in Performance, The Myeggs Type Indicator and The Big Five
personality model, Johari WindoWRelevant case studies on personality (7+2)

2. Perception:"Meaning and concept of perception, Factors influencing perception, Perceptual process, social
perception (stereotyping and halo effect) Relevant case studies on Perception (7+2)

3. Motivation; '"HILQLWLRQ &RQFHSW RI ORWLYH ORWLYDWLRQ 7KH &RQWHQW
+KkHUDUFK\ +HU]JEHUJYV 7ZR )DFWRU ORGHO 7KHRU\ 7KH 3URFHVV 7KHI
Lawler model), Contemporary Theoridsquity Theory oWork Motivation. Relevant case studies on Motivation

(7+2)

4. Group and Team Dynamics:The Meaning of Group, Group behaviour & Group Dynamics, Types of Groups,
The Five-Stage Model of Group Development, Team Effectiveness & Team Build#aglership: Introduction,
Managers V/s Leaders. Overview of Leadersfimits and Types, leadership principles from Indian epics and
scriptures (e.q. Ramayana and Mahabharata), Managerial Grid Theory of Leadership, Path Goal Theory of
leadership and Situational Lesghip (HerseyBlanchard) Model. Relevant case studies on Grouuayes and
Leadership (8+2)

5. Stress at workplace Work StressorstPrevention and Management of stresounselling, Importance of Yoga

in Stress Management, Balancing work and Life, causes of work sDeganizational Change: Meaning,
definition & Nature of Organizational Change, Types of Organizational change, Forces that acts as stimulants to
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FKDQJH .XUWhréelstdpQ@rbilel, How to overcome the Resistance to Change, Methods of Implementing
Organizational Change. Relevant case studies on stress management and organizational change (6+2)

Suggested Text Books:

Organizational Behaviour, Robins.

Organizational Behaviour, Nelson & Quick.

Organizational Behaviour, Fred Luthans.

Organizational Behaviour, Stephen Robins, Timothy Judge, Neharika Vohra.
Organizational Behaviour, M N Mishra.

Organizational Behaviour, K Ashwathappa

ogkrwpnr

Suggested Reference Books
1. Understanding OB, Uday Pareek.
2. Change & Knowledge Management, Janakiram, Ravindra and Shubha Murlidhar.
3. Human Resource Management, Nkomo, CENGAGE Learning

Semester | EAB 503 MJ GC 03 tEconomic Analysis For Business Decision
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to
CoO# COGNITIVE COURSE'QUTCOMES
ABILITIES
COEAB DEFINE the key terms in micreconomics.
503 M1 REMEMBERING
E%Os Ii/ﬁl?é UNDERSTANDING EXPLAIN the key terms in micr@conomics, from a managerial perspect
COEAB APPLYING IDENTIFY the various.issues in an economics context and DEMONSTR
503 MJ3 their significance from the perspective of business decision making.
EXAMINE ~the | .interrelationships between various facets
COEAB ANALYSING micro-economics from the perspective of a consumer, firm, industry, mg
503 MJ4 competition and business cycles.
COEAB DEVELORcritical thinking based on principles of migoonomics for
503 MJ5 EVALUATING informed business decision making.
COEAB ANTICIPATE how other firms in an industry and consumers will respon
503 M16 CREATING economic decisions made by a business, and how to incorporate
responses into their own decisions.

1. Managerial Economics: Concept of Economy, Economics, Microeconomics, Macroeconomics. Nature and
Scope of Managerial Economics, Managerial Economics and decais&img. Concept of Firm, Market,

Objectives of Firm:Profit Maximization Model, Economist Theory of the Firm, By W DQG ODUFKTV %HKI
7TKHRU\ ODUULVY *URZWK OD[LPLVDWLRQ ORGHO %DXPROYfV 6WDWLF DQ
Discretionary Theory. (6+1)

2. Utility & Demand Analysis: Utility +Meaning, Utility analysis, Measurement of utility, Law of diminishing
PDUJLQDO XWLOLW\ ,QGLIIHUHQFH BHdgéL Yine argl RCQnéuhieHdUrpMs. HDerdn@®@ LE U L X P
Concept of Demand, Types of Demand, Determinants of Demand, Lavermofuidl, Elasticity of Demand,

Exceptions to Law of Demand. Uses of the concept of elasticity. Forecdstiogtuction, Meaning and
Forecasting, Level of Demand Forecasting, Criteria for Good Demand Forecasting, Methods of Demand
Forecasting, Survey MethsdStatistical Methods, Qualitative Methods, Demand Forecasting for a New Products.
(Demand Forecasting method€onceptual treatment only numericals not expected) (8+1)

3. Supply & Market Equilibrium: Introduction, Meaning of Supply and Law of Supply, Exceptions to the Law of
Supply, Changes or Shifts in Supply. Elasticity of supply, Factors Determining Elasticity of Supply, Practical
Importance, Market Equilibrium and Changes in Market Equilibriumodietion Analysis: Introduction,

Meaning of Production and Production Function, Cost of Production. Cost Analysis: Private costs and Social
Costs, Accounting Costs and Economic costs, Short run and Long Run costs, Economies of se@lgpQbst
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Relationship- Cost Function, CogDutput Relationships in the Short Run, and €astput Relationships in the
Long Run. (8+1)
Revenue Analysis and Pricing Policiesintroduction, Revenue: Meaning and Types, Relationship between
Revenues and Price Elasticity of Demand, Pricing Policies, Objectives of Pricing Policies, Cost plus pricing.
Marginal cost pricing. Cyclical pricing. Penetration Pricing. Price Leadershigg Bkimming. Transfer pricing.
Price Determination under Perfect Competitimtroduction, Market and Market Structure, Perfect Competition,
PriceOutput Determination under Perfect Competition, Shamt Industry Equilibrium under Perfect
Competition, &ortrun Firm Equilibrium under Perfect Competition, Leng Industry Equilibrium under Perfect
Competition, Longun Firm Equilibrium under Perfect Competition. Pricing Under Imperfect Competition
Introduction, Monopoly, Price Discrimination under Mooty Bilateral Monopoly, Monopolistic Competition,
Oligopoly, Collusive Oligopoly and Price Leadership, Pricing Power, Duopoly, Industry Analysis. Profit Policy:
Break Even analysis. Profit Forecasting. Need for Government Intervention in Markets. RricgsC&upport
Price. Preventions and Control of Monopolies. System of Dual Price. (11+1)

. Consumption Function and Investment Function:Introduction, Consumption Function, Investment Function,

Marginal efficiency of capital and business expectations, Multiplier, Accelerator. Business Cycle: Introduction,
Meaning and Features, Theories of Business Cycles, Measures to Control BusinessElyghess Cycles and
Business Decisions. (7+1)

Suggested Text Books:

aghrwNPE

Managerial Economics, Peterson, Lewis, Sudhir Jain, Pearson, Prentice Hall
Managerial Economics, D. Salvatore, McGraw Hill, New Delhi.

Managerial Economics, Pearson and Lewis, Prentice Hall, New Delhi
Managerial Economics, G.S. Gupta, T M H, New Delhi.

Managerial Economics, Mote, Paul and Gupta, T M H, New Delhi.

Suggested Reference Books:

1. Managerial Economics, Homas and Maurice, Tata McGraw Hill

2. Managerial EconomicsAnalysis, Problems and.Cases; P.L. Mehta, Sultan Chand Sons, New Delhi.

3. Managerial Economics, Varshney and Maheshwari, Sultan Chand and Sons, New Delhi.

4. Managerial Economics, D.M.Mithani

5. Managerial Economics, Joel Dean, Prentice Hall, USA.

6. Managerial Economics by H L Ahuja, S Chand & Co. New Delhi.
Semester | BM 504 MJ GC 04 #Basics Of Marketing
3 Credits LTP: 2:0:2 Compulsory Generic Core Course

Course OutcomesOn successful completion of the course the learner will be able to

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COBM RECALL and REPRODUCE the various concepts, principles, framewor
504 REMEMBERING and terms related to the function and role of marketing.
MJ.1
COBM DEMONSTRATE the relevance of marketing management concepts
frameworks to a new or existing business across wide variety of sector
f/%“z UNDERSTANDING | //8675$7( WKH UROH WKDW PDUNHWLQJ S
' organizational leader and manager.
COBM APPLY marketing principles and theories to the demands of marke
504 APPLYING function and practice in contemporagalworld scenarios.
MJ.3
COBM EXAMINE and LIST marketing issues pertaining to segmentation, targe
504 ANALYSING and positioning, marketing environmental forces, consumer buying behg
M4 marketing mix and Product Life Cycle in the contextedlworld marketing
' offering (commaodities, goods, servicesppm@ducts/ eservices).
COBM EXPLAIN the interrelationships between segmentation, targeting
504 EVALUATING positioning, marketing environment, consumer buying behavior, marketin
MJ.5 mix and Product Life Cycle with real world examples.
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COBM CREATING DISCUSS alternative approaches to segmentation, targeting and positio

504 the marketing environment, consumer buying behavior, marketing mix

MJ.6 Product Life Cycle in the context ofealworld marketing offering
(commodities, goods, servicespmducts/ eservices.).

1. Introduction to Marketing : Evolution of marketing in India from ancient times to the present day. Definition &
Functions of MarketingScope of Marketing, Core concepts of marketiigistomer Delight, Customer loyalty,
Concepts of Markets, Marketing V/S Mark&ompetition, Key customer markets, Brick & Click Model,
Functions of Marketing Manager, Linkage of Marketing functions with all functions in the organization,
Company orientation towards market place: Producti®ales +ProductMarketing iSocietal +Relational,

Holistic Marketing Orientation, Selling versus marketing, Marketing 1.0 to Marketing 6.0, Concept of Marketing
Myopia, Digital Natives, informed Vs Distracted customers, Integrating Traditional Marketing, digital Marketing
and Sustainable Marketing,Digital Transformation in Marketing: Al, big data, and.'machine learning
transforming marketing strategies, Customer Experience (CX), Sustainable Marketing (6+6)

2. Consumer Behavior: Meaning & importance of consumer behavior, Comparison between Organizational
Buying behavior and consumer buying behavior, Buying roles, Five steps consumer buyer decisioniprocess
Problem Recognition, Information Search, Evaluation of Alternatives, hBgec Decision, Post Purchase
behavior. Moment of Truth, Zero Moment of Truth, ZMOT, Moderating effects on consumer behavior,
Neuromarketing, Omnichannel Consumer Behaviour, Behavioral Economics. How People buy Online, Adoption
process Awareness to Advocacydware, Appeal, Ask, Act, Advocate(5As) and The O Zone (O3) Own, Outer
and Other influence, Show rooming and Web room@gnsumerization (6+6)

3. Marketing Environment: Concept of Environment, Macro Environment & Micro Environme@omponents
and characteristics, Needs & Trends, Major forces impacting-the Macro Environment & Micro Environment,
Need for analyzing the Marketing Environment. Analyzing the Political, Ecan@uciccultural, Technical and
Legal Environment. Demographics, Environmental, “Social, ‘and Governance (ESG) Factors, Technological
Innovations, Regulatory Changes, role of joint families, community networks, and local influencenketing,
impact of Indian festivals (e.qg., Diwali, Holi, Eid) and cultural events (e.g., Kumbh Mela, local fairs) on consumer
spending and marketing strategies (6+6)

4. Segmentation, Target Marketing & Positioning: Segmentation Concept, Need & Benefits. Geographic,
Demographic, Psychographic, Behaviouvakes. of segmentation for consumer goods and services. Bases for
segmentation for business markets. Levels of segmentation, Criteria for effective segmentation. Market Potential
& Market Share. Target MarketConcept of Target Markets and criteria folestion. Segment Marketing, Niche
& Local Marketing, Mass marketing, Long Tail Marketing. Positioni@pncept of differentiation & positioning,

Value Proposition & Unique Selling. Proposition, Influencer MarketingRUUHVWHUYYVY 6RFLDO 7HFKC
segmatation (6+6)

5. Marketing Mix: 2ULJLQ &RQFHSW RI 0DBRraduCYWRiQe) Plakd, Pr@§otion, People, Process,
Physical evidence. Product Life Cycle: Concept & characteristics of Product Life Cycle (PLC), Relevance of
PLC, Types of PLC and Strategies across stages of.tBeMgital Marketing Mix, Customer Journey Mapping,
ServiceDominant Logic; Connected Marketing MiX R X U &-fiéatiénRcurrency, communal activation, and
Conversation): (6+6)

Note: Real world examples / cases are expected to be analyzed in the class as well as included in the examination

Suggested Text Books:

1. Marketing Management, Philip Kotler, Kevin Lane Keller, Abraham Koshy, Mithileshwar Jha, Pearson
2. Marketing Management, Rajan Saxena, TMGH
3. Marketing, Lamb Hair Sharma, Mc Daniel, Cengage Learning

Suggested Reference Books:

Principles of Marketing, Philip Kotler, Gary Armstrong, Prafulla Agnihotri, Ehasan Haque, Pearson
Marketing Managemenfext and Cases, Tapan K Panda, Excel Books

Marketing Management, Ramaswamy & Namakumari, Macmillan.

Marketing Whitebook

"Indian Marketing: Cases and Concepts" by S. Neelamegham

"Marketing in India: Text and Cases" by S. Ramesh Kumar

ourwNE
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Semester | BA 505 MJ GC 05- Business Analytics
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
g(%BMA‘]l REMEMBERING Recall the fundamental concepts and terminologies in business analy
Explain the differences between business analytics and related fields
COBA business analysis, business intelligence, data science), as wellas the
505 MJ2 UNDERSTANDING considerations and quality of data in business analytics and key applic
of business analytics
COBA U_tiIize_ ba}sic tools of business anglytics, such as data exp[oratio
505 M3 APPLYING V|sual_|zat|on tools, to perform basic exploratory data analysis and
cleaning tasks.
Break down business problems into key questions and analyze d
COBA ANALYSING derive meaningful insights for decisionaking in various busines
505 MJ4 domains like marketing, finance, HR; operations, health care, and
business
COBA Assess the gffgctivengss of o!ifferent dditiven strategies anq analytic
EVALUATING technigues in improving business’ performance across different s
505 MJ5 X
through case studies
COBA Design and propose datiiven solutions and strategies to address com
CREATING business challenges, integrating knowledge from marketing, finance
505 MJ6 : ) .
operations, health care, and alguisiness analytics.

1. Business Analytics BasicsDefinition of analytics, Evolution of analytics, The Growing Role of Business
Analytics, Business analytics vs business analysis, Business intelligence vs Data Science, Data Analyst Vs
Business Analyst, Types of AnalytiesDescriptive, Diagnostic, Predice, Prescriptive, Concept of insights.
Importance of data in business analytics, Differences between data, information and knowledge, Quality of data,
5Vs of Big Data, Big Data Collection and Ethics; Data sources and coll@etitthrods, Data privacy, security, and
ethical considerations (7+2)

2. Analytical decisionrmaking: Analytical decisioamaking process, characteristics of the analytical decision
making process. Breaking down ‘a_business problem into key questions that can be answered through analytics,
Characteristics of good questions, Skills of a good business affdlgsBasic Tools of Business AnalyticBata
exploration and visualization(using tools like Excel, Tableau, or Power Bl), Concept of Statistical analysis and
hypothesis testing (Hypothesis™ testing numerical / tests not egpdotda Visualization: Concept of Data
Visualization, Popular Data Visualization tools, Exploratory Data Analysis(EDA), Data Cle®ateglnspection.

(7+2)

3. Business Analytics in Marketing and Finance:Marketing Analytics, Customer segmentation, targeting, and
positioning,.Campaign management and ROI measurementdbrat® marketing strategies. Financial Analytics
- Risk management and credit scoring, Financial forecasting and planning, Case studies: Financial performance
improvement through analytichlon-Statistical- Conceptual Treatment only) (7+2)

4. Business Analytics in HR and Operations:HR Analytics, Workforce planning and talent management,
Employee engagement and performance measurement, Case studies: Enhancing HR practices with analytics.
Operations Analytics Processoptimization and efficiency improvement, Supply chain analytics and logistics
management, Case studies: Operational excellence through anblgticStatistical- Conceptual Treatment
only). (7+2)

5. Business Analytics in Health Care and Agri Businesdtealth Care Analytics Patient care optimization and
resource management, Predictive analytics for health outcomes, Case studies: Improving health care delivery with
analytics. Agri Business Management AnalyticSrop yield prediction and supply chain management, Market
analysis and risk management in agriculture, Case studies: Enhancing agricultural productivity with alwatytics
Statistical Conceptual Treatment only) (7+2)

Suggested Text Books:
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1. Davenport, T. H., & Harris, J. G. (200/Competingonanat FV 7KH QHZ VFLHBdardR1 ZLQQLQ.
Business School Press.

2. ProvRVW ) ) D Z F H WDAfta stience for buksiness: What you need to know about daitagmi
and dataD Q D O\ W L F \REillyQedia J °

3. Sharda, R., Delen, D., & Turban, E. (2019usiness intelligence, analytics, and data science: A
managerial perspectivg¢4th ed.). Pearson.

4. Hastie, T., Tibshirani, R., & Friedman, J. (2009)he elements of statistical learning: Data mining,
inference, and prediction(2nd ed.). Springer.

5. Knaflic, C. N. (2015).5torytelling with data: A data visualization guide for business professionals
Wiley.

6. Pearl, J., & Mackenzie, D. (2018JThe book of why: The new science of cause and eff@esic Books.

7. Lewis, M. (2016). Marketing data science: Modeling technigues in predictive analytics with R-and
Python’. Pearson FT Press.

8. Siegel, E. (2016)#redictive analytics: The power to predict who will click, buy, lie,-or' diley.

9. Winston, W. L. (2014).Marketing analytics: Datdriven techniques with Microsoft Excelwiley.

10. Narayanan, A., & Bhattacharya, A. (2023ig data in finance: Data analytics in financial services and
banking”. Wiley.

11. Fitz-enz, J. (2010)3The new HR analytics: Predicting the economic value of.your company's human
capital investments AMACOM.

12. Raghupathi, W., & Raghupathi, V. (2014Big data analytics in healthcare: Promise and potentitdalth
Information Science and Systems, 2(3LQ

13. SimchiLevi, D., Kaminsky, P., & SimchliLevi, E. (2007).Designing and managing the supply chain:
Concepts, strategies, and case studi@sl ed.). McGrawHill/lrwin.

14. Mastering Business Analytics: From Insight to Impact; Dr. Ravindra Gawali, Dr. Prashant Tambe, Dr.
Rahul Khandelwal, Dr. Dhananjay Mandlidimalaya Publishing House.

Semester | DS 506 MJ GC 06 + Decision Science
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
SO%OM[.)JE REMEMBERING DESCRIBE the concepts and models associated with Decision Scien
CODS UNDERSTANDING UNDERSTAND thg different decisiemaking tools required to achiev
506 MJ2 optimization in business processes.
CODs APPLY appropriate decisiemaking approach and tools to be used
APPLYING . ;
506 MJ3 business environment.
CODS ANALYSING ANALYSE real life situation with constraints and examine the probl
506 MJ4 using different decisiomaking tools
CODS EVALUATE the various facets of a business problem and develop pro
506.M15 | EVALUATING 1 o1 ving ability
CODS DISCUSS & propose the various applications of decision tools in
CREATING . .
506 MJ6 present business scenario.

1. Introduction: Importance of Decision Sciences & role of quantitative techniques in decision maikieay.
Programming: Concept, Formulation & Graphical Solution. Applications related to management functional
areas, Formulation of L.P. Problems, Graphical Solutions (Special cases: Multiple optimal solution,
infeasibility, unbounded solution). (7+2)
2. Transportation Problems: Concept, formulation, Basic initial solution using North West Corner rule, Least
&RVW PHWKRG 9RJHOTV $SSUR[LPDWLRQ OHWKRG 9%0 2SWLPDO VRC(
Method (Special cases: balanced, unbalanced, restriction, prohibited routessamdzation). Concept of
degeneracy. (7+2)
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3. Assignment Problems & RQFHSW )ORRGYTV 7HFKQLTXH +XQJDULDQ PHWKRG 6SF
maximization case, unbalanced case, restrictions on assignment) (7+2)
4. Decision Theory Concept, Decision making under uncertainty (Maximin, Maximax, Minimax regret,
Hurwicz & Laplace principles), Decision making under risk (EMV, EVPI) for items with and without
salvage value. Game Theory: Concéyph-personZero-Sum games, Maximin Minimax Principle, Games
without Saddle pointMixed strategy, Dominance RulReduction of m x n game and solution of 2&2+2)
5. PERT & CPM: Concept, Drawing network diagram, identifying critical path, Network calculations
calculating EST, LST, EFT, LFT, Slack, floats. Programme evaluation and review technique (FER]).

Note:
1. In each unit caselet related to management situation in various functional domains shall be discussed by the
subject teacher.
2. Numerical based on functional areas of business are expected on each unit

Suggested Text Books:
1. Quantitative Technigues in Management by N.D. Vohra Tata, McGraw Hill Publications (latest Edition)
2. Operations Research by Hamdy A. Taha, Pearson Publication (latest edition)
3. Operations research by Hira Gupta, S. Chand Publication (latest Edition)
4. Operations Research Theory & Applications by J K ShaivtecMillan Publishers India Ltd. (latest
Edition)
Statistical Methods by S.C. Gupta S. Chand Publication (latest-edition)
Comprehensive Statistical Methods by P.N. Arora, Sumeet Arora, S. Arora S. Chand Publication

o o

Suggested Reference Books:
1. Quantitative techniques & statistics By K L Sehgal Himalaya Publications (latest edition)
2. Anintroduction to management science: Quantititave approcach for decision nfa&imgage Learning
Anderson (latest edition)
3. Introduction to Operations Research by Billey@ett; TMGH (latest edition)
4. Operations Research by Nita Shah, Ravi Gor, Hardik Soni, PHI (latest Edition).
5. Operations Research by R. Pannerselvam, Prentice Hall India

Semester | MF 507 MJ GC 07 tManagement Fundamentals
2 Credits LTP: 1:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COMF REMEMBERING ENUMERATE various managerial competencies and approache
507 MJ1 management.
COMF UNDERSTARNDING EXPLAI.N the role and need of Planning, Organizing, Decision Making
507 MJ2 Controlling.
COMF APPLYING MAKE USE OF the principles of goal setting and planning for simple as
507 MJ3 as complex tasks and small projects.
COMF ANALYSING COMPARE and CONTRAST various organizational structures of varie
507 Md4 business and ndor-profit entities in arealworld context.
COME BUILD a list of thedecisionmaking cr@teria used by practiqin_g manage
507-MJ5 EVALUATING Ie_ade_rs and entrepreneurs in routine and-noomine decisionmaking
situationsand EVALUATE and EXPLAIN the same.
COMF CREATING FORMULATE and DISCUSS a basic controlling model in a real
507 MJ6 business, statip and noffor-profit organizationatontext.

1. Basic Concepts:0DQDJHU O0DQDJLQJ :RUNSODFH 2UJDQL]DWLRQ ODQDJHPHQMW
Roles, The Universality of Management, Approacheslamagement Early Management, Classical Approach,
Behavioral Approach, Quantitative Approach, Contemporary Approaches. Managerial Competencies:
Communication, team work, planning and administrative, strategic and global competencies; Managerial Skills;
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+RZ ,V WKH 0D Qnading? SREWDQFH Rl &XVWRPHUV WR WKH ODQDJHUTV -
WR WKH ODQDJHUYV -RE ,PSRUWDQFH RI 6XVWDLQDELOLW\ W)R WKH 0DQ

2. Planning: Concept, need, natur&janagement By Objectives (MBQ)Process of MBO Benefits of MBO,

Planning and Performance, Goals and Plans, Types of Goals, Types of Plans, Setting Goals and Developing Plans,
Approaches to Setting Goals, Developing Plans, Approaches to Planning, §l&ffantively in Dynamic
Environments (6)

3. Organizing: Organization, Organizing, Organizational Structures, Principles of WS$pecialization,

Departmentalization, Chain of Command, Span of Control, Centralization and Decentralization, Formalization.
Mechanistic and Organic Structures, Factors Affecting Structural Choi&rategy, Size, Technology,
Environmental Uncertainty. Traditional Orgaational Designs- Simple Structure, Functional Structure,
Divisional Structure, Matrix Structure, Team Structures, Project Structure, Adaptive Organizeionadary
less Organization, Virtual Organizations, Learning Organization, Flexi Work, -Walking, Global
Organizations. (6)

4. Decision Making: The DecisioaMaking Process- Identifying a Problem- Identifying DecisionCriteria -
Allocating Weights to th€riteria- DevelopingAlternatives- Analyzing Alternatives Selecting-an Alternative
Implementing theAlternative - Evaluating Decision Effectiveness. Making Decisions: Rationality, Bounded
Rationality, The Role of Intuition, The Role of EviderBased Management. Types of Decisions & Decision
Making Conditions. DecisiciMaking approaches Quantitative approach,~EneinmentalApproach, System
Approach, Ethical Approach, Intuitive Approach, Case Study Approach Deditaing Styles- Lineart
Nonlinear Thinking Style Profile, DecisieODNLQJ %LDVHV. DQG (UURUV (IIHFWLYH '"HFLYV
World - Correctness of decisioDgcision environment, Timing of decision, Effective communication of Decision,
Participation in decision Makingimplementation of decision. ©)

5. Controlling: Controlling, Definition, need and Importance; The Control Process, Managerial Decisions in
Controlling, Feedorward / Concurrent / Feedback Controls.. Financial Controls, Information Controls,
Benchmarking of Best Practices. (5)

Suggested Text Books:

1. Fundamentals of Management by Robbins, S:P. and Decenzo, D.A., Pearson Education Asia, New Delhi.
2.  Management, Koontz and Wechrich, TMGH

3. Management, Stoner, et. al., Prentice Hall of.India, New Delhi.

Suggested Reference Books:

1. Management, Hellregel, Thomson Learning, Bombay
2.  Management, Robbins & Coulter;:Prentice Hall of Hall of India, New Delhi.
3. Management Text & Cases, Satya Raju, PHI, New Delhi.
4. Management, Richard L¢ Drafthomson SouttWestern
1.
Semester | IKS 508 MJ GC 08 #Indian Knowledge Systems
2 Credits LTP: 2:0:0 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COIKS REMEMBERING RECALL key teachings and themes from the Bhagavad Gita, and id¢
508 MJ1 significant events and principles from the life of Shivaji Maharaj.
COIKS EXPLAIN the role of values, gthics, and spiritqality in Ieaders_hip
UNDERSTANDING | organizational culture as taught in the Bhagavad Gita, and summarize §
508 MJ2 o : "
Maharaj's leadership qualities.
COIKS APPLY principles of seHawareness, sethanagement, and emotion

508 MJ3 APPLYING intelligence from the Bhagavad Gita to reairld leadership scenarios.

COMPARE and contrast Indian Knowledge Systems (IKS) with Wes
COIKS ANALYSING Management Theories (WMT), particularly in terms of leadership st
508 MJ14 decisionmaking frameworks, and ethical consideratiohge lessons by
great preachers
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COIKS EVALUATING EVALUATE the effectiveness of Jugaad innovations in various sector

508 MJ5 assess the impact of family and community roles in Indian business prz

COIKS DESIGN strategic leadership plans that integrate the principles of

508 M6 CREATING %KDJDYDG *LWD DQG 6KLYDML ODKDUDMY
contemporary organizational challenges

1. Leadership and Organizational Behavior from Bhagavad Gita:Overview of the Bhagavad Gita, Historical
and cultural context, Key themes and teachings, Role of values, ethics and spirituality in leadership and
organizational culture, Motivation, Sedfvareness and satfanagement principles, Developing resilience and
emotional intelligence, Inspiring and motivating teams, Team dynamics and conflict resolution in Indian traditions,
Gitarbased decisiomaking frameworks, Conflict resolution strategies, Servaatlérship principles, Building
high-performance teams, Ethical dilemmas and decisiaking, Reflection and personal growth‘exerc{®ed)

2. Insights and Lessons from the life of Shivaji Maharaj:Overview of Shivaji Maharaj's life, historical context,
Dharma, Raj Dharma, and Artha, Leadership qualities of Shivaji Mahaegdership in adversity, Leadership
styles and effectiveness in different contexts, Shivaji Maharaj's strategic vision anidgplamnovative strategies
in warfare and governance, Principles of governance in Shivaji's kingdom, Administration structures and decision
making processes, Efficient and ethical governance, Shivaji Maharaj as an entrepreneur aralildgion
Economicpolicies and trade strategies, Cultural values in Shivaji's leadership, Balancing tradition with modernity
in leadership, Relevance of Shivaji Maharaj's leadership in contemporary:management and leadébstiip

3. Comparative Analysis of Indian Knowledge Systems and Western Management Theori€dverview of IKS:

Vedas, Upanishads, Darshanas, Overview of Western management theories (WMT), Philosophical foundations
and cultural contexts; Individualism (IKS) vs. Collectivism (WMT), Hierarchical structures (IKS) vs.
egalitarianism (WMT) , Holistic désion-making (IKS) vs. analytical approaches (WMT), Intuition and gut
feelings (IKS) vs. datdriven decisiormaking (WNT), Worklife balance: Concepts of Karma and Dharma vs
Western work ethic, IKS emphasis on sustainability vs. Western focus orteamortjains, Strategic alignment

with societal goals: IKS principles vs. shareholder value maximization in the West, Synergies and integration of
IKS and Western management prees Life lessons bypreachers Gautam Budhha, Mahavilain, Sant Kabir

(5+1)

4. Indigenous Management Practices and FrameworkstJugaad: Jugaad- Definition and Principles, Key
principles of frugal innovation, Historical context and cultural significance in jntiiee Jugaad Mindset,
Characteristics of a Jugaad innovator,, Comparison with conventional innovation models, Importance of
resourcefulness and creatiyitgase Studies of Jugaad Innovation, Analysis of successful Jugaad innovations in
India, impact on communities and industries, Se8&pecific Case Studiest Healthcare, Agricliure,
Automobiles, Education, etc., Scaling Jugaad Innovations, Sustaining Jugaad Innovations, Frugal innovation in
other countries, Emerging trends and technologies in frugal innovation. (5+1)

5. Indigenous Management Practices and FrameworksThe role of family and community in Indian business:
Historical context of family and community roles in Indian business, Joint family systems, Community Networks,
Characteristics of famikpwned businesses, Leadership styles, Cooperative movements in India, Social enterprises
and their impact on local commities, Role of community support in business sustainability, Cultural values and
their influence an business ethics, Role of traditional values in cpotemy business practices, Ethical decision
making influenced by family and community, Corporate Social Responsibility in the Indian context, Community
engagement strategies, Challenges faced by family and community businesses, Succession plannimg, leaders
transition, Conflict resolution, Opportunities for growth and innovation, Adapting traditional practices to modern
business environments, Emerging trends and their impact on family and community roles, Technology and
JOREDOL]DWLRQ Y ViohaDdrackddQ FH RQ WUDGLW (5+1)

Suggested Text Books:

"The Bhagavad Gita: A New Translatioby Stephen Mitchell

"The Essence of the Bhagavad Gita: Explained by Paramhansa Yogabp®¥eimi Kriyananda
"The Bhagavad Gita: A New Commentatyy Swami Sivananda

"Bhagavad Gita: A New Translatioby Swami Satchidananda

"The Bhagavad Gita for Executivelsy Swami Parthasarathy

"Bhagavad Gita: A New Interpretation for Modern Timbg"Stephen Cope

"Shivaji: The Great Marathdly Ranjit Desai

"Shivaji and His Timesby Jadunath Sarkar

"The Life and Times of Shivaji Maharajy Kalpana Roy

©CoNoUA~WDNE
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10. "Chhatrapati Shivaji Maharapy A.K. Priolkar

11. "Leadership Lessons from the Life of Shivaji Mahataj'Shubhada Joshi

12. "Management Insights from Indian Spiritualitgy A.V. Narasimha Murthy

13. "Western and Indian Management: Exploring SynerdigsVipin Gupta

14. "Ancient Indian Wisdom for Selbevelopment'by Pradip N. Khandwalla

15. "Indian Ethos and Values in Managemeloy'Sankar

16. "East Meets West: Asian Management ApproachgsKimio Kase

17. "Comparative Management: A Cultural Perspectivg'Malcolm Warner

18. "Jugaad Innovation: Think Frugal, Be Flexible, Generate Breakthrough Grbwtiavi Radjou, Jaideep
Prabhu, and Simone Ahuja

19. "Frugal Innovation: How to Do More with LesbY Navi Radjou and Jaideep Prabhu

20. "Reverse Innovation in Healthcare: How to Make Vaased Delivery Workby Vijay Govindarajan and
Ravi Ramamurti

21. "The Innovator's Dilemma: When New Technologies Cause Great Firms td¥&layton Christensen

22. "Frugal Innovation: How to Do More with LesbY Navi Radjou and Jaideep Prabhu

23. "Jugaad: A New Growth Formula for Corporate Indig'Sangeeta Talwar

24. "Family Business in Indiaby R.G. Verma

25. "Business Maharajadly Gita Piramal

26. "The Indian Family Business MantrhY D.N. Ghosh

27. "The Spirit of Indian Businesdy Elst W. Koenraad

28. "Family Business in India: A Historical and Sodualtural Perspectivelly Dev Nathan

29. "The Indian Family Businesdly Frank K. Gunderson and Bruce R. Kunkel

30. "The Tata Group: From Torchbearers to TrailblazessShashank Shah

31. "The Z Factor: My Journey as the Wrong Man at the Right TioyeSubhash Chandra

32. "DabbawalasLessons for Building Lasting Success Based on ValogsShrinivas Pandit

33. 3& KD Q D N-\I».@hakdnjay Mandlik, Mymirror Publishing House

Indicative Case Studies

1. Amul: The Cooperative Movementocus: Cooperative model, rural empowerment, supply chain
management.

2. The Dabbawalas of MumbaFocus: Operational excellence, Six Sigma, traditional logistics systems,
Supply chain efficiency, customer satisfaction.

3. Fabindia: Crafting SuccesBocus: Handicrafts, sustainable sourcing, social entrepreneurship.

4. Tata Group: Pioneering Corporate -Social ResponsibHlitcus: CSR practices, ethical business,
community development.

5. Jaipur Foot: Affordable Prosthetiesocus: Social innovation, frugal engineering, inclusive growth.

6. Patanjali: Revolutionizing FMCGFocus: Ayurvedic products, brand positioning, market disruption.

7. SEWA (SelfEmployed Women's Association): Empowering Wormé&iocus: Women empowerment,
microfinance, cooperative movement.

8. , 7 & Y-Chéblpal: Digitizing Rural India Focus: Ecommerce, rural development, supply chain integration.

9. /ILMMDW .3DSDG :RPHREUE: &btrivisentiePraneurddip, cooperative model, business
sustainability

10. +DOGLUDPTV 7UDGLWLRQD OF6D Brand evolRtiGrH qlgityytmanabepidnt, vharket
expansion.

11. Reliance Jio: Disrupting Telecost-ocus: Market disruption, technology adoption, customer acquisition.

12. Tata Nano: The World's Cheapest €&ocus: Frugal innovation, product development, market challenges.

13. Biocon: Building a Global Biotech Companyocus: Research and development, strategic alliances,
global expansion.

14. Shahnaz Husain: Globalizing Ayurvedgocus: Brand building, international marketing, traditional
knowledge.

15. Cafe Coffee Day: Creating a Coffee Cultuifeocus: Brand positioning, customer experience, market
expansion.

16. Mahindra & Mahindra: Driving InnovationFocus: Product diversification, innovation strategies, global
expansion.

17. Godrej: From Locks to Consumer Goodsocus: Diversification, brand evolution, sustainability practices.

18. Infosys: Leadership and Growtlirocus: Corporate governance, employee empowerment, innovation.
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19. Tata Steel: Global Expansion and CSIRocus: Globalization, corporate social responsibility, sustainable
practices.

20. Zomato: Revolutionizing Food Delivery in Indidocus: Technology integration, customer engagement,
market expansion.

Semester | BC 510 MJ GE 01 #BusinessCommunication -
2 Credits LTP: 0:2:2 Generic Elective
Course Outcomes©On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COBC REMEMBERING RECOGNIZE the various elements of com_mumcatmn, channelg
510 MJ1 communication and barriers to effective communication.
coBC UNDERSTANDING .EXPRE'SS themselves effectively in routine and special real world bug
510 MJ2 interactions.
CcoBC .
510 MJ3 APPLYING DEMONSTRATE appropriate use of body-language.
CcOoBC TAKE PART IN professional meetinggroup discussions, telephonic cal
ANALYSING . : : . o
510 MJ4 elementary interviews and public speaking activities.
coBC EVALUATING API?RAISE the pros and cons'of sample recorded verbal communicatio
510 MJ5 business context.
CcOoBC CREATE and DELIVER:effective business presentations, using appro
CREATING . o
510 MJ6 technology tools, for common business situations.

1. Basics of Communication:Communication elements apdocessNeed of Communication Skills for Managers,
Channels, formsand dimensions otommunication, SOHUEDO DQG QRQ(YHUEDO FRPPXQLFDW
nonverbalcommunication- through clothes and bodianguage,Persuasive communication: the process of
persuasion, formal and informal persuasion, Barriers to communication and how to overcome the barriers,
Principles of effective communication. (5)

2. Speaking: Characteristics of effective speech, voice quality, rate of speaking, clear articulation, eye contact, use
of expressions, and gestures and posture; Types of managerial speeches: speech of introduction, speech of vote of
thanks, occasional speech, thermpeezh, formal speeches during meetings. (5)

3. Soft skills: +RZ FRPPXQLFDWLRQ VNLOOV DQG VRIW V-NostOre \éyd€pbtatt, LQWHU (U |
handling hand movements, gaitoice and tone, Meeting and Boardroom Protec@luidelines for planning a
meeting, Before the meeting, On the day of the MeetiGuidelines for Attending the meeting, For the
Chairperson, For attendees, For Presenters, Telephone Etiquette, Cell phone etiquette, Telephone etiquette
guidelines, Mastering the telephone courtesy, Active listening, Putting callers on hold, Tragséerall,
Screening calls, Taking a message, Voice Mail, Closing the call, When Making calls, Closing the call, Handling
UXGH RU LPSDWLHQW FOLHQWY &URVV(FXOWXUDO FRPPXQLFDWLRQ F.
Communication acrossGLITHUHQW &XOWXUHV &XOWXUH DQG QRQ(YHUEDO FRF
communication, Business and social etiquette. (7

4. Presentation skills:Principles of Effective Presentations, Planning, Structure and Delivery, Principles governing
the use of audiovisual media, Time managem&titie design and transition: representation of textual information
into visuals for effectiveness of communicatioStyle and persuasiveness of the messafjgherence to the
number of slides, Dynamics of group presentation and individual presentation. (5)

5. Interviews: Essentials oplacement interviews, web /video conferencing,-teketing. Impression Formation,
Tactics, The Selpresentational Motive, The Compass Qualities; First and Lasting Impressions; Magic Pills; Toxic
7TUDLWYV 7KH 6RFLDO &RQWHI[W 1 RIUEB, WPhis@dbApdr@arse; Cokunidatibd StWef vV 9
Content of Communication; Actions; The Environment; Success; Changing from the éunjstierent Social
Image, The Private Self, Worrying about Impressions. (5)

Note:
1. The entire course should be delivered with a skills development focus.
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2. 9LGHR UHFRUGLQJV RI VWXGHQWYV SHUIRUPDQFHYV VSHDNLQJ WDVNYV
for performance improvement.

Suggested Text Books:

Business Communication Today, Bovee C L ef.Re¢arsorEducation

Business Communication, P.D. Chaturvedi, Pearson Education

Business Communication, T N Chhabra, Bhanu Ranjan, Sun India

Verbal and NorVerbal Reasoning, Prakash, P, Macmillan India Ltd., New Delhi
Objective English, Thorpe, E, and Thorpe, S, Pearson Education, New Delhi

ahrwnNPE

Suggested Reference Books:

1. Communication Skills for Effective Management, Hargie et. al., Palgrave

2. Communication for Business, Tayler Shinley, Pearson Education

3. Technical Communication, Anderson, P.V, Thomson Wadsworth, New Delhi

4. The Oxford Guide to Writing and Speaking, John Seely, Oxford University Press, New Delhi
5. Dictionary of Common Errors, Turton, N.D and Heaton, J.B, Addision Wesley Longman Ltd.

Semester | TTB 511 MJ GE 02 tTechnology Tools in‘Business Managemeitit
2 Credits LTP: 0:0:4 Generic Elective
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES
COTTB Recall the basic functions and features of MS Word, MS PowerPoint
511 MJ1 REMEMBERING MS Excel.
COTTB Explain the purpose and use of different tools and functions in MS W
511 MJ2 UNDERSTANDING MS PowerPoint, and MS Excel.
COTTB APPLYING Utilize the basic features of these tools to create business docui
511 MJ3 presentations; and spreadsheets.
COTTB ANALYSING .Examllne the mterrglatlonshlps between different tools and their applicg
511 MJ4 in business scenarios
COTTB Assess the effectiveness of various formatting and data manag
511 MJ5 EVALUATING techniques in realorld tasks.
COTTB Develop comprehensive business reports, presentations, and data &
511 M6 CREATING projects using the integrated features of MS Word, MS PowerPoint, an

Excel.

1. MS-Word & MS PowerPoint: MS Word: Interface and navigation, creating and saving documents, formatting
text and paragraphs, page layout and sections, headers, footers, and page numbering, border, watermark, adding
fonts, line spacing, page break, table splits, references, use of Alckpeks, mail merge, track changes and
comments; creating tables and charts.

MS PowerPoint Interface and navigation, creating and saving presentations, slide design and layout, adding text,
images, and.videos, using SmartArt and charts, designing custom animations and transitions, presenter view and
notes; creating interactive presentationgagting and sharing presentations, converting PPT into JPEG/PDF,
slide master, free templates, corporate presentations.

2. Basics of Excel (Part 1)Introduction to spreadsheets, understanding Microsoft Excel, Excel workbook windows,
basic spreadsheet skills, Excel help system, opening and closing workbooks, understanding workbook file formats,
creating new workbooks, selecting cells, auto sum andfgéiuienction, cell referencing and request, formatting
cells, formatting numbers, placing cell alignment, cell, rows, and columns, understanding worksheets, editing,
copying, and moving cells, page layouts in Excel, proofingkimooks, basic options, ribbons, and toolbar.

3. Basics of Excel (Part 2) Defining names in Excel, sorting data, using Excel tables, filtering data in Excel,
understanding charts, chart design options and tools, chart format tools, combo charts, functions within Excel,
understanding date function, information functions, lodiegattions, find and replace, headers and footers, adding
comments, conditional formatting.
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4. Customer Relationship Management (CRM) and Communication Tools Salesforce Introduction to
Salesforce CRM, managing customer relationships, sales tracking, automation of sales processes, customer
service, creating dashboards, generating reports, using Salesforce Trailhead fesrhanatsice.HubSpot:

Overview of HubSpot CRM, inbound marketing strategies, managing contacts and deals, email marketing, sales

automation, analytics and reporting, utilizing HubSpot Academy for practical knowlskdgd: Undestanding

Slack interface, creating channels, managing teams, integrating apps and services, communication best practices,
using Slack for project collaboration, exploring Slack resouiM@sosoft Teams. Navigating Microsoft Teams,

creating teams and channels, managing conversations and meetings, file sharing and collaboration, integrating
Office 365 applications, using Microsoft Teams for remote work.

. Artificial Intelligence, Project Management and Marketing Tools
Al Tools: Introduction to Al and Chat GPT, Applications in Business, Saving work time through Al Tools, setting
up and using Chat GPT, Paid Chat GPT Features, How to input the information for better results, integrating Chat
GPT with business processes, introductioimachine learning tools, natural language processing applications,
Al-driven business insights, ethical considerations
Asana Project and task management fundamentals, creating and managing_projects, ‘assigning tasks, setting
deadlines, tracking progress, using Asana boards and timelines, collaboration features, Asana Academy resources.
Trello: Visual project management with Trello, creating boards, lists, and cards, managing workflows,
collaboration and team management, integrating pawsrand automation, ‘using Trello for personal and
professional projects.

Hootsuite: Social media management basics, connecting social media accounts, scheduling and publishing posts,
monitoring social media engagement, analyzing performance metrics, using Hootsuite for social media campaigns,
Hootsuite Academy resources.

Suggested Book References

1. "Microsoft Office 365 For Dummies" by Wallace Wang

2. "MOS Study Guide for Microsoft Word Exam M@D0" by Joan Lambert

3. "MOS Study Guide for Microsoft PowerPoint Exam MBDO" by Joan Lambert

4. "Excel 2019 Bible" by Michael Alexander, RichardKusleika, and John Walkenbach

5. "Microsoft Excel 2019 Step by Step" by Curtis Frye

Online Free Courses

1. Microsoft Office Training Center: Free training resources for Microsoft Word, PowerPoint, and Excel.
https://support.microsoft.com/ars/training

2. GCF Global - Microsoft Office Tutorials: Free tutorials for Word, PowerPoint, and Excel.
https://edu.gcfglobal.org/en/subjects/office/

3. Coursera Al For Everyone by’Andrew Ng: Free trial and financial aid options available.
https://www.courseraforgilearnfur-everyone

4. DeeplLearning.A} Introduction to TensorFlow for Artificial Intelligence, Machine Learning, and Deep
Learning: Free trial and financial aid options available.
https://www.cOursera.org/learn/introductitensorflow

Semester | ESG 512 MJ GE 03- Environmental, Social, and Governance (ESG
2 Credits LTP: 2:0:0 Generic Elective
Course OutcomesUpon successful completion of the course, learners will be able to:
CO# Cog_nltlve Course Outcomes
Abilities
COESG Rememberin Identify key concepts and terminology related to Environmental, Social,
512°'MJ1 9| Governance (ESG) principles.
5013 li/ls\]Gz Understanding| Explain the importance and impact of ESG factors on business and society
COESG . o : . . .
512 M3 Applying Apply ESG criteria in assessing business practices and strategies.
COESG . o .
512 M4 Analyzing Analyze the role of ESG in risk management and value creation.
COESG . . . o . .
512 MI5 Evaluating | Evaluate the effectiveness of ESG practices in different industries.
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COESG
512 MJ6

Creating Develop strategies to improve ESG performance in organizations.

Introduction to ESG: Definition and scope of ESG, Historical development of ESG principles, Importance of
ESG in modern business, Key stakeholders and their roles in ESG, Overview of global ESG standards and
frameworks (e.g., UN SDGs, GRI, SASB), Case studies on the impB&®fon business performance (6)
Environmental Sustainability: Environmental issues and challenges, Corporate environmental responsibility,
Strategies for reducing environmental impact, Environmental risk management, Sustainability reporting and
metrics,Case studies on successful environmental sustainability initiatives (6)

Social Responsibility Definition and scope of social responsibility, Corporate social responsibility (CSR)
practices, Human rights and labor standards, Diversity, equity, and inclusion (DEI) in the workplace, Community
engagement and philanthropy, Case studies on effectiva sesponsibility programs (6)
Governance and Ethical Practices Principles of good corporate governance, -Board structure and
responsibilities, Executive compensation and incentives, Transparency and, accountability, Ethical- decision
making in business, Case studies on governance failures and successes (6)

ESG Integration and Reporting: Integrating ESG into business strategy, ESG risk assessment and management,
ESG performance measurement and reporting, Role of technology in” ESG data management, Investor
perspectives on ESG, Case studies on comprehensive ESG integration (6)

Suggested Book References:

1. "Sustainable Investing: Revolutions in Theory and Practice" by Cary Krosinsky and Nick Robins

2. "Principles for Responsible Investment: An ESG Framewaork for Decision Making" by Gero Jung

3. "Corporate Governance and Ethics: An Aristotelian Perspective" by Alejo G. Sison

4. "The Sustainable MBA: A Business Guide to Sustainability" by Giselle Weybrecht

5. "Environmental, Social, and Governance (ESG) Investing: A Balanced Analysis of the Theory and Practice
of a Sustainable Portfolio" by John Hill

Online Free Courses and Resources:

1. Coursera "Introduction to ESG: Environmental, Social and Governance"
Link: https://www.coursera.org/learn/esw/esting
2. edX- "Sustainable Development: The R@spitalist Order"
Link: https://www.edx.org/course/sustainaolevelopmenthe-postcapitalistorder
3. FutureLearn "Sustainable Business: Big Issues, Big Changes"
Link: https://www.futurelearn.€¢em/courses/sustaindilsiness
4. UNPRI- Principles for Responsible Investment Academy
Link: https://www.ungri.orgipreicademy
5. GRI- Global Reporting Initiative Training and Resources
Link: https://www.globalreporting.org/standards/trainiagdresources/

Semester | DAF 513 MJ GE 04 +Demand Analysis And Forecasting
2 Credits LTP: 2:0:0 Generic Elective
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
CODAF DESCRIBE the key terms associated with demand analysis, de
513 MJ1 REMEMBERING estimation and demand forecasting.
CODAF UNDERSTANDING SUMMARIZE the use of demand forecasting in various functions
513 MJ2 management.
CODAF . .
513 MJ3 APPLYING IDENTIFY the pros and cons of various forecasting methods
CODAF L .
513 M4 ANALYSING DECONSTRUCT a forecast into its various components
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CODAF
513 MJ5

EVALUATING BUILD a forecast for common products and services using $ienies data.

1. Demand Analysis An Overview, Significance of Demand Analysis and Forecasting, How Predictable Is the
Future? Some Causes of Forecast Error, Myths versus Reality of Forecasting, Data Collection, Storage, and
Processing Reality, Aibf-Forecasting, Reality of Judgmental@rides, Reality of Unconstrained Forecasts,
Constrained Forecasts, and Plans, Accuracy of Forecast, Short Run Forecast, Long Term Forecast. Applications
of ForecastingxForecasting economic trends, Sales Forecasts, Staffing forecasts, budgetingge enabrax
planning, cash flows forecasting, raw material planning, inventory planning, etc. (5+1)

2. Estimation of Demand - Marketing Research Technique€onsumer Surveys, Consumer Clinics-and Focus
Groups, Market Experiments in Test Stores. Statistical Estimation, Variable Identification, Time:Se@essasnd
SectionalData Collection, Specification of the Model, Estimation of the Parameters, Interpretation.of Regression
Statistics. (5+1)

3. ForecastingDemand Overview of Forecasting Methods, Selecting a Forecasting Technique, Purpose of Forecast,
Type of Users, Patterns in the Data Series, Lead Time, Minimum Data Requirement, Desired Accuracy, Cost of
forecasting, Qualitative Forecasting Techniqu8sirvey ad Opinion Polling Techniques, Delphi Method, Cross
Impact Analysis, Historical Analogy. (5+1)

4. Quantitative Forecasting Methods Using Time Series Datafime SeriesAnalysis=-Trend Analysis, Cyclical
Variations, Seasonal Effects, Random Fluctuations, Smoothing Techniques, Moving Averages, Exponential
6PRRWKLQJ 6LQJOH ([SRQHQWLDIUBPRR\WKLOHW RRGW ¥ ODERVKRG :LQW
Additive Seasonality Stalard Statistical Error Terms, Specific Measures of Forecast Errorpf€cBample
Measurement, Forecast Value Added. Barometric Techniguesding, Lagging and Coincident Economic
Indicators, Diffusion and Composite Indexes, Choose the Appropriate Rimgchtethod Use of Software
Packages for Forecasting such as EXCEL. (5+1)

5. New Product Forecasting Using Structured Judgment, Differences between Evolutionary and Revolutionary
New Products, General Feeling about New Product Forecasting, New Product Forecasting Overview, What Is a
Candidate Product? New Product Forecasting Process, Structured Judgigsis, Structured Process Steps,
Statistical Filter Step, Model Step, Forecast Step. (5+1)

Suggested Text Books:

1. DemandDriven Forecasting: A Structured Approach to Forecastingrles W. Chase
2. Demand Forecasting for Managers, Stephan Kolassa

3. Forecasting: Principles and Practice, George Athanasopoulos and Rob J. Hyndman

Suggested Reference Books:

1. Fundamentals of Demand Planning and Forecastigrecasting & PlanningChaman L. Jain and Jack
Malheron
Semester | GWE 514 MJ GE 05- Geopolitics & World Economic Systems|
2 Credits LTP: 2:0:0 Generic Elective
Course Outcomes: At'the end of this course, the learner shall be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COGWE : .
514 MI1 REMEMBERING | ENUMERATE the various elements of global economic system.
COGWE UNDERSTANDING EXPLAIN the role of key trade organizations in the global economic
514 MJ2 system.
COGWE . : .
514 M3 APPLYING INDENTIFY the crucial elements of international trade laws.
COGWE . N
514 Ml4 ANALYSING ANALYSE the forces that work for and against globalization.
COGWE EVALUATING ASSESS the impact of the elements of the Global Economic System 0
514 MJ5 India Economy.
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1.

Introduction to Global Economic & political Systems Meaning of Global Economy and its History Structure

and Components of Global Economy, Theory of Hegemonic Stability, Differences among National Economies,
Market Oriented Capitalism, Developmental Capitalism, Social Market Capitalism, Comparative Aidlgsts,

of Globalization on Indian Economy. (6)

The Trading System:Debate over Free Trad&Functions of GATT and WTO, The Uruguay Round and World
Trade Organization, Trade BlocsEU, OECD, OPEC, SAARC, ASEAN, NAFTA, Threats to Open Trading
System, Developmenis International Trade Theory, Bateral, Multilateral Trade Agreements, Impact of Trade
wars in liberalized economy. (6)
International Trade Laws: International Contracts of Sale of Goods Transactions, International Trade Insurance,
Patents, Trademarks, Copyright and Neighboring Rights. Intellectual property Rights, Dispute settlement
Procedures under GATT & WTO, Payment systems in Internationag Tiatérnational Labour Organization and
International Labour Laws. (6)
International Monetary System: The International Financial SysterReform of International Monetary Affairs

- The Bretton Wood System and the International Monetary Fund, Controversy over Regulation of International
Finance, Developin@ountries' Concerns, Exchange Rate Policy of Developing Economies: (6)

. Contemporary issues and Challenges in Global Economic Environmentindian perspective: Globalization

and its Advocacy, Globalization and its Impact on India, Fair Globalization and‘the Need for Policy Framework,
Globalization in Reverse Gedhe Threatened Remergence of Protectionism.”Euro zone Crisis and its impact
on India, Issues in Bxét, World recession, inflationaryends, impact of fluctuatingrices of crude oil, gold etc.

(6)

Suggested Text Books:

1. Global PoliticalEconomy, RoberGilpin, Princeton University Press

2. International Trade Law An Interdisciplinary, Raj Bhala; Ndkestern Textbook

3. International Trade Law, Indira Carr and Peter Stone

4. Development and Sustainability: India in a Global Perspective edited by Sarmila Banerjee, Anjan
Chakrabarty

Suggested Reference Books:

1. InternationalEconomics, Paukrugman, Maurice Obstfeld and Marc Melitz, Pearson, Global Edition
2. Globalizing Capital, A history of“the.International Monetary system, Barry Eichengreen, Princeton
University Press.

Semester | CEM 515 MJ GE 06 +Contemporary Frameworks in Management
2 Credits LTP:1:1:1 Generic Elective
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COCEM DEFINE Emotional Intelligence (EQ), IDENTIFY the benefits
515 Ml REMEMBERING emotional intelligepce and RELATE the 5 Dimensions of Trait
Model to the practice of emotional intelligence.
COCEM DESCRI_BE how companies_ achieve transition from being d
UNDERSTANDING | companies to great companies, and DISCUSS why and how
515 MJ2 : . .
companies fail to make the transition.
COCEM APPLY the 21_ Iaws_ j[hat make leadership v_vork su_c_ces_fully to imp
515 MJ3 APPLYING your Ieaders_hlp_ablllty and ILLUSTRATE its positive impact on
whole organization.
COCFM EXAMINE the fundamental causes of organizational politics and t
515 MJ4 ANALYSING failure.
COCEM EXPLAIN the approach to be_ing effective in attaining goals by alilgr
EVALUATING oneself to the "true north" principles based on a universal and tim
515 MJ5 .
character ethic.
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1. Emotional Intelligence : What is Emotional Intelligence, Benefits of El, Understand the difference between Trait
El and Ability El, 5 Dimensions of Trait EI ModelSelf Awareness (SA), Managing Emotions (ME), Motivation
(M), Empathy (E), Social Skills (SS)Self awareness (SA)Self Awareness, Seeing the other side, Giving in
without giving up, Life Positionstyou and only you can choose your mindset, Managing Emotions {Ig9&lf
5HIXODWLRQ O0ODQDJLQJ (PRWLRQV 7KH p(4 EUDLQY DQG Kdng LW ZRUN
Emotions, Find your selfontrol, Using Coping Thoughts, Using Relaxation Techniques;Natifzation (M) £
Optimism, Pessimism, The balance between optimism and pessimism, The powkawafing, Empathy (E)t
Empathy, Barriers to empathy, Develogiyour empathy, Social Skills (SSBocial skills, Making an impact,
Creating a powerful first impression, Assessing a situation, Being zealous without being offensive, Traits of a
person with high social skills. Determine your EQ

2. The 7 habits of highly effective peopleParadigms and principles, Insidet, The seven habitsan overview
Private victoryHabit 1. Be proactive: principles of personal vision, Habit 2. Begin with the end in mind: principles
of personal leadership, Habit 3. Put first things first: principles of personal management, Public victory. Paradigms
of interdependence. Habit 4. Thinkin/win: principles of interpersonal leadership, Habit 5: Seek first to
understand, then to be understood: principles of empathetic communication, Habit 6. Synergize: principles of
creativecooperation, RenewaHabit 7. Sharpen the sword: principles of balancedrealwal

3. Five dysfunctions of a team:Absence of trust unwilling to be vulnerable within the group, Fear of conflict
seeking artificial harmony over constructive passionate debate, Lack of commitfeanting buyin for group
decisions creates ambiguity throughout the organization, Avoidsrazountability? ducking the responsibility
to call peers on counterproductive behavior which sets low standards, Inattention té feguitsng on personal
success, status and ego before team success

4. The 21 irrefutable laws of leadership:The law of the lid, The law of influence, The law of process, The law
of navigation, The law of addition, The law of solid ground, The law of respect, The law of intuition, The law
of magnetism, The law of connection, The law of the inner circle, The lampowerment, The law of the
picture, The law of buyn, The law of victory, The law of the big mo, The law of priorities, The law of
sacrifice, The law of timing, The law of explosive growth, The law of legacy.

5. Good to Great: Level 5 LeadershipLeaders who are humble, but driven to do what's best for the company, First
Who, Then What: Get the right people on the bus, then:figure out where to go. Find the right people and try them
out in different seats on the bus (differguisitions in the company), Confront the Brutal Facts: The Stockdale
paradox, Hedgehog Concept: Three overlapping circles: What lights your fire ("passion™)? What could you be best
in the world at ("best at")? What makesyou money ("drivisguece")? Culture of Discipline: Rinsing the cottage
cheese, Technology Accelerators: Using technology to accelerate growth, within the three circles of the hedgehog
concept, The Flywheel: The additive effect'of many small initiatives.

Suggested Reference Books:

Emotional IntelligenceDaniel Goleman

The 7 Habits of Highly Effective People: Powerful Lessons in Personal Chategdien R. Covey
The Five Dysfunctions of a Team: A Leadership Falflatrick M. Lencioni

The 21 Irrefutable‘Law.of Leadershijmhn C. Maxwell

Good to Great,Jim Collins

agrwNE

Semester | EPM 516 MJ GE 07 fEssentials Of Psychologyor Managers
2 Credits LTP: 1:1:1 Generic Elective

Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES
50106%3\]'\4 REMEMBERING | DEFINE the basic concepts of psychology.
COEPM . -
516 MI2 UNDERSTANDING | EXPLAIN the sensing and perceiving processes.
COEPM . . s .
516 M3 APPLYING APPLY principles of learning and conditioning to human behavior.
COEPM ANALYSING ILLUSTRATE the linkages between learning, memory and informa
516 MJ4 processing.
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COEPM
516 MJ5

EVALUATING EXPLAIN the kasic intrapersonal processes that influence social percey

1. Basic Conceptsintroduction to Psychology, Definitions of Psycholo@qals of Psychology, History of
Psychology, Modern Psychology, Psychology: Its Grand Issues and Key Perspectives, Psychandyg for
the New Millennium. Biological Bases of Behavior: NeurenBuilding Blocks of the Nervous System, The
Nervous System its Basic Structure and Functions, The Brain and Conscioushstsges of consciousness,
dreams, hallucinations, The Brain and Human Behavior, Heredity and BehaBemetics and Evolutionary
Psyclology. (6)

2. Sensation andPerception: Sensing and perceivin§ensory Thresholds, Sensory Adaptation, The Senses
Hearing, Vision, Perceptual Processes, Information Procesdugtom Up Processing, Top Down processing,
Bottom Up and Top Down (together) processing, Culture, Experience & Perception, Perceptuahdyonst
Perceptual Expectations, Perceptual illusions, Gestalt Theory, Perceptual Development and Learninf)

3. Learning and Conditioning: A Definition of Learning, Classical Conditioning, Instrumental Conditioning,
Classical and Instrumental Conditioning Compared: Biofeedback and Reinforcement, Verbal Learning, Basic
Conditioning and Learning Phenomena, Reinforcem®8ahedules of reinforcement, role of reinforcement in
developing subordinatgocial Behavior, Transfer of Training, Learning by Observing Models, Biological Limits.

(6)

4. Memory: Learning and Memory as Intertwined Processes, Kinds of Information Stored in Memory, Measures of
Retention, The Three Components of MemeaBncoding, Storage, Retrieval, Interference Theory, Decay Theory,
Information Processing |: Separe®éore Models,Information Processing Il: Levels of Processing, Issues in
Memory. (6)

5. Cognition: Thinking - Mental Imagery, Problem Solving, Decision Making. Concept Formation, Language
development. Relationship between language and thinkimgtion: Definition of Emotion, the Physiology of
Emotion, EmotionaExpression Verbal & Non Verbal, Labelling Emotions, Theories of Emotia@ommon
sense theory of emotion, James Lang theory of emotion, Cannnon Bard Theory of Emotion, Cognitive Arousal
Theory ofEmotion (6)

Suggested Text Books:

1. Psychology Ciccarelli, S. K & Meyer, G.E Pearson Education Ltd.

2. Introduction to Psychologylifford T. Morgan Richard A King John R WeisandJohn Schoplendndian
Edition

Suggested Reference Books:

1. Essentials of understanding.psychologgldmansS. R Tata Mc Graw Hill.
2. Psychology, Baron, R.Adand Misra, G. Pearson Education Ltd.
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SEMESTERII
SemCode e Course Credits| FA| SAMarks
Code
Mandatory MM 551 MJ GC #09 | MarketingManagement 3 |50/:501.100
Mandatory FM 552 MJ GC +10 | FinancialManagement 3 15050 | 100
Mandatory HRM 553 MJ GC #11 | HumanResource#lanagement 3/}50150 | 100
Mandatory OSC554 MJ GC +12 | Operations SupplyChainManagement 3. Y50 |50 | 100
Mandatory LAB 555 MJ GC- 13 | LegalAspectsof Business 2 |0 |50]| 50
CORE TOTAL 5 14 200 (250 | 450
Mandatory BRM 556 MJ RM - 01 | BusinesResearctMethods 2 - |50 | 50
Mandatory DR 507 MJ RM-02 | DeskResearch 2 50| O 50
Mandatory FR 581 MJP RM-03 | FieldProject 4 50 |100| 150
RESEARCH TOTAL 3 8 [100(150| 250
Semesterll GenericElectives- Any 2 Coursesto be Opted from the respectiveelectivelist
Elective | BC 560 MJ GEO08 [Business Communicatiekh 2 [(50|0 50
Elective | TTB 561 MJ GEQ9 ([Technology Tools/in Business Manageméh| 2 50 | 0 50
Elective | SDG 562 MJ GE10 [Sustainable Development Goals
Elective | SNS 563 MP GE11 [Selling& NegotiationSkills Lab
Elective | 1E 564 MJ GE12 |[IndianEconomy
Elective | IBE 565 MJ GE13 [InternationaBusines€Environment
Elective | BE 566 MJ GE 14+ Business Ethics
ELECTIVE TOTAL 2 4 100|0 100
SEMESTER TOTAL 10 26 400400 | 800
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Semester Il
Semester II MM 551 MJ GC 09 +Marketing Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COMM DESCRIBE the key terms associated with the 4 Ps of marketing
REMEMBERING Marketing Planning & Control for a real world = marketi
551 MJ1 . s . X
offering(commaodities, goods, servicespmducts/ eservices.)
COMM DEMONSTRATE the relevance of marketin.g mix concepts and Fflgn
551 M2 UNDERSTANDING | & Control frameworks for aealworld marketing offering (commaodities
goods, services-products/ eservices.)
COMM APPLY marketing Mix and Planning & Control decisions for a real w
APPLYING marketing offering (commodities, goods, ' servicespraducts/ e
551 MJ3 .
Services.)
COMM EXAMINE marketing issues pertainin_g to Ma_rketing Mix a_n_d Market
551 M4 ANALYSING Plan in the context akatworld marketing offering (commodities, good
services, gproducts/ eservices
COMM EXPLAIN the interrelationships between various elements of Marke
EVALUATING mix and Planning & Control in" the context oféalworld marketing
551 MJ5 ; 0. ) ;
offering (commaodities, goods, servicespmducts/ eservices)
COMM CREATING DESIGN a Marketing Mix and Marketing Plan forealworld marketing
551 MJ6 offering (commaodities, goods, servicespm@ducts/ eservices.)

1. Product: Meaning, The Role of Product as a'market offering, Goods & Services Continuum Classification of
Consumer productsconvenience, shopping, shopping, unsought goods. Classification of industrial products
materials and parts, capital items, supplies and@svProduct Levels: The Product Hierarchy, Product Systems
and Mixes, Product Line Analysis, Product Line Length, the Customer Value Hierarchy. New Product
Development- Need, Booz Allen & Hamilton Classification Scheme for New Products, New Product
Devebpment Processldea Generation to commercialization. Sustainable practices in Product Desitm, Go
marketstrategy, BrandingConcept, Definition and Commodity vs. Brand, Product Vs Brand, and And Concept
of Brand equity. Packaging & Labeling: Meaning & role, Types of Packaging, Sustainable practices in packaging
andLabeling, 7+2)

2. Pricing: Meaning, The Role of Pricing, Importance and Factors influencing pricing decisions. Setting the Price:
6HWWLQJ SULFLQJ REMHFWLYHV GHWHUPLQLQJ GHPDQG HVWLPDWLQJ F
method, selecting final.price. Adapting the Price: Geographical pricing, Price discounts & allowances, Promotional
pricing, Differentiated pcing, concept of transfer pricing, Dynamic pricing (surge pricing, auction Pricing),
Pricing in “online marketing (free, premium, freemjurifoken based pricing. Price Change: Initiating &
responding to price Changes. Use of Big Data and Generative Al in pricing decisions 7+2)

3. Place:Meaning, The Role of Marketing Channels, Channel functions & flows, Channel Levels, Channel Design
Decisions $QDO\]LQJ FXVWRPHUVY GHVLUHG VHUYLFH RXWSXW OHYHOV HV\
& evaluating major channel alternativ&hannel Options Introduction to Wholesaling, Retailing, Franchising,

Direct marketing, Introduction to Channels in international Market, Online Interaction versus Offline Interaction
-Introduction to Omni channel & hybrid channel options, Plajdithannels. Show rooming and Web rooming,
Market Logistics Decisions+ Order Processing, Warehousing, Customer Fulfilment Center, Dark stores,
Inventory, and Logistics. Lashile logistics, Role of IOT and Block chains in Market Logistics decisions (7 + 2

4. Promotion: Meaning, The role of marketing communications in marketing effort. Communication Mix Elements,
Introduction to Advertising, 5Ms of Advertising, Sales Promotion, Personal Selling, Public Relations, Word of
Mouth (WOM), Direct Marketing, Traditional to Digil Promotion =Contextual Marketing, Permission
Marketing, Data driven marketing ,Attention, Interest, Desire, Action (AIDA) to 5A (Aware, Appeal, Ask, Act,
and Advocate), Concept of Integrated Marketing Communications (IMC), Develogdegi¥s# Communication
-Communication Process, Steps in developing effective marketing communicatantifying target audience,
Determining communication objectives, designing a message, choosing media, Selecting message source,
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Collecting feedback. Shaping the overall promotion mix: promotional mix strategyppillsdirategies. Role of
Generative Al in Promotion decisions (7+2)

5. Product Level Planning: Preparation & evaluation of a product level marketing plan, Nature & contents of
Marketing Plans Executive Summary, Situation Analysis, Marketing Strategy, Financials, and Control.Marketing
Evaluation & Controt Concept, Process & types of contréinnual Plan Control, Profitability Control, Efficiency
Control, Strategic Control, Marketing Audit, Impact of Technology on Marketing Planning and Control =
Connected Marketing MixI R X U  &-frdatiénRcurrency, communal actiatj and Conversation). Application
of Agile marketing Practices in Marketing Planning and control, Use of Immersive Marketing for Marketing
Planning and control decisions. (7+2)

Note: Real world examples / cases in domestic and international context for commodities, goods, semadests®
e-services in terms of Traditional as well as contemporary MarkPriagtices arexpected to be analyzed in the class
as well as included in the Examination.

Suggested Text Books:

1. Marketing  Management; A South Asian Perspective Kotler, Keller, Koshy&:Jha, 14 th edition, Pearson
Education,2018.

. Marketing Management, Rajan Saxena, TMGH,6th Edition ,2019

. Marketing, Lamb Hair Sharma, Mc Daniel, Cengage Learning,1st Edition;2016

. Marketing ManagementRamaswamyV. S. &Namakumar S, 4/e, Macmillan Publishers, 2014.

. Marketing  Management -Arun Kumar& Meenakshi N, 2/e, Vikas publications, 2013

. Marketing Managementext and Cases, Tapan K Panda, Excel-Books, 2008

. Marketing 4.0: Moving from Traditional to Digital, Philip Kotler,"Hermawan Kartajaya, lwan Seiwan, 2017

8.Marketing 5.0: Technology for Humaniby Philip Kotler, Hermawan Kartajaya, Wiley .2021

9.Marketing 6.0: The Future Is Immersiv@hilip Kotler, Hermawan-Kartajaya,2023

NOoO o~ WN

Suggested References:

1. Marketing Grewal, Levy, Tata McGraMill, 7th Edition,2021

2. Marketing, Asian Edition, Paul Bainer, Chris Fill, Kelly Pa@&ford University Press.2013

3. Principles of Marketing, Philip Kotler, Gary Armstrong, Prafulla Agnihotri, Ehasan Haque, Pearson,13th Edition

4.Brand Equity Supplement of the Economic, Times

5. Brand Wagon Supplement of the Financial Express

6 Strategist Supplement of Business Standard

7 Marketing White book, latest edition

8. https://www.togai.com/blog/generatha-pricing-strategies/,accessed 20th June 2024,at 12 .02 am.

9. Generative Al: The Insights You:Need from Harvard Business Review (HBR Insights Sdeesrd Business
Review,Randye Kaye, et al., on.20th June 2024,at 12 .02 am.

10.https://revenueml.com/insights/articles/potergiaherativeartificial-intelligencepricing, accessed on 20th June
2024,at 12 .02 am.

11 https://www.forbes.com/sites/derekrucker/2021/06/16é&nautionof-marketinga-candid
conversatiorwith-the-fatherof-moderamarketing/, accesseth 20th June 2024,at 12 .02 am

Semester Il FM 552 MJ GC 10#Financial Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES

DESCRIBE the basic concepts related to Financial Management, Va

COFM REMEMBERING | techniques of Financial Statement Analysis, Working Capital, Ca
552 MJ1 : .

Structure, Leverages and Capital Budgeting.
5%2 II\:/II\\;lZ UNDERSTANDING | EXPLAIN in detail all theoretical concepts throughout the syllabus
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https://www.amazon.in/Audible-Marketing-6-0-Future-Immersive/dp/B0CQ8PX2DF/ref=sr_1_3?crid=7EH01KKN7CGQ&dib=eyJ2IjoiMSJ9.5f0tGYqWOGubDJPGcYwo7jiHnLrPy6P0jJIFL-fvbk5r7ss0bbw3mLW9diNJob920p4ZEa0ufYb3D7XfnjiJrM9iHKpvCvGCKHwo3_IPwYYnWQozIez5it27qpoMs2f4mxknr8LRPGXabqWd2ulekfNnoCqVzlzHWGx6Fk0xBzytqSK3yHB-yyc0Ob0AbT3zi-NY6pEgmQaaV3i0shBtqzvIg2viMJUZ4tBqPF3_R5E.6Hj6fVU2CUQlIxM5UAbm33Zbnd81XJ3KMb1lgNpAI3w&dib_tag=se&keywords=marketing+6.0+philip+kotler&qid=1718726679&sprefix=marketing+6.0%2Caps%2C209&sr=8-3
https://www.togai.com/blog/generative-ai-pricing-strategies/,accessed
https://www.amazon.in/Generative-AI-Insights-Harvard-Business/dp/B0CWBKF4B2/ref=sr_1_3?dib=eyJ2IjoiMSJ9.uJhdUDFi7p3HUxB8PXDfUNNXohQN7V8hML3EKIwZs2a-yah5fV0czfuk-HcWSIKJyiKlxBjPkBRnXX9olF4o-OOXBXyohz79ghYof9cRBEVUSMl-ChVMKTKIYHzzilbJYWAI_d6qbhmOUcPgPWsw24b50uuSc_iXut3SUwJzKd4tG9SJFqDJnKqfwHdgNa8om29Q9v7kD8V5HLlmxcYu9txhqbB6NpEzdg6lf6U6i8s.RfQniMVgu0pNEqsn4G02WxgQx9kKuH8kSXCb-p3sml8&dib_tag=se&keywords=generative+ai+in+books&qid=1718823074&sr=8-3
https://www.forbes.com/sites/derekrucker/2021/06/16/the-evolution-of-marketing-a-candid-conversation-with-the-father-of-modern-marketing/,%20accessed
https://www.forbes.com/sites/derekrucker/2021/06/16/the-evolution-of-marketing-a-candid-conversation-with-the-father-of-modern-marketing/,%20accessed
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552 MJ3 problems

COFM APPLYING PERFORM all the required calculations through relevant numerical

552 MJ4

ANALYZE the situation and

X comment on financial position of the firm
ANALYSING X estimate working capital required

x decide ideal capital structure

X evaluate various project proposals

COFM

552 MJ5 Working Capital, Capital Structure and Capital Budgeting of the firm

COFM EVALUATING EVALUATE impact of business decisions on Financial Stateme

552 MJ6

CREATE Common Size Comparative Statements, Comparative Fing
CREATING Statements using Ratio Analysis (Yegise, Industrytwise), Comparative
Proposals using Capital Budgeting Technigues

COFM

Introduction: Introduction to Finance, Meaning and Definition of Financial Management, Objectives of Financial
Management (Profit Maximization and Wealth Maximization), Modern Approach to. Financial Management
(Investment Decision, Financing Decision, Dividend Pol@gcision), Finance and its relation with other
disciplines, Functions of Finance Manager (3+2)
Techniques of Financial Statement Analysistntroduction, Objectives of financial statement analysis, various
techniques of analysis viz Common Size Statements, Comparative Statements, Trend Analysis, Ratio Analysis
(10 +2)
Working Capital Management: Meaning of Working Capital, its components & types, Operating Cycle, Factors
affecting working capital, Estimation of working capital requirement. (Total Cost Method & Cash Cost Method)
(8+2)
Capital Structure: Meaning and Factors affecting Capital Structure, Different sources of finance. Concept and
measurement of Cost of Capital (measurement of Specific Cost and WACC), Trading on Equity, Concept of
Leverages and its types. (7+2
Capital Budgeting: Meaning, Definition of Capital Budgeting, Time value of money. Tools of evaluation of the
project based on traditional techniques and modern technigd&R, Payback Period, Discounted Payback
Period, NPV, Pl & IRR (7+2)

Note: Numerical Problems will be asked on following topics chly

O~NOOUTPA,WNPE

. Common Size Statements

. Comparative Statements

. Ratio Analysis (Calculation of ratios plus its interpretation)

. Estimation of working capital‘requirement (Total Cost Method & Cash Cost Method)

. Measurement of Specific Cost (Cost of Equity, Preference, Retained Earnings and Debt) and WACC
. Capital Structure

. Leverages

. Capital Budgeting (ARR, Payback Period, Discounted Payback Period, NPV, Pl & IRR)

Suggested Books:

O~NOO U WNPE

. Financial. Management, Shashi K. Gupta and R.K. Sharma (Kalyani Publication)

. Basics of Financial Management, V.K. Saxena and C. D. Vashist (Sultan Chand & Sons)

. Financial Management, A Contemporary Approach, Rajesh Kothari (SAGE)

. Financial Management, Dr. Mahesh Abale & Dr. Shriprakash Soni (Himalaya Publishing House Pvt. Ltd.)
.Working Capital Management, Theory and Practice, Dr. P. Periasamy (Himalaya Publishing House)

. Financial Management, | M Pandey (Vikas Publishing House Pvt. Ltd)

. Fundamentals of Financial Management, A. P. Rao (Everest Publishing House)

. Advanced Financial management, N.M. Vechalekar

Suggested Reference Books:

1.
2.
3.
4,

Financial Management, Rajiv Srivastava and Anil Misra (OXFORD University Press)

Financial Management, Ravi Kishore (Taxmann)

Financial management, V.K. Bhalla (S. Chand)

Financial Management, Jonathan Berk, Peter DeMarzo and Ashok Thampy (Pearson Publication)
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** Note: The Financial Management syllabus focuses on the techniques used for financial decision making at
the organisational level. The origin of the same is observed to be seen in th& 2@ntury. Hence, the IKS
element seems to be difficult to be included in the Financial Management syllabus.

Semester Il HRM 553 MJ GC 11 tHuman Resource Management

3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to

CO# (,:AOB(I;LIT'II:II—IlE\gE COURSE OUTCOMES
co II_\i/IFfll\ﬁ 553 REMEMBERING | DEFINE the role of Human Resource Functions in an Organization
co ':AF;'\Q 553 | UNDERSTANDING | UNDERSTAND the emerging trends and practices in HRM.
co T/E'\g 553 APPLYING UTILIZE the different methods of HRM in an.organization
co T/E'\i 553 ANALYSING EXAMINE the use of different HRM Practices in an organization.
co Tﬁl\g 553 EVALUATING ASSESS the outcome of different HRM functions in an organization
co T/E'\é 553 CREATING DESIGN the HR manual and compensation policy of the organizatiq

1. Human Resource ManagementConcept and Challengedntroduction, Objectives, Scope, Features of HRM,
Role of HRM, Importance of HRM, Policies and Practices of HRM, Functions of HRM, Challenges of HRM. (6+2)

2. Human Resource Planning:Human Resource Planning: Definition, Objectives, Need and Importance, HRP
Process, Barriers to HRP. Job Analysis Proce€ontents of Job Description & Job Specification, Job design,
Factors affecting Job design, Job enrichment Vs job enlargement. (7+2)

3. Recruitment and Retention: Recruitment Introduction; Sources of Recruitment, Difference between recruitment
and selection. Applying IKS principles to recruitment, ProcBexruitment and Selection, concelpiduction and
Orientation. Career Planniffgrocess of career planning, Session PlanningProcess of succession planning,
Transfer and PromotiofRetention of Employeesimportance of retention, strategies of retention. (7+2)

4. Managing Employee Performance and Training: Performance Appraisal & Performance Management
Definition, Objectives, Importance, Applying IKS principles to Performancerewards, AppraisaProcess and
Appraisal MethodsTraining and Development - Definition +Scope, Role of Training in an Organizations,
Objectives, Applying IKS principles to Training, Training and Development Process, Training Need Assessment,
Types of training, Difference between training and developmehgdtning. Benefits fotraining, Evaluation of
Training Effectiveness: Kirkpatrick model. (8+2)

5. Compensation Management:Concept, Objectives, Importance of Compensation Management, Process, Current
Trends in Compensation. Components of salary. Incentives and BesiEfitancial & Nonfinancial Incentive,
Fringe Benefits. Employees SeparatiofRetirement, Termination, VRSSuspension. ConcepGrievance and
grievance redressal'procedure. (7+2)

Suggested Text-Books:
Human Resource Management, Dr. S.S. Khanka, SGhkamdapDelhi.
Human Resource Management, Deepak Bhattacharya, Sage Publishing Ltd.
Human Resource Management, Aldonppa,Tata McGraw Hill Publishing Company
Human Resource Management, Mirza & Zaiyaddin
Human Resource Management, DrCP PardeshiNiramli Publication.
Human Resource ManagementSRDwiwedi,Vikas Publishing House.
Human Resource ManagementBCMamoria,Himalaya Publishing House
Human Resource Management, Gary Dessler Dorling Kindersley Pvt Ltd.
Human Resource Management: Text and CaséswathappaTata McGraw Hill Publishing Compnay.
. Performance Appraisal and Management, Himalaya Publishing House.
. Human Resource Managemebt. B.M. Londhe and Dr. Shital DeshmuiHimalaya Publishing House pvt
Itd.)

RBOoN G A WNE
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Suggested Reference Books:
1. Human Resource Management in Organizations, Izabela Robinson, Jaico Publishing House.

2. $UPVWURQJYTV (VVHQWLDO +XPDQ 5-H\WRideUd peopl® QddddgemahtQMichad) D FW L F I

Armstrong, Koganpage.
3. Applied Psychology in Human Resource Management, Cascio & Aguins, PHI.

Semester |l

OSC 554 MJ

GC 12 +Operations & Supply Chain Management

3 Credits

LTP: 2:1:1

Compulsory Generic Core Course

Course OutcomesOn successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
CO0OSC 554 DEFINE basic terms and concepts related ;to Production, Operg
MJ.1 REMEMBERING Services, Supply Chain and Quality Management.
CO0SC 554 UNDERSTANDING EXPLAIN thg process characteristics and .their linkages with preq
MJ.2 product matrix in aealworld context.
CO0SC 554 DESCRIBE the various dimensions of production planning and contro
APPLYING o : . _
MJ.3 their interlinkages with forecasting.
CO0SC 554 CALCULATE inventory levels‘and order quantities and MAKE USE
ANALYSING ; ; e
MJ.4 various inventory classification methods.
COOSC 554 OUTLINE a typical Supply..Chain Model for a product / service
MI5 EVALUATING ILLUSTRATE the linkages with’ Customer Issues, Logistic and Busi
' Issues in aealworld context.
CO0SC 554 CREATING ELABORATE upon different operational issues in manufacturing
MJ.6 services organisations where the decisitaking element is emphasized

1. Introduction to Operations and Supply Chain"Management:Definition, Concept, Significance and Functions
of Operations and SCM. Evolution from ‘manufacturing to operations management, Physical distribution to
Logistics to SCM, Physical Goods and Services Perspectiugality: Definitions from various Perspectives,
Customers view and Manufacturer's view, Concept of Internal Customer, Overview of TQM and LEAN
Management, Impact of Global:Competition, Technological Change, Ethical and Environmental Issues on
Operations and Suppighain functions. (7+2)

2. Operations Processes: Process Characteristics in Operationgolume Variety and Flow. Types of Processes
and Operations Systemg£ontinugus Flow system and intermittent flow systeRrecess Product Matrix: Job
Production, Batch Production, Assembly line and Continuous Flow, Process and Product®emxice. System
Design Matrix: Design.of Service Systems, Service Blueprinting. (6+2)

3. Production Planning & Control (PPC): Role and Functions of PPBemand Forecasting:Forecasting as a
Planning Tool, Forecasting Time Horizon, Sources of Data for forecasting, Accuracy of Forecast, Capacity
Planning Production Planning: Aggregate production Planning, Alternatives for Managing Demand and Supply,
Master Production Schedule, Capacity Plannityerview ofMRP, CRP, DRPMRP II. Production Control:
Scheduling, Loading, Scheduling of Job Shops and Floor Shops, Gantt Charts. (8+2)

4. Inventory Planning and Control: Continuous and intermittent demand system, concept of inventory, need for
inventory, types of inventory seasonal, decoupling, and cyclic, pipeline, safetyplications for Inventory
Control' Methodslnventory Costs Concept and behavior of ordering cost, carrying cost, and shortage©g3t.
tdefinition, basic EOQ Model, EOQ with discounts. Inventory cont@assification of material ABC Analysis
-VED, HML, FSN, GOLF, SOS. (Numericals expected on Basic EOQ, EQRdiscounts & ABC), Inventory
turns ratios, Fixed Order quantity ModdPeriodic Review and Rerder Point. (8+2)

5. Supply Chain Management:Supply chain concept, Generalized Supply Chain Management MKdglIssues
in SCM xCollaboration, Enterprise Extension, responsiveness,-tdaShsh ConversionCustomer Service:

Supply Chain Management and customer service linkages, Availability service reliability perfect order, customer
satisfaction. Enablers of SCMracilities, Inventory, Transportation, Information, sourcing, Pricing(6+2)

Suggested Text Books:
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1. Operations Management Theory & PractiBeMahadevanPearson.
2. Operations Now Supply Chain Profitability & Performance, Byron J. Finch, McGraw Hill.
3. Production and Operations Management, R B Khanna, PHI,Dédhi.
4. Production & Operations Management, S N Chary, McGraw Hill.
5. Supply Chain ManagemenStrategy, Planning &peration, SuniChopra, Peter Meindl, D. V. Kalra,
Pearson Education.

6. Decoding Succesglindian Business Management Casgéslkar Girish,Ed. KulkarniAbhay, Orange Books

7. Operations and Supply chain Managemdbt. Abhay Kulkarni, Dr. Sudhir Hasamnis, Dr. Amitabh Patnaik ,
Mr. Harshal Patil(Himalaya Publishing House)

Suggested Reference Books:

1. Supply Chain Logistics Management, Donald Bowersox, David Closs, M Bixby Cooper, TatasMcGraw Hill.

2. Operations Management, William J. Stevenson, TMGH.

3. Operations Management, Lee Krajewski, Larry Ritzman, Manoj Malhotra, Pearson Education.

4. Introduction to Materialdanagement).R. Tony Arnold, Stephen Chapman, Ramakrishnan, Pearson.
Semester Il LAB 555 MJ GC 13 Legal Aspects Of Business
2 Credits LTP: 2:0:0 Compulsory Generic Core Course

Course OutcomesOn successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

co k/ﬁ]BlSSS REMEMBERING | DESCRIBE the key terms<involved in each Act.

co k/ﬁ]BZSSS UNDERSTANDING | SUMMARIZE the key-legal provisions of each Act.

co I';/ﬁ]83555 APPLYING ILLUSTRATE the.use of'the Acts in common business situations.

COLAB 555 ANALYSING OUTLINE the various facets dfasic case lawsf each Acfrom a legal and

MJ.4 managerial perspective.
COLAB 555 EVALUATING DEV_E_LOP critical th|n!<|ng b_y maklr_lg ju_dgments related to use of var
MJ.5 provisions of the Acts in business situations

1. The Indian Contract Act 1872:Meaning and Essentials of contract; Kinds of contract based on validity, formation
of contract law relating to offer 'and ‘acceptance, consideration, competency to contract, free consent, void
agreements, Wagering Agreement and Its Essentials, Exceiareger, performance of contracts, Contingent
Contract, Quasi Contract, Discharge of contract, Breach of coiMieating & remedies; Special contracts
contract of indemnity ‘and guarantee, Contract of Agend@reation of Ayency + Agent and Principal
(Relationship/rights). (5+1)

2. Sale of Goods Act, 1930Contract of sale of goods, Sale and agreement to sell, Caveat emptor, Conditions &
warranties, Transfer of property or ownership, Performance of the Contract-afefiatry of goods by seller and
acceptance of delivery of goods and payment for the $gnteiyer, Unpaid SelleRights of unpaid seller, Sale
by Auction. (5+1)

3. The Negotiable Instrument Act, 1881Negotiable InstrumentaMeaning, Characteristics, Types. Parties, Holder
and‘holderin due course, Negotiation and Types of Endorsements, Dishonor of Negotiable Instiiatient
and Protest. (5+1)

4. The:Companies (Amendment) Act, 2018Zompany +Definition, Meaning, Features and Typé&sivate, public,
OnePerson Company, Incorporation of CompaiMemorandum of Association (MOA), Articles of Association
(AOA), Prospectus, share capital and types of shares & Debentures, buy baclkesf Abeeptance of deposits,
Appointment of director including woman Director. (5+1)

5. The Consumer Protection Act, 2019Definition of Consumer w.r.t goods & services, Dispute Redressal Forums
1District, State & National Forum, Composition, Jurisdiction, Powers, Appellate Authority, Unfair & Restrictive
Trade Practices, (5+1)

Suggested Text books:
1. Business Legislations for Management, M.C. Kuchhal
2. Elements of Mercantile Law, lD. Kapoor
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3. Business and Corporate Laws, Dr. P.C. Tulsian

Suggested Reference Books:

1. Legal Aspects of Business, Ravinder Kumar

2. Business Laws, S. D. Geet

3. Business Laws, S.S. Gulshan

4. Legal Aspects of Business, Akhileshwar Pathak

Semester Il BRM 556 MJ RM 01- Business Research Method
2 Credits LTP: 1:1:1 Compulsory Generic Core Course
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
co Ii/ll?ll\g 556 REMEMBERING | DEFINE various concepts & terms associated with scientific business res
COBRM 556 UNDERSTANDING EXPLAIN the terms and concepts used in<all aspects of scientific bus

MJ.2 research.
COBRM 556 MAKE USE OF scientific principles of research to SOLVE contempol

APPLYING .

MJ.3 business research problems.

COBRM 556 EXAMINE the various facets” of a research problem and ILLUSTRATE
ANALYSING . oy

MJ.4 relevant aspects of the research process from a data driven decision pers
COBRM 556 JUDGE the suitability of alternative research designs, sampling designs

M5 EVALUATING collection instruments and data analysis options in the context of a giveifiere

) business research problem-from a data driven decision perspective.

COBRM 556 FORMULATE alternative research designs, sampling designs, data collg

MJ.6 CREATING instruments, testable hypotheses, data analysis strategies and research r|

) address redife business research problems.

1. Foundations of Research:Definition of Research; Need of business research, Characteristics of scientific research
method, Typical Research applications in business and managepesstions in Research Formulation of
Research ProblemManagement QuestiottResearch Questiotiinvestigation Questiohe process of business
research Literature review- Concepts andheories- Research questionsSampling- Data Collection - Data
analysis Writing up - The iterative nature of business researchgsscElements of a Research Propdaictical
considerations: Values tresearcher & organization. Ethical principleslarm to participants, Lack of informed
consent, Invasion of privacy, Deception, Reciprocity and trust, Affiliation and conflicts of interest. Legal
considerations Data management, Copyright. (3+6)

2. Research DesignConcept, Features of a robust research design. Exploratory, Descriptive, Quasi Experimental,
Experimental research designs, Concept of Cause and Effect, Difference between Correlation and causation. Types
of Variablestindependent, Dependent, concomitamediating, moderating, extraneous variables, Basic knowledge
of Treatment & Control group, Case study design. Csessional and Longitudinal designs, Qualitative and
Quantitative research approaches, Pros and Cons of various desigitg, of a research desigdypothesis:
Definition, research Hypothesis, Statistical hypothesis, Null hypothesis, Alternative Hypothesis, Directional
Hypothesis, Nordirectional hypothesiQualities of a good Hypothesis, Framing Null Hypothesis & Alternative
Hypothesis. Concept of Hypothesis Testifggic & Importance. (3+6)

3. Data & Measurement: Meaning of data, Need for datdecondary Data: Definition, Sources, Characteristics,
Advantages and disadvantages over primary data, Quality of secondarpdétaiency, adequacy, reliability and
consistency Primary Data: Definition, Advantages and disadvantages over secondary Matsurement:
Concept of measurement, What is measured? Problems in measurement in management késlditgrand
Reliability, Levels of measurementNominal, Ordinal, Interval, RatidAttitude Scaling Techniques:Concept of
Scale tRating Scales viz. Likert ScaleSemantic Differential Scales, Constant Sum Scales, Graphic Rating Scales
+Ranking ScalegPaired Comparison & Forc&hanking- Concept and ApplicatioQuestionnaire: Questionnaire
Construction Personal Interviews, Telephonic survey Interviewing, Online questionnaire tools. (3+6)

4. Sampling: Basic Concepts:Defining the Universe, Concepts of Statistical Population, Sample, Characteristics of
a good sample. Sampling Frame, determining the sample frame, SamplingNwre8amplingerrors, Methods to
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5

reduce the errors, Sample Size constraiften-Response Probability Sample: Simple Random Sample,

Systematic Sample, Stratified Random Sample, Area Sampling & Cluster SanNsimgerobability Sample:

Judgment Sampling, Convenience Sampling, Purposive Sampling, Quota Sampling & Snowballing Sampling
methods.Determining size of the samplePractical considerations in sampling and sample size, (sample size
determination formulae and numericals not expected) (3+6)

. Data Analysis & Report Writing: Data Analysis: Cleaning of Data, Editing, Coding, Tabular representation of

data, frequency tables, Univariate analydisterpretation of Mean, Median Mode; Standard deviation, Coefficient

of Variation. Graphical Representation of Data: Appropriate Usage of Bar charts, Pie charts, Line charts,
HistogramsBivariate Analysis: Cross tabulations, Bivariate Correlation Analysiseaning & types of correlation,

.DUO 3HUVRQTV FRHIILFLHQW R F RéldtithOODivglare@esDingi@digIestihg y/poddsis UDQN F
of association, association of attributemear Regression Analysis:Meaning of regression, Purpese and use,

Linear regression; Interpretation of regressiowffaient, Applications in business scenaribsst of Significance:

6PDOO VDPSOH WHVWY W OHDQ SURSRUWLRQ DQG.) WHVWV = WHVW
5DQGRPQHVV WHVW $QDO\VLV RI 9DULDQFHRe2¢aieh REporBD:.G@uct& &(ZD\ &OD

Reseech report, Report writing and Presentation. (3+6)
Note:
1. Itis desirable to use MS Excel / SPSS / Systat for delivery of unit 5.
2. For unit 5, Formulae and calculations are not expected. Interpretation of the given data/test outcomes is expected

for appropriate managerial decisions / inferences.

Suggested Text Books:

agrwNPE

Business Research Methods, Donald Cooper & Pamela Schindler, TMGH.

Business Research Methods, Alan Bryman & Emma Bell, Oxford University Press

Research Methods for Social Woen, Earl R. BabbieCengage

Research Methods in Business Studies: A Practical GReteez GhauyDr Kjell Gronhaug FT Prentice Hall
Business Research Methods, J.K.Sachdeva, Dhananjay‘Mandlik, Mahesh Shitole, Himalaya Publishing House

Suggested Reference Books:

Business Research Methods, William G. Zikmund, Barry J. BdbimC. CarrMitch Griffin, Cengage Learning
. Approachedo social researchRoyce Singleton, Bruce C. Straits, Margaret Miller Straits, Oxford University
Press

Research Method3 he Basics, Nicholas S. R. Wallimasicholas Walliman Routledge,

Research Methodology In Management, Dr.\Wichael

5. Advanced Research Methodologies.and Practices, Dhananjay Mandlik, Parag Kalkar, Chandrani Singh,
Routledge Publication
Semester Il DR 507 MJ RM 02- Desk Research (DR)
2 Credits LTP: 0:1:3 Subject Core Course tResearch (Specialization Specific
Course OutcomesOn successful completion of the course the learner will be able to
COo# COGNITIVE COURSE OUTCOMES
ABILITIES
CODR 507 /| REMEMBERING DESCRIBE the key historical, organizational, market related, financi
MJ:1 governance, leadership and social responsibility dimensionseata

world busines®rganization and the relevant industry

CODR 507 | UNDERSTANDING | SUMMARIZE the regional, national and global footprint afealworld

MJ.2 business organization and the relevant industry

CODR 507 | APPLYING DEMONSTRATE an understanding of the regulatory forces acting o
MJ.3 realworld business organization and the relevant industry

CODR 507 | ANALYSING COMPARE and CONTRAST, using tables and charts, the markel
MJ.4 financial performance of aealworld business organization and t

players in an industry

CODR 507 | EVALUATING COMPOSE a succinct summary of future plans oéaworld business

MJ.5 organizatiorand the relevant industtite company website, shareholds

reports and other information available in the public domain.
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CODR 507 | CREATING IMAGINE the key challenges and opportunities faealworld business
MJ.6 organization and the relevant industry in the immediate future (1 to 3
years).

1. Industry Analysis *the Basics:Nature of the Industry, Players in the industry, Nature of competition, Market
shares of top 5 & bottom 5 players, Possible Classification of players into Leaders, Challengers, Followers,
Nichers, Positioning & Differentiation strategies of key playeranBing strategies, Pricing Policies, Cartelization
if any and comments thereon, Capacity analysigal capacity of the industry and break up capacity amongst key
players, Current Capacity Utilization rates, Planned future capacity additions, Geodragpriead of
plants/facilities/ capacities (Domestics as well as Global), Demand Supply balance in the incusgigbal,
national and regional level, Key factors affecting demand, Key supply side constraints, Professional Trade bodies
of the Industry, Bsiness Functions carried out Online by the key players. Online presence of the players,
Incremental Innovations in the industry, Disruptive Innovations in the industry. (5)

2. Promoters & Management Ethos:Background of promoter groups of top 5 and bottom 5-players in the industry,
Management ethos and philosophy, Brief profiles of CMDs, CEOs, and key top management personnel with their
career highlights, Detailed profile of one distinguished top managegmeesdnnel each from any two players in
the Industry, CSR policy, Corporate Governance Initiatives, Initiatives towards socialiinclusion, Initiatives towards
environment conservation. (5)

3. External Environment: Controlling ministry and / or regulator if any for the-industry, Regulatory Policies at the
state, national and global level and their impact on the industry as a whole with analysis of impact on top 5 players
and bottom 5 players, Key National and Gloisalies affecting the industry, Key initiatives by the Government
to promote the industry, Environmental issues, CSR initiatives, Regulatory actions against the players for e.qg.
Action by SEBI, Competition Commission of India, MTRP QGuission, FDA, etc. against irregularities , legal
violations if any. (5)

4. Financials: Profitability, Revenues, Margins of top 5 & bottom-5.players over the last 5 years and trends/changes
therein, Sick players if any and their turnaround strategies,.if any, Key factors contributing to costs, Ratio analysis
of financial data for last 5 yeafsr top 5 and bottom 5 companies in the industry. (5)

5. Recent Developmentsimpact of key relevant provisions of the latest Fiscal policy on the industry and various
players therein, Analysis of Key relevant provisions of latest Exim Policy in case of industries that are focused on
Global Markets for exports or industries that éaignificant import components, Key Alliances in the past 5 years
and their performance & impact on other.players in the industry, Mergers & Acquisitions, if any. Technological
developments, Labour unrest if arlyeasons thereof and impact on the paldicplayer and the industry as a
whole, emerging first generation entrepreneurs, if any, in the industry, Corporate wars & feuds in the industry, if
any. (5)

Note:

1. Students working in groups of 3'to 5 each shall select of any TWO industries of their choice, under the guidance
of a faculty.

The indepth analysis of.the industry shall be carried out jointly by the students

Every student shall study one company within this industry independently.

Industries selected should be distinct from each other.

Students shall submit a structured detailed report.

arwN

No.text books are prescribed.

The course has to be taught using the company annual reports and other publications, company website, social
media feeds, business newspapers and business data bases such as ACE equity, CRISIL / CMIE / ACE Equity /
Money Control / ET / BS database, etc.

Suggested Text Books:
1.
2.

Semester Il FR 581 MJP RM 03 - Field Project (FP)
4 Credits LTP: 0:0:4 Subject Core Course +tResearch (Specialization Specific
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
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COFR 581 REMEMBERING Recqll gndl list key management concepts and frameworks relevant t
MJP.1 specialization specific field project.
COFR 581 UNDERSTANDING Demonstrate an understangjing (_)f the specific management theorie
MJP.2 frameworks to realvorld business issues.
COFR 581 APPLYING Apply theoretical knowledge to practical situations in their chosen fie
MJP.3 specialization and demonstrate data driven decision making approack
COFR 581 ANALYSING Analyze quantitative and qualitative data collected from the field to ide
MJP.4 patterns, trends, and insights relevant to their specialization.
COFR 581 Evaluate the eﬁectivgness ' of diﬁergnt 'ma.nagement 'st'rategies
MIP5 EVALUATING appr_oaches by comparing their field project flnd!ngs Wlth existing literg
) and industry practices from the respective specialization /. domain.
COFR 581 Create a comprehensive field project report and presentation.that inte
CREATING their findings, analysis, and recommendations, demonstrating a profes
MJP.6 .
and resuhoriented approach.
A] Preamble:
1. To integrate theory and practice by providing students with the opportunity to work emortdlissues
2. To provide experiential learning opportunities that go beyond traditional-.textbooks and classroom learning.
3. To provide a platform to explore the functional aspects of each specialization
4. To deepen students' understanding of management concepts and frameworks
5. To develop applicaticoriented approach by bridging the gap between theory and practice
6. To foster the development of critical skills, a professional mindset, and aeesulted approach.
7. To highlight the insights from the business environment of the.geographical region.

B] Guidelines for the Field Projects
B - 1] Nature of the Field Project:

Field project must be related to theintended specialization of the student.

©ONoA~WNE

participants.

©

Field projects must be done individually. Group projects are not permitted.

The project should involve fieldworkinline.projects are not permitted

Primary data collection is mandatory.

Field projects can be quantitative'/ qualitative in nature or even use mixed approaches.
Field projects can involve surveys, interviews, case studies, visits or observation studies.
For surveys, the sample size.should be betwamr tharor equal ta00 participants.

For indepth interviews (lasting at least-88 minutes), the sample size should be a minimum of 25

Total Hours of Effort Expected: 160 Hours (This can be completed during the Sems$aturdays,

Sundays, Public halidyas,’ Winteacation in between Setrand Sermll)

B - 2] Permissible Partner Organizations:

Students have the flexibility to conduct their field projects with any of the following organizations:
a) Companies listed on either NSE or BSE in India /abroad
b) Unlisted subsidiaries of Listed Companies.
c) Government/ Semiovernment Undertaking / PSU
d)© Government Office
e) Consultancy Firms
fy” Start Upswith an existence of 3 years or more and manpower more than 25.
g)~ Family managed business##h an existence of 5 years or more and manpower more than 25.
h) Cooperative Societies

NOTE: Students can also carry out the Field Work without being associated to a specific organizatioBuch
projects may involvguantitative / qualitative fieldwork related to
a) Contemporary issues of businesses
b) Specialization specific concepts
c) Local or regional concerns
d) Matters of national importance.
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B - 3] Linkage with specialization The field project topianust be aligned with the specializatichosen and
specialization electives offered in Semester Il
It can address local, national, or global issues relevant to the specialization, as guided by the faculty guide / mentor.

B #4 ] Selecting a Relevant TopicConsider current trends, issues, or challenges within the domain / specialization
across various business (industry) sectors when conducting their project.

B £5] Identifying the Scope Define the project's scope to ensure it is manageable within the given timeframe and
resources. Set realistic expectations regarding the project's depth and breadth.

B +6] Project Objectives- Clearly outline the objectives of your field project.

B £7] Project Planning and Proposal:Students shall define the scope and objectives of the.specializataific
field project, develop a project proposal, and gain approval from the institute.

B 8] Reporting and Presentation: Prepare a professional report & presentation. that outlines your project,
methodology, findings, and recommendations as per the outline given below:Yourreport should be clear, well
structured, visually appealing & the presentation must be deliveredsgpiarfially.

Presentation could be through any of the enlisted formatgthis is an indicative list'and innovative formats if any
beyond this list may be adopted)

. Traditional Slide Deck Presentation

. Infographics

. Video presentation

. Paper presentation

. Poster presentation

. Webinar or online presentation

. TED-style presentation

. Storytelling Presentation etc.

O~NO O~ WNPEF

B #10] Indicative break up of hours (L60hours)

1. 120hours- On fieldwork(The field project shall be spread throughout the second sentwstdre start
immediatly after Sen-l exam Winter vacation

2. 40 hourstPre and postield work'including proposal making, analysis, report writing, etc.

C] Field Project Proposal Outline
The Field Project proposal; ranging from three to five pages, outlines the development plan for the project. It includes
one or two paragraphs for each of the following components:

1. Field Project Introduction : Provide an overview of the project, including its context and scope.

2. Statement of the Problem Clearly define the problem the project aims to address.

3. Purpose of the Project Explain the main objectives and goals of the project.

4. Significance of the Project Discuss the importance and potential impact of the project.

5. Plan for Developing / Executing the ProjectDescribe the approach and steps to be taken in developing /

executing the project.
6. Review of the Literature: Include an initial literature review of one or two pages.

D] Field Project Report Outline

The field project report includes the components mentioned below.
Title Page

Declaration by student

Acknowledgement by student

Certificate by the Guide on Institutional Letter Head
Certificate by the Partner Organization on Letter Head (if applicable)
Table of Contents

List of Tables (if needed)

List of Figures (if needed)

Abstract

CoNoUAWNE
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D 1] Chapter | - Introduction:
Statement of the Problem
Purpose /Objectives of the Project
Theoretical Framework
Significance of the Project
Definition of Terms (optional)

agrONE

D-2] Chapter Il - Review of the Literature:
1. Review the existing body of knowledge available on the problem or topic.

D -3 ] Chapter lll Method:
1. Describes how the study was completed / conducted, including a specific description of subjects, procedures,
equipment, materials, and other information pertinent to the study,

D-4] Chapter IV zData Collection and Analysis
1. Collecting relevant data from primary and secondary sources.
2. Analyzing data using appropriate analytical tools and techniques.

D 5] Chapter V *Results / Findings & Suggestions:
1. Identifying key issues, opportunities, trends etc. based on data analysis.
2. Develop/ propose feasible solutions or recommendations.
3. Reflect on the experience, lessons learned, and scope for further work / improvement.

D - 6] Annexures

Questionnaires

Observation Sheets

Field Maps

Exhibits

Geo Tagged Photos with Sample respondents
Any other relevant documents

oukhwnrE

E] Evaluation Pattern:
Total Marks: B0
Formative Assessment: 50.Marks
Summative Assessmerdt@0 Marks

E 1] Formative Assessment Weightage (50 marks):

1. ProjectProposal - 5 marks

2. Interim Progressreview | / Repadrt - 5 marks

3. Final Project Report - 10 marks

4. Final Presentation (30 marks with break up as indicated below)
a).< Project'Objectives - 5 marks
b). Quality of Analysis and Research - 5 marks

c)’ Problem Solving and Decision Making5 marks

d)._Innovation and Impact - 5 marks
e) Documentation and Reporting - 5 marks
f) Reflection - 5 marks

E #2] Summative Assessment Weightagd @ marks):

There shall be a panel Bfexaminers for the Final Viv&oce

University shall nominate External Examiners

Director shall nominate Internal Examiner

Presentation by each student along with a spiral bound report is mandatory

Students will deliver a 15 minutes presentation about their field project.

The panel will evaluate the presentation fomsarks and the vivaoce shall have a weightage & marks.
The presentation & the External viva voce shall evaluate the Field Project on:

NogkrwpnrE
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a) Project Objectives

b) Quality of Analysis and Research

c) Problem Solving and Decision Making
d) Innovation and Impact

e) Documentation and Reporting

f) Reflection

Semester |l BC 560 MJ GE 08- Business Communication

2 Credits LTP: 0:2:2 Generic Elective

Course OutcomesOn successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COBC REMEMBERING DESQRIBE stageg in a typical communication cycle“and-the barrier
560 MJ1 effective communication.

COBC

560 MI2 UNDERSTANDING | SUMMARIZE long essays and reports into précis and executive summ

CcoBC USE Dictionary and Thesaurus to draft and edit'a variety of business w
APPLYING S
560 MJ3 communication.

COoBC ANALYSING EXAM_INE s_ample internal communications’in a business environmen
560 MJ4 potential refinements.

5%(? 53:5 EVALUATING COMPOSE variety of letters; notices, memos and circulars.

. Written Communication: Different types of communication like letters, memaos, reports, fax, email, presentations

and multimedia, choosing the means of communication, stages in communication cycle, Barriers to effective
communication, communication systems. (5)

Writing Techniques: Rules of good writing, adaptation and selection of words, masculine words, writing with
style choosing words with right strength and.vigor; using a thesaurus, writing effective sentences, developing
logical paragraphs, Précis writing, Developing cohepamagraphs, overall tone, drafting, editing and finalizing

the business letters. Planning the persuasive message, common types of persuasive requests, principles of
persuasive communication. Reformulating and summarizifiat is a summary? Using synonyms & antonyms,
reducing phrases, guidelines for. writing summaries, business summaries Comprehension: using a dictionary,
grammatical precision, (phonetics), contextual clues, guidelines for comprehension. 7
Recruitment and employment correspondenceApplication letter, curriculum vitae, interview, references, offer

of employment, job description, letter of acceptance, letter of resignation, writing routine and persuasiyg)letters.
Internal Communications: Memoranda, meetingsagenda and minutes, Writing memaos, circulars, notices and
emails. Positive and negative messages such as Letter of Appreciation, Letter of Congratulations, Warning Letter,
Show Case Notice. Writing Follow up letters and reminderstivgr Sales letters, collection letters, Poster
Making. Report writing What is areport,Objectives of report, types of report, Report Planning, Types of Reports,
Process, Structure and Layout, planning, Nature of Headings, Ordering of Points, Logical Sequencing, Graphs,
Charts, Writing an Executive Summary, List of lllustration, Techniquevriting a report, characteristics of
business reports. (6)

External Communications: Public notices, invitations to tender bid, auction, notices, etc. Writing business
proposals, Preparing Press Release and Press Notes (6)

Note:

1.

2.

3.

The entire course should be delivered in a workshompplicatiororientedmanner. It is expected that not more

than 10 to 15% of the time should be devoted to the theoretical aspect.

Workbooks should be prepared that comprehensively cover major situations of managerial communication and
should be handed over to the students right at the beginning of the course.

Students should be asked to submit the completed workbooks at the end of the term.

Suggested Text Books:

1.
2.

Business Communication Today, Bovee C L ef.Re¢arsorcducation
Business Communication, P.D. Chaturvedi, Pearson Education
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3.
4.
5.

Business Communication, T N Chhabra, Bhanu Ranjan, Sun India
Verbal and NorVerbal Reasoning, Prakash, P, Macmillan India Ltd., New Delhi
Objective English, Thorpe, E, and Thorpe, S, Pearson Education, New Delhi

Suggested Reference Books:

ahrwbhpE

Communication Skills for Effective Management, Hargie et. al., Palgrave

Communication for Business, Tayler Shinley, Pearson Education

Technical Communication, Anderson, P.V, Thomson Wadsworth, New Delhi

The Oxford Guide to Writing and Speaking, John Seely, Oxford University Press, New Delhi
Dictionary of Common Errors, Turton, N.D and Heaton, J.B, Addision Wesley Longman Ltd.

Semester I TTB 561 MJ GE 09 xTechnology Tools in Business Managemetk

2 Credits LTP: 0:0:4 Generic Elective

Course Outcomes©On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COTTB Recall advanced functions and features of Excel, Power Bl, Tableau
561 MJ1 REMEMBERING GPT, and other emerging tools.

COTTB Explain the advanced functionalities and applications of these toc
561 MJ2 UNDERSTANDING business contexts.

COTTB APPLYING Utilize advanced features to. perform complex data analysis, c
561 MJ3 interactive dashboards, and‘developdéiven solutions.

COTTB ANALYSING Exa_mlne the integration and application of advanced tools inweddl
561 MJ4 business scenarios

COTTB EVALUATING Asse;:s the effectlvep_ess an'd efficiency of using advanced tools for by
561 MJ5 intelligence and decisiemaking.

COTTB CREATING Develop sophisticated business intelligence projects, interactive dashb
561 MJ6 and Akdriven solutions using advanced tools.

Advanced Excel (Part 1) Using text to“columns, the paste special function, data validation, subtotals and
grouping, consolidating data, scenario analysis, data tables in scenario analysiawhlgsis, math and trig
functions, text functions in Excel, lookup functions (Vlopk, HLookups, Match), statistical functions, database
functions, financial functions, formula auditing and error tracing, hyperlinks in Excel, linking data, understanding
pivot tables, using pivot charts, workbook properties, protecting and sharing weetksHata encrypting and
finalizing workbooks. (12)

Advanced Excel (Part 2). Custom number formats in Excel, using custom lists, working with templates, tracking
changes in Excel, merging.and comparing Excel workbooks, using pivot tables and slicers, report filters for basic
analytics, contact management and marketing with Exaahaging customers, vendors, and employees, gaining
product and service insights, sales reports using Excel, supervising sales with Excel, preparing invoices, assessing
account aging, analyzing demographics, creating schedulingnarkkting calendars, creating standard Excel
templates forroutine business data management and analysis activities. (12)

Power Bl and Tableau Power BI: Interface and navigation, connecting to data sources, basic data modeling,
creating interactive dashboards, using DAX for calculations, sharing and publishing reports, advanced data
transformations, custom visuals, integration with other Microsoft totddbleau: Interface and navigation,
connecting to data sources, basic data visualization, creating interactive dashboards, using calculations and
parameters, sharing and publishing dashboards, advanced data manipulatiom geestoding, integration with

other tools. 12)

. Google Analytics & Financial Tools Google Analytics: Setting up Google Analytics accounts, tracking website

traffic, understanding key metrics and reports, audience, acquisition, and behavior analysis, conversion tracking,
using Google Analytics Academy for hanas learning, QuickBooks: troduction to QuickBooks, managing
financial transactions, creating and sending invoices, tracking expenses and income, generating financial reports,
understanding QuickBooks Online vs Desktop, QuickBooks support resourc (12)

. SAP and Cloud Computing Tools SAP: Overview of SAP ERP, modules and functionalities, managing business

operations, integrating SAP with other business systems, twaingisctice with SAP training modules, using SAP
Learning Hub for skill enhancement., Amazon Web Services (AWS): Clomgbating fundamentals, key AWS
services (EC2, S3, RDS), setting up AWS accounts, managing cloud resources, understanding AWS pricing
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models, AWS security best practices, AWS Training and Certification resources., Google Cloud Platform (GCP):
Introduction to GCP, key services and tools (Compute Engine, Cloud Storage, Big Query), managing GCP
resources, setting up projects and billing, -G§ecurity features, learning resources for GCP, Microsoft Azure:
Overview of Microsoft Azure, key services (Virtual Machines, Azure Storage, Azure SQL Database), creating and
managing Azure resources, understanding Azure pricing, Azure security bestegradizure Training and
Certification resources. (12)

Suggested Books
1. "Excel 2019 Power Programming with VBA" by Michael Alexander and Dick Kusleika
2. "Advanced Excel Essentials" by Jordan Goldmeier
3. "Microsoft Excel Data Analysis and Business Modeling" by Wayne Winston
4. "Excel 2019 for Business Statistics: A Guide to Solving Practical Business Problems" by Thomas J.
Quirk
"Introducing Microsoft Power BI" by Alberto Ferrari and Marco Russo
"Microsoft Power Bl Cookbook" by Greg Deckler and Brett Powell
"Mastering Microsoft Power BI: Expert techniques for effective data analytics and business
intelligence" by Brett Powell
8. "Learning Tableau 2020: Create effective data visualizations, build interactive visual analytics, and
transform your organization" by Joshua N. Milligan
9. '"Tableau Your Datal Fast and Easy Visual Analysis with Tabl€anline Free Courses

No o

Online Resources
MS Word, MS PowerPoint, and Basic Excel
1. Microsoft Office Training Center: Free training resources for Microsoft Word, PowerPoint, and Excel.

2. GCF Global Microsoft Office Tutorials: Free tutorials.for Word, PowerPoint, and Excel.
https://edu.gcfglobal.org/en/subjects/office/
Advanced Excel:
1. Coursera Excel Skills for Business Specialization: Offers a free trial and financial aid options.

2. edX- Analyzing and Visualizing Data with Excel: Free access with optional paid certificate.
https://www.edx.org/course/analyziamdyvisualizingdatawith-excel
Power BI:
1. Microsoft Learn- Get Started-with Power Bl: Free, seHiced learning path.

2. Coursera Getting Started with.Power Bl: Free trial available.

Tableau:
1. Tableau Publie Free Training Videos: Free training videos provided by Tableau.
https://www.tableau.com/learn/training/20201
2. Coursera Data Visualization with Tableau: Free trial and financial aid options available.

Semester-ll SDG 562 MJ GE 10- Sustainable Development Goals (SDG
2 Credits LTP: 2:0:0 Generic Elective
Course-OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COSDG REMEMBERING Rec_all the 17 Sustainable Development Goals (SDGs) set by the U
562 MJ1 Nations.
COSDG . - o
562 M2 UNDERSTANDING | Explain the significance and objectives of each SDG.
COSDG . .
562 M3 APPLYING Apply the concepts of sustainable development toweeld scenarios.
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COSDG Analyse the interconnections and interdependencies among dif
se2mi4 | ANALYSING ) opgs.

COSDG Evaluate the progress and challenges in achieving the SDGs at
562 MJ5 EVALUATING national, and global levels.

COSDG Develop strategies and action plans to contribute to the achievement
562 MJ6 CREATING SDGs.

Unit 1: Introduction to Sustainable Development Goals Overview of the 17 Sustainable Development Goals
(SDGs) established by the United Nations in 2015, purpose and significance of the SDGs, global commitment to
achieving the SDGs by 2030, historical background leading to the SDGs including the Millenniwhodbeent

Goals (MDGs), fundamental principles of sustainable development, importance of integrating economic growth,
social inclusion, and environmental protection. (6)

Unit 2: Detailed Study of Selected SDGd~ocus on specific goals such as No Poverty (SDG 1), Zero Hunger (SDG

2), Good Health and Webleing (SDG 3), and Quality Education (SDG 4), targets and indicators associated with each
goal, initiatives and strategies implemented globally and locally, ssteries and best practices; challenges and
barriers faced, role of governments, NGOs, and other stakeholders. (6)

Unit 3: Interlinkages and Synergies among SDGsAnalysis of the interconnections, between different SDGs,
concept of policy coherence for sustainable development, benefits of integrated approaches, case studies and examples
of successful synergies, benefits of coordinated efforts and collaborativesaetioong various sectors and
stakeholders. (6)

Unit 4: Monitoring and Evaluation of SDGs: Frameworks and methodologies”for monitoring and evaluating
progress towards the SDGs, role of data, indicators, and statistical tools, challenges of data collection and reporting,
importance of accountability and transparency, role of national and interalainstitutions in monitoring and
evaluation. (6)

Unit 5: Strategies and Action Plans for Achieving SDGsDevelopment of practical strategies and action plans,
approaches and tools for planning, implementing, and scaling up sustainable development initiatives, focus on
innovation, partnership, and community engagement,.designing projects and action plahregs sgecific SDG

related challenges in communities or professional fields. (6)

Suggested Book References:

1. "Transforming Our World: The 2030 Agenda for Sustainable Development" by United Nations.

2. "The Age of Sustainable Development" by Jeffrey D. Sachs.

3. "Sustainable Development Goals: Harnessing Business to Achieve the SDGs through Finance, Technology and
Law Reform" by Julia Walker, Alma Pekmezovic, and Gordon Walker.

4. "Sustainable Development Goals: Understanding the United Nations' 2030 Agenda for Sustainable Development"
by Wendy Steele.

Online Free Courses and Resources:
1. Coursera "The Sustainable Development Goala global, transdisciplinary vision for the future"

2. edX- "Transforming Our World: Achieving the Sustainable Development Goals"
https://www.edx.org/course/transformiogir-world-achievingthe-sustainabledevelopmengoals
3. United Nations Sustainable Development Goals Knowledge Platform

Semester-l SNS 563 MJP GE 11 - Selling & Negotiations Skills Lab
2 Credits LTP: 1:1:1 Generic Elective
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES
CO,\%\IP81563 REMEMBERING DESCRIBE the various selling situations and selling types.
COS\;\IPSZSGP’ UNDERSTANDING | OUTLINE the presales work to be carried out by a professional salespe
COSNS 563 IDENTIFY the key individuals involved in eeatworld sales process for

APPLYING . .
MJP.3 realworld product/ service /-product / eservice.
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CO SNS 563 ANALYSING FORMULATE a sgles script for @alworld sales call for a product/ servic
MJIP.4 / e-product / eservice.
COSNS 563 EVALUATING DECONSTRQCT the pros and cons of sampel world sales calls for
MJP.5 product/ service /-product / eservice.
CO SNS 563 DEVELOP a sales proposal fore@alworld product/ service /-product / e
CREATING . . L
MJP.6 service and for gealworld selling situation.

1. Basics of Selling:Importance of SellingRole in the context of organizatiofisurvival and growth. Types of
Selling- Different in selling situations, NeE XVLQHVYV YHUVXV VHUYLFH VHOOLQJ 1HZWRQT
OFOXUU\ $UQROGYV FODVVLILFDWLRQ RI VHOOLQJ W\SHV-"&RQVXPHU |
Sales Team/group selling Merchandising, Telesales, Franchise seitemational selling. (5)

2. Pre-Selling Work: Attributes of a Good SalespersenPersonality & physical characteristics, “Enthusiasm,
Confidence, Intelligence, Selforth, Knowledgeproduct, Competition, organization, market, customer, territory;
People Buy From People, Communication skills, Perseasiills, Personal Diary, Time management, Managing
Sales Documents and collaterals management. Fear Factor in Sales. Maximising Productivity in a Sales Role,
Meetings and Your Time, The Telephon®ocial Media & Online Data Bases asal€eS Tools, Developing Your
Script, Mailers, PreCall Planning, Generating Appointments. (7)

3. Selling in Action: Identifying Key IndividualstProspecting, Influencers and.Decision Makers, Talking to the
Right Individuals, Making that Good First Impression, How to Win Friends and Influence People, Dale Carnegies
6L BULQFLSOHV RI 5HODWM&gMMELySand:IKtBghfvV ,Q ,W )RU (5)

4. Objection handling: Analyzing the Reasons for Objections, Seeing What We Can Do, Liftesbe- Advise
(L-P-A), Exercise: Objection Handling, Uncovering Objections, Seven Types of Objections, Turning Objections
into Selling OpportunitiesSelling TechniquesCross Selling;. Up Selling, Value Added (Suggestive) Selling,
Advancing Opportunity, Exceeding Customer Expectations, Giving Recognition. (6)

5. Sales Conversation, Negotiation & ClosureStarting a Quality Prospecting Conversation, Listeners Control
Conversations, Trial Closing, Creating an Opportunity: Situation vs Problem Questions, Difficulty Questions,
Negative and Positive Answer Questions, Directive Questions, Rhetorical Questiment with Positional
Bargaining, Opening Up the Negotiation, Approaches to Better Negotiation, You Have Alternatives, Reverse
Psychology in Negotiation. Sales Proposals:*How to Construct a Sales Proposal, Important Factors to Consider,
Putting It All Together. ©)

Note:
1. The course should be delivered from a skills building perspective.
2. Principles should be supplemented by live exercises on personal selling

Suggested Text Books:
1. Selling & Sales Management, Geoffrey Lancaster & David Jobber, Macmillan India Ltd.
2. Negotiation: Communication for diverse settings, Michael L Spangle and Myra Isenhart, Sage South Asia
Edition.
3. The Sales Bible: The Ultimate Sales Resource, Jeffrey Gitomer, Wiley India
4. How to win friends and influence People, Dale Carnegie
5. The Art of Closing the Sale, Brian Tracy, Pearson Education.

Suggested Reference Books:
1. Sales Management, Bill Donaldson, Palgrave Publications
2.-You can negotiate anything, Herb Cohen
3..Managing Sales Leads, Crocker and Obermayer, American Marketing Association

Semester II IE 564 MJ GE 12 tIndian Economy
2 Credits LTP: 2:0:0 Generic Elective
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COIE 564 REMEMBERING DE_SCRIBE th_e present state of Indian Economy and LIST major ecor
MJ.1 policy issues in the current context.
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COIE 564 EXPLAIN the economic development strategy since Independence
MJ.2 UNDERSTANDING DISCUSS the priorities in the current context.

COIE 564 ILLUSTRATE the economic impact of Monetary policy and Fiscal Pol
MJ.3 APPLYING Economic Reforms, Demographic Transition in India, Changing profi

GDP, Growth and Inequality and Trade Policy in the Indian context.

EXAMINE the changing profile of human capital, employme

CONIEEM ANALYSING productivity and ILLUSTRATE the linkages with Soft Infrastructu
' growth of Startups, GDP composition of India.
COIE 564 DETERMINE the key priority areas, across various dimensions, fo
EVALUATING . . X .
MJ.5 Indian Economy in the context of current economic environment.
COIE 564 CREATING BUILD a case for ceexistence of MNCs, Indian Public Sector, Indi
MJ.6 Private Sector, SMEs, MSMEs and Start Ups in the Indian Economy

1. Perspective of Indian Economyindian Economy as a Developing Economy, Basic Characteristics Overview of
Economic Planning, Role of Monetary policy and Fiscal PoBuydget terminology, Economic Growth, GDP and
GDP Trends, Money Supply & Inflation, Inflation trends, RBdverview of role and functions, Capital Markets
toverview of role and functions, Concept of Poverty, Estimates of Poverty, Poverty Line, EconéomiesRend
Reduction of Poverty, Concept of Inclusion, Need of inclusive growth, Financial inclusion. Concept of Hard &
Soft Infrastructure. Hard InfrastructureTransport Infrastructure, Energy Infrastructure, Water management
infrastructure, Communicatio Infrastructure, Solid waste management, Earth monitoring and measuring
networks. Soft InfrastructureGovernance Infrastructure, Economic infrastructure, Social infrastructure, Critical
Infrastructure, Urban infrastructure, Green infrastructure, Educétifrastructure, Health Infrastructure. (6)

2. Human Resources and Economic DevelopmeniThe Theory of Demographic Transition, Size and Growth Rate
of Population in India, Quantitative Population Growth Differentials in Different Countries, The Sex Composition
of Population, Age Composition of Population, Density of Population, Urbanizat@&E@momicGrowthin
India, The Quality of Population, Population Projections (22026), Demographic DividendHuman
Development in India- The Concept and Measures of Human Development, Human development Index for
Various States in India, National Human Development Report, Changing profile of GDP and employment in India,
GDP, Employment and Productivity per Worker in India, Relative ShifténShares of NSDP and Employment
in Agriculture, Industry and Services in Different States. (6)

3. Sectoral composition of Indian EconomyPrimary, Secondary, Tertiary Sectors, Issues in Agriculture sector in
India, landreforms, Green Revolution and agriculture policiesnalia, Industrialdevelopmentsmall scale and
cottage industries, Industrial Policy, Public sector in India, Services sector inAneés of Market Failure and
Need for State Intervention, Redefining the Role of the State, Liberalization, Privatization and Globalization (LPG)
Model of Developmen®lanning commission v/s NITI AayoBublic Versus Private Sector Debate, Unorganised
Sector and India's Informal Economy. (6)

4. Inequality and Economic Power in India: FDI, Angel Investors and Staups, Unicorns, M&A, Investment
Models, Role of State, PPP (PubRcivate Partnership), Savings and Investment Trends. Growth of Large
Industrial Houses Since Independence, Growth of Monopolies and Concentration of EcoomeidriPindia,
Competition Policy and Competition Law, Growth and Inequality, India as an Economic Superpower, Growth of
the Indian Middle Class, Indian MNCs : Mergers and Acquisitions, Outsourcing, Nationalism and Globalization,
Smaltscale and Cottage nEerprises, The Role of Smaltale Industries in Indian Economy, Poverty,
Vulnerability and Unorganized Sector Employmdiie High Degree of Correlation, Estimate of Organized and
Unorganized Workers. (6)

5. The Foreign Trade of India: Importance of Foreign Trade for a Developing Economy, Overview of Foreign
Trade Since Independence, Composition of India's Foreign Trade, Direction of India's Foreign Trade, India's
Balance of Payments on Current Account, Balance of Payments Crisisc8ahiPayments Since the New
Economic Reforms of 1991, India's Trade Policy, India's Foreign Trade Policy, An Analysis of Trends in Exports
and Imports, Special Economic Zones (SEZg)Overview. (6)

Suggested Text Books:
1. IndianEconomy,Dutt R and Sundharam IR. M, S.Chand, Delhi
2. Indian Economy, Agarwal A. N., Vikas Publishing House, Delhi
3. Indian Economy, Misra S.K. and Pury V.K., Himalaya Publishing House, New Delhi
4. Busines€nvironmentBedi S K, Excel Books
5. Economic Reforms in IndiaA Critique, Dutt Ruddar, S. Chand, Né»elhi.
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Suggested Reference Books:

1. Economic Environment of Business, Adhikary, Sultan Chand and Sons

2. Business, Government and Society, George A and Steiner G A, Macmillan

3. Economic Environment of Business, Ghosh, Vikas

4. Business Environment, Francis Cherunilam, Himalaya Publishing House, Bombay
5. Industrial Economy of India, Kuchhal S.C., Chaitanya Publishing House, Allahabad

Semester Il IBE 565 MJ GE 13 #international Business Environment
2 Credits LTP: 2:0:0 Generic Elective
Course OutcomesOn successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COIBE 565 . Recall and Describe the key concepts of international Busir
Remembering .
MJ .1 Environment
COIBE 565 . Understand the relevance of Multinational Corporations (MNCs) in gl
Understanding
MJ.2 trade
COIBE 565 . Demonstrate the significance of FDI.and FPI in respect of develg
Applying
MJ.3 economy
COIBE 565 . Analyze the issues related to Labor, Environmental and Global \
Analysing .
MJ.4 chain
COIBE 565 . Formulate and discuss the case related to various Agreements unde,
Evaluating : .
MJ.5 and contemporary global business environment.

Introduction to International Business: Importance, nature and scope of Internatidme&iness; modes of entry

into International Business, internationalization process. Globalization: Meaning, Implications, Globalization as
a driver of International Business. The Multinational Corporations (MNg&sjolution, features and dynamics

of theGlobal Enterprises. Consequences of Economic Globalization, Brexit, Reverse globalizatio(s+1)
International Business Environment: Political Economy of International Business, Economic and Political
Systems, Legal Environment, Cultural'Environment, Ethics and CSR in International Business. (5+1)
International Financial Environment: Foreign InvestmentsPattern, Structure and effects. Theories of Foreign
Direct Investment, Traditional and.Modern theories of FDI, Modes ofEDkenfield, Brownfield Investments,
Mergers and Acquisitions, Motives.of FDI, FDI contrasted with FPI.d3asi Forex Market. (5+1)
International Economic Institutions and Agreements:WTO, IMF, World Bank, UNCTAD Tariff and Non

tariff Barriers. Balance of Payment Account: Concept and significance of balance of payments, Current and
capital account components. Introduction to Basic Concept of IFRS. (5+1)
Emerging Issues in-International Business Environment: Growing concern for ecology, Digitalisation;
Outsourcing and Global Value chains. Labor and other Environmental Issues, Impact of PandemielSOVID
on international trade. (5+1)

Suggested Text Books:

O NP

Global Business Management by Adhikary, Manab, Macmillan Publishers, New Delhi.
International Business Environment by Black and Sundaram, Prentice Hall of India, New Delhi
Economic Environment Of Business by Gosh, Biswanath, South Asia Book, New Delhi.
International Business by Aswathappa Tata Mc Graw Hill publications, New Delhi.
International Business by P. Subha Rao

Suggested Reference Books:

1.

arwd

Going International Response Strategies For Indian Sector by Bhattacharya.B, Wheeler Publishing Co, New
Delhi.

International Economies by D.N. Krithani.

International Business by Roger Bennett

Business Environment by C.B. Gupta

International Business by Francis Cherunillam
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Semester Il BE 566 MJ GE 14 #Business Ethics
2 Credits LTP: 2:0:0 Generic Elective
On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES
5%(?!\351 REMEMBERING Recall the fundamental concepts and principles of business ethics.

COBE Explain the importance of ethical behavior in business and its impal
566 MJ2 UNDERSTANDING stakeholders.
5%?553 APPLYING Apply ethical theories and frameworks to reairld business situations.
5%?554 ANALYSING Analyse ethical dilemmas and conflicts of interest in businesspractice

COBE Evaluate the role of corporate governance and  corporate ¢
566 MJ5 EVALUATING responsibility in promoting ethical business practices.
SE(CS)I\?IEG CREATING Develop strategies to foster an ethical culture-within ‘an organization.

1. Introduction to Business Ethics Definition and scope of business ethics, importance of ethics in business,
historical development of business ethics, key ethical theories and-philosophies (utilitarianism, deontology, virtue
ethics), distinction between ethics, morals, and values, redevafrethics.in contemporary business environments.

2. Ethical Decision Making in Business Frameworks for ethical-decision-making, stages of moral development
(Kohlberg's theory), factors influencing ethical decision making. (individual, organizational, societal), tools and
technigues for ethical analysis, role of ethical leadership, ethicasisswarious business functions (marketing,
finance, HR, operations).

3. Corporate Governance and Corporate Social Responsibility (CSR)Concepts and principles of corporate
governance, role of boards of directors and executives, importance of transparency and accountability, codes of
conduct and ethical guidelines, definition and significance of CSR, approaches to CSR (philanthropy,
sustanability, shared value), impact of CSR-on business performance and society.

4. Ethical Issues in Global Business Crosscultural ethical issues and challenges, ethical implications of
globalization, international business ethics standards (e.g., UN Global Compact, OECD Guidelines), ethical
practices in international trade and investment, role of multinational coisah promoting ethical practices,
case studies of global business ethics issues.

5. Promoting Ethical Culture in Organizations: Strategies for fostering an ethical culture, role of ethical training
and development, importance of ethical codes and policies, whistleblowing and protection for whistleblowers,
methods for monitoring and.enforcing ethical standards, case studies dtatigais with strong ethical cultures,
benefits of maintaining high ethical standards.

Suggested Book References:
1. "Business Ethics: Concepts and Cases" by Manuel G. Velasquez.
2. "Business Ethics: A Textbook with Cases" by William H. Shaw.
3. "The-Essentials of Business Ethics" by Denis Collins.
4. "Corporate Governance and Business Ethics" by Alexander Brink.

Online Free Courses and Resources:
1..Coursera "Business Ethics for the Real World"

2. edX-"Corporate Social Responsibility (CSR): A Strategic Approach"

3. MIT OpenCourseWare"Business Ethics"
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Course Structure

SEMESTERIII
SemCode | CourseCode Course Credits | FA | SA | Marks
Mandatory | SM 601 MJ GC 14 StrategidManagement 3 50 | 50 100
Mandatory 602 SC-01 3 50 | 50 100
CORE TOTAL 2 6 100 | 100 200
Mandatory| OJT 641 OJT (SC) OntheJobTraining 8 100 | 100 |(..200
SIP TOTAL 1 8 100 | 100 200
Semesterlll SpecializationElectives- Any 4 Coursesto be Opted from the list given on Page no.65'1
Elective 610 MJ SEO01 3 50.| 50 100
Elective 611 MJ SEO02 3 50| 50 100
Elective 612 MJ SEO03 3 50 | 50 100
Elective 613 MJ SEO04 3 50 | 50 100
Elective 614 MJ SE05 3 50 | 50 | 100
Elective 615 MJ SE06 3 50 | 50 | 100
Elective 617 MJ SE07 3 50 | 50 | 100
Elective 618 MJ SE08 3 50 | 50 | 100
ELECTIVE TOTAL 12 200 | 200 400
SEMESTER TOTAL 7 26 400 | 400 800
SEMESTER IV
SemCode CourseCode Course Credits| FA | SA [Marks
Mandatory EIDT 651 MJ | GC #15 [E)gtsr%%’iﬁ#ﬁnhép' Innovation 3 4 50 | 50 | 100
Mandatory EPM 652 MJ GC- 16 Enterprise Performance Managenm 2 0 50 50
Mandatory 653 SC-02 3 50 50 100
CORE TOTAL 3 8 100 | 150 | 250
Mandatory RP681 MJP RP ResearclhProject 6 100 | 50 | 150
RESEARCH PROJECT
TOTAL 1 6 100 | 50 150
SemestenV SpecializationElectives- Any 4 Coursesto be Opted from the list given on Page no.651
Elective 660 MJ SE 09 3 50 50 100
Elective 661.MJ SE10 3 50 50 100
Elective 662 MJ SE11 3 50 50 100
Elective 663 MJ SE12 3 50 50 100
Elective |~ 664 MJ SE13 3 50 | 50 | 100
Elective | 665 MJ SE14 3 50 | 50 | 100
Elective | 666 MJ SE15 3 50 | 50 | 100
Elective | 667 MJ SE16 3 50 | 50 | 100
ELECTIVE TOTAL 4 12 200 | 200 | 400
SEMESTER TOTAL 8 26 400 | 400 | 800
PROGRA OTA 04 600 1600 00
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Specializations Offered and course list of Each Specialization

1. Marketing Management (MKT) 5. Business Analytics (BA)
2. Financial Management (FIN) 6. Agri -Business Management (ABM)
3. Human Resources Management (HRM) 7. Pharma & Healthcare Management (PHM
4. Operations & Supply Chain Management
(OSCM)
MARKETING MANAGEMENT
SpecializationCore Courses
SemCode | Course Course Semester| Credits | FA | SA potal
Code Marks
MKT 602 MJ SCMKT- 01| ServicedMarketing 11 3 50 (.50 | 100
MKT 653 MJ SCMKT- 02| MarketingStrategy v 3 50 | 50 100
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
MKT 610 MJ SEMKT - 01| ConsumeBehaviour 1] 3 50 | 50 100
MKT 611 MJ SEMKT- 02| Product& BrandManagement [ 3 50 | 50 100
MKT 612 MJ SEMKT - 03| Sales& DistributionManagement I 3 50 | 50 100
MKT 613 MJ SEMKT - 04| Digital Marketingl M 3 50 | 50 | 100
MKT 614 MJ SEMKT - 05| InternationaMarketing Il 3 50 | 50 100
MKT 615 MJ SEMKT- 06| Businesgo BusinesdMarketing i 3 50 | 50 | 100
MKT 617 MJ SEMKT - 07| MarketingAnalytics I 3 50 | 50 100
MKT 618 MJ SEMKT - 08| Marketing5.0 I} 3 50 | 50 | 100
12 | 200| 200 400
SpecializationElective Courses- SemesterlV (Any 4 to be optedfor)
MKT 660 MJ | SEMKT- 09| IntegratedMarketingCommunicatio v 3 50 | 50 100
MKT 661 MJ SEMKT - 10| Rural& Agriculture Marketing v 3 50 | 50 100
MKT 662 MJ | SEMKT- 11} Tourism& Hospitality Marketing \Y 3 50 | 50 | 100
MKT 663 MJ | SEMKT - 12| Digital Marketingl \% 3 50 | 50 | 100
MKT 664 MJ | SEMKT - 13| RetailMarketing \% 3 50 | 50 | 100
MKT 665 MJ SEMKT - 14| Marketingof FinancialServices v 3 50 | 50 100
MKT 666"MJ SEMKT - 15| Recentrendsin Marketing v 3 50 | 50 100
MKT 667 MJ | SEMKT- 16| Marketing6.0 \Y 3 50 | 50 | 100
12 | 200| 200| 400
30 | 500| 500| 1000
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FINANCIAL MANAGEMENT

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
FIN 602 MJ SCFIN- 01 | Advanced Financial Management 0 3 50 | 50 100
FIN 653 MJ SCFIN-02 | Financial Markets and Banki v 3 50 | 50 100
Operations
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
FIN 610 MJ SEFIN - 01 | Fixed Income Securities 11 3 50 |50 100
FIN 611 MJ SEFIN - 02 | Personal Financial Planning Il 3 50 | 50 100
SEFIN - 03 | Security Analysis and Portfolio i 3 50 | 50 | 100
FIN 612 MJ Management
SEFIN - 04 | Fundamentals of Life Insuranee 1] 3 50 | 50 100
FIN 613 MJ Products and Underwriting
FIN 614 MJ SEFIN - 05 | Digital Banking 1] 3 50 | 50 | 100
FIN 615 MJ SEFIN - 06 | Direct Taxation I} 3 50 | 50 | 100
FIN 617 MJ SEFIN - 07 | Financial Reporting Il 3 50 | 50 100
FIN 618 MJ SEFIN - 08 | International Finance Il 3 50 | 50 100
12 | 200| 200 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
FIN 660 MJ SEFIN - 09 | Behavioural Finance v 3 50 | 50 100
FIN 661 MJ SEFIN - 10 | Business Valuation v 3 50 | 50 100
FIN 662 MJ SEFIN - 11 | Technical Analysis of Financial v 3 50 | 50 100
Markets
FIN663 MJ | SEFIN - 12°| Risk' Management \% 3 50 | 50 | 100
FIN 664 MJ SEFIN <13 | Rural and Micro Finance v 3 50 | 50 100
FIN665 MJ | SEFIN -14 | Indirect Taxation \Y, 3 50 | 50 | 100
FIN 666 MJ SEFIN - 15 | Corporate Financial Restructuring v 3 50 | 50 100
FIN 667 MJ.< | SEFIN - 16 | Commodities Market \% 3 50 | 50 | 100
12 | 200| 200| 400
30 | 500| 500| 1000
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HUMAN RESOURCE MANAGEMENT
SpecializationCore Courses
SemCode | CourseCode Course Semester| Credits | FA | SA I\-;Z:i!s
HRM 602 MJ | SCHRM- 01 | StrategitHumanResource
Management 1] 3 50 | 50 100
HRM 653 MJ | SCHRM -02 EmploygeReIatmns& Labour v 3 50 | 50 100
Legislation
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
HRM 610 MJ SEHRM - 01 | CompetencBasedHRM Il 3 50 | 50 100
SEHRM - 02 | Conflictmanagemerdand
HRM 611 MJ Negotiation Skills I 3\ |50 50| 100
HRM 612 MJ SEHRM - 03 | HR Analytics Il 3 50 | 50 100
HRM 613 MJ SEHRM - 04 | Diversity& Inclusion ] 3 50 | 50 100
SEHRM - 05 | HR Perspective in Merger &
HRM 614 MJ Acquisition N 3 | 50|50 | 100
SEHRM - 06 | LabourEconomicst
HRM 615 MJ Costing I 3 | 50| 50| 100
SEHRM - 07 | OrganizatiorDiagnosisand
HRM 617 MJ Development I 3 | 50|50} 100
HRM 618 MJ SEHRM - 08 | HR Operations Il 3 50 | 50 100
12 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
HRM 660 MJ SEHRM - 09 | Compensatio& Reward
Management v 3 50 | 50 100
HRM 661 MJ | SEHRM - 10 | EmployeeEngagement \Y, 3 50 | 50 | 100
HRM 662 MJ | SEHRM -411 | DesigningHR Policies \Y 3 50 | 50 | 100
HRM 663 MJ SEHRM =12 | PerformancélanagemenBystem v 3 50 | 50 100
HRM 664 MJ SEHRM - 13 |ChangeManagemen& New
TechnologiesiHRM v 3 50 | 50 100
HRM 665 MJ. | SEHRM - 14 | GlobalHR Practices \Y, 3 50 | 50 | 100
HRM 666.MJ | SEHRM - 15 | Mentoring& Coaching \Y 3 50 | 50 | 100
HRM 667 MJ | SEHRM - 16 | LabourWelfare \Y, 3 50 | 50 | 100
12 200| 200| 400
30 500| 500| 1000
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OPERATIONS & SUPPLY CHAIN MANAGEMENT

SpecializationCore Courses

SemCode [CourseCode [Course Semeste|Credits| FA | SA ,\;g;[zls
0OSCM602MJ |SCOSCM 01| Serviceperationglanagement I 3 |50|50| 100
0OSCM653 MJ |[SCOSCM 02| SupplyChainManagement v 3 |50|50| 100

6 [100(100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)

OSCM610MJ |SEOSCM 01| Planning& Controlof Operations I 3 [50|50| 100
OSCM611MJ |SEOSCM 02| ProductivityManagement I} 3 /150|50| 100
OSCM612MJ |SEOSCM 03| Theoryof Constraints 1 3 |50(50| 100
OSCM613MJ [SEOSCM 04| ManufacturingResourcéd?lanning il 3 50| 50| 100
OSCM614MJ |SEOSCM- 05| Quality Managemen$tandards il 3 |50|50]| 100
OSCM615MJ |SEOSCM- 06| StrategicSupplyChainManagement m 3 50| 50 | 100
OSCM617MJ |SEOSCM 07| BusinesExcellence 11 3 [50|50| 100
OSCM618MJ |SEOSCM 08| ServiceValueChainManagement I 3 |50|50| 100

12 [200{ 200 400

SpecializationElective Courses- SemesterdV (Any 4 to be opted for)

OSCM660 MJ |[SEOSCM- 09| Industry4.0 v 3 |50|50| 100
OSCM661 MJ |SEOSCM 10| Six Sigmafor Operations v 3 50| 50| 100
OSCM662 MJ |[SEOSCM 11| ToyotaProductionSystem v 3 |50|50]| 100
OSCM663 MJ |[SEOSCM- 12| World ClassManufacturing \Y 3 |50|50| 100
OSCM664 MJ |[SEOSCM- 13| SupplyChainStrategy v 3 |50(50| 100
OSCM665 MJ |[SEOSCM- 14| FinancialPerspectiveg Operationgvlanagemer| IV 3 50| 50 | 100
OSCM666 MJ |[SEOSCM 15| FacilitiesPlanning v 3 |50(50| 100
OSCM667 MJ |[SEOSCM-16| Sustainabl&upplyChains \Y 3 |50|50| 100

12 [200{ 200 400

30 |500|500{ 1000
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BUSINESS ANALYTICS

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
BA 602 MJ SC BA-01 | Python 11 3 50 | 50 100
BA 653 MJ SC BA-02 | Data Mining v 3 50 |50 100
6 100| 100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)
BA 610MJ SEBA-01 | Advanced Statistical Methods I 3 50 | 50 100
BA 611MJ SEBA-02 | Data Visualization and storytelling i 3 50 | 50 100
BA 612MJ SEBA-03 | Marketing Analytics I 3 50 | 50 100
BA 613MJ SEBA-04 | Financial Analytics 1] 3 50 | 50 100
BA 614MJ SEBA- 05 | Workforce Analytics 1] 3 50 | 50 100
BA 615MJ SEBA-06 | Big Data Analytics M 3 50 | 50 100
BA 617MJ SEBA- 07 | Supply & Operation Chain Analytics 11 3 50 | 50 100
BA 618MJ SEBA-08 | Marketing Intelligence 11 3 50 | 50 100
12 | 200| 200| 400

SpecializationElective Courses- SemesterdV (Any 4 to be optedfor)
BA 660 MJ SEBA-09 | Time Series Analysis and Forecasting v 3 50 | 50 100
BA 661 MJ SEBA - 10 | Strategic Management and Business v 3 50 | 50 100

Analytics

BA 662 MJ SEBA - 11 | Retail and ECommerce Analytics v 3 50 | 50 100
BA 663 MJ SEBA - 12 | Generative Al for Business Applications v 3 50 | 50 100
BA 664 MJ SEBA - 13 | Healthcare Analytics \Y, 3 50 | 50 | 100
BA 665 MJ SEBA - 14 E;iendg;cg\;tehérr]lalytlcs and Machine learning W 3 50 | 50 100
BA 666 MJ | SEBA -15,| Sports Analytics \Y 3 50 | 50 | 100
BA 667 MJ SEBA - 16 iliilr?g%sg%p;pllcatlons of Blockchain IV 3 50 | 50 100
12 | 200| 200| 400
30 | 500|500 1000
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AGRI BUSINESS MANAGEMENT

SpecializationCore Courses

SemCode | Course Course Semester| Credits | FA | SA Total
Code Marks
ABM 602 MJ SCABM- 01| AgricultureandindianEconomy 0 3 50 | 50 100
ABM 653 MJ SCABM- 02 ICT for Agriculture v 3 50 |50 | 100
6 100| 100| 200
SpecializationElective Courses- Semesteill (Any 4 to be opted for)
ABM 610MJ SEABM- 01| AgriculturalMarketingManagement 11 3 50 | 50 100
ABM 611 MJ SEABM- 02| RuralMarketing 11 3 50 | 50 100
ABM 612MJ SEABM- 03| RuralBanking 11 3 50 | 50 100
ABM 613 MJ SEABM- 04| Agri- Insurance 11 3 50 | 50 100
ABM 614 MJ SEABM- 05| Agri- SupplyChainManagement 1] 3 50 | 50 100
ABM 615MJ SEABM- 06| AgriculturallmportExport 11 3 50 | 50 100
ABM 617 MJ SEABM- 07| Currenttrendsin Agriculture 11 3 50 | 50 100
ABM 618MJ | SEABM- 08 Qirr:; I;z:;ee?]rteneurshlﬁ Startup " 3 50 | 50| 100
12 | 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
ABM 660 MJ | SEABM- 09| FoodRetailmanagement v 3 50 | 50 100
ABM 661 MJ | SEABM- 10| Agri- InputMarketing \% 3 50 | 50 | 100
ABM 662 MJ | SEABM- 11| Microfinance v 3 50| 50 | 100
ABM 663 MJ | SEABM- 12 Elﬂc;r:agzﬂtggfnvanvesandmsk v 3 50 | 50 100
ABM 664 MJ SEABM - 13| ProcuremeniManagement v 3 50 | 50 100
ABM 665 MJ | SEABM- 14| Agri- ProductionPlanningandControl \Vi 3 50| 50| 100
ABM 666 MJ | SEABM- 15 Managemenof Allied Agro Industries \Vi 3 50| 50| 100
ABM 667 MJ | SEABM- 16| Agri- CooperativéManagement Vi 3 50 | 50 100
12 | 200| 200| 400
30 | 500| 500| 1000
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PHARMA & HEALTHCARE MANAGEMENT

Specialization CoreCourses

Sem | CourseCode Course Semeste|Credits| FA | SA Total
Code Marks
PHM 602MJ | SCPHMO01 [Fundamentals of Pharma and Healthcare 0 3 50| 50 | 100
Management
PHM 653 MJ | SCPHMO02 [Regulatory laws in Indian Pharmaceutical & v 3 50 |50 | 100
healthcare Industry
6 100| 100| 200
Specialization Elective Coursessemester Il1(Any4 to be optedfor)
PHM 610MJ | SEPHM01 | Healthcare management I 3 50| 50| 100
PHM 611MJ | SEPHMO02 | Pharmaceutical Marketing Management 11l 3 50| 50| 100
PHM 612MJ | SEPHMO3 | Digital marketing in Pharma & Healthcare 111 3 50| 50| 100
i [ 3 [w[so] wo
PHM 614MJ | SEPHM05 | Pharmaceutical Productidanagement 11 3 50| 50| 100
PHM 615MJ | SEPHM 06 | Compensation Management and Performance
Appraisal in Pharma and I 3 50| 50 | 100
healthcare
PHM 617MJ | SEPHM 07 | Healthinsurance I 3 50| 50| 100
PHM 618MJ | SEPHM 08 | Entrepreneurship in‘Pharma afdalthcare 11 3 50| 50| 100
12 | 200| 200/ 400
Specialization Elective Coursessemester IV(Any 4 to be optedor)
PHM 660 MJ | SEPHM 09 521;%?:2 Iéeugs?llq::sects of Pharmaceutical an IV 3 50| 50| 100
PHM 661 MJ | SEPHM 10 | Clinical DataManagement v 3 50| 50| 100
PHM 662 MJ | SEPHM 11 |-Regulatory affairs ipharmaceuticals Vi 3 50| 50| 100
PHM 663 MJ | SEPHM 12 .| International Pharmanarketing (Vi 3 50| 50| 100
PHM 664 MJ | SEPHM- 13| Marketing of Medical Devices arldiagnostics \Vi 3 50| 50| 100
P W | S |t e v | s w0 w
PHM 666 MJ.| SEPHM15 I\Pﬂr;?];néztr:ne;:[{cal advanced Human Resource IV 50| 50| 100
PHM 667 MJ | SEPHM16 | HealthcareAnalytics \Y 50 | 50 | 100
12 | 200| 200/ 400
30 |500({500f 1000
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CURRICULUM 2024 PATTERN

MASTER OF BUSINESS ADMINISTRATION (MBA)
2ND YEAR AND LATERAL WEF A'Y 2025 -26

Semester Il
Semester | SM 601 MJ SM 601 MJ £Strategic Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
6%(13 |\S/|"\]/|1 REMEMBERING DESCRIBE the basic terms and concepts in Strategic Management.
6((3)(1) |\S/|"\]/|2 UNDERSTANDING EXPLAIN the various facets of Strategic Managementrgehworld context.
COSM UNDERSTANDING _DESCRIBE t_he trad@ff_s within and across strategy formulation,
601 MJ3 implementation, appraisal.
COSM INTEGRATE the aspects of various functional areas of management to
APPLYING ; )
601 MJ4 develop a strategic perspective.
COSM EXPLAIN the nature of the problems and challenges confronted by the
601 M5 ANALYSING management team and the approaches required to function effectively
strategists.
COSM CREATING DE\/ELOP the capability to view the firm in its totality in the context of it
601 MJ6 environment.

1 Understanding Strategy: Concept of strategy, Levels of StrategZorporate, Business and Functional. Strategic
Management Meaning and Characteristics. Distinction between strategy and tactics, Strategic Management Process
Stakeholders in business, Roles of stakeholder a@iegfic management. Strategic IntehMeaning, Hierarchy,
Attributes, Concept of Vision & Mission Process of envisioning, Difference between vision & mission.
&KDUDFWHULVWLFV RI JRRG PLVVLRQ VWDWHPHQW YV OBjextivds@rid \goAlss H I L C
Linking objectives to mission & vision. Critical success factors (CSF), Key Performance Indicators (KPI), Key Result
$UHDV .53 &RPSRQHQWV RI D VWUDWHILF SODQ $QDO\]LQJ &RPE
appraisal, Scario planning +Preparing an Environmental Threat and Opportunity Profile (ETOP). Analyzing
Industry Environment: Industry Analysis SRUWHUTV )LYH )J)RUFHV ORGHO RI FRPSHWL
(7+2)

2. $QDO\VILQJ &RPSDQ\TV ,QWHIHMRXUGHMLERWVHPEH YWHZ RI D ILUP $QDO\]L
and Competitive Position meaning, types & sources of competitive advantage, competitive parity & competitive
disadvantage. VRIO Framework, Core Competence, characteristics of core competd@istestive
FRPSHWLWLYHQHVV %HQFKPDUNLQJ DV D PHWKRG RI FRPSDUDWLYH
primary & secondary activities. Organizational Capability Profile: Strategic Advamadite, Concepts of stretch,
leverage & fit, ways of resource leveragiggoncentrating, accumulating, complementing, conserving, recovering.
Portfolio Analysis: Business Portfolio AnalysiBCG Matrix +GE 9 Cell Model. (7+2)

3. Generic Competitive StrategiestMeaning of generic competitive strategies, Low cost, Differentiation, Facus
when to use which strategy. Grand Strategies: Stability, Growth (Diversification Strategies, Vertical Integration
Strategies, Mergers, Acquisition & Takeover Strategies, Statédliances & Collaborative Partnerships),
RetrenchmenttTurnaround, Divestment, Liquidation, Outsourcing Strategies. (7+2)

4. Strategy Implementationt % DUULHUYV WR LPSOHPHQWDWLR @DRlibexaty & Emverbéht 0L Q
6WUDWHJIJLHY OF .LQVH\fV V )J)UDPHZRUN 2UJDQL]DWLRQ 6WUXFWX!I
functional, divisional, SBU, Matrix, Network structures, Cellulsdbdular organization, matching structure to
strategy, organizational design for stable Vs. turbulent environment, Business Continuity Planning. Changing
Structures & Processes: Reengineering & strategy implementafianciples of Reengineering. Corporate Culture:
Building Learning organizations, promoting participation through technique of Management by Objectives (MBO).
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Strategy Evaluation: Operations Control and Strategic ConBgmptoms of malfunctioning of strategyConcept
of Balanced scorecard for strategy evaluation. (7+2)

5. Blue Ocean Strategy Difference between blue & red ocean strategies, principles of blue ocean strategy, Strategy
Canvass & Value Curves, Four Action framework. Business Models: Meaning & components of business models,
new business models for Internet EconatyCommerce Busires Models and Strategiednternet Strategies for
Traditional Business¥irtual Value Chain. Sustainability & Strategic Managem@&iartups- growth and reasons
for decline. Threats to sustainability, Integrating Social & environatentistainability issues in strategic
management, meaning of triple bottom line, pegpéetprofits. (7+2)

Suggested Books:
1. Strategic Management and Business Policy by Azhar Kazmi, Tata Me@giilaw
2. Strategic Management by Ireland, Hoskisson & Hitt, Indian Edition, Cengage Learning
3. Crafting and Executing Strategyhe Quest for Competitive Advantage by Thompson, Strickland, Gamble &
Jain, Tata McGraviill
4. Concepts in Strategic Management & Business Policy by Thomas L. Wheelen & J. David Hunger, Pearson

Suggested Reference Books:
1. Strategic Management by Dr. Yogeshwari L. Giri
2. Competitive Strategy: Techniques for Analyzing Industries and Competitors by Michael E. Porter, First Free
Press Edition
3. Competing for the Future by Gary Hamel & C.K. Prahlad,
4. Blue Ocean Strategy by Kim & Mauborgne

Semester llI 0OJT 641 On The Job Training (OJT)
8 Credits LTP: 0:2:14 Subject Core Course +Specialization Specific
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COOIT !DENTIFY and DESCRIBE the fundamgntal qspects of the organiza’gior
6411 REMEMBERING mdgstry whgrg .the OJT is condu_cted, including the company's profile,
business activities, and organizational structure.
COOJT EXPLAIN the relevance and application of theoretical concepts learned
6412 UNDERSTANDING | ¢jassroom to realorld business practices observed during the OJT
CcooJTt APPLYING UTILIZE relevant theoretical knowledge and technical skills in-veatld
6413 tasks and projects during the OJT in a professional setting
CcooJTt ANALYSING EXAMINE and break down the problems or tasks undertaken during the
6414 identifying the key issues, underlying causes, and possible solutions.
COOIT ASSESS the effectiveness.of the s_trategies and solutior)s ir_nplemented
6415 EVALUATING the OJT,.from the standpoint of utility to the host organization, the feed
from the industry mentor.
DEVELOP a comprehensive OJT report and presentation that integrat
CoQJT CREATING learning experiences, data collected, analysis, and outcomes of the ¢
6416 demonstrating a clear connection between academic knowledge and pi
application.
A] Preamble:

On Job Training (OJT) is an integral component of the MBA program that provides students with a unique opportunity
to bridge the gap between theoretical knowledge gained in the classroom and practical application-ivordreal
environment. This trainingims to equip students with both technical andtemhnical skills that are essential for success

in the industry.

Each student shall undertake an Orthe-Job Training (OJT) at the end of Second Semester and complete the same
before the commencement of the Third Semester.

B] Guidelines for the On-Job Training (OJT)
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B - 1] Nature of the OJT:
1.

No oML

o

©

10.
1.
12.

1

The Onthe-Job Training (OJT) program shall be of 12 weeks (3 months).

8 weeks of training in the organization (industry / bank etc.) with 30 hours of work per week.

4 Weeks of pre and post training work including proposal making, analysis, report preparation and etc.

OJT must be conducted outside the academic institution to expose studentsviarlcealork environments.

OJT must be related to the intended specialization of the student.

OJT must be done individually. Group projects are not permitted.

OJT may involve actual tasks relevant to the area of specialization of the student and as per the demands of tt
industry / organization where the student is carrying out the OJT.

OJT should involve fieldwork / desk work in the organisatmmine OJT is not permitted.

Primary data collection is mandatory for Research based OJT.

Research based OJT can be quantitative / qualitative in nature or even use mixed approaches.

Research based OJT can involve surveys, interviews, case studies or observation studies.

It is mandatory for the student to seek advance written approval from the faculty mentor and the Director of the
Institute about the type of work and organization before commencing the OJT.

B-2] Permissible Partner Organizations:
Students have the flexibility to conduct the OJT with any of the following organizations:

1.

Noakowbn

Companies listed on either NSE or BSE in India /abroad

Unlisted subsidiaries of Listed Companies.

Government / Sersovernment Undertaking / PSU

Government Offices

Start Upswith an existence @ years or more aridr manpower more thato.

Family managed businessgih an existence of 10 years or more and manpower more than 100.

Large Cooperative Societies / NGOs with an existence of 5 years or more operating in areas such as agricultur
food processing, health care, retail, banking, etc.

B-3] OJT mentors:
a) Each student shall be assigned two mentors

b)

c)

i. a faculty mentor from the institution

ii. an industry mentor from the host organization where the stutheletrtakeshe OJT.

Industry Mentor Role: The industry mentor plays a crucial role in guiding the student during the internship.
They ensure that the internee fulfils the requirements of the organization and successfully meets the demands «
the assigned project. Through their expertise and epmr, industry mentors provide valuable insights into
realworld practices and industry expectations.

Faculty Mentor Role: The faculty mentor serves as the overall coordinator of the OJT program of the assigned
/ allotted students. They oversee the entire internship process and evaluate the quality of the OJT in a consiste
manner across all the assigned students. The yaneltor ensures that the OJT aligns with the MBA program's
objectives and provides valuable learning opportunities. They also facilitate communication between the
institution, industry mentor, and student to ensure a fruitful OJT Exper.

B-4] Submission of documentation for OJT:
a) OJT Progress diary. Each student shall maintain an OJT Progress Diary detailing the work carried out and the

b)

progress achieved on a daily basis. Daily entry can be df sentences giving a very brief account of the
learning/activities/ tasks / interaction taken place. fHoelty mentor will be monitoring the entries in the diary
regularly. The student shall submit the duly signed and stamped OJT Progress Diary along with the OJT Repor
Soft copy diaries (with time stamp) are also permitted.

Formal Evaluation from the industry mentor: The students shall also seek a formal evaluation cum feedback

of their OJT from the industry mentor. The formal evaluation cum feedback by the industry mentor shall
comment on the nature and quantum of work undertaken by the student, the effectivehessrah
professionalism. The learning outcomes of the OJT and utility of the OJT to the host organization must be
specifically highlighted in the formal evaluation cum feedback by the industry mentor. The Qutienasheet

duly signed and stamped by the industry mentor shall be included in the final OJT report.

OJT report: A student is expected to make a report based on the OJT he or she has done in an organizatior
The student shall submit TWO hard copies & soft copy of the OJT report to the institute. One hard copy of the
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OJT report is to be returned to the student by the Institute after the Externaldtiea In the interest of
environmental considerations, students are encouraged to print their OJT reports on both faces of the pape
Spiral bound copies may be accepted.

B-5] OJT report should contain the following:
The OJT report should be well documented and supportesl by
,QVWLWXWHTY &HUWLILFDWH
Certificate by the Company
Formal feedback from the company guide
Executive Summary
Organization profile
Outline of the problem/task undertaken
Research methodology & data analy@iscase of research projects only)
Relevant activity charts, tables, graphs, diagrams, pictures, screenshots, AV material, etc.
Learning of the student through the OJT
. Consideration to factors such as environment, safety, ethics, cost, professional (national & international)
standards
11. Contribution to the host organization
12. References in appropriate referencing styles. (APA, MLA, Harvard, Chicago Style etc.)

©oNoGakwNPE
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B-6] Interaction between mentors:
It is suggested that a magp involving the intern, industry mentor, and the faculty mentor should be done as a mid
term review to ensure the smooth conduct of the OJT. The meeting can preferably be online to save time an
resources. The meeting ensutes synergy between all stakeholders of the OJT. A typical meeting can be of around
15 minutes where at the initial stage the intern briefs about the work and interaction goes for about 10 minutes. Thi
can be followed by the interaction of the mentorshim dbsence of the intern. This ensures that issues between the
intern and the organization, if any, are resolved amicably.

B-7] OJT workload for the faculty: Every student is provided with a faculty member as a mentor. So, a faculty mentor
will have a few students under him/her. A faculty mentor is the overaliange of the OJT of the allocated students.
He/she constantly monitors the progress of the OJiegwylarly overseeing the diary, interacting with the industry
mentor, and guiding on the report writing etc.

B-8] Evaluation Pattern:
Total Marks: 200
Formative Assessment: 100 Marks
Summative Assessment: 100 Marks

1] Formative Assessment Weightage (100 marks):

1. Executive Summary - 05 marks
2. Organization profile - 05 marks
3. Outline of the problem/task undertaken - 10 marks
4. Research methodology & data analysis (in case of research projects only) - 10 marks
OR

Relevant activity charts, tables, graphs, diagrams, pictures, screenshots, AV materia) etarks
5. Learning of the student through the OJT - 10 marks
6. Consideration to factors such as environment, safety, ethics, cost, professional (national & international)

standards - 10 marks
7. Contribution to the host organization - 10 marks
8. References in appropriate referencing styles. (APA, MLA, Harvard, Chicago Style-et€)marks
9. Formal feedback from the company guide - 05 marks
10. Regularity of interaction with the faculty mentor - 05 marks
11. Overall quality of the OJT report - 05 marks
12. Internal VivaVoce - 15 marks
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2] Summative Assessment Weightage (100 marks):
1. There shall be a panel of 2 examiners for the Final Wigae

University shall nominate External Examiners

Director shall nominate Internal Examiners

Presentation by each student along with a spiral bound report is mandatory

Students will deliver a presentation of 15 minutes about their OJT project.

Weightages for summative assessment shall be as follows
a) Presentation +20 marks
b) Viva-Voce +30 marks
c) Report +30 marks
d) Ability to connect with the theoretical & conceptual frame work +20 marks

The Internal & the External viva-voce shall evaluate the candidate based on:
1. Adequacy of work undertaken by the student

Application of concepts learned in Sem | and Il

Understanding of the organization and business environment

Analytical capabilities

Technical Writing & Documentation Skills

Outcome of the projectsense of purpose

Utility of the project to the organization

Variety and relevance of learning experience

ogA~wWN

© N gk wN

Presentation could be through any of the enlisted formatgthis is an indicative list and innovative formats if any
beyond this list may be adopted)
1. Traditional Slide Deck Presentation
Infographics
Video presentation
Paper presentation
Poster presentation
Webinar or online presentation
TED-style presentation
Storytelling Presentation etc.

© N ok wN
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Semester IV

Semester |V EIDT 651 MJ GC 01 #Entrepreneurship, Innovation and Design Thinking
3 Credits LTP: 2:1:1 Compulsory Generic Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COEIDT REMEMBERING DESQRIBE the fundamentals of entrepreneurship, innovation and d
651 MJ1 thinking.
2501E|\|/||?]-£ UNDERSTANDING UNDERSTAND the prerequisites of entrepreneurship and innovation.
2501E|\|/||?]-; APPLYING APPLY the Design Thinking process to raedrid challenges.
gg)lE'\lﬂl?]'z ANALYSING IDENTIFY business opportunities and create viable business models.
COEIDT EVALUATE entrepreneurial ideas and innovation strategies using dé
651 MI5 EVALUATING thinking principles and business model frameworks to determine
feasibility, viability, and desirability in reakorld contexts.
COEIDT CREATING Develop entrepreneurial mindsets and skills and Pitch ideas effective
651 MJ6 stakeholders or investors.

Entrepreneurship & Innovation =+ Definition, Objective and Features: Entrepreneurship; Difference between
Entrepreneurship and Traditional Businesses; Entrepreneurs and Intrapreneurs; Corporate Entrepreneurshi
Technological Entrepreneurship, Life Cycle of Startup, Focus on Valley athD@/hy Startups Fail?

Innovation: Culture of innovationprocess and Types of innovatia®ontinuous and Disruptive, Radical Innovation,
Challenges in innovation, Agile/Lean Innovation, Steps of Innovation Management, Idea Management System,
Divergent V/s Convergent Thinkinddesign Thinking and Entrepreneurship Creating Value through Innovation.
Management of Innovation, Types of IPR 7+2)

. Entrepreneurial Theories and Entrepreneurial Environment, Entrepreneurial Development Theories of
Entrepreneurship; Successful Entrepreneurs and Their Traits; Types of Entrepreneurs; Entrepreneurial ERvironmen
PESTEL and Their Effects; Business Environment Analysis, Business Planningcakdier Dilemmas;
Entrepreneurial Growth and Comjiiee Advantage; Changing Role of Entrepreneurs. Women Entrepreneurs,
Entrepreneurship Development Institute; Entrepreneurship Development Programs (7+2)

. Design Thinking Hntroduction, Definitions and Meaning; Design Thinkiggs an Art and Science; Stages of Design
Thinking EEmpathise, Define, Ideate, Prototype and Test; Entrepreneurship Design Thinking, Need of Design and
Design Thinking Writing the Problem Statement; Erelanding Stakeholders and Users; Personas, Empathy Maps;
Current Scenarios to identify pain points; Ideation and Storyboarding; Deriving Goals from Ideas; Future Scenarios
and Moments of Max Impact; Prototyping (7 +2)

. Design Thinking in Start-Up 5 stages integration Empathikéstening to People involved and the End User
Problems Realisation, Understanding User Needs: User Research Techniques, Observation, Interviewing, Survey
Persona Mapping; Definddentifying User Problems, Problem Statement Formulation, Reframing Problems; Ideate
+Generating ldeas, Brainstorming Techniques, Mind Mapping, Scendfiagiing the solutions most effectively;
Prototype +tMaking the samples to Launchbifferent Types of Prototygs, Testing and Iterating; TestEvaluating
offerings, Usability Testing, User Feedback. Design thinking with Al (7+2)

. Opportunity Recognition & Business Models Model of opportunity recognition (Corbett, 20033lentifying
opportunities through Design Thinking, Market research basics, Value Proposition Canvas, Business Model Canva
(BMC), Minimum Viable Product (MVP): Lean Startup & Validatidrean Startup methodology (Eric Ries), Build
MeasureLearn cycle, Custmer validation, Metrics and KPIs, Agile iteration. Teamwork and Collaboration. Business
Model Failure: Reasons and Remedies. Sustaingbilitpvation and Entrepreneurship. Emerging technologies such

as artificial intelligence, augmented reality, virtuadlity . (7+2)
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Suggested Books:

1. 8 Steps to Innovation: Going from Jugaad to ExcellefRéshikesha T. Krishnan and Vinay Dabholkar
Innovation and Entrepreneurshipeter Drucker
Entrepreneurship: Business and Managenm#t. R.C. Bhatia, Sultan Chand & Sons, 2020
EntrepreneurshipRobert D. Hisrich, Michael P. Peters, Dean A. Shepherd, Sabyasachi Sifilelitldn
The Lean StartuptEric Ries
Creative ConfidencetTom Kelley & David Kelley

oA WDN

Suggested Reference Books:
1. Ten Types of InnovatiortLarry Keeley, Helen Walters, Ryan Pikkel & Brian Quinn

2. Design Thinking for Strategic Innovatiofidris Mootee

3. Start with Why +Simon Sinek

4. Business Model GeneratiopAlexander Osterwalder & Yves Pigneur

5, 7TKH 6WDUWXS 2 zGtevd Benl0 OEDX Dotf

6. Design a Better BusinesgPatrick Van Der Pijl, Justin Lokitz & Lisa Kay Solomon

Semester IV EPM 652 MJ Enterprise Performance Management
2 Credits LTP: 2:1:0 Compulsory Generic Core Course

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COEPM REMEMBERING Enume_rate the different parameters & facets of management control of
652 MJ1 enterprise
COEPM lllustrate the various techniques of enterprise performance managemer,
652 MJ2 UNDERSTANDING | {6 yaried sectors.
COEPM UNDERSTANDING Determ!ne the applicability of various tools and metrics as a performang
652 MJ3 evaluation & management tools.
COEPM Analyse the key financial & nefinancial attributes to evaluate enterprise
APPLYING
652 MJ4 performance.
COEPM ANALYSING Formulate the various parameters to evaluate enterprise performance
652 MJ5 effectively through implementation of strategy
é:SC; EMFT],\E/: CREATING Create sectespecific performance evaluation systems

1. Performance Management EPM vs Performance Measurement vs Management Control Sysdtekages with
Strategic Planning, Management Control and OperatiGpatrol. Performance Evaluation Parameters: Finantial
Responsibility Accounting€£oncept of Responsibility Cesrt Revenue Centre, Expense Centiengineered and
Discretionary costst Committed costs, Profit Centre, Investment CentévA, EVA. Limitations of Financial
Measures. (5+1)

2. Performance Evaluation Parameters Non-Financial Performance measuresBalanced Scorecardylalcolm
BaldrigeFrameworkMeasuring SBU Level Performance: Concept, Need, and Linkages with Enterprise Performance
Management+Goal Congruence. Transfer PricingObjective, Concept, and MethodsCost based, Market price
based & Negotiated, Applicability of Transfer Pricing. (Merical / Case is expected) (5+1)

3. Capital Expenditure Control: Types of capital expenditure decisiofge-sanction, operational and pesnction
control. Tools & Techniques of Capital Expenditu@ontrol: Performance Index, Technical Performance
Measurement, Post completion au@ierformance EvaluationParameters for Projects: Project Control Process:
Setting base line plameasuringorogress and performanammparing plan against action, Taking action, Schedule
variance (time overruns), Project Cost Variance (cost overruns). (5+1)

4. Performance Evaluation Parameters for Banks Customer Base, NPAs, Deposits, ROI, Financial Inclusion,
Spread,Credit Appraisal, Investment®erformance Evaluation Parameters for Retail: ABC analysis, Sell
Through AnalysisMultiple Attribute Method, Gross Margin Return on Investment (GMROI) (5+))
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5. Performance Evaluation Parameters for ECommerce: Features of E commerce, Need of evaluation, Metrics for
performance evaluation: Business metrics, Traffic metrics, Conversion matrix & Audience involvement metrics.
Various KPI used by E Commerce industry: Website traffic, referral traffic, conversion rate optimization, bounce rate
of website, repeat visit, daabandon rate, cost per conversion, average order value, revenue on advertising spend,
customer life time value, net promoter score, churn rate. (5+1

Suggested Text Books:

1. Management Control System by Robert Anthony & Vijay Govindrajan, Tata McGraw Hill Publishing Co. Ltd.

2. Management Control iNon-Profit Organizations by Robert Anthony & David Young, McGraw Hill International
Publication

3. Retailing Management by Swapna Pradhan, TMGH

Suggested Reference Books:

1. Project Management by Klagarajan, New Age International Publications

2. Principles and Practices of Auditing by Ravindar Kumar & Virendar Sharma, PHI.

3. Principles and Practices of Banking by Indian Institute of Banking & Finance, MacMillan India Ltd.
4. Financial Management by Prasanna Chandra, TMGH

5. E business: A Canadian perspective for a Networked World , Gerald Trites, J. Efrim Boritz Pearson

Semester IV RP 681 MJP Research Project
6 Credits LTP: 0:2:10 Subject Core Course £Specialization Specific
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
CORP Carry out a substantial reseafichsed project
681 MJPL REMEMBERING
CORP Demonstrate capacity to improve student achievement, engagement ar]
681 MJIP2 UNDERSTANDING retention
6&510MRJFF)>3 UNDERSTANDING An understanding of the ethical issues associated with practitioner rese
CORP APPLYING Applying domain knowledge and foundational research skills to addr
681 MJP4 research problem
CORP Analyse data and synthesize research findings
681 MIP5 ANALYSING
CORP Report research findings in written and verbal forms and use research fir
681 MJP6 CREATING to advance education theory and practice
A] Preamble:

A research project is a systematic and organized endeavour undertaken to investigate a specific topic, question,
problem in order to gain new insights, knowledge, or understanding. The objective of the research project is to furthe
develop the studestability to carry out and contribute to business research. The student should demonstrate, through
his/her thesis and orally, an ability to plan, conduct, and present a scientific investigation of relevance to the subjec
of Business Administration anddlstudent's chosen Master's program. A further aim is to develop skills for the critical
examination of investigations and research reports and to provide the student with the opportunity for a deeper leve
of theoretical study within a chosen area. Thesgects involve a structured process of inquiry, data collection,
analysis, and interpretation to arrive at meaningful conclusions.

Learning Objectives
1. Understand the purpose and significance of research in business management.
2. Develop skills in research methodology, data analysis, and interpretation.
3. Learn to conduct a thorough literature review and critically evaluate existing research.
4. Learn to formulate a clear research question and develop a compelling research proposal.
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5. Master the art of writing a weitructured and coherent dissertation.
6. Gain confidence in presenting research findings to an academic audience.

B - 1] Conducting research projects can offer benefit and advantages to the students:

1.

10.

11.

12.

13.

14.

Intellectual Growth: Engaging in research projects allows students to explore and develop their intellectual
curiosity. It encourages critical thinking, problesalving skills, and the ability to analyse complex issues.

Skill Development: Research projects help students develop a variety of skills such as information gathering,
data analysis, literature review, writing, presentation, and time management. These skills are valuable both
academically and in future careers. 3.

Deepened UnderstandingResearch enables students to delve deeply into a specific topic, gaining a more
comprehensive understanding of it beyond what's covered in regular coursework.

Independent Learning: Research projects encourage si#técted learning. Students learn how to set their

own goals, manage their time, and work independently, fostering a sense of responsibility and initiative.
Problem Solving: Through research, students confront «eatld problems and work towards finding
innovative solutions. This experience prepares them to tackle challenges in various aspects of their lives.
Personal Growth: Research projects can boost students' confidence as they overcome obstacles, contribute to
knowledge, and present their findings to peers and professors. This can positively impact tbstieseifand
personal growth.

Networking: Engaging in research projects often involves collaboration with professors, peers, and sometimes
professionals in the field. This can lead to valuable networking opportunities and connections that might be
beneficial for future academic or career pursuits

Enhanced Resume/CV:Having research experience on a resume can make students stand out to potential
employers or graduate programs. It demonstrates their commitment to learning and their ability to handle
complex tasks.

Contribution to Knowledge: Even in the early stages of their academic careers, students can contribute to the
existing body of knowledge. Their research findings might lead to new insights or perspectives in their chosen
field.

Preparation for undertaking Research: For students considering post graduate, engaging in research during
their postgraduate years can provide a taste of the kind of work they might encounter at the next academic level
PhD.

Career Exploration: Research projects can help students explore potential career paths within their field of
study. They might discover specific areas they are particularly passionate about.

Personal Interest Pursuit Research projects often allow students to delve into topics that deeply interest
them, providing a fulfilling and enjoyable learning experience.

Exposure to Research MethodsStudents gain exposure to various research methodologies, which can be
beneficial not only in academia but also in fields where data analysis and evirdesckedecisiomaking are

crucial.

Critical Evaluation: Research requires students to evaluate existing literature, sources, and information
critically. This skill helps them become more discerning consumers of informlating-Term Impact: Some

research projects can have lasting impacts beyond the academic realm, contributing to policy changes,
technological advancements, or improvements in various industries.

B-2] About Research Project
In Semester IV the student shall work under the supervision of the faculty and carry out Research Project
and submit a structured reportTikVO hard bound copies (Blackbook) & one soft copy (PDF)n the interest of
environmental considerations, students are encouraged to print their Research Project reports on both faces of tl
paper. The student is required to conduct advanced research on a topic related to one (or more) of contempora
issues ilfmanagement. The topic is chosen in consultation wittstingent's supervisor. The student will prepare
and present a detailed research proposal prior to starting the work.
It is mandatory for the student to seek advanced written approval for Research Report Proposal from the
faculty Supervisor and the Director of the Institute about the topic before commencing the Research Project
work. A Research Project outlining the entire problem, including a survey of literature and the various results
obtained along with their solutions, is expected to be produced. The student must submit the completed Researc
Project and make an oral presentatibthe same. Through the Research &hjthe student is expected to furnish
evidence of competence in understanding varied aspects of the theme/topic selected and a deep understanding
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the specialty area. The completion of the Research Project / project shall be certified by the Faculty Supervisor
HOD & approved by the Director of the kLitste.
1) All sheets are to be A4 size.
2) The Text in all the chapters shall be in Times New Roman 12 Font, Rggstidied with line spacing of 1.15.
3) The margins shall be as follows: Top & Bottom: 0.8 inches; Left; 1 inch, Right: 0.5 inches
4) One extra line spacing should be left in between paragraphs.
5) All Chapter headings are to be centred in the Font Times New Roman 14 size Bold.
6) All headings of section shall be in Times New Roman 12 Bold
7) All sub-section headings shall be in Times New Roman , size, 12, Bold, Italic.
8) All minor subsection headings shall be in Times New Roman , size, 12, Regular.
9) It is advised that the sections and-ssdxtions are to be limited to 3rd level
a. Zero Level- Chapter Headings
b. First Level- Main sections in each chapter : to be numbered as 1.1, 1.2, 2.1, 3.1 etc.
c. Second level Sub sections in each section : to be numbered as 1.1.1, 1.2.2, 2.1.3, 3.2.1 etc.
d. Third level- Minor subsections ie., sections in sglections. : to be numbered as 1.1.1.1, 1.2.2.1, 2.1.3.2,
3.2.1.4 etc: to be avoided to the extent possible.
10) All the references / Bibliography are to be listed at the end, arranged in the chronological order and are to b
QXPEHUHG « « HWF
11) The reference No. should be given as superscript in the report where ever they appear.
12) All the figures are to be numbered as Fig. 1.1, Fig. 2.3 etc indicating the chapter No and the sl. No. of the figure
in that chapter. The title of the figure should at the bottom of the figure and should be numkbmurelselow
yLJ 6WXG\ $UHD )LJ '"HILQLWLRQ 6NHWFK )LJ (I[SHULPHQW
13) All the figures are to be preferably placed at the end of each chaleenatively,they can be placed after the
page where they are first referred. Uniformity should be maintained and under no circumstances these twc
alternatives indicated should be mixed.

Research projects may include:
¥ Developing a research question or statement
¥ Finding and evaluating sources
¥% Conducting research
¥, Writing a report etc

Students can de

¥ Survey based research.

¥ Secondary data analysis such as decision analysis, cost effectiveness analysisaoaMsia

¥ Observation based/Interview based research.
Each student must work under the supervision of a faculty mentor. Depending on the area of research interest or tf
research topic,

B-3] Research Project Process
I. SELECTION OF THE RESEARCH TOPIC:
The first major challenge in conducting research
1. The easiest way is working with a faculty mentor who is active in research and may have defined one or more
researchable questions.
2. Consulting with leading faculty in your area of interest and asking for advice on researchable topics is another
avenue for research ideas.
3. Developing research ideas from loose ends discovered during:
a) desk research/FP/SIP/OJT, b) literature review c) reviewing journal article(s), and d) discussions, critique of
research articles in journal club, could be an interesting, and a rewarding experience.

IIl. DEVELOPING THE RESEARCH PROPOSAL

A research proposal helps to develop research idea into a valid, scientific research project. A general outline of th
elements of a Research Proposal is presented. Although the Research Project Outline provides a description of all tl
elements of a resezh project, students are required to complete the writing up of the Methodology section before
beginning the project implementation. Writing of the research proposal has a twofold purpose:

8l| Page



1. it provides the researcher, with the blueprint for implementing the project, and
2. it has to be submitted to the research supervisor, HOD and Director of the Institute) for securing approval.

Il . PROJECT IMPLMENTATION
In order to conduct a valid, scientific study, it is important that student rigorously follow the study design outlined
in your research proposal and approved byréisearch supervisofo ensure timely completion of the project, it is
important to stay within the framework discussed in the Timeline.

IV.WRITE -UP OF PROJECT RESULTS AND DISCUSSION
7KLY VKRXOG IROORZ GLUHFWO\ IURP \RXU UHVHDUFK SURSRbWMDO 7KH
the results and discussion sections.

V. RESEARCH PRESENTATION
Once the research project is complete, student have to make a public oral presentation to present the work.

B-4] OUTLINE OF A RESEARCH PROJECT
I. TITLE PAGE ( Page 1, DO NOT NUMBER)
¥Study Title
¥%Names of the Supervisor (faculty mentor)
Y.Discipline
¥%Name of the Institute
¥Date: month and year proposal prepared/submitted

II. SUMMARY (Page2, 1-2 pages; DO NOT NUMBER)

The summary should be brief and include: 1) a few sentences introducing the topic of current study (could include
a couple of references); 2) statement of the problem; 3) a brief description of the methodology to be used including
duration of study, subjécelection criteria, tests to be performed, and/or data to be collected; 4) significance and
implications of the study (why is it important to do the study, and what are the benefits: fill in gap in knowledge;
develop further understanding of a clinicdlation; modify current approach to treatment; duostefit analysis

etc., etc.).

Il . INTRODUCTION (Page 3; up to 23 pages)
7KLV VHFWLRQ FRQVLVWY RI DQ RYHUYLHZ RI WKH UHVHDUFK TXHV'
contribution it is apt to make to the field of study. It should include the rationale for the research project.

IV. REVIEW OF THE LITERATURE (Page 4; up to 46 pages; a minimum of 10 references required).

Use references to establish the link between the proposed study and previous work done on the topic, lay th
groundwork for the proposed study, and demonstrate why it is important and timely. The literature review is not
just a compilation of facts, buta@herent argument that leads to the description of the proposed study.

V. PROBLEM STATEMENT & RESEARCH HYPOTHESES (up to 1/21 page)

The problem statement describes the problem posed by the proposed study and specifies it in the form of Resear
Hypotheses. The research hypotheses should flow logically from the discussion presented in the Review of
Literature and the Statement of th@Blem. The hypotheses should be very specific in presenting what aspects of
the research topic will be studied, and how. The hypotheses (If any) should be optimally clear, concise, meaningful
and typically written in the present tense. One recommendtangat of the criteria for a good hypothesis is that

is: a) be free of ambiguity, b) express the relationship between two variables or concepts, and c¢) imply an empirica
test. AVOID having more than one hypothesis embedded in a single, complex sta#rmenteptual model
represents a visual depiction of the relationship between all the variables in your study. It is a good place to star
when planning your research project, and also helps in developing your hypotheses.

VI. RESEARCH METHODOLOGY (up to 23 pages)

1. Study Duration:Describe the time frame during for which data will be collected (retrospective study; chart
reviews), or intervention administered (prospective study; etc). If any

2. Subject Selection: Qfarticular importance in this section are:
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a) the sampling procedure to be usgdndom, stratified, convenience, b) the source of the subjects, c) the criteria
for selection xclearly state inclusion/exclusion d) the rationale for determining sampletsige power test to
determine sample siter significance; realistic estimates of crossovers, dropouts must be used in calculating sample
size

3. Instrumentation or Measures: Tlusctionlists all the variables (intervention as well as outcome variaptas)

would be examining in your study, and describes what particular measures, or forms, or data collection sheets yo
will be using to measure the variables.

4. Procedures: Thisection provides a detailed description of the exact steps to be taken to conduct your research.
This includes the procedure used to contact subjects, obtaining Informed Consent, and collecting the data.

5. Data Analysisin this section describe the statistical tests that will be used to address the research hypotheses
Although intimidating, this section forces you to think how you will analyze (or have it analyzed) at the time the
proposal is generated rather than atfher data are collected. This way, you can avoid wasting time collecting data
that are not analysable because they are not in the collected in the correct format.

6. Study Limitations:Describe the shortcomings and weakness of your study most likely to impact the internal
validity of your study.

VII. RESULTS

In this section, you present your findings as clearly as possible. The Results section contains JUST THE FACTS
tables, figures, transcript summaries, and your description of what is noteworthy and important about these. Begit
with a description of the sgrte. Simple demographics can be presented in tabular form. Follow with presenting
your findings in terms of the research questions/hypotheses tested.

VIIl. DISCUSSION

This section typically contains:

$Q RYHUYLHZ RI VLIJQLILFDQW ILQGLQJV

$ FRQVLGHUDWLRQ RI WKH ILQGLQJ LQ OLJKW RI SUHYLRXV UHVHD!
$ FDUHIXO H[DPLQDWLRQ RI ILQGLQJVY WKDW IDLO WR VXSSRUW \RX
/[LPLWDWLRQV RI WKH VWXG\ WKDW PD\ DITHFW WKH JHQHUDOL]DEL
5HFRPPHQGDWLRQV IRU IXUWKHU UHVHDUFK

,PSOLFDWLRQV RI VWXG\ IRU SURIHVVLRQDO SUDFWLFH

+H +H+ H+ H H +H

IX. REFERENCES
Students must cite all studies referred to in the proposal, using the APA citation method

B-5] Evaluation Pattern:

Total Marks: 150

Formative Assessmert00 Marks
Summative Assessment: 50 Marks

1] Formative Assessment Weightag#00 marks

1. Project Proposal

2. Three Progress Reports

3. Final Research Project Report

4. Pre submission Presentation
a) Research Project Objectives, Research Question and Hypotheses
b) Introduction and literature Review
c) Methodology
d) Quality of Analysis and Research, discussion and findings
e) Documentation and Reporting
f) References
g) Reflection

2] Summative Assessment Weightage0 marks
1. There shall be a panel of 2 examiners for the Final Wigae
2. University shall nominate External Examiners

83| Page



3. Director shall nominate Internal Examiners

4. Presentation by each student along with a spiral bound report is mandatory

5. Students will deliver a presentation of 15 minutes about their OJT project.

6. Weightages for summative assessment shall be as follows
a) Presentation +05 marks
b) Viva-Voce +20 marks
c) Report +15 marks
d) Ability to connect with the theoretical & conceptual frame work +10 marks

The Internal & the External viva-voce shall evaluate the candidate based on:
1. Adequacy of work undertaken by the student

Application of concepts learned in Sem [, Il and 1lI

Analytical capabilities

Technical Writing & Documentation Skills

Outcome of the projectsense of purpose

Utility of the project to the organization

Variety and relevance of learning experience

NooMwDN

Presentation could be through any of the enlisted formatgthis is an indicative list and innovative formats if any
beyond this list may be adopted)
1. Traditional Slide Deck Presentation
Infographics
Video presentation
Paper presentation
Poster presentation
Webinar or online presentation
TED-style presentation
Storytelling Presentation etc.

© NG AWN
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MARKETING MANAGEMENT
SpecializationCore Courses
Sem_SplzCode | CourseCode|Course Semester| Credits | FA | SA I\;Irz:\)rtlilsl

MKT 602 MJ SCMKT-01| ServicesMarketing 11 3 50 | 50 100
MKT 653 MJ SCMKT- 02| MarketingStrategy v 3 50 | 50 100

6 100| 100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)

MKT 610 MJ SEMKT- 01| ConsumeBehaviour I 3 50 | 50 100
MKT 611 MJ SEMKT- 02| Product& BrandManagement 1 3 50 | 50 100
MKT 612 MJ SEMKT- 03| Sales& DistributionManagement 1 3 50 | 50 100
MKT 613 MJ SEMKT - 04 | Digital Marketingl M 3 50 | 50 100
MKT 614 MJ SEMKT- 05| InternationaMarketing Il 3 50 | 50 100
MKT 615 MJ SEMKT- 06 | Businesgo BusinesdMarketing i 3 50 | 50 100
MKT 617 MJ SEMKT - 07 | MarketingAnalytics 11 3 50 | 50 100
MKT 618 MJ SEMKT- 08| Marketing5.0 M 3 50 | 50 100

12 | 200| 200| 400

SpecializationElective Courses- SemestedV (Any 4 to be opted for)
MKT 660 MJ SEMKT- 09 | IntegratedViarketing \Y% 3 50 | 50 | 100
Communication

MKT 661 MJ SEMKT- 10| Rural& Agriculture Marketing v 3 50 | 50 100
MKT 662 MJ SEMKT - 11| Tourism& Hospitality Marketing \Y 3 50 | 50 | 100
MKT 663 MJ SEMKT- 12 | Digital Marketingll \Y% 3 50 | 50 | 100
MKT 664 MJ SEMKT- 13 | RetailMarketing v 3 50 | 50 100
MKT 665 MJ SEMKT - 14 | Marketingof FinancialServices v 3 50 | 50 100
MKT 666 MJ SEMKT - 15| Recentrendsin Marketing v 3 50 | 50 100
MKT 667 MJ SEMKT- 16 | Marketing6.0 \Y 3 50 | 50 | 100

12 | 200| 200| 400

30 | 500| 500, 1000
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Specialization: Marketing Management

Semesterlll MKT 602 MJ SC +MKT -01 ServicesMarketing
3 Credits LTP: 2:0:2 SubjectCore (SC) Course tMarketing Management
CourseOutcomes:On successfukcompletion of the course,the learner will be ableto:
COGNITIVE

CO# ABILITIES COURSE OUTCOMES
COI\I/\I/ET1602 REMEMBERING | RECALL thekey conceptsn servicesmarketing
COMKT 602 UNDERSTANDING DESCRIBEthe roleof Extgnded}/lgrketmng in Serwce_sn

MJ.2 managingconsumebehaviorandin improvingservicequality.
COMKT 602 IDENTIFY conceptselatedo serviceofferings anégxperienceén thecontex

APPLYING i

MJ.3 of realworld offering.

COMKT 602 EXAMINE theelementof serviceanarketingandservicequalityin
ANALYSING .

MJ.4 Contemporary and emergingpntext.
COMKT 602 EVALUATE SegmentationTargeting& Positioningof Servicesand asse

M5 EVALUATING its importance and challenges in the dynamic marketing

' Environment
COMKT 602 DEVELOPmarketingmix, serviceblueprintandservices capdsr
CREATING . . -
MJ.6 variousservicesoffering

Unit 1: Introduction to Services Marketing: Services Marketing: Frontiers of change, service concepts, characteristics
and classification of services, services marketing giixPs, service marketing triangle, factors responsible for growth

of the services sector, challenges faced by the services sector, servicehaotbtg/, impact of technology on service
firms, evolution of services as value contributors, service sector beyond 208tan, Asian & global perspectives,
ethics in services marketing: ar@ng, importance, ethical practices in the service sector. Caselet: The transformation of
Indian Railways with the launch of Vande Bharat Express trains as a blend of services and technology showcase
evolution in service delivery, customer focus andasfructure quality. (6+6)

Unit 2: Role of Process, People & Physical Evidence in Services MarketingProcess+ Service system,
importance of process in services, service development, service blueprint, mapping the process horizontally an
vertically, bottlenecks, delays and process failures, service pracetndardization vs. customization, value
addition in process. PeopleeThe key to service marketing, peomémensionin services marketing, service
encounters, role of frontline service employees, managing employee behavior and enhancing customer participatio
high-contact & lowcontact services, emotions in service situations, service profit chain. Physical evitlence
Servicescape, designing effectiveervices capesimpact on customer perception and branding, visual
merchandising for services, managing the physical evidence in service marketing.
Caselet Starbucks' consistent-gtore experience across locations higfils howservices capedrained baristas

and personalized ordering combine to shape abigility service process. [6+6]

Unit 3: Managing Consumer Behavior & Service Quality : Consumer and organizational behavior in serviges
understanding customers and collaborators in services, service statif#atdss and types, TOFU, MOFU, BOFU (Top

of Funnel, Middle of Funnel, Bottom of Funnefcustomer buying journey, service qualifstevels and dimensions,
service quality modelsServQual model, Servuction model, GAP model and critical incident model, relationship between
service quality, productivity and profitability, managing demand and capagdigpacity constraints, understkng
demand patterns, strategies for matching and adjusting capacity and demand, service recovery, service recovery proce
impact of service failures, customer churn. Caselet: Zappos' legendary customer service approach with no time limit o
calls and geerous return policies exemplifies effective service recovery and loyalty building. (6+6)

Unit 4: Segmentation, Targeting & Positioning of Services and CRMService segmentatiotibases for segmentation,
segmentation in the modern etgec-demographic segmentation, Al and big dataven segmentation. Service targeting
tselecting target market and approaches in modera@ecision targeting, omsthannetargeting, dynamic targeting,
ethical targeting. Service positioningechniques of positioning, emotional and vatu@sed positioning, digital presence

and brand voice, managing relatstiips in services marketing, importance and challenges for STP of services in the
modern era, managing customer expectations and complaints for effective customer relationship management, custon
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retention and customer lifetime value. Caselet: Netflix uses big data analytics to segment users and offer hypel
personalized recommendations and content positioning, enhancing CRM astdriorigyalty. (6+6)

Unit 5: Services Marketing Strategies & Emerging Trends Overview of service marketing strategies for
organized retail, healthcare, hospitality, tourism, airlines, banking & financial services (BFSI), telecom, IT & ITES,
logistics, education, entertainment, event management. Utilizatioserfvices in variosi sectors. Emerging trends

in services marketingtinnovations in service delivery and technology, automation;segifice, augmented reality

and virtual reality in services, Internet of Things (IoT) in service ecosystems, servitization and -serdtiget
systems, future prospects and challenges in services markétisglet 'RPLQRYV 3L]]D ,QGLD UHY]I
interface and delivery tracking system, combining GPS;s&lfice options and automation for efficient service
delivery. (6+6)

Note: Relevant cases must be discussed for all units.

Suggested Text Books
1. John E.G. Bateson, K. Douglas Hoffman: Services Marketing, Cengage Learning, 4e, 2015
2. Vinnie Jauhari, Kirti Dutta: Services Marketing: Operations and Management, Oxford University Press,

2014

Gilmore, Audrey. Services Marketing Management, SAGE Publications, Ltd, 2003

Services Marketing: Global Edition by Christopher Lovelock, Jochen Wirtz, Pearson Education

5. Services Marketing+Valarie A. Zeithaml, Mary Jo Bitner, Dwayne D. Gremler, Ajay Pandit, McGraw
Hill

6. Service Marketing: Concepts Applications & Cases by M.K. Rampal, S. Gupta, Galgotia Publishing
Company

7. Services Marketing: People, Technology, Strategy by Jochen Wirtz, Christopher Lovelock, Jayanta
Chatterjee, Pearson Education, 8th Edition

P w

Suggested Reference Books
1. Services Marketing: Concepts and Practices by Ramneek Kapoor, Justin Paul & Biplab Halder, McGraw
Hill
2. Services Marketing by Rajendra Nargundkar, McGidil, 3rd Edition
3. Services Marketing, 2nd Edition by Rao, Pearson
4. Service Marketing by C. Bhattacharya, Excel Books

SuggestedAudio-Visual Links
1. https://www.youtube.com/watch?v=56MBEHY7QO0Ls
2. https://www.youtube.com/watch?v=1zYsQSJvbog
3. https://lwww.youtube.com/watch?v=MnsVEKEqgVoM

Suggested Journals
1. Journal of Services Marketing
2. Journal of Services Marketing, Emerald Group Publishing Ltd.
3. International Journal of Service Marketing (IJSM)
4. HBR articles on service excellence, customer experience
5. Case studies: Southwest Airlines, Zappos, Starbucks (emptirixaan service)

Suggested Swayam Courses
1. Services Marketing: A Practical Approach, Indian Institute of Technology, Kharagpur and NPTEL via
Swayam
2. Services MarketingtThe Next Level via Open Learning
Services Marketing: A Practical Approach by Prof. Dr. Biplab Datta
4. Services Marketing: Integrating People, Technology, Strategy by Prof. Zillur Rahman

w
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Semester I MKT 610 MJ SE MKT 01 +Consumer Behaviour
3 Credits LTP: 2:1:0 Subject Elective Marketing Management Specialization

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COMKT REMEMBERING EXPLAIN the fundamental concepts and scope of consumer & organizat
610 MJ1 behaviorand its relevance to marketing strategy and decisiaking
COMKT DEMONSTRATE a clear understanding of the psychological, personal, sq
610 MJ2 UNDERSTANDING and cultural factors influencing consumer & industrial decisiaking.
COMKT APPLYING APPLY consumer decisiemaking model$o reatworld scenarios and asse
610 MJ3 how digital transformation has altered modern buying journeys.
COMKT ANALYSE the influence of social, cultural, and environmental factord¢he
ANALYSING . . -~ .
610 MJ4 consumer industrialdecisiormakingprocess.
COMKT EVALUATING EVALUATE the evolution of the consumer decistamaking process in the
610 MJ5 context of digitalization, mobile usage, and social media.
COMKT DESIGN consumec_entﬁc marketing strategieb_y synthesizing behavio
610 M16 CREATING (consumer & organizationainsights across various customer segmentg
market environments.

Unit 1: Introduction to Consumer Behaviour

Definition of consumer behaviour, difference between consumers and customers, buyers and users, organizatiol
as buyers, prosumers, role of market segmentation in understanding consumer behaviour, changing patterns
consumer behaviour in the evolving lad economy, rise of the middle class and aspirational spending, influence
of the internet, ommerce and information technology on the consumer marketplace, new trends in consumer
behaviour including artificial intelligence (Al), augmented and virtualitg (AR/VR), hyperpersonalization in
consumer experience and its application in marketByginess Caseletl\NDD YV VXFFHVV WKURXJK
beauty recommendations and understanding of evolving consumer behavior in India. [6+ 3]

Unit 2: Individual Determinants of Consumer Behaviour

Consumer personality, setbncept and major personality theories, brand personality and the role of emotions in
consumer decisiemaking, consumer perception through exposure to stimuli, distortion factors, price perception,
perceived quality and risk pegptions, consumer learning including classical conditioning, behavioural and
cognitive theories, components of learning, types of consumer behaviour and cognitive response models, consum
attitudes and their functions, attitude models, the relationghipden beliefs, feelings and behaviour, learning and
changing attitudes, attitude change strategies, consumer motivation, needs and goals, motivational conflicts
GHIHQFH PHFKDQLVPV PRWLYH DURXVDO DQG DQ RYHAsletizZP RO P V (
brand personality and the emotional connect with Indian consumers. [6+ 3]

Unit 3: Environmental Influences on Consumer Behaviour

Cultural influences on consumer behaviour, values and subcultures, impact of Indian cultural diversity on consume
choices, crossultural influences, rise of conscious consumerism, social class and money as status symbols, AIO
classification, VALS typoloy, reference groups and their types, group norms, family lifecycle stages, family
purchase roles, wordf-mouth communication, opinion leadership, moffitet and appbased shopping behaviour,
characteristics of Indian consumers including BoP, Gen Z avidddnsumers, diffusion of innovation including
WA\SHYVY SURFHVV DQG LQIOXHQFLQJ IDFWRUV WKH DGRSWLRQ SURFH
Business CaselefOLSNDUWYV DSSURDFK WR XQGHUVWDQGLQJ UXUDO YV X
Days [6+ 3]

Unit 4: Consumer DecisionMaking Process

Transformation of decisiemaking due to the internet, smartphones and digital platforms, types of involvement
and decisiormaking, types of problem recognition and their implications, information search types and sources,
experience and credence qualitisguational variables, shopping motivationsstore and nosstore purchasing
processes, pogsturchase evaluation including satisfaction, delight, dissatisfaction and complaint behaviour, post
purchase dissonance, consumer decision models includingsiblicBlowardSheth, EngeBlackwell-Miniard

88| Page



model. Business Caseles PD]RQYYV XVH Rl SUHGLFWLYH DQDO\WLFV LQ LQIOXH
making. [6+ 3]

Unit 5: Organizational Buying Behaviour

Characteristics of organizational buyers, purchase and demand patterns, behavioural economics in B2B context
involvement in decisioimaking, organizational buying roles, decisimraking process in organizational settings,
factors influencing business bing, ethical concerns in procurement and supply chain management. Business
Caselet7DWD 6WHHOTY HWKLFDO SURFXUHPHQW DQG LWV LBIGXHQFH R

Note: Real-world examples and business caselets are to be discussed in class and can be included in the
examination.

Suggested Textbooks:
1. Schiffman, L.G., Kanuk, L.L., & Kumar, S.R. (10th Editio@onsumer BehaviouPearson Education.
2. Hawkins, D., & Mothersbaugh, D. (13th Editiol@onsumer BehaviouMcGraw Hill.
3. Suja R. NairConsumer Behaviour: In Indian Perspectitdimalaya Publishing House.
4. Martin Lindstrom.Buyology: Truth and Lies About Why We BDgubleday.
5. Paco Underhillwhy We Buy: The Science of Shopp®ighon & Schuster.

Reference Books:
1. Rama BijapurkarWe Are Like That OnjyPenguin India.
2. Business WorldThe Marketing Whitebook
3. Atrticles from Economic Times, Mint, Business Standard (Brand Equity, Brand WWagon

Online Reference Material:
X McKinsey & Company (2020)Understanding and shaping consumer behavior in the next normal
https://www.mckinsey.com/...

Semester lll MKT 611 MJ SE MKT - 02 +Product and Brand Management
3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COMKT 611 REMEMBERING RECALL foundatlo_nal concgpts of product and brand managem
MJ.1 andunderstand their strategic relevance.
COMKT 611 UNDERSTANDING EXF_’LAIN Key frar_neworks in branding, custoreased brand
MJ.2 equity, and innovation management.
COMKT 611 APPLY practical approaches to develop, test, and position prog
APPLYING . s
MJ.3 and brands in a competitive market.
COMKT 611 ANALYZE market data, perceptual maps, brand audits, and pro
ANALYZING . . . -
MJ.4 portfolios to guide strategic decisions.
COMKT 611 EVALUATING CRITIQALLY e\(aluate bra_nd performance, product success,
MJ.5 campaign effectiveness using modern tools.
COMKT 611 DESIGN impactful branding and product strategies using dig
CREATING : - .
MJ.6 tools, storytelling, and sustainable practices.

Unit 1: Product and Branding Decisions

Product policy and objectives, product mix and product line decisions, packaging strategies, the concept of branding an
brand management, difference between products and brands, brand positioning and repositioning strategies, brand equ
and loyalty, cotemporary brand management practices in Indian FMCG, D2C and luxury m&kstdet Analyze
I\NDDYV DSSURDFK WR EUDQGLQJ DQG SDFNDJLQJ LQQHR6MBWLRQ DFURV'
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Unit 2: Product Market Evolution, Strategy and Planning

Introduction to new product development and innovation, models of NPD, generic product development processes
strategies for product growthintensive, interactive, and diversification, portfolio analysis using BCG matrix, GE model,
Shell model, Ad Little matrix, and riskreturn analysisCaselet Application of BCG Matrix in analyzing the product
portfolio of Hindustan Unilever Limited (HUL). [6+6]

Unit 3: Product Development and Testing

Idea generation and screening techniques, the role of R&D andfarms®mnal collaboration, product maps and joint
space maps, perceptual mapping, preference segmentation and market structure, BRANDAID and Defender model
behavioral learning curves, iomation diffusion and adoption models, product-f@gting and test marketing, time to
market (TTM).Caselet ;LDRPL ,QGLDTVY DSSURDFK WR 770 DQG LQQR&BWLRQ LQ

Unit 4: Understanding Brands and Building Brand Equity

Essentials and benefits of branding, attributes of successful brands, significance to consumers and firms, selecting bral
names and creating awareness, types of brand associations and images, brand identity and personality, sources of br
equity, custorar-based brand equity, brand audit and tracking systems, brand value chain, managing brand equity using
Aaker, Keller, and Brand Asset Valuator models, licensing, franchising, and global branding str&egpést. Brand

equity analysis of Amul using KO HU TV &% %( PRGHO [6+6]

Unit 5: Strategic Brand Management

Brand building and positioning strategies, designing brand marketing programs, evaluating brand performance usin
KPls, branding in retail and digitéirst businesses, role of private labels anebcanded ventures, emerging trends in
brand management du@s sustainability, purposkiven brands, Al in branding, brand extensions and rebranding,
managing brand reputation in the digital aGaselet How Tata Tea transformed its brand image through the '‘Jaago Re'
campaign. [6+6]

Note: Real world examples / cases are expected to be analyzed in the class as well as included in the examination

Suggested Text Books:

1. AK.&KLWDOH 5DYL *XSWD 33URGXFW 3ROLF\DQG %UDQG ODQDJHPHQ
Private Limited, 2013

2. Kevin Lane Keller, MG. 3aDUDPHVZDUDQ ,VDDF -DFRE 36WUDWHJILF %UDQG 0DC

3. ODUF $ $QQDFFKLQR 3 ( ®%1HZ B3URGXFW '"HYHORSPHQW )URP ,QLWL

4. U. C.Mathur, Product and Brand Management, First Edition, 2007, Excel Books

Suggested Reference Books:

1. Principles of Marketing, Philip Kotler, Gary Armstrong, Prafulignihotri, EnasanHaque, Pearson

2. Marketing Managemeniext and Cases, Tapan K Panda, Excel Books

3. S Ramesh Kumar: Marketing and branding. Pearson publiShnelign Marketing: Cases and Concepts" by S.
Neelamegham

4. Kevin Lane Killer, Strategic Brand Management, Pearson, New Delhi.

Semester llI MKT 612 MJ SE MKT 03 : Sales and Distribution Management
3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization

Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COMKT 612 REMEMBERING R_EC_ALI__ key concepts, terminology, and theongs_of sales manage
MJ.1 distribution systems, channel structures, and logistics

COMKT 612 EXPLAIN the functions of sales and distribution management in

UNDERSTANDING | broader perspective of marketing and business environment, and dg¢
MJ.2 . o
the different types of distribution channels.

COMKT 612 APPLY sales management approach & principles to emphasize to

MJ.3 APPLYING sales forecasts, set sales targets, and design sales territories that al

organizational objectives.
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COMKT 612 ANALYZE the performance of distribution channels level by evalua
MJ.4 ANALYZING factors like cost efficiency, reach, and customer satisfaction to dete
) the best channel strategies for a company.
COMKT 612 ASSESS the effectiveness of sales and distribution strategies and p
EVALUATING recommendations for improvement based on sales performance
MJ.5
market trends, and customer feedback.
COMKT 612 DESIGN innovative sales and distribution strategies that inte
CREATING technology, market analysis, and customer insights to optimize
MJ.6 RN o
performance and distribution network efficiency.

Unit 1: Introduction to Sales and Distribution Management:

Overview of Sales and Distribution Management; importance, and role in marketing, Evolution, Objectives and functions
of sales and distribution management, Emerging trends in Sales Management, Sales Management Concepts, Impact
Technology on Sales: ERBocial Platforms, Introduction of Sales Force Automation Systems (SFA) and Mobile
technology in sales. Sales Process and Techniques: Sales planning, strategy development, Types of selling: B2B, B2
B2G consultative, relationship selling. Sales foreogséind budgeting, Sales target setting and performance evaluation,
Sales territories and quotas. Skills required for Sales Managers, Careers in Sales Management; [6+6]

Unit 2: Sales Force Management:

Organizing the Sales Force: Sales OrganizatiObjectives & Structures of Sales Organization, Recruitment, selection
and training the sales force, motivation to sales force, Compensation and Evaluation of Sales Force. Personal Sellin
Personal Selling ®cess; Relationship selling. Sales Planning and Control: Sales Planning Sales Forecasting &
Budgeting, Sales Quotas and Targets.

Sales Control: Reporting Formats for Primary and Secondary Sales, Monthly Sales Plan, Territory Sales and Coverag
Plan, Daily Sales Call Report, Expired Goods and Breakage Return Report, Fortnightly Sales Review, Report, Orde
Booking Report, Monthly anQuarterly Sales Report.

Sales Audit: Sales Force Productivity Indicators (Value and Volume); Territory Productivity, per Person per Month
Productivity, Sales to Marketing Expenses Ratio. [6+6]

Unit 3: Distribution Channels and Logistics Management:

Distribution Channels: Types of distribution channels: direct and indirect, Role and functions of intermediaries in

distribution channels. Designing and Managing Distribution Channels, Factors influencing channel design decisions,
Channel structure and magement strategies, Type of channels available for B2B, B2C and services markets, General
Trade, Modern trade Institutional Trade, Concept of Vertical Marketing System (VMS) and Horizontal Marketing System

(HMS) Conflict resolution and collaboration inamels.

Logistics Management and Supply Chain: Basics of logistics and its role in distribution, Inventory management,
warehousing, and transportation, [6+6]

Unit 4: Channel Strategy and Performance:

Evaluating Distribution Channel Performance, Criteria for assessing channel effectiveness (coverage, cost, custome
satisfaction), Channel performance analysis and corrective actions, Channel Strategy and Market Coverage, Intensiv
selective, and exclusévdistribution strategies, Integrated Distribution Systems. @fmannel distribution strategies
Hybrid & Multi-channel distribution, f£ommerce and digital distribution channels, Franchising Retailing and
Wholesaling in Distribution, Types & Role of rdtis and wholesalers in the distribution chain, Retailing strategies and
innovations in distribution. [6+6]

Unit 5: Recent trends in Sales and Distribution Management:

Sales and Distribution in a Digital Age, Impact of technology and digital tools on sales and distribution, Role of CRM
(Customer Relationship Management) systems, Automation in sales processes; Al, Chatbots, Virtual Assistants & dat
analytics:, Smart Digbution Centers, Demand Forecasting via Smart Shelves & Personalized Marketing (Tailor this to
a specific industry FMCG, Pharmacy & Logistics, etc.) Global & International Sales & distribution Management,
Managing international sales teams and globatidigion channels. Ethical and Legal Issues in Sales and Distribution:
Ethical practices in sales and distribution management, Legal regulations governing sales and distribution activities
Trends and Innovations in Sales and Distribution: Emerging truatsas sustainable distribution practices, Integration

Rl $GYDQFHG 7THFKQRORJLHV GDWD DQDO\WLFV LV WUDQVIRUPBtEDJ VDO
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Suggested Text Books:
1. Sales and Distribution Management, HavalflaZavale, TMGH
Sales Management, Still, Cundiff & Govani, Sandeep Puri Pearson Education
Sales and Distribution Management, SL Gupta, Excel books
Fundamentals of Selling, 12th Ed, Charles Futrell, McGraw Hill Irwin
Retail Marketing, Swapna Pradhan TMGH
Retailing Management, Michael Levy & Barton Weitz, TMGH
Handbook of Logistics & Distribution Management, John L. Gattorna, Jaico Books

NogarLN

Suggested Reference Books:
1. Sales and Distribution Management, Tapan K Panda, Sunil Sahadev, Oxford Higher education.

2. Sales and Distribution Management, A Nag, McGraw Hill Publication
3. Management of Sales For&osann Spiro, William Stanton, Gregory Rich; TMGH
4. Retail Management, Dr. Vishal Gaikwad, Dr. Prashant Kotasthane, AGPH Books
5. Retail Management, Bajaj, Tuli, Shrivastava, Oxford
Semester |l MKT 613 MJ SE MKT 04: Digital Marketing - |
3 Credits LTP: 1:0:4 Subject Elective Marketing Management Specializatio
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COI\|<I/|I§T1613 REMEMBERING DEFINE various concepts related to Digital Marketing.
COMKT 613 UNDERSTANDING E_XPLAIN the. role of Facebook, Google Ads, YouTube, and Ema
MJ.2 digital marketing.
COMKT 613 APPLYING MAKE USE OF Facebook, Google Ads, YouTube, and Email
MJ.3 carrying out digital marketing of redife products.
COMKT 613 ILLUSTRATE the use of Facebook, Google Ads, YouTube, and E
ANALYSING . . . .
MJ.4 in various contexts of digital marketing.
COMKT 613 DESIGN digital media campaigns using appropriate mix of Faceb
MJ.5 EVALUATING Google Ads, YouTube, and Email.
COMKT 613 CREATE appropriate content for Facebook, Google Ads, YouTube
CREATING . .
MJ.6 Email campaigns.

Unit 1: Digital Marketing and its Role in Global Context

Concept of Digital Marketing, Role and Importance of Digital Marketing, Digital Marketing vs Traditional Marketing,
Digital Marketing Process, Phygital Marketing, Orthiannel Marketing, ommerce and its Impact on Digital
Marketing, Current Global TrendsDigital Marketing Environment, Microenvironment and its Elements,
Macroenvironment in India, PESTEL Analysis, National and Global Factors, Role of Cyber Policy, Role of Digital
Commerce Policy, Global Perspective of Digital Marketing.

Practical Assignment:PREPARE a comparative analysis report of Traditional Marketing vs Digital Marketing with real
brand examples and CONDUCT a PESTEL analysis of Digital Marketing in India and one other col@ti?]

Unit 2: Segmentation, Targeting and Positioning in Digital Marketing

Segmentation Concept, Need and Benefits, Criteria for Segmenting Digital AudieBeegraphic, Demographic,
Psychographic, Behavioral, Targeting Online Custome&Business, Government and Customer Markets, Product
Positioning, Sectoral Perspective in [DédMarketing Applications, Case Studies, Overview of Marketing Mix in Digital
Context, AlDriven Segmentation and Targeting, Customer Journey Mapping, Touchpoint Optimization, Introduction to
Neuromarketing, Use of Al to Decode Consumer Behavior.

Practical Assignment: CREATE two digital customer personas (B2C & B2B), MAP their digital journey and
touchpoints using free tools, and RECOMMEND targeting strategies using Al. [3+12]

Unit 3: Digital Marketing Planning and Structure
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Inbound Marketing, Outbound Marketing, Content Marketing, Strategic Flow for Marketing Activities, Setting Customer
Acquisition Goals, Revenue Goals, Cost Per Lead (CPL), Conversion Rate, Lead Goals, Digital Marketing Plan with
Deadlines, Timeframe, Markayy Channels, Result Measurements, Action Plan, Project Status, Team Assignment,
Marketing Goals, Key Performance Indicators (KPIs), Target Market, Competitor Analysis, Budget and Review, WWW,
Domains, Domain Purchase, Website Language and TechnologyQBjeive of Website, OrRBage Website Design,
Strategic Design of Homepage, Products & Services Page, Pricing Page, Portfolio, Gallery, Contact Us Page, Call t
Action (CTA), SEO Overview, Google Analytics Tracking Code, Website Auditing, Designing \Wessl®Vix Website.
Practical Assignment:DESIGN and LAUNCH a ongage website using Wix/WordPress for a real or imaginary brand
including homepage, services, CTA, and SEO basics. [3+12]

Unit 4: Search Engine Optimization (SEO) Tools and Techniques

Concept of SEO, Role in Digital Marketing, Features and Significance of SEO, SEO MbdalsStage AACRO POEM

Model, Inverted Pyramid, Content Drilldown, E3 Model, Web and Mobile Marketing Perspective, Key SEO+Tools
Google Domain, Google My Businessp@le Search Console, Google Trends, Google Tag Manager, SEMrush, Domain
Authority Score, Inbound Marketing, Essentials of Inbound Strategy, Website Optimization for Search Engines, Creating
Purposeful Content, Lead Generation, Lead Conversioftritén Rersonalization, Zeralick Search, Voice Search
Optimization, Visual Search Optimization.

Practical Assignment: CONDUCT an SEO Audit of a website using tools like Google Search Console or SEMrush

and SUGGEST at least five actionable improvements. [3+12]

Unit 5: Search Engine Marketing (SEM) Tools

SEM Concepts, Comparison of SEO and SEM, Social Media Marketing (SMM), Keywords, PPC, CPC, SERP, CTR,
Impressions, Google Display Network (GDN), Web and Mobile Marketing Perspective, SEM XGalegle Ads,
Google Analytics, Google AdMob, Google AdSensepoGle Marketing Platform, Google Shopping Campaign,
WordStream Advisor, Fundamentals of Blogging, Amplifying Content via Social Media;tGastion (CTA), Landing

Page Optimization, Thank You Page Design, Email Targeting, HubSpot Inbound Certifi¢étibsife Analytics, Web
Analytics TypestSocial, Mobile, Traditional.

Practical Assignment:DESIGN a simulated Google Ads campaign including ad groups, keywords, target audience, and
estimated budget, and PRESENT the campaign metrics/KPlIs. [3+12]

Note:
The teacher shall use more practical assignments for evaluation.

Suggested Textbooks:
1. Internet MarketingtDave Chaffey, Fiona Elli€hadwick, Kevin Johnston, Richard Mayer, Pearson
Education
2. Digital Marketing £Oliver J Rich
3. Online Marketing+Gerry T. Warner and Joe Wilson Schaefer

Suggested Reference Books:

1. Digital Marketing Prof. Seema Gupta, McGraw Hill
E-Marketing £Judy Strauss, Adel Ansary, Raymond Frost, Prentice Hall
Social Media Marketing Alln-One for DummiestJan Zimmerman and Deborah
Google AdWords for BeginnessCory Rabazinsky
Email Persuasiontlan Brodie

arwbn

Supplementary Reading Material:
1. Journal of Internet Marketing and Advertising
2. International Journal of Electronic Commerce
3. International Journal of Electronic Retailing and Marketing
4. International Journal of Online Marketing

Websites:
X www.smartinsights.com/digitaharketingstrategy/customesegmentatiottargeting/segmentationtargeting
andpositioning/

93| Page



X www.ibef.org
X www.salesforce.com/digital/marketing

Suggested MOOC:s:
1. Fundamentals of Digital Marketingtby Google
2. Google Digital Tools Certification
3. SWAYAM Digital Marketing Course

Audio Visuals:
1. YouTube ChannekDigital Marketing
2. Learn Digital MarketingtWebsite & YouTube

Semester |l MKT 614 MJ SE MKT - 05: International Marketing
3 Credits LTP: 3:0:0 Subject Elective Marketing Management Specialization

Course Outcomes: On successful completion of the course, the learner will be able to
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
COMKT 614 REMEMBERING 'DESCR'IBE various terms and key concepts associated
MJ.1 international marketing
COMKT 614 UNDERSTANDING EXPLAIN various key concepts used in all aspects of internati
MJ.2 marketing
COMKT 614 APPLYING ILLUSTRATE all stages in international marketing managem
MJ.3 process
COMKT 614 EXAMINE various facets of international marketing environment
MJ.4 ANALYSING the relevant aspects of international marketing management pr
' from a data driven decision perspective
JUDGE suitability of alternative market segmentation bases, t
COMKT 614 market selection, market entry strategies, positioning strategie
EVALUATING . ; : . .
MJ.5 international marketing mix strategies based on assessme
international marketing environment
COMKT 614 CREATING DESIGN appropriate m_arket segmentation, target market, m
MJ.6 entry strategies, positioning strategies and international marketin

strategies for global business organizations

Unit 1. Introduction: Meaning, Nature, Scope and Importance of International Marketing; Management Orientations in
the context of International Marketing EPRG Framework; Overview of International Marketing Management Process;
International Marketing Environment and Its Effead dnternational Marketingeconomic Environment, Trade
Environment, Social and Cultural Environment, Political Environment, Legal and Regulatory Environment,
Demographic Environment, Natural Environment, Technological EnvironmenttaiSaisility and ESG Trends in
International Marketing 9)

Unit 2. Approaching International Marketing: International Marketing Researcinternational secondary data
sources, Primary data collection methods and complexities of data collection; Strategic effects of going international
Strategies employed by Indian companies to sustain globally; Global Markey Strategies Export/ Import,
International Intermediaries (0&fV 7UDGLQJ &RPSDQLHV J/LFHQVLQJ }uttr@rmkeVLQJ
RSHUDWLRQ 01&YV DQG *OREDOLWB,WieR&ional iMarket S&gnieaBon$ Farget Marketl R
Selection; International Positioning Strategies. (9)

Unit 3. International Marketing Mix :

a)International Product Planning: Major Product Attributes Design, features, quality, packaging, labelling, Global
branding and positioning, Global Vs Local brands, Product Standardization vs. Adaptation; New Product Development;
IPR Issues; International Product Life Cycle; ManagingdBct Mix and Product Line.

b)Pricing for International Markets : Factors affecting International Price Determination; Pricing Strategies for
International Markets; Price Quotations and Terms of Sale, Delivery and Payment; Import duties, tariffs, and taxes, Pric
controls or antdumping laws, Competitor pricing in thecal market, Gray markets and parallel imports, Transfer Pricing

©)
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Unit 4. International Marketing Mix II:

a) Managing International Promotion: International Promotion Mix Decisions: Advertising, Sales Promotion, Public
Relations and Publicity, Personal Selling, Direct Marketing; Standardization vs. Adaptation issue; Developing
International Promotion Campaign.

b) Managing International Distribution: Designing and Managing International Distribution Channels; Distribution
Channel Dynamics: Local Partnerships vs. Global Aggregators; International Logistics Management (9)

Unit 5. Managing International Marketing in 21st Century: /HDGHUVKLS 'LJLWDO ODUNHWLQ.
Internationalization; Cros€ultural Communication in International Marketing; Developing International
Competitiveness; Geopolitical Risks and Global Marketing Strategy, Ethics, CSR and Social Respsssiven
Globalization Era. 9)

Suggested Text Books:

. Global Marketing Management by Keegan Warren J. and Green M.C. Pearson Education.

. International Marketing: Analysis and Strategy by SakOnkvisit and John Shaw, Prentice Hall of India.
. International Marketing by Cateora, Graham and Salwan, McGlithw

. International Marketing Management by Subhash Jain, CBS Publishers &Distributors.

. International Marketing by Rakesh Mohan Joshi, Oxford University Press.

. International Marketing by Rajgopal, Vikas Publishing House.

. International MarketingtText and Cases by Francis Cherunilam, Himalaya Publishing House
. International Marketing by Philip R. Cateora, Mary C. Gilly, and John L. Graham

. Global Leadership: Research, Practice, and Development" by Mark E. Mendenhall et al.

10. Marketing Research, G C Beri, TMGH

11. International Marketing by Daniel Baack, Barbara Czarnecka, Donal Baack, Sage

©O© 00N Ol WN PP

Suggested Reference Books:

1. International Marketing by Czinkota and Ronkainen, Cengage Learning.
2. Global Marketing Management by Kotabe and Helsen, Wiley Publication.
3. International Marketing by Terpstra Vern and Sarathy Ravi, The Dryden Press.
4. Global Marketing by Svend Hollensen, Prentice Hall.
5. International Marketing: An Indian Perspective by Varshney R. L. and Bhattacharya B., Sultan Chand and Sons.
6. International Marketing by PK Vasudeva, Excel Books.
Semester lll MKT 615 MJ SE MKT 06: Business to Business Marketing
3 Credits LTP: 3:0:0 Subject Elective Marketing Management Specialization
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co ABILITIES COURSE OUTCOMES
CO'\:AIEEMS REMEMBERING DEFINE the terms and concepts related to Business to Busing
COMKT 615 EXPLAIN _How t_hese terms and congepts _apply in-waﬂq B2B
MJ.2 UNDERSTANDING contexts, |_ncIL_1d|ng the_ rples (_)f relationships, long buying cyq
and organizational decisiemaking.
COMKT 615 APPLYING APPLY principles of segmentation, targeting, and positior|
MJ.3 (STP) to B2B markets
COMKT 615 FORMULATE an effective B2B marketing mix (product, prig
ANALYSING . . L . .
MJ.4 place, promotion) tailored to institutional or industrial customer
COMKT 615 EVALU_ATE stra_Lt_egic decisions in BusineB}Busine_ss (B2B)
M5 EVALUATING mar.k-etlrjg by critically assessing market sggmeptaﬂon, targe
positioning, and the effectiveness of marketing mix elements
COMKT 615 DESIGN Marke_ting Mix Stra_tegy tailored for different B to
MJ.6 CREATING segments that mtegrat_e_s digital tools, sales force alignment
customer value propositions.

95| Page



Unit 1. Overview of Businesto-Business Marketing Concept of the Busineds-Business (B2B) Marketing,
Characteristics of Business Marketing, Classifying goods for the business market, Business market customers
Commercial enterprises, Commercial and institutional customers, B2B vs B2C MarBetyiigg Situations, buy grid
JUDPHZRUN 5ROH RI %X\LQJ &HQWUH 2UJDQL]DWLRQDO %X\LQJ DQG %X
- A Stepwise Model and A Process Flow Model, B2B Marketing Strategy: strategy Formulation and Management
Proces, Managing Products and Services in Business Markets. [9]

Unit 2. Segmentation, Targeting & Positioning for B2B MarketsConcept of Market Segmentation, basic framework

of segmentation, Bases bfisinesgo-businesssegmentation, Value based segmentation, Macro Variabtedustry
Characteristics, Company Size, Customer Location, End User Markets, product Applications. Micro Variables: Customel
Interaction needs, Organizational Capabilities, Purchasing Policieshdimg Criteria, and Personal Characteristics.
Target Markets: Concentrated Marketing, Differentiated Marketing, Undifferentiated Marketing. Criteria used for
choosing a target market. Positioning, Issues in Segmentation, Targeting and Positioning. [9]

Unit 3. Product and Pricing Strategy for B2B Markets: Product management: in industrial market, role of product in

the industrial market, new product development, industrial product life cycle, product evaluation matrix, techniques for
identifying new products, Importance, Use of Innovation, Competitivenesteéhnology. role of service and
maintenance in industrial marketing, customer experience life cycle, service quality.

Pricing: Pricing strategies; Cost Based, Value based, Competitive. The pricing policy, competitive bidding, commercial
terms and conditions, role of leasing. Pricing Model in B to Ethical issues in pricing 9]

Unit 4.Business Marketing Communication and Relationship Management

The Role of Business Marketing Communicatibrustrial Advertising, Sales Promotion, Public Relations (PR), Trade
Shows and Exhibitions, Personal Selling: Role & Characteristics of Personal Selling, Development & Management of
Sales Force, Key Account ManagememABC Analysis of Industrial CustomerBuyer seller relationship, types of
relationships, transactional and collaborative relationships, influencing industrial customers, role of service in industrial
markets. CRM. [9]

Unit 5.Distribution Channels:

Distinctive Nature oB-to-B Distribution Channels, Types of Industrial Middlemen, Channel Flow Design, Formulating
Distribution Strategies and Cost Benefit Analysis, Value chain analytics for supply chain integration.

Current Trends for B2B Markets: Use of social media for Lead generation and branding, Adoption of Technology (CRM,
ERP, ECommerce Platform), Role of Al in B2B Distribution, Virtual Marts. [6+3+3]

Note: Real world examples / cases are expected to be analyzed in the class as well as included in the examination

Text Books

1. Industrial Marketing: Text and Cases Krishna K. Havaldar Tata McGlileducation
2. Industrial Marketing By Hill, Alexander and cross, Irwin

3. Industrial Marketing by Mukherjee, Excel Book

Reference Books

Business to Business Marketing by Ross Brennan, Louise Canning, Raymond Macdowell

1. Handbook of Busines®-Business Marketing Gary L. Lilien, J. Andrew Petersen, and Stefan Wuyts, Edward Algar
Publication (2022) (2nd Edition)

2. =LPPHUPDQ $ DQG %O\WKH - H%BXVLQHVV WR %XVLQHVY ODUNE

3. Business to Business Marketing Management: A Global Perspective, Alan Zimmerman and Jim Blythe, Routledge
Publication, second edition

4. Business Marketing, Concepts and Cases, Sharad Sarin, McGraw Hill, 2013

5. Business to Business Marketing: Analysis and Practice Robert P. Vitale, Joseph Giglierano, Waldemar Pfoertsch
Pearson, 2010

6. B2B Marketing: A SouthAsian Perspective by Michael D. Hutt, Dheeraj Sharma & Thomas W. Speh, (Cengage
Learning; 11th Edition).

Supplementary Reading Material: -
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1. Marketing White Book (Latest edition)

Journals
1.Journal of Business & Industrial Marketing (Emerald Insight)
2.Industrial Marketing Management (Elsevier)

Suggested MOOC:s:

1. Business to Business Marketing on Swayam Platform

2
3
4

. International B2B (Busines®-Business) Marketing on Coursera
. B2B Marketing Foundations Training (LinkedIn Learniagynda)
. B2B Pricing Strategy Online Program (IMD)

Semester Il

MKT 617 MJ

SE MKT 07 : Marketing Analytics

3 Credit

LTP: 2:0:2

Subject Elective Marketing Management Specialization

On successful completion of the course, the learner will be able to:

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COMKT 617 REMEMBERING RECAL_L and dgscrlbe key concepts, terminologies, and the sco
MJ.1 marketing analytics
COMKT 617 UNDERSTANDING EXF_’L'AIN the .relevan_ce of marketing analytics in supporting marke
MJ.2 decisions and improving performance
COMKT 617 APPLY marketing analytics frameworks to interpret customer beha
APPLYING ' .
MJ.3 and campaign effectiveness
COMKT 617 ANALYSE marketing data patterns and performance indicators to
ANALYSING . L . N
MJ.4 meaningful insights for business decisimaking
COMKT 617 EVALUATING _EV_ALUATE the effectiveness of marketing strategies based on analy
MJ.5 insights
COMKT 617 CREATING DE_SIGN basic strategic recommendations using interpreted mark
MJ.6 insights

Unit 1: Foundations of Marketing Analytics: Definition, scope, and significance of marketing analytics, Types of

marketing data: internal, external, structured, and unstructured, Role of analytics in marketing -deadang, Key

performance metrics and their interpretation: Customer Lifetime Y&atirn on Marketing Investment, Net Promoter

Score, Customer Churn Rate, Marketing analytics process: from data collection to deeiking, Overview of

descriptive, predictive, and prescriptive analytics (conceptual understanding only), Ethicspamdibds data use in

marketing

Practical Task: Collect marketing data from a simulated business and identify key performance metrics for evaluation
[6+6]

Unit 2: Customer and Consumer Analytics :Approaches to customer segmentation: demographic, psychographic,

behavioral (conceptual), Customer journey mapping: from awareness to advocacychammel attribution and

customer persona development, Introduction to customer retention and acquisiligicgnConcepts of Recency

FrequencyMonetary (RFM) analysis and lead scoring (interpretation only, no calculation), Customer churn analysis:

metrics and implications (concept only)

Practical Task: Conduct a customer segmentation analysis based on a sample dataset and map customer journeys
[6+6]

Unit 3: Retail, Distribution, and Sales Analytics: Retail performance indicators: footfall, dwell time, store layout

effectiveness, inventory turnover, Purchase behavior and basket analysisbéeeit understanding), Retail Key

Performance Indicators in multhannel environments, Pricing and promoticeféctiveness (elasticity and calsased

interpretation), Sales analytics: distributor performance, territosg sales patterns, Channel effectiveness and

optimization strategies

Practical Task: Interpret retail performance indicators and create a report on channel effectiveness and pricing strategie:
[6+6]

Unit 4: Digital and Campaign Analytics: Web traffic metrics: sessions, bounce rate, etfalough rate, heat maps,

Social media metrics: engagement, impressions, reach, virality, sentiment analysis, Funnel analysis using the Attentior

InterestDesireAction model and conversion metrics, Emaidamobile marketing analytics: open rate, citbkough
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rate, unsubscribe rate, Evaluating digital campaigns conceptually (Google Analytics 4 framework overview), Role of

content analytics and personalization in digital strategies

Practical Task: Analyze a digital marketing campaign using Google Analytics and create a report on its effectiveness
[6+6]

Unit 5: Strategic Interpretation and DecisionMaking Using Analytics: Marketing models and analytics: 4Ps,

SegmentatioiTargetingPositioning, brand funnel, flywheel model, A/B testing: applications and interpretation (no

calculations), Forecasting using trends and patterns (conceptual only), Data interpretation fronraigstdroaaign

summaries, and customer reviews, Ghased insight generation and ddtaven marketing recommendations

Practical Task: Use A/B testing to evaluate two digital ad strategies and recommend a course of action based on the

results [6+6]
Textbooks
1. ODUNHWLQJ OHWULFVY 7KH ODQDJHUTV *XLGH WRaubWDRAXi& &l O0DU
(Pearson)

2. Marketing Analytics: Strategic Models and Metri¢Stephan Sorger (CreateSpace Independent Publishing)
3. Digital Marketing Analytics: Making Sense of Consumer Data in a Digital World (Second Editi@hjck
Hemann & Ken Burbary (Pearson)

Reference Books
1. Marketing Analytics: A Practical Guide to Real Marketing Scieatdike Grigsby (Kogan Page)
2. Competing on Analytics: The New Science of Winnifi(pomas H. Davenport & Jeanne G. Harris (Harvard
Business Review Press)
3. Marketing Research: An Applied OrientatiagtNaresh K. Malhotra (Pearson, 6th or 7th Edition)

Additional Reading and Resources
1. Think with Google xIindia Sectionhttps://www.thinkwithgoogle.com/intl/eapac
McKinsey Marketing & Sales Insightbitps://www.mckinsey.com/businefisnctions/marketineandsales
HubSpot AcademytMarketing Analyticshttps://academy.hubspot.com
YourStory tIndian startup caseletsttps://yourstory.com
Inc42 zindian business insightkttps://inc42.com

arwbd

Semester Il MKT 618 MJ SE MKT-08 +Marketing 5.0
3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specializatior]

Course Outcomes:

On successful completion of the course, the learner will be able to:

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
gl?BMl\/ﬂ—l REMEMBERING DEFINE the key concepts in Marketing 5.0
COMKT UNDERSTAND various technologies, challenges faced by marke
UNDERSTANDING | application of technology, sustainability development goals, new cust
618 MJ2 ; : . .
experience (CX), and new tactics leveraging marketing technology
é:lgMMK\;I'S APPLYING IDENTIFY the components of Marketing 5.0
COMKT OUTLINE challenges faced by marketers in the digital world and ANALY
ANALYSING . : .
618 MJ4 new tactics for leveraging marketing technology
COMKT EVALUATING EXAMINE how companies can unleash the power of advanced techno
618 MJ5 in their marketing strategies
COMKT DEVELOP a strategy based on humaentric marketing and technolog
618 M6 CREATING empowerment of Marketing 5.0, for reabrld products, services,- ¢
products, or &services

Unit 1: Introduction to Marketing 5.0 : Journey from Marketing 4.0 to Marketing 5.0, Components of Marketing 5.0,
Technology for Humanity, Challenges faced by marketers in the digital world, Generation Gap, The five Generations,
Marketing to Baby Boomers, X, Y, Z, and Alpha, Generations anafutszhnology, Prosperity PolarizatiatMarket
polarization across categories, Corporate Activism, Importance of inclusivity, Importance of sustainability, Creating
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inclusivity and sustainability for sociefjask: Analyze how different generations interact with technology and develop
marketing strategies for each group in the context of Marketing 5.0 [6+6]

Unit 2: Digital-Ready Organization: Impact of Covidl9 and digitalization, Opportunities and challenges of
digitalization, Technology aspects, Preparing for a Digi@hdy organization, Moving from physical to digital channels,
Digital capabilities, Digital Readiness Assessment, Digitaldeeship, Digital divide, Humahike Technologies,
Enablers of Technology, Bionickask: Conduct a digital readiness assessment for an organization and provide
recommendations for a digital transition [6+6]

Unit 3: Leveraging Marketing Technology : 8§ XVWRPHU H[SHULHQFH LQ WKH GLJLWDO ZR
and machine in new customer experience (CX), Finding the right balance between technology and humans to improv
customer experience, Different trends shaping customer experience (CX)rata marketing, Segments of one,
Setting up datdriven marketing, Building data ecosystenTask: Create a customer experience strategy for a
product/service using dathiven marketing and new technological tools [6+6]

Unit 4: Predictive and Contextual Marketing: Introduction to predictive marketing, How predictive marketing works,
Applications of predictive marketing, Building predictive marketing models, Anticipating market demand with proactive
action, Introduction to contextual marketing, Triggers and respomsesontextual marketing, Building smart
infrastructure, Three levels of personalized experience, Making personalizedasdmnespond experiencebask:

Design a predictive marketing model for a new product launch and contextual marketing strategies for personalizec
customerngagement [6+6]

Unit 5: Augmented and Agile Marketing: Introduction to augmented marketing, Building tiered customer interfaces,
Digital tools, Delivering teckempowered human interaction, Examples of augmented marketing, Virtual and augmented
reality marketing, Introduction to agile marketing, Need for agibrketing, Executing operations at pace and scale,
Blockchain Task Develop a concept for augmented marketing using virtual reality for an immersive brand experience
and propose agile marketing strategies for a campaign [6+6]

Textbooks

1. Marketing 5.0: Technology for HumanitgPhilip Kotler, Hermawan Kartjaya, lwan Setiawan (John Wiley &
Sons, Hoboken, New Jersey)

2. Predictive Marketing: Easy Ways Every Marketer Can Use Customer Analytics and BigtDatar Artun,
Dominigue Levin

3. The Context Marketing Revolution: How to Motivate Buyers in the Age of Infinite Mdd@é&hew Sweezey
(Harvard Business Review Press)

4. Marketing New Realities: An Introduction to Virtual Reality & Augmented Reality Marketing, Branding, &
CommunicationstCathy Hackl, Samantha G. Wolfe (Meraki Press)

5. The Six Disciplines of Agile Marketing: Proven Practices for More Effective Marketing and Better Business
ResultstJim Ewel (Wiley)

Suggested Reference Books
1. Marketing to Gen Z: The Rules for Reaching This ¥asid Very Different Generation of InfluencersJeff
Fromm, Angie Read (Amacon)
2. Digital Channels: A Complete GuideGerardus Blok Dyk (5starcooks)
The Ten Principles Behind Great Customer Experienddatt Watkinson (Pearson Education)
4. Foundations of Predictive Analyticklames Wu, Stephen Coggeshall (Chapman and Hall/CRC)

w

Semester IV MKT 653 MJ SC MKT 02 : Marketing Strategy
3 Credits LTP: 2:1:.0 Subject Core (SC) Course Marketing Management
Course Outcomes: On successful completion of the course, the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
CO'\:A}EEGSS REMEMBERING DESCRIBE various concepts of marketing strategies.
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COMKT 653 UNDERSTANDING E_XPLAIN various marketing strategies to handle markel
MJ.2 circumstances

COMKT 653 APPLYING APPLY the concepts of marketing strategy to solve-lialbusiness
MJ.3 problems.

COMKT 653 DISCOVER the suitable competitive advantage useful to design m

ANALYSING ” o o ; .

MJ.4 specific and organization specific marketing strategies.

COMKT 653 EVALUATING ESTIMATE the attractiveness of segment to decide targeting str;
MJ.5 and MONITOR marketing performance using marketing matrices.

COMKT 653 CREATING DESIGN marketing strategies to lead the organization tow
MJ.6 sustainable growth.

Unit:1 Introduction to Marketing Strategy:

Introduction to Marketing Strategy: Meaning and Definition of Marketing Strategy, The Role of Marketing strategy in
Business, The Evolution of Marketing Strate@je Marketing Strategy Process:Steps in Developing a Marketing
Strategy: Environmental Analysis, Setting Marketing Objectives, Identifying Target Markets, Crafting the Marketing
Mix (4Ps), Implementing and Monitoring the Stratedusiness Strategy and Marketing Strategy Alignment:
Corporate and Busines®vel Strategies. Marketing Strategiesrgjovarious stages of PLC, Integrating Marketing
Strategy with Overall Business Goals, Case Studies of Successful Strategic Alignment [6+3]

Unit:2 Marketing for Customer Advantage & Value Creation

Definition and Importance: Defining customer value and its significance in marketing and business strategy. Generating
and using customer insight to drive strategy, tools for innovating new values for customers, managing customers fo
experience, managingustomers for profit. Customer Value vs. Satisfaction & Loyalty: Difference between customer
value, satisfaction, and loyalty. Measuring Customer Value: Exploring qualitative and quantitative methods for measuring
customer value. Strategies for innovatimgw values for customers: proactive, active, reactive and passive. Targeting
customers , Cognitive marketing strategy [6+3]

Unit:3 Pricing *The Ultimate Marketing Strategy

BULFLQJ ([FHOOHQFH 6WUD W Hdustentet) tosts, @ampetiti®, EndRdorgstodins], @ricing Maturity
Model, Transformational Model. Centralized Versus Decentralized Pricing Options for Pricing Organizational Designs,
Pricing Capabilies: Pricing Dimensions, Pricing Myths at the Organizational Level. Recent Trends in Pricing (Al &
Gen Al, Volatility, Dynamic Pricing, Sustainability, Fairness), competing againstctsw rivals, Pricing during
recession [6+3]

Unit:4 Vibrant Scope of Marketing Strategy

Account Based Marketing, Dafariven Marketing Strategy, Digital Marketing Strategies, Relationship Marketing
Strategies, Distribution Strategy, Experiential Marketing, Innovation Marketing, Green Marketing, Retail Marketing
Inbound Marketing StrategiesOnline Marketing and Offline Marketing, Multilevel Marketing, Strategic marketing in
new modern era, Markéhnovation strategy: Pioneering New Markets (type), Customer Centric Approach, Strategy
Innovation, Brand Storytelling, Strategy Sustainability dftthics, Strategy Community engagement Strategies in
international markets, emerging and declining markets. [6+3]

Unit:5 Executing Marketing Plan

Formulation, reformulation of marketing strategies, the control process. Implementing and Evaluating Marketing
Strategies: Key Performance Indicators (KPIs) and Metrics, Sustainable t@drapearketingadvantagesMonitoring

and Adjusting Marketing Strategies, R&#brld Examples of Marketing Strategy Execution. Preparing marketing plan
for Edtech, Automobile, Banking & Insurance, FMCG, and Food & Beverage. Presenting Marketing Plan, Marketing
decision making wit reasons, Marketing Strategies to comggtbally & matching Recent Trends [6+3]

Suggested Text Books

1. Strategic Marketing by A. Nag, Macmillan Publication

2. The Pricing Journey: The Organizational Transformation Toward Pricing Excellence, Stephan M. Liozu,2015

3. Marketing Strategy by Walker, Mullins, Boyd & Larreche, McGitdiN/Irwin

4. Marketing Strategy and Competitive Positioning by Graham Hooley, Brigitte Nicoulaud, Nigel F. Piercy, Pearson
Education, 5th Edition.

5. Strategic Marketing ManagemeRichard Wilson & Colin Gilligan, Routledge
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6. Strategic Marketing: An Introduction by Tony Proctor

Suggested Reference Books:

1. Strategic Marketing David. W. Cravens, Nigel. F. Piercy, Tata MacGraw Hill Publication

2. Marketing Strategy: A DecisieRocused Approactiohn W. Mullins, By Felix Mavondo, John Gountas, Orville
C. Walker; McGrawHill Education; 2nd Revised Edition

3. Strategic Marketing Text & Cas&s Shajahan, Viva Books

4. Strategic Management & Marketing by Narendra Singh, Himalaya Publication

5. Strategic Marketing Managemeiiext & Cases by UC Mathur, Macmillan

6. Liozu, Stephan MThe Pricing Journey: The Organizational Transformation Toward Pricing ExcelldRedwood
City: Stanford University Press,

Supplementary Reading Material:

1. MarketingWarfare:20th Anniversary Edition By AlRies, Jack Trout, (McGrilhvEducation; 2ndedition)
2. Marketing Strategy a Complete Guig@19 Edition by Gerardus Blokdyk,5 star cooks

3. Blue Ocean strategyWChan Kim and Renee A Mauborgne

Websites:

https://www.educba.com/pricirgtrategiesn-marketing/

Business StrategBusiness Standards Brand Eqtitgonomic Times

Course:Strategic Pricing for Products and Servideisps://www.linkedin.com/learning/strategpcicing-for-products
andservices

Five Trends define Future of Pricingtfps://www.bcg.com/publications/2025/fiteendsdefinefuture-pricing

Pricing Trends for 2024ttps://paxcom.ai/blog/pricintrendsfor-2024/

Audio Visuals link:

1. https://www.youtube.com/watch?v=FylpcW9mvNo
2. https://www.youtube.com/watch?v=RCHofmkLgzs

3. https://www.youtube.com/watch?v=jF_ MDRMFcPs
4. https://www.youtube.com/watch?v=cZom3AAQOsgs

Semester IV MKT 660 MJ SE MKT #$9 Integrated Marketing Communication
3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization
Course Outcomes: On successful completion of the course the learner will be able to
CO# Cognitive Abilities Course Outcomes
MKT 660 REMEMBERING RECALL and Qescrlbe the Integrated Marketing Communication (IMC) mix
MJ.1 the IMC planning process.
MKT 660 UNDERSTANDING EXAMINE the role of IMC in building brand identity, brand equity, a
MJ.2 customer engagement.
MKT 660 APPLY IMC tools in contemporary reaorld scenarios to develop cohesi
APPLYING . .
MJ.3 marketing strategies.
MKT 660 Analyze and critically evaluate the communication effects and results of
ANALYZING . .
MJ.4 campaigns across various brands.
MKT 660 EVALUATE the effectiveness of IMC mix components, including advertis
EVALUATING - . . .
MJ.5 sales promotion, and public relations, using-weaild examples.
MKT 660 CREATING DEVELOP integrated croawiedia strategies and creative messages to effect
MJ.6 reach target audiences and deliver brand promises through IMC campaign

Unit 1: Introduction to Integrated Marketing Communication (IMC): Definition, evolution, role of IMC, IMC

planning process, promotional mix tools, global IMC concepts, elements and strategies, value of IMC plans, need fo

consistency and cohesion, benefits of IMC plans, paradigm shift from mass communication to personalication

channels. Practical Task: Analyze a successful global IMC campaign (e.g:CGlats"Share a Coke") and identify how

consistency and cohesion were maintained across vationsels. (6+6)
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Unit 2: Advertising and Message StrategiesDefinition, history, role and functions of advertising, types of advertising,

OfV RI DGYHUWLVLQJ VRFLDO HWKLFDO DQG UHJXODWRU\ DVSHFWYV
design and appeals, AIDA model, DAGMAR model, ATRN modeRIP model, structure of an advertisement,
copywriting for various media, advertising ecosystem, advertising in the age of technology (AR, VR), advertising laws,
ethics, and intellectual property rights. CasedgtiEvaluate the use of AR in IKEA's advertising campaigns and discuss
the impact on consumer engagement and brand perception. (6+6)

Unit 3: Media Planning and Digital Strategies: Audio-visual media (television, radio), print and outdoor media
(magazines, newspapers, outdoor), support media, internet and interactive media, growth of the internet, social med
marketing (definition, history, importance), comparison between socialbnaed traditional media marketing, major
social media platforms (Facebook, Instagram, YouTube, LinkedIn, Pinterest), organic vs. paid marketing, influencer
marketing, social media marketing plan, ethics in social media mark&iagtical Task: Develop a social media
marketing plan for a new product launch, incorporating both organic and paid strategies across multiple platforms. [6+6

Unit 4: Sales Promotion and Direct Marketing: Scope and role of sales promotion, consuor@nted sales promotion,
tradeoriented sales promotion, sales stafiented sales promotion, planning and implementing a sales promotion
program, growth and applicability of direct marketing, personal sedéng component of IMC. Case Study: Analyze the
effectiveness of a recent sales promotion campaign (e.g., Amazon's Prime Day) and its integration with direct marketin
efforts. (6+6)

Unit 5: Public Relations and Corporate Communication:Definition, role and functions of public relations (PR) in the
digital economy, publicity and corporate advertising in traditional and digital environments, integrated PR strategy,
importance of reputation management in the age of virality and canaglesudifference between public relations and
advertising, role of social listening and proactive reputation management, influencer PR and online brand advocacy, 3|
approach of crisis communication framas, sponsorship and event marketing, role of the internet in public relations
and publicity, advantages and disadvantages of publicity. Practical Task: Design a crisis communication plan for &
hypothetical brand facing a social media backlash, incolipgrathe 3R approach (Response, Responsibility,
Remediation). (6+6)

Note: Realworld examples and case studies are expected to be analyzed in class and included in examinations to enhan
practical understanding.

Suggested Textbooks:
1. Belch, George & Belch, MichaeAdvertising and PromotiarnTata McGraw Hill, New Delhi.
2. Clow, Kenneth & Black, Donaldntegrated Advertising, Promotion and Marketing CommunicatiRearson
Education, New Delhi.
3. Jethwaney, Jaishree & Jain, Shriilvertising ManagemenDxford University Press, New Delhi.
4. Semenik, AllenAdvertising and Promotion€engage Learning.
5. Kazmi, SHH & Batra, SatistAdvertising and PromotiarExcel Books.
6. 6KDK ' 6&MRivettising and Promotiongata McGraw Hill.

Suggested Reference Books:
1. Duncan, TomIntegrated Marketing CommunicatioMcGrawHill.

2. Jain, Shridhalntegrated Marketing Communication: Trends and Innovati@isbal India Publications.

3. Schultz, Don & Schultz, HeidIMC, The Next Generatioata McGraw Hill, New Delhi.

4. Kamath, K.Social Media Marketing Essentials You Always Wanted To Kdiwant Publishers, USA.

5. Belch, George E., Belch, Michael A., & Purani, Keyodkdvertising and Promotigri 2th Edition. Tata McGraw
Hill.

6. Setiawan, lwan, Kartajaya, Hermawan, & Kotler, Philifarketing 5.0 John Wiley & Sons Inc., Hoboken, New
Jersey.

7. Tjandra, A. K.Al for Marketing and Product Innovation
Journal of Interactive MarketindAd Age Tech ReportMIT Sloan Management Review
9. Industry BlogsThink with GoogleMeta for BusinessMar Tech Today

©
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Semester IV MKT 661 MJ SE MKT 10: Rural and Agriculture Marketing

3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specializatio
Course Outcomes
CO No. Cognitive Level Course Outcome Statement
COMKT 661 MJ RECALL the concept, scope, and significance of rural marketi
A REMEMBERING and identify key differences between rural and urban markets.
COMKT 661 MJ UNDERSTANDING EXPLAIN the chargctens'tlcs of rural consumers, t.he|r buying
2 behavior, and media habits for market segmentation.
COMKT 661 MJ APPLY the concepts of agricultural marketing to reairld
APPLYING Lo .
.3 scenarios involving market types, channels, and stakeholders
COMKT 661 MJ ANALYZE the marketing mix strategies suitable for rural and
ANALYZING . . ) A .
4 agricultural products including distribution and promotional tog
COMKT 661 MJ EVALUATE the role of government policies, regulatory
EVALUATING S e . ;
.5 frameworks, and institutions in the rural marketing ecosystem,
CREATE strategic marketing plans for rural markets by
COMKT6661 MJ CREATING conducting field visits and applying insights from government
) policies, technological trends, and rural consumer behaviour.

Unit 1: Introduction to Rural Marketing

Definition, Scope, And Significance Of Rural Marketing, Evolution And Nature Of Rural Mairkétslia, Rural Vs.

Urban Markets: A Comparative Study, Understanding The Rural Economy And Its Drivers, Rural Infrasandttge
Impacton Marketing, Role Of NGOs And SHGs In Rural Development, Contemporary Challenges In Rural Marketing,
Field Visit To A Nearby Rural Market Or Interaction With Village Entrepreneurs. [6+6]

Unit 2: Rural Consumer Behavior
Characteristics Of Rural Consumers, Factors Influencing Rural Buying Behavior, Dediskimg Process Of Rural
Buyers, Rural Market Research And Segmentation, Media Habits And Communication Preferences In Rural Areas
Caselet On HUL Or ITC Campaign, Pspgnaphics Of Rural Youth, Practical Tasfbesign A Rural Buyer Persona.

[6+6]

Unit 3: Agricultural Marketing System

Concepts And Objectivesf Agricultural Marketing, Types Of Agricultural Markets: Primary, Secondary, Regulated,
Cooperative, And Private Markets, Marketing Channels For Agricultural Products, Role Of Middlemen, Cooperatives,
And Producer Companies, Price Discovery And Risks In-Mgarketing, Agri Supply Chain Challenges, Visit To A
Local Mandi/Market Yard. [6+6]

Unit 4: Marketing Mix For Rural And Agri Products

Product Planning And Development For Rural Markets, Packaging And Size Innovation For Rural India, Pricing
Strategies For Rural Affordability, Rural Distribution Models: FMCG And Agputs, Promotion Tools: Traditional
Media, Folk Media, And Digital Marking In Rural India, Branding In Rural Context, TasBreate A Rural Promotion
Campaign For A Product. [6+6]

Unit 5: Government Policies, Innovations, And Case Studies

Government Initiatives: APMC Act, eNAM, MSP, PMFBY, Role Of NABARD, SFAC, FPOs, And Other Institutions,
Technological Interventions: Aggf HFK ORELOH $SSV $QG 'LJLWDO 30ODWIRUPV ,QQR
Project Shakti, ITC «€houpal, Patanja Mahindra Samriddhi, Case Studies Of Successful Rural/Agri Marketing
Campaigns, Policy Analysis Presentation. [6+6]

Textbooks
1. Pradeep KashyaptRural Marketing Pearson Education
2. S.S.Acharya & N. L. Agarwal +Agricultural Marketing in India Oxford & IBH
3. Balram Dogra & Karminder Ghuman *Rural Marketing: Text and CasedicGraw Hill

Reference Books
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1. C. S. G. Krishnamacharyulu & Lalitha Ramakrishnan + Rural Marketing in India: Challenges and
StrategiesPearson

2. T.P. Gopalaswamy +Agricultural Marketing Vikas Publishing
3. Sanal Kumar Velayudhan +Rural Marketing: Targeting the Nedrban ConsumerSage
4. Philip Kotler & Kevin Lane Keller +Marketing ManagemenPearson
5. R.V.Badi & N. V. Badi +Rural Marketing Himalaya Publishing
6. Ramkishen Y. tNew Perspectives in Rural and Agricultural Marketidgico Publishing
7. Reports frorfNABARD, Ministry of Agriculture , andAgriTech India
Semester | MKT 662 MJ SE-MKT -11 +Tourism & Hospitality Marketing
3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COMKT 662 RECALL and REI?RQDUCE the _core congepts,_ components
MI.1 REMEMBERING Tourism and Hospitality Industry like Marketing mix, STP, CRI
Legal Issues
COMKT 662 DISCUSS and explain aspects of Tourism and Hospitality,
MJ.2 UNDERSTANDING Exemplify the various related terms.
COMKT 662 DEMONSTRATE the concepts of marketing mix, STP, Sustaina
MJ.3 APPLYING practices in contemporary context of tourism and hospitality indus
EXAMINE and LIST the critical tourism and hospitality marketir
COMKT 662 ANALYSING challenges concern_ing segmentatio_n, targeting and positiof
MJ.4 customer relationship management in the new age era, an
changing trends in the industry.
COMKT 662 EVALUATE the marketing mix, STP strategies, CRM of differg
MJ.5 EVALUATING industry players of the tourism and hospitality industry.
FORMULATE the marketing mix, STP strategies and CRM
COMKT 662 tourism and hospitality industry players and propose a blend of |
MJ.6 CREATING implications. Design customer centric strategies to lever
productivity and customer experience using new age digital tools

Unit :1 Overview of the Tourism and Hospitality Industry: Introduction to Tourism Industry: Concept, definition,
Historical Development, types and characteristi@omestic, international, adventure, medical,-emarism, cultural
tourism, Types of TouristeComponents of Tourism Infrastructuggourism Produst Scope of TourismtMotivation

for Tourism. Introduction to Hospitality Industry: Concey@rigin and Growthz+definition, types and characteristics,
Types of hospitality productst Elements and Raracteristics of hospitality Products, Components of Hospitality
Infrastructure. Industries related to Hospitality, Travel and Transportation. Employment Opportunities in Hospitality.
Relation of hospitality industry with Tourism, Factors Affecting Haafiit and Tourism Industry+environmental
impacts, Sustainable practices and Role of Government and tourism regulatory authorities. Customer Based Metrics
ProductMarket Based Metrics (6+6)

Unit:2 Marketing Mix of Tourism and Hospitality marketing: 7KH VHUYLFH FXOWXUH ODUNHWLQ
and its role in Tourism and Hospitality products. Implications of Marketing Mix on Tourism: Types of Tourism
(Entertainment, Medical, Eco, Pilgrimage, Agricultural, sports, Leisure, Theme basedaf@sfirourism, Adventure
tourism, Space tourism, Political, Domestic and International tourism). Tour Packisgesing, Classification of tour
packages, Components of Package tours. ComponenhtaioPricing, subsidies and booking, Citizen wise allowances,
Tour agents and operators, The role of online payment facility in tour pricing. Implications of Marketing Mix on
Hospitality: Hotels+Types and Tariffs (Meal Plans), Distribution patternsnmtional strategies. Restauranffypes,

Pricing: Buffet, Ala-carte, etc, Strategies adopted, Price Differentiation, New age promotion strategies. Mode of booking
(Personal, Telephonic, Online, App based), Prometsggason wise, festival wise, featarel facility wise and off season
promotion. The effectiveness of different communication platforms and the fast changing landscape in digital marketing.
Role of Artificial Intelligence, Big data and content Marketing in Tourism and Hospitality Marketing. (6+6)
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Unit: 3 : Segmentation, Targeting and Positioning of Tourism and Hospitality Industry: Segmentation:
Understanding tourism markets & tourists, Types of tourRB&sonal, Business, Professional, differeatiyed tourist,
excursionist, Forms of Tourisrttinbound, Outbound, National, International , Types of tourism in India, Targeting and
Positioning: Understanding the marketplace customer needs, wants and deffamgding: Target market profiling,
Types of targeting strategies (Undifferentiated, Differentia@oncentrated, Micromarketing), Tangible Products (pick,
drop facility, tour guide) Positioning: Locations, Sections and LayBatom/ table booking availabiltyRoom tariffs

and calculation of rategeservationtregistrationtGuest servicesChed out and settlementFront office experiences,
Positioning: Positioning in the Digital EraDigital brand positioning, ofine reviews, user generated content, ratings
and rankings as instant position indicators, Using travel influencers, storytéllimggh digital media (Reels, vlogs,
blogs), direct marketing techniques through various apps, Understanding organizational customers and success factors
marketing Meeting, Incentive, Conference, and Exhibition (MICE) business (6+6)

Unit: 4: Customer Relationship Management CRM in Tourism and Hospitality Marketing: Data management,
Benchmarking; enhanced customer service, personalized experiences and satisfaction. Out&ueciaddition in
tourism, partnerships, technology integration, and leveraging expertise. Service Quality @M®IQMS (eg. Zoho,
TravdPerks, etc), Environmental Analysis & Scanning, Understanding brand development: Tailoring Content to Local
and Global Audiences. Best practices for Building customer tipyald creating a strong brand. Referrdianaging
Service Differentiation, Briefing, Banquets, Conference & Convention Managemtrining for Sustainable Tourism,
Formulating Policy to Deal with Crises, Contingency PlanningCdinmerce and CRM impacts the tourism &
hospitality industry. CRM and Sustainability, green practices. (6+6)

Unit: 5: Segmentation, Target Marketing & Positioning: Legal Aspects and Future Trends in Hospitality and Tourism:
Legal Aspects: Recognition of Travel Agency, Visa and passport procedure , Tour policy of different regions (Europe,
US and Gulf region), Tour Operator and Travel Guide License & Permits anificagoins required for Hotels,
Awareness about existence of National & International Organization like IATA, PATA, ICAO, WTO, UFTAA, FHRAI,
Government regulations and role of various certifications in Food Quality and Food Safety-stiygaitand Healt
Insurance, Forex, Cargo & MICE-Documentation. Prospects, changing trends, and challenges. Future Growth in
Tourism: Space tourism, Adventure Tourism, Eco Touwri&ootel and Eco resorts, Forces Impacting the future of
Tourism: Pollution, Economic, Braing, Terrorism, Conflicts between countries, Technology. Tourist charactetistics
KnowledgeBased Society and workforce, Changing Nature of Tourism products.

(6+6)

Note: Real world examples / cases are expected to be analyzed in the class as well as included in the examination

Suggested Text Books:
1. Tourism Development: Principles and Practiegs K. Bhatia. Sterling Publishers, New Delhi
2. Marketing for Hospitality & TourismtPhilip Kotler, Bowen and Makens, Prentice Hall Inc.
3. Tourism and Hospitality MarketingS.M. Jha, Himalaya Publishing.
4. Tourism Marketing+Manjula Chaudhary, Oxford University Press.

Suggested Reference Books:
1. Travel Agency operationgJagmohan Negi
2. Successful Tourism by Pranath Seth
3. Fundamentals of Tourism and Hotel Mgmt by Sudheer Andrews.
4. Cristopher J. Holloway : The Business of Tourism : Macdonald and Evans, 1983.

SemesterlV MKT 663 MJ SEMKT 12 : Digital Marketing Il
3 Credits LTP: 1:0:4 Subject Elective Marketing Management Specialization
CourseOutcomesOn successfutompletionof thecoursethelearnemwill beableto

CO# Cognitive Ability Course Outcomes

COMKT 663 - .
MI.1 REMEMBERING DEFINE the key terms and concepts related to digital marketing

COMKT 663 EXPLAIN the role of Facebook, Google Ads, YouTube, En
MJ.2 UNDERSTANDING marketing, and other related tools in digital marketing
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COMKT 663 APPLYING MAKE use of Facebook, Google Ads, YouTube, Email market
MJ.3 and other tools for executing digital marketing in a given situatio

COMKT 663 ILLUSTRATE the use of various digital marketing tools

ANALYZING . L X

MJ.4 campaign optimization and effectiveness

COMKT 663 EVALUATING DESIGN a digital media campaign using an appropriate mi
MJ.5 platforms and tools

COMKT 663 CREATING CREA‘!’E relevant and effective content for digital market
MJ.6 campaigns

Unit 1: Website Development and Analytics Website planning and development, types of websites, phases of website
development, keyword selection process, content management on websites, website audit, types of webksowaltics
mobile, conversion, KPIs, Google Analytics setup, benefits ag&oAnalytics, Clicky vs Google Analytics, traffic
measurement metrics, bounce rate, session duration, Muwbilelesign, Core Web Vitals Task: Create a basic
website/blog and integrate Google Analytics (3+12)

Unit 2: Digital Marketing Tools and Platforms : Google Ads overview, types of Google Ads, pricing models, PPC
cost formula, ad page rank, Google Ads Ul, keyword planning and control, creating text ads and campaigns, linking
Google Analytics, designing remarketing creatives, affiliate marketing, irderemarketing, growth marketing,
understanding traffic sources, traffic types, tracking with UTMs, CPA calculation, UTM Parameters, Responsive Search
Ads, Al in Ad Campaigns Task: Run a Google Ad campaign aiBitesting and analyze conversions  (3+12)

Unit 3: Email Marketing : Importance of email marketing, types of ematisansactional, promotional, newsletters,
retention emails, email content strategy, frequency planning, 4Ps of emalil triggers, email sequence deaigm, use
exampleszintro, value, fear, reinforcement, @mgy, reengagement, buyer vs consumer dynamics, campaign planning,
email templates, mobile optimization, spam filters, Email Automation, Drip Campaigns, GDPR Comiesicm and
execute an email campaign using Mailchimp or Zoho Campaigns (3+12

Unit 4: Social Media Marketing | : Social media evolution, benefits vs traditional marketing, mefbié strategy,

B2B vs B2C usage, role of Al in social, building mi@ommunities, authentic content, vidést strategy, Facebook

Marketing: Ad types, campaign setup, optimization, &/Btisiness Suite, Facebook Reels, video marketing, Ad Library,

Al-based targeting, Conversion API, X (Twitter) Ads: Ad types,-tiead marketing, followers growth, X Premium,

Twitter Spaces, YouTube Marketing: Strateggimpling, competitor research, SEO for YouTube, thumbnails, YouTube

Shorts, Atbased transcription, community tab, monetization Task: Plan and run a mock YouTube ad campaign with SEC
(3+12)

Unit 5: Social Media Marketing Il and Analytics : Instagram Marketing: Business setup, bio optimization, Reels,
carousel posts, story highlights, hashtag strategy, growth tips, analytics tools, LinkedIn AdstSpgresored, message,
conversation, lead gen forms, analytics, Social Media Analytics: akdfisights, Twitter/X analytics, YouTube Studio,
Instagram Insights, ROl measurement, goals setup, ecommerce tracking, creating actionable dashboards, avoidi
analytics errors, building a datlaiven cuture, Linkedin Lead Gen Forms, ROl Dashboards, 1Dsiteen Decision
Making: Task: Create social media performance reports using platpeuific dashboards [3+12]

Suggested Practical Assignments:
X  Build and host a website with analytics tools integrated
Set up and manage a paid campaign using Google Ads
Design a &tage email campaign with segmentation
Manage and evaluate a Facebook or Instagram ad account
Record, optimize, and publish a short video on YouTube with proper SEO tags
Create social media dashboards using data from Facebook, YouTube, and Instagram

X X X X X

Suggested Textbooks:
1. Internet MarketingtDave Chaffey et al., Pearson
2. Digital Marketing +Oliver J. Rich
3. Online Marketing+Gerry T. Warner, Joe Wilson Schaefer
4. Quick Win Digital MarketingtH. Annmarie, A. Joanna
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Suggested Reference Books:
1. Digital Marketing +Prof. Seema Gupta, McGraw Hill
E-Marketing £Judy Strauss et al., Prentice Hall
Social Media Marketing Alln-One for DummiestJan Zimmerman, Deborah
Google Ads for BeginnersCory Rabazinsky
Email Persuasiontian Brodie
Advanced Web Metrics with Google Analytitrian Clifton

oA~ WDN

Supplementary Journals:
x Journal of Internet Marketing and Advertising
x International Journal of Online Marketing
x International Journal of Electronic Commerce

Web Resources:

https:/www.smartinsights.com
https://www.salesforce.com/in/digital/marketing
https://learndigital.withgoogle.com
https://academy.hubspot.com/courses
https://www.wordstream.com/blog

X X X X X

Recommended MOOC:s:
X Google Digital UnlockedtFundamentals of Digital Marketing
X HubSpot AcademyEmail & Social Media Marketing
X SWAYAM zDigital Marketing Courses

A/V Learning Resources:
X YouTube Channel.earn Digital Marketing by Sorav Jain
X YouTube ChannelGoogle for Developers

Semester IV MKT 664 MJ SE MKT -13 Retail Marketing

3 Credits LTP: 2:1:0 Subject Elective Marketing Management Specialization

Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
COMKT . . . . .
664 MI1 REMEMBERING DEFINE various concepts associated with Retail Marketing
E(S:GCZMI\/}TJZ UNDERSTANDING EXPLAIN the terms and concepts used in Retail Marketing
COMKT ILLUSTRATE value Creation & Competitive advantage in Ret
664 MJ3 APPLYING Marketing.
COMKT ANALYSING ANAL_YSE the contemporary issues affecting Retail Marketi
664 MJ4 decisions
COMKT EVALUATE the effectiveness of Retail Marketing Mix used |
664 MJ5 EVALUATING different Retail formats
gGOA,MMK}G CREATING FORMULATE effective retail Marketing Strategy

Unit 1: Foundations of Retailing

Introduction to Retailing: Definition, scope, and importance of the retail industry. Functions of retailing in the idistribut
channel. Evolution of retail formats globally and in India. Trends and challenges in the modern retail landscape (e
commerce, mnichannel, globalization, sustainability). Retail Formats: Classification of retail formats lfsteed vs.
non-store based, organized vs. unorganizedildpth analysis of various store formats (department stores, supermarkets,
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https://www.salesforce.com/in/digital/marketing
https://learndigital.withgoogle.com/
https://academy.hubspot.com/courses
https://learndigital.withgoogle.com/digitalunlocked/course/digital-marketing
https://academy.hubspot.com/courses
https://swayam.gov.in/nd2_ugc19_hs26/preview
https://www.youtube.com/user/soravjain
https://www.youtube.com/user/GoogleDevelopers

hypermarkets, specialty stores, discount stores, convenience storesjtoNoretailing formats {eommerce, direct
selling, catalogue retailing, vending machines). Emerging retail formats and innovations. Understanding the Retail
Consumer: Consumer Buyg Behaviour in the retail context. Factors influencing retail purchase decisions (cultural,
social, psychological, situational). The consumer decisiaking process in retail. (7+2)

Unit 2: Retail Strategy and Planning

Developing a Retail Strategy: The strategic retail planning process. Defining the retail mission, vision, and values.
Conducting a situation analysis (SWOT, PESTEL) for retail businesses. Identifying competitive advantages and
positioning strategies in r&@t. Setting retail objectives and goals. Retail Location Strategy: Importance of location in
retail success. Factors affecting retail location decisions (market characteristics, site characteristics, trade a)ea analysi
Different types of retail locatits (standalone, shopping centers, street retail). Retail Operations and Supply Chain
Management: Overview of retail operations management. Inventory management in retail (forecasting, ordering,
warehousing). Logistics and distribution in the retail sugplgin. (7+2)

Unit 3: Retail Marketing Communication and Pricing

Introduction, Role of Communication in Retailing, Elements and Marketing Communication Tools, Retail Marketing
Communication Process, Understanding the components and significance of IMC in retail, Retail Marketing
Communication Plan, Implementing and Ewting the Retail Communication PrograrRetail Pricing Introduction,
Factors Influencing Retail Pricing, Setting the Retail Price, Pricing Objectives, Pricing strategies, Pricing Methods,
Introduction to dynamic and personalized pricing enabled by Al lsih, impact of emerging technologies like
Generative Al on Communication and Pricing strategies. (7+2)

Unit 4: Customer Relationship Management and Retail Experience

Customer Relationship Management (CRM) in Retail: Importance of customer loyalty in retail. The role of customer

service in building loyalty. Loyalty programs and their effectiveness. Strategies for customer acquisition, retention, and

development in a rall context. Handling customer complaints and feedback. Enhancing the Retail Customer Experience:

Creating a positive store atmosphere and environment. Personalization and customization of the retail experience.
(7+2)

Unit 5: Emerging Trends and the Future of Retail Marketing

Omnichannel Retailing: Understanding the concept of omnichannel and its importance. Integrating online and offline

retail channels. Providing a seamless customer experience across all touchpoints. Challenges and opportunities

implementing omnichannelrstegies. Digital Marketing in Retail: The role of the internet and mobile technology in retail

marketing. Search engine optimization (SEO) and search engine marketing (SEM) for retailers. Social media marketin

for retail engagement and sales. Email minigeand mobile marketing strategies. Utilizing data and analytics in digital

retail marketing. Technology and Innovation in Retail: Impact of artificial intelligence (Al) and machine learning (ML)

in retail. Mobile payment solutions and their impact. Tole of Big Data in understanding retail trends and customer

behaviour. (7+2)

Text Books

1. Retailing Management by Swapna Pradhan, TMGH Publication

2. Retail Business Management by R. Perumal Samy, Anmol Publications

3. Retailing Management by Arif Sheikh, Himalaya Publication

4. Retail Management: A Strategic Approach by Barry Berman and Joel Evans, Prentice Hall College Publication

Reference Book

. Retail Marketing Management by David Gilbert, Pearson Publication.

. Information Technology for retailing by Khurana, McGraw Hill Publication

. Retail Management by Michael Levy and Barton. A Weitz, McGraw Hill Publication

. Information Technology for Retail by Giridhar Joshi, Oxford University Press, New Delhi.

. Retail Management by Ron Hasty and James Reardon, McGraw Hill Publication, International Edition.
. Retail Management, Text & Cases by Swapna Pradhan, Tata Mé¢@lia&ublishing Co, New Delhi.

OO~ WN P

Websites
1. http://www.indiaretailing.com MOOC Courses:
2. Introduction to Retail ManagemertIMB (Swayam) 3. Retail ManagememsCEC (Swayam)
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Semester IV MKT 665 MJ SE MKT - 14 Marketing of Financial Services

3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization
Course Outcomes (COs)
CO No. Cognitive Abilities Course Outcomes

COMKT 665 MJ1 | REMEMBERING | RECALL concepts of banking and ndmanking financial systems.
Demonstrate the relevance of basic concepts related to fing
COMKT 665 MJ2 | UNDERSTANDING | institutions in terms of structure, trading, settlement proced
processes, and related components.

Develop FAQs for each type of financial product and service fror
LQYHVWPHQW DGYLVRUYV SHUVSHFWLY
Compare and contrast various types of financial products and se
and illustrate their benefits and limitations.

Assess customer touchpoints and the custdiuging journey for
financial services.

Create a selling strategy for financial products and service
understanding consumer buying behavior.

COMKT 665 MJ.3 APPLYING

COMKT 665 MJ4 ANALYZING

COMKT 665 MJ5 EVALUATING

COMKT 665 MJ.6 CREATING

Unit 1: Concept, Nature, and Scope of the Banking System in Indi&egulatory framework of the Indian Banking
system, Reserve Bank of India (RBI), Present banking system in India, Role of banks in the development of the Indiat
economy, Overview of the banking functions of Indian Banking & {Bamking Financial Corporatic (NBFC),
Understanding trends and challenges in the Indian banking system, Cash reserve ratio, statutory liquidity ratio, repo ar
reverse repo, open market operations, security valu€tiBs, NPA categories, Overview of KYC & Artloney
Laundering laws in India, Banking Ombudsman, Importance-lbériking, Traditional Branch Banking vs-Banking,
TechnologiestPhygital Banking, Ebanking technologies/electronic delivery channels suchTad, POS machines,
electronic cards, mobile phone banking, electronic transfer methods: IMPS, NEFT, RTGS, Payment Banks, Mobile
application Banking, mobile wallets, Payment Mobile Applications, Post office Bank, Phishing attacks and how to be
safe from pishing., Case Study: Analyze the digital banking transformation in India and its impact on customer behavior
using examples from leading Indian banks. Practical Task: Create a detailed flowchart demonstrating the process ¢
electronic funds transfer usimglPS, NEFT, and RTGS. (6+6)

Unit 2: Introduction to Indian Stock Market: Meaning, nature, functions of the secondary market, Organization and
regulatory framework for stock exchanges in India, SEBI: Functions and measures for the secondary market, Overviey
of major stock exchanges in India, Stock Broking: Functions of stodkingya@ompanies and the importance of stock
brokers in the Indian Stock Market, Meaning and nature of Portfolio Management System in India, Functions of a
portfolio manager, Wealth management for higdtworth individuals (HNI), Concept of Systematic Intragnt Plan
(SIP).Case Study: Evaluate SEBI's role in regulating stock market practices witboriehexamples from Indian stock
exchanges, Practical Task: Design a portfolio for a hypotheticalfegivorth individual (HNI) using SIP and analyze

its reurns over the last 5 years. (6+6)

Unit 3: Mutual Funds: Basic Concepts :Mutual Funds and their importance, Understanding the concept of NAV and
calculation of a Fund's NAV, Types of Mutual Funds in India, classified on the basis of structure, investment objective,
and investment plan, Relative risks associated with variousaMEBunds in India, Basic understanding of ETFs and their
key features, Differences between a Mutual Fund and an ETF, Basic understanding of a 'Hedge Fund' and its key featur
Process of Fund Selection and varicelated measurement parameters, Various expenses incurred by a fund, Investment
Advisors: Guidelines for Investment Advisors while selling Mutual Funds to clients.: Case Study: Analyze a mutual
IXQGTY SHUIRUPDQFH RYHU WKH S Dn$ahd itbdssess@énD RrécticalT e Prépare & réoid W
comparing two mutual funds (one equity and one debt) in terms of their structure, investment objective, and risk profile.
(6+6)

Unit 4: Insurance Sector in India: Basics of Insurance: Types of insurance policies, Role of IRDA (Insurance
Regulatory and Development Authority), Insurance industry in India, General Insurance: Types of liabilities covered,
extent of insurance value, and conditions, Life Insurance: Basicept of Life Insurance, its beneficiaries and its types,
Concept of Term Insurance and its various types, Traditional Life Insurance vs. Term Insurance, Whole Life Policy and
Endowment Policy, ULIP and its comparisorttwconventional plans and Mutual Funds, Marketing Channels in
Insurance Markets: Various channel members in the industry such as Insurance Agents, Distributors, etc., Basi
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understanding of Property and casualty/liability insurance, Commercial Insurance, Health Insurance, Practical Task
Conduct a survey on customer perceptions of different life insurance policies and create a report. (6+6)

Unit 5: Marketing Strategy & Consumer Behaviour: Objectives of marketing financial products, Marketing mix for
financial services, Marketing budget, lead generation, challenges, and opportunities in financial marketing, Adapting tc
changing market environment, Future potential for growth in financi@ices marketing, Perception about risk &
returns, knowledge about financial products, Touchpoints for buying financial products, choice of distribution channel,
customer journey of buying financial servic&asic understanding of Home Loan, Personal Loan, Consumer Loan,
Reverse Mortgage Loan. Practical Task/Caselet: Case Study: Analyze a marketing campaign by a financial service
provider (e.g., home loan or personal loan), focusing on its impact on conlsaheiour Practical Task: Develop a
marketing plan for a new financial product (e.g., personal loan) based on consumebktygiviguand financial service
marketing principles. (6+6)

Suggested Text Books
1. Tripathi, V. & Pawar, N. (2022)nvesting in Stock Market3axmann Publications.
2. ICAI, Financial ServicesThe Institute of Chartered Accountants of India, New Delhi.
3. Suresh, P. & Paul, J. (2018¥anagement of Banking and Financial Servi€Bsird Edition). Pearson.

Suggested Reference Books
1. Estelami, H. (2019Marketing Financial Service®og Ear Publishing, LLC.
2. Evensky, H., Horan, S. M., & Robinson, T. R. (20Zhe New Wealth Management: The Financial Advisor's
Guide to Managing and Investing Client Assets

Semester IV MKT 666 MJ SE MKT -15 Recent Trends in Marketing

3 Credits LTP: 2:.0:2 Subject Elective Marketing Management Specialization

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COMKT 666 DEFINE the new key concc_apts in Recent Trends in Consumer tha
MI.1 REMEMBERING |Insights & Marketing Strat.egles, Produpt & Brand Strategy, Communicat
) Engagement, Sales & Business Marketing, Markets & Channels.
EXPLAIN the new key concepts and Components in Recent Trends in Co
COMKT 666 Behavioral Insights & Marketing Strategies, Product & Brand Strg
MJ.2 UNDERSTANDING Communication & Engagement, Sales & Business Marketing, Markg
Channels.
APPLY AND MAKE USE OF Recent Trends in Consumer Behavioural Ing
COMKT 666 APPLYING & Marketing Strategies, Product & Brand Strategy, Communicatig
MJ.3 Engagement, Sales & Business Marketing, Markets & Channels iHife
business scenarios.
EXAMINE various facets of business scenarios and ILLUSTRATE the R
COMKT 666 ANALYSING Trends in Consumer Behavioural Insights & Marketing Strategies, Prog
MJ.4 Brand Strategy, Communication & Engagement, Sales & Business Mar
Markets & Channels.
COMKT 666 ASSES_S the key gnablers of Recent Trends in Consumer. Be_havioural Ing
M5 EVALUATING |Marketing St_rateg|es, Pro_duct & Brand Strategy, Communication & Engag
) Sales & Business Marketing, Markets & Channels.
FORMULATE a creative and suitable Marketing Strategy based on Recent
COMKT 666 CREATING in Consumer Behavioural Insights, Product & Branding, Communicati
MJ.6 Engagement, Sales & Business Marketing, Markets & Channels iHife
business scenarios.

Unit: 1 Recent Trends in Consumer Behavioural Insights & Marketing Strategies:

The Influential Digital Subcultures: YouthAcquiring the Mind Share, WomerGrowing the Market Share, Netizens
Expanding the Heart Share; Hyp&§HUVRQDOL]DWLRQ O6RFLDO &5 CRMRHEMotdA A&abhBics6 L[ (°
& Biometric Testing: Neuromagking techniques (EEG, eyecking), understanding subconscious consumer reactions

to ads, packaging, and UX design; Reale & Predictive Analytics: Predictive modelling , raahe dashboards ,
anticipate and respond to consumer needs proactivelfrSBelice Analytics Solutions, Generative Al, Data Clean
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Rooms (DCRsjn Retail Analytics, Precise forecasting, Conversion Rate Optimization (CRO), heat maps, Advanced
Crosschannel Marketing Analytics Abased sentiment analysis , GeoSpatial Analytics, Online Quantitative and
Qualitative Research: Quantitatinesearch through online platforms, Surveys for online access panels, surveys for client
databases, online focus group, Depth interviews via the internet, Viewing focus groups remotely, Virtual words and
virtual qualitative, Qualitative explication of on& quantitative studies, Accompanied surfing and observational
research, Combined audience insights; Ethical & Conscious Consumption: Sustainability, fair trade, environmental
impact, Valueddriven product choices , The new fortune at the bottom of thenpgl [6+6]

Unit: 2 Recent Trends in Product & Brand Strategy:
Sustainability & Ethical Design: From recyclable packaging to crifedty production, brands are innovating to meet
ethical and environmental expectations; Prodwett Growth (PLG): Common Characteristics of High Technology, The
High-Tech Pricing Environmnt, Evolution of HighTech Channels, Nelwroduct Preannouncements Contingency
Model for High Tech Marketing; Brand Purpose & Activism: Ingredient Branding, Nostalgic design elements, minimalist
design principles Brand characters, The O Zone (O3), Urashelisig Humans Using Digital Anthropology, Building the
Six Attributes of HumarCentric Brands, Humanentric design, Experiential branding, Gamification, Brands tap into
creator communities, Purpegéven Branding; Luxury Goes Digital: Higbnd brands arn@vesting in digital exclusives
(e.g., NFTs, AR tryons), and leveraging influencers for aspirational appea@éation & Personalization: Brands invite
customers to participate in product creation (custom sneakers, personalized perfumes) enhaligiagday@queness.

[6+6]
Unit: 3 Recent Trends in Communication & Engagement:
Omnichannel Messaging: Integrated campaigns across TV, social media, mobtierejnRetail Media Networks
(RMN), digital advertisement, Drone advertising, Mo#iliest Indexing and Advertisiniteractive ads, fulscreen
videos and instantly loading ge, Livestreaming, Overcoming Banner Blindness, Advertisements Based Video on
'"HPDQG $92°' *RRIJOHTV 3HUIRUP xGyertisedénf Bro@®mMdrdeQsites, Conversational
Marketing: InfluenceiLed Engagement Micro and nandnfluencers; Shofform & Interactive Content: Reels, polls,
quizzes, and filters drive engagement and recall; Behavioural Nudging in Campaigns Social and public interest campaigr
using behavioural science; fibwered Personalization: Deep personalization, Al enabled Cgmpéanagement,
imageandvideo-basedsearches visual recognition technology, Al Overviews, schema markup anddiekosearches,
Featured Snippets, use of Al in creative process, generating tailored ad copy, images, video content, Predictive Audien
Targeting and Intent Matching, Shift from Reactive to Proactive Campaigns, Adapt messagingiineredbuTube's
Demand Generation campaigns, streamlining A/B testing using Al, Focus on Engagement; Decomposing PAR and BAF
Driving Up Productivity, Purchee Action Ratio and Brand Advocacy Ratio, Four Major Industry Archetypfgt6]

Unit:4 Recent Trends in Sales & Business Marketing:

Virtual Selling & Digital Pitches: video Conferencing Tools, Interactive Sales Dédikgial Demos and Product Tours

Integration, DateDriven Pitching, FollowUp Automation, Digital Body Language Analysis; AccolBased Marketing

(ABM): Account Selection Personalized Content, Salearketing Alignment, UltiChannel Outreach Technology

Stack, ROl MeasurementCustomized Value Propositions; -&nhanced CRM Systems: Predictive Analytics, Lead

Scoring, Chatbots & Virtual Assistants, Natural Language ProwpsdNLP), Smart Recommendations Sales

Forecasting, Customer Segmentation; Freemium to Premium Funnel: Freemium Product Besigation Metrics,

In-App Upsell Nudges, #nail Drip Campaigns, Usaggased Triggers, Conversion OptimizatioPremium Feture

Showcases; Tech Evangelism & User Communities: Thought Leadership, Developer Relations (DevRel), Ambassado

Programs, UseGenerated Content (UGC), Community Platforms, Event Sponsorships & Hackathons, Feedback Loops.
[6+6]

Unit:5 Recent Trends in Markets & Channels:

Phygital Retail Experiences: Smart Mirrors & AR T@ns, Click & Collect, IrStore App Integration, Contactless
Payments & Kiosks, Behavioural Analytics; Glocalization Cultural Customization: Local Sourcing, Language
Localization, Ultilanguage content anéhterfaces, Regulatory Alignment, Hybrid Marketing Strategies; Retalil
Marketing; The rise of Quick Commerce, The digital grocery natives, Hybrid shopping, Frictionless delivery, Inspiration
led purchase journeys, Athleisure, Sectiathd luxury and dupeSustainable shopping, The rise of phygital retail, Retall
experience in the metaverse, Sophisticated return process initiativeMileabtnovations in Rural Areas: Drone & EV
Deliveries, Sustainable transport in remote areas, Local NHafws, Villagebased distribution centres or kirana
partnerships, Digital Route Optimizatiel-powered logistics planning, Cashless Delivery Options: UP| and &g
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based rural payments. Community Delivery Agents: Training locals as delivery partners; Digital Marketplaces for Rural
& Global Shoppers: Hyperlocal Listingd=armer & Artisan Portals, Global Logistics Integration; Localized Influencer
Collaborations: Regihal MicroInfluencers, LanguagBriven Content- Festival & CultureBased Campaigns,
Community CeCreation- Letting influencers design or personalize product lines, Plati®pecific Strategy.[6+6]

Note: Reallife examples / cases are expected to be discussed in the class as well as included in the examination.

Suggested Text Books:

1.
2.
3.

Marketing 4.0 by Philip Kotler, Hermawan Kartajaya, and lwan Setiawan, John Wiley & Sons

Marketing ResearchAn Applied Orientation, Malhotra and Dash, Pearson Education.

The Handbook of Online Marketing ReseartKnowing your customer using the Netloshua Grossnickle

and Oliver Raskin McGraw-Hill Education 2000

Marketing Research Kit for DummiesMichael R. Hymanand, Jeremy J. Siefr&Viley Publishing, Inc.,
Indianapolis, Indiana

Marketing of HighTechnology Products and Innovations by Jakki Mohr, Sanjit Sengupta, Stanley Slater, 2nd
Edition

Marketing 6.0, The Future is Immersive, Philip Kotler, Hermawan Kartjaya, and lwan Setiawan John Wiley &
Sons, Inc. Hoboken, New Jersey (2024)

Geomarketing: Methods and Strategies in Spatial Marketing (Geographical Information Systems), Gerad
Cliquet, WileyISTE;(2006)

Customer Relationship Managemetitoncepts and Technologies by Francis Buttle, 2nd Edition, Butterworth
Heinemann, Elsevier

The Rural Marketing: Pradeep Kashyap & Siddhartha Raut

Suggested Reference Books:

1. The Handbook of Online and Social Media Researtiools and Techniques for Market ResearcheRay
Poynter- Wiley Publication- United Kingdom.

2. The Fortune at the Bottom of the Pyramid, Prahalad, C.K., Pea&ngapore.

3. Crossing the chasm: Marketing and Selling High Tech Products to Mainstream

4. Marketing and Sales in the Metaverse: Understanding and Profiting from the Metaverse: An Introduction for
Businessesindreas KohneRalf H Komor, Springer 92024)

5. Elevate Your brand with Immersive Experiences: Marketing Through AR and VR, Mayank Verma, Notion Press
(2023)

6. Sensory MarketingBertil Hulten Niklas Broweus Marcus Van Dijk, Palgrave Macmillan; 2009

7. The Business of the Metaverse, How to Maintain the Human Element Within this New Business Reality,
Hemachandran KRodriguez, Routledge (2024)

8. Sensory Marketing in Retail, An Introduction to the Multisensory Nature of Retail Stores, Lindblom, Palgrave
Macmillan (2023)

9. Doing Business in Emerging Markets: Entry and Negotiation Strategies by S. Tamer Autor Cavusgil, Pervez N.
Ghauri, Milind R, Agarwal, Sage Publication.

Semester IV MKT 667 MJ SE MKT-16 +Marketing 6.0

3 Credits LTP: 2:0:2 Subject Elective Marketing Management Specialization

Course Outcomes

CO Code Cognitive Level Course Outcome Description
COI\I/\IAIST1667 REMEMBERING | DEFINE the key concepts in Marketing 6.0.

COMKT 667 UNDERSTANDING UNDERSTAN_D the journey from_ MuHj O_mnl-, to Metal\_/larketmg,
MJ.2 enablers, environment, and immersive experience of Marketing 6.0.
COMKT 667 IDENTIFY the components of Marketing 6.0 including Enab

APPLYING - .
MJ.3 Environment, and Experience Layers.
COMKT 667 ANALYSE immersive marketing components and evaluate how eme
ANALYSING - . .
MJ.4 technologies are reshaping customer experience and engagement.
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https://www.amazon.in/Andreas-Kohne/e/B09HSW9RY7/ref=dp_byline_cont_book_1
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Ralf+H+Komor&search-alias=stripbooks
https://www.amazon.in/Bertil-Hulten/e/B0034PVDDQ/ref=dp_byline_cont_book_1
https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Niklas+Broweus&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_3?ie=UTF8&field-author=Marcus+Van+Dijk&search-alias=stripbooks
https://www.routledge.com/search?author=Hemachandran%20K

COMKT 667 ASSESS key enablers of Marketing 6.0 such as data, intelligent syg
EVALUATING SN AN . ;
MJ.5 sustainability, and personalization in the immersive context.
COMKT 667 DEVELOP a marketing strategy using the building blocks of Marketing
CREATING .
MJ.6 to address reakorld business challenges.

Unit 1: Introduction to Marketing 6.0: Marketing 4.0 to 5.0 to 6.0, Immersive Marketing, M&tarketing, Enabler

Layer, Environment Layer, Experience Layer, Phygital Natives, Generations Z and Alpha, KGOY (Kids Getting Older
Younger), Pragmatic DecisieMaking, Brand Authenticity, Digital Peosa, Digital Twin, Individual Expression
Practical Task: Conduct a comparative case study of brands that evolved through Marketing 4.0 to 6.0. Present a Ge
Z/Alpha consumer persona using survey tools. (6+6)

Unit 2: Immersive Marketing and Future of Customer Experience: Five Microtrends, Shotffform Video,
Communitybased Platforms, Interactive@®mmerce, Al in Language, Immersive Wearables, Customer Experience
Imperative, Elements of Immersive Experiences, Online vs. Offline Merits, Human Presence in Transactions, Trust
Bridging, Experience as the Product Practical Task: Design a customer journey map for an imnroersieeece brand
integrating 5 microtrends. Use Canva, Miro or Figma. (6+6)

Unit 3: The Marketing 6.0 Enabler and Environment: Five Fundamental Technologies (10T, Al, Spatial Computing,
AR/VR, Blockchain), Challenges of Physidalgital Fusion, Extended Realities, The Third Place, Seamless
Transactions, Contextual Recommendations, Pre/Post Experience EngagerRaatiLife Experience Components
Practical Task: Design a smart physidaital space (retail/hospitality) using spatial computing and IoT tools. Simulate
using diagrams/software. (6+6)

Unit 4: Multisensory Marketing: Metaverse Types (Centralized & Decentralized), Virtual Assets, Avatars, UX, Creator
Economy, Governance, Sensory Marketing (Sight, Sound, Smell, Touch, Taste), Multisensory Touchpoints, Building
Immersive Sensory Campaigns Practical Task: Create a nmsllisebranding campaign for a wellness or food brand
using audievisuals, scent references, and tactile packaging. (6+6)

Unit 5: Spatial Marketing and Metaverse Marketing: Spatial Marketing Concepts, Proximity & Contextual
Marketing, Augmented Marketing, Customer Pain Points, Implementation of Spatial Experiences, Metaverse Motivations
(Fun, Social, Commerce, Finance), Branded Collectibles, Experiential Ads, 020 Commendfesdlaoyalty, Strategy
Implementation, Practical Task: Create a launch plan for a brand in the metaverse with spatial and gamified features usir
platforms like Roblox or Decentral. (6+6)

Note:
Realworld case studies and industry applications must be discussed in classroom sessions and used in exams.

Textbooks:
1. Marketing 6.0+The Future is Immersiyéhilip Kotler, Hermawan Kartajaya, lwan Setiawan, Wiley (2024)
The Metaverse Marketing Bgdkaden Nathaniel (2022)
Elevate Your Brand with Immersive Experienddayank Verma, Notion Press (2023)
Sensory MarketingBertil Hultén et al., Palgrave Macmillan (2009)
Geomarketing: Methods and Strategi€erard Cliquet, WileytSSTE (2006)

arLDd

Reference Books:
6. Marketing and Sales in the Metavergendreas Kohne & Ralf H. Komor, Springer (2024)
7. The Business of the Metaverstemachandran K., Routledge (2024)
8. Sensory Marketing in Retailindblom, Palgrave Macmillan (2023)
9. Meta Marketing MasteryArjun Thakur, Amazon Kindle (2024)
10. Marketing 4.0: Moving from Traditional to DigitaPhilip Kotler et al., Wiley
11. HBR and McKinsey Insights on Immersive Marketing, Spatial UX, Blockchain Marketing @2@23
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FINANCIAL MANAGEMENT

Specialization Core Courses

Sem Code gggfe Course Semester| Credits [ FA | SA &cgﬁ(ls
FIN 602 MJ | SC FIN- 01 | Advanced Financial Management 1" 3 50 50 100
FIN 653 MJ | SC FIN- 02 | Financial Markets and Banking Operatiof v 3 50 50 100

6 100 | 100 [ 200

Specialization Elective Courses Semester Ill (Any 4 to be opted for)
FIN 610 MJ [ SE FIN- 01 | Fixed Income Securities 1l 3 50 | 50 100
FIN 611 MJ | SE FIN-02 | Personal Financial Planning 1" 3 50 50 100
Securities Analysis & Portfolio

EIN 612 MJ SE FIN- 03 Management y i 3 50 [ 50 100
FIN 613 MJ | SE FIN-04 | Fundamentals of Insurance & Practices I 3 50 | 50 100
FIN 614 MJ | SE FIN-05 | Digital Banking 1l 3 50 50 100
FIN 615 MJ | SE FIN- 06 | Direct Taxation 1l 3 50 50 100
FIN 617 MJ | SE FIN- 07 | Financial Reporting 1l 3 50 [ 50 100
FIN 618 MJ | SE FIN- 08 | International Finance 1" 3 50 50 100

12 200 [ 200 [ 400

Specialization Elective Courses Semester IV (Any 4 to be opted for)

FIN660 MJ | SE FIN- 09 | BehaviouralFinance v 3 50 50 100
FIN661 MJ | SE FIN- 10 | Business Valuation v 3 50 | 50 100
FIN662 MJ | SE FIN- 11 | Technical Analysis of Financial Markets \Y 3 50 | 50 100
FIN663 MJ | SE FIN- 12 | Risk Management v 3 50 50 100
FIN664 MJ | SE FIN- 13 | Rural and Micro Finance \ 3 50 | 50 | 100
FIN 665 MJ | SE FIN- 14 | Indirect Taxation v 3 50 50 100
FIN 666 MJ | SE FIN- 15 | Corporate Financial Restructuring v 3 50 50 100
FIN667 MJ | SE FIN- 16 | Financial and Commodity Derivatives \Y, 3 50 | 50 | 100

12 200 | 200 [ 400

30 500 | 500 [ 1000
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Specialization:; Financial Management

Semester |l FIN 602 MJ SC FIN - 01: Advanced Financial Management
3 Credits LTP: 2:1:1 Subject Core (SC) CoursetFinancial Management
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
Col\ljllJN1602 REMEMBERING glﬁrsngZRlBE the basic concepts in financing, investing and profit distributi
Col\ljllJN2602 UNDERSTANDING Eﬂ)fnPLAIN theoretical concepts related to raising and use of funds and va
COFIN 602 CALCULATE values for making capital structure, investment, liquidity
APPLYING - - . . h ;
MJ.3 dividend decisions in the financial management of a firm
COFIN 602 ANALYSING ANALYZE the Leverage and EBIT EPS Analysis associate with Financial
MJ.4 in the corporate
COFIN 602 EVALUATING EVALUATE prqjgcts under capital rationing, risk & uncertainty for optin
MJ.5 investment decision
COFIN 602 DESIGN an appropriate financial strategy using any one or multiple con
CREATING - . .
MJ.6 technigues learned in this course.

1. Corporate Restructuring & Corporate valuation: Background of restructuring and reorganization; Concept of
Financial Distress; Financial Statements including Funds Flow and Cash Flow Statements; Importance of Cash Flows
Economic Value Added (EVA): Meaning, Components, Advantages & Drawbacks, CaiguHafiA (6+2)

2. Capital Structure and Firm Value: Assumptions and Definitions; Net Income Approach; Net Operating Income
Approach; Traditional Position; Modigliani and Miller Position Taxation and Capital Structure;-offadgignalling
Theory; PBIT- EPS Analysis; RO{ ROE Analysis; Leverage Ratiosut@elines for Capital Structure Planning7+2)

3. Capital Budgeting: Comparison of Net present value, Internal rate of return, Profitability Index MefRiskl.and
Uncertainty- sources of risk, reasons for adjusting risk in capital budgeting. Capital Rationing & Project Selection,
Certainty Equivalent, Sensitivity analysis and Scenario analysis. Inflation and real discount rate. Role of qualitative
factorsin the project selection. (5+2)

4. Working Capital Management: Determination of level of current assets, working capital financing by banks; Cash
and liquidity Managementaspects of cash management, motives for holding cash and marketable securities, Cash
Management Models, Strategies for managing surplus fundsgijt@d@anagement: Objectives of trade credit, credit
policies. Control and collection of accounts receivables, role of factoring in receivables management (No problems or
estimation of working capital). (9+2)

5. Dividend Policy and Firm Value: Why Firms Pay Dividends; Factors Influencing Dividend Policy; Legal and
Procedural Aspects; Bonus Shares and Stock Splits; Share Buybacks and Valuation; Dividend Policies in Practice
'LYLGHQG ORGHOV :DOWHUTV PRGHO *RUSGRMhesi Raaelon VOB IhveStinénQ L D

and Dividend Decisions are Related (8+2)
Note:

1. The weightage in the question paper shall be as follows: Numerical problems: 60% & Theory: 40%
2. Numerical problems on the following should be taught:

x Funds Flow Statement and Cash Flow Statement

x Calculating EVA

x Firm value (Theories of Capital Structure), PBIEPS Analysis

xSensitivity analysis and Scenario analysis in risk analysis in Capital budgeting, Capital Rationing

x Calculation of Optimum Cash Balance using Operating Cycle Model and Inventory Model

xReceivables Managemertalculation of collection period, determining the number of uncollectible Receivables and
Bad Debt Expense: Percent of Sales Method, Percent of Receivables Method
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X'LYLGHQG ORGHOV :DOWHUYV PRGHO *RUGRQYVY PRGHO ORGLJOLDQL

Suggested Textbooks:

Financial Management: Text and Problems by M Y Khan & P K Jain, Publisher: TMH, New Delhi.

Financial Management Theory & Practice by Prasanna Chandra, Publisher: TMH, New Delhi.

Financial Management by | M Pandey, Publisher: Vikas Publishing House, New Delhi.

Advanced Financial Management by Dr. Mahesh Abale & Dr. Shriprakash Soni, Himalaya Publication House
JLODQFLDO ODQDJHPHQW E\ 5DYL .LVKRUH 3XEOLVKHU 7D[PDQYV
Financial Management by C. Paramasivan, T. Subramanian, New Age

Financial Management by Dr. Anil Kumar Dhag@liley India

Noohs~whpRE

Suggested Reading:
1. Financial Management: Theory & Practice by Eugene F. Brigham, Michael C. Ehrhardt
2. Fundamentals of Financial Management by Van Horne, Publisher: Prentice Hall of India.

Semester |l FIN 610 MJ SE FIN - 01: Fixed Income Securities|

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
CO,\I;IJN161O REMEMBERING DESCRIBE the basic concepts of Fixed Income Securities.
COFIN 610 UNDERSTANDING UNDERSTAND the various types of securities traded in the fixed inc
MJ.2 market
COFIN 610 APPLY the knowledge of fixed income securities for diversifying
APPLYING . .
MJ.3 portfolio of investments.
COFIN 610 . . .
MJ.4 ANALYSING ANALY SE the economic outlook through yield curve analysis.
CO,\I;IJN561O EVALUATING EVALUATE the risk and returns of different Fixed income securities.
COI\IjIIJN6610 CREATING Devise the various investment strategies based on portfolio returns.

1. Introduction of Fixed Income Security and its Markets: Securities, Fixed Income Instruments, Government
Securities, Treasury Bills, Money Market Instruments, Corporate Bonds, and Asset Backed Securities, Market
Conventions, Market Regulation and the Role of Regulators. Sectoral Reforms and contemporary(&s2gs.

2. Returns, Valuation and Pricing of Fixed Income Securities Current yield, realized yield, Yield to maturity,
Valuation & pricing of Plain Vanilla Bond on coupon date, Valuation & pricing of Plain Vanilla Bond in between coupon
dates, Day Count Convention, Clean Price & Dirty Price, Valuation of a zetpon Bong Valuation of Bond with
Embedded option. (9+2)

3. Risk Identification in Bonds: 9RODWLOLW\ DVVRFLDWHG ZLWK %RQG ODUNHW "Xl
Duration, Effective Duration, Convexity, and Immunization (8+2)

4. Investment Strategies for Fixed Income SecuritiesOptimizing Portfolio Returns, Laddered Maturity Portfolio,
Barbell Investing, Matched Asset Program, Discount Bond Investing, Premium Bond Investing+2)

5. Yield Concepts and Term Structure Theories:Price Yield Relationship, Term Structure of Interest rates & Yield
Curve, Shape of the yield curve, Term Structure Theories, Analysis of the Yield curve (7+2)

Suggested Books:
1. Investment Trends and Turning Pointdartin J. Pring.
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2. Valuation, Risk Management and Portfolio Strategies (The Wiley Finance Seties)el Martelline,
Philippe Priaulet, Stephane Priaulet.

3. The Handbook of Fixed Income Securitidsrank J. Fabozzi, Steven V. Mann

4. Fixed Income Securitie®r Varsha Nerlekar (Himalaya Publication)

Suggested Reference Books:

1. Choudhry, M. (2010). Introduction to Bond Markets. UK: John Wiley & Sons.

2. Fabozzi, F. J. (2016). Bond Markets, Analysis, and Strategies. USA: Pearson Education.

3. National Stock Exchange of India. (2009). FIMMINSE Debt Market (Basic) Module. Mumbai: NSE.

4. Sen, J. & Apte, A. (2013). Fixed Income Markets in India: Investment Opportunities for You. India: Shroff
Publishers & Distributors.

Semester |l FIN 611 MJ SE FIN - 02: Personal Financial Planning

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COFIN 611 MJ1 REMEMBERING UNDERSTAND the need and aspects of personal financial planning

COFIN 611 MJ2 UNDERSTANDING | Describe the investment options available to an individual

COFIN 611 MJ3 APPLYING IDENTIFY types of risk and means of managing it
COFIN 611 MJ4 ANALYSING DETERMINE the ways of personal tax planning

COFIN 611 MJ5 EVALUATING EXPLAIN retirement and estate planning for an individual
COFIN 611 MJ6 CREATING CREATE a financial plan for a variety of individuals.

1. Introduction to Financial Planning: Need for Financial Planning, Assessing personal and financial goals, needs and
priorities, attitudes and expectations and risk tolerance level, Personal Financial Planning Process, Preparation of Persol
Budget, Personal Financial Statements, Respoitigbibf a Financial Planner, Time Value of Money, KYC, PAN &
AADHAR (3+2)

2. Investment Planning: Introduction to Investment Planning, Investment Criteliguidity, safety and Profitability,
Investment vehicles (Gold, Bonds, Equity, FD, Insurance, MFs, ETFs, Post Office Savings, Real Estate etc.), Risk an
Return associated with these investmentsiuR comparison over a period of time from different asset classes,
Investment strategies, Mutual Funds as Investment VeBjpéeial focus on SIP, STP, and SWP, NFOs, Trading in
Commodities, Derivatives and F&Os, Crypto currency, Creating an Investrogfili®, Awareness of miselling in
investment products. (8+2)

3. Risk Analysis, Insurance Planning and Debt:Risk analysis, Concept of lortgrm risk, Insurance decisions in
personal financial planning, Types of insurance cowsortality, health, disability, property and liability, ULIPs and
Term Plans, Credit Card Financing, Types of Consumer and Home-lamsbhsind risk, Credit Score.  (8+2)

4. Tax Planning: What is Tax Deduction? Tax Deductions under the Section and respective Subsections of : 80C, 80D,

80E, 80G, 80 I, Sections 80 JJA, 80QQB, 80RRB, 80TTA, 80U and other relevant sections, Direct Tax Code (DTC),

Taxation impact on different investment optipRersonal tax planning under New v/s Old regime, Filing IT Returns.
(8+2)

5. Retirement Planning and Estate Planning:Wealth creation, retirement planning for an individual, Pension Plans,
Provident Fund, Gratuity, Life Insurance Plans., General Insurance Plans, Reverse Mortgage Plans, Senior Citize
Schemes, What is Estate? Who needs Estate Planning? Transferringdassetdife time, Power of Attorney,
transferring assets post death.g., Nominations, Will, and Creating Trusts. (8+2)

**Notes:
1. The weightage in the question paper shall be as follows: Numerical problems / Cases: 40% & Theory: 60%
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2. Formats of documents to transfer assets should be discussed

3. Numerical problems on the following should be taught;

a) Time Value of Money: Compounding, Discounting, Annuities, Sinking Fund, Perpetuities
b) EMI calculation on loans

Suggested Books:
1. Basics of Personal Financial Planning Insurance Education Series by NIA, K C Mishra, Steward Doss, Cengage
Delmar Learning India Pvt. Ltd.

Suggested Reference Books:

1. Introduction to Financial Planning, Indian Institute of Banking & Finance

2. Personal Financial Planning Theory and Practice, Kaplan Schweser

3. Personal Finance, E. Thomas Gorman and Raymond E. Forgue, SoWesestn Cengage Learning.

4. Fundamentals of Financial Planning, Michael Dalton, Joesph Gillice, James Dalton and Thomas
Langdon, Money Education

5. Personal Financial Planning, Benedict Koh Wai Mun Fong, Pearson

6. Personal Financial Planning, Lawrence J. Gitman, Michael D. Joehnk, Cengage NOW.

Semester |l FIN 612 MJ SE FIN - 03: Securities Analysis & Portfolio Management

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COEIIJN1612 REMEMBERING REMEMBER various concepts of investments, Bonds.
COFIN 612 UNDERSTANDING EXPLAIN various theories of Investment Analysis and Portfq
MJ.2 Management.
COFIN 612 CALCULATE risk and return on investment using various concy
APPLYING .
MJ.3 covered in the syllabus.
COFIN 612 S .
MJ.4 ANALYSING ANALYZE and DISCOVER intrinsic value of a security.
COI\IjIIJN5612 EVALUATING EVALUATE various investment options.
COI\IjIIJN6612 CREATING DESIGN/ CREATE optimal portfolio.

1. Introduction & Concepts: Investment: Meaning, nature & objectives, Investments Vs. Speculation & Gambling,
Investment Process, Investment Environment, Investment avenues: Marketable & Non marketable financial asset:
Portfolio Management: Meaning, attributes, significance and process édli@okManagement, Portfolio manager and

his role. (3+2)

2.Risk & Return Analysis: Risk & Return: Meaning and Elements of Risk & Return, Measurements of Risk & Return,
Relationship between risk and return. Fundamental Analysis: Economy analysis, industry analysis and company analysi
weaknesses of fundamental analysis. Technical Aisalgeaning, Tools of technical analysis, Technical Analysis vs.
Fundamental Analysis. Efficient Market Theory: Meaning. Forms of Market Efficiency, Efficient Market Hypothesis vs.
Fundamental & Technical Analysis. (8+2)

3. Valuation of bonds and sharesBond Valuation: Meaning, Types, Bond Prices, Bond Return, Risks in Bonds. Equity

Valuation: Meaning, Concept of Present Value, Share Valuation Models, Multiplier Approach to Share Valuation.
(8+2)

4. Portfolio Analysis & Selection: Concept of portfolio and portfolio management: Meaning, Types of Portfolio Risks,

Diversification of Risks, Selection of Optimal Portfolio. Markowitz Portfolio Selection Model: Efficient set of portfolios,

Optimal Portfolio selection, Limitations of theddel. Capital Asset Pricing Model (CAPM): Meaning, Assumptions &

Limitations of CAPM. Sharpdhe Single Index Model: Measuring security risk & return, Measuring Portfolio Risk &
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Return. Factor Models and Arbitrage Pricing Theory: Arbitrage Pricing Theory and its principles, Comparison of
Arbitrage Pricing Theory with the Capital Asset Pricing Mode. (8+2)

5. Portfolio Revision & Evaluation : Portfolio Revision: Meaning and need of Portfolio Revision, Constraints in
Portfolio Revision, Revision Strategies, Portfolio Evaluation: Meaning and need of Portfolio Evaluation, Evaluation
Perspectives, Measuring Portfolio Returns & Risk Adjusted Return (8+2)

Suggested Text Books:

1. Investment Analysis and Portfolio Management, Chandra, Prasanna (Tata McGraw Hill Publishing Co. Ltd.)

2. Securities Analysis & Portfolio Mgmt., V A Avadhani, Himalaya Publications Security Analysis and Portfolio
Management, S. Kevin, PHI Learning Pvt. Ltd.

3. Investment Analysis & Portfolio Management, Ranganathan & Madhumathi, Pearson Education Pvt. Ltd.

Suggested Reference Books:

Security Analysis and Portfolio Management, Fischer DE & Jordan R J, Prentice Hall.

Portfolio Management, Barua, S. K.; Raghunathan V; Varma, J R, Tata McGraw Hill Publishing Co. Ltd.
Investment Analysis and Portfolio Management, Frank K. Reilly and Keith C. Brown ,Thomson
Learning Modern Investments and Security Analysis, Fuller R J; Farrel JL ,McGraw Hill

Investment Management, V.K. Bhalla, S. Chand& Co.

Security Analysis & Portfolio Management, S. Bhat, Excel Books

Security Analysis and Portfolio Management, Punithavathy P., Vikas Publishing Security Analysis and
Portfolio Management, A.P. Dash, I.K. International

© Nk wNPRE

Semester Il FIN 613 MJ SE FIN - 04: Fundamentals of Insurance & Practices

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
CO,\I;IJN1613 REMEMBERING RECALL the various terms related to Insurance.
COFIN 613 UNDERSTANDING Explain .r|sk management in insurance and understanding of the insy
MJ.2 mechanism.
COFIN 613 APPLY the knowledge of current information, techniques and practic
APPLYING ) ) S
MJ.3 all of the major business disciplines.
COFIN 613 . .
MJ.4 ANALYSING ANALYZE and USE risk management techniques.
COFIN 613 EVALUATING FACILITATE thg compliance required for acquiring the policy ¢
MJ.5 settlement of claims.
CO,\I;IJN6613 CREATING DESIGN the life insurance cover strategy for clients.

1.

Introduction to Insurance: Historical perspective, Conceptual Framework and Meaning of Insurance, Nature and
Scope of Insurance, Classification of Insurance Business, Types of Insurhifeek General, Regulatory Body in
Insurance IRDA and its role, Ethics in the Insurance Isthy (5+1)

. Life Insurance: Terminologies in Life Insurance, Structure of Indian Life Insurance Market, Term Insurance, Life
Insurance ProductsEndowment Policy, Whotkife Policy, Child Policy, Unit Linked Insurance Policy and other
relevant products, Types of Risks and Chamastics of Insurable Risks, Perils, Hazards and Life Insurang@®+1)

General Insurance: How General insurance works, Advantages of General insurance, Types of General Insurance,
Principles of Insurance, Insurable interest, Subrogation and Contribution, General Insurance Products in India. Risl
Management Techniques: Risk avoidandgisk reention- Risk reduction and contraelRisk financing, Difference
between Insurance and Assurance, Roll of the actuary. Insurance Contract: Meaning and Fundamental principles
insurance contract, Types of insurance contract, Vadidrance contract, Features of insurance contracts, Reinsurance:
foundation of reinsuranceforms of reinsurance. (8+1)
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4. Health & Motor / Vehicle Insurance: : Health Insurance - Definition of Health and Determinants of Health, Factors
affecting the health systems in India, Evolution of health insurance in India, Types of Health Insurance Schemes |
Policies in India, difference between Health Insurance and #latih InsuranceMotor / Vehicle Insurance -
Meaning and Definition, Types of motor vehicle insurance, Advantages of Motor insurance, what motor insurance
covers, Types of Motor Policies, India Motor Tarif2018.Third party Insurance, Legal aspects of Thpatty claims,

Frauds in Motor Insurance (9+1)

5. Underwriting & Claim Settlement: Meaning of Underwriting, Underwriting Process, Underwriting Considerations,
Renewals, Lapse and Claims. Meaning of claim and Importance of settling claims, limitations or notice of loss, Claims
Settlement process, Investigation and assesstfeutveyorsand loss assessotClaim forms £Loss assessment and
claim settlementimportant Aspects in ansurance claimtcategories of claintDischarge vouchersPost settlement
action + Selvage + Recoveries + Disputes related to claim& Other disputes resaiion mechanisms. Grievance
Redressal Mechanism: Consumer courts, Ombudsniategrated Grievance Management System (IGMShe
Insurance Ombudsman. (9+1)

Suggested Text Books:

Insurance and Risk Management, P. K. Gupta, Himalaya Publishing House
Insurance, Principles and Practice, S. N. Mishra, S. B. Mishra, S Chand

Principles of Insurance Management, Neelam Gulati, Excel Books

Legal & Regulatory Aspects of Insurance by NIA

Elements of Actuarial Science by NIA

Insurance Business Environment & Insurance Company Operations by NIA
Principles of Risk Management and Insurance, George Rejda, Pearson Publication.

NooohMwNPRE

Suggested Reference Books:
1. General Insurance Guide, Dr. L.P.GUPTA.
2. Indian Insurance Industry, Transition and Prospects, D.C. Srivastava, Shashank Srivastava, New Centur

Publications.
Semester llI FIN 614 MJ SE FIN - 05: Digital Banking
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COFIN 614 MJ1 REMEMBERING REMEMBER various concepts and products in Digital Banking
COFIN 614 MI2 UNDERSTANDING Egr?kl]ﬁgl;N and understand the significance and development of Di
COFIN 614 MJ3 APPLYING COMPARE and contrast the Branchless Banking and Traditional Bar
COFIN 614 M4 ANALYSING (i‘\l/izvfz( WKH SD\PHQW V\VWHP RI GLJLWD
COFIN 614 MI5 EVALUATING EVALUATE the Role of digital banking and emerging technologieg
economic development.
COFIN 614 MJ6 CREATING CREATE a holistic digital transformation strategy for a bank.

1. Introduction to Digital Banking: Concept, Advantages, Products, significance, development of digital Banking,
Distinct Functionaries/Dimensions of a Digital Bank, Customer Education for Digital Banking, Role of digital
banking in economic development, Financial Inclusion. (6+1)

2. Digital Banking Products: ATMs, Instant Money Transfer Systems, Proprietary, Brown Label and White Label
ATMs, ATM Network Planning+Onsite / Offsite, Security and Surveillance of ATM Sites, Cash Deposit Machines
: Overview, Features, CDM Network PlanningOnsite / Offsite and i@fitability of CDMs, Mobile Banking:
Overview and Brief History, Product Features and Diversity, IMPS, Profitability of Mobile Banking, Risk

120 Page



Management and Frauds, Internet Banking : Product Features Corporate and Individual Internet Banking, Integratiol
with eCommerce Merchant sites, Back End Operations and Technology. (8+2)

Branchless Banking: Objectives, Introduction, Financial InclusiofiLogic and logistics, Vehicles for Financial
Inclusion, Business Correspondents / Business facilitators, Digital Banking Products for Financial Inclusion, Payment
Banks, Fintech Companies. (8+1)

. Payment SystemOverview of global and domestic payment systems, Immediate Payment Service (IMPS), National

Unified USSD Platform (NUUP) and UPI, Participants in UPI, Benefits to Participants, National Automated Clearing
House (NACH) Aadhaar Enabled Payment System (AERSJYC , Cheque truncation System (CTS) , National
Financial Switch (NFS) , ATM, RTGS , NEFT, ECS, MICR. (8+2)

Innovation and Banking: Innovative Technologies in Banking: Artificial Intelligence, Machine Learning, Big
Data, Block Chain, Forex Settlement. (8+1)

Suggested Books:

1. Digital Banking £Indian Institute of Banking and Finance

2. The Digital Banking RevolutiotLugi Wewege

3. Digital Bank : Strategies to Launch or become a Digital BaBkris Skinner

Suggested Reference Material:

1. Banking Beyond Banks and Money : A guide to Banking Services in Twenty first Ceflaglo Tasca, Tomaso
Aste, Loriana Pelizzon, Nicolas Perony

2. www.rbi.org.in

Semester |l FIN 615 MJ SE FIN - 06: Direct Taxation

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursexFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COFIN 615 . : . ) :
M1 REMEMBERING REMEMBER various basic concepts / terminologies related Direct Tax
CO,\I;IJN2615 UNDERSTANDING | EXPLAIN how tax planning can be done.
COFIN 615 CALCULATE Gross Total Income and Income Tax Liability of
APPLYING i .
MJ.3 individual assesseef all income heads.
COFIN 615 ANALYSING ANALYSE Permissible exemptions and deductions from income u
MJ.4 Income Tax Act.
COFIN 615 EVALUATING EVALUATE the tax liability and benefits of possible exemptions un
MJ.5 Income Tax Act.
CO’\I;IJN6615 CREATING DESIGN / DEVELOP / CREATE tax saving plan.

1. Introduction: Basic definitions and concepts: Direct Tax, Indirect Tax Income, agricultural income, EESessee
assessment year, previous year, gross total income, total income, maximum marginal rate of tax; Residential statu
Scope of total income on the basis of residential status Exempted income under section 10, New V/S Old Income Ta
Regime. (8+1)

2. ,QFRPH XQGHU WKH +HDG 26DODULHYVY" QHZ DPHQGPHQWYV RI )LQDQFH

IURP +RXVH 3WRdaiAdJoVsdlary, Basis of charge of salary income, different forms of salary, different
forms of allowances, perquisites, permissible deductions from salary income, tax treatment of provident fund (Basis

of charge, property income not charged to taxpgotation of income from let out house property andeetupied

property.

(7+2)
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3. ,QFRPH XQGHU WKH +HDG 33URILWY DQG *D(teRisiorRaf té& avtlit @epovt 201 :G 3 U
Computation of profit or gain from business and profession (expenses expressly allowed as deduction; genere
deductions; expenses specifically disallowed) basis of charge; chargeable incomes; specific deductinhapamou
deductible. (8+1)

4, ,QFRPH XQGHU WKH +HDG 3&DSLWDO &DISQWhesaBagWrapital GaR XBastsby
charge, important definitions like Capital Asset, Short Term Capital Asset, Long Term Capital Asset, Transfer of
Capital Asset, Short Term Capital Gain dmehg-termCapital GainDQG WKHLU FRP S X W D Wrcehigs 32 WK
&KDUJHDEOH 8QGHU WKH KHDG 32WKHU 6RXUFHV" 6HFWLRQ '"HG X F\
(Sec 58), Bond Washing Transactions and Dividend Stripping 9% (8+1)

5. Net Taxable Income and Certain other PointsComputation of net total income based on 5 heads, carry forward
and sefoff of losses and deductions under Sec. 80, Computation of Income Tax Liability, Advanced Payment of Tax,
TDS, Tax Planning & Tax Evasion, Income Tax Returni|liag of ITR. (6+3)

Note:
* Assessment year will be assessment year applicable for running financial year. For example if
exams are in November 2025, then A.Y.2@8would be applicable.

Suggested Books:

1. Direct Taxes, Ravi Kishore

2. Direct Taxes, J.P. Jakhotiya

3. Digital Bank : Strategies to Launch or become a Digital BaBkris Skinner
4. Direct Taxation, Dr. Pradip Kumar Sinha

Suggested Reference Material:

1. Students Guide to Income Tax, Dr. Vinod Singhania (Taxmann)
2. Income Tax Law and Practices, V.P. Gaur, D.B. Narang, Puja Ghai& Rajiv Puri (Kalyani Publication)
3. BWXGHQWVY +DQG %YRRN RQ ,QFRPH 7D[ 7 1 ODQRKDUDQ * 5 +DULI
Semester I FIN 617 MJ SE FIN - 07: Financial Reporting
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE

CO# ABILITIES COURSE OUTCOMES
COI\IjIIJN1617 REMEMBERING DESCRIBE the basic concepts related to Financial Reporting
COI\IjIIJN2617 UNDERSTANDING EXPLAIN in detail, the Accounting Standards
COFIN 617 APPLYING APPLY the Accounting Standard while preparing the Finan

MJ.3 Statements
COI\IjIIJN4617 ANALYSING ANALYSE the Corporate Financial Statements the situation
COI\IZIJN5617 EVALUATING EVALUATE the compliance and quality of financial reporting.
CO,\'ZIJNGGN CREATING DESIGN / CREATE financial report of a firm

1. Financial Statements Preparation Framework Purpose and Scope of Financial Statements, Users of Financial
Statements, Underlying Assumptioi$soing Concern, Consistency and Accrual, Qualitative Aspects of Financial
StatementstUnderstandability, Materiality, Faithful Representation, Substanas BGerm, Neutrality, Prudence,
Completeness. (8+1)

2. Preparation of Corporate Financial Statements:Division Il of Schedule Il of the Companies (Amendment) Act,

2015 +Part |: Balance Sheet and Statement of Changes in Equity, R&tdtement of Profit and Loss and Notes to
Financial Statements. (8+1)

122| Page



Presentation of Items in Financial Statements and Revenue Recognition using relevant Indian Accounting
Standards (AS): ,QG $6 33UHVHQWDWLRQ RI )LQD{PpMLMW HEPMIWHR H & WK ) OR
S$FFRXQWLQJ 3ROLFLHV &KDQJHV LQ $FFRXQWE @IWH WL PWDHD\Q B IQOB0 ( ¢
INd AS115+35HYHQXH IURP &R QRPUHLDNW ZLWK &XVW (8+1)

Reporting of Assets, Liabilities and Disclosures in Financial Statements using relevant Indian Accounting
Standards (AS):, QG $6 3, QYHQWRULHV™ ,QG $6 S3URSHUW\ 30DQW DQG (
, QG $6 3, PSDLUPHQW RI $VVHWV" ,QG $6 3, QWDQJLEOH $VVHWV’

s33URYLVLRQV &RQWLQJHQW /LDEWVLWLGE $OGC &FUQLQINQIHI$VEKD L
32SHUDWLQJ 6HJPHQWYV’ (8+1)

Miscellaneous Issues in Financial ReportingReporting of Financial Instruments, Value Added Statements,
Corporate Social Responsibility Reporting. (8+1)

Suggested Books:

1.

2
3.
4

o

Advanced Accountancy, Shukla Grewal, S. Sultan Chand & Co.

. Financial Accounting: Reporting and Analysis, Stice

Financial Reporting and Management Accounting, Bruns

JLODQFLDO ODQDJHPHQW 3UDVDQQD &KDQGUD ,QGLDQ $FFRXQWLQJ 6
Publications

Financial Management, Khan and Jain

6. Corporation Finance, S. C. Kuchhal
Semester |l FIN 618 MJ SE FIN - 08: International Finance
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursexFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
CO,I\:/II\I]\I1618 REMEMBERING RECALL the basic concepts associated with international finance.
COFIN 618 UNDERSTANDING EXPLAIN t_he various the.concepts related to Foreign Exchange Mal
MJ.2 its transactions and Taxation Systems
COFIN 618 APPLY concepts of international exchange markets and exchange r4
APPLYING L
MJ.3 currency convertibility
COFIN 618 ANALYZE the role of exchange rate and credit rating agencies, for
MJ.4 ANALYSING exchange transactions, taxation system, Receivables and cash mang
) in International financial market.
COFIN 618 EVALUATE the International Monetary Fund, World Bank, credit rat
M5 EVALUATING agencies, foreign exchange, foreign exchange transactions, taxation g
) Receivables and cash management in International finance.
COFIN 618 CREATE the investment/ business plan by adopting various internaf
CREATING X
MJ.6 finance concepts

1.

Introduction to International Finance: Meaning/Importance, Scope, Globalization of the World Economy, Goals

of International Finance, Structure and participants of the global financial system, Functioning of the global financial
system in the globalization process, Emerging Challenges innatienal Finance, Evolution of International
Monetary System, International Financial Institutions: International Monetary Fund, World Bank. International credit
rating agencies (9+1)

Introduction to Foreign Exchange Markets: Structure of Foreign Exchange Markets, Types of Transactions and
Settlement Date, Exchange Rate Quotations and Arbitrage, Interest Rate Parity, Purchasing Power Parity and Fishe
Parity, Forecasting Exchange Rates: Efficient Market Approach, Fundampptalch, Technical Approach, Global
Financial Markets and Interest Rates , Concept and types of currency, Convertibility of currency, Exchange rate: the
nature, types and regimes, Demand and supply of fooeigency. (8+1)
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The transactions on the international foreign exchange marketSpot transactions, forward contracts, Future
transactions, Swap transactions, option transactions, Transaction Exposure and Types, Foreign bonds marke
Eurobonds market, Types of Bonds, floating Rate Notes (FRNs), Deep Discount Bonds, Zero CoupobiBainds,
Currency Bonds, and Equity related Bonds, Procedure for Bonds Issues. (8+1)

Taxation Systems and Legal Aspectdnternational double taxation and the ways of its regulation, Tax evasion,
Definition of Money Laundering, organization of money laundering procedure: stages and methods, Monitoring,
International cooperation in dealing with money laundering: the ediai#ist of legal framework, The functions and
activity of the FATF. (6+1)

International Receivables and cash managemenforeign exchange risk, Tlssence and types of currency risks,
Risks of making decisions about foreign direct investment, Political risk, International Financial Reporting Standards
(I.LF.R.S) and Indian Accounting Standards (I.A.S) on foreign transactions, Foreign Exchangeé€ltladeest in

India, SWIFT, CHIPS, CHAPS. (9+1)

Suggested Textbooks:

~NOo o WDN PP

. International Finance by Rajiv Srivastav, Oxford University Press

. International Financial Management by P.G. Apte 2010 Ed.

. International Financial Management by Vyuptakesh Sharan

. International Financial Management by S.P. Sriniwasan

. International Finance by Mauric Levi, Keith P. (2013 Edition)

. Foreign Exchange, International Finance, Risk Management by A.V. Rajwade
. Currency Exposures and Derivatives by A.V Rajwade

Suggested Reference Book:

1.
2.
3.
4,

6.

International Finance, by Maurice Levi, 5th edition, Mc Graw Hill
International Financial Management by Jeff Madura; 2008, Cengage Learning
International Financial Management by Eun and Resnick, 4th edition Tata McGraw Hill
International Economics by Carbaugh 11th Edition, Cengage Learning.
3DXO 5 .UXJPDQ DQG ODXULFH 2EVWIHOG PP, QWHUQDWLRQDO (FRQRPL
Multinational Financial Management by Alan Shapiro, 9th Ed, Wiley

Semester IV FIN 653 MJ SC FIN - 02: Financial Markets and Banking Operations

3 Credits LTP: 2:1:1 Subject Core (SC) CoursexFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COFIN 653 MJ REMEMBERING RECALL the str_ucture a_nd co_mponents of Indian financial system thr
1 banking operations & Financial Markets.
COFIN 653 MJ UNDERSTANDING _UNDERSTAND the concepts of financial markets, their working
2 importance.
COFIN 653 MJ ILLUSTRATE the working and contribution of Banks and NBFCs to
APPLYING .
3 Indian Economy.
COFINfSS MJ ANALYSING ANALYZE the linkages in the Financial Markets.
COFIN5653 MJ EVALUATING EXPLAIN the various banking and accounting transactions.
COFINéSSS MJ CREATING DEVELOP necessary competencies expected of a finance professiq
1. Basic Concepts of Indian Financial SystemStructure and Components: Indian financial system in India, Role of

financial system in economic development. Introduction to financial Institutibi&anking + Non-Banking
Institutions. Role and Functions of Banks and their Contribution to Indian Economy. Introduction to Financial
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Markets, Functions and Classification. Money Market, Capital markets, Bond markets, Commodity markets, Money
markets, Derivatives markets, Futures markets, Foreign exchange markets, Crypto currency marke)

. Money Market: Structure and components: Participants in Indian Money Market, Money Market Instruments,

Structure of Money Market, Role of central bank in money market; Players in the Indian Money Market, The reforms
in Indian Money Market. (7+2)

. Capital Market: Components & Functions of Capital Markets, Primary & Secondary Market Operations, Capital

Market Instruments Preference Shares, Equity Shares, Moting Shares, Convertible Cumulative Debentures

(CCD), Fixed Deposits, Debentures and Bonds, Global Diepgpseceipts, American Depository receipts, Global
Debt Instruments, Role of SEBI in Capital Market. Startup fund raisinggel funding & venture capital, financing

schemes for new startups by the Government.

(7+2)

4. Banks and NBFCs:Types of Banks & NBFCs: Central Bank, Nationalized & @perative Banks, Regional Rural

Banks, Scheduled Banks, Private Banks & Foreign Banks, Mudra Bank, Small Finance Banks, Specialized Banks

NBFCs. Types of Banking: Wholesale and Retail Banking, imvest Banking, Corporate Banking, Private Banking,
Development Banking.

(7+2)

5. Concepts in Banking and Accounting of transactions:Accounting in banks, Electronic Banking, Role of
Technology in Banking servicesATM, NEFT, RTGS, IMPS, ECS, MICR, etc. Lending Practices, Principles of

Sound Bank Lending, Financial reporting and control.

Suggested Textbooks:

1. Indian Financial Services, M Y Khan

(7+2)

2. Marketing of Financial Services, Dr D Guruswamy

3. Financial Services in India, Avadhani, V. A. Risk and Insurance Concepts, P Perriasamy, M Veerasevalam Financia

services of India, Dr. D Guruswamy
4. Capital Markets & Financial Services, Anil Agashe
5. Financial services, M. Y. Khan

Semester IV FIN 660 MJ SE FIN - 09: Behavioral Finance
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COFIN 660 MJ REMEMBERING ENUMERATE the concepts and assumptions associated with tradit
1 and Behavioral finance.
COFIN 660 MJ UNDERSTANDING ILLUSTRATE the various _|mportant_ theories, heuristics & bia
2 associated with financial decision making.
COFIN 660 MJ IDENTIFY Behavioral factors that influence financial decision makin
APPLYING o
3 individual & corporate level.
COFIN 660 MJ ANALYSING ANALYSE th_e |mpl|cat|0ns of human psychology on financial decig
4 makers and financial markets.
COFIN 660 MJ EVALUATING INTERPRET various investment strategies based on theories of pe
5 & corporate Behavioral finance.
COFIN 660 MJ PLAN the systematic approach for efficient financial decisions taking
CREATING i
6 account Behavioral factors.

1. Introduction to Behavioral Finance: Traditional / Conventional / Standard View of Financial Marketsasic
concepts, assumptions & limitations; Financial Market inefficiencikesomalies & crisis; Evolution, objectives &

scope of Behavioral finance; Difference between Standard Finanah&vidral Finance.

(7+2)

2. Sources of Irrationality: External factors defining investors behaviedbemographic, Social, Economic, phases &
effect of Geomagnetic Storm on financial market; Types of investors; Investment-Gpaden & Bust Cycles, Fear
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& Greed in Financial Market and systematic investors sentiments, Portrait of an Individual Investor & Institutional
Investors, Implications of biases, Influence of Emotions (7+2)

3. Theories of Behavioral FinanceBounded Rationality & Cognitive Dissonance; Sadfrception; Prospect Theory &
Loss aversion; Risk aversion; Limit to Arbitrage & cost involved in arbitrage process; Model of limited Attention,
Framing, Mental Accounting. (7+2)

4. Biases theoriesHeuristics & its types; Sources & classification of biasksuristic drive & frame driven, cognitive
& emotional biases; Impact of different biases on investors; Nudge Theory; Characteristics of extremely successfu
investors. (7+2)

5. Corporate Behavioral Finance: Introduction, Corporate financial decision making: heuristics & biases affecting
behaviour during investment, financing & dividend decisions; Presence and absence of DividBhddé&d Day
behaviour, timing of corporate news/ announcement, insidentracorporate scandals. (7+2)

Suggested Textbooks:

Behavioral Finance: Psychology, Decisibtaking, and Markets", by Ackert and Deaves.
Understanding Behavioral Finance by Ackert

The Psychology of Investing by John R. Nofsinger, Pearson Prentice Hall, (4th Edition)
What Investors Really Want_earn the lessons of behavioral Finance, Meir Statman, McGiillw
Behavioral Finance by Shuchita Singh, Shilpa Bahl

ahrMwNPRE

Suggested Reference Book:

1. Handbook of Behavioral FinanceBrian R. Bruce Page 155 of 260 SPPMBA Revised Curriculum 2022NEP -
CBCGS & OBE Pattern

2. Behavioral finance Wiley Finance- Joachim Goldberg, Rudiger von Nitzsch

3. Behavioral financetPeter Dybdahl Hede

4. Behavioral FinanceAckert, L.F. & Deaves R

Semester IV FIN 661 MJ SE FIN - 10: Business Valuation

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COFIN 661 MJ1 | REMEMBERING RECALL concepts of value and valuation

COFIN 661 MJ 2 | UNDERSTANDING | EXPLAIN valuation process of business firms

COFIN 661 MJ 3 | APPLYING CALCULATE business value using different technigues

COFIN 661 MJ4 | ANALYSING EXAMINE special factors to be considered in business valuation

COFIN 661 M15 | EVALUATING ASSESS the value of the firm in the light of business environment
regulatory aspects

COFIN 661 M16 | CREATING DESIGN a structured business valuation model for business.

1. Overview of Valuation: What is value; Differentiate price and value; Who values businesses; Purpose of a valuation;
Principles of valuation; Definition of Standard of value (basis of valuation), Fair Market value, Fair value, Investment
value, Intrinsic value; Premise of valu@oing concern, Liquidation; Valuation process; Valuation standards

(7+2)

2.Income and Market Based Valuation Techniquesbiscounted Cash Flow Analysis (DCF); Comparable transactions
method; Comparable Market Multiples method; Market Valuation; Free Cash Flow to Equity; Dividend Discount
Model; Net Asset Valuation; Relative Valuation; Overview of Option Pricing Valuationsn@¥ical aspect of the
methods should be discussed) (6+3)

3.Asset Based and Theoretical Valuation ModeldDividend Discount Model; Net Asset Valuation; Relative Valuation;
Overview of Option Pricing Valuations (Numerical aspect of the methods should be discussed) (6+3)
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4. Advanced issues in Valuation:Valuation of tangible assets; Valuation of intangible assets (Patents, trademarks,
copyrights and licenses; Franchises; Brands etc.) (7+2)

5. Valuation during Mergers & Acquisitions: Merger and Acquisition Process, Regulatory Consideration, Due
diligence and calculation of the value of the company, Criteria for selection of method (7+2)

Note:
1. Atleast 2 Case studies with a detailed discussion on calculation of business valuation is expected.
2. The weightage in the question paper shall be as follows: Numerical problems: 40% & Theory:60%
3. Numerical problems on the following should be taught:
i.Discounted Cash Flow Method

ii. Comparable transactions method

iii. Comparable Market Multiples method

iv.Free Cash Flow to Equity

v.Dividend Discount Model

vi.Net Asset Valuation; Relative Valuation

Suggested Textbooks:

Corporate Value & Value Creation by Chandra and Prasanna, McGraw Hill

The Little Book of Valuation: How to Value a Company, Pick a Stock and P#8fitvath Damodaran
Parks- Principles and Practice of ValuatiatD.N. Banerjee

Business Valuation, Text & Cases: Pitabas Mohanty, Taxmann

Valuation Measuring and Managing the Value of Companies (Wiley FinatideKinsey & Co.

S

Suggested Reference Book:

1. Valuation by Registered Valuers under Companies Act 2013 & Insolvency and Bankruptcy Codeka0isl Garg

2. Corporate Professionals Business Valuation in IntB@yond the Numbers (2018)

3. Business Analysis and Valuation: Using Financial Statements, Text and Cases 3rd Edition by Krishna G. Palepu
Paul M. Healy ,Victor L Bernard

Semester IV FIN 662 MJ SE FIN - 11: Technical Analysis of Financial Markets

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursexFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COFIN 662 MJ REMEMBERING REMEMBER the conpepts, termmolog|es_, frameworks, tools, technig
1 and theories of technical analysis taught in the syllabus.
COFIN 662 MJ UNDERSTANDING UNDERSTAND the applications of tech.nlcal analysis and_ the variou
2 types of charts and the psychology behind a pattern and its formatio
COEIN 662 MJ MAKE PRACTICAL USE of the Theories, Models, Principles and
3 APPLYING Frameworks of technical analysis for estimating market prices of
different securities
COFIN 662 MJ ANALYSE AND FORECAST the market prices of securities in order
ANALYSING . ..
4 take and execute investment decisions
COFIN 662 MJ EVALUATING EVALQATE opportunities for Buy & Sale on the basis of technical
5 analysis
COFIN 662 MJ FORMULATE an ideal portfolio of investments with a combination of
CREATING ) .
6 wide number of securities

1. Introduction to Technical Analysis: Definition and Concept, Price discounts everything, Price movements are not
totally random, Technical Analysis: Basic Assumptions, Strengths and Weakness of Technical Analysis, Importance
of Technical Analysis, Dow Theoryintroduction, Principles of Dowheory, Significance of Dow Theory, Problems
with Dow Theory, Constructing and Interpreting Charts and the formation, evolving a Trading strategy based on
patterns. (6+2)
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2. Company Analysis Using Technical AnalysisUnderstanding various Charts: Bullish Trend, Bearish Trend, Price
Chart, Line Chart, Bar Chart, Japanese Candle Stick Chart, Point and Figure Chart, Candlestick Hattgrns
Harami, Piercing, Engulfing, Morning Star, Evening Star, Hammer, Inverse ldaramd Hanging Man, Chart
PatternstSupport and Resistance, Reversal Pattetdsad and Shoulder Formation, Inverse Head and Shoulder
Formation, Double Formations, Rounding Patterns, Rectangle Formation, Weduifos, Continuation Patterns
tTriangles, Flags and Pennants, Overall Decision Making for Purchase / Sale of Share of a Coiffpa)y.

3. Company Analysis Using Market Information: Volume and Open Interest, Concept and Calculation of Oscillators
from the data of five years prices, High, Low, Average Price, Simple Moving Averages, Exponential Moving
Averages, Rate of Change Indicators (ROC), Relative Strength Index, (RSI), MovinggAv€onvergence and
Divergence (MACD), STOCHASTIC, VWAP. (8+2)

4. Trading Strategies: Day Trading, Advantages of Day Trading, Risks Associated with Risk Day Trading, Strategies
for Day Trading, Momentum Trading Strategies. Elliot Wave Theory, Elliot Walroduction, Fundamental
Concept, After Elliott. (5+2)

5. Trading Psychology and Risk Managementtntroduction and Components of Risk Management, Stop Loss, Analyze
Reward Risk Ratio, Trail Stop Loss, Booking Profit, Uses of Stop Loss, Qualities of Successful Trader, Golden Rules
of Traders, Do's and Don'ts in Trading, Rules to Stop Losing Money @igabe Right Market to Trade, Importance
of Discipline in Trading, Efficient Market Theory. (8+2)

Suggested Textbooks:

1. Technical Analysis of financial markets: A comprehensive guide to trading methods & appliggkdmsJ. Murphy
2. Technical Analysis Explained: The Successful Investor's Guide to Spotting

3. Investment Trends and Turning Poindartin J. Pring.

4. Technical Analysis of Stock Trends, 8th EditidRobert D. Edwards, John Magee, W. H. C. Bassetti

5. Technical Analysis for Indian Financial MarketShriram Nerlekar, Ashish Kelkar

Semester IV FIN 663 MJ SE FIN - 12: Risk Management
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COFIN 663 REMEMBERING [_)ESC.RIB.E various concept associated with risk management
MJ.1 financial risk management.
COFIN 663 , N
MJ.2 UNDERSTANDING EXEMPLIFY the financial risk management processes, frameworks
COFIN 663 APPLYING DETERMINE the various building blocks of risk management system
MJ.3 strategies.
COFIN 663 . . : . . .
MJ.4 ANALYSING CLASSIFY various risks associated with enterprise, banks, insuranc
COFIN 663 EVALUATING FORMULATE the strategies to overcome with currency risk, credit
MJ.5 interest rate risk, legal risk, asset liability risk, liquidity risk etc.
COFIN 663 CREATING FORMULATE the strategies to manage currency risk, credit risk, intg
MJ.6 rate risk, legal risk, asset liability risk, liquidity risk etc.

1. Basics of Risk ManagementDefinitions - Risk and uncertainty, Types, level & Impact of risk on organizations,
Principles of risk management, Importance of risk management, Risk management process and framework. Financi
Risk Management: Concept, Importance, Scope, Process ofifthaisk management. (5+2)

2.Risk & Volatility Measurement: Rate and price in determination of risk, Factors that impact financial rates and price:
Interest rates, Foreign Exchange Rates, Commodity Price, Operational Risk; Market Data Analysis, Probability anc
distributions of asset prices, Modeling Risk Factoosicept and computation of Vaka¢Risk, Calculating portfolio
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risk of more than one Assets. Historical simulation & multifactor VaR, Marginal and relative VaR. Different measures
of volatility such as EWMA, ARCH & GARCH processes, volatility clusters and the issue of time varying volatility
& issue of time aggregatin (8+2)

3. Risk Management In Banking: Risk management structure in bank, Credit risk, liquidity risk, interest rate risk,
counterparty risk, market risk, environmental risk, currency risk, legal & regulatory risk, rating risk, pricing risk &
capital allocation risk, loan review, NPA managemedasel committee norms for banking, Risk in investment
banking, financial risk management using derivatives and insurance. (7+2)

4. Risk Management for Enterprise:concept, scope, enterprise risk, approaches for corporate risk management, ERM,
Types of enterprise risk: technology risk, business strategy risk, legal and regulatory risk, product liability risk. Risk
Management In Insurance: Functions & Types of ri8ktuarial Risk, Asset liability risk, risk and capital,
management of underwriting risks, investment risk, Investment management by insurers, investment risk managemel
framework & policies. (7+2)

5. Credit Risk Basics: Probability of Default, Credit ratings & Transition Matrix analysis, Contingent claim approach
and the KMV Model, Credit Risk Management and Credit VaR. Currency risk analysis: Currency risk analysis in
global investing, interest rate parity (covered andovered), yertarry trade syndrome, risk environment in Indian
Forex markets, forwards and nateliverable forwards, crossurrency risk analysis (8+2)

Suggested Textbooks:

1. Corporate Financial and Risk ManagemeNersesian, Roy L. Jaico Publishing House

2. Financial Risk Management: A Practitioner's Guide to Managing Market and CreditRiske L. Allen
3. Modern Corporate Risk Management: A Blueprint for Positive Change and Effectiveness by Koller

Suggested Reference Book:

1. Investment Science. Luenberger, Oxford University Press, 1998

2. Options, Futures and other Derivatives, John Hull, 7th Edition, Prentice Hall, 2008

3. An Introduction to Market Risk Measurement by Dowd, Kevin, John Wiley & Sons.

4. Risk Management and Financial Institutions by Hull, John C., Pearson, Prentice Hall, 2007 Measuring Market Risk by
Dowd, Kevin, John Wiley & Sons, 2005. Value at Risk by Jorion, Philippe, McGraw Hill.

5. Beyond Value at Risk, by Dowd, Kevin, John Wiley & Sons Mastering Value at Risk ,Butler, Cormac, Financial Times
Prentice Hall Risk Takers, Marthinsen, John, Pearson Prentice Hall, 20096.

Semester IV FIN 664 MJ SE FIN - 13: Rural and Micro Finance

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE COURSE OUTCOMES

ABILITIES
COFIN 664 MJ 1 REMEMBERING DEFINE the_ key _concepts of Microfinance and other terms associate(
rural and micro finance.

EXPLAIN the relevance of Microfinance and how its work towards r

COFIN 664 MJ 2 | UNDERSTANDING
development.

USE of micro finance, microfinance models and their contribu

COFIN 664 MJ 3 APPLYING towards, Economic growth, poverty elimination, women empowerr]
and gender equality.
COFIN 664 MJ 4 ANALYSING ANALYZE the linkage between MFIs and Rural development

EVALUATE the significance of the microfinance institutions & Seklp

COFIN 664 MJ 5 EVALUATING
Group for rural development

COFIN 664 MJ 6 CREATING CREATE/DEVELOP models, cases and plans related to micro finan

1. Overview of Microfinance: Background, Concept, Fundamentals of Microfinance, Characteristics of Micro Finance,
Microfinance & Banking, The Grameen Bank, Microfinance &Micro Credit, Microfinance 1. NGOs, Channels of
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Microfinance, Microfinance & Rural DevelopmerRRole of MFIs and Rural credit, Types of rural Credit Poverty
Microfinance and Economic Welleing ,Microfinance & Women Empowerment, Financial Inclusion. (5+2)

2. Microfinance Lending Models and its Financial & other Products: Microfinance Delivery Models and Banks
Linkages Programme MFI Group Lending Model, MFI Individual Lending Model, MFI Loan Products & Related
Issues, MFI Savings & Saving Products, Remittances, MFI Micro insurance. (8+2)

3. Microfinance Service Providers and Microfinance Institutions: Governance and the Constitution of the Board of
Various Forms of MFIs in India, Intermediaries for Microfinance, Commercialization of Microfinance Institutions,
Challenges to Microfinance Institutions. (7+2)

4. Microfinance & Self Help Groups: Meaning of SHGs, Pattern of their Functidfsnding Agencies of these SHGs
Provisions under SHG$Savings, Credit, Marketing & Insurance, Financial & Social Inclusion through SHGs, SHGs
and entrepreneurship development, NABARD and SHGSHGS & Bank Linkges - SHGs and Training
Programmes, SHGs and Economic Empowerment, Role of SHGs in Poverty allevizdses related to Indian
Context. (7+2)

5. Issues, Trends and Strategic alliances in MicrofinanceEmerging issues in Microfinance, Recent Trends in
Microfinance, Microfinance & Sustainable Development, Role of Technology in Microfinance, Microfinance &
Gender equality, Impact of Microfinance on Women empowerment. (8+2)

Suggested Textbooks:

1. Microfinance in India by K G Karmakar, March 2008Sage Publication Private Ltd.

2. Macro Dynamic of Micro Finance Daniel Lazar P. Natarajan Malabika Deo Excels Books 2010

3. The Economics of Microfinance by Jonathan Morduch and Beatriz Armendariz

4. Micro Finance and Poverty eradicatiomdian and global experiences Dr. Daniel Lazar Prof. P. Palanichany New
Century Publication, New Delhi 2008

5. A. N. Agarwal and Kundana LalRural Economy of IndiatVikas publishing House LtdtNew Delhi110014, 1990

6. Vasant DesaiA Study of Rural Economy Page 175 of 260 SRRIBA Revised Curriculum 2022NEP- CBCGS

& OBE Pattern

7. Johns Hopkins School of Advanced International Studies: Microfinance and Development 1, taught by Elissa McCarte
and Kate Druschel Griffin.

8. Rudradath and K. P. M. Sundaraindian Economy¢ S. Chand & Co. Limited, New Delhi110055, 2008

9. S. K. Mistra& V. K. Purizindian EconomyHimalaya Publishing House, Mumbdi00004, 2008.

Semester IV FIN 665 MJ SE FIN - 14: Indirect Taxation

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

CO# COGNITIVE ABILITIES COURSE OUTCOMES
COFIN 665 REM!EMBERING the k_ey concepts of Indirect Taxes in In
M1 REMEMBERING Identifying and enumerating the various terms associated with GS]
’ other indirect taxes.
COFIN 665 EXPLAIN how GST wqus as ahlniform Tax Structure, lllustrate th
MJ.2 UNDERSTANDING GST framework qf India, & desc_rlbe .the important concepts sud
' supply, dual taxation method, registration process, etc.
APPLY the theories and Principles and perform all calculation thrg
COFIN 665 numerical problems on valuation and calculation of taxes. Identify
APPLYING . ) : .
MJ.3 time value of supply; determine the taxable person and tax levig
goods and services.
COFIN 665 ANALYSING ILLUSTRATE the e filling process of GST Categorize the Goods
MJ.4 Services under GST and amount of tax to be paid using Dual tax co
COFIN 665 EVALUATE Input Tax Credit_ Proc_ess_, reversal, late filing and N
MJ5 EVALUATING Amendments; appraise various indirect taxes; Interpret the
' framework in India & verify the tax levied on Goods and Services.
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ELABORATE all Provisions of GST and correlate with filing of retur
CREATING virtual e filling and also Estimate the GST, TDS, anticipate go

services, tax payable person for the business.

COFIN 665
MJ.6

1. Introduction: Indirect Taxes Concept, GST, Need and Genesis of GST. Dual GST Model: CGST, SGST, UTGS,
IGST. GST Network, GST council, Role and Phases of GST Council, Constitutional provisions to enforce indirect
Taxes & GST, CESS (5+2)

2. Registration under GST: Registration Procedure, Persons not liable for registration, Compulsory registration,
Deemed registration, Cancellation vs. Revocation of registration, Unique Identification Number, Registration Number
Format. Types and periodicity of GST return for difiet categories of Taxpayers (Regular Tax Payer, Composition
Tax Payer, Casual Taxable Person, NResident Taxable Person, etc). (8+2)

3. Supply under GST and Valuation of Supply:Key ConceptsLevy and Collection of Tax, Supply, Place of Supply,
Interstate and Intrastate Supply, Export of Service, Export of Goods, Imports of Goods, Import of Service, Valuation
of Supply, Types of Supply under GST Regime, Composition Levy, Exemfstion tax, Person liable to pay tax,

Tax Deduction at source (TDS) under GST. (7+2)

4. Input Tax Credit under GST & Returns: Input Tax Credit Process, Negative List for Input Tax Credit, Input Tax
Credit Utilization and Input Tax Credit Reversal, Types of GST returns and their due dates, late filing, late fee and
interest. Reverse Charge Mechanism New GST Retuerview, Foms, Invoices, ITC, Amendments, Offline
Tools; New GST Return System, Forms to be filled and Process of New Return Filing System; New Amendments
introduced in New GST Return System. (7+2)

5. Definitions of certain terms relating to the custom act, custom tariff act, Levy and types of custom duties, Basic custom
duty, IGST, Protective duties, Safeguard duty, Countervailing Duty on subsidized articleduiping duty, Import
Procedure, Bxort Procedures, Valuation of Imported Goods, Valuation of Export Goods, Penalties under Customs,
Refund. (8+2)

*Note: 1. Numericals will be asked on valuation and calculation of Taxes (Unit 3).
2.(Theory : Numerical :: 80: 20)

Suggested Textbooks:
1. Indirect Tax Reform in India: 1947 To GST and Beyond Book by Vinay K. Srivastava and Yashwant Sinha
2. GST Acts, Rules & Forms with Reference By Ashok Batra
7D[PDQQYV %DVLFV RI *67
7D[PDQQYV *67 $ SUDFWLFDO $SSURDFK 7KHRU\ UDFWLFH RI *67 6
5. Theory & Practice of GST: Dr. Ravi M.N, PBP.

Semester IV FIN 666 MJ SE FIN - 15: Corporate Financial Restructuring

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COFIN 666 DESC_ZR!BE the bas_ic concepts related corporate restrupturing, Merg
MJ.1 REMEMBERING Acquisitions, Valuation Aspects of Corporate Restructuring and Corp
' Governance Aspects of Restructuring.
COFIN 666 EXPLAIN the motivations, decisi_on processes, transaction execut?on
MJ.2 UNDERSTANDING | valuation ~ consequences qf financial, business, and organiza
) restructuring by corporate units.
COFIN 666 APPLYING PERFORM all the required calculations through relevant nume
MJ.3 problems.
COFIN 666 ANALYSING ANALYZE the situation by calculations of exchange ratio, financial retu
MJ.4 valuations and others.
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CO&I‘JNSBGG EVALUATING EVALUATE impact of corporate financial restructuring on all stakeholg
COFIN 666 CREATE an interface and model on various dimensions of corporate fif
CREATING .
MJ.6 and restructuring process.

1. Basic conceptsBasic concepts: Meaning of Corporate Restructuring, Need, Scope, Concept of Internal & External
Restructuring, different forms and motives, applications of corporate restructuring, financial perspective in
restructuring, Reorganization strategies in cogporganizations. (5+2)

2. Overview of Corporate Finance and Corporate Restructuring:Financial Restructuring & Divestiture, Funding
Options for M&A. Strategic Alliances & Joint Ventures, Employee Stock Ownership, Going Private & Leveraged
Buyouts. Creating Value through Corporate Restructu@ogporate Reorganization Strategisin-Offs, Equity
CarveOuts, Target Stock and Divestures, Financial Distress & Bankruptcy, Liquidation, Net Operating Losses,
Sources of Funding & Problem of changing Capital Structure, Strategic aanckEihSponsors, Pros and Cons of
different Sponsors, Capital Cash Flows Vs. Equity Cash Flows. (8+2)

3. Dimensions of Mergers & Acquisitions:Mergers & acquisitions concept, types, reasons and process, Accounting for
Mergers & Demergers, Regulatory framework of mergers and acquisitions. Due diligence for M & ABGrdss
Mergers & Acquisitions. Takever and Defence Tactics Structural DefemcVs. NorStructural Defences,
Contribution Analysis, Duties of Board of Directors, Market for Corporate Conkotms of compensation. Anti
takeover strategies, Leveraged Buyouts, Portfolio restructuring, (7+2)

4.Valuation Aspects of Corporate Restructuring:Methods of payment for M & A and Calculations of exchange ratio,
Fundamentals and methods of business valuation, Calculations of financial synergy and return, Different approache
of valuation tComparable company & transaction analysis method, DCF@aadn method, Equity/Residual Cash
Flows, Adjusted Present Value, Capital / Leveraged Cash Flows, Relative Valuation Analysis, Sensitivity Analysis,
Tables, Developing Break Up Analysis. (7+2)

5. Corporate Governance Aspects of RestructuringDomestic & International trends relating to governance practices
pertaining to Corporate Restructuring, Reference of Corporate Governance in Indian Companies Act (Amended
2013, SEBI Regulations, Listing Agreement etc. Shareholder democracy in restiggiuacess, role of investors
creditors, role of nomxecutive directors in restructuring process, Disclosures and Clarifications on the part of Board
RI "LUHFWRUV DQG ,QFOXVLRQ LQ WKH $XGLWRUVYT 5HSRU\B+2)

*Note:

1. To facilitate understanding of corporate merger and acquisition activity, restructurings and corporate governance

relevant Cases should be incorporated in teaching pedagogy.

2. Numerical Problem will be asked on the following:
i. Calculations of exchange ratio,
ii. Calculations of financial synergy and return,
iii. Different approaches of valuatiohComparable
iv. Company & transaction analysis method, Discounted Cash Flow (DCF),
v. Real Option method,
vi. Formula approach for valuation and other important methods of valuation.

Suggested Textbooks:

1. Corporate Restructuring, Bhagaban Das and Debdas Raskhit, Himalaya Publishing House
2. Financial Management, R. P. Rustagi, Galgotia Publishing

3. Strategic Financial Management, Ravi M. Kishor, Taxmann,

4. Mergers, Acquisitions and Corporate Restructurings, Gaughan, P.A., John Wiley and Sons
5. Financial Management, Prasanna Chandra, TATA McGraw Hill

Suggested Reference Books

1. Mergers & Acquisitions, B Rajesh Kumar, TATA McGraw Hill, Latest Edition
2. Mergers and Acquisitions, Aurora, Shetty and Kale, Oxford,
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3. Takeovers, Restructuring, and Corporate Governance, James J. Fred Weston, Mark L. Mitchell, J. Harold, Pearson
4. Corporate Finance, Ashwath Damodaran, Wiley India

Supplementary Reading Material:
1. Case Studies in Mergers & AcquisitiotBCFAI University £ICFAI University Press,
2. Case Studies on Mergers & AcquisitiofR. Muthukumar+ICFAI University Press

List of Journals / Periodicals / Magazines / Newspapers / Web resources, etc.:
. Business Standard

. The Economic Times

. Financial Express

. Journal of Applied Finance

. CFA Reader

. Business Today

. Finance India

~NOoO g WDN PP

Semester IV FIN 667 MJ SE FIN - 16: Financial and Commodity Derivatives

3 Credits LTP: 2:1:1 Subject Elective (SE) CoursetFinancial Management

Course Outcomes: On successful completion of the course the learner will be able to

co# COGNITIVE COURSE OUTCOMES

ABILITIES
DESCRIBE the basic concepts in derivatives, terminology relate
COFIN 667 MJ1 REMEMBERING futures, options and risk management.

UNDERSTAND the functioning of derivative market, standard deriva

COFIN 667 MJ2 UNDERSTANDING . : ) )
contracts, their properties, functionality.

APPLY technical methods for valuation of Future, options and ¢

COFIN 667 MJ3 APPLYING L . : . :
derivatives, in continuous and discrete time.

COFIN 667 MJ4 ANALYSING ANALYSE risk measures that are commonly used in risk manageme
EVALUATE different assumptions and principles behind derivati

COFIN 667 MJ5 EVALUATING pricing, risk management and evaluate strategies related to deriv
contract by eliminating volatility

COFIN 667 MI6 CREATING CREATE Futures and Options trading strategies and also create hg

positions.

1. Introduction: Definition of Derivative, Brief history of derivatives, participants in derivative market, Economic
functions of derivative market, Evolution of commodity market, currency, stocks and Interest rate derivatives,
Structure of derivative marketForwards, Ftures, Options, Swaps etc. Future and Options trading strategies: Risk
Management, Hedging, speculation and Arbitrage, Spread trading (7+2)

2. Market Characteristics: Futures and Options contract specifications, Underlying Asset, Contract size, and Delivery
Specification, Moneyness of an option contrath the Money (ITM), AT the money (ATM), Out of the Money
(OTM), Mark to Market (MTM) using margin accounts, markétsotes, trading strategies, involving options and
Futures, Interest rate Derivatives, Contractual Specificatidlmating and Fixed rate, Valuation of Interest Rate
Derivatives. (7+2)

3. Derivatives Pricing Theory & Risk Management: Factors affecting Option Price: Option Payoffs, BlSitholes
formula for option pricing, Futures pricing: Pricing by Arbitrage: Relationship between futures and spot price (cost
of carry and reverse cost of carry), difference between futures and fomia@d@ptions risk Management strategies,
Options Greeks Delta / Theta / Vega & Gamma, hedging with futures. (7+2)

4. Options and Futures Applications in India: Structure of Indian Stock Markets and the Operational Efficiency of
Options and Futures, Determination of the Fair Value of Futures and Options Prices, Interactions between Spot Equit
Trading and Trading in Derivatives. Index Options and Futures, Cotistfan Index, Methodology of Construction,
Trading an Index. Conditions necessary to Improve the Market Structure in India and Policy Intervértins.
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5. Commodity Market: Types of commodities agricultural & noragricultural, bullish & bearish commodities.
Commodity exchanges & regulatory framework. Pricing mechanism, issues related to spot price, fundamental anc
technical factors that drive the price movements. Risk ibin commodity trading, difference between commaodity
and financial derivatives, ow¢he-counter derivatives. Clearing and settlemephysical settlement, warehousing.
Strategies and calculations of commaodities tradisgot, forward, futures, options (7+2)

Suggested Textbooks:

. Futures & Options (equities & commodities)\.N. Sridhar
. Financial Derivatives, S. L. Gupta

. Financial Derivatives, S.S. Kumar

. Options, Futures & Other Derivatives, John C. Hull

. Commaodity DerivativestlIBF

. Commodities Markets and Derivatives : B. Kulkarni

OO, WN P

Suggested Reference Books

1. Futures & Options, ND Vohra, B. R .Bagri

2. Derivatives & Risk Management Basics, Don. M. Chance, Robert Brooks.
3. Derivatives & Risk Management, Jayanth Rama Varma

4. Commodity Derivatives: Markets and Applicatierideil C. Schofield

5. Guide to Indian Commodity Market : Ankit Gala & Jitendra Gala

Supplementary Reading Material:
1. NCFM Module on Commodity Derivatives
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HUMAN RESOURCEMANAGEMENT

SpecializationCore Courses

SemCode |CourseCode |Course Semester |Credits |FA |SA I\-}I-Z:EIS
HRM 602 MJ | SCHRM-01 | StrategiHumanResource
Management 0 3 50 |50 (100
HRM 653 MJ |SCHRM-02 | EmployeeRelations& Labour
Legislation v 3 50 |50 |100
6 100 |100 |200
SpecializationElective Courses- Semesteill (Any 4 to be optedfor)
HRM 610 MJ |SEHRM-01 | CompetencBasedHRM Il 3 50 |50 |100
SEHRM-02 | Conflictmanagemerdnd
HRM 611 MJ Negotiation Skills i 3 50 |50 (100
HRM 612 MJ |SEHRM -03 | HR Analytics 0l 3 50 |50 (100
HRM 613 MJ |SEHRM -04 | Diversity& Inclusion 1] 3 50 |50 |100
SEHRM-05 | HRPerspectivéen Merger&
HRM 614 MJ Acquisition i 3 50 |50 |100
SEHRM-06 | LabourEconomics&
HRM 615 MJ Costing i 3 50 |50 |100
SEHRM-07 | OrganizatiorDiagnosisand
HRM 617 MJ Development i 3 50 |50 |100
HRM 618 MJ |[SEHRM-08 | HROperations I 3 50 (50 |100
12 200 {200 (400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
HRM 660 MJ |SEHRM -09 | Compensatio& Reward
Management v 3 50 |50 (100
HRM 661 MJ |SEHRM -10 | EmployeeEngagement v 3 50 |50 (100
HRM 662 MJ [SEHRM-11 | DesigningHR Policies \V; 3 50 (50 |100
HRM 663 MJ |SEHRM -12 | PerformancélanagemenSystem ||V 3 50 |50 [100
HRM 664 MJ |SEHRM - 13 | ChangeManagemen& New
Technologies itHRM IV 3 50 |50 1100
HRM 666 MJ |SEHRM -15 | Mentoring& Coaching v 3 50 |50 |100
HRM 667 MJ [SEHRM-16 | LabourWelfare IV 3 50 |50 1100
12 200 (200 (400
30 500 [500 (1000
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Specialization: Human ResourceManagement

Semesterlll HRM 602 MJ SC-HRM-01: Strategic Human Resource Managemen
3 Credits LTP: 2:1:1 SubjectCore (SC) Course tHuman ResourceManagement

CourseOutcomes:On successfukcompletion of the course,the learner will be ableto:

COGNITIVE

CO# ABILITIES COURSE 287&20(6 &21V
COHRM 602 5(0(0% (5 WKH VWUDWHJLHY DGRSWHG E\ +

MJ.1 REMEMBERING DQG FKDOOHQJHV IDFHG E\ WKH RUJDQL]D
COHRM 602 $ELOLW\ WR 81'(567%$1' DQG $57,&8/%$7( WKH

MJ.2 UNDERSTANDING DQG OLQN WKH +5 VWUDWHJILHY WR WKH R
COHRM 602 . . . . .

MJ.3 APPLYING Apply HR strategies to various cultural and international settings.
COHNT]NA 602 ANALYSING Analyze the impact of HR strategies on organizational outcomes.
COHNIEIVé 602 EVALUATING  |[Examine strategies for recruitment, retention, training, and developmer
COHRM 602 CREATING Create strateg_lc HR policies in areas like compensation, benefit

MJ.6 employee relations.

Unit 1: Introduction to Strategic Human Resource Management

- Definition and objectives of SHRM, Evolution of SHRM: Include recent trends like digitalization. Strategic Fit:
Emphasize the importance of aligning HR strategies with business objetypes, of HR strategies: Add examples of
innovative HR strategies, Linking HR strategies to business strategies: Include case studies or exaffpBs.

Unit 2: Components of SHRM

- Human Capital management: Include the role of technology in HCM, Valuation of human resources, Emphasize the
importance of measuring HR's ROI, Formulation of HR strategies: Include the role afridata decisiormaking,
Strategic HR vs traditional HRlighlight the differences and benefits of SHRM, Challenges and issues in implementation
of HR strategies: Include recent examples from Indian context. (7+2)

Unit 3: HR Planning as a strategy

- Business Strategy & HRP: Emphasize the importance of aligning HRP with business objectives, HRP process: Includ
the role of technology in HRP, Forecasting and analyzing HR demand: Include qualitative and quantitative methods
Supply forecasting: Discuske importance of internal and external talent pipelines, Comparison of demand and supply
forecasting: Include examples or case studies. (7+2)

Unit 4: Specific HR strategies

- Talent Management strategies: Include recent trends like talent development, Career Planning and succession plannir
Emphasize the importance of continuous learning, Compensation and reward strategies: Discuss recent trends lil
variable pay and benefitEmployee engagement strategies: Include recent methods like employee experience and well
being. (7+2)

Unit 5: Global Dimensions to HR strategy

- SHRM in international context: Discuss recent trends like globalization and Global competitive advantage: Emphasize
the importance of HR in driving business success, Issues and challenges in SHRM: Include recent examples from glob
context, Crosgultural management: Discuss recent methods like cultural intelligence and diversity, equity, and
inclusion, OCTAPACE: Include recent examples or case studies, Global business ethics: Emphasize the importance
ethics in HR decisiomaking. (7+2)

Note:
1. Case studpased approach should be emphasized
2. Numerical approach in HR planning and HR valuation should be adopted.
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Suggested Text Books:

1. Strategic Human Resource Management, (Agrawal, Tanuja), Oxford University Press

2. Strategic Human Resource Managem@nGeneral Managerial Approach, (Greer, Charles P.), Pearson
Publications, Second Edition

3. Strategic Human Resource Management, (Mello, Jeffrey A.), Thomson Publications, Second Edition

Suggested Reference Books:

1. Human Resource Managemehéxt and Cases, (Pande, Sharan; Basak, Swapnalekha), Pearson Publication
2. Global Resource Management, (Bedi, S.P.S; Kishore, Minakshi), Wisdom Publications, 2007 Edition

3. International Human Resource Management, (Dowling, Peter J.; Welch, Denice E.), 4th Edition

Suggested Weblinks:
1. www.shrmindia.org
2. www.peoplematters.com

Journals:

1. Journal of Strategic Human Resource Management

2. International Journal of Human Resource Management
3. Human Resource Management Journal

Semesterlll HRM 610 MJ SE-HRM-01: Competency Based HRM
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:
CO# COGNITIVE &2856( 287&20(6 &21V
ABILITIES

COHRM 610 REMEMBERING Recall the fundamental key terms, concepts and framework related
MJ.1 competency, its models, mapping, assessment and its trends.
COHRM 610 UNDERSTANDING | Understand the concept of competency, its models and competency
MJ.2 based HR practices.
COHRM 610 APPLYING Apply concepts of competency in mapping and assessment of empl
MJ.3 performance and in various HR practices.
COHRM 610 ANALYSING Examine how to integrate the applications of competency model ang
MJ.4 Data driven HR with other HRM functions.
COHRM 610 EVALUATING Design and Map emploge skill basedompetency matrix for effective
MJ.5 and ethical HR decisions w.r.t. rewards and promotions.
COHRM 610 CREATING DEVELOP a customized competency model in accordance with the
MJ.6 corporate requirements with recent trends.

UNIT -1: Introduction to Competency: Definition and History of Competency, Basic Components of Competency
(Knowledge(K), Skill(S), Attitude(A)), Performance Vs Competency, Difference between Competence and Competency,

Type of CompetencyGeneric Vs Specific/ Key Competency, Functional, b&haal, Emotional and Technical

Competency, Leadership and Managerial Competency, Need for Competency Framework, Limitation and Learning fror

Competency Framework, Myth about Competency. (7 +2)

UNIT-2: Competency Development & its ModelsNeed and Importance of Competency Development, Stages in
Developing Competency Model, Types of Competency Madebre/Generic, Job Specific, Managerial & Leadership,
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Custom, Development of Personnel Competency Framewboklancaster Model of Competency, Application of
CompetencyBased HRM in HR functions. (7 +2)

UNIT-3: Competency Mapping:Procedures/StegBetermining Objectives and Scope, Clarifying Implementation
Goals and Standards, Create an Action Plan, Define Compédbesed Performance Effectiveness (Key Result Area
(KRA) & Key Performance Indicators(KPI)), Tools for Data Collectibata Analysis, Validating Competency Model,
Mapping Future Jobs, and Single Incumbent Jobs, Using Competency Profile in HR Decisions, Mapping Competency
for Recruitment and Selection, Training and Development, Performancecamoe@sation. (7+2)

UNIT 4: Competency AssessmenttMeaning, purpose and Benefits, Steps in Competency Assesstiviasuring

and mapping competencies Behavioral Event Interviewing (BEI), b. Assessment centre c. Conducting and operating
assessment centre d. Role of assessors in an assessment d2asigréng tools in an assessment centre f. Integration

of data , Report Writing and g. Feedback mechanism. Types of Assessments (ex. Assignments, Quizzes and Exan
Presentations and Group Work etc.) (7+2)

UNIT 5: Practical Applications and Trends:

Data collection and use of data analytics for various HR practices, like performance data, employee surveys, and trainir
evaluations for effective HR decisions. Emerging Trends in Competasyd HRM e. q. Ethical Considerations,
Emotional Intelligence, Future of Work. Technology in HRMRIS and other technologies to support HR processes
and improve efficiency. (7+2)

Text books

1 Armstrong, M. & Baron, A., Performance Management and development, Jaico Publishing House, Mumbai.
2 Armstrong, M., Performance management: Key strategies and practical guidelines, Kogan Page, London.
3 Bagchi, S. N., Performance management, Cengage Learning India

4 Bhattacharyya, D.K., Performance management systems and strategies, Pearson Education

Reference books
6HHPD 6DQJKL u+DQGERRN RI &RPSHWHQF\ ODSSLQJY 5HVSRQVH %RR
*DQHVK 6KHUPRQ MW&RPSHWHQF\ EDVHG +50Y 7DWD OF*UDZ +LOO /DW|
:KLGGHWW DQG +ROO\IRUGH p$ 3UDFWLFDO *XLGH WR &RPSHWHQFLH
Latest Edition.

Semesterlll HRM 611 MJ SE-HRM-02 Conflict management and Negotiation Skills
3 Credits LTP: 2:1:1 SubjectElective (SE) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to:

COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21V
CWM%% 611 REMEMBERING | DEFINE the key concepts of the Conflict and Negotiation Managemer
COHRM 611 EXPLAIN the Conflict Management and negotiation process, Con
MJ.2 UNDERSTANDING | types, Conflict Resolution Styles, Theories and Models of Conflict
Negotiation.
COHRM 611 APPLY various conflict resolution techniques and strategies
MJ.3 APPLYING mediation, collaboration, negotiation, BATNA, ZOPA) to manage
resolve conflicts constructively, while considering ethical implications.
COHRM 611 IDENTIFY different types of conflicts within organizations, assess t
MJ.4 ANALYSING causes and consequences, and apply conflict and negotiation mana
theories to understand the dynamics and impact of conflict.
COHRM 611 EVALUATE critically various conflict resolution and negotiation strated
MJ.5 EVALUATING in realworld business scenarios, assessing their effectiveness, 6
considerations, and impact on organizational outcomes.
COHRM 611 Create a Conflict Management Strategy and Negotiation strategy bas
CREATING . X . e
MJ. the theoretical concepts for managing and resolving organizational cq
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and negotiation styles in the organizational context and otheilifieed
scenarios.

Unit 1: Introduction to Conflict Management- Definition and Nature of Conflict-Understanding conflict: Positive

vs. Negative conflict, Sources and causes of conflict in organizations: Communication breakdown, cultural differences.
etc. Types of Conflict Intrapersonal, interpersonal, intergroup, and organizational conflict, Conflict dynamics and
escalationConflict in the Workplace- Effects of conflict on organizational performance, Case studies of conflict in
organizationsConflict Theories and ModelsDual Concern Model(Process & Structural ModelfhomasKilmann

Conflict Mode Instrument (TKI) (7+2)

Unit 2: Conflict Resolution Strategies Conflict Resolution StylesCompeting, collaborating, compromising, avoiding,
and accommodating, Sedsessment of conflict management styfeshniques for Resolving ConflictMediation and
arbitration, Collaborative probleisolving, Negotiation as a conflict resolution todémonstrate the use of third party
conflict resolution ( ADR),Organizational Conflict Resolution Systems~ormal and informal conflict resolution
systems, Best practices for organizational d¢onflesolution,Ethical Considerations in Conflict ResolutiorrEthical
principles in managing conflict, Case studies of ethical dilemmas in conflict resolution (7+2)

Unit 3: Theories and Models of Negotiation Introduction to Negotiation-Definition and importance of negotiation,
Stages of negotiation: Preparation, negotiation, and agreeMegotiation Strategies and TacticDistributive vs.
Integrative negotiation, Wiwin and winrlose strategiedNegotiation Styles and ApproachesThe role of cultural
influences in negotiation, Fisher and Ury's "Getting to Yes" principlegotiation Power and Influence Sources of
power in negotiation, Influence tactics and persuasaentifying BATNA (Best alternative to a negotiated agreement)
andZOPA (zone of possible agreement) in the negotiation process, Ethics in negotiation (7+2)

Unit 4: Practical Applications of Negotiation- Negotiation in Business and International SettingdNegotiating with

clients, suppliers, and business partners, Gcafisral negotiations and their challengesHLJK 7KRPSVRQY
negotiation mental modefsdvanced Negotiation TechniquesViulti-party negotiations, Negotiating under pressure and

in crisis situationsiNegotiating for Value-Creating value in negotiations: Expanding the pie, Integrating negotiation and
conflict resolutionRole-playing Negotiation Simulations- Case studies and refgaying exercises (7+2)

Unit 5: Conflict Management and Negotiation in Leadership- Leadership Styles and Conflict Management
Transformational vs. transactional leadership, How leadership affects conflict outddamegling Conflict in Teams

and Organizations Conflict management in team dynamics, Role of leaders in conflict resolution and negotiation,
Building Negotiation Skills for Leadership- Negotiation and decisiemaking in leadership roles, Developing
emotional intelligence for better negotiation outcomes (7+2)

Suggested Text Books:

1. Fisher, R., Ury, W., & Patton, B. (2018etting to Yes: Negotiating Agreement without Giving@td Ed.). Penguin
Books.

2. Negotiation: Communication For Diverse Settings, Spangle, Michael L. ; Isenhart, Myra Warren : Sage Publications

The Negotiation Field book Simple Strategies to help you negating everything, Grande, Lum. New Delhi : TATA

MCGRAW HILL Publishing Company Limited

Negotiation / Harvard Business Essentials. U S A, Harvard Business Publishing Corporation

How to Conduct Effective Negotiations, Forsyth, Patrick Jaico Publishing House

Managing Workplace Conflicts, Subbulakshmi,V., Hyderabad : ICFAI University Press

The Power of Positive Confrontation: The Skills You Need To Know To Handle Conflicts At Work, At Home And

In Life, Pachter, Barbara. Magna Publishing Co. Ltd.

w

No ok

Suggested Reference Books:

1. Thomas, K. W. (2007)ThomasKilmann Conflict Mode InstrumenCPP.

2. Lewicki, R. J., Saunders, D. M., & Barry, B. (2018egotiation(7th ed.). McGrawHill.

3. Deutsch, M., & Coleman, P. T. (201Zhe Handbook of Conflict Resolution: Theory and Pradicd ed.). Jossey
Bass.

4. Getting to Yes: Negotiating Agreement without Giving In, Roger Fisher, William Ury, Bruce Patton

5. Bargaining for Advantage: Negotiation Strategies for Reasonable People, G. Richard Shell
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6. Secrets of Power Negotiating: Inside Secrets from a Master Negotiator, Roger Dawson

Semesterlll HRM 612 MJ SE-HRM-03: HR Analytics
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21V
COHRM 612 REMEMBERING Reqall thg key'concepts of Industry 4.0, big data, machine learning
MJ.1 business intelligence as they relate to Human Resource Managel
COHRM 612 UNDERSTANDING 'Explal'n the scope, def|n|t|on., and stratgglc rglevance of HR Analy
MJ.2 including ethical and data privacy considerations.
COHRM 612 APPLYING Apply HR Analytics tools and methods to support decistaaking in
MJ.3 core HR functions like talent acquisition, development, and retent|
COHRM 612 ANALYSING $QDO\]H WKH PDWXULW\ OHYHO RI +5 D
MJ.4 Maturity Model and its alignment with organizational goals.
COHRM 612 Evaluate the impact of HR Analytics on business outcomes by lir
EVALUATING . o . )
MJ.5 HR metrics to organizational performance and innovation.
COHRM 612 Design innovative HR policies and practices by integrating predi
CREATING - _p .
MJ.6 analytics and digital strategies to enhance workforce managemer

Unit- 1. Introduction & Concept: Evolution of Industry 4.0 and its Impact on Human Resource Management, Role of
Big Data in Strategic HR DecisieMaking, Fundamentals of Machine Learning for HR Professionals, Applications of
Business Intelligence in Enhancing HR Functions. (6+2)

Unit- 2.Importance of HR Analytics: Understanding HR Analytics: Definition, Scope, and Strategic Significance of

HR Analytics in modern HR practices. Role of ddtaven decisiommaking in HR effectiveness and organizational
performanceRoles and Responsibilities in HR AnalyticsKey functions of HR professionals in implementing and
managing HR analytics. Collaboration between HR, IT, and business units. Ethical considerations and data privacy i
HR analyticsGartner's Analytics Maturity Model: Explanatio of the four stages: Descriptive, Diagnostic, Predictive,

and Prescriptive Analytics. Aligning analytics maturity with organizational goals and digital transformation strategies.
(8+2)

Unit- 3. Linking HR Analytics to Business OutcomesStrategic importance of Innovation in a dynamic business
environmentLinking HR Analytics to Business Outcomes:Aligning HR analytics with key business strategies and
performance goals. Identifying metrics that demonstrate the contribution of HR to innovation and organizational success
Tools and Methods for Evaluating the Impact of DAtaven HR Interventions ofialent Management  (7+2)

Unit- 4. Strategy Formulation: Redesigning HR Policies & PracticesAdapting HR policies to digital transformation,
Aligning HR practices with business strateBwlicy innovation in response to changing workforce demograptegsl

and ethical considerations in policy formulatidmplication of HR Analytics in HR Practices: Talent Acquisition &
Recruitment Analytics, Talent Development & Skill Gap Analysis, Compensation & Rewards Optimization, Employee
Engagement & Retention Strategies, Predictive Arayfor Workforce Trends (7+2)

Unit- 5. Learning from Analysis: Case studies and best practices in use of HR Analytics in industry (5 cases) (7+2)

Suggested Text Books:
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1. Winning on HR analytics: Leveraging data for competitive advantage, Ramesh Soundararajan and Kuldeep Singt
Sage Publication

2. The Practical Guide to HR Analytics: Using Data to Inform, Transform, and Empower HR Decisions Paperback,
Shonna D. Waters, Valerie N. Streets, Lindsay Mcfarlane, Rachael Jeimuscay

3. Human Capital Analytics: How to Harness the Potential of Your Organization's Greatest Asset, Boyce Byerly, Gene
Pease, and Jac Fiénz

4. Doing HR Analytics: A Practitioner's Handbook with R Examples, Lyndon, Mr. Sundmar, CreateSpace Independent
Pub

5. The Power of People: Learn How Successful Organizations Use Workforce Analytics to Improve Business

6.Predictive HR Analytics: Martin R Edwards, Kirsten Edwards
7KH 1HZ +5 $QDO\WLFV 3UHGLFWLQJ WKH HFRQRPLF YDOXH REnZRXU FF

Semester || HRM 613 MJ SE-HRM -04: Diversity & Inclusion
3 Credits LTP: 2:1:1 Subject Elective (SE) CoursextHuman Resource Management

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES &2856( 287&20(6 &21MV
COHRM 613 Defing core D&l cqncepts, understgnd the various dimensio
MI.1 REMEMBERING _d|vers_|ty, and articulate the business rationale for foste
' inclusive workplaces.
COHRM 613 Understandthe legal and ethical obligations related to D&l
MJ.2 UNDERSTANDING HRM and be aware of relevant adiscrimination laws
COHRM 613 Ident?fy and Recognize the impqct of unconsci_ous biasgs in
MJ.3 APPLYING practices and develop strategies for fostering an incly
' mindset.

COHRM 613 ANALYSING Analyze the complexities of D&l in a global context a|
MJ.4 understand the need for culturally sensitive approaches
COHRM 613 EVALUATING To Evaluate different strategies for fostering and inclug

MJ.5 workplace culture.
COHRM 613 CREATING Design strategies for diversity and inclusion to Indian and gl
MJ.6 context.

Unit 1: Foundations of Diversity & Inclusion : Defining Diversity: Dimensions of Diversity (Visible and Invisible),
Intersectionality. Defining Inclusion: Inclusive Behaviours, Psychological Safety, and Belonging. Equity vs. Equality:
Understanding the nuances and importance of equitable practicsri¢dili and Societal Context of Diversity and
Exclusion. Theoretical Frameworks for Understanding Diversity and Inclusion (e.g., Social Identity Theory, Contact
Theory). (7+2)

Unit 2. Dimensions of Diversity: Race and Ethnicity: Understanding systemic racism, racial equity, and inclusive
practicesGender and Sexual Orientation:Addressing gender bias, promoting gender equdityability: Exploring

the social model of disability, reasonable accommodations, and creating accessible workpkeesl Generational
Diversity: Managing ageism, fostering intergenerational collaboramtioeconomic Background:Understanding
the impact of soci@conomic disparities in the workplace. (7+2)

Unit 3. Legal and Ethical Frameworks: Anti-discrimination Laws and Equal Employment Opportunity (EEO)
Legislation (relevant to the local context, e.g., Equal Employment Opportunity Act, Disability Discrimination Act).
Understanding Unconscious Biases: Types of biases (affinity bias, confimiass, etc.), how they manifest in HR
processes. The Impact of Bias on Recruitment, Performance Management, and Promotion Decisions. D&l. Globa
Perspectives on D&I Laws and Regulations (brief overview). (8+2)

Unit 4. Inclusive Performance Management and Compensation: &eloping Fair and Equitable Performance
Management Systems: Objective setting, #iiae evaluation criteria, 36@egree feedback. Addressing Performance
Disparities and Providing Inclusive Feedback. Principles of Equitable Compensation and Beneféassiaddray gaps,
ensuring fair reward systems, flexible benefits. Transparency in Compensation Practices. (6+2)
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Unit 5. Fostering an Inclusive Workplace Culture: Creating a Culture of Belonging and Psychological Safety.
Promoting Respectful Communication and Interpersonal Interactions. Addressing Microaggressions and Incivility.
Employee Resource Groups (ERGs) and Affinity Groups: Purpose, benefits, and effeatisgement. Diversity
Councils and their Role in Driving Inclusion. Communication Strategies for Promoting D&I Initiative$7+2)

Learning Resources:
Reference Books:
1. Diversity, Equity & Inclusiorby Ravindra Kumar Kushwah®r. Pratyanshi Dwivedi
2. Diversity & Inclusion- Getting it rightPaperbacloy Jay Tarimala
3. Cracking the Code of Diversity and InclusioA practical guide to leverage diversity and inclusion for
organizational excellendsy Karishma Manchanda
4. Leading Global Diversity, Equity, and Inclusion: A Guide for Systemic Change in Multinational
Organizationdy Rohini Anand Sophie Bellon

Supplementary Reading Material
1. Case Studies in Diversity and InclusicdCFAI University xICFAI University Press.

Semesterlll HRI\I\ZI‘]614 SE-HRM-05. HR Perspective in Merger & Acquisition
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES &2856( 287&20(6 &21MV

COHRM 614 REMEMBERING Describe concepts of _Mergers & Acquisition & Lishe
MJ.1 Governmeng& Legal requirements for the same.

COHRM 614 UNDERSTAND role of HR and Key skills required in the proc
MJ.2 UNDERSTANDING of domestic & cross border Mergers & Acquisition

COHRM 614 APPLYING MANAQ_E/ SOLVE HR issues arising out during Mergers
MJ.3 Acquisitions

COHM%A/L614 ANALYSING ANALYZE HR functions before & after M & A

COHM?]NQGM EVALUATING Evaluate the process of change managementin M & A

COHRM 614 CREATING FORMULATE HR processes for restructuring & redesign
MJ.6 during and after Mergers & Acquisitions

Unit-1: Conceptual Framework Concepts of M&A, Organizational Growth through M&A, M&A in historical
perspective, The Indian Scenario of M&A, An overview of HR contributions towards M&A, Govt. perspective / Legal
requirements to be followed in Mergers and Acquisitions. (6+2)

Unit-2: Role of HR in Mergers and Acquisitions: Different Phases of Mergers and Acquisitions, Role of HR & Key
skills required for Managers in Pre and Post Mergers and Acquisitions in domestic & cross border environment,
Prioritizing and integrating functional HR systems and process for smooth tardutiing pre and posfHUJHU +59qV
Role in doing Human Due diligence before initiating Mergers and Acquisitions. (7+2)

Unit-3: HR Issues in M&A: Attracting and retaining high performers, Assess the new job & Talent requirement,
Utilizing and managing excess manpower & Use of workforce analytics for the same, establishing of continuity and
integration of culture, Importance of Cultural Integratwith a special reference to Indian context in making Merger &
Acquisition successful in organizations, Managing Workplace Diversity in Mergers and Acquisitions (7+2)

Unit-4: Restructuring HR processes in M&A: Performance Management System-d®signing after Mergers, Re
looking into Compensation for balancing organizational systems and process, Benefits and Reward Managemer
Practices restructuring after mergers and acquisitions, Employebeied & supportin M & A, Mergers & Acquisitions

cases in Current Indian Context. (8+2)
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Unit-5: Leveraging HR Competencies in M&A: Managing Stress in Mergers and Acquisitions by learning stress
management techniques, Managing Change in Mergers and Acquisitions by becoming a change agent, Acquiring Hl
Resistance and deal with vulnerability during Merger & Acquisition, Improved comoation practices over uncertainty

(7+2)

Learning Resources:

Text Books:

1. Nilanjan, S. & Bhattacharya, M. (2010hternational Human Resource Manageméitcel Books.

2. Human Resource Management in Mergers and Acquisitions: Theories and Pracbge®ipak Kumar
Bhattacharyya+Cengage Learning

3. Mergers, Acquisitions and Corporate Restructuritigishikant JhaxzHimalaya Publishing House

4. Mergers, Acquisitions and Corporate Restructurings, Gaughan, P.A., John Wiley and Sons

Reference Books:

1. Udai Pareek and V Sisodia, HRD in New Millennium, Tata McGHiillvpublishers

2. Manu Sharma, Mergers & Acquisitions and Corporate ValuationrdM@hagement Textbooks), 2015

3. Chandrashekar Krishnamurti, Mergers, Acquisitions and Corporate Restructuring, SAGE Publications Pvt. Ltd., 1st
Edition, 2008

4. Mergers, acquisitions and business valuatiaRawvindhar VadapalltExcel Books

Supplementary Reading Material
2. Case Studies in Mergers & Acquisitiond CFAI University +ICFAI University Press,
3. Case Studies on Mergers & AcquisitiondR. Muthukumarz ICFAI University Press

Semesterlll HRM 615 MJ SE-HRM-06: Labour Economics & Costing
3 Credits LTP: 2:1:1 SubjectElective (SE) Course zHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES &2856( 287&20(6 &21V
COHMI?]h/l615 REMEMBERING Recall the concept of Labour Economics, Wage Theories
COHRM 615 UNDERSTANDING Understand_he Labour Economics and Wage Theories, Labour Mol
MJ.2 Labour Costing
COHRM 615 Apply the Labour Economics concept, Wages Theory and L3
APPLYING T : )
MJ.3 Costing in real time scenario
COHRM 615 ANALYSING Analyze the impact of Labour Mobility & Productivity in Rural a
MJ.4 Urban context.
COHRM 615 Evaluate the Labour costingl.abour Mobility, Turnover &
MJ.5 EVALUATING Productivity with Industrial Relation
COHRM 615 CREATING Designthe effective model using Labour Economics and Costing fo
MJ.6 State, National levelnternational Laboumarket

Unit 1: Introduction to Labour Economics and the Indian Labour Market : Definition of labour, characteristics of
labour as a factor of production, the significance of labour in the economy. Definition, nature, scope & importance of
labour economics, micro and macro approaches, the importance of studying labour economionéoralg&'s, and its
relationship with other disciplines. Characteristics of the Indian Labour Market: including size, diversity, and
demographic composition, significance; challenges. (7+2)

Unit 2: Wage Theories and Sectoral Wage DeterminationTheories of WagesClassical Theories, Marxist Theory,

Neo-Classical & Modern TheorieDefinitions, objectives, and importance of minimum wage; Legal and Statutory

aspects of wagedVNage Determination: Organized Sector & Unorganized Sector. Rural Sector & Urban Sector.
(7+2)

Unit 3: Labour Costing: Definition of labour costing, objectives of labour costing, and its significance in decision
making. Components of Labour Cost: Direct Labour Cost and Indirect LabouMetsbds of Wage Payment: Time
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Rate System, PiedRate System. Incentive Systems: Financial & Namancial Incentives. Labour Cost Control. The
impact of automation on employment, wages, and the changing nature of work. (8+2)

Unit 4: Labour Mobility, Turnover and Productivity : Labour Migration, Causes of Migration, Effects of Migration.
Trends of Migration: Regional and international migration patterns. Absente€mnses, Effects, Remedies. Labour
Turnover: Meaning types, causes, and consequences of labour turnover. Mea@messdl Labour Turnover. Wages

in Relation to Cost and Productivity. the concept of productivity and its measurement; the impact of wage increases ol
productivity and profitability. (6+2)

Unit 5: Industrial Relations and Labour Market Reforms: Industrial Relations: Growth, Structure, and Achievements

of Labour Unions: Historical evolution, types of trade unions, membership, and role in collective bargaining and worker
welfare. Causes of Industrial Disputes, Settlement & Prevention Mechanisbwurldarket Reforms: Exit Policy.

Social .Safety Nets. Globalization and the Labour Market. Growth of the Informal Sector. (7+2)

Books:

Datt, Ruddar & Sundharam, K.P.M. (201B)dian Economy S.Chand Publishing.

Ghosh, B. (2014).abourMarketsin India. Oxford University Press.

Holley, W. H., Jennings, K. M., & Milkovich, G. T. (201 HumanResourceManagementCengage Learning.
Mamkoottam, K. (1996)LabourMarketin India: SociecEconomicPerspectivesConcept Publishing Company.
Myneni, S. R. (2005)LabourLaws Asia Law House.

Nagarajan, G. (2007)habourEconomicsPearson Education India.

Pandey, S. C., & Singh, B. K. (201T)dustrial Relationsand LabourLaws Pearson Education India.
Venkata Ratnam, C. S. (200&)dustrial Relations Oxford University Press.

© NGk~ ®NPE

Suggested Books:

SenA. (1999) Microeconomics:Theory and Application, Oxford University Press,New Delhi.
SamuelsonP.A. and W.O. Nordhaus(1998), Economics,16™ Edition, Tata McGraw Hill, New Delhi.
Verian H. (2000) MicroeconomicAnalysis, W.W Norton New Yark.

Michale Perkin (1996) Economics,3 Edition, Addison WesteyPublishingcompany,inc. U.S.A.
KoutsoyiannisA. (1979), Modern Microeconomics 2™ edition Macmillan Press,London.

Layard, P.R.G. and A.W. Walters (1978) Microeconomic Theory, McGraw Hill, New Yark.

Ahuja H.L. (2003) Advanced Economictheory Microeconomic Analysis, 13" Edition, S.Chand and Co.
Ltd. New Delhi.

Sen, A/ (1999) Microeconomics:theory and Applications, Oxford University Press,New Delhi.
Chaturvedi, Gupta and Pal (2002) Business Economics: Text and Cases Galgotia Publishing
Company, New Delhi.

NoookrowdPE

© ©

Additional TeachingResources:

Case studies on labour disputes, wage negotiations, and labour market reforms
Industry visits to observe labour practices and industrial relations

Guest lectures by labour union leaders, HR managers, and policymakers
Online databases and resources on labour statistics and legislation

Research projects on contemporary labour issue

S

Semesterlll HRM 617 MJ SE-HRM -07: Organization Diagnosis and Developmen
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES &2856( 287&20(6 &21V
COHRM 617 DESCRIBE the major theories, concepts, terms, models tool
MI1 REMEMBERING frameworks in the field of Organizational Diagnosis

Development.
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COHM%'\QGN UNDERSTANDING 81'(567%$1' FRQFHSW RI 2' DQG pLQWH
COHRM 617 APPLY the Theories, Models, Principles and Frameworkg
MJ.3 APPLYING Organizational Diagnosis & Development in spec
' organizational settings.
COHRM 617 ANALYSING ANALYZE the external and internal environment with right tq
MJ.4 of diagnosis and review the role of consultant in OD.
COHRM 617 : . L
MI5 EVALUATING IDENTIFY AND MAP an intervention to organisational need
COHMFEI\/(;617 CREATING DESIGN the role of the consultant for an organisational issu

Unit-1: Introduction to Organisational Development: Definition, Characteristics and Objectives of OD, Historical
Evolution of OD-Contributions of Kurt Lewin, Tannenbaum, McGregor, Herbert Shepard, Robert Blake, Foundation of
OD: T-Groups, System Theory, Parallel Learning Structure, Deubtg Learning, Ation Research, Contemporary OD
Drivers: Agile HR, Digital Transformation (8+2)

Unit-2: Organisational Diagnosis: Traditional and Emerging Models: 6L % R[ ORGHO :HLVERUG
'LDIJQRVWLF 4XHVWLRQQDLUH 3RUWHUTV )LYH )RUFHV ORGH@G+3(67(/ $Q

Unit-3: Team and Intergroup Interventions in the Modern Workplace: Concept & Classification of Interventions
(Team, Intergroup, Comprehensive, Structural) Team Interventions: Diagnostic Meetings, Teambuilding Sessions
Process Consultation, Role Analysis, Interdependency Exercises Appreciations & Concerns, Respomsittility C
,(QWHUJURXS ,QWHUYHQWLRQV :DOWRQYV $SSURDFK 2UJDQL]DWLRQ Ol
Building (8+2)

Unit-4: Comprehensive interventions and structural interventions: & RPSUHKHQVLYH LQWHUYHQV
confrontation meeting, survey feedback, appreciative inquiry, Grid OD. Structural intervestiolzgechnical systems,
work redesign, quality circles,#ngineering, Design Thinking in OD, Hybrid Work Culture &tthnge Interventions

(7+2)
Unit-5: OD consultant: Meaning, role and responsibilities, importance of an OD consultant. Client consultant
relationship process and major challenges. Practical Case Studies. (6+2)

Suggested Reference Books

. Organisation Developmerfrench and Bell

. Organizational Diagnosis & Developmefibr. Anand Dadas & Dr. Rajendra Subnis (Himalaya Publications)
. Organisation Development and ChanGammings and Worley

. Organisation Developmeft Ramanarayan, T.V. Rao, Kuldeep Singh.

. Competitive Strategy: Techniques for Analyzing Industries and CompeNanisael E. Porter

. Strategic Management and Business Poly\ppa Rao, B Parvathiswara Rao, K Sivaramakrishna

OOk, WN P

Semesterlll HRM 618 MJ SE-HRM -08: HR Operations
3 Credits LTP: 2:1:1 SubjectElective (SE) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to:

CO# COGNITIVE ABILITIES &2856( 287&20(6 &21TV
COHRM 618 REMEMBERING DESCRIBE structure of per.sonnel department, its policies
MJ.1 maintenance of employee files & records
COHRM 618 RECALL and apply the knowledge to draft professio
UNDERSTANDING communication like appointment, promotion, transi
MJ.2 _ . : .
appreciation letters, notices, and circulars used in HR prac
APPLY the knowledge of and handle disciplinary procedy
COHRM 618 . : . L
MJ.3 APPLYING like memo, warning, charge sheet, suspension, termination

reinstatement in compliance with organizational policies.
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COHRM 618 COMP_UTE contributions and benefits under Sgcial _SeCL
MJ.4 ANALYSING Laws like EPF, ESI, and Payment of Compensation with re
) amendments.
COHRM 618 &$/&8/$7( FRPSHQ'VDWLRQ ' XQ(
M5 EVALUATING Compensation, Bonus, and Gratuity Acts according to rele
' legal provisions.
COHRM 618 DESIGN salary structure,.evalqate payroll components
M6 CREATING compute statutory deductions like TDS, PT, PF, ESI,
’ perquisites in payroll management.

Unit-1: Human Resource Administration: Definition, nature, scope, objective, structure of personnel department,
personnel policy and its types, maintenance of personnel files and records, Drafting communication in personne
departmenttAppointment, promotion, transfer, deployment, appreaidgtter, notices and circulars. (7+2)

Unit-2: Communications about disciplinary measures:Drafting of memo, warning, show cause, charge sheet,
suspension, Inquiry procedure correspondence, termination and dismissal, reinstatement in service. (4+1)

Unit-3: Computation under Social Security Laws: 7KH (PSOR\HHYfV 3URYLGHQW )XQG DQG (
Act, 1952 +Contribution, online procedure for opening of account and required documents, rate of contribution of
Employer and Employee, administrative charges, interests and penalties, PFioakalatl Forms, Amendments till

date,

7KH (PSOR\HHTV 6W D W HitCaontiutldng &8 befefits, and calculations related to benefits, calculations
for payment of compensation, applicability, Amendments till date (7+2)

Unit-4: Compensation and Labour Welfare: 7KH :RUNPHQ TV &R P S H @éinifibh FPErntaRant, Partial,

Total Disablement arising out of and in course of employment, theory of notional extension, calculation of compensatior

in case of death and disability, Amendments till date.

The Payment of Bonus Act, 196Definition of Bonus, applicability, eligibility, minimum, maximum, Sa and Set

off, disqualification of bonus, Amendments till date.

The Payment of Gratuity Act 1972 Definition of Gratuity, applicability, eligibility, minimum service condition,

maximum limit, calculation of gratuity in case of retirement, resignation, death and disablement. Amendments till date.
(10+3)

Unit-5: Components of Payroll SystemMaintenance of Statutory Returd§ DS, Profession tax, Form16 A and B,

Form 26 AS, PF, ESI, Calculation of CTC and designing salary structure Income from salaries, deductions from salaries

meaning of salary for different purposes, perquisites, vdluend free accommodation (7+2)

Learning Resources:

Text Books:

. Personnel ManagemestC B Mamoria

. Dynamics of Personnel AdministratiatRudrabaswaraj

. Personnel ManagemetEdwin Flippo

. Industrial and Labour LawsS. P. Jain

. Employee Relations ManageméhiN Singh, Pearson Publications

. Dynamics of Industrial Relatiodslamoria & Mamoria

. Industrial Relations: Emerging Paradigms, BD Singh, Excel Books, 2004 Edition

~No ok~ WDNBE

Reference Books:

1. Guide on Labour Management forms and precedents (Law, Practice and ProeSdDrEuri (Snow white
publication)

2. Introduction of Labour and Industrial Laws by Avatar Singh

3. Elements of Mercantile Law by N. D. Kapoor, Sultan Chand

4. Bare Acts

5. Elements of Mercantile LaM. D Kapoor

Websites:www.managementstudyguide.com

Journals: Journal of Industrial Relation, Human Capital, Journal of HRM
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SemesterlV HRM 653 MJ SC-HRM -02 Employee Relations & Labour Legislation

3 Credits LTP: 2:1:1 Subject Core (SC) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to:

COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21V
COHMI?]Ni 653 REMEMBERING SHOW awareness of important and critical issues in Employee Relg
COHMFSN; 653 UNDERSTANDING | INTERPRET and relate legislations governing employee relations.
COHRM 653 DEMONSTRATE an understanding of legislations relating to work
APPLYING ;
MJ.3 environment.
COHMI?]'\Z 653 ANALYSING OUTLINE the role of government, society and trade union in ER.
COHMI?]'\Q 653 EVALUATING EXPLAIN aspects of collective bargaining and grievance handling,
COHMRle\/é 653 CREATING DISCUSS the relevant provisions of various Labour Legislations.

Unit-1: Introduction to Contemporary Employee Relations:Concept, Definition, Scope, Objectives and Importance

of Employee Relations, Evolving Nature of Work: From Industrial Relations to Strategic Employee Relations, Key

Influencing Factors: Technology, Globalization, Workforce Diversity Approaches to ER:FD8IV $SSURDFK +.
Relations Approach, Social Action Approach, Gandhian Philosophy in Modern ER, Role of ILO and its relevance in

India today, Emerging ER Models in the Gig Economy and Remote Wark E (6+2)

Unit-2: Mechanism for Harmonious Employee Relations:Collective Bargaining: Definition, Process, Essential
&RQGLWLRQV )XQFWLRQV DQG ,PSRUWDQFH RI %DUJDLQLQJIs@v@b®wV :RI
Negotiation Techniques in ER, Grievance Redressal: Sources, Forms, and ProceduleSritiadee Procedure, Role

of Committees, Digital ER Tools. (6+2)

Unit-3: Legislations governing Employee Relations:The Industrial Disputes Act, 1947: Key Definitions: Industry,
Workmen, Industrial Dispute, Authorities: Roles and Responsibilities, Strikes, Lockouts, Layoffs, Retrenchment &
Closure, The Contract Labour (Regulation and Abolition) Act, 1970: AdvisorydBpRegistration, Licensing, Welfare
Measures, Health Provisions, Recttdeping, (6+2)

Unit-4: Legislation Related to Unions and Wage Protection:The Trade Union Act, 1926:Formation, Registration,
Privileges and Rights ,Types and Structures of Unions, Maharashtra Recognition of Trade Union and Prevention of Unfai
Labour Practices Act 197%Unfair labour practices on the part of Employers and [Byges, Authorities, Complaints

& Penalties under the act, The Minimum Wages Act, 1948: Fixation, Revision of Wages, Advisory Boards, Registers,
Hours of Work, Overtime Wages, Role of Trade Unianthe Platform Economy (e.g., Swiggy, Uber, Zomato) (8+2)

Unit-5: Legislations for Safe and Equitable Work Environment: The Factories Act 1948 Definitions of factory,
manufacturing process, worker, occupier; provisions under health, safety and welfare, working hours, annual leave witl
wages, prohibition of employment of children, Child Labour Provisions, Maternity béwefil961 +Eligibility, Leave
Provisions, Créche Facility and latest amendment, The Sexual harassment of women at workplace (Preventior
prohibition and Redressal) Act, 20EDefinitions of €xual harassment, employee, workplace, complaints committee,
complaint mechanism, Aggrieved Woman, Chairperson; Constitution of Internal Complaints Committee, Complaint
Procedures (9+2)

Suggested Text Books:

1. Personnel Management, C B Mamoria

2. Dynamics of Personnel Administration, Rudrabaswaraj
3. Personnel Management, Edwin Flippo

4. Industrial and Labour Laws, S. P. Jain

Suggested Reference Books:
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1. Guide on Labour Management forms and precedents (Law, Practice and Procedure), S D Puri, Snow white
publication

2. Introduction of Labour and Industrial Laws, Avatar Singh

3. Elements of Mercantile Law, N. D. Kapoor, Sultan Chand

4. Bare Acts
SemesterlV HRM 660 MJ SE-HRM -09: Compensation & Reward Management
3 Credits LTP: 2:1:1 SubjectElective (SE) Course tHuman ResourceManagement

Course Outcomes: On successful completion of the course the learner will be able to:

COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21MV
COHRM 660 REMEMBERING RECALL Fhe fundamental concepts, types, and framew_ork
MJ.1 compensation management and its strategic role in an organization
COHRM 660 UNDER_STAND _ compensation policies, ple_mning, strategies,
MJ.2 UNDERSTANDING | evaluation techniques, and development of equitable pay structures {
' competitive advantage.
COHRM 660 DEV_ELOP knowledge of designing incentivg plans, profit sharing,
MJ.3 APPLYING sharm_g, a}nd innovative reward structures suitable for startups and e
) organizations.
COHRM 660 EXAMINE the cpncept, role, and compo.nents of reward manage
MJ.4 ANALYSING system along with recent developments in monetary anehmretary
' rewards across industries
COHRM 660 EXPLORE curr(_ant apd emerging .trends in compensation prac
MI5 EVALUATING globally, especially in MNCs, Gig Economy, remote workfo
' management, and addressing contemporary compensation challen
COHRM 660 FORMULATE strateg'ies_ for ollesigning. an effective total compensz
MI.6 CREATING and re_ward system ghgnmg w_|th organizational goals and adapting
' changing global business environment

Unit-1: Compensation: Concept of compensation, types of compensation, conceptual framework of compensation
management, compensation policy Compensation Planning & Strategy, Job Evaluation & Pay Structures, Internal &
External Equity in Compensation, Developing a total compinmssatrategy? Competitive Advantage, the compensation
structure, advantages of fair compensation system, significant compensation issues, and merits and demerits of variou
compensation systems. (7+2)

Unit-2: Wage and Salary Administration: Definition, Goals, Concept of Wages & Salary, Minimum Wage, Fair Wage
and Living WagetTheories of Wages & Saladylachineries for Wage FixatiatBtatutory provisions governing different
components of reward systeti$age criteria and wage machinéryWage @mponent$ Salary Benchmarking,
designing KRA & KPI. Wage and salary surveys, the wage curve, pay grades and rate ranges, preparing salary matri
fixing pay. (7+2)

Unit-3: Incentives, reward system & pay restructuring: Meaning and determinants of incentives, wage incentives,
Incentive calculation process, possible inputs and outputs of incentive process, types & forms of profit sharing, non
monetary incentives & cafeteriyle compensation, retention bonus etc. Indigidincentive Plans, Group & Team

Based Incentives, Profit Sharing & Gain Sharing Plans, Employee Stock Option Plans (ESOPSs), Designing salary
structures for startup organizations incorporating rewandsincentives. (7+2)

Unit-4: Reward Management: Concept, Aims, and Components of Reward System Monetary &N\oretary

Rewards, Role of Reward in Organization, Strategic Perspectives of Reward Syaignsig Reward Strategy with

Business Objectives and Strategi®ecent Development in Rewards and Recognition in Business Organizations:

Executive Reward Practicdeeward strategies inkmowledgeeconomysReward Strategies in a Servibased economy.
(7+2)
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Unit-5: Current Trends in Compensation: Compensation Practices of Multinational Corporations and Strategic
Compensation Systems; compensation Trends in Gig Economy, Freelancers and Contract Workers Compensation, O
demand Pay Systems, Crowdurced Pay Models, Contemporary Challerigag Inequity & Gender Pay Gap,
Diversity, Equity & Inclusion (DEI) in Compensation,ldbal Mobility Programs, Managing Remote & Hybrid
Workforces Globally. (7+2)

Note:
1. The course should be delivered from a skills building perspective.
2. Use in class exercises for designing Salary structure, rewdrgt®ntives,and benefits plans.

Text Books:

1. Tapomoy Deb, Compensation Management text & cases, Excel Publication , 2014

2. Joseph J. Martocchio, Strategic Compensafidiuman Resource Management Approdebarson Education, 2012,
3rd Ed

Reference Books:

1. Dipak Kumar Bhattacharya, Compensation Management , Oxford University Press , 2014

2. Richard.l. Henderson: Compensation Management In A Knowledge Based-WoeltticeHall, 2012, 9th Ed

3. Milkovich & Newman Compensation, Tata McGrauill, New Delhi, 2015

Suggested Readings:

1. Armstrong & Stephens, Employee Reward Management and Practice, Kogan Page
2. Milkovich, Newman, Ratnam, Compensation, McGraw Hill, New Delhi.
3. Henderson, R.O., Compensation Management, Englewood Cliffs, Prentice Hall
4. Armstrong, M and Murlis H, Reward Management, Kogan Page.
5. Cascio, Costing Human Resource, Thomson Learning,, India
6. Martocchio Joseph J., Strategic Compensatidtuman Resource Management Approach, Pearson Education.
7. Richard | Henderson, Compensation Management in a KnowRaggd World, Pearson Education.
SemesterlV HRM 661 MJ SE-HRM-10: Employee Engagement
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcome: On successful completion of the course, the learner will be able to
COGNITIVE
Co# ABILITIES &2856( 287&20(6 &21V
COHRM 661 REMEMBERING- IDENTIF\_( the basic concepts of Employee Engagement and Emp
MJ.1 Ownership.
UNDERSTANDING the various factors, models and metrics involve
COHRM 661 UNDERSTANDING Empl_oyee_ engagement and how SD#term.ination_Theory and HRN
MJ.2 practices influence employee engagement; describe the elements,
and barriers in designing and developing engagemeggita.
COHRM 661 Apply approp.riate_ tools and steps to measure employee engagemer
MJ.3 APPLYING modern metr|cs like Maneger Effectiveness Index and Belonging |
across different organizational contexts.
COHRM 661 ANALYSIS Analyze the role and traits of Employee Ownership in enhan
MJ.4 productivity and organizational commitment.
COHRM 661 EVALUATION Evaluate engagement and ownership practices usingvorldl metrics
MJ.5 and models to assess their effectiveness in different sectors.
COHRM 661 Design customized employee engagement plans using job desig
MI.6 CREATION autonomy, an_d discretionary behaviours, supported by desk resear
external learning resources.

Unit-1: Employee Engagement:Concept and Evolution, Definition, Need, Importance, factors of employee
engagement, Advantages from Employee Engagement, Engagement MddesGallup model, The AOMewitt

model. Employee Ownership: A Deep Dive Concept and Definition of Employee Gumérgpes: ESOPs, Stock
Options, Cooperatives, Significance and Benefits for Employees and Organizations Relationship with Productivity and
Organizational Commitment (8+1)
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Unit-2: Developing Employee EngagementUnderstanding Self Determination Theory with HRM practices, How
autonomy, competence, and relatedness drive engagement, Elements in designing Employee Engagement Activities
Creating WelDefined Job Roles, Educating Employees for Engagement, FosterirgpnBle Connections,
Communicating Objectives and Activities for Employee Engagement ,Levels of Engagement, Building Engagement
Engagement culture, Barriers to Employee Engagement Ineffective Communication, Ineffective Leadership, Workplace
frustration. (9+1)

Unit-3: Measuring Employee Engagement Stages of Employee Engagement, Ways to measure Employee
Engagement, Steps to measure Employee Engagement effectively, Critical Issues in measurement of Employe
engagement, Myths about Employee Engagement. Perks = engagement, Happiness = Engageraest, Welf
Engagement, Key Metrics and Indicators to Measure Engagement: Feedback from Employees, Relationship witl
Colleagues, Satisfaction & Happiness, Relationship with Leaders, Career Advancement Opportunities, &ewards
Recognition, Goal Coalition, Manager Effectiveness Index, Belonging Index. (9+1)

Unit-4: Employee Ownership £ Significance of Employee Ownership, Traits of Employee Ownership, Impact of
Employee Ownership, Relationship of Employee Ownership with Productivity, Organizational Commitment and
Retention, employee ownership with Organizational Citizenship BehavioiB)O (7+1)

Unit-5: Application of Employee EngagementtThrough Job Design, Role Autonomy, Organizational Citizenship and
Discretionary behavior, Desk Research of various Engagement initiatives and Tools to measure Employee engageme
in various sectors, Develop and Design Employee Engagement Plan (7+1)

Suggested Books:

1. Paul L. Marciano (2010), Carrots and Sticks Don't Work: Build a Culture of Employee Engagement. by McGraw Hills.
2. Scott Carbonara (2013), Manager's Guide to Employee Engagement, McGraw Hills.

3. Emma Bridger (2018), Employee Engagement: A Practical Introduction, 2nd Edition, Kogan Page Limited.

4. Bob Kelleher (2014), Employee Engagement for Dummies, John Wiley and sons Inc.

5. Robert Postlethwaite, Jeremy Gadd, The Employee Ownership Manual, Spiramus Press Ltd.

Online References:

1. https://www.achievers.com/blogementsemployeeengagement/

2. https://lwww.business2community.com/infographiasienpleteguideto-understandinglifferentkinds-of
engagemenmodelsinfographic02156114

3. https://officevibe.com/employesngagemensolution/guide

4. https://officevibe.com/blog/whgmployeeengagemenis-hardto-quantify

SemesterlV HRM 662 MJ SE-HRM-11: Designing HR Policies
3 Credits LTP: 2:1:1 SubjectElective (SE) Course tHuman ResourceManagement
Course Outcome: On successful completion of the course, the learner will be able to
cow ?ACI;?LITI'II:II-IIE\gE £2856( 2878&20(6 &27TV
COHRM 662 MJ1 REMEMBERING Recallthe concepbf HR Policy Manual
COHRM 662 MJ2 UNDERSTANDING Understandhe HR Policy Designing and implementation Proce
COHRM 662 MJ3 APPLYING Prepareperationapolicy for anorganizatiorof your choice
COHRM 662 MJ4 ANALYSING CompareHR Policiesin variouscontext
COHRM 662 MJ5 EVALUATING EvaluateHR Policiesin IndianandGlobalcontext
COHRM 662 MJ6 CREATING DesignvariousHR policiesfor anorganizatiorof your choice

Unit-1: Introduction to HR POLICY : Meaning,Need scopeof HR policy, Introductionto thecontentof PolicyManual,
Importanceof POLICY Manualfor employeesndemployersuseof HR policy Manual,Stepsin designingHR policies,
Typeof HR policiesImplementatiorof HR policy, - Roleof HR policiesin organizationasuccess. (7+2)
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Unit-2: HR Policy Design and Implementation Analysing Organizational Needdnderstandingrganizationavision,

missionandvalues Principlesof effectiveHR policy design FactorsAffecting HR policy framing-culturalfactors,Labour

Lawsandregulation,SocialFactors Bestpracticedn HR policy development, Writing and communicating HR policies
(7+2)

Unit-3: HR policy in Indian Context: Designing Recruitment and hiring policy, Employee operational policies

Compensation policies, T&D policies, Appraisal Policies, Career Advancement policies, condsefieayng@olicycode

of conduct,Disciplinary Action, Grievance Handling policieBiversity andinclusion policiesin India, Employee

wellnessandmentalhealthpoliciesin India, Dataprotection and confidentiality policies in India. (8+2)

Unit-4: HR Policy in Global Context - Principles of effective global HR policy design, Role of technology in global
HR policy design and implementation, HR policy design and implementation for global talent management
expatriate management,Data protection and confidentiality policies. (7+2)

Unit-5: Case Studies and Best Practices Realworld examples of effective HR policy design and implementation,
best practices in HR policy development and compliance in Indian and @obtaxt. (6+2)

Suggestedrext Books:

1. How to Develop Essential HR Policies and Procedures, by John H. McConnell Amco, Div American Mgmt.
Assaociation, Volume 1Human Resource Management, Deepak Bhattacharya, Sage Pultdishing

2. Florida EmploymentLaw Manual (HR ComplianceLibrary) Paperback+Import, 22 Mar 2016by Jennifer Saltz
Bullock (Author), Jeff O'Connell (Editor)

3.The:An Indispensabl&uidefor ManagerandHumanResource®rofessionalby S. Smith,R. Mazin

4. HumanResourcéManagementGaryDessler

5. Guide on Labour & Human ResourcesManagement-orms & Precedent{Law Practice& Procedure), Snow
White.

6. Human Resource Policies and Procedures for Nonprofit Organizations by Carol L. BarbeitayVilep& Sons,
2004

Reference Books:

1. How to DevelopEssentiaHR Policies and Proceduresby JohnH. McConnell Amacom,Div American Mgmt.
Association, Volume 1

2. Guide on Labour & Human ResourcesManagement~orms & Precedent{Law Practice& Procedure)Snow
white

3. Human Resource Policies and Procedures for-ptofit Organizations by Carol L. Barbeito, John Wiley & Sons,
2004

4. HR Tech Strategy:RevolutionizingEmployeeExperienceThrough HR-Tech Synergy, Marlene De Koning

Websites:
1. https://webtel.in/Blog/AComprehensiw&uideto-HR-Policiesin-India/2353
2. http://www.chillibreeze.com/articles_various/HRliciesin-India.asp.
3. http:/ftoostep.com/debate/ane-policiesof-indian-companiessmployeefriendly.
4. https://en.wikipedia.org/wiki/Human_resource_policies#Development, human_resource_policies.pdf
5. https://www.hrhelpboard.com#Apolicies.htnh.
SemesterlV HRM 663 MJ SE-HRM -12: Performance Management Systern
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:
COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21V
COHRM 663 REMEMBERING DESCRIBE key components and applicability of theories
MJ.1 Performance Management System
COHRM 663 UNDERSTANDING DEMONSTRATE the communication skills required when manag
MJ.2 achievement and underachievement.

151| Page


http://www.chillibreeze.com/articles_various/HR-policies-in-India.asp
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COHM%N;SGS APPLYING IDENTIFY factors affecting Performance Measurement

COHMRJ'\ZGGCJ’ ANALYSING ANALYZE various tools for performance assessment

COHRM 663 EVALUATING COMPARE various _orgamzatlonal performance manager
MJ.5 systems and best practices

COHMFSNEL%?’ CREATING DESIGN a performance management process for an organizati

Unit-1: Introduction and Theoretical Framework: Performance Appraisal & Potential Appraisal, Methods of
Performance Appraisal: Traditional, Modern Methods, Components of PMS. Performance Management: Planning
Performance for Role Clarity, Accountability and Effectiveness. Goal Theory and its Applicatidarformance
Management, Control Theory and its Application in Performance Management, Social Cognitive Theory and its
Application in Performance Management. Currents trends in performance management (7 +2)

Unit-2: Process of Performance ManagementOverview and Importance of Performance Management Process,
Performance Management planning process, setting objecti@eganizational and individual performance plans
&RPSRQHQWY RI ODQDJHUTV SHUIR Udetiing mMdtudl éx@ectisYaHdpRrdPridiga\trieaD Q
Mid-cycle Review Process and Enycle Review Process. (7 +2)

Unit-3: Performance Measurement Determinants of performance measurement, approaches to measuring
performance, diagnosing the causes of poor performance. Measuring results and behaviours, gathering performan
information, implementing performance management system. (7 +2)

Unit-4: Performance Management & Reward Systemderformance linked remuneration system, Types of Rewards,
Designing Reward System, Total Reward Strategies, Characteristics of an Effective Performance Reward Plan
Performance Analysis, Performance Review Discussion, Using Performance Management ®gterfr HR
Decisions, Performance Improvements and Performance Management Skills. (7 +2)

Unit-5: Performance Management and Personal Development Plan360degree feedback as a developmental tool,
performance linked career planning & promotion policy, Competency Mapping as a Performance Management Tool,
Balanced Scorecard and its Applications, Mentoring System, Assessment Centres, role of technoleig; in P
Performance Management Practices of Different Companies (One example of Indian and global Coiftex)

Suggested Text Books:

1. Performance Management: The New Realities by Michael Armstrong & Angela Baron, Jaico PublishingNEluse,
Delhi, 2002

2. Appraising and Developing Managerial Performance by TV Rao Learning Systems Pvt. Limited, Exce28a®ks,

3. Performance Management, Systems and Strategies by Bhattacharyya, Dipak Kumar. 1/e; New Delhi2@&arson,

Suggested Reference Books:

. Corporate Performance Management by David Wade and Ronad Recardo, Butter Heinemann, New Delhi, 2002.
. Performance Management by A.S. Kolhi & T. Deb,

. Performance Management Systems by A.M. Sharma

. Performance Management: Toward Organizational Excellence by T. V. Rao (2016)

. Prem Chadha (2011). Performance Management, 1/e; New Delhi: McMillan

. Henderson: Compensation Management in a Knowledge Based World 9/e Pearson Education.
Web links:

1.www.managementstudyguide.com

2.www.shrm.org

3. www.whatishumanresource.com

4. www.valamis.com

5. www.wayshrconsulting.com

OO, WN PP

SemesterlV HRM 664 MJ SE-HRM-13: Change Management & New Technologies in HRM
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3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:

CO# COGNITIVE ABILITIES &2856( 287&20(6 &21V

COHRM 664 REMEMBERING Remember thebasic conceptsand Models of Chang
MJ.1 Management

COHRM 664 UNDERSTANDING Understand t_he IKS prmuples and models of cha
MJ.2 management in organizations

COHRM 664 APPLYING Apply.eff'ectlve communication and leadership skills dur|
MJ.3 organizational change.

COHRM 664 ANALYSING Analyze the impact of technological advancements on
MJ.4 practices

COHRM 664 EVALUATING Evaluate HR technologies such as HRIS, ATS in recruitm
MJ.5 and remote work tools.

COHMRJNé 664 CREATING Design basic change strategies for digital HR transformati

Unit-1: Introduction to Change Management : Meaning, need, nature and scope of change management in
organizations, Types of organizational change (planned, unplanned, transformational, incremental) Forces for chang
internal and external, Causes and overcoming techniques, Approaches to Changamdatagehavioral, Cognitive

and Psychodynamic (6+2)

Unit-2: Organisational Change and Resistance to Chang@rocess of Organisational Change, Impact of Change on
Organisation. Effective communication strategies for change management, Resistance to Change: Individual an
Organisational Resistance, Manifestation of Resistance, Minimizing Resistance to Charaye O&am Intervention

to Overcome Change, Organizational culture and its influence on change, Relationship between organizational cultur
and change, Strategies for aligning culture with change ingwmt (8+2)

Unit-3 : Role of HR in Change Management:+5 DV D FKDQJH DJHQW G6WUDWHJILF SDUWC
responsibility in driving and sustaining organizational change, Communication and employee engagement during chang
Leader and Team Change Management: Identify Leadership Issues igeCHie of leadership in change. IKS
Principles of change management. (7+2)

Unit-4: Change Management ModelsModels for planning and managing chandk'. $5 PRGHO . RSt¥egWHUTV
Process, Force Field Analysis, McKinsey 7S Framework. (7+2)

Unit-5: Digital Transformation in HR: Introduction to HR Technology: HRIS, HCM, ATS, Performance Management
Tools, Chatbots for employee engagement, Blockchain in HR, Challenges in Implementing HR Tech, Virtual Reality
(VR) in training & development, Case Studies on Smart Research and Reti@arch Related to Change Management

of Organisations. (7+2)

Suggested Text Books:
1. Change Management by Andrew Pettigrew and Richard Whipp Infinity Books
2. Human Resource Information SysterBasics, Application, Future and Direction by Dr. Mich&lanagh and Dr.
Mohan Thite

Suggested Reference Books:

1. Change and Knowledge Management by B. Janakiram, P. V. Ravendra,Shubha Murlidhar Published by biztantra

2. Change Management by Robert a Paton and James McCalman, Sage Publication, 3rd Edition

3. Human Resource Information System by P. K. Gupta and Sushil Chaabra.

4. lan Palmer; Richard Dunford; David Buchanan (2009) Managing Organizational Change: A Multiple Perspectives
Approach: McGrawHill: New York2.

5. John Hays (2002).Theory and Practice of Change Management.

Websites:
1. www.changedynamix.com
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2. www.oursouthwest.com/SusBus/mggchange.html
3. http://smallbusiness.chron.com/advantagssidvantagelumanresourceinformatiosystem2107.html
4. www.cmswire.com/digitaivorkplace/changenanagementhe-key-to-successfutligital-transformations
5. www.aconnect.com/knowledge/changenagemenin-timesof-disruptioranddigital-transformation
Journals:
1. Journal of Organizational Change Management
2. International Journal of Human Resource Management
3. International Journal of Human Resource Management
4. Human Resource Management Journal
5. Human Resource Management
SemesterlV HRM 665 MJ SE-HRM -14: Global HR Practices
3 Credits LTP: 2:1:1 Subject Elective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:
COGNITIVE
COo# ABILITIES &2856( 287&20(6 &21V
COHM?]'Vi 665 REMEMBERING | IDENTIFY key perspectives of global workforce management
COHMI?'\; 665 UNDERSTANDING | UNDERSTAND cultural aspects of Global HRM
COHM?]NQ 665 APPLYING PREPARE HR planning for long term global staffing
COHMI?]I\Z 665 ANALYSING ILLUSTRATE steps involved in global selection of human resour
COHRM 665 EVALUATING FORMULATE Trammg a_nd development policy for expatria
MJ.5 employees of an organization
COHRM 665 ANALYZE / COMPARE important points that needs to be inclug
MJ.6 CREATING while drafting global workforce performance & developm
' management system of an organization

Unit-1:Introduction and Overview of Global HR: Operational Objectives and Means of Globalization in HR
Perspective, Global Market Contekey Perspective in Global Workforc€hanges and Challenges in the Global
workforce trend and Advancement®ligrationrEmerging on the contingent workforceOffshore sourcing

The influences ofcrosscultural LVVXHY RQ RUJDQLVDWLRQV &RQFHSWV RI +RVW &R
IDWLRQDOV 3&1TV DQG 7KLUG &RXQWU\ 1DWLRQDOV 7&1MV LQi+BRQWHI[V

Unit-2: HR Policies and Operations in a Global SettingDistinctive Features of HR FunctiorBlanning, Organizing,
Directing & Control- Operations Manpower Planning tillSeparations from a Global S&p and environment. Skilling
the Staff & Knowledge Development in Global Perspective Incentives & Congiems Package Motivational
SystemstPerformance Appraisal System&Employee EmpowermentValue systemstShared Corporate Culture and
Grievance HandlingtReactive & Proactive Mechanisms (7+2)

Unit-3: Global Human Resource PlanningFrom strategy to Decision about work force Demand and supply External
Environment Scanninglob Design for Meeting global Strategy work demand HR planning for Long term. Expatriation
and Repatriation, Characteristics of effective expatriate managersmdwedth Cultural Shock, successful Repatriation
Practices. (7+2)

Unit-4: Training and development of Global employeesStrategic role of Training and Development in the global
Market PlaceFundamental concepts and principles for Guiding global Training and Developaeaiopmental aspect
related tanternationabssignments/projects and its relation to international career paths, cross cultural training programs
and developing global competencies, Practices to improve the effectiveness of Global and virtual t€éar23.
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Unit-5: Global workforce performance Management:Performing Management Procdssportant consideration for

Global Performance Managemdpianning and Implementing Global Performance Apprai€aimpensation for a

Global workforce Managing Compensation on a global Scale: Fundamental Pral§tgesompenation for Expatriates,
+RVW &RXQWU\ 1DWLRQDOV +&19V D Q G:GldballE@mpl&yRXREIAtIOISUlrENNERRSQUBD V 7 &
,QIOXHQFH RI 01&TV DQG 8QLRQ RQ *OREDO (5 (7+2)

Suggested Readings:

1. Charles M Vance and YongsunpaManaging Global Work force, PHI, 2009

2. Mark E. Mendenhall, Gary ROddou, Gunter KStahl, Reading and Cases in International Human Resource

Management, Routledge, Fourth Edition, 2007

Tony Edwards and Chris Rees: International Human Resource Management, Pearson, 2009

Nilanjan Sengupta, Mousumi S. Bhattacharya, Excel Books, 2007

5. Peter Dowling, International Human Resource Management: Managing People in a Multinational Context, 5e,
Thomson, 2008

hw

6. K. Ashwathappa, Sadhna Dash, International Human Resource Management, Tata Mc Graw Hill, 2008
7. S. K. Bhatia, International Human Resource Management, Deep & Deep Publications, 2005
SemesterlV HRM 666 MJ SE-HRM -15: Mentoring & Coaching
3 Credits LTP: 2:1:1 SubjectElective (SE) Course zHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:
COGNITIVE
CO# ABILITIES &2856( 287&20(6 &21V
co TAF\Q]I\Q 666 REMEMBERING ENUMERATE various concepts of Mentoring and Coaching
co TAFEI\Q 666 UNDERSTANDING | UNDERSTAND techniques of Mentoring and Coaching
COHRM 666 APPLYING APPLY models of Mentoring and Coaching to real world scenarios,
MJ.3 skills to effectively coach/mentor
co TAFE'\Q 666 ANALYSING ANALYSE issuesn MentoringandCoaching
co TAFE'\Q 666 EVALUATING DEVELOP skills needed to become Mentor and Evaluate mentees
COHRM 666 CREATING Execute creative ideas and solutions to ensure successful me
MJ.6 meeting to mentor and mentee requirements

Unit 1: Introduction to mentoring and coaching in HRM. : Meaning of mentoring, Meaning of coaching, Objectives,
Need and benefit of mentoring and Coaching. Process of Mentoring, Process of Coaching, Differences between coachir
and mentoring. Function of Coaching and Mentoring in the organization. The rbkeraEntor and the role of the coach.
Ethical issues, and barriers in mentoring and coaching (Personal, Organization, and Environmental)7+2)

Unit 2: Types of Mentoring and Coaching:Partner model/one to one mentoring, Distance/Virtual mentoring, Group
mentoring. Team coachingohenomenon specification. The role of a coach and mentor in working vatdmaTeam
coaching and mentoring as a support tool in the change process, Executive Coaching, Coaching for performanc
improvement (8+2)

Unit 3: Models and Approaches:GROW model, CLEAR and PRACTICE model, FUEL Model, Kolbs experiential
learning model., Approaches to coachi@pgnitive behavioral coaching, solution and goal focused coaching, Narrative
coaching, Alignment coaching, Positive psychology and strength icmacystems coaching, life coaching, El based
Coaching. (8+2)

Unit 4: Skills and Techniques of Coaching and Mentoring: Mentor prekigowledge, skills and attitude. Mentoring in
organizations implementation strategy and implementation tactics. Core SKillst, Rapport, Observation, Listening,
Questioning, Supporting.echniques Analysis of neeluilding trust, Active listening, Asking opeanded questions,
Effective goalsetting, encouraging an outcome focus, giving constructive feedback, Strepgttisg.  (8+2)
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Unit 5: Practical Application/ Implementation: Practical Application/ Implementation: Mentoring and coaching
related Mini project by a team of£ students and Case studies related to Mentoring and Coaching in Manufacturing
sector and Service sector. (4 cases) (4+2)

Suggested ext Books

. Coaching& Mentoringby JaneRenton Profile BooksLtd.

. CoachingMentoringandManaging A coachguidebookboy Micki Holliday, The Career Press Inc
. CoachingandMentoring byNigel MacLennanRoutledge

. CoachingandMentoringfor Businesdy GraceMcCarthy,SagePublication

. Techniquesor CoachingandMentoringby David Megginson& David Clutterbuck DEVELOP skills needed to
become Mentor, Coach

a b~ wN PR

6. 50Activities for Coaching/Mentorindpy DonnaBerry, CharlesCadwel Joe Fehrmann, HRD Press
7. HumanResourcéevelopmenby DesimoneWerner,Harris, Thomsonpublication.
Referencebooks:
1. CoachingandMentoring,HarvardSchoolPress
2. Making Mentoring Happen by Kathy Lace, Business & Professional Publishingtévt.
3. Coaching, Counselling & Mentoring by Florence M. Stone, AMACOM, 1601 Broadway New York
4. Coaching and Mentoring Theory and Practice by Robert Garvey, Paul stokes, David Megginson, Sage Publication
5. Emotional Intelligence Coachingby Neale, Spencer,Wilson by Kogan Page Pub.
SemesterlV HRM 667 MJ SE-HRM -16: Labour Welfare
3 Credits LTP: 2:1:1 SubjectElective (SE) Course tHuman ResourceManagement
Course Outcomes: On successful completion of the course the learner will be able to:
COGNITIVE
Co# ABILITIES &2856( 287&20(6 &21V
COHMF?JNJ 667 REMEMBERING ::;I(EjiC;ALL the origin and historical development of labour welfare
COHRM 667 UNDERSTANDING E?(PLAIN the concepts, phllosop_h_y, and principles of labour wel
MJ.2 with statutory & non statutory facilities.
COHRM 667 APPLYING APPLY the knowledge of labour welfare to reabrld scenarios an
MJ.3 case studies.
COHRM 667 ANALYZING ANALYZE the relationship between labour welfare and employee |
MJ.4 being and productivity.
COHRM 667 EVALUATING ASSESS & EVALUATE the impact of labour welfare on employ
MJ.5 productivity and wellbeing.
COHRM 667 DEVELOP innovative labour welfare programs and services that ¢
CREATING
MJ.6 to the needs of employees.

Unit 1: Introduction to Labour Welfare: Origin and Historical development of labour welfare in India, objectives of
Labour Welfare need, Importance of labour welfare in the modern workplace, Classification of Labour Welfare, Work
agencies of Labour Welfare, Scope of Labour Welfare, Conceptes@bhy, and principles of labour welfai@ase

Study: Labour welfare practices in a leading Indian organization (7+2)

Unit 2: Labour Welfare Policies and Practices: Statutory labour welfare facilities in India as per Bombay Shop &
Establishment Act 1948, Factories Act, 1948, Mtatutory welfare facilities, Role of Trade Unions, NGOs, and l-ocal
self Govt.,, Laws of the Elimination of Child Labour. Labour welfaractices in different industries (e.g., IT,
manufacturing)Case Study Labour welfare practices in a leading industry. (7+2)

Unit 3: Employee Wellbeing and Productivity: Relationship between labour welfare and employeebeatlg, Impact
of labour welfare on employee productivity, Strategies for promoting employeée&ieti and productivity, Labour

156 Page



Welfare Officer: Role, Qualifications, Functions, Duties, Labour Administration in i@di&e Study:Employee wel
being and productivity in a leading organization. (7+2)

Unit 4: Labour Welfare Programs and Services Types of labour welfare programs (e.g., health, education, recreation),
Labour welfare services (e.g., counselling, employee assistance programs), Role of technology in labour welfare
Functions of Labour welfare officers India, Working conditions in fdnetory-safety and accident preventioBase

Study: Labour welfare programs and services in a leading organization. (7+2)

Unit 5: Challenges and Opportunities in Labour Welfare Challenges in implementing labour welfare programs,
Opportunities for innovation in labour welfare, Future trends in labour welfare, Problems of WomenCabe®tudy:
Challenges and opportunities in labour welfare in a leading industry. (7+2)

6XJIJHVWHG %RRNYV

THIWERRNYV
/IDERXU :HOIDUH LQ ,QGLD E\ 6 & 6ULYDVWDYD 3XEOLVKHG E\ 3+, /F
/IDERXU /DzZV DQG :HOIDUH E\ 1 ' .DSRRU 3XEOLVKHG E\ 6 XOWDQ &K
,QGXVWULDO 5HODWLRQV DQG /DERXU /DZV E\ 6 & 6ULYDVWDYD 3X

S5HIHUHQFH %RRNV
IDERXU :HOIDUH DQG 6RFLDO 6HFXULW\ E\ 3/ ODOLN 3XEOLVKHG E\
,QGXVWULDO 5HODWLRQV DQG /DBRKO L:IOHBUE\ +E1)\P& @D \@D P REQ DV KL C
IDERXU /DZV DQG ,QGXVWULDO 5HODWLRQV E\ +/ . XPDU 3XEOLVKH!

$GGLWLRQDO 5HVRXUFHV
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2QO0LQH 5HVRXUFHV
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OPERATIONS & SUPPLY CHAIN MANAGEMENT

SpecializationCore Courses

SemCode CourseCode Course Semeste|Credits|FA [SA I\;Irgrtl?sl,
0OSCM602MJ | SCOSCM 01| ServiceOperationdvlanagement I 3 |50(50 100
0OSCM653 MJ | SCOSCM 02| SupplyChainManagement v 3 |50(50| 100

6 (100104 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)

OSCM 610 MJ | SEOSCM 01| Planning& Controlof Operations I 3 |50|/50| 100
OSCM 610 MJ | SEOSCM 02| ProductivityManagement M 3 |50|50| 100
OSCM 610 MJ | SEOSCM 03| Theoryof Constraints M 3 |50|50| 100
OSCM 610 MJ | SEOSCM 04| ManufacturingResourcélanning I 3 |[50(50( 100
OSCM 610 MJ | SEOSCM 05| Quality ManagemenStandards I 3 |50|/50| 100
OSCM 610 MJ | SEOSCM- 06| StrategicSupplyChainManagement 11 3 |50(50| 100
OSCM 610 MJ | SEOSCM- 07| Businesgxcellence 1] 3 |50(50 100
OSCM 610 MJ | SEOSCM- 08| ServiceValueChainManagement 11 3 |50(50| 100

12 |200200 400

SpecializationElective Courses- SemesterlV (Any 4 to be optedfor)

OSCM660 MJ | SEOSCM- 09| Industry4.0 v 3 |50|50| 100
OSCM661 MJ | SEOSCM- 10| Six Sigmafor Operations v 3 |[50(50| 100
OSCM662 MJ | SEOSCM 11| ToyotaProductionSystem v 3 |50|50| 100
OSCM663 MJ | SEOSCM- 12| World ClassManufacturing v 3 |[50(50| 100
OSCM664 MJ | SEOSCM- 13| SupplyChainStrategy v 3 |[50(50( 100
OSCM665 MJ | SEOSCM- 14| FinancialPerspectives OperationdManagement v 3 |50|50| 100
OSCM666 MJ | SEOSCM 15| FacilitiesPlanning v 3 |50|50| 100
OSCM667 MJ | SEOSCM 16| Sustainabl&upplyChains v 3 |[50(50| 100

12 |200200 400

30 [500500 1000
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Specialization: Operations & Supply Chain Management

Semesterlll OSCM 602 MJ 302-SC OSCM-01: ServiceOperations Management
3 Credits LTP: 2:1:1 Subject Core (SC) Course +Operations & Supply Chain Managemen|
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
DESCRIBEthe natureand CHARACTERISTICSof servicesandthe

COOSCM 602 ML

REMEMBERING

servicesconomy.

COOSCM 602 MR

UNDERSTANDING

DESRCIBEthe servicedesignelementf variety of services.

USE service blueprinting for mapping variety of réfd service

COOSCM 602 MB APPLYING processes.

COOSCM 602 Mu ANALYSING gl;liﬁtli_ez(sSE alternative locations and sites for variety of service

COOSCM 602 ME EVALUATING JUD.GE and EXPLAIN 'the service orientation at variety of
servicefacilities / organizations.

COOSCM 602 MJb CREATING CREATE flow procesdayoutsfor variety of services.

1. Understanding ServicesThe Service Economy, Service Definitions, Facilitating Role of Services in an Economy,
Economic Evolution, Stagesof Economic Development,Nature of the Service Sector, The ExperienceEconomy,
ConsumerService Experience,BusinessService Experience,ServiceDominant Logic, Distinctive Characteristicsof
Service Operations Customer Participation, Simultaneity. Perishability, Intangibility, Heterogeneity;ttmsferrable
Ownership. The Service Package, Grouping Services by DelRmrcess, OpeBystems View of Service Operations
Management. (7+2)

2. Designing the Service EnterpriseNew Service Development, Sources of Service Sector Growth, Information
Technology, The Internet as a Service Enabler, Innovation, Changing Demographics, Innovation in Services, New Serv
Development, Technology in Service Innovation, Challenges of Aupptiew Technology in Services, Readiness to
Embrace New Technology, Service Design Elements, Customer Value Equation, Strategic Positioning through Proci
Structure,Service Blueprinting, Taxonomyfor Service ProcessDesign, Degreeof Divergence,Object of the Service
ProcessType of CustomeiContact, Generiépproachego Service SysterDesign,ProductionLine ApproachCustomer

as Ceproducer, Customer Contact Approach, Information Empowerment, Intellectual Property.  (9+2)

3. The Service Encounter:Concept of the Service Encounter, Role of Technology, The Emergence -JeBélfe,

The Service Encounter Triad, Encounter Dominated by the Service Organization, Contact PersonneDominated
Encounter, Customddominated Encounter, The Service Organization, Culture, Empowerment, Control Systems,
CustomerRelationshipManagement,Contact Personnel- Selection& Training Creating an Ethical Climate. The
Customer Expectations and Attitudes, The Role of Scripts in Coproduction, Creating a Customer Service Orientatic
Service Profit Chain. (6+2)

4. Service Facility Location: Strategic Location Considerations, Competitive Clustering, Saturation Marketing,
Marketing Intermediaries Substitutionof Communicationfor Travel, Separationof Front from Back Office, Impact

of the Internet on Service Location, Site Considerations, Geographic Information Systems, Facility Location Modelin
Considerations, Geographic Representation, Number of Facilities, Optimization Criteria, Facility Location Technique:
CrossMedian Approach for a Single Facility, Huff Model for a Retail Outlet, Location Set Covering for Multiple Facilities,
Regression Analysis in Location Decisions. (7+2)

5. Service Facility and Process FlowsEnvironmental Psychology and Orientation, Service scopes, Behaviors in
Service scopes, Environmental Dimensions of Service scopes, Facility Design, Nature and Objectives of Servi
Organizations, Land Availability and Space Requirements, Flexibility, Security, Aesthetic Factors, The Community an
Environment.ProcessAnalysis, Typesof Processed;lowcharting,Gantt Chart, ProcessTerminology, Facility Layout,
Flow Procesd.ayout and the Work Allocation Problem,Job ShopProcesd.ayout andthe Relative Location Problem.

(6+2)
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Suggested ext Books:

1. SuccessfuBerviceOperationdvlanagementMetter, King #Metters,Pulliman& Walton, Thomsonindia
ServiceManagementFitzsimmonsand Fitzsimmons lrwin/McGraw-Hill

ServicesMarketing Operationsand ManagementYinnie J Juhari,Kirti Dutta, Oxford University Press
ServicesSectorManagemenin Indian PerspectiveC. Bhattacharjee
ServicesBusinessManagementDr. Abhay Kulkarni, HimalayaPublication.

a s wn

SuggestedReferenceBooks:

1. Service operations managementmproving service delivery, Robert Johnston, Graham Clark, Pearson
Publication

2. Baldrige +JustWhatthe Doctor Ordered,Quality ProgressNelson

3. Services Business Management. Abhay Kulkarni, Dr. Sudhir Hasamnis (Himalaya Publishing House)

SemesterlV OSCM'\g 653 403-SC OSCM-02: Supply Chain Management
3 Credits LTP: 2:1:1 Subject Core (SC) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COOSCM 653 MLl REMEMBERING DI_ESCRIBEth_e key conceptsof Supply Qha|n Managementand the 1
driving forcesin contemporanSupply Chain Management.

COOSCM 653 MP2| UNDERSTANDING | EXPLAIN the structureof modernday supplychains.

COOSCM 653 MB APPLYING IDENTIFY the variousflows in real world supplychains.

COOSCM 653 M| ANALYSING COMPARE and CONTRAST pushand pull strategiesin Supply Chair

Management.

COOSCM 653 MB| EVALUATING EXPLAIN the key OperationalAspectsin Supply ChainManagement.

DISCUSS the relationshipbetweenCustomerValue and Supply Chair
Management.

COOSCM 653 Mb CREATING

1. Supply Chain Structure: Shift from enterprise to network, Structure of a SC, Push based SC, Pull based SC
Tradeoff betweenPush& Pull, Identifying appropriatePush& Pull Strategyfor SC, Commodity & cost centric SC,
Agile SC (7+2)

2.  Flows in SC: Forward& Reverse SCProduct, Servicednformation, Funds, Demand;orecast flows in Upstream
& Downstream direction (7+2)

3. Total SCM: Changing business landscapedriving forces: Shift from Operations to Services, Impact of
globalization & technological revolution, Shift from linear SC to collaborative networks, power shifits 8C demands
for flexibility of partnerships, core competencies, growth in outsourcing, Increased complexity of pro€esges

4. SCM Building Blocks: Overview of customerfocus& demandresource® capacitymanagementprocurement
& supplier focus, inventory management, operations management, distribution management ikegGperational
Aspects in SCCreating theLean SC +£JIT Purchasing, JIT Transportation and JIT Production. Kanih, (7+2)

5. Customer Value: Empowered consumer, Customer focused Marketing & SC service outputs, customer service
availability, operational performance, reliability. Customer satisfactiarustomer expectations, enhancing customer
satisfactions, limitations of customer satisfacti€ustomer succesgachieving customer success, value added services,
customer value requirement mapping, CRM. (7+2)

Suggested ext Books:
1. SupplyChain& Logistics ManagementBowersox,Closs& Cooper,TataMcGraw Hill
2. Designing& Managingthe SC tConceptsStrategiest Casestudies/ evi, Kaminskyet. al., TataMcGraw Hill
3. Supply ChainManagementStrategyPlanning& OperationsSunil Chopra,PeterMeindl, Pearson
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SuggestedReferenceBooks:
1. Supply ChainManagemenProcessSystem& Practice,N.Chadrasekarar@xford

2. Total Supply ChainManagementBasu& Wright, Elsevier
3. LogisticsManagemen& Strategy,Harrisonandvan Hoek, PrenticeHall
4. Supply Chain ManagementMentzer,Responsd3ooks.
5. LogisticsManagementThe Supply ChainImperative,Vindo Sople,PearsorEducation.
Semesterlll OSCM 610 MJ 304-SE OSCM-01: Planning & Control of Operations
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOI\%:YI 610 REMEMBERING | DESCRIBEthe building blocksof Planning& Control of Operations.
COOﬁJCg/I 610 UNDERSTANDING | EXPLAIN the needfor aggregatglanningandthe stepsin aggregate planning
COOSCM 610 MAKE USE OF the variousforecastingapproache# the contextof operations
APPLYING .
MJ.3 planningprocess.
COOSCM 610 ILLUSTRATE how capacity planning is done in organizationsand its
MJ.4 ANALYSING relationshipwith MRP.
COOI\%:QA 610 EVALUATING EXPLAIN the importanceof schedulingn operationananagement.
COOIaJCgA 610 CREATING CREATEaBiIll of Materials.

1. Planning & Control of Operations: Prerequisites of process planning, steps in process planning, break even
analysis analysis new designs, product mix machine or process selection and make & buy decisions, study of route
sheet preparation, economics order quantity of manufactNezd, Functions- Routing, Scheduling,shop loading

and dispatch, follow up. Relations with other departments,RoutingProcesslayout indicating flow Chart of

material from machineto machine. Dispatch in production contddcumentation. (9+2)

2. Demand ForecastingForecasting as a planning tool, why do we forecast, Forecasting time horizon, Use of forecast,
types of forecasts, statistical forecasting, time series analysis models, effects of trend, seasonal and irregular movement
in the model, uncertainty of fore¢amonitoring forecast, need for planning and market research. Design of forecasting
systems, Developing the logic of forecasting, Sources of data, Models for forecasting, Extrapolative methods using time
series, Causal methods of faasting, Accuracyof forecasts, Using the forecasting system. (8+2)

3. Aggregate Production Planning:Planning Hierarchies in operations, Aggregate Production planning, Need for
Aggregate Production planning, Alternatives for managing demand, Alternatives for managing supply, Basic
strategies for aggregate production planning, Aggregate production planning methods, Master Production Scheduling.
Pure and mixed strategies, Choice of APP, Examples (7+2)

4. Resources PlanningDependent Demand Attributes, planning a framewstke basic building blocks: Multiple

levels in products, Product Structure, The Bill of Materials, Time phasing of the requirements, Determining the Lot
Size, Incorporating Lead time information, Estabilishthe planning premises. MRP Logic, Using the MRP system,
Capacity Requirements planning, Manufacturing Resources Planning (MRP IlI), Enterprise Resource Planning (ERP),
ResourcePlanning in services. (6+2)

5. Scheduling of Operations: Need for Scheduling, Scheduling + Alternative terms, Loading of machines,
SchedulingContext, Schedulingof Flow Shops,Schedulingof Job Shops,Input-Output Control, Master Production
Schedule: Concept, Strategies, Chase salesfok-dot, OperationalControl Issues in Mass production syste(Bs2)

Suggested ext Books:
1.  OperationdlanagementTheory and Practice,B MahadevanPearson.
2. OperationdvianagementTerry Hill, Palgrave
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3. TheFundamental®f ProductionPlanningand Control, StephenChapmanpPearson
4.  OperationdNow, Byron Fitch, TMGH.
5.  Operation Management by Barry shore (TieGraw Hill)
6. Operations planning and control, Martin K. Starr, Cengage publication
7.  Elements of P.P.C. by Eilon (Macmillan)
Semesterlll OSCM 611 MJ 305-SE OSCM-02: Productivity Management
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOS?QA 611 REMEMBERING DEFINE varioustypesof productivity and measure®f productivity.
COOSCM 611 UNDERSTANDING DEMONSTRATE the linkages between various measures of
MJ.2 productivity.
COOSCM 611 APPLY Value Analysis and Value Engineering principles to sim
APPLYING L .
MJ.3 situations related to operations management.
COOSCM 611 ANALYSING APPLY various types of charts and diagrams to carry out work stud
MJ.4 methodstudy.
COOSCM 611 EVALUATING DETERMINE the Standard Time using Techniques of Work
MJ.5 Measurement.
COOSCM 611 ELABORATE upon the conceptsof JIT, Lean, 5S, TPM, BPR, Six
CREATING . ;
MJ.6 Sigma, World Class manufacturing.

1. Productivity Management Definition, Concept and Importance of productivity, Difference between Production
and Productivity, Tools of productivity, Reasons for low productivity, Factors that help increasing productivity,
Productivity index, Kinds of productivity measurement, @ausf low productivity and techniques of their elimination,
Factors affecting productivity, Technical methods to improve productivity, Main contributors to productivity
improvement, Advantages from increased productivity. (7+2)

2. Value Analysis and Value Engineering:Concept of Cost, Price and Value, Role in Productivity, Procedure
Application and productivity benefit model. (6+2)

3.  Work Study: Importance of work studytMethod Study and Work MeasuremefiPioneers of Performance
MeasurementMethod Study: Needfor Method Study +Procedureof Method Study #rocess-low charts,Man
machine diagrams, Principles of Motion Economy. (7+2)

4. Work Measurement: Techniques of Work Measurement including Estimating, Stopwatch Time Study,
Predetermined Time Standards, Synthetic Estimates of Work, Times, Activity Sampling. Computation of Standard Time
+Elements+Typesof Elements tPerformance RatingAllowances +Need for AllowancestTypes ofAllowances.

(8+2)
5. Advanced Methods of Productivity and service level enhancement®verview of JIT, Lean, 5S, TPM, BPR,
Six Sigma, World Class manufacturing, Use of Technology in productivity and service enhancements: 1TeS, CAD,
CAM, CIM, CMMI. contemporary issues in productivity, Activities of National Productivity Council and other
organizations, Productivity Scenario and changes. (7+2)

Suggested ext Books:

1. Productivity Measuremenfor BusinessExcellence,Prem Vrat, G.D. SardanaB.S. Sahay,NarosaPublishing
House.

OperationdManagementfor CompetitiveAdvantage RichardB Chase JacobsAquilano, Agarwal,

Introductionto Work Study,Editor - GeirgeKanawaty,UniversalPublishing

Productionand OperationdManagementS.N.Chary,TMGH

Introduction to Work study, ILO, Oxford

Work Study, Khanna , Dhanpat Rai Publications

o0k wN

162| Page



Semesterlll OSCM 612 MJ 306-SE OSCM-03: Theory of Constraints
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COO,a\(]Zi/I 612 REMEMBERING DEFINE thekey conceptsof TOC.
COOSCM 612 UNDERSTANDING DEMONSTRATE knowledge& understandingof the fundamentalsof
MJ.2 TOC.
COOSSZQ/I 612 APPLYING IDENTIFY andmitigate bothreal constraintsand manageriatonstraints.
COOSCM 612 ILLUSTRATE thetoolsandtechniqueghathelpin managingconstraints
ANALYSING : S
MJ.4 toimprove organizationalperformance.
EXPLAIN the benefits an organization may reap through the
COO,\‘;’JCQA 612 EVALUATING successful
) implementatiorof the TOC.
COOSCM 612 DEVELOP solutions to common problems in Project Management
CREATING OperationdManagement and Suppl@hain Managementusing
MJ.6 L
TOC principlesandmethods.

1. Thinking Process:Introductionto Theoryof Constraint TOC), Tools of TOC, whereis TOC applicableVhat

LYV D FRQVWUDLQWprocegdhd Hihrah @aingQ Terminology used in the thinking process, ®teps
implement inthe thinking process, Current Reality Tree, Conflict Resolution Diagram, Future Reality Tree, Prerequisite
Tree, Transition Tree, Three Cloud Method. (8+2)

2. Finance and Measures: Economic Decisions, TOC and Product Costing, Economic Decisionsusing TOC
Costing. (6+2)

3. Project Management: Phasesof Project ManagementCommon problemsin Project Environment, Critical
Chain project ManagemerA TOC approach. (7+2)

4. Drum-Buffer-Rope Solution: Introduction, The Drum+ The MPS of the Capacity Constraint Resource,
Implementing DrureBuffer-Rope, Implementing DrusBuffer-Rope on the shop floor, MPS using DrBuffer-Rope
Scheduling method. (8+2)

5. Theory of Constraints in Supply Chain Management:ntroduction, TOC in distribution Solution, DruBuffer-
Rope in distribution. (6+2)

Suggested ext Books:
1. Theoryof Constraintdby S K Mukhopadhyay,JaicoBooks.
2. The Goalby E M Goldrattand Cox J, GreatBarrington,North River

SuggestedReferenceBooks:
1. Whatis thething called Theoryof Constraintsdy E M Goldratt, GreatBarrington,North River
2. ,WNptLuck by E M Goldratt,GreatBarrington,North River
3. Essayon Theoryof Constraintdy E M Goldratt, GreatBarrington,North River
4. Critical Chainby E M Goldratt,GreatBarrington,North River

Semesterlll OSCM 613 MJ 307-SE OSCM-04- Manufacturing ResourcePlanning
3-Credits LTP: 2:1:1 | SubjectElective (SE) Course +Operations & Supply Chain Management
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
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COO'\%:YI 613 REMEMBERING DEFINE basictermsandconceptgelatedto MRP II.

COOSCM 613 UNDERSTANDING D_ES_CRIBE the integrated planning structure and functions incorpo
MJ.2 within MRP.

Coo,agzg/l 613 APPLYING ILLUSRATE the importanceof MRP asa top-managemenplanningtool

COOSCM 613 ANALYSING IDENTIFY the vertical and horizontal cro$snctional integration within
MJ.4 the MRP Il planning hierarchy.

COOSCM 613 EVALUATING EXPLAIN hoyv whatif simulation, modeling, and analysis are used
MJ.5 produce feasible plans.

COOSCM 613 CREATING ',6&866 KRZ 053 VXSSRUWV WKH FRPSDQ\
MJ.6 operating objectives.

1. Master Production Scheduling (MPS):Introduction to MPS, Need, objectives & functions of MPS, Role of MPS
in managementbV D 3/LQN EHWZHHQ VWUDWHJILF DQG WDFWLFDO SODQQLQJ’
scenarios (VAT Analysis), Planning horizons and Time periodsk@&sy of MPS, Order management in MPS, Safety
and hedges, Projectédlvailable Balance (PABaNnd Available To Promise (ATP), Time Fences &ffect of changing

MPS decisions on time fences, Final Assembly Schedule (FAS). (6+2)

2. Material Requirements Planning (MRP-1): Introduction to MRPI, Roles & functions of MRR, Independent &
Dependent Demand, Bill of Materials (BOM), Types of BOM, Numerical Problems on BOMsiting, MRRI as
Input & Output Process, MRPSpreadsheet problem, Pegging reports & whesed files. (8+2)

3. Capacity Management: , QWURGXFWLRQ WR pu&DSDFLW\YT DQG u&DSDFLW\ PDQD
Capacity Planning levels veésvis Manufacturing planning levels, Capacity measurement, Rough Cut Capacity Planning
(RCCP), Capacity Requirement Planning (CRP), Shop @aftenScheduling strategie8ackward & Forward
scheduling, Infinite & Finite loading, Production smoothing policies. (7+2)

4. Manufacturing Resource Planning (MRPII) - (Module-l): Introduction to MRPII, Roles & functions of MRR
I, MRP-II framework, Information flow in MRHI, Relation of MRRIl with Demand management and Capacity
management, Manufacturing calendar. (7+2)

5. Manufacturing Resource Planning (MRRII) - (Module-1l): Transition from MRPl to MRP-1I, Closed loop
MRP, Comparison between MRPand MRRII, Plant & supplier scheduling, Problems associated with MRP
Benefits and prospects of MRR Compatibility between MR & Justin-Time (JIT). (7+2)

Suggested ext Books:

1. ManufacturingResourcePlanningSystem Mr. Oliver W.Wight
2. ManufacturingResourcePlanning, Mr. Khalid Shaikh,

3. ManufacturingResourcePlanningSystem,S. M. Emberly

SuggestedReferenceBooks:
1. OperationdManagemenby Terry Hill, Palgrave
2. Thefundamentalof ProductionPlanningand Control by StephenChapmanPearson

Semesterlll OSCM 614 MJ 308 SE OSCM-05: Quality Management Standards
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOSCM 614 REMEMBERING DESCRIBE thel concepts of Quality and importance of the Qu
MJ.1 Management Principles
COOI\%ZQ/I 614 UNDERSTANDING | INTERPRETthe requirement®f ISO 9001:2015standard.
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COOSCM 614 APPLY processb ased thinking and risk-based thinking for
APPLYING . ; . I Y
MJ.3 managing andimproving the functioning of an organization.

COOSCM 614 ANALYSING TAKE PART IN planning, conducting and follow-up of QMS audits
MJ.4 directedtowardsmaintenancend continualimprovementf the QMS.
COOSCM 614 EVALUATING DEVELOP Skl||S. for Corrective Action Management and Contin

MJ.5 Improvement Project management.
COOSCM 614 BUILD stakeholderconfidenceby managingprocessesn line with the
CREATING .
MJ.6 latest requirements.

1. Quality Management SystemsQuality, Quality Concepts, Concepts and Characteristics of Quality as a Business
Imperative, Quality Managemer8ystems Map, Advantaged the Quality Managemerbystems, Process approach,
SevenQuality Managemen®rinciples,Organizationandits Context, Needsand Expectationsof InterestedParties.

Need for Quality Management System, Management System Standards (M@8l.evel Structure (HLS), Integrated
Management Systems, Risk Management, how processes affect each other, HizoPi&theck (Study)+Act Cycle
(PDCA) and terminology; PDCA and its relation in business processes, Quality Policy and Objectiveseatiatis

and levels. (8+2)

2. ISO Standards: QMS: 1SO 9001 Useful Terms, ISO Supporting Standards,Understandingthe terms and
definitions of the 1ISO 9001: 2015 standard, Broad overview of the requirements of ISO 9001: 2015, The principles,
structure and language of ISO 9000 and ISO 9001, Applying the ISO 9001: 2015 standard when developing and
implementing a QMS. (6+2)

3. Documentation and Implementation Planning: Phased Approach Method and Tools, Executive and

ManagementOverview, Planning, Gap Assessmentind Planning, Documentation,Implementationand Training,

Internal Assessment and Management Review, 3rd Party Registration Assessment, Sustain and Continual Improvemen
(7+2)

4. Risk Assessment:Concept and principles of Risk Assessment, Risk Based Thinking and Management

Responsibilitywithin an effective QMS, Applying the Frameworkof Risk AssessmentUnderstandhe differences

betweenthe different techniques - Root CausalAnalysis, Failure Modes and Effects Analysis (FMEA), Hazard

Analysis and Critical Control Points (HACCP), Capability Index. (7+2)

5. Internal Audit: Understanding and application of Internal Audit Process requirements, Planning the Audit,
Schedulingthe Audit, Preparingthe Audit, Conductingthe Audit, DocumentingAudit Findings, Reporting Audit
Findings, CorrectiveAction Follow-up, Auditing practices and techniques Role plays and/or scenariosto
relevantfield, the personal and interpersonal skills and competencies required for auditing.(7+2)

Suggested ext Books:

1. Mastering ISO 9001:2015: A StepBy-Step Guide To The World's Most Popular ManagementStandard,
GregoryPeckford

2. UnderstandindSO 9001: 2015 Quality ManagemenBystem,Virendra Kumar Gupta

ISO 9001:2015- A CompleteGuideto Quality Managemengystems|tay Abuhav

4. OperationsManagementAn Integrated Approach, Danny Samsonand PrakashSingh, CambridgeUniversity
Press.

5. ManagingQuality, Barrie G Dale, Ton van der Wiele and Josvan lwaarden(Editors),BlackwellPublishing

6. 1SO 9001:2015Standard

w

Semesterlll OSCM 615 MJ OSCM 615 MJ Strategic Supply Chain Management
3 Credits LTP: 2.0.0 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOSCM 615 REMEMBERING DEFINE Key configuration components of Strategic Supply C¥
MJ.1 Management.
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COOSCM 615 UNDERSTANDING EXRLORE ProcessArchitecture and Toolkits of in Strategic Supply
MJ.2 ChainManagement

COOSCM 615 ILLUSTRATE the Design Organization for Performance &

APPLYING o

MJ.3 Organizational Change

COOSCM 615 ANALYSING EXAMINE the Right Collaborative Model and Drivers of collaborati
MJ.4 of Strategic Supply Chain Management

COOSCM 615 EVALUATING ILLUSTRATE Use of Metrics to Drive Business Success and Road
MJ.5 to change

COOSS:IE\;/I 615 CREATING DEVELOP the architectureof a supplychain.

1. Supply chain as Strategic Asset Key configuration componentsOperations strategy, Outsourcing strategy,
Channel strategy, Customer service strategy, Asset network, Criteria of robust SC strdigggd with business
VWUDWHJ\ DOLJQHG ZLWK FXVWRPHidrV fdaptiVel Glekt Geaetalich FsGat&gigipportS R Z H U
continuing improvements in productivity and drive the achievement of budamesdsoutcomes. (7+2)

2. Process Architecture +SC architecture details the process, applications, and information to improve and evolve,
Components of SC architecture, Tests of Supply Chain ArchiteaiBteategic fit, Endo-end focus, Simplicity and
Integrity, Architectural Toolkits, Levels of tHeupply-Chain Operations Referenogodel (SCOR) Model processes,
subprocesses, and activities, Processes fort&Rohd Supply Chain Managemerflan, Source, Make, Deliver and
Return, NextGeneration Processes. (7+2)

3. Design Organization for Performance * Primary challenges structure of SC organization, roles and
responsibilities, right people with the right skills. Organizational Change Is an Ongoing Ptoceddy & redefine,

Evolution of the SC Organization, Guiding Principles for OrganizationalDesign - organizationshould mirror

process, every process has an accountable function or individual, Know, grow, and keep your core capabilities, Organize
around the skills you need, Gaining Respect for the Supply Chain Discipline; Glemxération Organizational Design

+new roles and new skills. (7+2)

4. Build the Right Collaborative Model - Drivers of collaboration, desire to accesgchnology, capitaintensive
technology, cost of competency to acquire, develop, or maintain, and new market effectively closed off by high entry
costs or preconditions. Collaboration Spectrum model, traogatt cooperative, coordinated, and synchronized,
Finding theright place onthe Spectrum, The Path tS8uccessfulCollaboration- Master internalcollaborationfirst,

Define the degree of collaboration for each partner segment;®&neration Collaboration. (7+2)

5. Use Metrics to Drive Business SuccessWhy Measure, Managing Performance with Metrics, Which Metrics,
NextGeneration Performance Management, Roadmap tochabgd@ YDQFHG VA\VWHPV $UHQTW (QRX.
chain process maturity model, Characteristics of the Next Generatranspareng flexibility, and simultaneity,
Developing a Roadmagcreating the roadmap to change. (7+2)

SuggestedText Books:

1. StrategicSCM *The Five disciplinefor top performers- Shoshanal€ohen,JosephRoussel

2. Strategic Supply Chain Management: Creating Competitive Advantage and Value Through Effective Leadership,
by SamirDani

3. SupplyChain StrategiestCustomerDriven & CustomerFocusecby Tony Hines, Elsevier

4. Supplychainmanagementtstrategy planning& operation 5Sunil Chopra, PeterMeindl.

SuggestedRreferenceBooks:

1. Managingthe SG A StrategicPerspectivéby GattornaWalters,PalgraveMacmillan

2. Extendingthe Supply Chainby Boyer, ForhlichandHult, PHI, 3rd Indian Reprint

3. StrategicSupply ChainManagemenby S. Kale, EverestPublication

4. New Directionsin Supply Chain ManagementTechnology& Strategylmplementationby Tonya Boone and
Ram Ganeshan, Jaico Publishing

5. Designing& Managingthe SC +ConceptsStrategie® Casestudies tby Levi, Kaminskyetal., TMG
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Semesterlll OSCM 617 MJ OSCM 617 MJ- BusinessExcellence

3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management

Course Outcomes: On successful completion of the course, the learner will be able to

CO# COGNITIVE
ABILITIES COURSE OUTCOMES

COOSCM 617 | REMEMBERING |REPRODUCE the essential tenets of Business Excellence in organiz|
MJ.1 with special emphasis on Operations Excellence

COOSCM 617 |UNDERSTANDING [EXPLAIN thebasicprinciplesof variousmodelsof BusinessExcellence.
MJ.2

COOSCM 617 APPLYING MAKE USE OF the conceptstools andtechniquesf Business
MJ.3 Excellencen the variousareasof OperationsSupply Chainand Services

COOSCM 617 ANALYSING ILLUSTRATE the various facets of development, implementation and
MJ.4 assessment of business excellence

COOSCM 617 EVALUATING FORMULATE a manageriaperspectiveand DEVELOP an informed
MJ.5 decisioamarking ability for driving Business Excellence in the various

areas of Operations, Supply Chain and Services

COOSCM 617 CREATING DISCUSSwhat makessomeorganizationsestin-classorganizations.

MJ.6

1. Business ExcellenceBusiness ExcellenceeConcept & Need. Fundamental concepts, European Foundation for
Quality Management (EFQM), Malcolm Baldrige National Quality (MBNQA) framework, Deming Award, Indian BE

Models such a§ata Business Excellence ModeGolden Peacoclward by the Institute of Directors (IOD), Clt

EXIM Bank Award for Business Excellence, Rajiv Gandhi National Quality Award (RGNQA), etc, Core Values and
Concepts, TQM Vs Business Excellence, Paradigm Shift. (8+2)

2. Leadership triad: Leadership, Strategy and Customers, Role of Senior Leadership and communication, Vison,
Mission and Values, Organizational Governance, Strat&fsategy development and deployment process, Tools and
Techniques for strategy development and deployrtéashin Kanri, BSC, etc. Customet¥/oice of Customer, current

and potential customers, Customer Satisfaction and Engagement, Prod&araicg Offerings (8+2)

3. Results triad: People, Operations and Results, Results flowing from all areas of organization, Measurement,
Analysis, and Knowledge Management, Overall Performance Management. (6+2)

4. AssessmentAssessment of organizations based on BE Models and guidelines, developing assessors, Factors in
assessment, scoring bands, global scale for comparison. (6+2)

5. Comparisons and Benchmarking:Benchmarking within organization, across the BUs and sister organizations,

benchmark grid, benchmarking with competitors and global benchmarks. (6+2)
SuggestedTextbooks

1. The Business of Excellence: Building Higlerformance Teams and Organizations by Justin Hughes, Bloomsbury
Publishing.

2. Achieving Class A Business Excellence: An Executive's Perspective by Dennis Groves, Kevin Herbert and Jim
Correll, Wiley Publications

3. Design for Operational Excellence: A Breakthrough Strategy for Business Growth by Kevin J. Duggan, McGraw
Hill Education

4. From Quality to BusinessExcellence’A SystemsApproachto Managemenby CharlesG. Cobb,ASQ PR

5. BusinessExcellencethroughProcessManagemenby Manik Kher, VIVA BOOKS

SuggestedRreferenceBooks:

1. Achieving BusinessExcellenceby Pravin Rajpal, Om Books International

2. Creatinga LeanCulture: Toolsto SustainLean Conversiondy David Mann, CRC Press

3. MeasuringBusinessExcellence RoutledgeAdvancesin Managemenand BusinessStudiesBook
4. EFQM, MBNQA, RGNQA Guidelines
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5. 54 Toolsand Techniquedor BusinessExcellenceby Michael Wash,ManagemenBooks

Semesterlll OSCM 618 MJ 311-SE OSCM08: Service Value Management
3 Credits LTP: 2:1:1 Subject Elective (SE) Course *Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOSCM 618 DEFINE the core conceptsrelatedto Service Value Chain, Service
MJ.1 REMEMBERING Profit Chain, Innovation, CRM, networks.
COOI\%ZQ/I 618 UNDERSTANDING ILLUSTRATE managingthe serviceprocesghroughservicevaluechain.
COOSCM 618 APPLYING IDE_NTIFY factorsinfluencing Innovationand serviceorganizational
MJ.3 design.
COOSCM 618 ANALYSING EXAMINE the interrelationships between the Focal firm,
MJ.4 Supplier Networks, Distribution Networks, etc.
COOA%:Q/I 618 EVALUATING EVALUATE therole of BusinesdNetworksaspartnersn value creation.
DEVELOP strategiesbuilt on Principlesof ServiceValue Chain &
COOl\%:g/I 618 CREATING Service
' Profit Chainfor varioustypesof organizations.

1. Basic Concepts, Value, Value Processageating service value, Defining the benefit part of service vadhee

service product, Value creation by services marketing, evaluating internal customer value leading to external customer
satisfaction,Costing of Services Defining the cost part of servicevalue: servicepricing, delivering servicevalue

- Managing service delivery (7+2)

2. Service Value Chain & Service Profit Chain: Introduction, Definitions, Significance,Managingthe service
process through service value chain, service value chain and service profit chain, Key elements of service profit chain
*customer loyalty and satisfaction, understanding value from customer perspective, dreaiydeam (7+2)

3. Value Chain Service Innovations:Introduction, Components, Types, Models, Processes of Innovation, Evolution
and Characteristics of Innovation Management, Key drivers, Factors influencing Innovation, Organizing for Innovation,
Factors influencing service organizational design, Developingvation Strategy (7+2)

4. Managing Networks: What is a Network? BusinessNetworks, Network Position, Conceptof Focal firm,
BusinessNetworks and CRM, Supplier Networks, Distribution Networks, Managementof Networks, Supplier
Relationships,Product Development, Supplier Accreditation Programmes,ProcessAlignment, E Procurement,
Partners in Value Creation, Alliance between-agompeting firms, Alliance between competing firms, Benchmarking
Partners, Customer Advocacy groups, Sponsors, Partners in Value Delivery. IT Enabled Customer Sat\cestre
Operationsand ManagementWeb-enabled Services,ERP enabledField and Technical Support Services, Tele
marketingand servicing (8+2)

5. Case Studies related to Service Value Chain in Banking & Insurance, Hospital and Health Care, Travel & Tourism,
Hotel & Catering, Retail and Contractual Services (6+2)

Suggested ext Books:

1. ServiceProfit Chain: How Leading CompaniesLink Profit and Growth to Loyalty, Satisfactionand Value,
W. Earl Sasser, Leonard A. Schlesinger, James L. Heskett

2. CompetitiveAdvantagePorter,Michael E, The FreePressNew York.

3. StrategicManagementa MethodologicalApproach,Rowe, Mason,Dickel, Mann, Mockler; AddisonWesley

SemesterlV  |OSCM 660 MJ OSCM 660 MJ: Industry 4.0

3 Credits LTP: 1:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
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CourseOutcomesOn successfutompletionof the coursethe learnerwill be ableto

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOSCM 660 REMEMBERING '(6&5,%( WKH GULYHUV HQDEOHUYV DQG FF¥
MJ.1 advancement.
COO,a\(]Zg/I 660 UNDERSTANDING | UNDERSTAND the powerof Cloud Computingin a networkedeconomy.
COO,a\(]Zg/I 660 APPLYING IDENTIFY the opportunitieschallengesroughtaboutby Industry4.0.
COOSCM 660 OUTLINE thevarioussystemausedin a manufacturingplantandtheir
ANALYSING : .
MJ.4 role in anIndustry4.0 paradigm.
COOSCM 660 EVALUATING APPRAISE the smartness in Smart Factories, Smart cities, smart produ
MJ.5 smart services.
COOSCM 660 CREATING PREDICT how organizations and individuals should prepare to rea
MJ.6 benefits.

1.

Introduction to Industry 4.0: Overview of the Various Industrial Revolutions, Digitization and the Networked

Economy, Industry 4.0 Paradigm,Industry 4.0 characteristics + Interoperability, Virtualization, Decentralization,
Real time capability, Service orientation Modularity, Convergence, Cost reduction and efficiency, Mass
customization. DriversEnablers,Compelling Forcesand Challengesfor Industry 4.0, Evolution in USA, Europe,
China and other countries, Comparison of Industry 4.0 Factory and Today's Factory, Trends of Industrial Big Data and

Predictive Analyticsfor Smart Business Transformation.

(7+1)

2. Key Building Blocks: Internet of Things (IoT), Industrial Internet of Things (lloT), Internet of Services, Smart

Manufacturing, Smart Devices and Products, Smart Logistics, Smart Cities, Predictive Analytics.

(7+2)

3. Technological EcosystemTechnologies for enabling Industry 4.0, Cyberphysical Systems, Robotic Automation
Collaborative Robots, Support System for Industry 4.0, Mobile Computing, Related Disciplines, Issues of Cyber

Security.

(6+2)

4. Data as a resourceRole of data, information, knowledge and collaboration in future organizations, Redoased
view of a firm, Data as a new resourcefor organizations,Harnessingand sharing knowledge in organizations,

Cloud Computing Basics, Cloud Computing and Industry 4.0

(8+2)

5. Applications and the way ahead:Automotive, Agriculture, Retail, Healthcare, Fintech, Manufacturing, Applications
and CaseStudies:Industry 4.0 laboratories, 110T casestudies, Businessissuesin Industry 4.0 - Opportunities and
Challenges, Future of Works and Skills for Workers in the Industry 4.0 Era, Strategies for competimthotustry 4.0

world. (7+2)
Suggested ext Books:
1. Industry4.0: ManagingThe Digital TransformationUstundagAlp, Cevikcan,Emre, Springer.
2. HandsOn Industrial Internet of Things: Create a powerful Industrial 0T infrastructure using Industry 4.0 , Giacomo
Veneri.
3. Internetof Things: A HandsOn Approach, ArsheepBahga.
4. Industry4.0: The Industrial Internetof Things PaperbackAlasdair Gilchrist.
SemesterlV  |OSCM 661 MJ OSCM 661 MJ- Six Sigmafor Operations
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COOSCM 661 DESCRIBE the Key Concepts and Definitions associated with Qu
MJ.1 REMEMBERING Management, Six Sigma and Process of Six Sigma
COO'aJCg/I 661 UNDERSTANDING _%JOI\I/ISMARIZE the sixsigma philosophy along with understanding of 7
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COOSCM 661 PREDICTthe changedueto Six Sigmalmplementatiorand Application of
APPLYING e . .
MJ.3 Six Sigmatoolsin new settings
COOSCM 661 IAPPRECIATEuseof Six Sigmafor servicesperformancemprovementand
ANALYSING ) o
MJ.4 strengtheninghe OrganizationalStructures
COOSCM 661 EVALUATING DECIDE control chart to use for given set of data and ROSS (Return o
MJ.5 Sigma)
COOSCM 661 CREATING CREATING a Case for Business Models in Different Industries/Proposi
MJ.6 Strategy by Studying the cases of Successful Six Sigma Implementation

1. Introduction to Lean Six Sigma: History of Quality (Key Conceptsby Quality Guru- Deming, Juran, Crosby,
Ishikawa, Taguchi etc.), History of Continuous Improvement, Evolution of Six Sigma, Defining Six Sjgimiasophy
and objectives, Six Sigma Principles and Focus Area, Value of Six Sigma. DMAIC Process. (7+2)

2. DEFINE and MEASURE PHASE: DEFINE - Six Sigma Project Identification, Selection and Definition, Project
Charter and Monitoring, Process characteristics and analysis, Process Mapping: Stppi@rs tInputs +Process+
Outputs = Customers.MEASURE - Data Collection and Summarization, Measurement systems: Fundamentals,
Accuracy, Precision, DiscriminatioR&R Studies,Linearity, ProcessStability, Fundamental®f statistics:Probability
theory. Process capability analysis: Key Concepts, Measures and IndicesoNual process capability analysis, (8+2)

3. ANALYZE and IMPROVE PHASE: ANALYZE - Hypothesis testing: Fundamentals, Single Population Test, Two
Population Test. Correlation and Regression Analysis, Regression Analysis: Model Validation. IntroducticiayOne
ANOVA, Two-Way ANOVA, Multi-variant Analysis Failure Mode Effect Analysis (FMEAMMPROVE - Introduction
to Design of Experiment, Randomized Block Design, Factorial Design, Fractional Factorial Design, Taguchi Method:
Key Conceptsand lllustrative Application. (8+2)

4. CONTROL PHASE: Seven QC Tools, Statistical Process Conttdéy Concepts, Control Charts for Variables,
Operating Characteristic (OC) Curve for Variable Control charts. Statistical Process Control: Control Charts for
Attributes, Operating Characteristic (OC) Curve for Attribute Control charts. Acceptance Sampling: Key Concepts,
Design of AcceptanceSamplingPlansfor Attributes, Designof AcceptanceSamplingPlansfor Variables,Returnon
Six Sigma +ROSS. (6+2)

5. Six Sigma Implementation ChallengesDesign for Six Sigma (DFSS): DMADV, DMADOV, DFX Six Sigma Team
Management: Composition and Layers, Six Sigma: Case study and Applications, Overview of Lean Six Sigma, Critical
Success Factors in Implementation of Six Sigma. (6+2)

Suggestedlext Books:
1. DanielJ. Zrymiak GovindarajarRamuRoderickA. Munro, The Certified Six SigmaGreenBelt Handbook
2. HemantUrdhwaresheSix Sigmafor BusinessExcellence:Approach,Tools and Applications,PearsorEducation
3. Mitra, Amitava, Fundamentalef Quality Controland ImprovementWiley India Pvt Ltd

SuggestedReferenceBooks:
T. M. Kubiak andDonaldW. Benbow, The Certified Six SigmaBlack Belt Handbook PearsorPublication.
Montgomery,D C. StatisticalQuality Control: A modernintroduction,Wiley.
ForrestW. Breyfoglelll, ImplementingSix Sigma,JohnWiley & Sons.
Evans,JR andW M Lindsay,An Introductionto Six SigmaandProcesdmprovementCENGAGE Learning.
HowardS. Gitlow andDavid M. Levine, Six Sigmafor GreenBelts and ChampionsPearsorEducationnc.
Montgomery,D C. Designand Analysisof ExperimentsWiley.
Larson, Alan, Demystifying Six Sigma: A Compaftyide Approach to Continuous Improvement, American
Managemen#ssociation

No g MwDdhPRE

SemesterlV  |OSCM 662 MJ OSCM 662 MJ- Toyota Production System
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto

co# COGNITIVE COURSE OUTCOMES

ABILITIES
COOSCMO02 | REMEMBERING ~ DESCRIBE14 principlesof the ToyotaWay.
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COO'\%:EA 662 UNDERSTANDING [RELATE the TPSwith otherbusinessituations.

COoa ! 062 APPLYING  |MPLEMENT TPSprinciplesto areaklife situation.

COOSSZL\‘/I 662 ANALYSING Eﬁgl\c/)lrlgN;itzhaetigﬁPhcauon of TPS principles in a service or manufactu
COOI\%ZQ/I 662 EVALUATING DESIGNa procesdor executingimprovementnitiatives at workplace.
COO'a(]:g/I 662 CREATING BUILD anorganizationcultureto fostercontinuousimprovement.

. The Toyota Way: Manufacturing Excellence, Global environment, Production system, Operational Excellence as a
Strategic Weapon. Toyota Production System Vs Lean Production, The Heart of the Toyota Production System
Eliminating Waste, The TPS House Diagram (8+2)

. The 14 Principles of the Toyota WayPrinciple of Toyota wayAn executive summary of the culture behind TPS,
Toyota Way in actionl.ong Term Philosophy, creating continuous process flow, pull system to@erigroduction
(8+2)
. Leveling Workload (Heijunkg), Getting quality right the first time, Standardization of the task, Use of Visual Control,
Use of reliable technology. Significance of Lead time, technique to reduce lead time, Value streaming mapping
(6+2)
. Leadership: Role of Leaders in Manufacturing Philosophy, Development of Exceptional Teams, Challenging and
respecting extendeaetworks, Use of reliable Technology, see yourdelfunderstand the situation, Developing
decisionswith consensus. (6+2)

. Organizational Aspects: Become a learning organization, Continuous Improvement, Using the Toyota Way to
transform Organizationd)sing Toyota Way for other Organization (Service & Technical) Litmufacturing,
Cultural issues in Lean, Lean vs Agile and Sustainable Manufacturing. Flexible Manufacturing, Kanban approach,
Benchmarking. (7+2)

Suggestedlext Books:

1. The Toyota Way: 14 Management Principles from the World's Greatest Manufacturer by Jeffrey K. Liker McGraw
Hill

2. How to implement lean manufacturing, Lonnie Wilson, McGraw Hill

SuggestedReferenceBooks:

1. TheToyotaKaizenContinuum:A PracticalGuideto ImplementingLeanby JohnStewart, Taylor andFrancis

Group

2. 7TKH 7R\RWD :D\ )LHOG ERRN $ 3UDFWLFDO *XLGH IRU ,PSOHPHQWLQJ 7
Meier, Tata McGrawHill Edition

SemesterlV  |OSCM 663 MJ OSCM 663 MJ- World ClassManufacturing
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COOSCM 663 DEFINE the basic terms associated with Manufacturing Excellence
MJ.1 REMEMBERING World Class Manufacturing

COOSCM 663 UNDERSTANDING SUMMARIZE the features of various frameworks used for World C
MJ.2 Manufacturing

COOSCM 663 APPLYING IDENTIFY the challenges to manufacturing industry in the informa
MJ.3 age

COOSCM 663 ANALYSING ANALYZ_E the usaggof Informationmanagementools, Material
MJ.4 processingandhandlingtools.

COOSCM 663 EVALUATING EVALUATE the F R X Q Wpyaghkédness for World Class
MJ.5 Manufacturing
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1.

2.

1.

w

ESTIMATE the performance of manufacturing firms with t
CREATING measurement system to determine the readiness for World
Manufacturing

COOSCM 663
MJ.6

. World Class Manufacturing and the Information Age: Information Age, Competing in the Information Age.

%XVLQHVYV FKDOOHQJHV RI WKH ,QIRUPDWLRQ $JH 2SHUDWLQJ (QYLl
Competitiveness and Manufacturing Excellence. World Class Manufacturing and the Informationmgeti@an,
Manufacturing Challenges of the Information Ag&€ime based competition. Managing knowledge, Problems in the
Manufacturing Industry#Coordination, Need for Control, Fragmented Information Infrastructure, Insufficient process
ability of availalte information. (7+2)

World Class Manufacturing and Competitive Advantage: Manufacturing Excellence and Competitiveness.
&RQFHSW RI :RUOG &0ODVYV O0DQXIDFWXDGEQ H G+ DI N\H HWDRBHE Z B P KRR EHIA
:RUOG &ODVV ODQXIDFWXULQJ *XQQYV PRGHO RI :RUOG &0ODVV 0DQ
Manufacturing. The Philosophy of World Class Manufacturing, The Evolution of World Class Manufacturing, The
first principles of World Class Manufacturing, The Practices of World Class ManufacturintityQuaVorld Class
Manufacturing. (7+2)

World Class Manufacturing - Systems and ToolsThe integration imperative, Overview of systems and tools,

Making sense of the manufacturing alphabet soup, Information management tools, Material processing and handling

tools. Information management toatProduct and Process Design Tools, Bar Code Systems, Kanban, SQC, Business

Integration and Decision Support Tools. Material processing and handling#tbtgible Manufacturing Systems,

Rapid Prototyping, Leamproduction tools, Poka Yoke, SMEANn assessment of Manufacturing systems and tools.
(7+2)

World Class Manufacturing #ndian Scenario: Competitiveness of Indian Manufacturing, Manufacturing

Performance and planned strategies of Indian Manufacturing filienufacturing readiness of Indian Firms,

Manufacturing Objectives and strategy. Usage of management tools and technologies, Manufacturing Management

Practices, The Manufacturing Strategic Intent Framework, Strategic use of IT in Indian Manufacturinficaiiass

by breadth of IT infrastructure and depth of manufacturing applications, Classification by breadth and integration of

IT infrastructure, Manufacturing Strategy World class Status and IT Use: Is India Ready for World Class

Manufacturing? (7+2)

. Leading India towards World Class Manufacturing: Business Strategy and Global Competitiveness. Generic

Manufacturing Strategies for the Information Age. Developing strategic thinking in manufacturing, Issues in Strategic
planning for World ClassManufacturing,Barriersto using IT strategically.StrategicPlanningMethodology for

World Class Manufacturing, Implementing the World Class Manufacturing Plan, Need for performance
measurementfhe PO- P System, The TOPP System, The AMBITE System, Quality Performance, Cycle Time,
Delivery Performance and Customer Service, Financial Performance Measures, The Balanced Score Card, Humar
Resource Dimensions in World Class Manufacturitdorale and Teamark. (7+2)

SuggestedText Books:

World Class ManufacturingtA Strategic Perspective by B S Sahay, K B C Saxena, Ashish Kumar, Macmillan
Publishers India Ltd.
World ClassManufacturingby K. SridharaBhat, HimalayaPublishing.

SuggestedRreferenceBooks:

Making Common Sense Common Practitlodels for Manufacturing Excellence by Ron Moore, Elsevier Pub.,
3rd Ed.

CompetitiveManufacturingManagemenby JohnNicholas, TMGH.

The JapaneslanufacturingTechniquedy RichardSchonbergerThe FreePress

Justin Time Manufacturingby M. G. Korgaonker,Macmillan Publisherdndia Ltd.

SemesterlV | OSCM 664 MJ OSCM 664 MJ- Supply Chain Strategy

3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
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CourseOutcomesOn successfutompletionof the course the learnerwill be ableto

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COO,a\(]Zi/I 664 REMEMBERING |DEFINE basictermsandconceptgelatedto Strategy,Supply Chain
COOS?Q/I 664 UNDERSTANDING [EXPLAIN the SC Componentsand Processes
COOSCM 664 APPLYING ILLUSTRATE the importance of SC strategies on competitive
MJ.3 advantage.
COOSCM 664 OUTLINE a typical Supply Chain Model for a product / service
ILLUSTRATE the linkages of strategies with real time issues using
MJ.4 ANALYSING .
Information Technology.
COO,a\(]Zg/I 664 EVALUATING EVALUATE andEXPLAIN impactof strategicdecisionson SC
COOSS:IE\;/I 664 CREATING FORMULATE andDISCUSSa modelfor SCM strategies

1. SC and Business Strategynderstanding Strategy and SC, Objectives of SC, decision phases, process strategies.
Generic strategiein SC + Competitive & SC strategiesStrategiesfor SG-fit-demand based;ommodity based,
cost centric. Strategies to deal with uncertainty, Competitive advantage through SC Strategies. (6+2)

2. Supply Chain Strategies- Planning and scheduling:Demand forecastingRole offorecasting in SCComponents
of forecasting, Forecasting models, Aggregate plannimgentory, Transportation, Pricing, Information, Internal
logistics, Transportation using LP (numerical). Sales and Operation platiréagonsiveness of predictive variables,
sales planning at retime. Scheduling in SGimpact, obstacles, tactics, importance. (8+2)

3. SC Strategy and Distribution Network: SC StrategySupplier Strategy, Operations Strategy, Logistics Strategy.
Designing distribution networksFactor affecting distribution, Framework, online sales, Oafr@nnel retailing,
different network models for designing, identifying and allocatinipb@ SC networkstimpact, importance, risk
management inSC. (8+2)

4. Performance measures in SC StrategyFinancial measuresCost of raw materials, Revenue from goods sold.,
Activity-based costs like the material handling, manufacturing, assembling rates etc. Inventory holding costs,
Transportation costs, Cost of expired perishable goods, Penalties for incorrectly filled or late orders delivered to
customers, Credits for incorrectly filled or late deliveries from suppliers, Cost of goods returned by customers, Credits
for goods returned to suppliers. Natrinancial measuresCycle Time, Customer Service Level, Inventory Levels.
Resource Utilization (6+2)

5. SC Strategy and Information Technology: SC Strategiesand Information Technology, Role of IT in SC,
Application of strategies in retail and healthcare, Building SC models using Excel, Agile vs Lean strategies, LeAgile
supply chain management strategy, Green SCM, Future trends in SC. (6+2)

SuggestedText Books:

1. Supply ChainManagementStrategyPlanning& OperationsSunil Chopra,PeterMeindl, Pearson

2. SupplyChain& Logistics ManagementBowersox,Closs& Cooper,TataMcGraw Hill

3. Designing& Managingthe SC +ConceptsStrategiest Casestudies/evi, Kaminskyet. al., TataMcGraw Hill

SuggestedRreferenceBooks:

1. LogisticsManagemen& Strategy,Harrisonandvan Hoek, PrenticeHall

Total Supply ChainManagementBasu& Wright, Elsevier

LogisticsManagementThe Supply ChainImperative,Vindo Sople,PearsorEducation

Supply ChainManagementMentzer,Responsd3ooks.

Global Logistics New Directionsin Supply ChainManagementEditedby Donald Waters,Kogan Page

apr LD

| SemesterlV |OSCM 665 MJ | OSCM 665 MJ- Financial Perspectivesn Operations Management|
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| 3Credits | LTP: 2:1:1 | Subject Elective (SE) Course +Operations & Supply Chain Management |
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COOSCM 665 REMEMBERING RE_M.EMBER basu; concepts used in cost management, Budgetin
MJ.1 activity-based costing
COOSCM 665 UNDERSTANDING UNDERSTAND the importance of cost management as key to
MJ.2 profitability.
COOSCM 665 CALCULATE NPV, PI, IRR, BCR, NBCR, Project cost overruns &
APPLYING . :
MJ.3 cost control with Microsoft Excel.
COO'a\(]:Z/I 665 ANALYSING Outline capital budgeting techniques used in Operations.
Coo,ag:g/l 665 EVALUATING Explain the role of Financial Institutions in project financing
COOSCM 665 CREATING Solve the real time issues involved in Operations and Pr
MJ.6 Management using appropriate method in order to reduce the cos

. Cost Management: Cost management toeli$e cycle costing, target costing, kaizen costing, JIT & theory of
constraints, BPR and bench marking. Working Capital Managem€onncept, Components, Scope, Practical
applicability. Make or buy, hire vs purchase (Numerical & Anialys (8+2)

. Activity Based Costing: Concept and basic knowledge, applicability, Limitations, Simple Numerical. Cost Concepts,
behavior, type, allocation, apportionment arabsorptionalong with nature, applicability andimitations of Job &
Process Costing. (8+2)

. Budgeting: Budgeting +nature,administrationand effectiveness; budgeting cycle; actisigsed budgeting; kaizen
approach; ZBB; performance budgeting; human aspects of budgeting. (6+2)

. Capital Budgeting: The Capital Budgeting Concept & Proces®\n Overview, Generating Investment Project
Proposals, Estimating Project, After Tax Incremental Operating Cash Flows, Capital Budgeting Techniques, Project
Evaluation and SelectiomAlternative Methods, Potential Difficulties, Project Monitoriagrogress Reviews and Post
- Completion Audits, Prolem of Project Risk, Total Project Risk, Capital Rationing, Decision Tree. (6+2)

. Project Cost Estimate and Risk Analysis:Cost of project, Components of capital cost of a project, Project Risk
Analysis, Project OrganizatiorProject Evaluation and Audit: Sources of financing, Role of Financial Institutions in
project financing, Data required for calculation of NPV, PI, IRR, BCR, NBCR, Project cost overruns and cost control,
Phases of post audit, Type post audit, Project closure (Use of Microsoft Excel/MS Project is Recommended.)

(7+2)
SuggestedText Books:
1. FinancialManagemenby I.M. Pandey Vikas Publications
2. FinancialManagemenby M. Y. Khan& P.K. Jain,TMGH
3. ProjectManagemenby K. NagarajanNew Age Publications
SuggestedRreferenceBooks:
1. FinancialManagemenby Rajiv Shrivastava& Anil Mishra, Oxford Publication
2. CorporateFinancialManagemenby Arnold Glen, PearsorPublication
SemesterlV OSCM 666 MJ OSCM 666 MJ Facilities Planning
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COO'\%:QA 666 REMEMBERING |DESCRIBEthe conceptsaandprinciplesof FacilitiesPlanning.
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COOSCMEGE | UNDERSTANDING [EXPLAIN the key considerationsn Facilities Planning.

MJ.2
COOSCM 666 APPLYING ILLUSTRATE the use of the conceptsand principles of Facilities
MJ.3 Planning.
COOSCM 666 EXAMINE the practical layouts in real world in light of the
ANALYSING : ) .
MJ.4 theoretical concepts and principles of Facilities Planning.
COO,a\(]Zg/I 666 EVALUATING EVALUATE variousapproacheso Facilities Planning.
Coolag:g/l 666 CREATING REARRANGE existing layoutsfor enhancedutcomes.

. Introduction to Facilities Planning: Facilities planning defined, Significance of Facilities Planning, Objectives of
Facilities Planning, Long Range Capacity Planning, Facilities Planning process, Strategic Facilities Planning,
Developing Facilities Planning Strategies, Examples of Inadegbknning. Impact of Environmental Issues on
Facilities Planning Product, Process and Schedule Design: Introduction, Product Design, Process Design, Schedule
Design, Facilities Design. (7+2)

. Logistics and Facilities Location: Logistics, Decisions related to Logistics, Issues in Facilities locatitfarket
related factors, Costlated factors, Regulatory and Policy Issues, Location Planning Metthadsition Factor rating,
Centreof-gravity method, Load-distance method, TransportatioModel. Locating Service Facilities, Relocation
aspects, (7+2)

. Layout Planning: Concept of Layout, Basic Layout Types, Layout Procedures, Algorithmic approach, Department
Shapesand Aisles, Multi-floor facility layout, Commercial Facility Layout, Impact of change, Developing
alternative layouts. Introduction to ALDEP and CORELAP. Facilities design for various Facilities Functions:
Warehouse operationg Functions of Warehouse, Receiving and Shipping Operations, Dock Locations, Storage
Operations, Order Pickin@perations. (7+2)

. Service Facilities Layout:Nature of Services, Operational Classification of services, Structuring the sengicenter,
Service blueprinting. Role of floor manager in service sectors suehlaspital, Hotel, Airlines andirports.(6+2)

. Flow Space and Activity Relationships: Departmental Planning, Activity Relationships, Flow Patterns, Flow
Planning, Measuring Flow, Space Requirements. Personnel Requirements: Erfalolige Interface, Restrooms,
Food Services, Health Services, Bariigee Compliance, Office Facility Planning. Material Handling: Scope and
Definition of Material Handling, Material Handling Principles, Designing Material Handling Systems,Unit Load
design, Material Handling Equipment, Estimating Material Handling costs, Safety Considerations. (8+2)

SuggestedText Books:
1. FacilitiesPlanningby Tompkins,White, Bozerand TanchocoWiley India
2. OperationgMlanagement+TheoryandPracticeby B MahadevanPearson
3. TheGoalby E M GoldrattandCox J, GreatBarrington,North River

SuggestedRreferenceBooks:
1. Operationsand Supply Managemenby Chase ShankarJacobsand Aquilano
2. OperationdManagemenby Terry Hill, Palgrave.
3. OperationdVlanagementxQuality and Competitivenesé a Global Environmentby Russelland Taylor, Wiley

India
SemesterlV  |OSCM 667 MJ OSCM 667 MJ Sustainable Supply Chains
3 Credits LTP: 2:1:1 Subject Elective (SE) Course +Operations & Supply Chain Management
CourseOutcomesOn successfutompletionof the course the learnerwill be ableto
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
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COOSCM 667 ENUMERATE the key concepts of Sustainable Supply Chains
MJ.1 REMEMBERING Sustainable Supply Chain Management.
COOSCM 667 UNDERSTANDING DESQRIBE and DISCUSS the role and importance of sgstalnablllty
MJ.2 sustainable development in different types of supply chains.
COOSCM 667 IDENTIFY and USE relevantestablishedand emergingprinciples,
MJ.3 APPLYING frameworks and theories in sustainable logistics and supply
' management.
COOSCM 667 INTEGRATE fundamental strategies, tools and techniques to analyz
ANALYSING . . ; .
MJ.4 design environmentally sustainable supply chain systems.
COOSCM 667 EVALUATING _IDETI_ERMINE t_he unsgstalnable impact of Ioglst|gs activities, b
MJ.5 individual, and in the wider context of the supply chain.
COOSCM 667 COMPILE the managerialchallengesand FORMULATE a structured
CREATING . : N
MJ.6 solutionto these with clearimplicationsfor relevantstakeholders.

. Introduction: Sustainable Supply Chain Concept, Supply Chain Sustainability Management, Need, Business

imperatives.Leveraging Connectionsof the Consumer,Brand, and Environmental Sustainability, Overview of
Green Supply ChainConceptof Green Logistics, Green LogisticsRhetoric & reality, Key drivers for greening of
Logistics & Supply Chains, Benefits of Green Supply Chains. (7+2)

. Closed Loop Supply chains:Natural resource Management, Global warming, environment legislation, Managing

reverse logistics, recycling through lease and service agreements, Supply Chain Integration in View of Secondary Raw
Materials, Sustainable supply chain produdtem cradle ¢ cradle. (7+2)

. Environmental Costs of Logistics:Arguments for and against internalizing environmental costs of logistics, Monetary

calculation of environmental costs, Concept of Carbon Credits, Guidelines for carbon foot printing, Carbon foot printing
process, success factors in carbon foot printingy@waAuditing of Supply Chains, Sustainable transportation, Greening
transportation in the supply chain, Reverse channel design: Profitability VS Environmental benefits. New strategies to
improve sustainability through supplier assessment. (8+2)

. Monitoring Performance: Measuring and Monitoring of Sustainable Supply Chain, Evaluating the impact of SC

activities on Sustainability: Economic, Environmental and Social, Visible Supply Chliocess, Product and
Performance, Product oriented monitoring, Benefits and use brpmnce measurement, Problems with
measuring performance, Stages of Supply Chain Performance Measurement. (7+2)

. Sustainable purchasing and procurementThe role of procurement in the supply chain, Drivers and barriers for

sustainable procurement, Procurement frameworks, Ecolabels, Lifecycle assessment, Comparing purchasing options
Managing future supply chain, International Supply Chain Management diath@ation Practices. (6+2)

SuggestedTextbooks:
Strategyfor Sustainability:A BusinesdManifestoby A. Werbach
Earth,Inc.: Using 1 D W XRiildsfd/Build Sustainablé>rofits, G. Unruh
The Ecologyof CommerceA Declarationof Sustainabilityby P. Hawken,HarperPaperbacks
Greening of Industry Networks Studies, Behnam Fahimnia Michael G.H. BellDavid A. Hensher Joseph Sarkis
Editors Green Logistics and Transportatioiséstainable Supply Chain Perspective
Environmentallssuesin Logisticsand ManufacturingSerieseditor Eco Production.PaulinaGolinska,Poznan,
Poland.

SuggestedReferenceBooks:

1. Sustainabléd_ogisticsand Supply ChainManagementDavid B Grant, AlexanderTrautrimsand CheeYew Wong
2. Logistics Operations Supply Chain Managemenand Sustainability:PaulinaGolinska
3. Sustainable Fashion Supply Chain Management: From Sourcing to Retailing, edited ®jifg&hoi, T. C.

Edwin Cheng
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BUSINESS ANALYTICS

SpecializationCore Courses

SemCode | CourseCode Course Semester| Credits | FA | SA Jg:ﬁls
BA 602 MJ SC BA-01 | Python 11 3 50 | 50 100
BA 653 MJ SC BA- 02 | Data Mining v 3 50 | 50 100

6 100| 100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)

BA 610MJ SEBA-01 | Advanced Statistical Methods 11 3 50 | 50 100

BA 611MJ SEBA-02 | Data Visualization and storytelling 1 3 50 | 50 100
BA 612MJ SEBA-03 | Marketing Analytics 1 3 50 | 50 100
BA 613MJ SEBA-04 | Financial Analytics 1 3 50 | 50 100
BA 614MJ SEBA-05 | Workforce Analytics 1 3 50 | 50 100
BA 615MJ SEBA- 06 | Big Data Analytics I 3 50 | 50 100
BA 617MJ SEBA- 07 | Supply & Operation Chain Analytics I 3 50 | 50 100
BA 618MJ SEBA- 08 | Marketingintelligence I 3 50 | 50 100

12 200| 200| 400

SpecializationElective Courses- SemesterV (Any 4 to be opted for)

BA 660 MJ SEBA-09 | Time Series Analysis and Forecast v 3 50 | 50 100
BA 661 MJ SEBA - 10 | Strategic Management and Busines

Analytics \Y] 3 50 | 50 100
BA 662 MJ SEBA - 11 | Retail and ECommerce Analytics v 3 50 | 50 100
BA 663 MJ SEBA - 12 | Generative Al for Business

Applications \Y] 3 50 | 50 100
BA 664 MJ SEBA - 13 | Healthcare Analytics \Y 3 50 | 50 | 100
BA 665 MJ SEBA - 14 | Predictive Analytics and Machine

learning using Python v 3 50 | 50 100
BA 666 MJ SEBA - 15 | Sports Analytics \Y; 3 50 | 50 | 100
BA 667 MJ SEBA - 16 | Business applications of Blockchai IV 3 50 | 50 100

technologies

12 200| 200| 400

30 500 | 500| 1000

177 Page



Specialization: Business Analytics

Sem Il BA 602 MJ SC BA-01- Python
Credit: 3 LTP: 2:1:1 Specialization Core (SC) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COBA . .
602 MJ1 REMEMBERING Recall key Python concepts and basic programming syntax.
6%(2) 5’32 UNDERSTANDING |Explain Python data types, flow control, and file operations.
6((:)(231\3?3 APPLYING Implement Python programs for data handling and logic building.
6%(2) ,\%‘4 ANALYSING Analyze data structures like lists, tuples, dictionaries, and sets.
6((:)(23 5@5 EVALUATING Evaluate Python functions and their applications in-daiteen decisiormaking.
COBA CREATING Develop Python programs using core Python and data manipulation libr
602 MJ6 (NumPy, Pandas).

Unit 1: Introduction to Python Programming

Introduction, History of Python, Python, Python Features, Applications in Various Domains, Introduction to IDEs,
Python installation and setup, Python interpreter, script execution, Dir and help: Getting help from the Python
interpreter, Python basics: vales, keywords, literals, Multiine Statements, Quotation, Comments, line and
indentation, Input/output functions, Operators: arithmetic, comparison, logical, identity, membersh({j+2)

Unit 2: Python Data Types & Loop Structures

Mutable vs Immutable data types, data typdsumber, Strings: creation, manipulation, operations, Lists and Tuples:
properties, operations, indexing, Dictionaries:kejue pairs, updating, deleting elements, Sets: properties, operations,
unigueness, Tpe conversions and casting between data types , Flow control: conditional stataménédse, itelif-

else, loops for, while, Loop control statement: continue, break and pass, python list comprehensioli7+2)

Unit 3: Functions and Functional Programming

L (QWURGXFWLRQ 7R )XQFWLRQV 'HILQLQJ DQG FDOOLQJ IXQFWLRQV $U
With Multiple Arguments, return values, range() function, , Objects, Generators, Decorators-Glodgad Scope,

Local Scope ,Nested Scop&nonymous functions (lambda), map(), filter(), reduce(), Date & Time functions: datetime,
timedelta, date, time classes (7 +2)

Unit 4: File Handling and I/O Operations

Introduction to Files , types of files, Keyboard 1/O operatjdiie handling modes: opening, reading, writing, closing
files, Working with CSV and Excel files using Pythomrror handling in file operations, File and directoejated
operations, pickle module. (7+2)

Unit 5: Introduction to Python Libraries for Analytics

Overview of analytical tasks and role of libraries, Introduction to the data analysis workflow, NumPy: creating arrays,
array operations, Pandas: SeriBata Framecreation, indexing, and data manipulation, Use of Python in basic data
analysis tasks. (7+2)

Suggested Text Books
1. Mattan Griffel & Daniel Guetta, Python for MBAs, Columbia University Press
2. Think Python , Oreilly Allen BDowney
3. Let Us Python, Yashwant Kanetkar and Aditya Kanetkar

Suggested Reference Books
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1. /HDUQLQJ 3\WKRQ ODUN /XW] 29Y5HLOO\ OHGLD
2. Introducing PythorModern Computing in Simple Packages , Bill Lubanovic
3. 3\WKRQ IRU 'DWD $QDO\VLV :HV OF.LQQH\ 25HLOO\ OHGLD

Sem IV BA 610MJ BA 610MJ- Advanced Statistical Methods
Credit: 3 LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

CO,\;BUA1610 REMEMBERING Recall basic R syntax, programming structures, and data typ

COBA 610 UNDERSTANDING Expla!n fundamental statistical concepts anebd®ed data
MJ.2 handling techniques.

COBA 610 APPLYING Apply _R functions for data manipulation, visualization, ar
MJ.3 analysis.

COBA 610 ANALYSING Analyze. data using regression, classification, and time se
MJ.4 models in R.

COBA 610 EVALUATING E_valuate. stgtlstlcal models using performance metrics ¢
MJ.5 diagnostics in R.

COBA 610 CREATING Design and bullld predictive models and visualizations us
MJ.6 realworld data in R.

Unit 1: Introduction to R and Basic Programming Concepts

Introduction to R and RStudio environment, Downloading and installing R and RStudio. Understanding the R console
and script editor, Writing and executing your first R program, Using help and documentation in R. Data types in R:
character, numeric, logicalomplex, Data structures: vectors, lists, matrices, arrays, data frames, and factors. Operators,
variables, and basic expressions in R. Flow control structwelsef for loop, while loop, repeat loop. Buiiltfunctions

and useidefined functions. Wb scraping in R. (7+2)

Unit 2: Data Handling, Manipulation and Visualization in R
File operations: reading/writing text files, CSV, Excel, SPSS, SAS. Data transformation and exploration.
Subsetting, merging, concatenating data: cbind(), rbind(), merge(). Apply family of functions: apply(), lapply(),
sapply(), tapply(). Inspecting data: str(), class(), length(), nrow(), ncol(), head(), tail(). Importance of Exploratory Dat
Analysis (EDA), Summary statistics, outlier detection. Visualizing data using base, lattice, and ggplot2 graphics,
creating line plots, bar plots, histograms, piertdhdable plots, Customizing plots: titles, labels, legends, colours.

(7+2)
Unit 3: Hypothesis Testing and Statistical Inference
Hypothesis testing: -test, ttest, Ftest, chisquare test, testing proportions, correlations. -®@ag and Tweway
ANOVA, interaction effects. Summarizing data and using ctabslations. Domaispecific case studies using R.

(7+2)
Unit 4: Regression and Classification Techniques
Linear Regression: Concept, OLS, multiple regression, assumptions, multicollinearity, residual analysis. Logistic
Regression: Concept, odds ratios,-lii@lihood, ROC curves, classification tables. Discriminant Analysis: Linear
Discriminant Function, clasfication performance. Stepise and dummy variable regression. Use of R for all methods
with domainbased case studies. Dimension reduction: Introduction to PCA and Factor Analysis. (7+2)

Unit 5: Time Series and Predictive Analytics

Time series data structures in R. Decomposition of time series: trend, seasonality, residuals. ACF and PACF plots,
IRUHFDVWLQJ PHWKRGV ([SRQHQWLDO VPRRWKLQJ +ROWTV :LQWHU $
series forecasting in differedbmains using R. (7+2)

Suggested Text Books

1. R for Everyone: Advanced Analytics and Graphics, by Jared P. Lander, Pubksramson Education India
2. Applied Statistics with R, by Dr. R\. Prasad & Seema AcharyBublisherWiley India
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+DQGV RQ 3URJUDPPLQJ :LWK 5 :ULWH <RXU 2ZQ )XQFWLRQV DQG ¢
295HLOO\

R Programming for Beginners I8andip Rakshit PublishesTata McGraw Hill

A First Course in Statistical Programming with R, by John Braun, Publistembridge University Press

R for Business Analytics, b& Ohri (Author), Publisher SpringerVerlag New York Inc

Suggested Reference Books

1.

2.

R for Data Science: Import, Tidy, Transform, Visualize, and Model Data by Hadley Wickham , Garrett
Grolemund , Publisher2{5HL O O\

Advanced R Statistical Programming and Data Models: Analysis, Machine Learning, and Visualization by
Matt Wiley , Joshua F. Wiley , Publish&press

Data Science Essentials with R: Learn with focus on data manipulation, visualization, and machine learning,
by Abhishek Das , PublisheBpb Publications

Data Science in R

A Case Studies Approach to Computational Reasoning and Problem Solving, by Deborah Nolan, Duncan
Temple Lang, Publisher: Routledge

Statistics for Management, Levin and RuBiublisher: Pearson Education

Suggested Audio Visuals link

1.

2.
3.
4.

Data Analysis Using R, https://nptel.ac.in/courses/111104100IT Kanpur (Prof. Shalabh)
R Programming, Tutorials Point

https://www.youtube.com/watch?v=7076ZuAwUn8&list=PL WPirh4EWFpEVN4ktS8LEOcvL CSfhD55t
Linear Regression in R, Step by Stép{ps://www.youtube.com/watch?v=wsiOjg_gH&tatQuest

Time Series In Rittps://www.youtube.com/watch?v=iTq6fNfi4RSimplilearn

6XJIJHVWHG -RXUQDOV

1. Sankhya: The Indian Journal of Statistielhdian Statistical Institute
2. Journal of Indian Statistical AssociatiaiSAS
3. The R Journal
4. Journal of Statistical Software
Sem Il BA 611MJ BA 611MJ- Data Visualization and Storytelling
Credit: 3 LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COBAG611 REMEMBERING DEFINE Power BI terminology and EXPLAIN how to connect to differe
MJ.1 data sources and save a report.

COBAG611 UNDERSTANDING DESCRIBE and DEMONSTRATE the Power Bl interface, building bas
MJ.2 reports, and dashboards.

COBA 611 APPLYING APPLY data modeling, measures, and DAX functions to analyze
MJ.3 transform data.

COBA611 ANALYSING A_NALYZ_E data using interactive visualizations, filters, slicers, af
MJ.4 hierarchies.

COBA611 EVALUATING EVALUATI_E d_|fferent V|SL_JaI|zat|on types and dashboard design techniq
MJ.5 to present insights effectively.

COBAG611 DESIGN and BUILD compelling data stories with Power Bl dashboards

CREATING

MJ.6 share them across platforms.

Unit 1: Getting Started with Power BI

Introduction to Power BI: Desktop, Service, Mobile, Power Bl interface and navigation, Data sources and data
connectivity, Importing and transforming data using Power Query, Data load options: Import vs DirectQuery, Saving
and publishing reports to Powel 8ervice (7+2)
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https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Sandip+Rakshit&search-alias=stripbooks
https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=A+Ohri&search-alias=stripbooks
https://nptel.ac.in/courses/111104100
https://www.youtube.com/watch?v=7076ZuAwUn8&list=PLWPirh4EWFpEvN4ktS8LE0cvLCSfhD55t
https://www.youtube.com/watch?v=wsi0jg_gH28
https://www.youtube.com/watch?v=iTq6fNfi4Rs

Unit 2: Data Preparation and Modeling

Data cleaning and shaping using Power Query Editor, Creating relationships and data models, Working with calculated
columns and measures, Introduction to DAX (Data Analysis Expressions), Creating hierarchies and date tables,
Managing data types, categoriasd formatting (7+2)

Unit 3: Data Visualization and Charts

Basic visualizations: bar, column, line, pie, table, matrix, Advanced charts: funnel, gauge, waterfall, KPIl, maps,
Conditional formatting and drithrough, Creating and using slicers and filters , Tooltips, bookmarks, buttons, and
selections, Custom vislsaand themes (7 +2)

Unit 4: Calculations and Advanced Analytics

Creating and using DAX functions: SUMX, CALCULATE, FILTER, etc., Time Intelligence functions in DAX,
Calculated tables and fields, Aggregations and nested measuresif \Afie/sis using parameters, Using analytics
pane: trend lines, forecasts, referelices (7+2)

Unit 5: Storytelling and Sharing Insights

Creating dashboards and reports, Layout optimization for desktop and mobile, Designing effective data stories using
bookmarks and navigation, Embedding insights in PowerPoint, Teams, and SharePoint, Exporting to PDF and Power
Bl Service sharing, Best prémts in dashboard design and storytelling (7+2)

Suggested Reference Books
X Mastering Microsoft Power Bl *Brett Powell
X Collect, Combine, and Transform Data using Power Query in Excel and Power BtGil Raviv
X The Definitive Guide to DAX +Marco Russo & Alberto Ferrari
X  Storytelling with Data +Cole Nussbaumer Knaflic
Video Link: https://learn.microsoft.com/ems/powerbi/

Sem I BA 612MJ BA 612MJ Marketing Analytics
Credit: 3 LTP:2:1:1 Specialization Elective (SE) CoursetBusiness Analytics

Course Objectives:On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COhI/?f1612 REMEMBERING Describe various key concepts / metrics in Marketing Analytics
COBA 612 UNDERDTANDING Illustrate thg use of analytical techniques and Intetheebutputs to identify
MJ.2 most effective target markets, forecast sales.
COBA 612 APPLYING Demo_nstrate different tools and frameworks that are used in marke
MJ.3 analytics
COBA 612 ANALYSING Analys_e Market Basket / RFM model for development of effecti
MJ.4 marketing plans
COBA 612 Create price optimization scenarios and build solutions to implement pri
EVALUATING s : .
MJ.5 decisions in realime based on current market data

1 Introduction to Marketing Analytics:

Business Decision making, Business Analytics; Marketing Analyi¢ature (Descriptive, Prescriptive and Predictive),
Marketing data, Understanding important metrics in Marketing, Marketing Dashboards, Analytics in various Marketing
Applications (Scope)ntroduction on Tools & Techniques used in Marketing Analytics, Summarizing Marketing data,
Basic statistical concepts applicable.

2 Analytics on Forecasting and Pricing:

Forecasting- Correlation, Simple Regression and Multiple Regression to forecast sales, Modeling Trend and
Seasonality, Ratio to Moving Average Method, Forecasting New Productsalgd QJ p6 fF XU Y-Fhé B&KR QFHS
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diffusion model, The Copernican principle to predict duration. Pricing AnalytRsce elasticity, Optimization, Price
bundling, Practical applications of price analytics

3 Analytics on Segmentation Target Marketing, Customer Preferences & Product Design: Analytics for Need Based
Segmentation 9RLFH RI WKH &XVWRPHU ODQDJLQJ 39RLFH RI WKH &XVWRPH
Tabulation Segmentation, Regression based segmentation, Ghnstiysis, Collaborative Filtering, Classification

Trees for Segmentation, Analytics for Perceptual Mapping and Product Positioning, Customer / Consumer preference,
Choice, Conjoint Analysis, Logistic regression, Evaluating Brand Equity, Discrete Choidgsisn@dpproaches to
Conjoint Analysis, Interpreting Conjoint Results, Optimizing Design using Conjoint Results

4 Customer Profitability: Customer Life Time Value (CLTV), Customer Churn, Customer Attrition models, How to
calculate CLTV, Net promoter score, Metrics for Customer Acquisition and Retention, Analyzing age demographics,
First contact with customer, Customer satisfaction, Undwilgtg customer engagement, Customer Equity, Customer
Loyalty Analytics on Sales & Distribution: Metrics for Sales, profitabiityales Force Sizing, Effort (Call Planning),
Territory Planning, Target Setting, Compensation Planning, Analytics based thaalation and selection, Market
Basket Analysis & Lift, RFM Analysis, SCANPRO model.

5 Analytics on Promotion Web and Social Media Analytics

Marketing Mix Models, Measuring effectiveness of advertisement, Media Selection Models, PPC and Online
Advertising, Allocation of marketing budgets over multiple campaigns, Measuring effectiveness of Social Media
Advertising, Facebook and Twitter analytidgral Marketing and Text mining, Applying Text Mining in Real Life
Scenarios, Google Analytics

Suggested Books References:
1. Marketing Analytics: Dat®riven Techniques with Microsoft Excel by Wayne L. Winston, Publisliehn
Wiley & Sons, Inc
2. Data Mining Techniques in CRM by Konstantinos K. Tsiptsis, Antonios ChorianopaBlaslisher John
Wiley& Sons
3. Marketing Analytics Roadmagdethod, Metrics, and Tools by Jerry Rackl®ublishedApress
4. Pricing, Online Marketing Behavior, and Analytics by GiampaoloViglia, Publistegrave Macmillan

Sem lli BA 613MJ BA 613MJ- Financial Analytics
Credit: 3 LTP:2:1:1 Specialization Elective (SE) CoursetBusiness Analytics

Course Objectives:On successful completion of course, the learner will be able to

COo# CEA%(I;L'TITIITIIE\QE Particulars
CO,\I/?\,]A.\1613 REMEMBERING Remember the key concepts of the financial analytics
CO,\I/?\fZGlS UNDERDTANDING | Understand the various aspects of financial analytics
Col\i'fsm?’ APPLYING Application of financial data analysis models to data for business decisiong
Coﬁffls ANALYSING Analyse financial data using different models
CO,\IZ?SBB EVALUATING Evaluate the Risk on various financial assets.

1 Introduction to Financial Analytics: Definition, relevance and scope financial Analytics, recent trends in financial
analytics

2 Financial Time Series Asset Returns, Distributional Properties of Returns, Review of Statistical Distributions and
properties of financial time Series, Econometrics

3 Asset Portfolio Models Basics of portfolio construction, Markowitz Theorem, Capital Asset Pricing Model,
Diversification and Portfolio Optimization
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4 High-Frequency Data Analysis Non synchronous Trading, Bi#sk Spread of trading Prices, Empirical
Characteristics of Trading Data, Models for Price Changes, Duration Models

5 Derivative Pricing: Issues regarding derivative markets, Brownian motion, Bla@holes model. Modelling
derivative prices

Suggested Book References:

$UJLPLUR $UUDWLD 3¢ RPGWWRBXRWRO\)&ERPQFH BIONVK 5° $WODQ
'DYLG 5XSSHUW s6WDWLVWLFV DQG 'DWD $QDO\VLV IRU )LQDQFLLE
-RKQ < &DPSEHOO $QGUHZ : /R $ &UDLJ ODF.LQOD\ STKH (

Princeton University Press

Website links

1. http://www.nseindia.com/learn/financidhtaanalyticsmachinelearning
2. https:/lwww.ajnifm.ac.in/

3. https://www.iibf.org.in/ELearning.asp

Case Study

1. Financial Analytics Toolkit: Financial Statement Forecasting By Marc Lipson

2. Financial Analytics Toolkit: Ratio Analysis By Marc Lipson

3. Lucas Wang: Steposs Strategy By Hubert Pun; Hongmei Sun

4. Fullerton: Risk Analytics and Business Strategy By: Ravi Anshuman; Mitra Saby

Sem llI BA 614MJ BA 614MJ- Workforce Analytics
Credit: 3 LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Objectives:
COGNITIVE .
CO# ABILITIES Particulars

COBA REMEMBERING To understand the core concepts of HR analytics and its role in strategic
614MJ.1 management

COBA UNDERDTANDING Remembe_rlng fundamental statistical methods and data analysis techniques U
614MJ.2 HR analytics

COBA APPLYING Developing proficiency in utilizing HR metrics to assess workforce performa

614MJ.3 and identify areas for improvement

COBA Analyzing data to improve datd&iven HR decisions and solve reabrld HR
ANALYSING . .

614MJ.4 challenges across various domains

COBA Evaluating critical thinking and problesolving skills to make datdriven

614MJ.5 EVALUATING recommendations for HR strategies

1. Understanding HR Analytics

Demystifying HR Analytics: Role in digital age, business value, analysis types. HR Analytics Process: Defining
guestions, data collection, analysis, communication. HR Data Sources: HRIS, payroll systems, employee surveys.
Case Study: Leveraging HR data for recruitment improvement.

2. Data Preparation and development of Metrics

HR Data Management: Collection strategies, cleaning, security, privacy. Developing HR Metrics: Data measurement,
core analysis, collection & management. HR Metrics & Measurement: Key metrics across employee lifecycle, HR
balanced scorecard. Data VisualiaatTechniques: Effective communication through data insights.

3. Statistical Methods for HR Analytics

Data Visualization Fundamentals: Stages, visual encoding, effectiveness. Designing Dashboards: Visualize numerical
data, relationships, maps.

HR Analytics Storytelling: Data visualization techniques, communication of insights. Case Study: Predicting employee
turnover using Logistic Regression (Haraly)
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4. HR Analytics in different functions of HR Talent Acquisition, Workforce Management, Employee relations

Talent Acquisition: Job posting optimization, candidate assessment & interview analytics, onboarding analytics.
Workforce Management: Performance management analytics, compensation & benefits, learning & development
analytics. Employee Relations: Employaggagement & sentiment analysis, retention analytics, diversity & inclusion
analytics. Case Studies (Hanals): Recruitment efficiency, identifying higbotential employees, employee wellbeing
analytics.

5. Future of HR Analytics

Future of HR Analytics: Emerging Trends in HR Technolegdytificial Intelligence, Big Data, and Machine Learning

in HR, Ethical Considerations in HR Analytie®ata Privacy, Algorithmic Bias, and Explainability, Building an HR
Analytics Capability- Developing a Datalriven HR Culture, Skills and Resources for Success, Building adbaeen

HR Culture: Developing skills, fostering collaboration, and navigating the change for successful HR analytics
implementation.

Suggested Book References:

1. HR Analytics Theory and application TechniqueSwati & Suparna Pal

2. Fundamentals of HR Analytics: A Manual on Becoming HR Analytical by Fermin Diez

3. Predictive HR Analytics: Mastering the HR Metric by Dr. Kirsten & Martin Edwards

4. The Practical Guide to HR Analytics: Using Data to Inform, Transform, and Empower HR Decisions by Shonna
Waters, Valerie Streets, Lindsay McFarlane, and Rachael Johhsway

Excellence in People Analytics: How to Use Workforce Data to Create Business Value

6. People Analytics For Dummies by Mike West

o

SuggestedV/ideos:

1. HR Analytics | 8 Hours Course

https://www.youtube.com/watch?v=2m9BIRGIKfQ

2. HR Analytics in hindi, HR information systems and data sources, HR Metrics and HR Analytics
https://www.youtube.com/watch?v=mhMorNaluB8&list=PLsh2FvSr3n7ch3iGEBKIyNs41 N2D2

3. HR Analytics Unit 1 | Meaning Importance of HR Analytics
https://www.youtube.com/watch?v=ERrk8tZsjnQ

Sem: Il BA 615MJ BA 615MJ- Big Data Analytics
Credit: 3 LTP: 2:1:0 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COBA 615 REMEMBERING Define e_md recall the key conce!ots of Blg Data, Bt_Jsmess Intelliger
MJ. 01 and various types of data used in business analytics.
COBA 615 UNDERSTANDING Explain de_lta management processes, analytical models, and Big
MJ. 02 technologies relevant to business environments.
COBA 615 Apply suitable data analytics tools and techniques such
APPLYING e . . o :
MJ. 03 classification, clustering, and visualization to solve business proble
COBA 615 Analyze data sources, quality issues, and analytical requiremen
ANALYSING - . . . . - .
MJ. 04 design datalriven solutions in marketing, finance, or operations.
COBA 615 Evaluate different analytical models and tools based on accur
EVALUATING - . A
MJ. 05 performance, and business value to support strategic deaigsikimg.
COBA 615 Develop and propose a datdven business strategy or dashboa
M. 06 CREATING using Big Data insights while considering ethical and priva
) concerns.

Unit 1 Introduction to Big Data and Business Intelligence- Concept and characteristics of Big Data (Volume,
Velocity, Variety, Veracity, Value)importance and need for Big Data in business decisiaking, Introduction to
Business Intelligence (Bl), Difference and relationship between Bl and Big Data Analytics, Overview of the Big Data
ecosystem and technologies, Role of Big Data in digital toameftion and datdriven culture, Realorld applications:

retail, banking, healthcare, telecom. (6+1)
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Unit 2 Data Sources and Data ManagememtUnderstanding structured, sestructured, and unstructured data,
Internal vs external data sources in business, Data storage and management: data warehouses, data lakes, Data qual
governance, and ethical issues, Data preprocessing: cleaning, iotegrainsformation, Basics of data privacy laws

and compliance (GDPR, HIPAA) (7+1)

Unit 3 Analytics Techniques and Tools-Introduction to descriptive, predictive, and prescriptive analytics, Data
visualization and storytelling with data, Overview of analytics tools: Excel, Tableau, Power BIl, Analytical models:
regression, clustering, classification (conceptual), Dashboagtidgreporting for decisions, Case studies: customer
analytics, marketing analytics. (9+1)

Unit 4 Big Data Technologies and Infrastructure- Big Data architecture and frameworks, Hadoop ecosystem: HDFS,
MapReduce, Hive (overview), Introduction to Spark, NoSQL databases (MongoDB, Cassandra), Cloud and Big Data:
AWS, Azure, GCP overview, Matching technology with business needs, Collaborati®ehdiusiness managers and
technical teams

Unit 5: Applications, Strategy, and Future Trends- Big Data applications in marketing, finance, HR, operations,
Customer experience, personalization, and churn prediction, Predictive analytics for risk and fraud detection,
Competitive advantage through datdven decisions, Ethical and legal issues in Baga, Future trends: Al, machine
learning, reatime analytics, Capstone discussion: building a-daitzen strategy

Suggested Text Books
1. Foster Provost and Tom FawcettData Science for Business: What You Need to Know About Data Mining
and DataAnalytic Thinking 2Tf5HLOO\ OHGLD
2. Viktor Mayer -Schonberger and Kenneth Cukier Big Data: A Revolution That Will Transform How We
Live, Work, and ThinkHoughton Mifflin Harcourt, 2013.
3. Ullman, J., & Rajaraman, A., Mining of Massive Dataset€ambridge University Press, 2011.

Suggestedreference Books:
1. Seema Acharya and Subhasini ChellappaBig Data and AnalyticsWiley India, 2015.
2. Thomas H. Davenport Competing on Analytics: The New Science of Winnitayvard Business Review
Press, 2007.
3. Michael Minelli, Michele Chambers, and Ambiga Dhiraj, Big Data, Big Analytics: Emerging Business
,QWHOOLJHQFH DQG $QDO\WLF, Wleyt, Q@AY IRU 7TRGD\TV %XVLQHVVHV
4. Galit Shmueli et al, Data Mining for Business Analytics: Concepts, Techniques, and Applicatidifes,

2017.
Semester llI BA 617MJ BA 617MJ- Supply and Operations Chain Analytics
3 Credits LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics

Course OutcomesOn successful completion of the course, the learner will be able to

COGNITIVE
CO ABILITIES COURSE OUTCOMES
COBA 617 REMEMBERING Recalll fundamental concepts and terminologies in supply i
MJ.1 operations chain analytics.
COBA 617 UNDERSTANDING Exp_Ia_m the rple and impact of analytics in supply chain and operati
MJ.2 decisionmaking.
COBA 617 APPLYING Utlllze. analytical tools and techniques to solve supply chain &
MJ.3 operations problems.
COBA 617 EVALUATING Assess ant_d interpret analytical results to make informed decision
MJ.4 supply chain contexts
COBA 617 Develop innovative solutions and strategies using analytics for suj
CREATING . .
MJ.5 chain and operations challenges.

1. Fundamentals of Supply and Operations Chain Analyticsintroduction to Supply Chain Management (SCM)
and Operations Management, Role of analytics in SCM and operations, Types of analytics: Descriptive, Predictive,
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Prescriptive, Key performance indicators (KPIs) in supply chains, Overview of Supply Chain Operations Reference
(SCOR) model (6+2)

Data Collection and Management in Supply ChainsData sources in supply chain and operations, Data quality

and preprocessing techniques, Introduction to data warehousing and big data in SCM, Ethical considerations and
data privacy in supply chain analytics (6+2)

Analytical Tools and Techniques:Statistical analysis and forecasting methods, Optimization models for supply
chain and operations, Simulation techniques in operations management, Introduction to software tools: Excel, R,
Python, Tableau (5+2)

Applications in Supply Chain and Operations:Demand forecasting and inventory management, Transportation
and logistics analytics, Supplier selection and procurement analytics, Case studies: Indian and global supply chain
analytics applications (5+2)

Strategic and Emerging Trends in Supply Chain Analytics:integration of Al and Machine Learning in SCM,
Sustainability and green supply chain analytics, Risk management and resilience in supply chains, Future trends:
Industry 4.0 and 5.0, 10T and IloT, Blockchain in supply chain analytics (4+2)

Suggested Text Books

1. Supply Chain Analytics: Concepts, Techniques and Applications, Author: Kurt Y. Liu, Publisher: Springer

2. Operations and Supply Chain Management Essentials: Build Skills in Logistics, Process Improvement, and
Supply Chain Analytics, Author: Ashley McDonough, Publisher: Vibrant Publishers

3. Production and Operations Analysis, Author: Steven Nahmias, Publisher: Md¢@ltdducation

4. Supply Chain Analytics: Strategies, Models and Solutions, Authors: Rabindranath Bhattacharya & Anindita
M. Bhattacharyya, Publisher: Wiley

Suggested Reference Books

1.

Operations Management: Sustainability and Supply Chain Management (13th Edition), Authors: Jay Heizer, Barry
Render, Chuck Munson, Publisher: Pearson

The Analytics Edge, Authors: Dimitris Bertsimas, Allison O'Hair, William Pulleyblank, Publisher: MIT Press
Supply Chain Analytics: A Comprehensive Guide to supply chain analytics, harnessing Python to drive efficiency:
volume 1, Authors: Alice Schwartz and Hayden Van Der Post, Publisher: Supply Chain Analytica

Supply Chain Analytics, Author: T A S Vijayaraghavan, Publisher: Wiley

Suggested Audio Visuals link

1.

What is Supply Chain Analytics?

Link: https://www.youtube.com/watch?v=3d7C4pShykl

Operations Analytics Lecture Series

Link: https://www.youtube.com/playlist?list=PLhGyjkKWps0goi2mHrgn7StZzpp55GtkI
Supply Chain Analytics 8 Hours Course by 360DigiTMG

Link: https://www.youtube.com/playlist?list=PLNLDEHOJTZ8PZY5hosnChUHhI55sxI
Teaching Supply Chain Analytics: From Problem Solving to faigen Decision Making
Link: https://www.youtube.com/watch?v=GQXWegTwlvQ

Inside Supply Chain Analytics and Fundamentals

Link: https://www.youtube.com/watch?v=Aj¥NCQ118

6XJIJHVWHG -RXUQDOV

1.

Big Data Analytics in Supply Chain Management: Trends and Related Research

Link: https://www.researchgate.net/publication/270506965_Big_Data Analytics_in_Supply Chain_Management
Trends_and_Related_Research

Data Analytics in Operations Management: A Review

Link: https://pubsonline.informs.org/doi/10.1287/msom.2019.0805

Predictive Big Data Analytics for Supply Chain Demand Forecasting

Link: https://journalofbigdata.springeropen.com/articles/10.1186/s40383D03292

Supply Chain Analytics Adoption: Determinants and Impacts on Firm Performance
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https://www.youtube.com/playlist?list=PLNLDEHOJTZSh-MPZY5hosnChUHhI55sxl
https://www.youtube.com/watch?v=GQXWeqTw1vQ
https://www.youtube.com/watch?v=AjL-yNCQ118
https://www.researchgate.net/publication/270506965_Big_Data_Analytics_in_Supply_Chain_Management_Trends_and_Related_Research
https://www.researchgate.net/publication/270506965_Big_Data_Analytics_in_Supply_Chain_Management_Trends_and_Related_Research
https://pubsonline.informs.org/doi/10.1287/msom.2019.0805
https://journalofbigdata.springeropen.com/articles/10.1186/s40537-020-00329-2

Link: https://www.sciencedirect.com/science/article/pii/S0925527322000597

5. Supply Chain Analytics: Definitions, Characteristics, and Applications
Link:https://www.researchgate.net/publication/386426867 Supply Chain_Analytics Definitions Characteristics
and_Applications A Systematic_Literature _Review

Semester |l BA 618MJ BA 618MJ +Marketing Intelligence
3 Credits LTP: 2:1:1 Specialization Elective Courses
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COBA Recall key terms, definitions, and fundamental concepts related to Marke
618MJ.1 REMEMBERING Analytics, including its scope, tools, and applications.

COBA UNDERSTANDING Uno!erstand thg foungiatlonal concepts of Marketing Analytics and its rol
618MJ.2 business decisiemaking.

COBA Apply Microsoft Excel tools (Pivot Tables, Filters, Slicers) to organiz

APPLYING . - . .

618MJ.3 summarize, and visualize marketing data.

COBA ANALYSING Analyze customer data using journey mapping, feedback metrics,
618MJ.4 Customer Lifetime Value (CLV) calculations to derive marketing insight

COBA Evaluate pricing strategies using Excel Solver, price elasticity models,
618MJ.5 EVALUATING bundling techniques for profit optimization.

COBA Create effective market segmentation and promotion strategies using cl
618MJ.6 CREATING analysis, conjoint analysis, decision trees, and advertising effective

) models.

1 Introduction to Marketing Analytics: Definition, Need and Scope of Marketing Analytics, Marketing Analytics
Vs Marketing Research, Levels in Marketing Analytics, Adoption and Application of Marketing Analytics,
Marketing Analytics and Business Intelligence. MS Excel as a Tool for condwétiarketing Analytics. Using
MS Excel to Organize and Summarize Marketing Data: Creation of Pivot Tables and Organizing [jat&)

2. Summarizing Marketing Data: Summarizing Revenue Data: Monthise and Produewise. Slicing & Dicing of
Data: Pareto Principle, Report Filters and Slicers. Demographic Analysis: Analyzing Sales Data by Age, Gender,
Income and Location, Construction of Crosstabs of Two Demographiaeblesi Using GETPIVOT Function for
Pulling Data. Adding Data Labels and Data Tables. (7+2)

3. Customer Analytics: Customer Journey Mapping and the Process of Mapping (How to). Metrics for Tracking
Customer Experience: Customer Feedback Metrics & Behavior Derived Customer Metrics. Customer Persona,
Building a Customer Persona and its Benefits, Parts of Buyer Persdwad. Ghistomer Wants: Using Conjoint
Analysis for Levels in Consumer Decision Process in Product Choices and Product Attributes. Customer Lifetime
Value (CLV). Calculating Customer Lifetime Value: Creating the Basic Customer Value Template, Measuring
Sensitvity Analysis with TweWay Tables, Estimating the Chance if Customer is still Active. (7+2)

4. Pricing Analytics: Pricing, Goals of Pricing, Price Elasticity, Estimating Linear and Power Demand Curves, Using
Excel Solver to Optimize Price, Incorporating Complementary Products, Using Solver Table to Price Multiple
Products and Finding Demand Curve for All ProductscePBundling, Bundling Prices to Extract Consumer
Surplus, Mixed Bundling, Using Evolutionary Solver to Find Optimal Bundle Prices. Price Skimmi¢:2)

5. Segmentation & Promotion Analytics: Segmentation Analytics: Cluster Analysis and its Applications, Location
wise Clustering, Using Solver to find Optimal Clusters. Using Conjoint Analysis to Segment a Market, Using
Decision Trees for Segmenting the Market. Promotion Analytics: Promotiorigyaed of Promotions, Discounting
& Types of Discounting. Measuring the Effectiveness of Advertising: The Adstock Model. Media Selection Models:
Linear Media Allocation Model, Quantity Discounts, Monte Carlo Medib@dtion Simulation. Pay per Click
Advertising. (7+2)

Suggested Books:
1. Seema Gupta & Avadhoot Jathar, Marketing Analytics, Wiley, 2021.
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2. Wayne L. Winston, Marketing Analytics: Data Driven Techniques with Microsoft Excel, 2014.

3. Chuck Hermann, Ken Burbary, Digital Marketing Analytics, Que Publishing, 2e, 2018.

4. Moustusy Maity and Pavankumar Gurazada, Marketing Analytics for Strategic Decision Making, Oxford
Higher education, 2021.

5. Mike Grigshy, Marketing Analytics, Kogan Page, 2015.

6. Robert Kozielski, Measuring Marketing Analytics, Emerald Publishing, 2018.

Sem: IV BA 653 MJ SC BA- 02 Data Mining
Credit: 3 LTP: 2:1:.0 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COBA Define and recall key concepts related to Big Data, Data Mining, Busir
653 MJ1 REMEMBERING Intelligence, data types, and data preprocessing techniques.
COBA _Eprain the de_ttg m_ining process, types of models, data attributes, data q
653 M2 UNDERSTANDING | issues, classification and clustering methods, and the relevance o
techniques.
COBA Use _appropriate classification, clustering, and association_ rule mi
653 MJ3 APPLYING algorithms to solve reaborld data problems such as fraud detection, custor
segmentation, or recommendation.
COBA Compare_and contrast _different_ Qata mining tasks and algprithms (
653 M4 ANALYSING classification vs clustering, decision tree vs SVM) for their strengt
limitations, and use cases.
COBA Assess model perfqrmance usirjg evaluation metrics (accurgcy, pr_eci
653 MI5 EVALUATING recall, F'l s.core)', yalldate clustering results, and interpret rule interesting
in association mining.
COBA Design and_ implement_ basic data minin'g workflows apd solgtions, integra
653 M6 CREATING preprocessing, modeling, and evaluation for specific business applica
while considering ethical implications.

Unit 1 Basic ConceptsDefinition and need of Big Data, Definition and need of Data Mining, Definition and scope of
Business Intelligence (Bl), Relationship between Data Mining and Bl techniques, Data Mining FHbatassllection,
Data preprocessing, Pattern discovery, Ev@na Knowledge representation, Introduction to Data Mining Tasks
Classification, Clustering, Association Analysis ,Anomaly Detection, Concept and definitions of ridekstsiptive
models, Predictive models, Basic terminology:tdiees, labels, accuracy, training/testing, Reatld data mining
applications- Big Data Analytics in Mobile Environments, Fraud Detection and Prevention with Data Mining
Techniques (6+1)

Unit 2 Understanding Data-Data, Types of attributedlominal, ordinal, interval, ratio, Properties of attribute values
Discrete vs continuous, Types of da&tructured, semstructured, unstructured, Temporal, spatial, text, multimedia,
Data quality issues Noise, missing vales, duplicates, Data cleaning techniques, Sampling and its importance, Data
normalization techniquedlin-max, zscore, decimal scaling, Similarity and distance measures, Euclidean, Manhattan,
cosine similarity, Feature selection, Instance selection, ltapoe in big data scenarios. (7+1)

Unit 3 Classification Techniques Decisiontree based approach, Rddased classification, Instanbased classifiers
(e.g., kNN), Support Vector Machines (SVM), Ensemble learning technigB=s)ging, Boosting, Random Forest,
Model selection and evaluatie\ccuracy, precision, recalr1 score, confusion matrix, Cregalidation, Applications
-B2B Customer Buying Stage Prediction, Recommender Systems. (9+1)

Unit 4 Clustering Techniques- Partitional clustering methods (e.gsnteans), Hierarchical clustering methods
(agglomerative, divisive), Gragihased clustering methods, Dendiigsed clustering methods (DBSCAN, OPTICS),
Cluster validation techniquednternal, external, relative msares, Applications-Customer Profiling, Market
Segmentation. (9+1)

Unit 5 Association, Patterns & Anomaly Detection Apriori algorithm and its extensions, Association pattern
evaluation-Support, confidence, lift, Sequential pattern mining, Frequent subgraph mining, ApplicatR2iB
Customer Buying Path Analysis, Medical Informatics, Telecommunication Alarm Diagrfosisnaly detection
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methods Statisticalbased methods, Densibased methods, Ethics of data minirigyivacy concerns, Data ownership
and usage, Corporate responsibilities. (9+1)

Suggested Text Books
1. Data Mining: The Textbook by Charu C. Aggarwal
'DWD 6FLHQFH IRU %XVLQHVV E\ )RVWHU 3URYRVW DQG 7RP )DZFHWW
3. Introduction to Data Mining by Pasding Tan, Michael Steinbach, Vipin Kumar, Addison Wesley
4. Data Mining and Analysis: Fundamental Concepts and Algorithms by Mohammed J. Zaki and Wagner Meira

Sem: IV BA 660 MJ SC BA- 09 Time Series Analysis and Forecasting
Credit: 3 LTP:2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COBA ) . . .
660 MI1 UNDERSTANDING Define and understand the different time series concept and models.
COBA . . . .
660 M2 APPLYING Apply varies methods of time series on different types data.
COBA . . . .
660 M3 APPLYING Use varies types of forecasting method on varies real time data.
COBA . . . .
660 M4 ANALYSING Compare and contrast different Forecasting Methods using different mat
COBA EVALUATING Create varies models using machine learning algorithm to evaluate
660 MJ5 performance.

Unit 1 Basic Concepts Introduction to time series with examples, stationarity -stationarity and related concepts,
Time series decomposition and introduction to basic time series models such as Random Walk, White noise, AR, MA,
ARMA etc. Introducing ACF and PACF plots and nebdlentification.

Unit 2 Trends and Methods of Fitting Straightline - Free hand method, The method of seavierage, The method
of moving average,

Unit 3 Forecasting and Varies forecasting methods Introduction to forecasting, Mean Forecasting, Naive
Forecasting, Linear Trend Forecasting.

Unit 4 Time Series Forecasting Methods Time series forecasting methods such as ARIMA, SMA smoothing, EMA
VPRRWKLQJ +ROW :LQWHUTV WHFKQLTXH HWF &RPSDULQJ IRUHFDVWYV

Unit 5 Machine Learning Methods Introduction to machine learning models for time series. Anomaly detection,
LSTM, Neural networks in time series

Suggested Text Books
1. 1R. Shumway, D. Stoffelime Series Analysis and its Applicatipd8 Edition, Springer.
2. P.J.Brockwell, R. A. Davidntroduction to Time Series Forecastjrj Edition, Springer.
3. R.S. TsayAnalysis of Financial Time Seried/iley.
4. Paperback, Dr. Faisal Alghayadh, Vipul Bansal, Mohan Raparthi, Sarath Babu Dodda Time Series Analysis And
Forecasting Using Machine Learning.
5. Changquan Huang , Alla Petukhina ,Applied Time Series Analysis and Forecasting with Python (Statistics and

Computing.
Sem: IV BA 661 MJ SE- BA - 10 Strategic Management and Businessnalytics
Credit: 3 LTP: 2:1:0 Specialization Elective (SE) CoursetBusiness Analytics

Course Outcomes: On successful completion of the course the learner will be able to
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COGNITIVE
Co# ABILITIES COURSE OUTCOMES
C?EAOE;GI REMEMBERING Define and recall the key conceptsSifategicManagement
COBA 661 | UNDERSTANDIN Explain Strategic management processes, analytical models, and
MJ. 02 G Data technologies relevant to business environments.
COBA 661 Apply suitable data analytics tools and techniques to formulate
APPLYING : )
MJ. 03 implement strategic management.
COBA 661 Analyze theenvironment organisatiorcapabilityto formulate strategy
ANALYSING : ; . -
MJ. 04 in marketing, finance, or operations.
COBA 661 EVALUATING Evaluate strategic mpl_emen;a_tmn using different analytical to ga
MJ. 05 performance for strategic decistomaking.
COBA 661 Develop and propose a business strategy based on case insights
CREATING R OO .
MJ. 06 considering sustainability, ethical concerns.

Foundations of Strategic ManagementConcept of strategy, Corporate, Business and Functional Levels of Strategy.
Strategic Management ProceBhases; Stakeholder in Business and their Roles in Strategic management. Hierarchy
of Strategic Intent; Business Definition, objectives and goatkihg objectives to mission & vision. Critical success
factors (CSF), Key Performance Indicators (KPI), Key Result Areas (KRA).

Analytics: Business Analytics for KPIs such as People, Operations, Staregy e.g. Sales, Profit, ROI, operational
efficiency, Revenue , total cost , employee turnover, capacity utilization, defect rate, on time delivery, time to market.

Formulating Strategy:

Analysing External Environment: Environmental Analysis (ETOP), Industiyalysis- 3SRUWHUYV J)LYH )RUFI
RI FRPSHWLWLRQ (QWU\ ([LW %DUULHUV 6WUDWHJILF *URXS DQDO\VL
include- Statistical modeling to predict the likelihood of new entrants based on various.faderggression analysis

for supply chain dynamics; Market Basket Analysis for Customer Segmentation, Conjoint analysis to understand
customer preferences for different features and benefits of substitutes, market segmentation and positioning analysi:
for competitor strengths and weakness) D O\VLQJ &R P SD Q\ Y \RegsQurdeRaseQ PiewEXdmine a

ILUP V UHVRXUFHVY DQG FRPSHWLWLYH SRVLWLRQ LQWURGXFLQJ WKH
$QDO\WVLV &DVH VWXG\ DQDO\VLV RI D FRPSDQ\YfV VWUDWHILF SODQQ
resource evaluation, Organizational Capability Profile, . Strategic Advantage Profile, Concepts of stretch, leverage &
fit.

Analytics: Five-stage model of analytical competition,Gartners Analytics Maturity Model. Cases and
Applications in different sectors.

Strategic Planning:

Portfolio Analysis: Business Portfolio AnalysisBCG Matrix +GE 9 Cell Model,

Generic Competitive and Grand Strategies:

Analytics: Market trends, competitor strategies, and emerging opportunitiesStrategic Insights for Managers,
Forecasting, Business Simulations, Uncertainty estimations, Use Cases involving Predictive tools and Applications in
solving problems using Marketing, Finance, M & A, Operations and Supply chain andlgiopetitive advantage
through datadriven decisionsCases and Applications in different sectors.

Strategic Implementation and Evaluation:

BWUXFWXUDO )XQFWLRQDO %HKDYLRXUDO #D8&liodraker@Emwetyént Rrgkegi@dy, U D W
OF .LQVH\YYV V )UDPHZRUN %HQFKPDUNLQJ 6L[ 6LJPD

Analytics: Employee engagement and performance measurement, Case studies: Enhancing HR practices with
analytics.

Sustainability and Strategic Management:Balanced Score Card, Business Models, New Business Models for
Internet economy (€ommerce models, Cases and Applications in different sectors, Sustainability: Integration of
social and environmental sustainability in strategic management and the afribeftiple bottom line. Case studies

of startups and established firms to understand the role of innovation and sustainabilitytérfostrategic success,
Ethical and legal issues in Big Data, Future trends: Al, machine learningimeahnalytics Capstone discussion:
building a datadriven strategy
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Suggestedreference Books:

1. Foster Provost and Tom Fawcddata Science for Business: What You Need to Know About Data Mining and
Data-Analytic Thinking 2Y5HLOO\ OHGLD

2. Viktor Mayer-Schonberger and Kenneth CukiBig Data: A Revolution That Will Transform How We Live,
Work, and ThinkHoughton Mifflin Harcourt, 2013.

3. Ullman, J., & Rajaraman, AMining of Massive Dataset€ambridge University Press, 2011.

4. Seema Acharya and Subhasini Chellapj@g,Data and AnalyticsWiley India, 2015.

5. Thomas H. DavenporGompeting on Analytics: The New Science of Winritagvard Business Review Press,
2007.

6. Michael Minelli, Michele Chambers, and Ambiga Dhirdlijg Data, Big Analytics: Emerging Business
,QWHOOLJHQFH DQG $QDO\WLF, WileyQ@¥ IRU 7RGD\TV %XVLQHVVHV

7. Galit Shmueli et al Data Mining for Business Analytics: Concepts, Techniques, and Applicatitley, 2017.

8. Business Analytics Principles, Concepts, and Applications by Marc Lapira et a

9. Advance Business Analytics by P. Sashikala

10.Essentials of BA by Camm, Fry, Williams

11.The analytics revolution: how to improve your business by making analytics operational in the big data era, Bill
Franks. Hoboken: Wiley

12.Statistical data analysis explained: applied environmental statistics with R, Clemens Reimann. Chichester: John
Wiley and Sons

13.Data Analytics using R, Seema Acharya, TMGH

Semester IV BA 662 MJ SE BA 11 Retail and eCommerce Analytics
3 Credits LTP: 2:1:1 407 Subject Elective (SC) Courset

Course OutcomesOn successful completion of the course, the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COBA 662 ) . L : .
MI.1 REMEMBERING Define key concepts and terminologies in retail asmbm@mmerce analytics.
COBA 662 UNDERSTANDING Expl_am the role and impact of analytics in retail andommmerce decision
MJ.2 making.
COBA 662 APPLYING _Ut||_|ze analytical tools to interpret retail andcemmerce data for busines
MJ.3 insights.
COBA 662 EVALUATING Assess the effectiveness of analyilts/en strategies in retail anedcemmerce
MJ.4 contexts.
COBA 662 CREATING Develop innovative analytics solutions to address challenges in retail ar|
MJ.5 commerce.

1.

Introduction to Retail and E-Commerce Analytics: Evolution and significance of analytics in retail and e
commerce, Key performance indicators (KPIs) in retail and online businesses, Overview of retail formats and e
commerce business models (B2B, B2C, C2C), Role of analytics in customer acquisitiorioretand
personalization, Case studies: Flipkart, Amazon India, Reliance Retail (6+2)

Data Collection and Management:7\SHY Rl GDWD WUDQVDFWLRQDO FXVWRPHU EHK
inventory data, Data sources: POS systems, CRM, web analytics, social media, Data warehousing and ETL processe:
Data privacy, security, and ethical considerations in |ntiels: SQL, Google Analytics, CRM platformé+2)

Analytical Tools and Techniques:Descriptive, predictive, and prescriptive analytics, Customer segmentation and
RFM (Recency, Frequency, and Monetary value) analysis, Market basket analysis and recommendation systems
Pricing analytics and dynamic pricing strategies, Tools: Excel, Pyfrandas, scikitearn), R, Tableau (6+2)

Applications in Retail and E-Commerce: Inventory management and demand forecasting, Supply chain
optimization using analytics, Personalization and customer journey mapping,cBammiel analytics and integration,

Case studies: Big Bazaar, MyntraNIart (6+2)
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5. Emerging Trends and Strategic Implications: Artificial Intelligence and Machine Learning (AIML) in retall,
Chatbots and virtual assistants in customer service, Augmented Reality (AR) and Virtual Reality (VR) in shopping
experiences, Ethical Al and data governance, Future of retail: phygital exjgsri@nd sustainability (6+2)

Suggested Text Books

1. Ecommerce Analytics: Analyze and Improve the Impact of Your Digital Strategy (FT Press Analytics) 1st Edition,
Author: Judah Phillips, Publisher: FT Press

2. Retail Analytics: The Secret Weapon, Author: Emmett Cox, Publisher: Wiley

Suggested Reference Books

1. "Style & Statistics: The Art of Retail Analytics" Author: Brittany Bullard, Publisher: Wiley

2. "The New Science of Retailing", Authors: Marshall Fisher and Ananth Raman, Publisher: Harvard Business Press
3. Mastering Google Analytics 4 For Ecommerce Success: The Ultimate Guide to Measure Your Online Store, Author:
Anton Koekemoer

Suggested Audio Visuals link

1. Retail Analytics ExplainedSimplilearn

An overview of retail analytics concepts and applications.
Link: https://www.youtube.com/watch?v=XYZ123

2. ECommerce Analytics TutoriakAnalytics Vidhya

A tutorial on key metrics and tools iroemmerce analytics.
Link: https://www.youtube.com/watch?v=ABC456

3. Data Analytics in Retail IndustryGreat Learning

Insights into how data analytics is transforming retail.

Link: https://www.youtube.com/watch?v=DEF789

4. Google Analytics for EEommercexGoogle Analytics

Official guide to using GA for-€eommerce tracking.

Link: https://www.youtube.com/watch?v=GHI012

5. Al in Retail and ECommercetTechTalks

Discussion on the impact of Al in retail andc@mmerce sectors.
ILQKWWSYV Z2ZZ \RXWXEH FRP ZDWFK"Y -./

6XJIJHVWHG -RXUQDOV

1. "ReaiTime Data Analytics in EEommerce and Retail" by Naveen Bagam

Link: https://www.researchgate.net/publication/386072549 -Riat Data Analytics_in_Eommerce_and_Retail
2. "Artificial Intelligence In Retail And ECommerce: Enhancing Customer Experience"

Link: https://papers.ssrn.com/sol3/papers.cfm?abstract_id=5057420

3. "Harnessing Redlime Data Analytics for Strategic Customer Insights i@&mmerce and Retail"
Link: https://www.researchgate.net/publication/383561415 Harnessing_real

time_data analytics for_strategic_customer_insights-¢onemerce _and_retail

4. "Application and Future of Data Analytics in RetaiCBmmerce"

Link: https://www.atlantipress.com/article/125983811.pdf

5. "Data Analytics's Role in-Eommerce"

Link: https://www.ijnrd.org/papers/IINRD2312102.pdf

Sem: IV BA 663 MJ SE BA-12 Generative Al for Business Applications
Credit: 3 LTP:2:1:0 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COBA Definethe core concepts, evolution, and components of Generative Al su
663 MJ1 REMEMBERING LLMs, GANs, and Transformers.
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https://www.youtube.com/watch?v=JKL345
https://www.researchgate.net/publication/386072549_Real-Time_Data_Analytics_in_E-Commerce_and_Retail
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https://www.ijnrd.org/papers/IJNRD2312102.pdf

COBA Explainthe a_\pplication_of Generati_ve Al tools like ChatGPT,_ Midjourne_y, a
663 M2 UNDERSTANDING | DALL-Ein dlvgrse business domains such as sales, marketing, operations
customer service.
COBA Apply Generative Al techniques for tasks like content generati
APPLYING personalization, customer interaction, and data preparation invoek
663 MJ3 ; X
business settings.
COBA ANALYSING Analyzethe impact of Generative Al on decistomaking, productivity, and
663 MJ4 innovation in business functions such as HR, finance, and service delive
COBA Evaluate ethical, legal, and strategic considerations while deploy
663 MJ5 EVALUATING Generative Al in organizations.
COBA CREATING DesignAl-enabled solutions and strategies that align with organizational g
663 MJ6 and foster an Afteady culture.

Unit 1: Fundamentals of Generative Al in Business Define Generative Al, Evolution of Al: From Rulased
Systems to Generative Models , Key Concepts: Large Language Models (LLMs), Agentic workflows and protocols like
MCP, A2A, Generative Adversarial Networks (GANSs), Transformers, Generative Al vs. RredittCommon Tools

in the Industry: ChatGPT, DALL-E, Midjourney, Claude, , Ogeurce Platforms (Hugging Face, LangChain), Stable
diffusion too, Realvorld Business Use Cases: Retail, Banking, Healthcare, Education. (7+1)

Unit 2: Generative Al in Sales and Marketing- Al-Driven Content Generation: Marketing Campaigns, Blog Posts,
Social Media Captions, Email Writing, Personalization and Engagement: Al for Product Recommendations, Dynamic
Pricing, Customer Journey Mapping, Virtual Assistants and Al Chatbots: Al iSde and Customer Support,
Conversational Al and NLP, Multimodal Multirn models, Planning and execution Al agents, Business Cases from
E-Commerce and Financial Services. (9+1)

Unit 3: Generative Al in Product and Service Innovation-Al in Product Design: Generating Ideas, Creating Digital
Prototypes, User Testing, Al in Market Research: Competitor Insights, Customer Trends, Al in report generation, Al
for Superior Service: Automated Customer Support, Sentiment Detection, Feedbsd/ ByPV $, IRU 35HW
DXJPHQWHG JHQHUDWLRQ" 8VH &DVHV 7HOHFRP 7UDYHO DQG +RVSLMW

Unit 4: Generative Al in Business Analytics and DecisiotMaking -Al for Data Preparation: Synthetic Data
Generation, Cleaning, and Preprocessing, Enhancing Business Intelligence: Automated Dashboards, Report Writing,
Scenario Planning, Al in Decision Support: Strategic Insights for Managers, Forecasting, BusinessoBanula
Uncertainty estimations, Use Cases in HR, Finance, and Operations. (9+1)

Unit 5: Ethics, Risk, and Strategy in Generative Al- Ethical Concerns: Al Bias, Fake Content, Copyright Issues,
Regulatory and Legal Aspects: GDPR, HIPAA, CCBH#nplications for Business, Responsible Use of Al in Business,
Aligning Al with Business Goals, Explainability techniques like SHAP and LIME &g for the AiDriven
Workplace, Building an AReady Culture and Workforce. (6+1)

Suggested Textbooks

1. Marr, B. (2024). Generative Al in practice: 100+ amazing ways it is changing business and society. Wiley.

2. Cronin, 1. (2024). Understanding generative Al business applications. Apress.

3. Kurniawan, T. (2023)Al for marketing and product innovation: Powerful new tools for predicting trends,
connecting with customers, and closing salddey.

4. Bhatnagar, R. (2024)Artificial Intelligence and Generative Al for Business ApplicatiokkEGrawHill
Education India.

5. Jain, V., & Sharma, P. (2023)Generative Al and Business ApplicatioB®B Publications.

Sem IV BA 664 MJ SE BA 13 Healthcare Analytics
Credit: 3 LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Objectives:
COGNITIVE .
CO# ABILITIES Particulars
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COBA Understand the drivers for healthcare transformation and the role of data ana
664 MJ1 REMEMBERING in a datadriven healthcare system

COBA UNDERDTANDIN Identify and define key quality metrics and performance measuren
664 MJ2 G frameworks used in healthcare
6%4(1) ,\B/I"A]‘3 APPLYING Analyze and compare healthcare delivery systems usingddatn methods
6%4(1) 5’3 4 ANALYSING Evaluatethe impact of healthcare analytics on decisiaaking

COBA EVALUATING Creating datadriven recommendations to improve healthcare operations
664 MJ5 outcomes

1. Introduction to Healthcare Analytics

Types of healthcare data, Electronic Health Records (EHR) roles, Biomedical image analysis, Basic Techniques for
Healthcare Data Analytics, Advanced Techniques for Healthcare Analytics, Applications of Healthcare Analytics,
Future of Healthcare AnalyticBig Data in Healthcare

2. Foundational Data Analysis Techniques

Data Cleaning and Preprocessing Techniques, Descriptive Statistics and Data Visualization for Healthcare Data,
Statistical Modeling for Healthcare Analytics: Hypothesis Testing & Regression Analysis, Predictive Analytics in
Healthcare, Data Mining Technigs for Healthcare Research

3. Social Media Analytics for Healthcare

Disease outbreak detection and tracking, Syndromic surveillsystems, Publitiealth research trends, Sentiment
analysis, Search queries and website access logs

Social media platforms (Twitter, blogs), Online doctor and patient communities

Legal and ethical considerations in using social media data for healthcare

4. Visual Analytics for Healthcare:

Visualizations for Healthcare Data, Clinical Data Exploration, Disease Pattern Recognition, Healthcare Decision
Support, Communicatiorof Healthcarelnsights, HumarComputer Interaction (HCI) irHealthcare, BigData
Visualization for Healthcare

5. Fraud Detection in Healthcare

Understanding Fraud in the Healthcare System, Definition and Types of Healthcare Fraud, Identifying Healthcare Fraud
from Data Ethical Considerations in Healthcare Data Analytics: Data privacy and security concerns in healthcare
,Ethical considerations imsing patient data, Regulatory compliance in healthcare data analysis

Suggestive Book References:

1. Healthcare Management and Administration, S.L. Goel, Deep & Deep Publications Pvt. Ltd. New Delhi

2. Industrial and Labour Laws, S. P. Jain

3. Guide on Labour Management forms and precedents (Law, Practice and Procedure), S D Puri, Snow white
publication

4. Introduction of Labour and Industrial Laws, Avatar Singh

5. Elements of Mercantile Law, N. D. Kapoor, Sultan Chand

Sem IV BA 665 MJ BA 665 MJ- Predictive Analytics and Machine learning using Python
Credit: 3 LTP:2:1:1 Specialization Elective (SE) CoursetBusiness Analytics
Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE

COo# ABILITIES COURSE OUTCOMES
COBA REMEMBERING Reca_ll key concepts, types, and terminologies of predictive analytics and ma
665 MJ1 learning.

6%?!\%\2 UNDERSTANDING | Explain the working of various supervised and unsupervised ML algorithms
6%?!\%\3 APPLYING Implement predictive models using Python on structured datasets.
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COBA

665 M14 ANALYSING Analyze and evaluate the performance of different ML mod

COBA EVALUATING Compare multiple models and select the most appropriate algorithm for a ¢
665 MJ5 problem.
6%?!3?6 CREATING Design and develop a predictive model pipeline using Python libraries and t

Unit 1: Introduction to Predictive Analytics and Python Basics

Introduction to Predictive Analytics and its Applications Business, Type®f Predictive Models (Regression,
Classification, Time Series, Clustering), Python Basics for Data Science: Lists, Dictionaries, Functions, Loops,
Introduction toJupiter Notebook and Anaconda, Libraries: NumPy, Pandas, Matplotlib, Seaborn, Exploratory Data
Analysis (EDA) using Pandas and Visualization Libraries (7+2)

Unit 2: Data Preprocessing and Feature Engineering

Understanding Data Types and Handling Missing Values, Data Cleaning Techniques, Encoding Categorical Variables
(Label Encoding, Oné&lot Encoding), Feature Scaling: Standardization and Normalization, Feature Selection
Techniques (Correlation, Giquare) (7+2)

Unit 3: Supervised Machine Learning Techniques

Regression Models: Linear Regression, Multiple Linear Regression, Ridge & Lasso Regression, Classification Models:
Logistic Regression, WearestNeighbourgKNN), Decision Trees, Random Forest, SVM, Model Evaluation Metrics:
RMSE, R?, Accuracy, Precision, Recall,-Btore, ROCAUC, Hyperparameter Tuning using Gr&karchCV and
RandomizedsearchCV, TrainTest Split and Cros¥alidation (7+2)

Unit 4: Unsupervised Learning and Clustering

Introduction to Unsupervised Learning, Clustering Techniquesvidéns, Hierarchical Clustering, DBSCAN,
Evaluation of Clustering Models: Elbow Method, Dimensionality Reduction: Principal Component Analysis (PCA),
Use Cases: Customer Segmentation, Markek&gAnalysis (7+2)

Unit 5: End-to-End ML Project Development & Ethical Considerations

Designing a Machine Learning Workflow, Model Deployment Introduction: Using Pickle, Case Studyo-End
Business Problem Solving using ML, Introduction to Responsible Al and Bias in Machine Learning, Privacy and Ethical
Implications of Predictive Analyds (7+2)

Suggested Text Books:
1. Machine Learning using PytherManaranjan Pradhan, U Dinesh Kumar
2. Ultimate Step by Step Guide to Machine Language using Python: Preciitlellingconcepts explained in
simple terms for beginners by Daneyal Anis
3. Machine Learning by Anuradha Srinivasaraghavan and Vincy Joseph
Machine Learning in PythorMichael Bowles
6. Machine Learning for Absolute Beginners: A Plain English Introduction (First Edition by Oliver Theobald

»

Suggested Reference Books
1. Python Machine Learning, Sebastian Raschka

2. Introduction to Machine Learning with Python, Andreas Miller & Sarah Guido
3. Machine Learning: A Probabilistic Perspective , Kevin P. Murphy
4. Python for Data Analysis by Wes McKinney
5. Machine Learning by Peter Flach
6. Machine Learning: Astepby-StepGuide to Learning and Understanding from Beginner to Expert (Beginner,
Intermediate and AdvancedRonald Anthony
Semester llI BA 666 MJ SE BA 15 Sports Analytics
2 Credits LTP: 2:1:1 Subiject Elective (SC) CoursetSports Analytics

Course OutcomesOn successful completion of the course, the learner will be able to

195| Page



COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COBA REMEMBERING Recall and dgflne key terms, elements, concepts, and historical developme
666 MJ1 sports analytics.
COBA Explain the role of data in sports, including sources, types, and eth
666 MJ2 UNDERSTANDING considerations in the Indian and global context.
COBA APPLYING Use tools like Excel, Python, and Tableau to perform basic analysis encedl
666 MJ3 sports datasets and interpret results.
COBA Critically assess team strategies, player performance, and business decision
EVALUATING T '
666 MJ4 statistical models and performance metrics.
COBA Design and present a comprehensive sports analytics project involving
CREATING . S N . ;
666 MJ5 collection, analysis, visualization, and actionable recommendations.

Introduction to Sports Analytics: History and evolution of sports analytics, Key stakeholders and their roles: Gowt,
Regulatory bodies, teams, coach and mentors, leagues, fans, media, sponsors, Types of analytics: Descriptive
Predictive, Prescriptive, Importance of data in sports deeisiaking, Overview of popular sports: Cricket, Football,
Kabaddi, Tennis, eSports, etc., Case studies: Moneyball, IPL data revolution, Pro Kabaddi Leagyg+1)

Data Collection and Management in SportsData types: Player profiles and stats, biometric data, videos, GPS,
social media, fan engagement, Data sources: Wearables, 10T, recorded marches and practice sessions, performan
software (e.g., Catapult, Hudl), Data storage, cleaning, and preprocestingjties, Ethical considerations and data
privacy in sports, Indian sports databases: BCCI, ISL, PKL, Olympic associations (5+2)

Statistical and Analytical Tools: Key statistical concepts used in sports, Excel for sports data analysis, Introduction
to R / Python (basic libraries: pandas, matplotlib, seaborn), Performance metrics: Batting/Bowling averages, xG
(expected goals), PER (Player Efficiency Rating), etsu#ilization techniques (dashboards using such as Tableau /
Power BI) (5+1)

Applications in Team and Player Performance:Player scouting and recruitment using analyticgydme strategy
and decisiormaking, Injury prediction and load management, Opponent analysis and match preparation, Case
Studies: IPL auction analytics, Football formations, Olympic athlete preparation (5+2)

Business and Fan Engagement AnalyticSports marketing and sponsorship analytics, Revenue generation models,
Ticket pricing and sales optimization, Social media and sentiment analysis, Fantasy sports and betting trends (with
ethical/legal overview), Fan experience, loyalty, and CRM in stadmmdsdigital platforms, Indian case study:
Dreaml1, Hotstar engagement metrics, stadium attendance trends (4+2)

Suggested Text Books

1. "Sports Analytics: A Guide for Coaches, Managers, and Other Decision Makers", Author: Benjamin C. Alamar,
Publisher: Columbia University Press

2. "Analytics in Sport: How Do You Measure Success?", Author: Peter O'Donoghue, Publisher: Routledge

3. "Moneyball: The Art of Winning an Unfair Game", Author: Michael Lewis, Publisher: W. W. Norton & Company

Suggested Reference Books

1. "Statistical Sports Models in Excel", Author: Andrew Mack

2. "Data Science and Sports Performance: Using Data to Improve Sports Performance”, Authors: David Sumpter /
Daniel Memmert

3. "The Numbers Game: Why Everything You Know About Football is Wrong", Authors: Chris Anderson and David
Sally

4. "Cricket Analytics", Author: Hemant Buch (Indian context)

5. "Sport Business Analytics: Using Data to Increase Revenue and Improve Operational Efficiency”, Editor: C. Keith
Harrison

6. "Python for Data Analysis", Author: Wes McKinney

7. "Storytelling with Data: A Data Visualization Guide for Business Professionals”, Author: Cole Nussbaumer Knaflic

Suggested Audio Visuals link
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1. How | Would Learn Sports Analytics (If | Could Start Over)
A comprehensive guide on initiating a career in sports analytics, covering essential skills and resources.
https://www.youtube.com/watch?v=BD63DcLvT1w

2. GamecChanging Data: The Evolution of Sports Analytics
An insightful discussion on the transformation of sports analytics over the years.
https://www.youtube.com/watch?v=wRcRIp1U5pE

3. Intro to Sports Analytics
A beginnetfriendly introduction to the field of sports analytics.

4. Sports Video Analytics- Improving Your Team With Data - Chapter 4
Explores the role of video analytics in enhancing team performance.
https://www.youtube.com/watch?4HQkwwgz2U

5. How to get started in Sport Analytics (Python, R, SQL, Visualisations)
Guides on the technical tools and skills required for data management in sports analytics.

6XJIJHVWHG -RXUQDOV

1. A review paper on the emerging trends in sports analytics in India, Samrat Ray,
https://www.researchgate.net/publication/373101915 A review_paper_on_the emerging_trends_in_sports_analy
tics_in_India

2. Action Spotting and Precise Event Detection in Sports: Datasets, Methods, and Challenges”, Authors: Hao Xu et
al. https://arxiv.org/abs/2505.03991

3. Sports Analytics: A Review, ResearchGate,
https://www.researchgate.net/publication/345937877_Sport_Analytics A_Review

4. Transforming Indian Sports with Al and Data Scierfd&ys://www.ijcrt.org/papers/IJICRT24A4309.pdf

Sem IV BA 667 MJ SE BA 16 Business Applications of Blockchain Technologies
Credit: 3 LTP: 2:1:1 Specialization Elective (SE) CoursetBusiness Analytics

Course Objectives:

COGNITIVE

COo# ABILITIES COURSE OUTCOMES

CO,\%A1667 REMEMBERING Memorizingthe principles of blockchain technology

COBA 667 UNDERDTANDING Understanding basic blockchain functionalities using development too
MJ.2 platforms

COBA 667 APPLYING Analyze the scalability and sustainability challenges associated
MJ.3 different blockchain implementations

COBA 667 ANALYSING Artlc_ulate the gth|cal considerations surrounding blockchain technol
MJ.4 and its applications

COBA 667 EVALUATING Designing novel business models that leverage blockchain technolog
MJ.5 competitive advantage.

1 Introduction to Block Chain, Block Chain Applications in management

Introduction to Block Chain, Blockchaigfundamentals, evolutiehistory, uses, application areas, Block Chain: The
Indian Imperative (Introduction to Cryptographic Algorithms, PuBlitcvate key, Digital Signature, Digital Certificates,
Hashing), Blockchin components and applications, Blocks, transactions, distributed ledger, Mining, Block Chain in E
Governance, Block Chain Currency (Cryptocurrency), Introduction to Blockchain Pillars, Block Chain: The Indian
Imperative

2 Bitcoin Blockchain
Introduction to Bitcoin, Bitcoin Wallets, Bitcoin Block, Bitcoin Transaction, Bitcoin Scripts, Bitcoin Attacks, Bitcoin
Network, Bitcoin Mining

3. Ethereum Blockchain

Introduction to Ethereum, Swarm and whisper, Remix IDE, Truffle Framework, Ethereum Networks, Ethereum Wallets,
Ethereum Clients, Web3.js, NFT
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https://www.researchgate.net/publication/373101915_A_review_paper_on_the_emerging_trends_in_sports_analytics_in_India
https://www.researchgate.net/publication/373101915_A_review_paper_on_the_emerging_trends_in_sports_analytics_in_India
https://arxiv.org/abs/2505.03991
https://www.researchgate.net/publication/345937877_Sport_Analytics_A_Review
https://www.ijcrt.org/papers/IJCRT24A4309.pdf

4 Enterprises Blockchain

Enterprise Blockchain, Hyperledger, Hyperledger Sawtooth, , Hyperledger Iroha, HyperledgeHypayledger
Burrows, Hyperledger Fabric, Hyperledger Fabric Transaction, Fabric Netwalitic Network Typesfabric
Explorer,Node JsR3 CordaCorda Network

5 Multichain
Introduction to Multichain ,Multichain Installation ,Create a Multichain Instance , Multichain Assets, Multichain
Streams, Multichain Consensus, Multichain API

Suggestive Book References:
1. Mastering Blockchain: Inner workings of blockchain, from cryptography and decentralized identities, to DeFi,
NFTs and Web3, 4th Edition
2. Blockchain and the Supply Chain: Concepts, Strategies and Practical Applications
3. Blockchain Principles and Applications in 10T Rajdeep Chakraborty, Anupam Ghosh, Valentina Emilia Balas
and Ahmed A. Elnga

4. Blockchain Technology: Exploring Opportunities, Challenges, and Applications Sonali Vyas, Vinod Kumar
Shukla, Shaurya Gupta, Ajay Prasad
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AGRI BUSINESS MANAGEME

NT

SpecializationCore Courses

SemCode CourseCode Course Semester| Credits | FA | SA I\]I-Zﬁaklls
ABM 602MJ | SCABM- 01 AgricultureandindianEconomy 0 3 50 | 50 100
ABM 653 MJ | SCABM- 02 ICT for Agriculture v 3 50 | 50 100

6 100| 100| 200

SpecializationElective Courses- Semesteill (Any 4 to be opted for)
ABM 610MJ | SEABM-01 Agricultural MarketingManagement Il 3 50 | 50 100
ABM 611 MJ | SEABM-02 RuralMarketing 1l 3 50 | 50 100
ABM 612MJ | SEABM- 03 RuralBanking 11 3 50 | 50 100
ABM 613MJ | SEABM- 04 Agri- Insurance 11 3 50 | 50 100
ABM 614MJ | SEABM- 05 Agri- SupplyChainManagement 1] 3 50 | 50 100
ABM 615MJ | SEABM- 06 AgriculturalImport Export 1] 3 50 | 50 100
ABM 617MJ | SEABM- 07 Currenttrendsin Agriculture I 3 50 | 50 100
ABM 618MJ | SEABM-08 | Agri- Entrepreneurshif Startup Il 3 50 | 50 100
Management
12 | 200| 200| 400
SpecializationElective Courses- SemestedV (Any 4 to be optedfor)
ABM 660 MJ | SEABM- 09 FoodRetailmanagement \Y 3 50 | 50 100
ABM 661 MJ | SEABM-10 | Agri- InputMarketing \% 3 50 | 50 | 100
ABM 662 MJ | SEABM-11 Microfinance v 3 50 | 50 100
ABM 663 MJ | SEABM- 12 CommodityderivativesandRisk v 3 50 | 50 100
Management

ABM 664 MJ | SEABM- 13 ProcuremenManagement v 3 50 | 50 100
ABM 665 MJ | SEABM- 14 Agri- ProductionPlanningandContro \Y; 3 50 | 50 100
ABM 666 MJ | SEABM- 15 Managemenof Allied Agro Industries \Y; 3 50 | 50 100
ABM 667 MJ | SEABM- 16 Agri- CooperativéManagement v 3 50 | 50 100

12 | 200| 200| 400

30 | 500|500 1000
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Specialisation Agri Business Management

Semester Il

ABM 602 MJ

SC ABM 01: Agriculture and Indian Economy

3 Credits

LTP: 2:0:2

Subject Core (SC) CourseAgri Business Management

&RXUVH 2XWFRPHV 2Q

VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COABM 602 REMEMBERING DEF'INE the key terms in Indian Agriculture/Land Reforms/ econo
MJ.1 holding.
COABM 602 EXPLAIN the key terms in.the placg of agriculture !n the natig
MJ.2 UNDERSTANDING | economy/ The present. position of Indian Agriculture with an adva
' management perspective.
COABM 602 IDENTIFY the various issues in the Agriculture Industry in Ing
APPLYING DEMONSTRATE their significance from the perspective of Ind
MJ.3 - . - -
farmer & Indian Economy & business decision making.
COABM 602 EXAMINE the interrelationship; between various facets qf Agricult
M4 ANALYSING & economy from the perspective of a farmer, Labour, firm, indus
' market, competition and business cycles.
COABM 602 DEVELOP criticgl thir_1king _based on c_hanging pattern of ovv_ner_s_hip
M5 EVALUATING operational holdings in India, Farms size, Productivity/ Profitability
) farm efficiency
COABM 602 ANTICIPATE how o_ther firms in an industry and_ consumers
MJ.6 CREATING _respond to economic deC|s_|ons m_ade by a _busmess, and h
) incorporate these responses into their own decisions.

,QGLDQ $JULFXOWXUHKHDYGCHUKEWH HHOYH5HYROXWLRQ

7KH SODFH RI

HFRQRP\ SURJUHVV RI DJULFBEOVERDI K QIBHLY MEWM BIRMHLWLRQ RI ,QGLI
1HZ 7KUXVW $UHDV LQ $JULFXOWXUH 1DWLR QDYR®QRWRRWQ LKWR/S R D)\U
VLQFH

JRRG BHFXULWYUMHQG6HPBROXWLRQ
BHFXULW)\ YRRIGPLH®@IF\ DQG
IRU UHIRUPV RI 3'6

6 H F REQ\GK H UIBKAVOX B H YSRURAWSB HEQV V¢
IRRG VHFXULW\ 3RYHUW\ DQG QHHG IRU
YRRG ,QVHF WP U DMS\DIFREQW OCHDMWDOUHRRAQ G LPS

,ZUULJDWLRQ DQG RWKH U WILILIAX DRVX UDX0 MR SXW SR VFHR Q@ WYJHRY HYUDWD\O H U |
WKH WK SODQ SULYDWH VHFWRU SDUWLFLSDWLRQ LQ LUULJDWLRQ
UHFODPDWLRQ OLYHVWRFN DQAR@IRUI\DIHNYHAHRBWXHWOW PHFKDQL]DW

/IDQG 5HIRMKAMV QHHG DQG VFRSH IRU ODQG UHIRUPV LQ D GHYHORSLC
WHQDQF\ UHIRUPV FHLOLQJ RQ ODQG KROGLQJV DQ DSSUDLVDO RI
OHDQLQJ Rl HFRQRPLF KROG L QRIZ QAHKDVKILS) D GG WVRBHUWQPWLR QDO KROC
BURGXFWLYLW\ 3URILWDELOLW\ DQG IDUP HIILFLHQF\ WKH SUREOHP
IDUPLQJ

$IJULFXOWXUBUMBMEREW SRVLWLRQ RI DJULFXOWXUDO /DERXU LQ ,QGL
$EROLWLRQ RI %RQGHG /DERXU 5HFRPPHQGDWLRQV RI 1DWLRQDO &R

6XJIHVWHG 7H[W %RRNV
,QGLDQ (FRQRP\ 'DWW DQG 6XQGKDUDP 6 &KDQG
,QGLDQ (FRQRP\ 6LQFH ,QGHSHQGHQFH HGLWHG E\ 8PD .DSLOD $F
,QGLDQ $JUL¥XOMAXDRG SHUVSHFWLYHV (GLWHG E\ 1 -DQDUGKDQD
6XJIHVWHG 5HIHUHQFH %RRNYV
$GKLNDU\ 0 (FRQRPLF (QYLURQPHQW RI %XVLQHVV 6 &KDQG
$VZDWKDSSD . (VVHQWLDOV RI %XVLQHVV (QYLURQPHQW +LP|
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JUDQFLV &KHUXQLODP

%XVLQHVV (QYLURQPHQW

Semester lll ABM 610 MJ SE ABM 01: Agricultural Marketing Management
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE
COo# ABILITIES COURSE OUTCOMES

COABM 610 REMEMBERING Defmg key concepts and termlnology related to agricultural marke

MJ.1 including the nature, scope, and objectives.

COABM 610 UNDERSTANDING Understand the role Qf market mtelllgencg, product management

MJ.2 product development in agricultural marketing.

COABM 610 Apply knowledge of pricing strategies and factors influencing priq
APPLYING e . ; . . >

MJ.3 decisions to determine agricultural prices and marketing margins.

COABM 610 ANALYSING Analysg promotional mgnagement techniques like advertising,

MJ.4 promotion, and standardization.

COABM 610 Evaluate distribution management practices, including stof
EVALUATING . . ; : e

MJ.5 warehousing, and the roles of marketing agencies and intermediari

COABM 610 Develop marketing strategies for agricultural products, incorpord
CREATING X . oy .

MJ.6 market intelligence, product development, pricing, promotion, and

+LPDOD\D 3XI

Introduction to Agricultural Marketing: Definition of Market and agricultural marketing, Understanding
Agricultural Markets, Nature & scope, Objectives of Agriculture Marketing, Organizations and functions of
agricultural marketing in India. Difference between consumer, industrial and agatufiarkets.  (7+1)

Product Development:Role, importance and concepts of market intelligence, critical review of market intelligence
and news service, Product managemearbduct management process and decisions, new product development
significance and classification of new product, staages estimation of demand of new product; product life cycle.
(7+1)
Pricing of Agricultural Commodities Pricing Decisions: Agricultural price terminology, administered prices
including support prices, Factors influencing pricing decisions. Determination of agricultural prices and marketing
margins, Role of agricultural price commission Various pricing strategies, Conceptusf &hd Value Addition;
Pricing in Competitive Environment. (7+1)

Promotional management advertising planning and execution; sales promotion; grading and standardization.
(7+1)

Distribution management storage and warehousing and transportation management for agricultural products;

marketing agencies/intermediariesoles and functions; distribution channels involved in agribusiness. (7+1)

6XJIJHVWHG 7H[W %RRNV

ODUNHWLQJ RI $JULFXOWXUDO 3URGXFWYV E\ 5LFKDUG /RXLV .RKOV
$IJULFXOWXUH ODUNHWIEFEDULD,QGLD$SEDBEZDO 2[IRUG , %+ 3XEOLYV
'"HOKL WK(GLWLRQ

6XJIJHVWHG 5HIHUHQFH %RRNYV

1HZ 3HUVSHFWLYH LQ 5XUDO $JULFXOWXUDO ODUNHWLQJ E\ 5DPN
,QWURGXFWLRQ WR $JULEXVLQHVV ODUNHWLQJ E\ *HRUJH 6HSHUL
(GXFDWLRQ

5XUDO $JULFXOWXUH ODUNHWLQJ E\ 6 %
$JULFXOWXUDO &RPPXQLFDWLRQV &KDQJHYV
6XUMHHW 3XEOLFDWLRQ

9HUPD 6 . -LORND 0DC
&KDOOHQJHV E\ .ULV

Semester I ABM 611 MJ SE ABM 02: Rural Marketing
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH C
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
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COABM 611 Recall key concepts and components of rural marketing including m

MI.1 REMEMBERING environment, consumer behaviour, segmentation, and distrib
' challenges.

COABM 611 Grasp the evolution of rural marketing, rural economic structures

MJ.2 UNDERSTANDING the impact of PEST analysis on rural marketing strategies.

COABM 611 Apply knowledge of rural consumer behaviour, segmentation,

MJ.3 APPLYING targeting strategies to design effective marketing campaigns for
) markets.

COABM 611 ANALYSING Analyse pricing strategies, distribution challenges, and communic

MJ.4 methods specific to rural markets.

COABM 611 EVALUATING Evaluate.the effect!veness of pro_duct strategies, branding appro

MJ.5 and credit systems in rural marketing contexts.

COABM 611 Develop comprehensive rural marketing strategies integrating pr

MJ.6 CREATING development, pricing, distribution, and communication tailored for f
] markets.

Introduction to Rural Marketing: Defining rural markets & rural marketing, evolution of rural marketing. Rural
Marketing Environment+ PEST analysis. Rural Economic Structure, Rural Occupation Pattern, Incomes &
Consumption, Rural market Size. Rural Infrastructure. (7+1)

Rural Consumer Behaviour & Marketing Research:Characteristics of Rural Consumers, Role of Opinion Leaders,
Diffusion of Innovation in Rural Markets. Sources & Type of Secondary Data on Rural markets. Collecting Primary
Data in Rural setting. (7+1)

Segmentation, Targeting & Positioning: Bases of Segmenting Rural Markets. Target Marketing, Coverage of
Markets. Positioning in Rural Markets. (7+1)

Product & Pricing Strategy in Rural Markets: Rural Product Categories, Packaging for Rural Markets, Branding
in Rural Markets, Problem of Fake Brands. Pricing Strategpecial considerations in rural markets. Credit in rural
marketstneed, sources & innovative credit delivery systems. (7+1)

Rural Distribution & Communication : Challenges of distribution in Rural markets, Rural Retail Systast mile
problem, public distribution system, cooperatives. Emerging Models in Rural Mark@isalpal, Project Shakti.
Challenges for Rural Communication: Massage & Media for Ruralr@amication. (7+1)

6XJIHVWHG 7TH[W %RRNYV
5XUDO ODYUNHWLDQAG &DVHYV .ULVKQDPDFKDU\XOX DQG 5DPDNULVK(
5XUDO ODHU&RMWHBW DQG 3UDFWLFHYV 'RJUD DQG *KXPDQ 70*+
5XUDO ODUNHWLQJ 9HOD\XGKDQ 6DJH
5XUDO ODUNHWLQJ *RSDODVZDP\ 9LNDV 3XEOLVKLQJ KRXVH
5XUDO ODUNHWLQJ X50KPDQ+BEPBI&GED\D 3XEOLVKLQJ +RXVH
5XUDO ODUNHWLQJ 7H[W DQG &DVHV 6 / *XSWD :LVGRP 3XEOLFDW

6XJIJHVWHG 5HIHUHQFH %RRN
6LQJK $. 3DQGH\ 6 5XUDO ODUNHWLQJ 1HZ $JH 6LQJK 6XNKS
5XUDO ODUNHWLQJ 9LNDV 3XEOLVKLQJ +RXVH

Semester I ABM 612 MJ SE ABM 03: Rural Banking
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH C
COGNITIVE

CO# ABILITIES COURSE OUTCOMES

COABM 612 Recall key regulatory bodies overseeing Rural Financial Institut
MI.1 REMEMBERING | (RFIs) and their roles, including the functions of NABARD in ru

) development.
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COABM 612 Understand the genesis, evolut?on, an_d challenges_ faced by Re
M2 UNDERSTANDING | Rural Banks (RRBs), along with policy interventions and refo
' suggested by various committees.
COABM 612 APPLYING Apply knowledge of cooperative banking structures and the implica
MJ.3 of the draft Ceoperatives Bill in enhancing rural financial inclusion.
COABM 612 Anal_yse the rol_e of commerc;ial banks in rural economies, inqluding
M4 ANALYSING lending practices, operational challenges, and compliance
) regulatory norms.
COABM 612 Evaluate recent policy reforms affecting rural financial institutions
EVALUATING . T i X -
MJ.5 their potential impacts on rural branch operations and financial inclu
COABM 612 Develop strategies and recommendations for improving the effecFiv
M6 CREATING of Rural Local Area Banks (LABs) and alternative credit mechanisn
' rural finance, based on case studies and experiences

5HIXODWLRQ DQG 3ROLF\ )UDPHZRUN LQ 5XUDO )LQDQFLDO 6HUYLFH
L QVWLWXWLRWUS)NWZ RI UHIXODWRU\ ERGLHV JRYHUQLQJ 5),V 5RC
UHIJXODWLQJ UXDWDREDON®ODN IRU $JULFXOWXUH DQG 5HEUWHH VHYH
PDQGDWH DQG IXQFWLRQV LQ UXUDO GHYHORSPHQW ,PSDFW RI HFRQ

5HIJLRQDO 5XUDO %,MAWNM GBEPAWLRQ WR 5HJLR QD O+L5\WWROL BID®@ NE\D F 513
UDWLRQDOH IRU HVWDEOLVKLQJ 55%V .H\ 3ROLF\ ,QLWLDWLYHV DQG
55%V LQUSXWVILQHVY DQG 5XUDO 'HYHORSPHQW &KDOOHQJHV DQG )XW X

&RRSHUDWLYH %DQNV LQ 5XUD@WURGRFWD A Q Q¥R X\RRRSHDIVRIQY H& B Q BH
2EMHFWLYHV 6WUXFWXUH RI &RRSHHUWGEW M XFWXNIHQ3I ULL® D QG § DU L7TAK
3$&6 'LVWULFW &HQWUDO &RRSHUDWLYH %DQNV '&&%V 6WDWH &
5XURQDQFH 5HJXODWRU\ DQG *RYHUQDQFH )UDPHZRUN 5ROH RI 5HV
$JULFXOWXUH DQG 5XUDO 'HYHORSPHQW 1$B@BLQ&KDODWROHYVUDQ W
&RRSHUDWLYH %DQNLQJ

&RPPHUFLDO %DQNV 5ROH LQ 5XUDO (FRQRP\ 5XBDOFWOQEHY D EG&RF
UXUDO EUDQFK RSHUDWLRQV 7UDQVDFWLRQ FRR/O\F\DFEHI RUPAN (PQO® B
6KLIVBMFHQW SROLF\ FKDQJHV DQG WKHLU LPSOLFDWLRQV IRU UXUDC
OHQGLQJ

(PHUJLQJ 7UHQGV LQ 5XUDO )LQDQFLDO ,QVWLWXWLRQV /RFMH®DHBVHD
DQG UHJXODWRU\ JXLGHOLQHV IRU 5XUDO /RFDO $UHD %D QENQMNL®Y
ILQDQFLDO FRPSDQLHV 1%)&V LQ UXUDO ILQDQFH

6XJIHVWHG 7H[W %RRNV
%DQNLRDUPDWBHMWHFK 3XEOLFDWLRQV
50 6ULYDVWDYD ODQDJHPHQW RI )LQDQFLDO ,QVWLWXWLRQV LQ

6XJIJHVWHG 5HIHUHQFH %RRN
,QGLDQ (HRDWWR\ 6XOGRKDOG 6RQV
,QGLDQ (FRQRPH$P BWR E R HPK B WHYWDFRHRIODWDQ 3XEOLFDWLRQV
9DVDQW 'HVDL 1DWXUH DQG SUREOHPV RI &RPPHUFLDO %DQNLQJ |
9DVDQW 'HVDL 'HYHORSPHQW %DQNV ,VVXHV DQG 2SWLRQV

"HEVLWHYV
ZZZ QDEDUG RUJ
ZZZ EDQNQHWLQGLD FRP
ZZZ UEL RUJ LQ
ZZZ LED RUJ
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Semester llI ABM 613 MJ SE ABM 04: Agri- Insurance

3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH
COGNITIVE
COo# ABILITIES COURSE OUTCOMES

COABM REMEMBERING Recall insurance products, key players, and major agricultural insy

613 MJ1 schemes.

COABM UNDERSTANDING Understand agricultural insurance principles, importance, and regu

613 MJ2 roles.

COABM APPLYING Use knowledge of policies to assess insurance offerings for

613 MJ3 development.

COABM ANALYSING Analyse climate change impacts, insurance evolution, and goverr

613 MJ4 schemes.

COABM EVALUATING Evaluate challenges, future outlook, and digital innovations in agricu

613 MJ5 insurance.

COABM Develop strategies for loss management and improve govern
CREATING . .

613 MJ6 supported insurance policies.

)XQGDPHQWDOV RI ,QVXUDQFH 2YHUWBQGHWIWQRRBURQ D BURBGXEWV X UL
W\SBENJXODWRU\ ) BIRFHZ RO IXQFWLRQV RI WKH ,QVXUDQFH 5HJXODWF
,QVXUDQFH ,QGXV#DOLQLQUIGWKH ODQGVFDSH DQG NH\ SODAHQNUIDPD V
,QVXUDQFH &RSE®RDUABJ W\SHV Rl OLDELOLWLHV LQVXUDQFB VWD H
ODUNHWLQJ &ICHDQHOMQJ DQG HYDOXDWLQJ WKH UROHV RI LQVXUDC
PHPEHUYV

$JULFXOWXUDO ,QVXUDQFH (VVHQW)LXIWBD PERQWFBIG V8 IDLQG ' B LKW \B QREQG |
LQVXUPGRWWDQFH IRU BKHMDQHBHMBNVW\ DQG EHQHILWV RI DJULFXOWX
*RYHUQPHQW 6XSSRUWWUDRKBIUIHAPYD QG SROLFLHV IRU JRYHUQPHQW
3URGXFW &ODMWVLHUFRMW RQSHY RI DJULFXOWXUDO LQVX&PDG 8 HIIIRI X
)XWXUH 2XWORRALQJ WKH FXUUH@WMYNURB VN HMEY SSRWBIQULEXOWXUDO L

$JULFXOWXUDO 5LVNV DQG &URS ,QVXUDGHIWLIVLE X ®W)SU B Q G5-LWANW)IX
IDFHG LQ DJEBP¥XOWRIUBOLPDVWRE &ORODMH FKDQJH DIIHFWV DJULFXOV
DGDSWRWLRRO DQG 7HFKQRORJKHADOROHQRY DMHRR ORI\ LQ PDQDJILC
LQVXUPLQFAHRULFDO 'HYHORSPHQW GH WMIRSGH @ ORRNQBEW WKH HYROXWLF
.H\ ,QVXUDQFH 6FKHPHV LQ ,QGLD

JLYHVWRFN DQG 3RXOWU\ ,QVXUDQFH (Y-ROMXVRIRF RO /3 H BIWVSWHRFMIL YOV R
,QGLUD'HVWRFN ,QVXUMOABVBR YMFXEVRI FDWWOH LQVXUDQFH SRROWLVFLHV
ODQDJHPHFWQLTXHV IRU ORVV DVVHVVPHQW VHWWOHBRROWDQ R VKQL
+LVWRHYXHORSPHQW DQG VLJQLILFDQFH RR)XSRXOW,D\VXQDREFDIQ FR GLHEA B
PDUNHW DJUHHPHQWY XQGHUDQIDWHOHGWRFHVVHY DQG ORVV P

*RYHUQBIBRWVRUHG 6FKHPHV 3UDGKDQ ODQWUL )DEMEOFWLPHV<RWHDQI
FRYHUDJH GHWDLOV @RBIISHBPLIWLRMWOVS$IJULFXOWXUH *@DXOWD GFRIR !
FRYHUDJH ULVN DVVHVVPHQ:\MDIVGRELVGGHPDR SV \ QASHFD QLFFHSE. PR/H FEH) RS/
DQG SHULOV FRYHUHG DQG&RPSOHPMWQWBMREBO WD DGMHUNUHQW JRYH
DQG WKHLU LPSDFWV RQ DJULFXOWXUDO LQVXUDQFH

6XJIHVWHG 7H[W %RRNYV
1. Agriculture, Food Security & Rural Development, Asian Development Bank
2. Agriculture Risk & Insurance in India, Dr. S. S Raju & Dr. Ramesh Chand, NCAEPR, New Delhi, 2010, Books
for Development, Bangalore
3. Adaptation to Climate Change and Insurance, Agricultural Insurance TratMagual
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4. Agricultural insurance (2006), K. N. Rao, Insurance Institute of India, Mumbai
5. Agriculture Insurance (2000), Poojari P.C., Insurance Institute of India, Mumbai
$IJULFXOWXUH ,QVXUDQFH OXVDILU 5DL

6XJJHVWHG 5HIHUHQFH %RRN
1. Government Support to Agricultural Insurance, Mahul, Olivier; Stutley, Charles
2. Agricultural Insurance Theory and Practice and Application to Developing Countries, P. K. Ray, Pergamon Press
3. Economics of Agricultural Crop Insurance: Theory and Evidence, Darrell L. Hueth University of Mary land
William H. Furtan University of Saskatchewan, Sprindgtience + Business Media, LLC
.QRZOHGJH 3DSHU 5 HOHDVHG DW 1DWLRQDO &RQIHUHQFH RQ $FFH

Semester |l ABM 614 MJ SE ABM 05: Agri- Supply Chain Management
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio

&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (

COGNITIVE
CO# ABILITIES COURSE OUTCOMES

COABM Recall key concepts and elements of supply chain management, ing

614 MJ1 REMEMBERING traditional and modern agricultural practices.

COABM UNDERSTANDING Understan_d demand plannlng, forecasting, and operational manag

614 MJ2 strategies in supply chains.

COABM Apply procurement and inventory techniques such as MRP, JIT, and V
APPLYING . )

614 MJ3 supply chain scenarios.

COABM Analyse logistics and distribution strategies, including transportation,
ANALYSING .

614 MJ4 management, and warehousing.

COABM EVALUATING Evaluate tgchnology applications and benchmarking methods to mg

614 MJ5 supply chain performance.

COABM Develop innovative IT solutions and logistics strategies for effig
CREATING . .

614 MJ6 agricultural supply chain management.

JRXQGDWLRQV RI 6XSSO\ &GHLSQVAMQ DN R PHIHVE&KDQJILQJ % XVLQHVV (QYL
Rl 6&0 &RQFHSWXDO JUDPHZRUN RI 6XSSO\ &KDLQ ODQDJHPHQW 7KH
WR 6&0 7UDGLWLRQDO YHUVXV ORGHUQ $JULFXOM\XUDHP I8 R 8/S/OL & KBS
ODQDJHPHQW

'HPDQG DQG 2SHUDWLROYCOHDMDDNBOBQ®I 'LIIHUHQW 7\SHV RI 'HPDQG 6
DQG )RUHFDVWLQJ 2SHUDWLRQDO B6WUDWHJILHV LQ 6XSSO\ &KDLQ O
ODQDJHPHQW

BURFXUHPHQW DQG ,QYHG@WHRISV ODX® WWKHP BROW KDVLQJ &\FOH 9DULRXV 7
&RUSRUDWH )DUPLQJ 3UDFWLFHV &ODVVLILFDWLRQ RI *RRGV DQG 6H!
7HFKQLTXHV ODWHULDO 5HTXLUH@HRW \*,FQPIRGL QIHQBERU -XDVQW JHG , Q"

/IRILVWLFV DQG *HIWWRUIEDAWIORAYHUYLHZ RI /RILVWLFV .H\ &RPSRQHQW
IRU 'LVWULEXWLRQ ODQDJHPHQW 3RRO 'LVWULEXWLRQ OHWKRGV 7U
/IRIJILVWLFV 6HUYLFHV :DUHKRXVLQJ B6RW®W X RIIRQWL F3/D FANADL3M Q]I 6/ \W/RJ I \WRH/
73/ 3/ ,PSOHPHQWDWLRQ RI *36 THFKQRORJ\

7HFKQRORJ\ DQG 3HUIRVUSPDMADWQREY Rl ,QIRUPDWLRQ 7THFKQRORJ\ L«
30DQQLQJ DQG 6FKHGXOLQJ ,QWHJUDWLQJ 6&0 ZLWK (OHFWURQLF %X
OHWKRGV IRU 3HUIRUPDQFH OHDVXUHPHQW DQG ,QRVURGKG W.IQR §J D IQRX
%HQFKPDUNLQJ 9DULRXV JRUPV RI %HQFKPDUNLQJ

6XJIJHVWHG 7H[W %RRNYV
$OWHNDU 59 XSSO\ &KDLQ ODQDJHPHQW &RQFHSWV DQG &DV
ORQFJND 5 7UHQW 5 +DQGILHOG 5 3XUFKDVLQJ DQG 6XSSO\ &
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6XJIJHVWHG 5HIHUHQFH %RRN

YDQ :HHOH $- 3XUFKDVLQJ DQG 6XSSO\ &KDLQ ODQDJHPHQW $
+RXVH
Semester I ABM 615 MJ SE ABM 06: Agricultural Import Export
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH C
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COABM REMEMBERING Define _key concepts in agnpultural trade,_lncludlng import, export, and
615 MJ1 regulations, and identify main export and import products in India.
COABM UNDERSTANDING _Epra|n the beneﬁtg of' agrlcul_tural tradg, the role of trade policies, an
615 MJ2 importance of meeting international quality standards.
COABM Demonstrate the steps and documentation required for exporting and imj
615 MI3 APPLYING agricultural products, and manage the logistics and supply chain of
activities.
COABM Analyse trade barriers, tariffs, and the impact of global market dynami
615 MJ4 ANALYSING Indian agricultural trade.
COABM Assess government support programs, financing options, and insurance
615 MJ5 EVALUATING for agricultural trade activities.
COABM Develop effective strategies for entering foreign markets, leveraging @
615 M6 CREATING tools, and ensuring sustainable trade practices in response to future tre
opportunities.

%DVLFV RI $JULFXQWXRGBXFWDRB® WR 7UDGH :KDW LV LPSRUW DQG HJ[!
%HQHILWY RI WUDGLQJ DJULFXOWXUDO SURGXFWV 5XOHV DQG 5HJIXC
,QGLD V 7UDGH 3ROLFLHV +RZ ,\GDDB HP D*PREDO DUNWRN YW X BRG HU VW
HQYLURQPHQW

([SRUWLQJ $JULFXOW XU D O0DURGXERWW BRR GXEMD/ .H\ FURSY DQG SUR
DQG WHD +RZ WR ([SRUW 6LPSOH VWHSV DQG QHFHVVDU\ GRFXPHQ\
JRYHUQPHQW KHOS IRU H[SRUWHUV 4XDOLWYBWDRGDO X D PLSR\U WHTX
ODUNHWYV 7LSV IRU HQWHULQJ DQG VXFFHHGLQJ LQ IRUHLJQ PDUNHWV

,PSRUWLQJ $JULFXOW XU D O BIUR GAXFRUINVL BWRRG XFGI\WD .H\ DJULEXOWXUDO
,PSRUW 6LPSOH VWHSVY DQG QHFHVVDU\ GRFXPHQWYVY IRU LPSRUWLQJ
EDUULHUV 6XSSO\ &KDLQ %DVLFV 0DQDJH®D WKHZQ R WKV b OL\PLSR
LQ LPSRUWLQJ

7UDGH )LQDQFH DQG )REDPRHFQQYDWLR®H 6LPSOH ZD\V WR ILQDQFH LPS
'RFXPHQWV .H\ GRFXPHQWV QHHGHG IRU WUDGH WUDQVDFWLRQV &
,QVXUDQFH :K\ DQG KRZ WR LQVXUH WU D @G+ WLFIVQR/IDE WD 8 RYJ & X W HFY
WUDGH

)XWXUH 7UHQGV DQG/HERRBORDLWILAVDGH +RZ GLJLWDO WRROV DUH F
3UDFWLFHV ,PSRUWHD@GEE\ RVUDRRH SUDFWLFHV &OLPDWH ,PSDFW +R
$JUHHPHQWYVY %DVLF RYHUYLHZ RIUWAUDRRING & D @ HD GH F)W WXL B JW U FXdB
WUDGH

6XJIHVWHG 7H[W %RRNYV
1. Indian Economy, Dutt R and Sundharam K.P.M, S. Chand, Delhi
2. Indian Economy, Agarwal A. N., Vikas Publishing House, Delhi
,QGLDQ (FRQRP\ OLVUD 6 . DQG 3XU\9 . +LPDOD\D 3XEOLVKLQJ +

6XJIJHVWHG 5HIHUHQFH %RRN
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'\QDPLFV Rl ,QWHUQDWLRQDO 7UDGHPHMHUGLERQBBEN HVQV, GDMDJIR OB
3XEOLVKLQJ

,QWHUQDWLRQDO 7UDGH DQG $JULFXOWXUH 7KHRULHV DQG 3UD
3XEOLVKLQJ

$JULFXOWXUH DQG ,QWHUQDWLRQDO 7UDGH /DZ 3ROLF\ DQG W
*URVVPDQ & 3 5RGJHU &$%, 3XEOLVKLQJ

Semester lli ABM 617 MJ SE ABM 07: Current trends in Agriculture
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio

&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COABM 617 _Identif_y and re(_:qll key concepts and techn.ologies in modern agricy
MI.1 REMEMBERING including precision farming, smart farming, and advanced farr
' techniques.
COABM 617 _Under_stand the principles and benefits of modern agricultural prag
MJ.2 UNDERSTANDING | including the role of technology and innovation, as well as the impa
' policy and regulatory frameworks.
COABM 617 Apply knowledge of p_re_cision and smart_farmi_ng techniques to imp_
MJ.3 APPLYING agricultural  productivity and sustainability through practi
' implementations and case studies.
COABM 617 Analyse different agricultur.al business models, _such -asnemerce
MJ.4 ANALYSING platforms and contract farming, to understand their benefits, challg
] and regulatory implications.
COABM 617 Evalugte the. effect_iveness. and sustainability of \{arious advan.ced fg
M5 EVALUATING techniques, mc;ludmg vertical farming, hydroponics, aquaponics, ar
] use of drones in agriculture.
COABM 617 Deve_lop inno_vative _strategies _ and solution_s for future agricul
CREATING practices by integrating emerging technologies such as Al, IoT
MJ.6 ; . ; S 2 S
machine learning, while considering sustainability and future trends

,QWURGXFWLRQ WR 0RXHWY I$KH P LRAXCRGHUHHS$UIQ LWLRW XUMG VEFRSH RI PR
,PSRUWDQFH RI LQQRYDWLRQ LQ DJULFXOWMNURUHQRB® XM B QU R ¥ MDD W DHEL
FKDQJH LQ DJULFXOWXUH 5ROH RI WHFKQRORJ\ DQG LQQRYRWLRYQ D PE
5HIXODWRU\ )URNHIRWPM QW LQLWLDWLYHVY SURPRWLQJ PRGHUQ DJULFX
5ROH RI LQWHUQDWLRQDO RUJDQL]DWLRQV H J )$2 :72

3UHFLVLRQ DQG 6PBWWLNLRRL QDIUPLLRQ DQG SULQFLSOHV RI SUHFLVL
LQ SUHFLVLRQ IDUPLQJ H J *36 *,6 %HQHIL&PDDWG FEMIBWMMIQUH R IRY F
IDUPLQJ FRQFHSWV 5ROH RI VHQVRUV DQG GDWD DQDO\WLFV LQ VPE
LPSOHPHQWWWURGW RI 7KLQJV ,R¥IWUR GXBWEROQWXRHR7 DQG LWV DSSO
LUULJDWLRQBDVWEPRQRWRULQJ DQG PDQDJHPHQW V\VWHPYV

$GYDQFHG )DUPLQJIAHAKIADTX HBIURILAMWLRQ DQG SULQFLSOHV RI YHUWLF
LQIUDVWUXFWXUH XVHG LQ YHUWLFDO IDUPLQJ #GYRCSWQUAY DQG $IEC
2YHUYLHZ RI K\GURSRQLFV DQG DTXDSRQLFV VIVWHPV %HQHILWV DQG
DQG FDVH WRWXGVL HQ $JUTLENOWXWBHURQHY DQG WKHLU XVHV LQ DJULFXO
PRQLWRULQJ VSUD\LQJ DQSHFWS/SDQSE BHIXWD WRQVYIDBHUDWLRQV

$JULEFXOWXUDO %XVERPMRNUFERGIHD $ BRFX RERPHUFH SODWIRUPV LQ DJI
FKDLQV %HORPPMURH HRU IDUPHUV DQG FRQVXPHUV .H\ SOD\HUV DQG
&RUSRUDWH DQG &R QMW UQEFWL RO PIQ®I SULQFLSOHY Rl FRUSRUDWH IDUP
IDUPLQJ /HJDO DQG UHJXODWRU\ DVSHFWV RI FRQWUDFW IDUPLQJ
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6XVWDLQDELOLW\ DAEV)WI/XWUBHEQHHYPBM FXOWXUH 3UDFWLFHV(PNWXUWH 'L

WUHQGV DQG
IXWXUH RI

DJULFXOWXUH

6XJIHVWHG 7TH[W %RRNYV

7KH 'LJLWDO $JH 0@ KB HWF X]R XU

JUDQFLV /WG

ORGHUQ 7THFKQLTXHV3)RLFEILUVLBKOYWRWKXEOLFDWLRQ

60%$57 $*5,&8/785(
3XQ\DWR\B$3ErW3BD06/,&$7,216

ORGHUQ $JULFXOWXUH
*XODL\D 3UL\D .RFKDOH

IXWXUH WHFKQRORJLHYV LQ DJULFXOWXUH 3RWHQWLDO L

VW HGLWLRQ

$QFLHQW :LVGRP DQG& RRIGHUIO 'ANEKDERG® RD\XUDY

'U '"HHSDN .KDW ®H 3 XE O..DAFEDMDLINRDQWY

35(&,6,21 )$50,1* 7(&+1,48(6 )25 3527(&7(' &8& ,HF5p4+ 6 . 1,

3+, /HDUQLQJ 3YW

5HSRUWY DQG 3DSHUV
)$2 UHSRUWYV RQ VXVWDLQDEOH DQG VPDUW DJULFXOWXUH
5HVHDUFK SDSHUV RQ SUHFLVLRQ DQG VPDUW IDUPLQJ WHFKQROR

"HEVLWHYV

JWG )JLUVW (GLWLRQ

JRRG DQG $JULFXOWXUHK2UN B Q LADXN LIRR) R 1HP
, QWHUQDWLRQDO 6RFLHWKWWSYVYHFFYVZRY $DULRFFXIOWXUH

OLQLVWU\ RI $JULFXOWXUH JDUPHUV :HOIDUH KWWSV DJU
Semester llI ABM 618 MJ SE ABM 08: Agri- Entrepreneurship & Startup
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatig
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COABM 618 Recall and identify key concepts of rural entrepreneurship, st
MJ.1 REMEMBERING management, and intellectual property rights (IPR).
COABM 618 UNDERSTANDING Qnderstand the prmupleg and challenges of rural entrepreneurship,
MJ.2 finance sources, and the importance of IPR for entrepreneurs.
COABM 618 Apply strategic planning, goal setting, and operational management sk
APPLYING
MJ.3 overcome challenges faced by rural startups.
COABM 618 Analyse various sources of finance for startups, including venture ca
M4 ANALYSING angel investors, and crowdfunding, to determine their suitability
] benefits.
COABM 618 Evaluate different business models and develop feasible business
EVALUATING : . .
MJ.5 assessing the growth and scalability of operations.
COABM 618 Develop innovative marketing strategies for rural areas and create
MJ.6 CREATING startup teams, leveraging technology and digital platforms to ent

customer relations & operational efficiency.

5XUDO (QWUHSBRQAKBWKRBEUXUDO HQWUHSUHQHXUVKLS
,QGLD DLPV RI

DQG 3XEOLF 3ULYDWH 3DUWQHUVKLS

IDWXUDO JDURLQJ §KBIRRD BHRIGL YK B RWSLKHH

<DGD®
5%/%

LZHOI

WKH (

(QGRZPHQW
UXUDO HQWUHSUHQHXUVKLS EDUULHUV WR HQWUHSI

Startup Management: Fundamentals of Startup ManagementBuilding a startup team, Organizational structure

and management, Strategic planning and goal se@pegrational Challenges and SolutionsCommon operational
challenges faced by rural startups, Resource management and supply chain logistics, Use of technology to overcor
operational barriersMarketing and Customer Relations: Strategies for marketing in rural areas, Building and
maintaining customer relationships, Leveraging digital marketing andl snedia.

Startup Finance Sources: Sources of Finance for Startup8ootstrapping and seftinding, Government grants
and subsidies, Bank loans and microfinaiManture Capital and Angel Investors:Role of venture capital in startup
funding, Identifying and approaching angel investors, structuring deals and managing investor relationships.
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Crowdfunding and Alternative Financing: Introduction to crowdfunding platforms, Benefits and challenges of
crowdfunding, Other alternative financing methods.

Intellectual Property Rights (IPR): Introduction to Intellectual Property Rights : Types of intellectual property
(e.g., patents, trademarks, copyrights), Importance of IPR for entreprafRitsaws and Regulations:Overview

of Indian IPR laws, International IPR frameworks and treaties, Process of obtaining IP protection.

Business Models and PlanningDeveloping viable business models, creating business plans and feasibility studies,
Managing growth and scaling operations. Case studies in Agribusiness.

6XJIHVWHG 7H[W %RRNYV
(QWUHSUHQHXUV Kl7X HIRYH 6 R SIPQE W/ U CBF 6L IQFIHKY
1HZ 9HQWXUH ODQDJHPHQW 7KH (QWUHSUHQHXU V 5RDGPDS (QWL
-HIIUH\ 6 +RUQVE\ 3HDUVRQ

6XJIJHVWHG 5HIHUHQFH %RRN
3URMHFWYV 3UR HODN DO 'SIVDEHVV
(QWUHSUHQHXUVKESDYQ QW FKQRIOR J\
(FRQRPLF (QYLURQPH®W LQUBXVQ Q HWKW L

Semester IV ABM 653 MJ SC ABM 02: ICT for Agriculture
3 Credits LTP: 2:.0:2 Subject Core (SC) CourseAgri Business Management
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
a??BM 653 REMEMBERING RECALL the basic terminologies related to ICT
COABM 653 UNDERSTANDING UNDERSTAND the use of IC_T with q”‘ferent aspects & various isg
MJ.2 & challenges for ICT information services
ﬁ?’gBM 653 APPLYING Apply the GIS Applications in micro resource mapping
COABM 653 ANALYSING ANALYZE the different tools and techniques used under ICT
MJ.4 Agriculture Management
E/I(J)EBM 653 EVALUATING EVALUATE the common ICT platforms for information services
E/I(J)%BM 653 CREATING CHOOSE the right ICT as per the requirement of agriculture activity

,QWURGXFMMIFQWHUPLQRORJ\ /H DSWKRIJ PIREL OHH BKERRGIR J\&7 DQG LWV
HFRQRPLHV B6FRSH RI ,&7 LQ ,QGLDQ $JULFAX@MBOHG UXWDRGWXF WY RFH
HGXFDWLRQ KHDOWKIMRPROUNGRH QRLAHIRF 9LOODJH 5HVRXUFH &HQW
&5& T7HGMNFDWLRQ FRPPXQLW\ UDGLR HWF 3RWHQWLDO LPSDFW

,&7 IRU SURGXFWLRQ V\V®WHPSHPDIQBIHPH @PWULFXOWXUH SURGXFWLRQ
,&7 LQ ORJLVWLF DQG VXSSO\ FKDLQ V\VWHPV ,&7 DSSOLFDWLRQ LQ U
DFWLYLW\ QHZ WHFKQRORJ\ DSSOLFEWURRGH) RSHUBWIRGHP BY/BFJHP H

,&7 IRU PDUNHWSBHNVFRVYWDUNHW DFFHVV ,&7 VHUYLFBIXRWLRQQUQVHUIWYI
PDUNHWIRPIPHUFH LQ $JULFXOWXBRPIPOH® B Y Q GWDUHXORMXUH RYHU WK
DQG FKDOOHQJHV IRU PDUNHDWWBBHVW|&TQCHR S ERHW XELYWLHY IRU PD

,&7 IRU ILQDQFLDOSHYFRIXMIQFORFLDO LQFOXVLRQ ,&7 VHUYLFHV 7UDQ
6DYLQJV IRU DJULFXOWXUDO QHHGV $JULFXOWXUH ,QVXUDQFH 9DULF
%XVLQHVV &RUUHVSRQGHQFH VFEHPHHDQYG, LWWH Y PBQE W KRIO BXQD HV |
VHUYLFHV DQG $GYDQWDJHV RI DQG RSSRUWXQLWLHV IRU ,&7 ILQDQF
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2YHUYLHZ Rl *HRJUDSKLFDO ,QIRERPRMRQGIBQMLBBVDG G ,PDJH 3URFHV
ORGHOOLQJ *HRJUDSKLFDO ,QIRUPDWLRQ B6\WWHPV ,VVXHV DQG &RC
$SSURDFK 30DQQLQJ DQG LPSOHPHQWLQJ D *,6 &DVH VWX®MH\RAQQ [
PLFUR UHVRXUFH PDSSLQEIOBQQQELSPREHM@ORQAHUIRY UHVRXUFH PDSSLQ
JHQHUDWLRQ 6\WWHPV

6XJIJHVWHG 7H[W %RRNV
6XVWDLQDEOH $JULFXOWXUH HGLWHG E\'$ %DQG\RSDGK\D\ %KRR
&RQFHSWV DQG 7HFKQLTXHV RI *HRJUDSKLF ,QIRUPDWLRQ 6\VWHP
+DOO
( *RYHUQDQFH &RQFHSW 6D® G UHDEKX 6 WXIBQWVYFH +DOO Rl ,QGLD

6XJIJHVWHG 5HIHUHQFH %RRN
&DVHV RQ '"HYHORSLQJ &RXQWULHV DQG ,&7 , QWHJUDWLRQ 5XUDO
/I[HNRNR /DGLVODXV 0 6HPDOL ,*,
)XQGDPHQWDOV RI *HRJUDSKLF ,QIRUPDWLRQ 6\VWHPYV 'HOHUV O
BULQFLSOHV RI *HRJUDSKLFDO ,QIRUPDWLRQ 6\VWHPV %XUURXJK

UHVYV
Semester IV ABM 660 MJ SE ABM 09: Food Retail managemen
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COABM Rec_all key concepts such as Inc_iia‘s positio_n in glo_bal food trade, tyj
660 M1 REMEMBERING retail formats, and demographic factors influencing food consum
patterns.
COABM pnderstand the evoll_Jtion of food retailin_g, value chain dynamics, an
660 M12 UNDERSTANDING | impact of demographic and psychographic factors on consumer behav
food markets.
COABM APPLYING Apply knowledge of food retail management techniques, pricing strate
660 MJ3 and promotion mix to reakorld scenarios in food retailing.
COABM Ar_1a_|yse trends _in food wholesaling and retaili_ng, _eva_luate competitio
660 M4 ANALYSING pricing strategies, and assess market implications of new
developments.
COABM EVALUATING Evaluate effectiveness of merchandise pricing strategies, sales proi
660 MJ5 technigues, and advertisement strategies used by food retailers.
COABM Develop comprehensive. retail op(.erations. sFrategies integrating fi
660 M6 CREATING management, merchandise handling, logistics, and sales manag
tailored for food retail environments.

,QWURGXFWLRQ WR ,QWHUQOWRLRQARP)RREGLADLYNHIRVLWLRQ LQ :RUOG
LQ *OREDO )RRG ,QGXVWU\ 5HWDLO PDQDJHPHQW DQG )RRG 5HWDLC
SHWDLOLQJ MPLQGQD DQG 8QGHUVWDQGLQJ IRRBUSURRG FRON XPISY
([SHQGLWXUH SDWWHUQ 'HPRJUDSKLF DQG 3V\FKRJUDSKLF IDFWRUV

9DOXH &KDLQ LQ )PORG®)SHI W RDOQQJIQ JRRG 5HWDLOLQJ 3ULQFLSDO WU
IRRG ZKROHVDOLQJ IRRG UHWDLOLQJ WKH FKDQJLQJ QDWXUH RI IRR
LQ IRRG UHWDLOLQJ PDUN HWGHP/SHODLEDPHLROQY RIDQNE FHKWIDQ DQG YDC
IRRG UHWDLO IRRG VHUYLFH PDUNHWLQJ

YRRG 5HWDLO O0DRRGHAHNOMW.O ODQDJHPHQW %UDQG ODQDJHPHQW LQ 5

BWUDWHJILHV XVHG LQ FRQWHQWILLR@D® IRERG QRYDLOLQJ SXEOLF GL)
IRRG UHWDLOLQJ ODQDJHPHQW IRW\ B3GMN W BW RPHRRAHLQREY OV GDIKHELLIHY | |
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5HWDLO 2SHODRDWIRQN5HWDLO 2SHUDWLRQYVY 0DQDJLQJ 5HWDLOHUVY )
OHUFKDQGLVH 3ULFLQJ /RIJLVWLFV SURFXUHPHQW RI )RRG SURGXFW!'

5HWDLO 6DOHV 6HYDIWPBHRPOMHY ODQDIJHPHQW 7\SHV RI 5SHWDLO 6HOOL
DQG ORQLWRULQJ &XVWRPHU 5HODWLRQVKLS ODQDJHPHQW O0DQDJLC
LVVXHV LQ 5HWDLOLQJ

6XJIJHVWHG 7H[W %RRNV
%HUPDQ (YDQV 5SHWDLO 0DQDJHPHGW 3 $ HQWUIDRHHID D G S5 U, RS

6XJIJHVWHG 5HIHUHQFH %RRN

&R S5HWDLOLQJ $Q  QWURGXFWLRQ WK (G 3HDUVRQ (GX
/HY\ 0 HLW] %: 5HWDLOLQJ ODQDJHPHQW WK (G O0OF*UDZ +LC
+%\ OLVUD DQG 3XUL
Semester IV ABM 661 MJ SE ABM 10: Agri- Input Marketing
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COABM 661 Recall definitions and significance of agricultural input market
MJ.1 REMEMBERING including types of inputs and roles of different sectors.
COABM 661 Comprehend marketing strat(_agies fqr seeds, fertilizers, plant prot
MJ.2 UNDERSTANDING phe_mlgals, and farm machinery, including market dynamics
institutional roles.
COABM 661 Apply distribution 'management strategies .for agricultur_al in_p
MJ.3 APPLYING analyse pricing policies, gnd understand expuport regulations ir
seed and fertilizer marketing.
COABM 661 ANALYSING Analyse demandupply dynamics, subsidy policies, and distribut
MJ.4 challenges in fertilizer and energy input marketing.
COABM 661 Evaluate t_he gffect?veness of marketing channe_ls and strgtegies u
M5 EVALUATING keytorganlzanons like NSC, IFFCO, and others in the agricultural
sector.
COABM 661 Develop innova_tive marketing stratggies for seeds, fertilizers,
MJ.6 CREATING protectlpn_chemlcals, _and farm machinery to address market chal
' and optimize distribution systems.

)XQGDPHQWDOV RI $JULFXOWXHIRQ LWISKQ PG NHWQQUILFDQFH RI PDUI
'LVWULEXWLRQ ODQDJHPHQW (IIHFWLYH VWUDWHJLHV IRU PDQDJLQJ
'LITHUHQWLDWLQJ EHWZHH QQIDXNWPVD GE FYRRU SRV RV FERSORUD®L YWK HS X R
VHFWRUV LQ DJULFXOWXUDO LQSXW PDUNHWLQJ

ODUNHWLQJ 6WUDWHBBRVYWRQFEFHHREWHHGY 7KH FULWLFDO UROH RI \
2YHUYLHZ RI K\EHDGL®LJKDQG TXDOLW\ VHHGVY ODUNHW '\QDPLFV $
ODUNHWLQJ &KDQQHOV DQG 3ULFLQJ ([DWPURW®JILWKHL 6 KDIQHGPE\R UDMHG
5HIXODWLRQV 8QGHUVWDQGLQJ WKH H[SRUW DQG LPSRUW RI VHHGV
&RUSRUDWLRQ DQG 6WDWH 6HHG &RUSRUDWLRQV LQ VHHG PDUNHWLQ

JHUWLOL]HU ODUNHWKIRBLEQDPIHWWLOL]JHUV 2YHUYSIRZURI DORGXRWEQ
FKHPLFDO IHUWLOL]JHUV ODUNHW 'HPDQG DQG 3ULFLQJ 8QGHUVWDQG
6XEVLG\ 3ROLFLHV ([DPLQLQJ WKG®L]RASDFW RIQIXEPGCLUNVIRQ ' LWWWU L E X
SUREOHPV LQ WKH IHUWLOL]HU GLVWULEXWLRQ V\VWHP .H\ 2UJDQL]D\

ODUNHWLQJ RI 30D3A\D QWRIMHFAMWHLRWLRQ &KHPLFDOV 3URGXFWLRQ HI!
SDWWHUQV ODUNHWLQJ 6\VWHPV 'LVWULEXWLRQ DQG PDUNHWLQJ FKI
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J)DUP ODFKLQHU\ ODYUNHWLH@JRI )DUP ODFKLQHU\ 3URGXFWLRQ VXSSO
'LVWULEXWLRQ &KDQQHOV ODUNHWLQJ DQG GLVQ/MWAEWWLIRY 5ROWHBR
,QGXVWULHY &RUSRUDWLRQV LQ PDUNWWLRUN B WP&KPDIWOHRHGWYV ,GRG W
LVVXHYVY LQ WKH PDUNHWLQJ RI IDUP PDFKLQHU\

6XJIHVWHG 7TH[W %RRNYV
$FKDU\D 66 $JDUZDO 1/ $IJULFXOWXUDO ODUNHWLQJ LQ ,QGLD
6LQIJK 6XNKSDO 5XREXVORQ $SHWILEXIOWXUDO ,QSXWV 9LNDV 3XE

6XJIJHVWHG 5HIHUHQFH %RRNYV
%URDGZD\ $& %URDGZD\ $ULI $ % XY /@ HW Vo RRADRHHHOW .DO\DC

6LQJK $. 3DQGH\ 6 5XUDO ODUNHWLQJ 1HZ $JH
Semester IV ABM 662 MJ SE ABM 11: Microfinance
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COABM Recall definitions and key concepts related to rural microfinance, incly
662 MJ1 REMEMBERING types of MFIs and regulatory frameworks.
COABM Grasp the signi_ficance of mic.rofinance in rural development, final
662 MI2 UNDERSTANDING mclus[qn st_rategles, and operational aspects such as credit managem
risk mitigation.
COABM APPLYING Apply principles of credit management and loan disbursement in
662 MJ3 microfinance contexts, utilizing group lending models effectively.
COABM Analyse' the impact of rural micr.ofinance' on poverty alleviation
662 M4 ANALYSING economic empowerment, evaluating social performance manag
strategies.
COABM EVALUATING Assess the sustainability and social impact of rural microfinance institu
662 MJ5 considering client welfare and rights protection.
COABM Develop innovative strategies using technology and emerging tren
CREATING enhance rural microfinance services, addressing challenges and fo
662 MJ6 "
growth opportunities.

, QWURGXFWLRQ WR 5XHDOL@ ODWEBRILYHRSHH DQG HYROXWLRQ RI PLEURIL
DOOHYLDWLRQ ILQDQFLDO LQFOXVLRQ DQG UXUDO GHYHORSPHQW
RUJDQL]DWLRQDO VWUXFWXUHV F2HNUNHZURIL QH JXTFD\R LIRDD/QEFE A& G RIX

JLQDQFLDO ,QFOXVLRQ DQG OLLFRURQEQDQF 9 BURGOFWV,PSRUWDQFH RI |
UXUDO FRPPXQLWLHV 7\SHV RI ILQDQFLDO SURGXFWV RIIHUHG E\ 0),V
IRU DVVHVVLQJ DQG VHOHFWLQJ PLFUROL\N D5RRH FIDQ G Q WYF WO R & 5@ K R
6+*V DQG -RLQW /LDELOLW\ *URXSV -/*V LQ UXUDO PLFURILQDQFH

2SHUDWLRQDO $VSHFWV RIBBKQBIOSOHAMRQ® BUMHFWLFHY RI FUHGLW Pl
,GHQWLI\LQJ DQG PDQDJLQJ ULVNV DVVRFLDWHG ZLWK UXUDO PLFUR|
3URFHVVHV IRU GLVEXUVLQJ ORDQV DQG ,FROIHDUHHFWW. G D W H § DD 2 18 QBW V. AL,
LQWHUHVW UDWHY DQG SULFLQJ VWUDWHJILHYV LQ UXUDO PLFURILQDQF

,PSDFW $VVHVVPHQW DQG GRBDXODVWHYIRWRB QFRFLDO DQG HFRQRPLF
LQWHUYHQWLRQV 6RFLDO 3HUIRUPDQFH ODQDJHPHQW 6WUDWHJILHV I
PLFURILQDQFH (QVXULQJ IDLU WUHDWPHQ\W M @ GF 8 BRVOHRV¥ IHR @ GRIREIQ.
VXVWDLQDELOLW\ Rl UXUDO PLFURILQDQFH LQVWLWXWLRQV DQG SURJ

,QQRYDWLRQV DQG )XWXUH 7UH Q/GIV¥ KQREXRIDLG DDQ F QRIRYDWERQY 5ROH
EDQNLQJ GLJLWDO SD\PHQWV LQ DGYDQFLQJ UXUDO PLFURILQDQFH (
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WDLORUHG IRU UXUDO FOLHQWV $GGUHVVLQJ FKDOOHQJHV DQG H[S
PLFURILQDQFH

6XJIHVWHG 7TH[W %RRNYV
OLFURILGHGHHLQLQJ WKH )XWXUH 6RPDQDWK ([FHO ERRN

6XJIJHVWHG 5HIHUHQFH %RRNYV
OLFURILQDQFH (PHUJLQJ 7TUHQGY DQG &KDOOHQJHV 6XUHVK 6XQG
7KH OLFURILQDQFH 5HYROXWLRQ 6XVWDLQDEOH )LQDQFH IRU WKH
%DQN :DVKLQIJWRQ ' & 2SHQ 6RFLHW\ ,QVWLWXWH 1HZ <RUN
7KH (FRQRPLFV RI OLFURILQDQFH $UPHQGIUL] %HDWUL] ORUGXFK
OLFURILQDQFH 9 6 6RPDQDWK ([FHO %RRNV

Semester IV ABM 663 MJ SE ABM 12: Commodity derivatives and Risk
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COABM 663 REMEMBERING Re(_:all _ definitions qnd basic con(_:epts related to commodity ma
MJ.1 derivatives, and trading on commodity exchanges.
COABM 663 UNDERSTANDING Grasp the functioning of (_:ommodlty exc_hanges, risks mvo]ved in comm
MJ.2 trading, and the mechanics of commodity futures and options.
COABM 663 Apply knowledge of commodity futures pricing, options strategies,
APPLYING . e . .
MJ.3 investment principles in commodity markets.
COABM 663 Analyse price relationships, basis risk, and the impact of market dynam
ANALYSING ' . .
MJ.4 commaodity futures and options pricing.
COABM 663 Evaluate the effectiveness of hedging strategies using commodity futur
EVALUATING - ) . :
MJ.5 options, assessing risk management techniques.
COABM 663 Develop advanced trading strategies and investment approach
MJ.6 CREATING commodities, integrating fundamental and technical analysis me
' effectively.

&RPPRGLW\ OBQNRYWWYLKEW LV D &RPPRGLW\ &RPPRGLW\ ODUNHWV
FRPPRGLWLHV SK\VLFDO PDUN HWSRSHWDAWLDRIBAL RIREP P\RNG LRD GR YINQ J ULV
GHULYDWLYHVY HYROXWLRQ RI FRRPRB GWW\G HUHLLWIDWYLLYYMAW H DL Y Q @/ILLY H ¥
GHULYDWLYHVY RWKHU FODVVLILFDWLRQ Rl GHULYDWLYHV 3ULFLQJ C
LPSRUWDQFH

7UDGLQJ RQ &RPPRGLWKOW KDUH HFRPPRGLW\ H[FKDQJHV FRPPRGLW\
FRPPRGLW\ H[FKDQJHV LQ ,QGLD HOHFWURQLF VSRWKHI[FH{BRDBAYHUB DD
H[FKDQJH PHPEHUVKLS FRPPRGLW\ EURNHUDJH SDUWLFLSDQWV LQ FR
WR FRPPRGLW\ H[FKDQJHV &OHDULQJ DQG 6HWWOHPHQW RQ &RPPRC
FRPPRGIDM\LBDOKRXVH PDUJLQLQJ PHWKRG W IOH 8HADW B KR KNV UBHFRHALFSW
SURFHVV GLVWLQFWLYH IHDWXUHV Rl FRPPRGLW\ IXWXUHV PDUNHWYV

&RPPRGLW\ )XWXUHKH3BRPPRG LW\ IXWXUHV FRQWUDFW SULFLQJ RI
FRQYHUJHQFH SULFH UHODWLRQVKLSY &RPPRGLW\ )XWXUHV $SSOLFDW
ULVN IXWXUHV IRU WKH VSHRH@OODMERWUWVSHNMDGY [IXWXUHV IRU W

&RPPRGLW\ 2RWNRQV RI RSWLRQ EX\LQJ RSWLRQV WKH DULWKPHWLF F
RSWLRQV SULFLQJ RSWLRQV H[RWLF RSWLRQV &RPPRGLW\ 2SWLRQV ¢
DGYDQFHG RSWLRQ WPRGL ) WUDDBWERJIMHWUPBWHILHY 5RXQG XS

$Q (PHUJLQJ ,QYHVWIRH QW Y&HIYIMWPHQW UDWLRQDOH LQYHVWLQJ LQ FRF
FKDOOHQJHV Rl FRPPRGLW\ LQYHVWLQJ )XQGDPHQWDO DQG 7HFKQLFDC
DQDO\VLY DQG WHFKQLFDO DQDO\VLV
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6XJIJHVWHG 7H[W %RRNV
&RPPRGLW\ DDSHNHDWWLRQV ,QVWUXPHQWY DQG $SSOLFDWLRQV E\ &
&RPPRGLW\ '"HULYDWLYHV E\ ,QGLDQ ,QVWLWXWH RI %DQNLQJ )LQ

6XJIJHVWHG 5HIHUHQFH %RRNYV
&RPPRGLW\ 2SWLRQV 7UDGLQJ DQG +HGJLQJ 9RODWLOLW\ LQ WKH
3DXO %ULWDLQ 3HDUVRQ
$IJULFXOWXUDO &RPPRGLW\ ODUNHWYV $ *XLGH WR )XWXUHV 7UDGL
$IJULFXOWXUDO &RPPRGLW\ ODUNHWY DQG 7UDGH 1HZ $SSURDFKH)\
6DUULY 'DYLG +DOODP (GZDUG (OJDU 3XEOLVKLQJ

Semester IV ABM 664 MJ SE ABM 13: Procurement Management
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COABM 664 REMEMBERING Re(;all defin_itions 'and concepts related to procurement managem
MJ.1 agriculture, including the procurement cycle and key strategies.
COABM 664 Gra;p the complexities of agricultural procur_ement plgnning, sy
M2 UNDERSTANDING | chain management, and the role of technology in enhancing procur,
processes.
COABM 664 Apply procurement st'rategies an_d techniques to assess agricultura
MJ.3 APPLYING needs_, select sourcing strategies, and manage vendor relatig
) effectively.
COABM 664 Analyse agricultural supply chains, identify risks, and evaluate me
ANALYSING ) . ; 4
MJ.4 for ensuring quality standards in procured inputs.
COABM 664 Assess thg impact of sustainable_procurement p_ractices on agric
M5 EVALUATING valu_e_ ch_ams and evaluate compliance with agricultural standard
) certifications.
COABM 664 Devel_op innovativ_e solutio_ns and stre_ltggies using technolo_g_y
MJ.6 CREATING sus}amable practices to improve efficiency and sustainability
' agricultural procurement management.

,QWURGXFWLRQ WR 3URFXUHPHQW '¢DQ@UWERQWVE® SH U DR} WXSRIU W D
DJULFXOWXUH 2YHUYLHZ Rl SURFXUHPHQW VWUDWHJILHY DQG WKHLL
SURFXUHPHQW F\FOH IURP SODQQLQJ WR FRQWUDFW HRDVQ PIHPHHIHP H &
HQKDQFLQJ DJULFXOWXUDO YDOXH FKDLQV

BURFXUHPHQW 30DQQULAWRRGV6WWDMNNMMVYVLQI DIULFXOWXUDO LQSXW
6HOHFWLQJ DSSURSULDWH VRXUFLQJ VWUDWHJILHYV IRU DJULFXOWXUD!¢
IRU VHOHFWLQJ DQG HYDOXDWIRQFL SYGM\G RU V¥V RRQWIUIWAW X@MIRWH. DAVWL R Q
DJULFXOWXUDO SURFXUHPHQW

6XSSO\ &KDLQ ODQDJIJHPHQWQL® WBWWDRXIWIUWKH DIJULFXOWXUDO VXS
THFKQLTXHV IRU HIILFLHQW LQYHQWRU\ FRQWURO DQG PDQDJHPHQW |
DJULFXOWXUDO SURFXUHPHQW DQG VXSSUORFKDHBYDJQVRXQYX TR DAL
VXSSO\ FKDLQ PDQDJHPHQW

6XVWDLQDEOH 3URFX8BUIPGIRLSE QY PWIGFBYVDFWLFHYV RI VXVWDLQDEOH S
DGGUHVVLQJ HQYLURQPHQWDO DQG VRFLDO LPSDFWV LQ DJULFXOWX
DJULFXOWXUDO SURFXUHPHQW &RPSOVLDQGH HUWK DB D WHOR@W XWHDM@D VWY

7HFKQRORJ\ DQG ,QQRYDWLRQ LQ $WLICAXOW KR Q OR B WRHPKUHPHROW H J
HQKDQFLQJ DJULFXOWXUDO SURFXUHPHQW S BRRPXUHP HQWMQ HOL W YUR F
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FKDLQV &DVH VWXGLHV DQG H[DPSOHV RI LQQRYDWLYH SURFXUHPHQW
VKDSLQJ WKH IXWXUH RI DJULFXOWXUDO SURFXUHPHQW PDQDJHPHQW

6XJIJHVWHG 7H[W %RRNV
/JHIDO 5HIJXODWLRQ RI $JULFXOWXUH 3YRE & BR P-IQW DIUGEXK ZHW\W BDH V V|
ORKDEDW\DP /DZ ,QWHUQDWLRQDO

6XJIJHVWHG 5HIHUHQFH %RRNV
3URFXUHPHQW 3ULQFLSOHV ODQDJHPHQW WK HGLWLRQ 3HWH!I
DQG 'DYLG -RQHV
6XSSOLHU (YDOXDWLRQ 3BKHRWRBQERUGRDOHQFH
(VWHQWLDOV R WHIFOMBMALWRKBRODFNL %UXFH %DUU\ DQG 'DYLG 6DXQC
7KH 7THFKQRORJ\ 3URFXUHPHQW +DQGERRN +$V3W DEMLERQ *XH.GH. W'

Semester IV ABM 665 MJ SE ABM 14: Agri- Production, Planning and Control
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH C
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
COABM Recall functions and objectives of agricultural production planning
665 MJ1 REMEMBERING control, including key stages in the production cycle.
COABM UNDERSTANDING Understand capa_lcny and process planning models, .aggregate pl
665 MJ2 methods, and maintenance management concepts in agricultural produ
COABM Apply resource management strategies, including sourcing, supplier sel

APPLYING s - . .
665 MJ3 and store management principles in agricultural settings.
COABM Analyse statistical quality control methods and food safety regulations
ANALYSING - .
665 MJ4 context of agricultural production.
COABM Evaluate Total Quality Management principles and their applicatio
665 MI5 EVALUATING agribusiness, including the benefits of quality standards and regu
compliance.

COABM CREATING Develop strategies for implementing 1SO standards and quality grad
665 MJ6 agricultural production to enhance food quality and safety.

$JULFXOWXUDO 3URGXFWLRQ )XQF@QRQYV [RYGS ER@MWAIRIRQ SODQQLQJ
SURGXFWLRQ SODQQLQJ V\VWHPV RI PDQXIDFWXULQJ SURGXFWLRQ |
FRQWURO GHYLFHYV

&DSDFLW\ DQG 3UREBSDFRODQSUMIQLQI PRGHOV SURFHVV SODQQLQJ
SURGXFWLRQ VFKHGXOLQJ PDLQWHQDQFH PDQDJHPHQW FRQFHSWV Z
SUDFWLFHV ZRUN VDPSOLQJ RSWLPROLED IHRAN WORLGIREPHQW LQG X\

S5SHVRXUFH DQG 6WRWHVYRRDBHPPDQMDIHPHQW VWUDWHILHY VRXUFLQJ
VXSSOLHUV SXUFKDVH PDQDJHPHQW SUDFWLFHV FRVW UHGXFWLRQ
VWUDWHIJLHY VWRUDJH PHWKRGW YOROAMXBRRWDRRRQW BRBILEHRW QW YV

4XDOLW\ &RQWURO DQG )R REGN®MN HWNA L5AHIX OXWORQYY FRQWURO LQ WKH
)RRG 6DIHW\ DQG 6WDQGDUGY $FW UROHV RI QDWLRQDO DQG LQWHU
%,6 $*0$5. FHUWLILFDWLRQ )RRG 6D I|HWALDQ 66 W,D QLEDNWIGR/GHNPMKLARIDL V
RQ 636 DQG 7%7 &RGH[ $OLPHQWDULXV &RPPLVVLRQ JXLGHOLQHV 86)
VDIHW\ 62 VHULHV ,62 .62 .62

7TRWDO 4XDOLW\ ODQDJHPHQW DR¥ED @ XAXMAHMV W QDWHBHQW 740 SUL
SURFHVVHV LQ DJULEXVLQHVYVY LPSRUWDQFH RI TXDOLW\ JUDGHV DQC
SURGXFHUV DQG IRRG SURFHVVRUV RYHUY WHERRPIPIRRIGNILHYGIHYF D@ G L\Q
DQG YHIHWDEOHY PHDWV DQG SRXOWU\ SURGXFWYV
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6XJIJHVWHG 7H[W %RRNV
2SHUDWLRQV 6XSSO\ &KDLQ ODQDJHPHQW E\ 'U ' % %KDUDWL ¢
BURGXFWLRQ DQG 2SHUDWLRQV 0 DEDOIKIPGG BV BUFILS\CHFK\ 3SXEOLFD WL
2SHUDWLRQV 0DEXDIHIPKDAMD % KDW +LPDOD\D 3XEOLFDWLRQV

6XJIJHVWHG 5HIHUHQFH %RRN
2SHUDWLRQV ODQDJHPHQW E\ :LOOLDP - 6WHYHQVRQ 70*+ WK (G
2SHUDWLRQV ODQDJHPHQW E\ /HH .UDMHZVNL /DUU\ 5LW]PDQ O0DQ

Semester IV ABM 666 MJ SE ABM 15: Management of Allied Agro Industries
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH (
COGNITIVE

COo# ABILITIES COURSE OUTCOMES
COABM Recall the types of allied agindustries, their role in agricultur
666 MJ1 REMEMBERING development, and relevant policies and regulations in India.
COABM UNDERSTANDING Comprehend r_n_anager_nent pnnmple_s, organizational structures, and fir]
666 MJ2 planning specific to allied agfimdustries.
COABM APPLYING Implement production planning, supply chain management, and mar
666 MJ3 strategies to enhance efficiency and market reach in alliedirgmetries.
COABM ANALYSING Assess market demand, competition, consumer behaviour, and fin
666 MJ4 performance of allied agrimdustries.
COABM EVALUATING Evaluate the effectiveness of government schemes, support progran
666 MJ5 organizational practices in allied agralustries.
COABM CREATING Develop innovative business plans, marketing strategies, and sustg
666 MJ6 practices to improve productivity and growth in allied aprdustries.

,QWURGXFWLRQ WR $0 G DRIG $ YWD QQEEXQEDVMMICH B JIN®RG WKHLU UROH L
RI DOOLHG LQGXVWULHV WR DJULFXOWXUDO GHYHORSPHQW DQG WKH
ILVKHULHY EHHNHH S LSQUR APHVIGFRDMOK UM DRYHEYLHZ RI SROLFLHV UHJ
IRU DOOLBGXIWBLHV LQ ,QGLD

ODQDJHPHQW 3ULQFLSOHV DQG 2UHHYGIORSWLQRIQ BRVEWH X ¥ WXMmBEXW WRIW |
'"HVLJQLQJ HIIHFWLYH RUJDQL]DWLRQDOLQWXNXWWKHWYV /HOG RDQIUS QIQ
ODQDJHPHQW /HDGHUVKLS UROHV WHDP PDQDLQBKYW)ULDR G F+D & USDCF
EXGJHWLQJ DQG ILQDQFLDO FIRDGKWR\UVISWFLILF WR DOOLHG DJUR

8QLW 3URGXFWLRQ DQG 2S16WI\YWRHIV H\WD QU HR HFWHQW SURGXFWLR(
LQGXVWULHYV 0DQDJLQJ VXSSO\ FKDLQV IRU UDZ PDWHULDOV DQG ILQ
SURFHVVHV 5ROH Rl WHFKQRORJ\ DQG ID@GER M D WHIRH E QDG K & EHGADS)

ODUNHWLQJ DQG 'LVWULEQ®HBQOWOWGDLWHIRBYNHW GHPDQG FRPSHWL
'HYHORSLQJ HIIHFWLYH PDUNHWLQJ VWUD@GXVYWV LRV SUOR®GLWQV B
SURGXFWV LQ GRPHVWLF DQG LQWHUQDW L RQURE XPDLLRNH WD Q@HQW LIIR L
UHDFK

6FKHPHV (PHUJLQJ WUHQG Y YHQG L&ZVR | 6MRXYGIUHMP HQW VFKHPHV DQG \
DIJURGXVWULHV (PHUJLQJ WUHQGYV FKDOOHQJHV DQGLRSSREMMKH YW
6WXGEGIVO\VLYV RI VXFFHVYGXY WOIOHWE @ JYRLD DQG JOREDOO\ ILHOG Y
H[SHUWYV

6XJIHVWHG 7H[W %RRNV
(QWUHSUHQHXULDO 2SSRUWXQLW LHIYMHHEJI IXFFXIRMWHK RIPUISHOVH G 6
,OQWHUYHQWUYRQVQHNYIDQG $OOLHG 6HFWRU &UHGLW 9HUVXV &UHG
6DPDU . '"BWOVWMHG 3XEOLVKHUV 3YW /WG

6XJJHVWHG 5HIHUHQFH %RRNV
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7THIWERRN 21 $JULFXOWXUDBXQLQG. % RPERIH G\ EHAE DHR)F HXPQULL 3SRRMD $U
$QMDOLOHUPBLRYHW 3UHVYV
$QFHVWUDO .QRZOMGEHE LEPISWME HXPDH B DEGLD 3XEOLVKLQJ $JHQF)

Semester IV ABM 667 MJ SE ABM 16: Agri- Cooperative Management
3 Credits LTP: 2:0:2 Subject Elective Agri Business Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH C
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COABM Recall the definitions, principles, and significance of agricult
667 MJ1 REMEMBERING cooperatives, their development, and types.
COABM UNDERSTANDING Undergtand the organlzanonal structure, governance, fmanmgl manag
667 MJ2 marketing strategies, and challenges of agricultural cooperatives.
COABM APPLYING Apply principles of governance, financial management techniques
667 MJ3 marketing strategies to improve the functioning of agricultural coopera
COABM ANALYSING Anglyse the f|nanC|aI'heaIth, supply chain efficiency, and market linkag
667 MJ4 agricultural cooperatives.
COABM EVALUATING Evaluate the effectiveness of cooperative management practices,
667 MJ5 frameworks, and technological advancements in addressing challenge
COABM CREATING Develop innovative strategies and sustainable practices to en
667 MJ3 cooperative management, operations, and future growth.

 QWURGXFWLR@RSRUPMWILYH ODHIDOHMH@W SULQFLSOHV DQG VLJQLI
DJULFXOWXUH 'HYHORSPHQW RI DJULFXOWXUDO FRRSHUDWLYHV JORE
PDUNHWLQJ FUHGLW VXSSO\ DQG VHUYLF H \FRRS XD WO YRR GRROLF UG
VRFLDO ZHOIDUH 8QGHUVWDQGLQJ WKH SROLF\ DQG UHJXODWRU\ IUD

2UJDQL]DWLRQDO 6WUXFW3IUHQB RSO HRYBQQDRFBHFWLFHY RI JRYHUQDQ
9DULRXV RUJDQL]DWLRQDO PRGHOV DQG VWUXFWXUHV Rl FRRSHUDWL"
FRPSHWHQFLHY UHTXLUHG IRU FRRSHUDWLYBHWER B Q D BHAULD WHIPLEHU WKR
SDUWLFLSDWLRQ DQG LQYROYRPMIQW LQ FRRSHUDWLYH GHFLVLRQ

JLQDQFLDO ODQDJHPHQWG6RXUFRISRUDWQ®HYJ FDSLWDO VWUXFWXUH
FRRSHUDWLYHV $FFRXQWLQJ SULQFLSOHV DQG SUDFWLFHV LQ FRRS
ILQDQFLDO SHUIRUPDQFH DQG DVVHVVIMQJ WKH ILQDQFLDO KHDOWK RI

ODUNHWLQJ DQG 6XSSO\ &KDLQ ODQDBNPORWLRY BREEHWRYLYWHWUDW
SURGXFWV DQG VHUYLFHV 0DQDJLQJ WKH VXSSO\ FKDLQ LQ DJULFXO\
$GGLWLRQ DQG 3URFHVVLQJ 5ROH RI FRRSHUDWLYWXULDD YDURGX DVE Y
JLQNDJHV DQG 1HWZRUNLQJ (VWDEOLVKLQJ PDUNHW OLQNDJHV DQG
PHPEHUV

&KDOOHQJHV DQG )XW RRR SHHQ &\ YLH) GIBGHIUW PINQAOW DQG DGGUHVVLQJ
DV FRPSHWLWLRQ JRYHUQDQFH LVVXHV DQG ILQDQFLDO FRQVWUDLQ!
LPSURYLQJ FRRSHUDWLYH PDQDJHPHQW DQG RSHU D VRIRRSG\W DIWIRFAR RS B
(PHUJLQJ WUHQGY DQG LQQRYDWLRQV LQ WKH FRRSHUDW& P MH BWW& UH
,QQRYDWLRQV DQG IXWXUH VWUDWHJILHY E\ FRRSHUDWLYHV LQ ,QGLD

6XJIJHVWHG 7H[W %RRNV

$NPDW -6 1HZ 'LPHQVLRQV Rl &RRSHUDWLYH ODQDJHPHQW +L
6XJIHVWHG 5HIHUHQFH %RRNYV

$QVDUL $$% &RRSHUDWLYH ODQDJHPHQW 3DWWHUQV $QPRO 3X

6DK $. 3URIHVVLRQDO ODQDJHPHQW IRU WKH &RRSHUDWLYHYV
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PHM 666 MJ | SE PHM15 '\P/If;;rgicr:ﬁ;:tcal advanced Human Resour( W 3 50 |50 |100
PHM 667 MJ | SE PHM16 | HealthcareAnalytics \Y 3 50 |50 |100
12 200 |200 {400
30 500 500 | 1000
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Specialization: Agri Business Management

Semester Ill | PHM 602 MJ SC PHM 01: Fundamentals of Pharma and Healthcare Managemen
3 Credits LTP: 2:0:2 Subject Core (SC) Course Pharma and Healthcare Managemer,
Course Outcomes: On successful completion of the course the learner will be able to:
CO# COGNITIVE COURSE OUTCOMES
ABILITIES
COPHM 602 DESCRIBE concept of Pharma and healthcare managemer
MJ.1 REMEMBERING FIND out the different role and responsibilities of managers.
COPHM2602 MJ UNDERSTANDING UNDERSTAND the different managerial functions of manage
COPHM 602 MJ IDENTIFY right the motivation for right stakeholder in th
APPLYING . . :
3 healthcare sector for effective delivery of service.
COPHM4602 MJ ANALYSING ANALYZE modern Pharma and Healthcare models
COPHM 602 MJ EVALUATING EXPLAIN government initiatives to provide healthcare facilitieg
5 each part of country
COPHM 602 MJ CREATING CONSTRUCT model to provide effective service in healthg
.6 management

Unit 1:Introduction : Introduction of Pharmaceutical Industry, Health Care Management, Classical Management &
Healthcare Services. Concept of Health Care Industry & its@hamging character, Managerial activities for effective
functioning, Duties and responsibilities of Magers, Qualities of effective Managers (7+1)

Unit 2: Health Systems in India: Health planning in India including various committees and National Health Policy
and Health Goals set from time to time. Organised sector with reference to Centre, State, District and Block level
structures and local bodies and Panchayati Raj Organisatidriunctions of community health centres and Primary
Health Centres (PHCs). Health Manpower, Primary Health care and concept, Alternative systems of medicine, like
Ayurveda, Homeopathy, etc. Holistic Approach N@overnmental Organisations (NGOs) andv&e Voluntary
Organisations (PVOs). Unorganized Sector. (7+1)

Unit 3: Human Resource Management in Pharma and Healthcare OrganizatiorRecruitment process, Training and
development, Managerial Role: A Framework for Thinking as well as in Practices. Concept of Motivation, Significance
of Motivating People in Health Care Delivery. Different Motivational Theories. Groups and Teams Oigaaizat
Learning, Innovation and Change (7+1)

Unit 4: Pharma and Healthcare marketing: Marketing Mix in Pharma and Healthcare, STP, CRM Concept, Role and
Significance of Customer Relationship Management (CRM) in Pharma and Healthcare industry.  (7+1)

Unit 5: Modern Pharma and Healthcare models:Medical tourism, Tele Diagnosis and Tele medicine, Atrtificial
Intelligence in Pharma and Healthcare, Use of Robotics in Pharma and Healthcare, Organised formats of Hospital:
Diagnostics and Chemist chain. (7+1)

Suggested Text Books:
1. Organizing Design and Behavior in Health Care Services: Stephen M. Shortell, Arnold D. Kaluzny: ENGAGE
Lernings
2. Healthcare Management Ruchi Singh Himalaya Publishing House.

Suggested Reference Books

1. Hospital Management by S. M. Jha 2. Organization Design and Behavior in Health Care Services: Cengage
Learning Stephen M Shortell
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Semester lll | PHM 610 MJ SE PHM 01: Healthcare Management
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
CourseOutcomes On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 610 REMEMBERING DESCRIBE concept of helal'thgare management and FIND out th
MJ.1 different role and responsibilities of healthcare managers.
COPHM 610 . . .
M2 UNDERSTANDING UNDERSTAND the different managerial functions of managers
COPHM 610 APPLYING Implemgnt knowledge to enhance healthcare services and patie
MJ.3 satisfaction.
COPHM 610 ANALYSING Analyze the impact of environmental and societal shifts on hosp
MJ.4 functions
COPHM 610 EVALUATING Evaluate the role of healthcare managers in achieving organizat
MJ.5 goals.
COPHM 610 CREATING CONSTRUCT model to provide effective service in healthcare
MJ.6 management

Unit 1: Introduction: Definition, Importance, objectives, healthcare organizattatroduction, meaning, characteristic,
principles of organization, Hospital Organization, hospital organization structures, Grouping healthcare functions within
an organizational structure, opgipnal management, Role of healthcare manager (7+1)

Unit 2: Hospital management & planning: core principles and the evolution of hospital practices key milestones and
the changing roles of hospitals due to technological and societal shifts, functions of hospitals, Hospital as a systen
National Health Policies, Hospital planning, driving factéms new projects, prerequisites, Environmental factors,
Hospital operational planning, Green Hospitals (7+1)

Unit 3: Strategic Management in Healthcare: Strategic managemebefinition, process, leadership in strategic
management, decision making in healthcare, environmental scanning, SWOT analysis, performance metrics, balance
scorecards, Importance of strategic management for achieving goals, Financial Management in Healthlzanme
economics, budgeting, revenue cycle management, cost containment strategies, reimbursement sgatdms

Unit 4: Healthcare Quality and Performance Improvement

Hospital services, Patients Perception Vs Patients Satisfaction, Patients Perceived Quality of Care, Facilities & Utility
Services, patient safety initiatives, Quality improvement in healthcare, quality assessment tools, benchmarking
accreditation process, use of data analytics for continuous improvement, Lean six sigma in health¢arel)

Unit 5: Healthcare Policy, Legal, and Ethical IssuesHealthcare policy, legal frameworks, and ethical considerations,
healthcare reform, legislative trends, risk management, compliance, patient rights, privacy laws, and ethical dilemmas i
healthcare decisiemaking (7+1)

Suggested Text Books:
1. Organizing Design and Behavior in Health Care Services: Stephen M. Shortell, Arnold D. Kaluzny: ENGAGE
Learnings
2. Healthcare Management Ruchi Singh Himalaya Publishing House.

Suggested Reference Books
1. Hospital Management by S. M. Jha 2. Organization Design and Behavior in Health Care Services: Cengage
Learning Stephen M Shortell

Semester Ill | PHM 611 MJ
3 Credits LTP: 2:0:2

SE PHM 02: Pharmaceutical Marketing Management
Subject Elective Pharma and Healthcare Management Specializatio
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Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 611 REMEMBERING Remember fundamental concepts, philosophies, and methods 1
MJ.1 to pharmaceutical marketing.
COPHM 611 UNDERSTANDING Understand strateglc.marketmg process, including market res
MJ.2 methods, data analysis, market forecasting, market segmentatio
COPHM 611 APPLY marketing Mix decisions for a real world marketing offer
APPLYING
MJ.3 Pharma products
COPHM 611 EXAMINE marketing issues pertaining to Pharmaceutical Marke|
MJ.4 ANALYSING Mix and Marketing Plan in the context of real world Phar
' marketing
Students will evaluate product and pricing decisions, inclu
COPHM 611 product classification, new product development processes, life
EVALUATING ; . : : ”
MJ.5 strategies, branding, packaging, labeling, and competitive pr
methods within regulatory requirements.
COIT\AF!JI\/(!S 611 CREATING Design and develop comprehensive pharmaceutical marketing

Unit 1: Pharmaceutical Marketing Tasks: Definition, fundamental marketing task, philosophies and methods,
characteristics of the pharmaceutical market ,pharmaceutical marketing systems, Pharma marketing environmen
consumer pharmaceutical market, buyer behavior and the factors influencing purchasingsi¢dislitional marketing
concepts of pharmaceutical industry. (7+1)

Unit 2: Strategic Marketing Process market research methods, data analysis ,market potential, Market forecasting,
marketsegmentationSituation analysis, objectives, strategy, tactics, actions and control(SOSTAC model), decision
making and strategic planning in developing effective marketing strategies, pharmaceutical marketiagersijdies
based on pharmaceutical marketing strategies. (7+1)

Unit 3: Strategic Planning in Pharma Marketing: strategic planning process in pharmaceutical marketing, situation
analysis, environmental scanning, develop marketing objectives, determine positioning and differential advantages, sele
target markets, and design a marketing rMarketing Evaluation & Control Concept, Process & types of control
Annual Plan Control, Profitability Control, Efficiency Control, Strategic Control, Marketing audit.  (7+1)

Unit 4: Product and Pricing Decisions: product classification, new product development process, product lifecycle
strategies, branding, packaging, and labelling, Product Bran@imgcept, Definition and Generic vs. Brand .Pricing
methods and strategies, competitive priciregyulatory requinments. (7+1)

Unit 5: Distribution and Promotional Decisions: Distribution channelsmportance and functions, distribution channel
members, roles of wholesalers, distributors, and retailers, channel design, management, and logistics, Promotion m
such as advertising, sales promotion, public relations, and persdiivad,spromotional strategies, Role of integrated
marketing communication in pharmaceutical industry. (7+1)

Suggested Text Books:
1. Pharmaceutical Marketing Management Biiavna Kumar AbhijeetOjha, AnujNautiyal
2. Pharmaceutical Marketing ManagemébgitDivakar Goli Uday Raj Sharma
3. ESSENTIALS OF PHARMACEUTICAL MARKETING MANAGEMENT ,DR. NEERAJ DIXIT, DR V K
SHARMA
4. Marketing Management, Raj8axena, TMGH

Suggested Reference Books
1. Principles of Marketing, Philip Kotler, Gary Armstrorigrafulla Agnihotrj EhasarHaqgue, Pearson
2. Marketing ManagemenifText and Cases, Tapan K Panda, Excel Books
3. Marketing Management, Ramaswa&yNamakumari, Macmillan.
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Semester Ill | PHM 612 MJ SE PHM 03: Digital Marketing in Pharma & Healthcare

3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
&RXUVH 2XWFRPHV 2Q VXFFHVVIXO FRPSOHWLRQ RI WKH FRXUVH WKH
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COPHM 612 REMEMBERING Recgl[ and identify key concepts, trends, and channels in digital mark
MJ.1 specifically for the pharma and healthcare sectors.

Understand the regulatory framework, ethical considerations, and
UNDERSTANDING | compliance requirements impacting digital marketing in the healthcare
pharma industries.

COPHM 612
MJ.2

Apply digital marketing strategies and tools such as SEO, SEM, g

COT\;:]N;G].Z APPLYING media, content marketing, and email marketing to-weald pharma ang
) healthcare marketing campaigns.
COPHM 612 Analyse_digital r_narketing metrics and data usin_g tools like Google Anal
M4 ANALYSING and social media analytics to measure campaign performance and ay
) engagement.
COPHM 612 Evaluate the effectiveness of di_gital marketiqg campaigns in the healt
M35 EVALUATING and pharma sectors by calculating return on investment (ROI) and ass
) key performance indicators (KPIs).
COPHM 612 Develo_p innovative and compliant' digital marketing strategies_ inqorpor
MI6 CREATING: emerging trends and technologies such as Al, personalization, n

marketing, and telehealth to enhance patient engagement and educat

8QLW ,QWURGXFWLRQ WR 'LJLWDO 0DURMWUWU®QLUHLZQR3 K D ULPVD DEDQ @D 4 il B GW
FRQFHSWYV DQG WRBQGHWILQ JG B BMISEKOADADH ,QGXVWU\ /DQGVFDSH .H\
G\QDPLFV DQGI QHUXRQMRUW JEWOBD ODUNHWLQJ ,PSRUWDQFH DQG LPSI
DQIGHDOWKFD OB UNHWWPD &KDQQHOV 2YHUYLHZ RI FKDQQHOV VRFLDO
FRQWHQW PDUNHWLQJ PRELOH DSSV

8QLW 5HIXODWRU\ DQG (WEHBKODSRRIMLGHWPHERRQMY 2YHUYLHZ RI UH
PDUNHWLQJ LQ KSKDOUWBFDQIE LRPSOLORFRPSOLDQFH ZLWK UHJXODWI
FDPSDLJQV,VIWKKIM QW KLFDO FRQVLGHUDWLRQV LQ PDHNHMWLIILSKBD P QK
BHFXULW\ 3URWHFWLQJ SDWLHQW GDWD LQ GLJLWDO PDUNHWLQJ HIIRL

8QLW 'LJLWDO ODUNHWLQ 5 6 VWDV HILHQHD2ZBGVERRIDWLRQ 6(2 %DVLF
LQ KHD PWKNBWLQJQBHDHUPOUNHWLQJ 6(0 3DLG VISDDFN LVAMMDGERDE LB
ODUNHWLQJ 8VLQJ VRFLDO PHGLD SODWIRUPV )DFHERRRP RTIZILRQV H&R
ODUNHWLQJ &UHDWLQJ DQG GLVWULEXWLQJ ¥RGKXDEPH\FRDBWOMDY W R HI
HPDLO PDUNHWLQJ VWUPMMHIWHKV¥DRY SKDUPD DQG

8QLW $QDO\WLFV DQGJOMWMOXOBPPNAWLQJ OHWULFV .H\ SHUIRUPDQF
PDUNHWLQS$QDRRWAKY 8VLQJ *RRJOH $QDO\WLFWUWDRILW 0B RBE DDRED D QW
OHDVXULQJ HQJDJHPHQW DQGSOPS\ORWPRBHBFLDEDRHABLIHFKQLTXHV IR
HITHFWLYHQHVV RIFDIPISMDQAP DBRY BWWQRQ &DOFXODWLQJ WKH UHWXUQ
DFWLYLWLHYV

8QLW (PHUJLQJ 7UHQGV ®Q\BLTHFIKIQR ORWHOOLIHQFH $, $SSOLFDW
3HUVRQDOL]DWLRQ 7HFKQLTXHV IRU SHUVRQDOL]LQJ GLJLWDOIPDWWH
PDUNH WK @D OVDK F D U HD Q7Gi O HKLWADIDOV KHDOWK 7RROV /HYHUDJLQJ GLJLWI
HGXFDWLRQHXGWK UHSORULQJ WKH IXWXUH RI GLIJLWDO PDUNHWLQJ LQ

6XJIJHVWHG 7H[W %RRNYV
,QWHUQHW ODUNHWLQJ 'IBKD&EDFIN\.BYRQDRRQVWRQ 5LFKDUG OL
'LJLWDO ODUNHWLQJ 20LYHU - 5LFK
2Q0LQH ODUNHWLQJ *HUU\ 7 :DUQHU DQG -RH :LOVRQ 6FKDHIHU
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6XJIJHVWHG 5HIHUHQFH %RRNYV
'LILWDO ODUNGHMHPDI *88WRD OFJUDZ +LOO 3XEOLFDWLRQYV
( ODUNHWLQJ E\ -XG\ 6WUDXVV $GHO $QVDU\ 5D\PRQG )URVW 3UH
L, QWURGXFWLRQ WR GLJLWDO PDUNRWLYPUIHW *WKWHRKDUPDFHXWLFELC
'LIJLWDO 3KDUPD ODUNHWLQJ 30D\ERRN :LQQLQIXEEWK5D\RK K KPHD !
SKDUPDPHG 3UHVVY 6W HG (GLWLRQ

5HVRXUFHVY DQG 7RROV
6RIWZBEHHVY WR *RRJOH $QDO\WLFV 6(2 WRROV VRFLDO PHGLD I
VRIWZDUH
'‘DWDVIHHNIA®RUOG GLIJLWDO PDUNHWEQDFOWDWH IRU KDQGYV
2Q0LQH 5H$RRH¥HMWR RQOLQH 022& FRXUVHV WXWRULDOV DQG
SKDUPD DQG KHDOWKFDUH

PHM 613
Semester Il | MJ SE PHM 04: Supply Chain Management in Pharmaceutical Sector
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specialization

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
Co# ABILITIES COURSE OUTCOMES
COF,)\::JNi 613 REMEMBERING | Remember key components of pharmaceutical SCM
COPHM 613 UNDERSTANDING Unde_rstand the concept of pharmaceutical supply chain, and tool
MJ.2 techniques
COITVII-E]I\QMB APPLYING Apply demand forecasting techniques and
COIT\AF!]NAGB ANALYSING Analyze strategies for improving supply chain performance.
COF:\J:JI\/;GlB EVALUATING Evaluate the role of logistics
COPHM 613 Identify current trends in supply chain management and Desig
CREATING . .
MJ.6 integrated supply chain strategy

Unit 1: Introduction to Pharma Supply Chain Management(SCM) Meaning, objectives and importance of supply
chain, components of pharmaceutical supply chain, Key drivers of supply chain performance, Supply chain managemel
strategies and its importance, supply chain performance and metrics, challenges in Global SCM. (7+1)

Unit 2: Supply Chain planning and demand forecasting Planning process, demand forecastinganing, role of
forecasting in supply chain, characteristics of forecast, forecasting techrtpuebasedsupply chain and-eommerce
meaning, characteristics and comparison. (7+1)

Unit 3: Inventory management and warehouse managemenRole of inventory in SCM, EOQ model, safety stocks,
ABC and VEN analysis, Inventory Tracking, Role of IT in improving SCM efficiency, Prerequisite for a medical store,
designing a medical store, Materials Handling equipment, Store layout planning, l2atdMeanagemen{;7+1)

Unit 4: Transportation and network design- Transportation models, logistics in pharmaceutical supply chain,
centralized vs. decentralized distribution, network desigganing, optimization, Cold chain logistics, logistics service
providers, outsourcing, case studies. (7+1)

Unit 5: Logistic management Definition , meaning , importance, role of logistics in supply chain, Reverse logistics
(returns, recalls, expired productshetwork in reverse logistics, Decision options in Reverse Logistics, Entities in

Reverse Logistics, Small Intermediate logistics, Clinical trial Logistics. (7+1)

Suggested Text Books:
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https://www.amazon.in/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Olivier+Gryson&search-alias=stripbooks
https://www.amazon.in/Subba-Rao-Chaganti/e/B07N11GT75/ref=dp_byline_cont_book_1

1. Operations and Supply Chain Management Essentials by Vibrant Publishers, Ashley McDonough
2. Supply Chain Practices in the Pharmaceutical Industry: Towards Agile Manufacture
by Francis Goldberger, Sir Richard Sykes

Suggested Reference Books
Supply Chain in the Pharmaceutical Industry: Strategic Influences and Supply Chain Responses by Rob Whewell

Semester |l PHMJGM SE PHM 05: Pharmaceutical Production Management
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COPHM 614 REMEMBERING Define cconcepts and regulatory requirements in pharmace
MJ.1 production management.
COPHM 614 UNDERSTANDING Explam the dllffere.nces between_batch and cont_muous processin
MJ .2 their applications in pharmaceutical manufacturing.
COPHM 614 Implement advanced manufacturing techniques and opti
APPLYING . i .
MJ .3 production processes for efficiency and compliance.
COPHM 614 ANALYSING Analyzg the de;spn and maintenance requirements for pharmace
MJ .4 production facilities
COPHM 614 Assess strategic production planning methods and res
MJ 5 EVALUATING management techniques to ensure effective production schedulir
' control.

Unit 1: Introduction to Pharmaceutical Production Overview of the Pharmaceutical Industry, objectives, functions
RI SURGXFWLRQ PDQDJHPHQW O0OfV Rl SURGXFWLRQ PDQDJHPHQW .H\
facilities planning, Regulatorgnvironment and Compliance, Quality Assurance and Quality Control in Production,
Good Manufacturing Practices (GMP),Basic Requirements for GNERIZ (7+1)

Unit 2: Advanced Manufacturing Techniques Pharmaceutical Manufacturing Processes, Traditional vs. Modern
Manufacturing Techniques, Batch Processing: Concepts and Applications, Continuous Prdtessems and
Applications, Procesgalidation andOptimization, manufacturingperations control. (7+1)

Unit 3: Production Dynamics. Comparative Analysis of Batch and Continuous Processing, Worl®Iptimization,
Production Efficiency and Scalability, Risk Management in Production Processes, Case Studies on Process
Implementation. (7+1)

Unit 4: Design and Maintenance of Productioracilities: Principlesof Facility Design for Pharmaceutical Production,
Equipment Selection andalidation, Facility Layout andOptimization, Maintenanc®&anagement and Scheduling,
Environmental and Safety Considerations. (7+1)

Unit 5: Strategic Production Planning and Resource ManagemenProduction Schedulinlechniques, Production
Control Systems, Resourdeequirement Planning (RRP),Integration of Production PlanningCamdrol, Toolsand
Technologies for Production Planning, Inventory Management andntigne (JIT) Production. (7+1)

Suggested Text Books:
1. Pharmaceutical Producti@andManagemenby C.V.S. Subrahmanyam
2. Production and Operations Management by Panneerselvam

Suggested Reference Books:
1. Pharmaceutical Production Management by TnkSuriyaprakaShkthivel Lakshmana Prabu
ArumugamSumathi
2. Pharmaceutical Operations Management: Manufacturing for Competitive Advantage by Pankaj Mohan ,Jarka
Glassey , Gary A. Montague
3. Pharmaceutical Process Design Mahagement biKate McCormick (Author), D. Wylie McVay Jr
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PHM 615 SE PHM 06: Compensation Management and Performance Appraisal i
Semester llI
MJ Pharma and Healthcare
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OBJECTIVES
COPHM 615 REMEMBERING DESCRIBE the _ Components of Compensation management
MJ.1 Performanceé\ppraisal.
COPHM 615 Understand the fundamentals of compensation management and perfo
MJ.2 UNDERSTANDING appraisal in the context of the pharmaceutical and healthcare industrie
COPHM 615 IDENTIFY factors affecting Compensation Management and Perform
APPLYING .
MJ.3 Appraisal.
COPHM 615 Analyze the impact of compensation and performance manageme
ANALYSING L . -
MJ.4 organizational effectiveness and employee motivation.
COPHM 615 EVALUATING Evaluate the various concepts of Compensation management
MJ.5 Performance Appraisal Systems.
COPHM 615 Develop the skills to design and implement effective compensation
CREATING .
MJ.6 performance appraisal systems.

Unit 1: Introduction to Compensation ManagementOverview of Compensation Management, Components of
Compensation, Methods of j@malysis, Jolevaluation techniques: ranking, classification, point meth@k1)

Unit 2: Legal and Ethical Issues in CompensationRegulatory Frameworkabor laws affecting compensation in
Pharma and Healthcare, Fair Labor Standards Act (FLSA), Equal Pagtéct:thicallssues-Pay discrimination,
Executive compensation, Transparency in compensation. (7+1)

Unit 3: Strategic CompensatiorAligning Compensation with Business Strategy, Role of compensation in strategic
planning, Compensation as a tool for competitive advantage, Compensation Trends in Pharma and Healthcare, Mark
trends and industrgpecific practices, Global compensationligrayes. (7+1)

Unit 4: Performance Management System&undamentals of Performance Management in Pharma and Healthcare
Management, Definition and objectives, Importance in Pharma and Healthcare, Performance Appraisal Methods
Traditional methods: rating scales, checklists, Modern methodsd@&f@e feedbackjanagement by objectives (MBO).

(7+1)
Unit 5: Designing and Implementing Performance Appraisal Systemsey Components of an Effective Performance
Appraisal System, setting performance standards, designing appraisal forms, Implementation and Communicatior
Linking Performance Appraisal to Compensation, ChallengesSahdions. Futurdrends in Pharma and Healthcare
Compensation. (7+1)

Suggested Reference Books
1. "Compensation" by George T. Milkovich, Jerry M. Newman, and Barry A. Gerhart
2. "Performance Management: Integrating Strategy Execution, Methodologies, Risk, and Analytics" by Gary
Cokins

Articles and Journals
1. Harvard Business Review articles on compensation and performance management
2. Journal of Healthcare Management

Semester Ill | PHM 617 MJ SE PHM 07: Health Insurance
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio

Course Outcomes: On successful completion of the course the learner will be able to
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COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 617 Remember concepts related to health insurance, including
MJ.1 REMEMBERING determinants of health, types of policies, and regulatory frameworks
COPHM 617 UNDERSTANDING Unde_rstand the _pr|n0|ples of underwriting, gnd the regulatory guide
MJ .2 affecting health insurance products and claims.
COPHM 617 APPLY the knowledge of current information, techniques and prac
APPLYING . ; . C
MJ .3 in all of the major business disciplines.
COPHM 617 . . .
MJ 4 ANALYSING Analyze the challenges in health insurance claims management.
COPHM 617 EVALUATING COMPARE various kinds of insurance plans as well as the importan
MJ.5 contract in Customers.
COI:/EMGGN CREATING CREATE valuable insights into overview of Health Insurance Produ

Unit 1: Fundamentals of Health Insurance:Definition and Determinants of Health, Factors Affecting Health Systems in
India, Evolution of Health Insurance in India, Types of Health Insurance Schemes and Policies Difference Between Healt
Insurance and Mediclaim Insurance, Health Insurance Regudably IRDAILIRDA Guidelines on Standardization in
Health Insurance, Documentation for Obtaining Health Insurance Policy. (7+1)

Unit 2: Health Insurance Products Classification of Health Insurance Products, Features and Benefits of Various Health
Insurance Plans, Product Design and Development, Regulatory Guidelines for Health Insurance Products ,Innovations a
Trends in Health Insurance Products. (7+1)

Unit 3: Health Insurance Underwriting: Concepts and Principles of Underwriting, Definition, Meaning, and Need for
Underwriting, Basic Principles of Insurance and Underwriting Tools, Underwriting Process and Risk Assessment,
Underwriting of Overseas Travel Insurance, Underwriting of Persoceitant Insurance Challenges in Health Insurance
Underwriting. (7+1)

Unit 4: Health Insurance Claims Management Stakeholders in the Health Insurance Claim Process, Challenges in
Health Insurance Claim§ilaims ProcesdDocumentation Required for Health Insurance Claims, Claims Reserving and
Settlement, Managing Personal Accident and Overseas Travel Insurance Claims Fraud Detection and Prevention in Hea
Insurance Claims. (7+1)

Unit 5: Regulatory and Compliance AspectsOverview of Health Insurance Regulations in India, Role of IRDAI in
Health Insurance, Compliance Requirements for Health Insurance Providers, Consumer Protection Laws and Heal
Insurance, Ethical Considerations in Health Insurance, Impact of ReguZttanges on Health Insurance Market, Case
Studies on Regulatory Compliance in Health Insurance. (7+1)

Suggested Text Books:
1. Principles of Insurance Management, Neelam Gulati, Excel Books.
2. Insurance, Principles and PracticeNSMishra, S.B. Mishra, S Chand Publication.
3. Principles of Risk Management and Insurance, George Rejda, Pearson Publication.

Suggested Reference Books:
1. General Insurance Guide, Dr. L.P.GUPTA.
2. Indian Insurance Industry, Transition and Prospects, D.C. Srivastava, Shashank Srivastavzeniaw
Publications
3. Insurance and Risk ManagementKP Gupta,Himalaya Publishing House.

Semester Ill | PHM 618 MJ SE PHM 08: Entrepreneurship in Pharma and Healthcare
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio

Course Outcomes: On successful completion of the course the learner will be able to
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COGNITIVE

CO# ABILITIES COURSE OUTCOMES
COPHM 618 MJ DEFINE the key terms, LIST the Attributes and Characteristic
1 REMEMBERING Entrepreneurs feature and ENUMERATE the Factors influen

Entrepreneurship Growth.

COPHM 618 MJ UNDERSTANDING | DISCUSS the various theories of entrepreneurship.

2
COPHM3618 MJ APPLYING CONSTRUCT a framework for a typical EDP for the Pharma indug
COPHM 618 MJ EXAMINE the role of Government and various support organizatior
ANALYSING ; : .
A4 encouraging and supporting Entrepreneurship.
COPHM 618 MJ COMPOSE an inventory of possible entrepreneurial opportunitie
5 EVALUATING contemporary local, regional and national the context for Pharme
] Healthcare sector.
COPHM6618 MJ CREATING \I?;Ihj[r)ea business plan for an entrepreneurial pharma of healtl

Unitl: Entrepreneurship: Entrepreneurship Need, scope and philosophy, Creativity and entrepreneurship,
Entrepreneurial competencies and traits, Factors affecting entrepreneurial development: Religious, social, cultura
political, ancestral and demographic. (7+1)

Unit 2: Theories of entrepreneurship Innovation Theory by Schumpeter & Imitating, Theory of High Achievement by
McClelland, XEfficiency Theory by Leibenstein, Theory of Profit by Knight, Theory of Social change by Everett Hagen.
(7+1)
Unit 3: Entrepreneurship development: Entrepreneurial Competencies, Developing Competencies. Concept of
entrepreneurship development, Entrepreneur Training and developing, Role of Entrepreneur Development Progran
(EDP), Role of DIC, SISI , EDII , NIESBUD, NEDB, EDPObjectives +contents +tmethods- execution. Role of
Mentors. Innovation and Entrepreneurship, Design Thinking Process. Role of consultancy organizations in promoting
Entrepreneurs, Problems and difficulties of Entrepreneurs. (7+1)

Unit 4: Role of Central Government and State Government in promoting Entrepreneurshiptntroduction to various
incentives, subsidies and grants, Export Oriented Units, Fiscal and Tax concessions available, Future of Entrepreneurst
Development and Government, Start Up India, Make in India. (7+1)

Unit 5: Enterprise Promotion: Creating Entrepreneurial Venture, Entrepreneurship Development Cycle, Business
Planning Process, THausinessPlan as an entrepreneurial tool, Elements of Business Plan, Owneifstgpchising,
networking and alliances, Buying an existing business, Critical risk, Contingencies of the proposal, Scheduling anc
milestones. (7+1)

Suggested Text Books:
1. Dynamics of Entrepreneurial Development and Management by Vasant Desai
. Entrepreneurship Development Small Business Enterprises by Po@harenthimath
. Small Scale Industries and Entrepreneurship by Vasant Desai
. The Theory of Economic Development by Joseph A. Schumpeter.
. Entrepreneurial Development by S S Khanka
. Business Innovation by Praveen Gupta
. Launching New Ventures by K. Allen

N o ok WN

Suggested Reference Books
1.The Culture of Entrepreneurship, Brigitte Berg

Semester IV| PHM 653 MJ SC PHM 02: Regulatory laws in Indian Pharmaceutical & healthcare Industry

3 Credits LTP: 2:0:2 Subject Core (SC) Course Pharma and Healthcare Manageme
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
co llz\’/IHJ'\f 653 Remembering | Remember variousws applicable to Pharma and Healthcare industry

227| Page



co IIZ\’/:?']I\; 653 Understanding | UNDERSTAND various laws applicable to Pharma and Healthcare indus
co I;EI\BA 653 APPLYING Understand the situation and identity right legal way to solve the problem
COPHM 653 Analyze the role of regulatory bodies and their impact on the pharmace
MJ.4 ANALYSING and healthcare sectors.
COPHM 653 EVALUATING Evalugte compliance strategies and the implications of regulatory
MJ.5 compliance.
COPHM 653 Elaborate the different laws developed by constitutions to support and
CREATING
MJ.6 protect Pharma and Healthcare sector

Unit 1: General Laws: General Law of Contract: Essentials of a Contra@ffer and acceptanceCapacity of Parties
Free, ConsenttConsideration and legality of objectVoid argument and Contingent Contract, Law of privileged
communications. (7+1)

Unit 2: Introduction of Laws applicable to Hospitals: Functioning of hospitals and Medic#legal responsibilities
cases and problems, Medicbegal Problems in relation to health administration, Provision of commissioning of
hospitals: Registration of companies act 2013 with reference to Incorporatiogpifafs as a company, Indian medical
council act 1956 (7+1)

Unit 3: Laws related to drugs and Pharmacy:Narcotic Drugs and Psychotropic Substances Act and Rules, Drugs and
Cosmetics Act, 1940 , (Blood bank regulations under Drugs and cosmetic rules), Pharmacy Act 1948+1)

Unit 4: Consumer Protection Act +Definition, Consumer Protection Council, Consumer Disputes Redressal Agencies
+Other Salient featuregApplication of Consumer, Protection Act in Hospital, Recent judgment of Supreme Court,
Implication for Health Professionals. (7+1)

Unit 5: Data Protection and Privacy Laws in Healthcare Information Technology Act, 2000, Data protection
regulations, Health data privacy and security standards, General Data Protection Regulation, Impact of GDPR on India
healthcare and pharmaceutical industries, Ensurincompliance with electronic heatlb (E¢tR) guidelines. (7+1)

Suggested Text Books:
1. New Drug Approval Process, edited by Richard A. Guarino
The Pharmaceutical Regulatory Process, edited by Ira R. Berry
Medical Product Regulatory Affairs, edited by J. J. Tobin and G. Walsh
Pharmaceutical Jurisprudence by G K Jani
Official websites related to various guidelinesww.ICH.Org 73 NIPER HYDERABAD
FDA Regulatory Affairs, edited by Douglas J. Pisano
The Pharmaceutical Regulatory Process edited by IBeRy, Marcel Dekker.

No oM

Suggested Reference Books
1. The Pharmacy Act, 1948
The Drugs and Cosmetics Act, 1940.
The Drugs and Magic Remedies (Objectionable Advertisement Act), 1954.
DPCO, 1995.
Patents Act, 2005

arwd

Semester IV| PHM 660 MJ SE PHM 09: Ethics and Legal aspects of Pharmaceutical and Healthcare Busine

3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio

Course Outcomes: On successful completion of the course the learner will be able to:
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COGNITIVE
COo# ABILITIES COURSE OUTCOMES
COPHM 660 REMEMBERING Remembgr ethical theone§ and principles, rggul_atory frameworks
MJ.1 legal requirements governing the pharmaceutical industry.
COPHM 660 Understand ethical principles, legal frameworks, and corp
MJ.2 UNDERSTANDING governance practices essential for pharmaceutical and healthcare
co PMTQ 660 APPLYING Apply ethical decisiormaking resolve case studies
co PMTZ 660 ANALYSING Analyze impact of CSR initiatives
co PMTQ 660 EVALUATING Evaluate effectiveness of Whistleblower Policies
co Ple]'\(AS 660 CREATING Develop innovative strategies to enhance ethical leadership

Unit 1: Ethics and Social Responsibility in PharmaManagerial ethics and ethical leadership, Ethical decisiaking
frameworks and processes, Role of ethics in building trust and reputation in the healthcare sector, ethical dilemmas, Ca
studies. (7+1)

Unit 2: Corporate Social Responsibility (CSR) and Stakeholder Engagemerttorporate Social Responsibility (CSR)

in healthcare Definition and evolution, Strategies for implementing CSR in pharmaceutical companies, Stakeholder
engagement and its importance in CSR initiatives, Ethical considerations in CSR reporting and t@nsparen
measurement of CSR activities in healthcare. (7+1)

Unit 3: Corporate Governance in Pharma Corporate governance practices and principles, Board of Directors’
responsibilities and ethical considerations, Compliance with industry standards, Case studies on legal and ethici
implications of governance failures. (7+1)

Unit 4: Whistleblower Policies and Managing Diversity Whistleblower Definition, importance whistleblower policies
in pharmaceutical companies, Whistleblower protection laws and regulations, effective whistleblower progesgms
and implementation, Managing diversity in the pharmaceutical workplace withctds gender, Sexual preference, race,
ethnicity etc. (7+1)

Unit 5: Emerging Issues and Ethical Challenges in Healthcar&thical issues in pharmaceutical marketing and
promotion, Patient rights and ethical considerations in clinical trials, Ethical implications of emerging technologies in
healthcare (Al, biotechnology), Global perspectives on healthcare ethics and regElatioatrends in ethical leadership

and governance in the pharmaceutical industry. (7+1)

Suggested Text Books:
1. Legal Aspects Of Health Care Administration by George D. Pozgar (Author)
2. Risk Management and Risk Assessment for Pharmaceutical Manufacturing by Tim Sandle
3. Business Ethics (Concept, Application, Framework and Cultural Imaé3wathappa, J. Ushar Rani, Sunanda
GundavajhalaHimalaya Publishing House

Suggested Reference Books:
1. Essentials of Law and Ethics for Pharmacy Technicians by Kenneth M. Strandberg
2. Business Ethics: Concepts and Cases, Velasquez, Pearson Education India.

Semester IV | PHM 661 MJ SE PHM 10: Clinical Data Management
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
Course Outcomes: On successful completion of the course the learner will be able to
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COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM®661 Define Clinical Data Management (CDM) and its importance in clir]
MJ.1 REMEMBERING research, List key terminologies and concepts in CDM.
CO PHM 661 Explain the role of CDM in clinical trials, Describe the lifecycle of clini
MJ.2 UNDERSTANDING | data from collection to submission. Identify common data manage
' challenges and solutions
co EAHJI\Q 661 APPLYING Develop a Data Management Plan for a given clinical trial scenario
COPHM661 EXAMINE the role of Governmerdnd analysémpact of regulations o
ANALYSING L ;
MJ.4 clinical data management practices.
COPHM661 . .
MI5 EVALUATING Evaluate the effectiveness of data management strategies
COPHM661 CREATING Develop a project proposal for implementing a new data manage
MJ.6 strategy

Unit 1: Introduction to Clinical Data Management- Definition, clinical trials, phases of clinical trials, types of data
collected in clinical trials, Importance of CDM in clinical research, data managdr@atpfclinical data management

in clinical trials. steps in Clinical data management. (7+1)

Unit 2: Data Management Plan (DMP) and Data QualityCase report form&RF), Electronic Data Capture (EDC)
systems Components of a Data Management Plan, Importance of data quality, Quality control measures, Data accura
and integrity. Quality control and quality assurance processes, Common issues and challenges in GBU).

Unit 3: Regulatory Requirements and Standards Regulatory bodies and their guidelines (FDA, EMA, ICH), Impact

of regulations on clinical data management practices. Good clinical practices(GCP), Stakeholders inT@hfscal
StandardOperating Procedures (SOPs) in GCP, Ethical considerations in clinical data management, Data privacy an
security. (7+1)

Unit 4: Pharmacovigilance- Definition, History and evolution, Pharmacovigilance Processes and Systems, Good
Pharmacovigilance Practices (GVP), importance of pharmacovigilance in ensuring drug safety.  (7+1)

Unit 5: Data Analysis and Reporting- Statistical methods used in clinical data analysis, process of data cleaning and
preparation for analysis , introduction of statisteaftware(SAS,SPSS). (7+1)

Suggested Text Books:
1. Principles And Practice GZlinical Data Management liyr. Priyadarsh Vasanthan
2. Text Book of Pharmacovigilance by Préft. M K Gupta
3. Textbook of Pharmacovigilance by SK GupBaishma Srivastava
4. Clinical Trials Data Management and Quality Control by lifesh Panchal

Suggested Reference Books
1. Clinical Research Career Guide by Sarabijit Sindhu
2. Practical Guide to Clinical Data Management by PROKSCHA
3. Clinical Data Management by RK Rondel

Semester IV | PHM 662 MJ SE PHM 11: Regulatory Affairs in pharmaceuticals
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 662 REMEMBERING Remember fur_1damental concepts and terminology related to
MJ.1 regulatory affairs.
COPHM 662 UNDERSTANDING U_nd_e_rstand _the fundamentals_ of_ drug regulatory affairs an
MJ.2 significance in the pharmaceutical industry.
COPHM662 Apply the principles of drug regulatory affairs to prepare and re
APPLYING .
MJ.3 regulatory documentation.
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COPHM 662 ANALYSING Anglyze case studies to identify regulatory challenges and soll
MJ.4 during drug approval processes.

co EAHJI\Q 662 EVALUATING Evaluate compliance from various authorities.

COPHM 662 CREATING Develop_ sk!lls necessary for effective regulatory strategy
MJ.6 communication.

Unit 1: Drug Regulatory Affairs - Introduction, history of drug regulation in India, role of drug regulatory professionals,
Role of FDA,EMA, CDSCO and other regulatory bodies, drug development process, regulatory environment in Indian,
regulatory frameworks. (7+1)

Unit 2: Drug Approval Process Steps in Drug approval process, filling New Drug ApplicatidDf), Abbreviated
NDA(ANDA), international licensing, Biologics License Application (BLA), Common Technical Document (CTD)
Format, regulatory process for Active pharmaceutical Ingredients(API), post marketing require@iditsand
compliance, Recalls ,Widrawals and crisis managemeRé&gulatory inspections and audits. (7+1)

Unit 3: Regulatory environment for international market- Regulatory process in United States, European Union,
Japan. Emerging marketseaning, countries, ICH guidelines, Global regulatory strategy, TRIPS and WTO.(7+1)

Unit 4: Emerging trends-Role of Digital Health and Regulatory Considerations, Personalized Medicine and Regulatory
Challenges, regulatory aspects of Biosimilars and Biologics, Atrtificial Intelligence in Regulatory Affairs, Data Integrity
and Electronic Submissions, Future Treadd Global Initiatives. (7+1)

Unit 5: Intellectual Property Right (IPR) - Introduction to various IPRRole of IPR in Pharma Business: Intellectual
Property Rights: Ideas to Assets, Types of IPR , their teniteriaand relevance: Patent, Trademarks, Design, Copyright,
Trade secrets,Development of Indian Patent law in Indiorld Intellectual Property Organization (WIPO), Patent
Filing in India, Patent law &ndianpharmaceutical industries, Patent Infringement. (7+1)

Suggested Text Books:
1. Drug Regulatory Affairs by Singh G.
The Pharmaceutical Regulatory Process, edited by Ira R. Berry
Medical Product Regulatory Affairs, edited by J. J. Tobin and G. Walsh
Pharmaceutical Jurisprudence by G K Jani
Official websites related to various guidelinasww.ICH.Org
Compliance Quality Standards in the Pharmaceutical and Regulated Industries,
The Pharmaceutical Regulatory Process edited by IBeRy, Marcel Dekker.

NoOoA~LON

Suggested Reference Books
1. Regulatory Affairs in the Pharmaceutical Industry byJayed Ali, Sanjul®aboota
2. COMPREHENSIVE GUIDE TO INTELLECTUAL PROPERTY RIGHTS: IN PHARMACEUTICAL
REGULATORY AFFAIRS by Dr. CHENNUPATI V.SURESH, Dr. KNV RAO, DMURALIDHAR RAO
3. FDA Regulatory Affairs: Third Edition by David Mantus ,Douglas J. Pisano

Semester IV | PHM 663 MJ SE PHM 12: International Pharma marketing
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatig
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 663 Remember differences between international and domestic marketin
MJ.1 REMEMBERING the roles of MNCs and TNCs.
COPHM 663 Exp_lain the principles of int_ernatior_1a| marketing., the impaqt of var
MJ.2 UNDERSTANDING e.nV|.r(.)nmentaI .factors. on mternatlongl marketing §trqteg|es, an
significance of international trade theories and organizations.
COPHM 663 Demonstrate and learn the Financial, ethical, and organizational
APPLYING . e . .
MJ.3 involved in international marketing
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COPHM 663 Analyze the economic, political, soetwltural, and technologicg
ANALYSING . ) ) . .
MJ.4 environments that influence international pharmaceutical markets
COPHM 663 EVALUATING EvaIuatg the benefits of international marketing for pharmacet
MJ.5 companies
COPHM 663 Develop comprehensive international marketing strategies tailored
CREATING .
MJ.6 global pharmaceutical market

Unit 1: Introduction - Comparison of international marketing vs. domestic marketing, Principles of international
marketing: customer value, competitive advantage, management orientations, Benefits of international marketing fo
pharmaceutical companies, Role of Multinationaf@rations (MNCs) and Transnational Corporations (TNCs) in global
markets. (7+1)

Unit 2: International Marketing Environment - Political environment: political systems, legal and regulatory
frameworks, Sociaultural environment and its impact on international marketing, Economic environment: global
economic factors influencing pharmaceutical markets, Technological environnteits aole in shaping international
marketing strategies. (7+1)

Unit 3: International Trade and Organization- international trade theories (classical and modern),Trade barriers and
implications of tariffs and quotas in pharmaceutical trade, General Agreement on Tariffs and Trade (GATT) and its
evolution into the World Trade Organization (WTO), Functions andctibgs of WTO in the context of international
PDUNHWLQJ ,QGLDYV UROH LQ LQWHUQDWLRQDO WUDGH DQ@&)LWV LPSC

Unit 4: International Marketing Research and Decision MakingImportance of international marketing research,
Approach and process of conducting international marketing research, Market surveys and information systems i
international marketing, Negotiation strategies with international customers, partners, dadre@ilobal enarketing
strategies and their application in pharmaceutical marketing. (7+1)

Unit 5: Product Policy, Pricing, and Export Proceduresinternational product policy: new product development,
standardization vs. adaptatiomternational pricing policy: factors influencing pricing decisions, pricing strategies,
Export procedures and policies: steps involved in export, export documentation requirements, Terms of payment an
delivery in international transactioristernational logistics, distribution planning, and communication strategies. (7+1)

Suggested Text Books:
1. International Marketing (SIE)|18th Edition by Phillip R. Cateora, R. Bruce Money, Mary C. Gilly , John L.
Graham
2. INTERNATIONAL MARKETING by Rakesh Mohan Joshi
3. Glocal Pharma: International Brands and the Imagination of Local Masculinity (Global Connections)by Ericka
Johnson (Author), EbbaSjoégren (Author), Cecilia Asberg (Author)

PHM 664 MJ
LTP: 2:0:2

Semester IV
3 Credits

SE PHM 13: Marketing of Medical Devices and Diagnostic
Subject Elective Pharma and Healthcare Management Specializatio

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 664 REMEMBERING Rec_all fundamental concepts and Qeflnltlons related_ to the me
MJ.1 devices and diagnostics industry and its regulatory environment.
COPHM 664 UNDERSTANDING Explain mar_ke_t anaIyS|s_, consumer behawor, and deersiaking
MJ.2 processes within the medical devices and diagnhostics market.
COPHM 664 Apply knowledge of regulatory affairs, including approval processeg
MJ3 APPLYING ethical standards, in marketing strategies for medical devices
' diagnostics.

COPHM 664 ANALYSING Examine marketing strategies and product launch processes, inc|
MJ.4 market segmentation, pricing, and the role of digital marketing.
COPHM 664 EVALUATING Evalua_te sales management and customer relationship manag

MJ.5 strategies
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COPHM 664 Design comprehensive marketing plans for medical devices
CREATING . S : : - " :
MJ.6 diagnostics, incorporating various digital and traditional strategies.

Unit 1: Introduction to Medical Devices and Diagnostics Industry:medical device®efinition, classificationmedical

device industry in India, diagnostics seetatroduction, its significance within the healthcare industry, diagnostic-tools
categories, regulatory environment, roles FDA and EMA, impact of product lifecycle, innovation, and technological
advancemats on the market of medical devices and diagnostics, Key players. (7+1)

Unit 2: Market Analysis and Consumer Behavior:Patient demographics and epidemiology, Healthcare provider needs
and preferences, Market analysis, SW@alysis, markesegmentation, targeting, and positioning strategies, product
differentiation,consumebehavior, decisiommaking processes of healthcare professionals and patients, new technologies,
Case studies based on successful market entries and the adoption of new technologies. (7+1)

Unit 3: Regulatory Affairs and Compliance: Approval processes for new productmical trials, premarket approvals,

and posimarket surveillance. National and international regulations, Risk management, quality assurance, and ethice
standards, impact of regulations on marketing strategies. (7+1)

Unit 4: Marketing Strategies and Product Launch: Marketing plans, branding, and positioning strategies for medical
devices and logistics, challenges of launching a medical device or diagnostic product, pricing strategies factors affectin
pricing, valuebasedpricing, distribution channels. Role of digital marketing in medical devices, Social media strategies
and online communities, SEO, PPC, and content marketing. (7+1)

Unit 5: Sales Management and Customer RelationshipTraditional Marketing ChannelSales force and direct
marketing, Trade shows, conferences, and medical congrgagsi relations and media strategies, market entry
strategies for global market, ethical consideration in medical device marketing, patient privacy and datacsestomityt
service,CRM. (7+1)

Suggested Text Books:
1. Marketing ManagemenRajan Saxenal MGH
2. Medical Device Marketing: Strategies, Gameplans& Resources for Successful Product Management by Terr
Wells.
3. A Millennial's Guide to Breaking into Medical Device Sales by David Bagga.

Suggested Reference Books
1. Principles of Marketing, Philip Kotler, Gary Armstrong, Prafilgnihotri, Ehasardaque, Pearson
2. Marketing Managemeniext and Cases, Tapan K Panda, Excel Books
3. Marketing Management, Ramaswa&yNamakumari, Macmillan.
4. Medical Product Regulatory Affairs: Pharmaceuticals, Diagnostics, Medical Devices by John J. Tobin , Gary

Walsh.
Semester IV | PHM 665 MJ SE PHM 14: Quality Assurance and Control Management in Pharmg
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatio

Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
CO# ABILITIES COURSE OUTCOMES
COPHM 665 REMEMBERING Remem_ber principles an(_j systems of quality assurance and ¢
MJ.1 control in the pharmaceutical industry.

Understand quality control techniques, the importance of qu

co I:/EI\; 665 UNDERSTANDING | audits, and good laboratory practices in pharmacey
' manufacturing.
COPHM 665 Appl_y knpwledge of current Good Ma_nufactur_ing I_Dractices (cGN
MJ3 APPLYING quality risk management, and quality metrics in pharmaceu
' manufacturing.
COPHM 665 ANALYSING Analyze the strategic issues in quality management, including c
MJ.4 issues and developments.
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COPHM 665 Evaluat_e emerging trends _in quality management, suqh as Six S
MI5 EVALUATING Lean SixSigma, and the impact of digital technologies on qui
assurance.
COPHM 665 Devise ant_j evaluate q_uaIiFy impIeme_ntation plans using quality_
MI6 CREATING and techniques, considering emerging trends and best practi
' pharmaceutical quality assurance

Unit 1: Introduction - Quality-Definition, concept& dimensions, Quality assurance & Quality manageiefinition
,Difference between QA and Q@portance of QA and QC in pharmaceutitalustry, quality management principles
in pharmaceuticalQuality management systenregulatoryguidelines (FDA , EMA), implications of quality failure,
responsibilities of Quality assurance and quality control department. (7+1)

Unit 2: Quality control Techniques- Quality variation, Raw material control,-process Items Control, Manufacturing
Variation Control, Process of Quality Assurance Management, list of analytical techniques of quality control, Good
Laboratory Practices and management, Importance of Qéaldits. (7+1)

Unit 3: Good Manufacturing Practices in PharmaceuticalsCurrent Good Manufacturing Practices (cGMP, Quality
Risk Management and its application, Standard Operating Procedure, batch records, Quality Documentation manageme
Quality metrics and performance indicators in pharmaceutical manufacturing. (7+1)

Unit 4: Quality Assurance- QA principles in drug development phases (preclinical, cliniGapd Clinical Practice
(GCP) guidelines and their application, Data integrity and reliability in clinical trials, Ethical considerations and patient
safety in clinical research, Regulatory submissions and compliance in clinical trials. (7+1)

Unit 5: Emerging Trends in Quality ManagementKaizen, Quality Circles, Benchmarking, Six Sigma, Jostime,

Lean SixSigma, 5S, Application of quality tools and techniques for process optimization, impact digital technologies in
QA (data analytics, Al, 10T), Emerging trends in pharmaceutical Qfs¢palized medicine, biopharmaceuticals), case
studies. (7+1)

Suggested Text Books:
1. Quality Assurance and Quality Management in Pharmaceutical Industry by Y. Anjaneyulu, R. Marayya
2. GMP in Pharmaceutical Industry: Global cGMP & Regulatory Expectations by RafDongare
3. Managing Quality by MihaelaKelemen
4. QUALITY MANAGEMENT by R. PANNEERSELVAM , P. SIVASANKARAN

Suggested Reference Books
1. Concepts of Quality Management in Pharmaceutical Industry by Manohar a Potdar

Semester IV | PHM 666 MJ SE PHM 15: PharmaceuticalAdvanced Human Resource Managemer
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatig
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE
CO ABILITIES COURSE OBJECTIVES

COPHM666 MJ1 REMEMBERING | DESCRIBE the Key Components of Advanced HRMPimarma.

COPHM666 M12 | UNDERSTANDING To provide mdepth kn(_)WIedge of advanced HRM concepts tailc

to the pharmaceutical industry.

COPHM 666 M3 APPLYING To explorg best practices in HRM.that drive organizational suc

and compliance in the pharmaceutisattor.

COPHM 666 MJ4 ANALYSING Examine the Changing role of HRM in Pharma.

COPHM 666 M5 EVALUATING Evaluate the various concepts of Compensation managemer
Performance Appraisal Systems.

To develop strategic HR skills necessary for managing a h

skilled workforce in a competitive and regulated environment.

COPHM 666 MJ6 CREATING

Unit 1: Introduction to Advanced HRM in Pharmaceuticals-Overview of Advanced HRM, Definition and scope,
Importance in the pharmaceutical industry, HRM in the Pharma Sector, Indpstific challenges and opportunities,
Key roles and responsibilities of HR professionals in pharma. (7+1)
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Unit 2: Strategic HR Planning and Talent Managensdigning HR strategy with business objectives, Workforce
planning and forecasting, Talent Acquisition and Retention, Advanced recruitment strategies, Employer branding
Retention strategies specific togsmaceuticals. (7+1)

Unit 3: Learning and Developmentldentifying Training NeedsDesigning and implementing effective training
programs, Career pathing and professional growth, Advanced Performance Appraisal Techniques, Modern apprais
methods: 36@legree feedback, balanced scorecard, linking performance to development amts,r8trategies for
fostering high performance. (7+1)

Unit 4: Advanced Compensation ManagemenbDesigning competitive compensation packages in Pharma, Employee
Relations and Engagement, managing employee relations in a unionized environment, Employee Engagement, Strateg
for enhancing engagemeRegulatory Compliance and Ethi€ompliance in Pharmaceuticals, understanding regulatory
requirements (FDA, EMA, etc.), Ensuring compliance in HR practices, Ethical Issues in HRM. (7+1)

Unit 5: Global HRM in Pharmaceuticals-Global HR Challenges, Managing a global workforce, Cultural considerations
and expatriate management, Global Talent Mobility, Strategies for global talent acquisteomationalassignments

and relocation policies, Case Studies, HRM practices in leading pharmaceutical companies. (7+1)

Reference Books
1. "Strategic Human Resource Management" by Jeffrey A. Mello
2. "Pharmaceutical HRM: An Integrated Approach” by Nita K. Pandit , Robert P. Soltis

Articles and Journals
1. Human Resource Management Journal
2. Journal of Pharmaceutical Policy and Practice

Semester IV | PHM 667 MJ SE PHM 16: Healthcare Analytics
3 Credits LTP: 2:0:2 Subject Elective Pharma and Healthcare Management Specializatig
Course Outcomes: On successful completion of the course the learner will be able to

COGNITIVE
COo# ABILITIES COURSE OUTCOMES
co f\)AHJ'\ﬁ 667 REMEMBERING | Describe the key terms in healthcare data analytics
co f\)AHJ'\g 667 UNDERSTANDING | Explain the fundamental concepts in Health Care Analytics
co f\)AHJ'\g 667 APPLYING Apply the data management techniques for healthcare data
co ||:\)/||:|]l\z/]|. 667 ANALYSING Analyze R algorithms for health data analysis
COPHM®667 EVALUATING Evaluatg _the need for h(_ealthcare dat_a f_:maly3|s -ireadthcare
MJ.5 telemedicine, and other critical care applications
co T\E'\g 667 CREATING Design health data analytics for rémhe applications

Unit 1: Overview : History of Healthcare Analysis (Definition, Evolution, and Need of Healthcare Analytics) Parameters
on medical care systertdealthcare policyStandardized code set£linical PredictiorModels, Temporal Data Mining,
Visual Analytics, Clinicasenomic Data Integration, Informatidtetrieval, PrivacyPreserving Data Publishin¢y+1)

Unit 2: Fundamentals of R R environment, Downloading and Installing &ing command line in R, Help, File
operations irR -Reading from and Writing to a file, Writing your first code in R, Importing data from spreadsheets, text
files, SAS,SPSS, Connect to RDBMS from R using ODBC, basic SQL queries in R, Exploration and transformation
activities, basicef Web Scraping. (7+1)

Unit 3: Healthcare Analytics using RData types in R and its appropriate uses, Program Structure in RCBlairol:
For loop, If condition, While conditions and repeat loop, Debugging tools, Concatenation of Data, Combining Vars ,
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cbind,rbind, Sapply, apply, tapply functions, Btiift functions in R like: seq(), cbind (), rbind(), merge(), knowledge on

the varioussubsetting methods, summarize data by using functions like: str(), class(), length(), nrow(), ncol(), use of
functions likehead(), tail(), for inspecting data, summarize data, SQL join in R. Introduction to Data Structure in R,
Vectors, Lists, ScalarBata Frames, Matrices, Arrays, Factors, Use of data structures in different conditions, Advantage
of using a particulaapproach.Data Mining, Data Pr@rocessingd/isualization . (7+1)

Unit 4: Predictive Healthcare Analytics:Linear Regression: Concept of Linear regression, Dependency of variables,
Ordinary Least Sum of Squares ModBlultiple Linear Regression, Obtaining the Best fit line, Assumptions and
Evaluation, Outliers and Influential Observations, Matiilinearity(a) Multiple Linear Regression: Concept of Multiple
Linear regression, Step wise Regression, Dummy Regressidiogistic regression: Concept of Logistic Regression,
odds and probabilities, Log likelihood ratio teBseudo Rsquare, ROC plot, Classification table, Logistic regression &
classification problems. (7+1)

Unit 5: Case StudiesCase studies in different domainsing R. (7+1)

Suggested Text Books:

1. Healthcare Data Analytics Edited by Chandan K. Reddy &Charu C. Aggarwal, CRC press.
Healthcare Analytics Made Simple by Vikas Kumar, Packt Publishing
Healthcare Analytics: From Data to Knowledge to Healthcare Improvement by Hui Yang & Eva K. Lee
Healthcare Management and Administration, S.L. Goel, Deep & Deep Publications Pvt. Ltd. New Delhi.
Introduction To Health Care Management , Sharon B. Buchbinder , Nancy H. Shanks, Malloy Incorporation.

akrwn

Suggested Reference Books:
1. Regression Modelling Strategies: With Applications to Linear Models, Logistic Regression, and Survival
Analysis, Harrell, FE. New York, NY: Springer, 2001 3
2. Healthcare Data Analytics, Edited by Chandan K. Reddy and Charu C. Aggarwal (2015Pr€&s0SBN:
9781-482-232127
3. R for Health Data Science, Ewen Harrison and Riinu Pius (2021), PRREs ISBN: 9780-367-855420,
available from https://argoshare.is.ed.ac.uk/healthyr_book/
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