
Q1) Answer any five out of the following : [10]

a) State the meaning of Financial services.

b) What is close ended scheme of Mutual Fund?

c) What do you mean by IPO?

d) What the full form of NSE?

e) Define price band.

f) What do you mean by fix income fund?

g) State two objectives of the National Stock Market.

Q2) Answer any four out of the following : [20]

a) Write a short note on National Stock Exchange (NSE).

b) Explain the types of prospectus.

c) Write a short note on e-broker.

d) Write the function of Mumbai share market.

e) Explain the advantage of offshore funds.

f) State the SEBI rules regarding financial advisors.

Total No. of Questions : 4]

[Total No. of Pages : 4

[6449]-401
M.Com. (Part - II) (SODL)

201-II : Capital Market and Financial Services
(2019 Pattern) (Semester - IV)

Time : 3 Hours] [Max. Marks : 70
Instructions to the candidates:

1) All questions are compulsory.
2) Figures to the right indicate full marks.

PD-5897
SEAT No. :

P.T.O.



[6449]-401 2

Q3) Answer any four out of the following : [20]

a) State the importance of Credit Rating.

b) Explain the merits of Listing.

c) Explain the functions of stock exchange.

d) Explain various financial instruments in Capital Market.

e) Explain the features of Capital Market.

f) State the objectives of SEBI.

Q4) Answer any two out of the following : [20]

a) What do you mean by Securities Exchange Board of India (SEBI)? Explain
the characteristics of SEBI.

b) What is IPO public offering? Briefly explain public offering.

c) Explain various participants of Primary Capital Market and the
intermediaries in the Capital Market.

d) What is Credit Rating? State the importance of Credit Rating.


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àíZ àíZ àíZ àíZ àíZ 1) Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm … [10]
A) {dÎmr` godm§Mm AW© gm§Jm.

~) å ẁÀ ẁAb \§$S>Mr ŠbmoO E§S>oS> `moOZm åhUOo H$m`?

H$) Am`nrAmo åhUOo H$m`?

S>) NSE Mo nyU© ê$n gm§Jm.

B) qH$_V ~±S> AW© gm§Jm.

\$) {ZpíMV CËnÝZ {ZYr åhUOo H$m`?

`) amï´>r` amoIo ~mOmamMr XmoZ C{Xï>o gm§Jm.

àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm … [20]
A) amï´>r` ^mJ ~mOma `mda {Q>n {bhm.

~) _m{hVrnÌH$mMo àH$ma ñnï> H$am.

H$) B©-Xbmb EH$ N>moQ>r Q>rn {bhm.

S>) _w§~B© ^mJ ~mOmamMr H$m ©̀ {bhm.

B) gr_m~mô` ~±H$ ì`dgm` (Am°\$emoAa \§$S²>gMo) \$m`Xo ñnï> H$am.

\$) Am{W©H$ gëbmJma§Z~m~V go~rMo {Z`_ gm§Jm.
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àíZ àíZ àíZ àíZ àíZ 3) Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm … [20]

A) H«o${S>Q> aoqQ>JMo _hÎd gm§Jm.

~) {bpñQ>¨JMo ({gŠ ẁ[aQ>rO gyMr~X²Y) \$m`Xo ñnï> H$am.

H$) ñQ>m°H$ EŠgM|OMr (^mJ ~mOma) H$m }̀ ñnï> H$am.

S>) ^m§S>dbr ~mOmamVrb {d{dY {dÎmr` gmYZo ñnï> H$am.

B) ^m§S>dbr ~mOmamMr d¡{eï²> ò ñnï> H$am.

\$) go~rMr CpX²Xï>o ñnï> H$am.

àíZ àíZ àíZ àíZ àíZ 4) Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm … [20]

A) à{V ŷVr {d{Z_` _§S>i (SEBI) åhUOo H$m`? à{V ŷVr {d{Z_` _§S>i SEBI Mr d¡{eï²> ò
ñnï> H$am.

~) Am`{nAmo gmd©O{ZH$ àñVmd åhUOo H$m`? gmd©O{ZH$ àñVmdmMo WmoS>Š`mV ñnï>rH$aU
X²̀ m.

H$) àmW{_H$ ^m§S>db ~mOmamVrb {d{dY gh^mJr Am{U ^m§S>db ~mOmamVrb _Ü`ñWm§Mo
ñnï>rH$aU X²̀ m.

S>) H«o${S>Q> aoqQ>J (nV_mnZ) åhUOo H$m`? H«o${S>Q> aoqQ>JMo _hÎd gm§Jm.





Q1) Attempt any five of the following : [5 × 2 = 10]

a) What do you mean by Business?

b) Which types of industries are included in Primary Industries?

c) State the meaning of public sector.

d) What do you mean by Small Scale Industry?

e) State the meaning of Liberalization.

f) Name the major industries in India.

Q2) Write Note on any Four of the following. [4 × 5 = 20]

a) Explain the role of Industrial Development in Economic environment.

b) Eighth Five Year Plan.

c) Cottage Industry.

d) Industrial Policy of 1948.

e) Features of Globalization.

f) Sugar Industry Problems.
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Q3) Answer any Four of the following : [4 × 5 = 20]

a) Write the factors affecting economic environment.

b) State the causes of Industrial imbalance.

c) Explain Industrial policy of 1991.

d) Write the problems of Information Technology Industry.

e) Discuss in detail on Special Economic Zone.

f) Explain the progress of Tourism industry in India.

Q4) Attempt any two out of the following : [2 × 10 = 20]

a) Write the importance of Industrialization in Indian Economy.

b) Explain the features of Multinational Companies.

c) State the progress and problems of Cement Industry in India.


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àíZ àíZ àíZ àíZ àíZ 1) Imbrbn¡H$s H$moUË`mhr nmM àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr nmM àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr nmM àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr nmM àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr nmM àým§Mr CÎmao {bhm … [5 × 2 = 10]

A) CÚmoJ åhUOo H$m`?

~) àmW{_H$ CÚmoJmV H$moUH$moUË`m àH$maÀ`m CÚmoJm§Mm g_mdoe hmoVmo?

H$) gmd©O{ZH$ joÌ åhUOo H$m`?

S>) bKw CÚmoJ åhUOo H$m`?

B) CXmarH$aU H$embm åhUVmV?

\$) ^maVmVrb _moR>o CÚmoJ H$moUVo AmhoV Vo {bhm?

àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUË`mhr Mma àým§da Q>rnm {bhm …Imbrbn¡H$s H$moUË`mhr Mma àým§da Q>rnm {bhm …Imbrbn¡H$s H$moUË`mhr Mma àým§da Q>rnm {bhm …Imbrbn¡H$s H$moUË`mhr Mma àým§da Q>rnm {bhm …Imbrbn¡H$s H$moUË`mhr Mma àým§da Q>rnm {bhm … [4 × 5 = 20]

A) Am¡Úmo{JH$ {dH$mgm_Ü ò Am{W©H$ n`m©daUmMr ŷ{_H$m ñnï> H$am.

~) AmR>dr n§Mdm{f©H$ ̀ moOZm.

H$) Hw$Q>ra CÚmoJ.

S>) 1948 Mo Am¡Úmo{JH$ YmoaU.

B) OmJ{VH$sH$aUmMr d¡{eîQ>ço.

\$) gmIa CÚmoJmÀ`m g_ñ`m.

P.T.O.
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àíZ àíZ àíZ àíZ àíZ 3) Imbrbn¡H$s H$moUVohr Mma àým§da {bhm …Imbrbn¡H$s H$moUVohr Mma àým§da {bhm …Imbrbn¡H$s H$moUVohr Mma àým§da {bhm …Imbrbn¡H$s H$moUVohr Mma àým§da {bhm …Imbrbn¡H$s H$moUVohr Mma àým§da {bhm … [4 × 5 = 20]

A) Am{W©H$ n`m©daUmda n[aUm_ H$aUmao KQ>H$ {bhm.

~) Am¡Úmo{JH$ Ag_VmobmMr H$maUo {bhm.

H$) 1991 Mo Am¡Úmo{JH$ YmoaU ñnï> H$am.

S>) V§ÌkmZ joÌmVrb g_ñ`m {bhm.

B) {deof Am{W©H$ joÌ `mda gImob MMm© H$am.

\$) ^maVmVrb n ©̀Q>Z joÌmVrb àJVr ñnï> H$am.

àíZ àíZ àíZ àíZ àíZ 4) Imbrbn¡H$s H$moUË`mhr XmoZ àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr XmoZ àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr XmoZ àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr XmoZ àým§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË`mhr XmoZ àým§Mr CÎmao {bhm … [2 × 10 = 20]

A) ^maVr` AW©ì`dñWoVrb Am¡ÚmoJrH$aUmMo _hËd {bhm.

~) ~hþamï´>r` H§$nÝ`m§Mr d¡{eîQ>ço ñnï> H$am.

H$) ^maVmVrb {g_|Q> CÚmoJmVrb àJVr d g_ñ`m ñnï> H$am.





Q1) Attempt any five of the following : [5 × 2 = 10]

a) Define Linear Programming Problem.

b) What is Canonical Form?

c) Define Critical Activity.

d) What is the use of PERT technique?

e) Write assumptions in sequencing model.

f) Define Pay-off matrix.

Q2) Answer any four of the following : [4 × 5 = 20]

a) Explain the types of games and their characteristics.

b) Explain the components of a liner programming problem.

c) Explain the phases involved in two - phase simplex method.

d) Write steps involved in Vogel’s approximation method.

e) Write the phases involved in network scheduling.

f) What is basic differences between PERT and CPM.
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Q3) Write notes on any four of the following : [4 × 5 = 20]

a) Write short notes on Critical Path Method (CPM).

b) Write notes on PERT(Program Evaluation Review Technique).

c) What is canonical form?

d) Explain the basic difference between PERT and CPM.

e) Write short note on crew scheduling.

f) Solve the following LPP by graphical method

Minimize Z = 20X1 + 10X2

Subject to,

X1 + 2X2 < 40

3X1 + X2 > 30

4X1 + 3X2 > 60

X1, X2 > 0.

Q4) Attempt any two of the following : [2 × 10 = 20]

a) What is the difference between free float & independent float?

b) Two different kinds of foods A and B are being considered to form a
weekly diet. The minimum weekly requirement of fats, carbohydrates,
proteins are 18, 24 and 24 units respectively. One kg of food A contains
4, 16 and 8 units of fats, carbohydrates, proteins respectively. One kg of
food B contains 12, 4 and 6 units of fats, carbohydrates, proteins
respectively. The prices of food A is Rs. 4 per kg. That of B is Rs. 3 per
kg. Find the quantity food A and B to be purchased so that the total cost
is minimum and requirement is fulfilled

c) Explain Job sequence problems in details.


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àíZ àíZ àíZ àíZ àíZ 1) Imbrbn¡H$s H$moUË`mhr nmM à`ËZ H$am … [5 × 2 = 10]

A) aofr` àmoJ«mq_J g_ñ òMr ì`m»`m H$am.

~) H°$Zmo{ZH$b \$m°_© åhUOo H$m`?

H$) {H«${Q>H$b A°pŠQ>pìhQ>rMr ì`m»`m H$am.

S>) nrB©AmaQ>r V§ÌmMm dmna H$m` Amho?

B) {gŠdopÝg¨J _m°S>ob_Ü ò J¥hrVHo$ {bhm.

\$) no-Am°\$ _°{Q´>ŠgMr ì`m»`m H$am.

àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUVohr Mma CÎmao Úm … [4 × 5 = 20]

A) Jo_Mo àH$ma Am{U Ë`m§Mr d¡{eï²> ò ñnï> H$am.

~) bmBZa àmoJ«mq_J g_ñ òMo KQ>H$ ñnï> H$am.

H$) Qy>-\o$O {gåßboŠg nÕVr_Ü ò g_m{dï> Agbobo Q>ßno ñnï> H$am.

S>) ìhmoJobÀ`m A§XmO nÕVr_Ü ò g_m{dï> Agboë`m nm`è`m {bhm.

B) ZoQ>dH©$ eoS²> ỳqbJ_Ü ò g_m{dï> Agbobo Q>ßno {bhm.

\$) nrB©AmaQ>r (PERT) Am{U grnrE__Yrb (CPM) _yb ŷV \$aH$ H$m` AmhoV.

P.T.O.
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àíZ àíZ àíZ àíZ àíZ 3) Imbrbn¡H$s H$moUË`mhr Mmada ZmoQ²>g {bhm … [4 × 5 = 20]
A) {H«${Q>H$b nmW _oWS> (grnrE_) da bhmZ ZmoQ²>g {bhm.

~) nrB©AmaQ>r (àmoJ«m_ _yë`m§H$Z nwZamdbmoH$Z V§Ì) V§Ìmda ZmoQ²>g {bhm.

H$) H°$Zmo{ZH$b \$m°_© åhUOo H$m`?

S>) nrB©AmaQ>r Am{U grnrE__Yrb _yb ŷV \$aH$ ñnï> H$am.

B) H«y$ eoS²> ỳqbJda bhmZ ZmoQ²>g {bhm.

\$) Imbrb LPP J«m{\$H$b nÕVrZo gmoS>dm.

Z = 20X1 + 10X2 H$_r H$am

X1 + 2X2 < 40

3X1 + X2 > 30

4X1 + 3X2 > 60

X1, X2 > 0 À`m AYrZ

àíZ àíZ àíZ àíZ àíZ 4) Imbrbn¡H$s H$moUVohr XmoZ dmnê$Z nhm … [2 × 10 = 20]

A) \«$s âbmoQ> Am{U B§{S>n|S>|Q> âbmoQ>_Ü ò H$m` \$aH$ Amho?

~) AmR>dS²>`mbm Amhma V`ma H$aÊ`mgmR>r A Am{U B `m XmoZ doJdoJù`m àH$maÀ`m nXmWmªMm
{dMma Ho$bm OmV Amho. Ma~r, H$~m}XHo$, à{WZo `m§Mr {H$_mZ AmR>dS²>`mMr JaO AZwH«$_o
18, 24 Am{U 24 ẁ{ZQ>²g Amho. EH$ {H$bmo AÞ A _Ü ò AZwH«$_o 4, 16 Am{U 8 ẁ{ZQ²>g
Ma~r, H$~m}XHo$, à{WZo AgVmV. EH$ {H$bmo AÞ B _Ü ò AZwH«$_o 12, 4 Am{U 6 ẁ{ZQ²>g
Ma~r, H$~m}XHo$, à{WZo AgVmV. AÞ A Mr qH$_V à{V {H$bmo 4 én ò Amho. B Mr qH$_V
é. 3 à{V {H$bmo. EHy$U IM© H$_rV H$_r Agob Am{U Amdí`H$Vm nyU© hmoB©b Aem
àH$mao IaoXr H$amd`mÀ`m AÞmMo à_mU A Am{U B emoYm.

H$) Om°~ grŠdoÝgÀ`m g_ñ`m Vnerbdma ñnï> H$am.


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Q1) Attempt any five of the following. [5×2=10]

a) What is Cloud Accounting?

b) Define Goods and Services Tax (GST).

c) What is Human Resource Accounting?

d) What is Direct Tax?

e) What is Forensic Accounting?

f) What is Creative Accounting?

Q2) Answer any four of the following.  [4×5=20]

a) Explain the features of artificial intelligence.

b) Explain the advantages of automated accounting frameworks.

c) Explain the features of Goods and Services Tax (GST).

d) Explain the limitations of Human Resource Accounting.

e) Write short note on the concept and development of IPR accounting.

f) Explain the advantages of inflation accounting.

P.T.O.
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Q3) Answer any four of the following. [4×5=20]

a) Write short note on the concept of blockchain accounting

b) Explain the benefits of Goods and Services Tax (GST).

c) Explain the advantages of Human Resource Accounting.

d) Explain the features of big data.

e) Explain the disadvantages of inflation accounting.

f) Explain objectives of lean accounting.

Q4) Attempt any two of the following. [2×10=20]

a) Explain the use and advantages of artificial intelligence in accounting.

b) Explain the methods used for implementing environment accounting with
SWOT analysis for environmental cost.

c) Briefly explain the advantages and disadvantages of Creative Accounting.

eeee
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Q1) Attempt any five of the following: [5×2=10]

a) Define the concept of Consumer.

b) State the meaning of concept - Goods.

c) What is Developer and Co-Developer?

d) What do you mean by Import?

e) State any two remedies for Reconstruction of Property.

f) State Appeal against order of Recovery Officer.

Q2) Write notes on any four of the following. [4×5=20]

a) Prohibition of Certain Agreements.

b) Abuse of Dominant Position.

c) Functions of Development Commissioners.

d) Composition of Accreditation Committee.

e) Enforcement Security Interest as per Article 13 to 19.

f) Establishment, Jurisdiction and Powers of Appellate Tribunal.

P.T.O.
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Q3) Answer any four of the following. [4×5=20]

a) Explain the concept of Combination.

b) Explain the Composition of the Competition Commission.

c) State the Powers and Functions of Accreditation Committee.

d) Write a note on Establishment of Unit.

e) State the use and procedure of Central Registry?

f) How the Recovery of Debt assessed by Tribunal is done?

Q4) Attempt any two of the following. [2×10=20]

a) Explain in detail the Duties, Powers and Functions of Competition
Commission.

b) Explain in detail Structure, Functions of Authority and Right to replace
authority.

c) Explain in detail the Proceedings of Tribunal.

eeee
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Total No. of Questions : 4]
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205-II : RECENT ADVANCES IN COMMERCIAL LAWS AND
PRACTICES

(CBCS 2019 Pattern) (Semester - IV)

(‘amR>r ê$nm§Va)
doi : 3 Vmg] [ EHy$U JwU : 70
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

à.à.à.à.à.1) Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm. > [5×2=10]

A) J«mhH$ ¶m g§H$ënZoMr ì¶m»¶m Úm.

~) dñVw ¶m g§H$ënZoMm AW© gm§Jm.

H$) {dH$gH$ Am{U gh-{dH$gH$ åhUOo H$m¶?

S>) "Am¶mV' ¶m g§H$ënZoMm Vwåhmbm H$m¶ AW©~moY hmoVmo?

B) ‘mb‘Îmm nwZ~mªYUrgmR>r H$moUVohr XmoZ Cnm¶ gm§Jm.

’$) dgwbr A{YH$mè¶mÀ¶m AmXoem{dê$Õ Anrb gm§Jm.

à.à.à.à.à.2) Imbrbn¡H$s H$moUË¶mhr Mma {Q>nm {bhm. [4×5=20]

A) H$mhr H$amam§Zm à{V~§Y

~) à~i pñWVrMm J¡admna

H$) {dH$mg Am¶wº$m§Mr H$m¶}

S>) ‘mÝ¶Vm g{‘VrMr aMZm

B) H$b‘ 13 Vo 19 Zwgma {hVmMr A§‘b~OmdUr

’$) Anrbr¶ Ý¶m¶m{YH$aUmMr ñWmnZm, A{YH$ma joÌ Am{U A{YH$ma

PD5901
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à.à.à.à.à.3) Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm. [4×5=20]

A) g§¶moOZ hr g§H$ënZm ñnï> H$am.

~) ñnYm© Am¶moJmMr aMZm ñnï> H$am.

H$) ‘mÝ¶Vm g{‘VrMo A{YH$ma Am{U H$m¶} gm§Jm.

S>) "¶w{ZQ>Mr ñWmnZm' ¶mda {Q>n {bhm.

B) g§oQ´>b a{OñQ´>rMm Cn¶moJ d à{H«$¶m gm§Jm.

’$) Ý¶m¶m{YH$aUmÛmao {ZYm©[aV H$Om©Mr dgwbr H$er Ho$br OmVo?

à.à.à.à.à.4) Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm. [2×10=20]

A) ñnYm© Am¶moJmMr H$V©ì¶o, A{YH$ma d H$m¶} g{dñVa ñnï> H$am.

~) àm{YH$aUmMr aMZm, H$m¶} d àm{YH$aUmMr OmJm KoÊ¶mMm A{YH$ma g{dñVa ñnï> H$am.

H$) Ý¶m¶m{YH$aUmMr à{H«$¶m g{dñVa ñnï> H$am.

eeee



Q1) Attempt any five of the following : [5 × 2 = 10]

a) What is Scrap?

b) Explain the advantages of Standard Costing?

c) What is Enterprise Resource Planning?

d) What is the objective of Financial Audit?

e) What is Six Sigma?

f) Define Artificial Intelligence (AI).

Q2) Answer any four of the following : [4 × 5 = 20]

a) Write a short note on the scope of Cost Accounting Standard- 8.

b) Write the Short note on Productivity Audit?

c) Discuss the benefit of GST Audit?

d) What are the features of e-costing facility?

e) Explain the benefits of Six Sigma.

f) Explain the elements of TQM.

Total No. of Questions : 4]
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Q3) Answer any four of the following : [4 × 5 = 20]

a) Write a short note on CAS-19- Joint Costs.

b) Explain the Scope of GST Audit.

c) Explain the Scope of Productivity Audit.

d) Write a short note on E-coasting.

e) Write a short note on KAIZEN Technique.

f) What are the core principles of lean manufacturing?

Q4) Attempt any two of the following : [2 × 10 = 20]

a) Explain in details the Scope & Features of GST Audit.

b) Explain in details the benefits of ERP & ITS Implementation.

c) Define Total Productive Maintenance. Explain in details the 8 pillars of
TPM.





Q1) Attempt any five of the following : [5 × 2 = 10]

a) What are co-operative principles?

b) What is economic responsibility?

c) What is organization?

d) What is globalization?

e) State the meaning of microfinance.

f) What is the action plan for agricultural development in Maharashtra
regarding farmers' suicides and loan waivers?

Q2) Write notes on any four of the following : [4 × 5 = 20]

a) Current status of cooperative societies.

b) Non-agricultural credit institutions.

c) Industrial reforms.

d) Monetary reforms.

e) Women empowerment.

f) Causes of farmers' suicides

Total No. of Questions : 4]
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Q3) Attempt any four of the following : [4 × 5 = 20]

a) Explain the limitations of non-viability and sick cooperative institutions.

b) Explain the types of cooperative institutions.

c) Explain how global challenges can be tackled.

d) Explain any four challenges of global competition.

e) Explain the formation or establishment process of Self-Help Groups
(SHGs).

f) Explain four remedial measures to prevent farmers' suicides.

Q4) Attempt any two of the following : [2 × 10 = 20]

a) Provide detailed information about the scope of Six Sigma in cooperative
management and cooperative leadership in the global era.

b) Provide detailed information about women empowerment through
Self-Help Groups (SHGs) and the marketing of products produced by
these groups.

c) Explain in detail the Progress of globalization and its impact on
cooperative societies.





Total No. of Questions : 4]

[6449]-407

M.Com. (SODL)

209-II RECENT ADVANCES IN CO-OPERATIVE &
RURAL DEVELOPMENT

(2019 Pattern) (Semester - IV)

(_amR>r ê$nm§Va)
doi : 3 Vmg ]                      [EHy$U JwU : 70

gyMZm : 1) gd© àíZ gmoS>{dUo A{Zdm¶© AmhoV.
2) COdrH$S>rb A§H$ àým§Mo nyU© JwU Xe©{dVmV.

àíZ 1) H$moUË¶mhr nmM àým§Mr CÎmao {bhm …H$moUË¶mhr nmM àým§Mr CÎmao {bhm …H$moUË¶mhr nmM àým§Mr CÎmao {bhm …H$moUË¶mhr nmM àým§Mr CÎmao {bhm …H$moUË¶mhr nmM àým§Mr CÎmao {bhm … [5 × 2 = 10]

A) ghH$mar VÎdo åhUOo H$m¶?

~) Am{W©H$ O~m~Xmar åhUOo H$m¶?

H$) g§KQ>Z åhUOo H$m¶?

S>) OmJ{VH$sH$aU åhUOo H$m¶?

B) gyú‘ {dÎm g§H$ënZoMm AW© gm§Jm.

’$) eoVH$è¶m§À¶m AmË‘hË¶m Am{U H$O©‘m’$s ¶mgmR>r ‘hmamï´>mÀ¶m H¥$fr {dH$mgmgmR>r H¥$Vr
¶moOZm H$m¶ Amho?

àíZ 2) H$moUË¶mhr Mma {Q>nm {bhm …H$m oUË¶mhr Mma {Q>nm {bhm …H$m oUË¶mhr Mma {Q>nm {bhm …H$m oUË¶mhr Mma {Q>nm {bhm …H$m oUË¶mhr Mma {Q>nm {bhm … [4 × 5 = 20]

A) ghH$mar g§ñWm§Mr dV©‘mZ n[apñWVr

~) {~Ja H¥$fr nVg§ñWm

H$) Am¡Úmo{JH$ gwYmaUm

S>) MbZ{df¶H$ gwYmaUm

B) ‘{hbm gj‘rH$aU

’$) eoVH$è¶m§À¶m AmË‘hË¶oMr H$maUo

P.T.O.
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àíZ 3) H$moUË¶mhr Mma àým§Mr CÎmao {bhm …H$moUË¶mhr Mma àým§Mr CÎmao {bhm …H$moUË¶mhr Mma àým§Mr CÎmao {bhm …H$moUË¶mhr Mma àým§Mr CÎmao {bhm …H$moUË¶mhr Mma àým§Mr CÎmao {bhm … [4 × 5 = 20]
A) J¡a ì¶dhm¶©Vm Am{U AmOmar ghH$mar g§ñWm§À¶m ‘¶m©Xm ñnï> H$am.

~) ghH$mar g§ñWm§Mo àH$ma ñnîQ> H$am

H$) OmJ{VH$ AmìhmZm§Mm gm‘Zm H$go H$aVm ¶oVo Vo ñnï> H$am.

S>) OmJ{VH$ ñnY}Mr H$moUVohr Mma AmìhmZo ñnï> H$am.

B) ñd¶§ghmæ¶Vm ~MV JQ>m§Mr {Z{‘©Vr qH$dm ñWmnZm à{H«$¶m ñnï> H$am

’$) eoVH$è¶m§À¶m AmË‘hË¶m amoIÊ¶mgmR>rÀ¶m Mma Cnm¶ ¶moOZm ñnï> H$am.

àíZ 4) H$moUË¶mhr XmoZ àým§Mr CÎmao {bhm …H$moUË¶mhr XmoZ àým§Mr CÎmao {bhm …H$moUË¶mhr XmoZ àým§Mr CÎmao {bhm …H$moUË¶mhr XmoZ àým§Mr CÎmao {bhm …H$moUË¶mhr XmoZ àým§Mr CÎmao {bhm … [2 × 10 = 20]
A) ghH$mar ì¶dñWmnZoVrb ghm {g½‘m§Mr ì¶már d OmJ{VH$ ¶wJmVrb ghH$mar ZoV¥Ëd ¶m§Mr

g{dñVa ‘m{hVr Úm.

~) ñd¶§ghmæ¶Vm ~MV JQ>m§À¶m ‘mÜ¶‘mVyZ ‘{hbm§Mo gj‘rH$aU VgoM ñd¶§ghm¶Vm ~MV
JQ>m§À¶m CËnmXZmMo {dnUZ ¶m§Mr g{dñVa ‘m{hVr Úm.

o H$) OmJ{VH$sH$aUmMr àJVr Am{U OmJ{VH$sH$aUmMo ghH$mar g§ñWodarb n[aUm‘ g{dñVanUo
{bhm.





Q1) Attempt any five of the following : [5 × 2 = 10]

a) What was the main objective of Maharashtra Industrial Policy 2019?

b) When was Maharashtra State Industrial Development Corporation
established?

c) What is industrial environment?

d) When was NSIC established?

e) What is Vikas Ayushman Yojana?

f) Why was Pradhan Mantri Mudra Yojana launched?

Q2) Attempt any four of the following : [4 × 5 = 20]

a) Explain what is meant  by Company Disclosure Fund.

b) What do you meant by Environmental Governance?

c) What do you meant by  Skill Development?

d) Explain the objectives of the New Industrial Policy.

e) Explain the types of Mudra Loan.

f) Explain MIDC.

Total No. of Questions : 4]
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Q3) Attempt any four of the following : [4 × 5 = 20]

a) Explain the textile and retail policy.

b) Explain the Pradhan Mantri Mudra Yojana.

c) Explain the National Small Industries Corporation Scheme.

d) Explain NSIC.

e) Explain the concept of Mudra Loan Eligibility.

f) Explain the concept of Venture Capital Fund.

Q4) Attempt any two of the following  : [2 × 10 = 20]

a) Explain the various incentives provided by the New Industrial Policy.

b) Explain the concept of financial incentives for MSMEs in detail.

c) Explain the types of environmental audit.





Total No. of Questions : 4]

[6449]-408

M.Com. (Part - II) (SODL)

211 - II : RECENT ADVANCES IN BUSINESS
PRACTICES AND ENVIRONMENT

(2019 Pattern) (Semester - IV)

(_amR>r ê$nm§Va)
doi : 3 Vmg ]                      [EHy$U JwU : 70

gyMZm : 1) gd© àý A{Zdm¶© AmhoV.
2) COdrH$S>rb A§H$ àým§Mo nyU© JwU Xe©{dVmV.

àíZ 1) Imbrbn¡H$s H$moUVohr nmM àý gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àý gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àý gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àý gmoS>dm …Imbrbn¡H$s H$moUVohr nmM àý gmoS>dm … [5 × 2 = 10]

A) ‘hmamï´> Am¡Úmo{JH$ YmoaU 2019 Mo à‘wI C{Ôï> H$m¶ hmoVo.

~) ‘hmamï´> amÁ¶ Am¡Úmo{JH$ {dH$mg ‘hm‘§S>imMr ñWmnZm H$Yr H$aÊ¶mV Ambr.

H$) Am¡Úmo{JH$ n¶m©daU åhUOo H$m¶?

S>) NSIC  Mr ñWmnZm H$Yr H$aÊ¶mV Ambr.

B) {dH$mg Am¶wî¶‘mZ ¶moOZm åhUOo H$m¶?

’$) àYmZ‘§Ìr ‘wÐm ¶moOZm H$emgmR>r gwê$ H$aÊ¶mV Ambr.

àíZ 2) Imbrbn¡H$s H$m oUË¶mhr Mma àý gmoS>dm.Imbrbn¡H$s H$m oUË¶mhr Mma àý gmoS>dm.Imbrbn¡H$s H$m oUË¶mhr Mma àý gmoS>dm.Imbrbn¡H$s H$m oUË¶mhr Mma àý gmoS>dm.Imbrbn¡H$s H$m oUË¶mhr Mma àý gmoS>dm. [4 × 5 = 20]

A) H§$nZr àH$Q>rH$aU {ZYr åhUOo H$m¶ Vo gm§Jm.

~) n¶m©daU gwemgZ åhUOo H$m¶ Vo g{dñVa ñnï> H$am.

H$) H$m¡eë¶ {dH$mg åhUOo H$m¶ Vo ñnï> H$am.

S>) ZdrZ Am¡Úmo{JH$ YmoaUmMr C{Ôï>o ñnï> H$am.

B) ‘wÐm H$Om©Mo àH$ma ñnï> H$am.

’$) MIDC ñnï> H$am.

P.T.O.
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àíZ 3) Imbrbn¡H$s H$moUVohr Mma àý gmoSdm.Imbrbn¡H$s H$moUVohr Mma àý gmoSdm.Imbrbn¡H$s H$moUVohr Mma àý gmoSdm.Imbrbn¡H$s H$moUVohr Mma àý gmoSdm.Imbrbn¡H$s H$moUVohr Mma àý gmoSdm. [4 × 5 = 20]
A) dómoÚmoJ Am{U {H$aH$moi YmoaU ñnï> H$am.

~) àYmZ‘§Ìr ‘wÐm ¶moOZm ñnï> H$am.

H$) amï>r¶ bKwCÚmoJ ‘hm‘§S>i ¶moOZm ñnï> H$am.

S>) NSIC ñnï> H$am.

B) ‘wÐm H$O© nmÌVm g§H$ënZm ñnï> H$am.

’$) gmhg ^m§S>db {ZYr g§H$ënZm ñnï> H$am.

àíZ 4) Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm …Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm … [2 × 10 = 20]
A) ZdrZ Am¡Úmo{JH$ YmoaUmÛmao XoÊ¶mV ¶oUmar {d{dY àmoËgmhZo ñnï> H$am.

~) gyú‘ bKw Am{U ‘Ü¶‘ Am{U bKwCÚmoJm§gmR>r {dÎmr¶ àmoËgmhZ g§H$ënZm g{dñVa ñnï>
H$am.

o H$) n¶m©daU boImnarjUmMo àH$ma ñnï> H$am.





Q1) Attempt any Five of the following: [5 × 2 = 10]

a) What is Customer Lifetime Value?

b) What is Cross-cultural Management?

c) Define the term Innovation.

d) What is a Merger?

e) What do you mean by Change Management?

f) What is Turnaround Management?

Q2) Write notes on any four of the following: [4 × 5 = 20]

a) State the levels of change.

b) What are the influences of the change?

c) State the 360 degree Customer View.

d) Explain the types of Mergers.

e) Discuss the Liquidity Strategy.

f) Explain the features of Turnaround Management.
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Q3) Answer any Four of the following: [4 × 5 = 20]

a) State the features of Management of Change.

b) Explain the Innovation Process Cycle.

c) State the Barriers in managing cross cultural team.

d) Write a note on Corporate Restructuring.

e) What is the Global Management System?

f) Write a note on Acquisition.

Q4) Attempt any Two of the following: [2 × 10 = 20]

a) Explain the Best Practices of Customer Centric Companies.

b) Explain the factors for successful implementation of change.

c) Discuss the Steps in Innovation Management.


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 M.Com. (Part - II) (SODL)

213 - II  : RECENT ADVANCES IN BUSINESS
ADMINISTRATION

(2019 Pattern)  (Semester - IV)

(_amR>r ê$nm§Va)
doi : 3 Vmg ]  [EHy$U JwU : 70

gyMZm : 1) gd© àíZA{Zdm¶© AmhoV.
2) COdrH$S>rb A§H$ àým§Mo nyU© JwU Xe©{dVmV.

àíZ 1) Imbrbn¡H$s H$moUË¶mhr nmM àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr nmM àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr nmM àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr nmM àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr nmM àíZm§Mr CÎmao {bhm … [5 × 2 = 10]

A) J«mhH$ AmOrdZ ‘yë¶ åhUOo H$m¶?

~) Am§Va-gm§ñH¥${VH$ ì¶dñWmnZ åhUOo H$m¶?

H$) ZdmonH«$‘ ¶m g§koMr ì¶m»¶m gm§Jm.

S>) {dbrZrH$aU åhUOo H$m¶?

B) ~Xb ì¶dñWmnZ åhUOo H$m¶?

’$) pñWË¶§Va ì¶dñWmnZ åhUOo H$m¶?

àíZ 2) Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm … [4 × 5 = 20]

A) ~XbmMo ñVa gm§Jm.

~) ~Xbmda n[aUm‘ H$aUmao KQ>H$ gm§Jm.

H$) 360 A§emVrb J«mhH$ Ñ{ï>H$moZ gm§Jm.

S>) {dbrZrH$aUmMo àH$ma ñnï> H$am.

B) VabVm YmoaUmMr MMm© H$am.

’$) pñWË¶§Va ì¶dñWmnZmMr d¡{eï²>¶o ñnï> H$am.

P.T.O.
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àíZ 3) Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr Mma àíZm§Mr CÎmao {bhm … [4 × 5 = 20]
A) ~Xb ì¶dñWmnZmMr d¡{eï²>¶o gm§Jm.

~) ZdmonH«$‘ à{H«$¶m MH«$ ñnï> H$am.

H$) Am§Va gm§ñH¥${VH$ g§K ì¶dñWmnZmVrb AS>Wio gm§Jm.

S>) ì¶dgm¶mMr nwZa©MZm ¶mda Q>rn {bhm.

B) OmJ{VH$ ì¶dñWmnZ àUmbr åhUOo H$m¶?

’$) A{YJ«hUmda Q>rn {bhm.

àíZ 4) Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm …Imbrbn¡H$s H$moUË¶mhr XmoZ àíZm§Mr CÎmao {bhm … [2 × 10 = 20]
A) J«mhH$H|${ÐV H§$nÝ¶m§À¶m gdm}Îm‘ nÕVr ñnï> H$am.

~) ~XbmÀ¶m ¶eñdr A§‘b~OmdUrgmR>rMo KQ>H$ ñnï> H$am.

o H$) ZdmonH«$‘ ì¶dñWmnZmVrb nm¶è¶m§Mr MMm© H$am.





Q1) Attempt any five of the following : [5 × 2 = 10]

a) What is Micro Finance Institutions?

b) State the meaning of Core Banking.

c) What is Mobile banking?

d) What is Money Market?

e) What is Secondary Market?

f) State any two functions of Bombay Stock Exchange (BSE).

Q2) Write notes on any four of the following : [4 × 5 = 20]

a) Money Market Debt fund.

b) Electronic Funds Transfer

c) Non Performing Asset.

d) EXIM Bank

e) Customer service management.

f) CAMELS rating.
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Q3) Answer any four of the following : [4 × 5 = 20]
a) Explain the provisions of Consumer Protection Act.

b) Explain the benefits of Core Banking.

c) Explain the collateralized borrowing and lending obligations.

d) Explain the changing trends in foreign institutional investments.

e) Explain the functions of Over-The-Counter Exchange of India (OTCEI)

f) Explain the advantages of ATM.

Q4) Attempt any two of the following : [2 × 10 = 20]

a) Explain the recent reforms in the capital market with reference to primary
market.

b) Explain the role of Micro Finance Institutions.

c) What is Internet Banking? Explain the advantages of internet banking.

♦♦♦



[6449]-410
M.Com. (SODL)

215- II : RECENT ADVANCES IN BANKING AND FINANCE
(2019 Pattern) (Semester - IV)

(_amR>r ê$nm§Va)
doi : 3 Vmg ]  [EHy$U JwU : 70
gyMZm : 1) gd© àíZ gmoS>{dUo Amdí`H$ Amho.

2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.

àíZ 1) Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm. [5 × 2 = 10]

A) bKw {dÎm nwadR>m g§ñWm åhUOo H$m`?

~) H$moAa ~±qH$JMm AW© gm§Jm.

H$) «̂_ZÜdZr A{YH$mof ì`dgm` åhUOo H$m`?

S>) ZmUo ~mOma åhUOo H$m`?

B) Xþæ`_ ~mOma åhUOo H$m`?

\$) ~rEgB©Mr H$moUVrhr XmoZ H$m }̀ gm§Jm?

àíZ 2) Imbrbn¡H$s H$moUVohr Mmada Q>rnm {bhm. [4 × 5 = 20]

A) ZmUo ~mOma F$U {ZYr

~) BboŠQ´>m°{ZH$ {ZYr hñVm§Va

H$) AZwËnm{XV H$O©

S>) Am`mV {Z`m©V ~±H$

B) J«mhH$ godm ì`dñWmnZ

\$) CAMELS rating.

P.T.O.

Total No. of Questions : 
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àíZ 3) Imbrbn¡H$s H$moUVohr Mma àíZ gmoS>dm. [4 × 5 = 20]
A) J«mhH$ g§ajU H$m`X²̀ mVrb VaVwXr ñnï> H$am.

~) H$moAa ~±qH$JMo \$m`Xo ñnï> H$am.

H$) g§nmpídd«©H$ H$O© KoUo Am{U XoUo Xm{`Ëd ñnï> H$am.

S>) naXoer g§ñWmË_H$ Jw§VdUwH$sVrb ~XbVo H$b ñnï> H$am.

B) AmoQ>rgrAm`Mr H$m }̀ ñnï> H$am.

\$) ñd §̀ M{bV JUZm §̀ÌmMo \$m`Xo {bhm.

àíZ 4) Imbrbn¡H$s H$moUVohr XmoZ àíZ gmoS>dm. [2 × 10 = 20]

A) àmWq_H$ ~mOmanoR>oÀ`m g§X^m©Vrb ^m§S>dbr ~mOmam_Yrb A{bH$S>rb gwYmaUm ñnï> H$am.

~) gyú_ {dÎm g§ñWm§Mr ŷ{_H$m ñnï> H$am.

H$) Am§VaOmb A{YH$mof ì`dgm` åhUOo H$m`? Am§VaOmb A{YH$mof ì`dgm`mMo \$m`Xo ñnï>
H$am.

♦♦♦



Q1) Attempt any five of the following : [5 × 2 = 10]

a) Define Sustainable Marketing.

b) What is meant by Marketing Strategy?

c) State any two examples of e-marketing websites.

d) What is Customer Defined Service Standard?

e) Mention any two elements of marketing strategy.

f) Define Digital Marketing.

Q2) Write notes on any four of the following : [4 × 5 = 20]

a) Strategies in Marketing Warfare.

b) Problems and prospects of Sustainable Marketing.

c) Role of a modern marketing manager in the digital era.

d) Types of customer-defined standards.

e) Importance of Social Media Audit.

f) Principles of Marketing Strategy.

Total No. of Questions : 4]
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Q3) Answer any four of the following : [4 × 5 = 20]

a) Explain the process of creating a marketing strategy.

b) Discuss various ethical issues in Sustainable Marketing.

c) Describe the problems and prospects of Digital Marketing.

d) Explain customer involvement in service delivery.

e) Describe the concept and importance of Sustainable Value through
Customer Service.

f) Explain the relevance of Artificial Intelligence in Marketing.

Q4) Attempt any two of the following : [2 × 10 = 20]

a) Elaborate on the concept, importance, and challenges in Sustainable
Marketing with examples.

b) Explain in detail the developments in Digital Marketing and its impact on
business.

c) Discuss the mechanisms of delivering services through intermediaries
and modern e-channels.


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àíZ àíZ àíZ àíZ àíZ 1) Imbrbn¡H$s H$moUVohr nmM àíZ gmoS>dm … [5 × 2 = 10]

A) emœV {dnUZ åhUOo H$m`?

~) {dnUZ YmoaU åhUOo H$m`?

H$) H$moUË`mhr XmoZ B©-{dnUZ g§Ho$VñWim§Mr Zmdo {bhm.

S>) J«mhH$ n[a^m{fV godm _mbH$ åhUOo H$m`?

B) {dnUZ YmoaUmMr H$moUVrhr XmoZ KQ>H$ gm§Jm.

\$) {S>{OQ>b _mH}$qQ>JMr g§H$ënZm {bhm.

àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUË`mhr Mma àým§da g{dñVa boI {bhm … [4 × 5 = 20]

A) {dnUZ ẁÕmVrb YmoaUo ñnï> H$am.

~) emœV {dnUZmVrb AS>MUr d eŠ`Vm ñnï> H$am.

H$) {S>{OQ>b ẁJmVrb AmYw{ZH$ {dnUZ ì`dñWmnH$mMr ŷ{_H$m ñnï> H$am.

S>) J«mhH$-n[a^m{fV godm _mZH$m§Mo àH$ma ñnï> H$am.

B) gmoeb _r{S>`m Am°{S>Q>Mo _hÎd ñnîQ> H$am.

\$) {dnUZ YmoaUmMo VÎd ñnï> H$am.

P.T.O.
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àíZ àíZ àíZ àíZ àíZ 3) Imbrbn¡H$s H$moUVohr Mma àý gmoS>dm … [4 × 5 = 20]
A) {dnUZ YmoaU V`ma H$aÊ`mMr à{H«$`m ñnï> H$am.

~) emœV {dnUZmVrb Z¡{VH$ _wÔo ñnï> H$am.

H$) {S>{OQ>b {dnUZmVrb AS>MUr d g§Yr {bhm.

S>) godm {dVaUm_Ü ò J«mhH$m§Mm gh^mJ g_OmdyZ gm§Jm.

B) J«mhH$ godm Ûmao emœV _yë` {Z_m©U H$aÊ`mMo VÎd ñnï> H$am.

\$) {dnUZ joÌmV H¥${Ì_ ~w{Õ_Îmm (AI) `mMo _hÎd {bhm.

àíZ àíZ àíZ àíZ àíZ 4) Imbrbn¡H$s H$moUVohr XmoZ àý gmoS>dm … [2 × 10 = 20]

A) emœV {dnUZmMr g§H$ënZm, JaO Am{U AS>MUr CXmhaUm§gh ñnï> H$am.

~) {S>{OQ>b {dnUZmVrb AbrH$S>rb KS>m_moS>r Am{U Ë`mMm ì`dgm`mda n[aUm_ `mda
g{dñVa {bhm.

H$) _Ü`ñW d AmYw{ZH$ B©-M°Zoëg Ûmao godm {dVaUmÀ`m à{H«$`m ñnï> H$am.





Q1) Solve the Answers of given Case Studies (Any 3 out of 5) [3 × 10 = 30]
a) Case Study 1:

Case Study on - Tax Audit of a Manufacturing Firm
M/s. Alpha Engineering Pvt. Lid., a mid-sized machinery

manufacturer with a turnover of `̀̀̀̀ 9.2 crore in FY 2023-24. is liable for a tax
audit under Section 44AB of the Income-tax Act and GST compliance due
to exceeding prescribed thresholds. The audit verified turnover using the
Sales Register, GST returns, and bank statements, noting a `̀̀̀̀5 lakh difference
due to sales returns not adjusted in GSTR-1, later reconciled in GSTR-3B.
GST returns for April, May and July 2023 were filed late, incurring `̀̀̀̀4,500
in late fees and `̀̀̀̀12,300 in interest, reportable in Form 3CD Clause 21(a).
ITC reconciliation showed a `̀̀̀̀2 lakh mismatch caused by a supplier’s
non-filing of GSTR-1, requiring adjustment in subsequent returns. The audit
also reported an inadmissible ̀̀̀̀̀ 2 .5 lakh cash receipt breaching Section 269ST,
Key learning points include the importance of turnover reconciliation, ITC
matching with GSTR-2B, adherence to cash transaction limits, and
recognizing how GST compliance impacts tax audit reporting.
Questions:
i) Under which section of the income-tax Act was M/s. Alpha Engineering

Pvt. Ltd. liable for a tax audit?
ii) What was the reason for the `̀̀̀̀5 Lakh difference between the Sales

Register and GSTR-l?
iii) How much Late fee and interest were incurred due to late filing of GST

returns?
iv) What caused the `̀̀̀̀2 lakh mismatch in Input Tax Credit (ITC)

reconciliation?
v) Which section of the Income-tax Act was violated due to the `̀̀̀̀ 2.5 lakh

cash receipt?

Total No. of Questions : 2]
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b) Case Study 2 :  [5 × 2 = 10]

Case Study on - Internal Audit of Sales Department

M/s. Bright Appliances Ltd., a medium-sized home appliance
manufacturer and distributor, conducted an internal audit of its sales
department after noticing declining profit margins and rising receivables
despite steady sales volumes. The audit revealed that sales executives were
offering unauthorized discounts to select distributors without approval,
reducing profitability. There were mismatches between warehouse dispatch
records and sales invoices, indicating possible delays or omissions in billing.
Additionally. receivables outstanding beyond 90 days exceeded the 45-days
credit period due to weak debtor follow-up. Recommendations included
implementing system-based discount controls with mandatory managerial
approval, conducting weekly reconciliation between dispatch and billing
records, and strengthening credit policies with revised limits, automated
reminders, and penalties for late payments. Key learning points emphasized
the role of internal audits in ensuring compliance, preventing revenue leakage
and maintaining strong cash flow.

Questions;

i) What was the main reason for conducting the internal audit of the sales
department at M/s Bright Appliances Ltd.?

ii) How did unauthorized discounts affect the company s profitability?

iii) What issue was found during the reconciliation of dispatch and billing
records?

iv) What was the company’s standard credit period, and how long were
many receivables outstanding?

v) Name one recommendation made to strengthen the company's credit
control process.

c) Case Study 3 :  [2 × 5 = 10]

Case Study on - Verification of Liabilities and Deposits

As part of its internal audit program, PQR Bank Ltd. s Metropolitan
Branch underwent a verification of deposit liabilities and interest payments
for FY 2023-24 to ensure accuracy of records and compliance with RBI
guidelines The audit found an interest overpayment of `̀̀̀̀ l. 2 lakh due to a
0.5% excess rate applied to certain fixed deposits for six months, caused by
a manual input error in the CBS system Additionally, three dormant savings
accounts were activated without written customer consent, based only on
telephonic requests violating RBI and internal control norms and posing
fraud risks. Recommendations included correcting interest rates in the CBS,
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recovering excess interest where possible enforcing mandatory written consent
and dual authorization for dormant account activation, and training staff on
KYC and dormant account policies Key lessons stressed the importance of
periodic system checks to prevent interest computation errors and maintaining
strict controls to mitigate dormant account fraud risks.
Questions;
1. What was the total amount of interest overpaid due to the incorrect rate

applied on fixed deposits?
2. For how long did the incorrect interest rate remain undetected in CBS

system.
3. How many dormant savings accounts were activated without written

customer consent?
4. What was the main, violation of RBI guidelines in the activation of

dormant accounts?
5. Name one recommendation made to strengthen dormant account

controls.
d) Case Study 4 :  [2 × 5 = 10]

Case Study on - Audit of an Agricultural Co-operative Society
Krishna farmers Service Co-operative Society Ltd., based in Satara

district, supplies agricultural inputs and facilitates seasonal credit for its
members A statutory audit for FY 2023-24 reviewed purchase and
distribution records, subsidy utilization, and seasonal credit advances the
audit found a 45-day delay in submitting a `̀̀̀̀15 lakh fertilizer subsidy
utilization certificate late updating of members’ passbooks for seasonal loans,
and a 120kg shortage of urea fertilizer without proper documentation
Recommendations included timely submission of subsidy reports,
same-day recording of loan disbursements in both passbooks and ledgers,
and regular stock verification with proper discrepancy reports. Key lessons
highlighted the importance of timely compliance for subsidies, strong
inventory control and accurate member records to maintain trust.
Questions:
i) What was the value of the fertilizer subsidy for which the utilization

certificate was submitted late?
ii) By how many days was the subsidy utilization certificate delayed?
iii) What issue was found in updating members’ passbooks for seasonal

loans?
iv) How much shortage of urea fertilizer was found during physical

verification?
v) Name one recommendation made to improve stock management in the

society.
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e) Case Study 5:  [5 × 2 = 10]
Case Study on - Profit & Loss Scrutiny in Bank Audit

During the statutory audit of LMN Bank’s Regional Branch for
FY 2023-24, a detailed scrutiny of the Profit & Loss account revea1ed
two major issues First, processing fees of `̀̀̀̀ 4.5 lakh collected on certain
loans were not recognized in the current year’s income without
justification, leading to understatement of income Second, branch
renovation expenses totaling `̀̀̀̀ 2.2 lakh, which included painting, minor
repairs, and furniture polishing, were incorrectly capitalized instead of
being recorded a revenue expenditure, inflating assets and understating
expenses, Recommendations included recognizing all processing fees
in the period of loan disbursement implementing system controls for
income recognition, reclassifying the renovation costs as revenue
expenses, and training accountants on proper expense classification Key
lessons emphasized the importance of accurate income recognition under
the accrual method and correct classification of expenses to ensure fair
profitability and compliance.

Questions :

i) What was the total amount of processing fees that were not
recognized in the current year’s income?

ii) How should processing fees be recognized according to the audit
recommendations?

iii) What was the total amount of renovation expenses wrongly
capitalized as assets?

iv) Give one example of the renovation expenses that should have
been treated a revenue expenditure.

v) Why is correct classification between capital and revenue
expenditure important in bank audits?

Q2) Write down case studies for following (Any 4 out of 6) [4 × 10 = 40]
a) Write the case study on - Form 3CA for a Government Contractor

b) Write the case study on - internal Audit of Purchase Department

c) Write the case study on - Statutory Audit of a Public Sector Bank
Branch,

d) Write the case study on - Audit of a Housing Co-operative Society

e) Write the case study on -  Internal Audit of Bank Reconciliation Process

f) Write the case study on - GST Audit with ITC Reversal Issues.





Q1) Solve the Answers of given Case Studies (Any 3 out of 5) :[3 × 10 = 30]

a) Case Study 1 : [5 × 2 = 10]

Japan vs. USA - WTO Dispute on Alcohol Tax Law :

In 1995, the United States, EU, and Canada complained to the WTO
that Japan taxed its domestic spirit 'Shochu' at lower rates than imported
alcoholic beverages like whisky. rum, and brandy. violating GATT Article
III:2 which requires equal taxation of imported and domestic "like
products.” The WTO Panel and Appellate Body in 1996 ruled that Japan’s
alcohol tax law discriminated against imports and ordered it to amend
the law. Japan complied within months. The case clarified the concept of
“like products” and reinforced that domestic policies must align with
WTO rules, showing the strength of WTO’s dispute settlement system.

Questions:

1. In which year did the United States. EU. and Canada file the WTO
complaint against Japan’s alcohol tax law?

2. Which Japanese alcoholic beverage was taxed at lower rates than
imports like whisky and rum?

3. Which GATT provision requires equal taxation of imported and
domestic “like products”?

4. In which year did the WTO rule against Japan in this dispute?

5. Name one key legal principle reinforced by this case.

Total No. of Questions : 2]
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b) Case Study 2 : [5 × 2 = 10]

Canada - Film Distribution (U.S. Copyright Case) :

In 1998, Canada filed a WTO complaint against the U.S., challenging
Section 110(5) of the U.S. Copyright Act, which allowed public use of
music in shops and restaurants without payment. Canada argued this
violated TRIPS Article 9.1, incorporating the Berne Convention, and
deprived Canadian copyright holders of royalties. In 2000. the WTO
Panel ruled that the “business exemption” was too broad, failed the three-
step test of copyright law, and breached TRIPS. The U.S. was advised
to amend its law, reinforcing that domestic copyright rules must comply
with WTO obligations and clarifying limits on exceptions under TRIPS.

Questions:

1. In which year did Canada file the WTO complaint against the United
States in the Film Distribution case?

2. Which section of the U.S. Copyright Act was challenged by Canada?

3. Which WTO agreement did Canada claim the U.S. law violated?

4. What did the WTO Panel decide in 2000 regarding the U.S.
‘business exemption”?

5. Name one key legal principle reinforced by this case.

c) Case Study 3 : [5 × 2 = 10]

The WTO case study on the EU vs US - Banana Dispute.

“European Communities - Regime for the Importation, Sale and
Distribution of Bananas" In 1993, the EU introduced a banana import
regime giving preferential quotas and concessions to ACP countries,
while restricting Latin American banana exports, many controlled by U. S.
companies like Chiquita and Dole, The U. S. along with Ecuador,
Guatemala Honduras, and Mexico filed a WTO complaint, arguing the
policy violated the MFN principle under GATT and GATS In 1997, the
WTO ruled against the EU, but proposed changes were deemed
insufficient, leading the U. S. in 1999 to impose $192 million in trade
sanctions The dispute ended in 2009 with the EU reducing ACP
preferences and adopting a uniform tariff The case showed the strength
of the WTO’s dispute system and the challenge of balancing trade rules
with political ties
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Questions:
1. In which year did the European Union introduce its new banana

import regime?
2. What does the MFN principle under WTO rules require?
3. Name two Latin American countries that were affected by the EU’s

banana import policy.
4. In which year did the WTO first rule against the EU in the banana dispute?
5. What was the final resolution of the dispute in 2009?

d) Case Study 4 : [5 × 2 = 10]
Australia - Plain Packaging of Tobacco Products : A Landmark
WTO Dispute on Public Health vs. Trade Rights
Background & Measures :

In 2011, Australia enacted the Tobacco Plain Packaging Act,
mandating uniform packaging for tobacco with no branding beyond the
brand name displayed in standardized font, size, and color Graphic health
warnings became prominent, and standard drab colors were mandated.
Complaint & Legal Challenge :

Several WTO members (Cuba Honduras, Dominican Republic
Ukraine Indonesia) challenged these measures, arguing they violated IP
rights-specifically trademarks and were inconsistent with WTO
obligations.
WTO Findings & Rationale :

The Panel and Appellate Body upheld Australia’s measures,
concluding that plain packaging meaningfully contributed to reducing
tobacco consumption - thus serving a legitimate public health objective -
and did not infringe trademark rights under TRTPS or GATT. The
measures were found consistent with WTO obligations.
Significance:

This dispute established that WTO rules allow member sates to
pursue strong public health regulations, even when such rules modify
trademark usage and restrict branding-provided they are evidence-based
and proportionate.
Questions :
1. In which year did Australia implement the Tobacco Plain Packaging Act?
2. What was the main objective of Australia’s plain packaging law for

tobacco products?
3. Name two countries that challenged Australia’s plain packaging law

at the WTO.
4. Which WTO agreements were allegedly violated by Australia’s plain

packaging law according to the complainants?
5. What was the final ruing of the WTO Appellate Body regarding

Australia’s plain packaging measures?
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e) Case Study 5 : [5 × 2 = 10]

Breaking Barriers: India’s Transition to WTO-Compliant Trade
Policy

Context Transition Strategy :

Post- WTO accession in 1995, India under took a phased transition-
liberalizing domestic trade, modernizing border measures, aligning tariffs,
dismantling quantitative restrictions, and reforming intellectual property
laws per TRIPS timelines by 2005.

Policy Shifts & Challenges :

India began shifting from impart- substitution toward export- led
growth, improving capacity in trade law and dispute settlements, while
navigating protectionist tendencies in sensitive sectors like agriculture
and manufacturing

Strategic Trade Approach :

India crafted a strategic approach : using reciprocal investment/
trade opportunities to  encourage FTA partners to concede market access
- e.g, lowering EV tariffs linked to Tesla investment, negotiating India -
EFTA agreement with binding investment pledges (-$ 100 billion)

Outcome & Ongoing Evolution :

India gradually enhanced its export capacity and compliance with
WTO rules, Though it remains cautious on deep liberalization, it now
engages digitally in WTO negotiations, champions reforms on fisheries
subsidies digital trade, and dispute settlement renewal.

Questions :

1. In which year did India become a member of the World Trade
Organization (WTO)?

2. What was India’s primary trade policy model before joining the
WTO?

3. Which WTO agreement required India to reform its intellectual
property laws by 2005?

4. Name one strategic trade negotiation India entered by linking
investment with market access.

5. Mention any one area where India actively participates in WTO
reform discussions.
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Q2) Write down case studies for following (Any 4 out of 6) : [4 × 10 = 40]

a) United States - Import Prohibition of Certain Shrimp and Shrimp Products

b) United States - Tax Treatment for  “Foreign Sales Corporations”
(FSC Dispute).

c) Write the Case study on - “Gasoline Standards and Global Trade The
WTO Verdict on the US Case”.

d) Write the Case study on - “WTO Dispute Mexicos Sugar Tax and its
Impact on US Exporters”.

e) Russia-Measures Concerning the Transit of Goods (Russia-Ukraine
Transit Dispute).

f) Write the Cast study on - “Breaking Barriers India’s Transition to
WTO-Compliant Trade Policy”.


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àíZ àíZ àíZ àíZ àíZ 1) Imbrbn¡H$s H$moUË`mhr VrZ Ho$g ñQ>S>tdarb àým§Mr CÎmao Úm … [3 × 10 = 30]
A) Ho$g ñQ>S>r 1 … [5 × 2 = 10]

OnmZ {déÕ A_o[aH$m - WTO dmX … _Úmdarb H$a H$m`Xm …
1995 _Ü ò, A_o[aH$m, ẁamo{n`Z ẁ{Z`Z Am{U H±$ZS>m `m§Zr WTO H$S>o VH«$ma

Ho$br H$s OnmZZo Amnë`m nma§nm[aH$ "emoMy' `m _Úmda Am`mV Ho$boë`m _Úm§nojm (CXm.
pìhñH$s, a_, ~«°S>r) H$_r H$a AmH$mabm, Á`m_wio GATT À`m H$b_ III:2 Mo Cëb§KZ
Pmbo. ̀ m H$b_mZwgma Am`mV d Xoem§VJ©V ""g_mZ CËnmXZm§da'' g_mZ H$a bmdUo Amdí`H$
Amho. 1996 _Ü ò WTO n°Zob Am{U Anrbr` _§S>imZo {ZH$mb {Xbm H$s OnmZMm
_Úmdarb H$a H$m`Xm Am`mVr{déÕ ôX^md H$aVmo Am{U Ë`mV XþéñVr H$aÊ`mMo AmXoe
{Xbo. OnmZZo H$mhr _{hÝ`m§V H$m`ÚmV ~Xb Ho$bo. `m àH$aUmZo ""g_mZ CËnmXZ'' `m
g§H$ënZoMo ñnï>rH$aU Ho$bo Am{U ñWm{ZH$ YmoaUo WTO {Z`_m§er gwg§JV Agbr nm{hOoV
ho AYmoao{IV Ho$bo, VgoM WTO À`m dmX {ZamH$aU §̀ÌUoMr VmH$X XmIdyZ {Xbr.
àíZ…àíZ…àíZ…àíZ…àíZ…
1. A_o[aH$m, ̀ wamo{n`Z ̀ w{Z`Z Am{U H°$ZS>mZo OnmZÀ`m _Úmdarb H$m`Úm~m~V WTO

H$S>o H$moUË`m dfu VH«$ma XmIb Ho$br?
2. H$moUË`m OnmZr _Úmda pìhñH$s, ag gma»`m Am`m{VV _Úmnojm H$_r H$a bmdbm

OmV hmoVm?
3. Am`mV d Xoem§VJ©V ""g_mZ CËnmXZm§da'' g_mZ H$a bmdÊ`mMr AQ> H$moUV`m

GATT H$b_mZwgma Amho?
4. WTO Zo `m ~mXmV OnmZ{déÕ H$moUË`m dfu {ZU©̀  {Xbm?
5. `m àH$aUmV AYmoao{IV Pmbobm EH$ _hÎdmMm H$m`Xoera {gÕm§V gm§Jm.

P.T.O.
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~) Ho$g ñQ>S>r 2 … [5 × 2 = 10]
H°$ZS>m - {MÌnQ >{dVaU (A_o[aH$m H$m°nramBQ> àH$aU) …

1998 _Ü ò H°$ZS>mZo A_o[aHo${déÕ WTO H$S>o VH«$ma XmIb Ho$br. hr VH«$ma
A_o[aHo$À`m, H$m°nramBQ> H$m`Úm§À`m H$b_  110(5) {déÕ hmoVr, Á`m_Ü ò XþH$mZo Am{U
aoñQ>m°aoQ>_Ü ò g§JrV gmd©O{ZH$[aË`m dmnaÊ`mgmR>r H$moUVohr n¡go Z XoVm nadmZJr XoÊ`mV
Ambr hmoVr. H°$ZS>mMm Xmdm hmoVm H$s ̀ m_wio TRIPS À`m H$_b 9.1 (Á`mV dJ© H$ÝìhoÝeZMm
g_mdoe Amho) Mo Cëb§KZ Pmbo Am{U H°$Zo{S>`Z H$m°nramBQ> YmaH$m§Zm am°̀ ëQ>rnmgyZ d§{MV
Ho$bo. 2000 _Ü`o WTO n°ZobZo {ZU©̀  {Xbm H$s ""ì`dgm` gdbV'' (business
exemption) IynM ì`mnH$ Amho, H$m°nramBQ> H$m`ÚmÀ`m VrZ - Q>ßß`m§À`m MmMUrV
An`er R>aVo Am{U TRIPS Mo Cëb§KZ H$aVo. A_o[aHo$bm Amnbm H$m`Xm ~XbÊ`mMm
g„m XoÊ`mV Ambm. `m àH$aUmZo ho AYmoao{IV Ho$bo H$s ñWm{ZH$ H$m°nramBQ> {Z`_ WTO
À`m ~§YZm§er gwg§JV Agbo nm{hOoV Am{U TRIPS A§VJ©V AndmXm§À`m _`m©Xm ñnï>
Ho$ë`m.
àíZ…àíZ…àíZ…àíZ…àíZ…
1. H°$ZS>mZo A_o[aHo${déÕ {MÌnQ> {dVaU àH$aUmV WTO H$S>o VH«$ma H$moUË`m dfu

XmIb Ho$br?
2. A_o[aHo$À`m H$m°nramBQ> H$m`ÚmÀ`m H$moUË`m H$b_mbm H°$ZS>mZo AmìhmZ {Xbo?
3. A_o[aHo$Mm H$m`Xm H$moUË`m WTO H$amamMo Cëb§KZ H$aVmo Ago H°$ZS>mMm Xmdm

hmoVm?
4. 2000 _Ü ò WTO n°ZobMo A_o[aHo$À`m ""ì`dgm` gdbV'' ~m~V H$m` {ZU©̀

{Xbm?
5. `m àH$aUmV AYmoao{IV Pmbobm EH$ _hÎdmMm H$m`Xoera {gÕm§V gm§Jm.

H$) Ho$g ñQ>S>r 3 … [5 × 2 = 10]
ẁamo{n`Z ẁ{Z`Z (EU) {d. A_o[aH$m - Ho$ir ì`mnma dmX (Bunana Dispute) …

"" ẁamo{n`Z g_wXm` - Ho$itÀ`m Am`mV, {dH«$s Am{U {dVaUmMm {Z`_''
1993 _Ü ò, ẁamo{n`Z ẁ{Z`ZZo Ho$ir Am`mV YmoaU bmJy Ho$bo Á`m_Ü ò ACP

Xoem§Zm (Am{\«$H$m, H°$[a{d`Z, Am{U n°{g{\$H$ amï´>o) àmYmÝ` H$moQ>m Am{U gdbVr XoÊ`mV
Amë`m, Va b°{Q>Z A_o[aH$Z Ho$itÀ`m {Z`m©Vrda ~§YZo AmUbr ̀ m b°{Q>Z A_o[aH$Z XoemVrb
Ho$ir CËnmXZmda _moR>çm à_mUmV A_o[aH$Z H§$nÝ`m Ogo H$s Chiquita Am{U Dole
`m§Mo {Z §̀ÌU hmoVo. A_o[aH$m, B¹o$S>moa, ½dmQ>o_mbm, hm|Sw>ag Am{U _opŠgH$mo `m§Zr WTO
H$S>o VH«$ma XmIb Ho$br, Agm Xmdm Ho$bm H$s ho YmoaU GATT Am{U GATS A§VJ©V
MFN (Most Favoured nation) VÎdmMo Cëb§KZ H$aVo.

1997 _Ü`o WTO Zo EU {damoYmV {ZU©̀  {Xbm. na§Vw gwMdbobo ~Xb Anwao
_mZbo Jobo. n[aUm_r, 1999  _Ü ò A_o[aHo$Zo $192 Xebjm§Mo ì`mnma {Z~ªY bmJy Ho$bo.
hm dmX 2009 _Ü ò g§nbm, Ooìhm EU Zo ACP Xoem§Zm {Xboë`m g~bVr H$_r Ho$ë`m
Am{U EH$g_mZ ewëH$ g§aMZm ñdrH$mabr. `m àH$aUmZo WTO À`m dmX {ZamH$aU
àUmbrMr VmH$X Am{U ì`mnma {Z`_ d amOH$s` g§~§Y `m_Yrb g§VwbZ gmYÊ`mMo
AmìhmZ XmIdyZ {Xbo.
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àíZ…àíZ…àíZ…àíZ…àíZ…
1. ẁamo{n`Z ẁ{Z`ZZo Amnbo Zdo Ho$ir Am`mV YmoaU H$moUË`m dfu bmJy Ho$bo?
2. WTO A§VJ©V MFN VËd H$m` gm§JVo?
3. ẁamo{n`Z ̀ w{Z`ZÀ`m Ho$ir Am`mV YmoaUm_wio à^m{dV Pmboë`m XmoZ b°{Q>Z A_o[aH$Z

Xoem§Mr Zmdo gm§Jm.
4. WTO Zo Ho$ir dmXmV àW_ EU {damoYmV H$moUË`m dfu {ZU©̀  {Xbm?
5. 2009 _Ü ò `m dmXmMo A§{V_ g_mYmZ H$m` Pmbo?

S>) Ho$g ñQ>S>r 4 … [5 × 2 = 10]
Am°ñQ´>o{b`m - V§~mIy CËnmXZm§gmR>r g_mZ n°Ho$qOJ H$m`Xm (Plain Packaging Case)
gmd©O{ZH$ Amamo½` {déÕ ì`mnma h¸$ `mdarb Eo{Vhm{gH$ WTO dmX Am°ñQ´>o{b`m -
V§~mIy CËnmXZmMo gmYo n°{Ho$qOJ … gmd©O{ZH$ Amamo½` {déÕ ì`mnma h¸$ `mda EH$
_hËdnyU© WTO dmX
nmœ©̂ y_r Am{U Cnm``moOZm …

2011 _Ü ò Am°ñQ́>o{b`mZo V§~mIy CËnXZmMo gmYo n°Ho$qOJ H$m`Xm bmJy Ho$bm, Á`m_Ü ò
V§~mIy CËnmXZm§Mo n°Ho${O§J EH$gmaIo R>odUo ~§YZH$maH$ H$aÊ`mV Ambo. ~«°S> Zmd ho Ho$di
R>am{dH$ AjaaMZm, AmH$ma Am{U a§JmV XmIdÊ`mMr nadmZJr hmoVr. n°Ho$Oda _moR>çm
AmH$mamV Amamo½`m{df`r Bemao Am{U {\$H$Q> a§J R>odUo A{Zdm ©̀ H$aÊ`mV Ambo.
VH«$ma Am{U H$m`Xoera AmìhmZ …

Š ẁ~m, hm|oSw>ag, S>m°{_{ZH$Z [anpãbH$, ̀ wH«o$Z Am{U B§S>moZo{e`m ̀ m§gma»`m H$mhr WTO
gXñ`m§Zr `m H$m`Úmbm AmìhmZ {Xbo. Ë`m§À`m Xmdm hmoVm H$s, hm H$m`Xm ~m¡{ÕH$ g§nXm h¸$
- {deofV… Q́>oS>_mH©$ `m§Mo Cëb§KZ H$aVmo Am{U WTO À`m ~§YZm§er {dg§JV Amho.
WTO {ZîH$f© Am{U H$maU_r_m§gm …

WTO n°Zob Am{U Anrb g§ñWoZo Am°ñQ´>o{b`mÀ`m Cnm``moOZm d¡Y R>adë`m Ë`m§Zr
{ZîH$f© H$mT>bm H$s gmYo n°Ho$qOJ V§~mIyMo godZ H$_r H$aÊ`mV bjUr` _XZ H$aVo,
Ë`m_wio hm H$m`Xm gmd©O{ZH$ Amamo½`mMo d¡Y C{Ôï> gmÜ` H$aVmo gVoM, hm H$m`Xm TRIPS
qH$dm GATT A§VJ©V Q´>oS>_mH©$ h¸$m§Mo Cëb§KZ H$aV Zmhr.
_hËd …

`m dmXmVyZ {gÕ Pmbo H$s, WTO {Z`_m§Zwgma gXñ` Xoe R>mog Am{U nwamì`mYm[aV
gmd©O{ZH$ Amamo½` Cnm``moOZm H$ê$ eH$VmV, Oar Ë`m Cnm``moOZm§_wio Q´>ooS>_mH©$Mm dmna
_`m©{XV hmoVmo Am{U ~«±qS>J H$_r hmoVo.
àíZ…àíZ…àíZ…àíZ…àíZ…
1. Am°ñQ´>o{b`mZo Tobacco Plain Packaging Act H$moUË`m dfu bmJy Ho$bm?
2. V§~mIy CËnmXZm§gmR>r  Am°ñQ´>o{b`mÀ`m gmÜ`m n°Ho$qOJ H$m`ÚmMm _w»` CÔoe H$m`

hmoVm?
3. WTO _Ü ò Am°ñQ´>o{b`mÀ`m gmÜ`m n°Ho$qOJ H$m`Úmbm AmìhmZ XoUmè`m XmoZ Xoem§Mr

Zmdo gm§Jm.
4. {\$`m©Xr Xoem§À`m _Vo, Am°ñQ´>o{b`mÀ`m gmÜ`m n±Ho$qOJ H$m`Úm_wio H$moUVo WTO

H$ama §̂J Pmbo hmoVo?
5. Am°ñQ´>o{b`mÀ`m gmÜ`m n°Ho$qOJ Cnm``moOZm§~m~V WTO Anrb g§ñWoMm A§{V_

{ZH$mb H$m` hmoVm?
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B) Ho$g ñQ>S>r 5 … [5 × 2 = 10]

AS>Wio _moS>rV H$mT>V… WTO gwg§JV ì`mnma YmoaUmH$S>o ^maVmÀ`m àdmg

n[apñWVr d g§H«$_U YmoaU …

1995 _Ü`o WTO _Ü`o àdoe Ho$ë`mZ§Va ^maVmZo Q>ßß`mQ>ßß`mZo g§H«$_U gwê$
Ho$bo - Xoem§VJ©V ì`mnma CXmarH$aU, gr_mewëH$ nÕVrMo AmYw{ZH$sH$aU, ewëH$ g§aMZoV
~Xb, n[a_mUmË_H$ {Z~ªY H$mTy>Z Q>mH$Uo, Am{U TRIPS H$amamÀ`m doimnÌH$mZwgma
2005 n ª̀V ~m¡{ÕH$ g§nXm H$m`ÚmV gwYmaUm H$aUo.

YmoaUmVrb ~Xb d AmìhmZo …

^maVmZo Am`mV-à{VñWmnZ YmoaUmVyZ {Z`m©V-AmYm[aV dmT>rH$S>o diÊ`mg gwédmV
Ho$br. ì`mnma H$m`Xm Am{U dmX {ZamH$aU j_Vm dmT>dbr. VgoM eoVr Am{U
CËnmXZmgma»`m g§doXZerb joÌmVrb g§ajUdmXr àd¥Îmr hmVmië`m.

YmoaUmË_H$ ì`mnma Ñ{ï>H$moZ …

^maVmZo nañna J§wVdUyH$/ì`mnma g§YtMm dmna H$ê$Z FTA ̂ mJrXmam§Zm ~mOmanoR>oV
àdoe XoÊ`mg àd¥Îm H$aÊ`mMr aUZrVr Adb§~br - CXm. Q>oñbm J§wVdUwH$ser OmoSy>Z EV
ewëH$ H$_r H$aUo, J§wVdUwH$sMo ~§YZH$maH$ AmœmgZ (-$100 AãO) Agboë`m B§{S>`m -
EFTA H$amamMr MMm©.

n[aUm_ d gVVMr àJVr …

^maVmZo hiyhiy Amnbr {Z`m©V j_Vm Am{U WTO {Z`_m§er gwg§JVVm dmT>dbr,
Oar Vmo Imob CXmarH$aUm~m~V gmdY Amho. Var AmVm Vmo WTO MMm© _Ü ò {S>{OQ>b
nÕVrZo gh^mJr hmoVmo, _Ëñ` AZwXmZo, {S>{OQ>b ì`mna Am{U dmX {ZamH$aU àUmbrÀ`m
nwZ~mªYUrg§~§Yr gwYmaUm§Mm nwañH$Vm© Amho.

àíZ…àíZ…àíZ…àíZ…àíZ…

1. ^maV H$moUË`m dfu OmJ{VH$ ì`mnma g§KQ>ZoMm (WTO) gXñ`  ~Zbm?

2. WTO _Ü ò gm_rb hmoÊ`mnydu ^maVmMm à_wI ì`mnma YmoaUmMm Z_wZm H$moUVm
hmoVm?

3. H$moUË`m WTO H$amamZwgma ^maVmMm 2005 n`ªV Amnbo ~m¡{ÕH$ g§nXm h¸$
H$m`Xo gwYmamdo bmJbo?

4. Jw§VdUyH$ Am{U ~mOmanoR>oVrb àdoe ̀ m§Zm OmoSy>Z ̂ maVmZo Ho$boë`m EImÚm YmoaUmË_H$
ì`mnma MM}Mo Zmd gm§Jm.

5. WTO gwYmaUm MMm©_Ü`o ^maV Á`m EImÚm joÌmV g{H«$`nUo gh^mJr hmoVmo
Ë`mMo Zmd gm§Jm.
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àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr 4 Ho$g ñQ>S>r {bhm. Ho$g ñQ>S>r {bhm. Ho$g ñQ>S>r {bhm. Ho$g ñQ>S>r {bhm. Ho$g ñQ>S>r {bhm. [4 × 10 = 40]

A) A_o[aH$m - H$mhr H$moi§~r d H$moi§~rOÝ` CËnmXZm§À`m Am`mVrdarb ~§Xr

~) A_o[aH$m - ""\$m°aoZ goëg H$m°nm}aoeÝg'' (FSC dmX) gmR>r H$a CnMma

H$) Ho$g ñQ>S>r {bhm - ""noQ´>mob _mZH$ Am{U OmJ{VH$ ì`mnma … A_o[aHo$darb WTO Mm
{ZH$mb''

S>) Ho$g ñQ>S>r {bhm - "" WTO dmX… _opŠgH$moMm gmIa H$a Am{U Ë`mMm A_o[aH$Z
{Z`m©VXmam§da n[aUm_''

B) a{e`m- _mbdmhVwH$sÀ`m Q´>m§{PQ>g§~§Yr Cnm``moOZm (a{e`m- ẁH«o$Z Q´>m§{PQ> dmX)

\$) Ho$g ñQ>S>r {bhm - ""AS>Wio _moS>rV … WTO gwg§JV ì`mnma YmoaUmH$S>o ^maVmMm àdmg''





Q1) Solve the Answers of given Case studies (Any 3 out of 5) :[3 × 10 = 30]
a) Case Study 1 : Nestlé India Limited (Manufacturing Industry) :

Nestlé India, listed on the Indian Stock Exchange, applied marginal
costing to enhance short-term operational decisions and cost control
during economic fluctuations. For this purpose, various techniques are
Used like 1) Segregation of variable costs vs fixed costs-only variable
costs (materials, labor, variable overheads) are included in product
costing; fixed overheads charged to profits as “period costs”.
2) Calculation of marginal cost per unit, and contribution margin
(Sales - Variable Cost = S-V) to assess product line profitability
3) Break-even and pricing decisions, especially during seasonal or
depressed demand, using contribution analysis to set minimum viable
prices.

By applying the above techniques, the Managerial Impact is on 1)
Pricing strategy: Allowed Nestlé India to adjust prices during economic
downturns or seasonal slumps while ensuring each sale still covers variable
costs and contributes toward fixed costs and profit 2) Inventory valuation:
Avoided inflating closing stock with fixed overheads, improving financial
statement transparency 3) Decision-making: Provided clearer insight into
which product lines to prioritize or suspend based on real-time
contribution margins.

Marginal costing equips management with agile tools for pricing,
budgeting, and short- term production decisions grounded in contribution,
not full absorption cost. This leads to more informed choices during
demand fluctuations or economic uncertainty.
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Questions : [5 × 2 = 10]
1) This case study is based on which types of techniques?
2) Which are the types of costs?
3) What is the formula for contribution margin?
4) Which types of decisions are useful during seasonal demands?
5) How the marginal costing techniques equips the management?

b) Case Study 2 : XYZ Manufacturing Ltd
XYZ Manufacturing Ltd, a mid-sized automotive parts manufacturer.

It was facing rising production costs and delays in order fulfilment. The
management initiated an operational audit to assess the efficiency and
effectiveness of its manufacturing processes. The audit team began by
reviewing procurement of material, inventory management, production
scheduling, and quality control. They discovered that raw material orders
were often delayed due to poor supplier coordination. Inventory levels
were inconsistent-some components were overstocked while others
caused bottlenecks. The production floor layout contributed to excessive
movement and idle time. The audit also identified a lack of standardized
operating procedures, leading to variability in product quality. Employee
feedback revealed gaps in training and communication. The audit team
recommended implementing a just-in-time inventory system, reorganizing
the plant layout, standardizing work procedures, and launching a training
program. Within six months, XYZ saw a 20% reduction in production
time, a 15% drop in operational costs, and improved delivery
performance. This operational audit not only enhanced efficiency but
also boosted employee morale and customer satisfaction.
Questions : [5 × 2 = 10]
1) What were the main operational challenges faced by XYZ

Manufacturing Ltd?
2) Which areas of operation were included in the audit?
3) What inefficiencies were found in inventory management?
4) How did the operational audit contribute to cost reduction?
5) What long-term benefits can XYZ expect from implementing the

audit recommendations?
c) Case Study 3 : Cost Audit Report & Aunexure attached to Cost

Audit Reports :
The report is aligned with Form CRA-4 and MCA requirements.

The Audit report is included the following matters : 1) Audit Cover Letter:
Scope, scope limitations, industry regulation references 2) System
Adequacy Assessment of cost accounting system, inventory valuation,
overhead absorption 3) Process Description : Detailed manufacturing
flow-chart and service cost centers 4) Quantitative Data : Material usage,
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sales, production volumes, capacity utilization stats. Annexures is a
Detailed statements like : 1) By-products/joint products 2) Scrap & waste
treatment 3) Inventory valuation methods Report includes Observations
& Recommendations also like Material control, energy-saving measures,
pricing, capacity improvements.
Compliance Checks of Audit reports are as follows :
1) Confirmation of required cost records (CRA-1 COVID) and CRA-4

submission.
2) References to cost audit applicability under Section 148, and whether

CRA-2 reference number cited.
Sign-off includes Auditors’ declaration of adherence, auditor’s name,
date, and detailed observations / recommendations.
Questions : [5 × 2 = 10]
1) Which subject is covered under this case study?
2) The cost Audit report is aligned with which form?
3) Which matters are included under Audit report?
4) What is annexure?
5) Which other things are included in audit reports?

d) Case Study 4 : Surdarshan Chemicals & Fertilizers Ltd :
Budgetary Control & Cost of Production - Surdarshan Chemicals
& Fertilizers Ltd - (SCF) :-
An empirical study on SCF examined the firm’s budgetary control process
and its effectiveness in cost management- Highlighting steps, tools, and
variance analysis. Various system and Procedures followed for budgetary
control are
1) Comprehensive Budget Cycle winch includes Annual strategic

planning with monthly production and sales budget and cross-
departmental participation for realistic target setting.

2) Performance Monitoring includes Regular comparison of actual vs
budget (material, labor, overhead). And usage of flexible budgets
to accommodate seasonal fluctuations.

3) Variance Analysis means Identified root causes behind unfavorable
variances : often due to inefficient labor/material, utilization and
Managers then designed corrective actions to control deviations.
The outcome of this study resulted into Enhanced cost
consciousness across teams and measurable cost reductions and
improved profit margins. This structured approach links budgetary
control and cost audit to statutory compliance and pricing
transparency.
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Questions : [5 × 2 = 10]
1) Which topic is covered under this case study?
2) What is included in Comprehensive Budget Cycle?
3) What is Performance Monitoring?
4) What do you mean by Variance Analysis?
5) What is the outcome of this case?

e) Case Study no 5 : Titan Brand
Titan, a well - known Indian watch brand, built a strong image without
focusing on social work or charity. Instead, it became popular by making
high-quality, stylish watches that people could trust. Customers liked
Titan because its products lasted long and looked good. The company
also gave great customer service, making it easy to get help or use
warranties. Titan used smart advertising with emotional stories that
connected with people, and it kept up with trends by launching modern
watches, including smart watches. Its stores were designed to give
customers a smooth and premium shopping experience. Because of all
this, Titan became one of India’s most trusted brands and was able to
grow into other areas like jewellery and eyewear. This shows that a
company can build a strong image through good products, customer
care, innovation, and smart marketing-even without doing charity work.
Questions : [5 × 2 = 10]
1) Titan build its image through charity or social work?
2) How did Titan gain customer trust?
3) What kind of advertising did Titan use?
4) What new type of product did Titan introduce to stay modern?
5) What helped Titan become one of India’s most trusted brands?

Q2) Write down case studies for following (Any 4 out of 6) : [4 × 10 = 40]
a) Write a case study on any Advertising as powerful and effective marketing

tools to promote corporate image.
b) Write a case study on product performance of Oppo mobile phone.
c) Write a case study on Corporate Social Responsibility helps to improve

the corporate image in market.
d) Write a case study report of management audit of XYZ Co. Ltd.
e) Write a case study on consumer services provided by Myntra Company.
f) Write a case study on implementation of Management information system

in organization.


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Q1) Solve the Answers of given Case Studies (Any 3 out of 5). [3×10=30]
a) Case Study 1: Maharashtra State Cooperative Bank Scam-Nature and

Causes
Introduction
The scam involving the Maharashtra State Cooperative Bank (MSC Bank)
is considered one of the major cooperative banking frauds in India. The
issue first came to light in 2011 and was later investigated by various
regulatory and enforcement agencies. Due to this scam, the bank was
placed under an administrator and several political figures were accused
of wrongdoing.
Nature of the Scam: Irregular Loan Disbursements: MSC Bank sanctioned
loans to several sugar factories, cooperative institutions and private entities
by violating banking norms and guidelines. Political Interference: Influential
politicians misused their power to get loans sanctioned for relatives or
affiliated institutions. Loans Without Proper Collateral: In several cases,
the bank issued large loans without sufficient collateral or guarantees.
Leniency in Recovery: Even after defaults, no serious efforts were made
to recover the dues. Sale of Sugar Mills. The bank sold distressed sugar
mills at very low prices, which were purchased by politically connected
individuals, causing a major loss to the bank.
Causes of the Scam:
i) Political interference in cooperative institutions
ii) Lack of financial discipline and managerial negligence
iii) Ineffective auditing and regulatory control
iv) Violation of rules and disregard for the bank’s interest
v) Corruption and non-transparent dealings

P.T.O.
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Impact
i) Huge financial loss to MSC Bank
ii) Appointment of an administrator by the Reserve Bank
iii) Decline in creditworthiness of many cooperative institutions
iv) Investigation by the Supreme Court and Economic Offences Wing

(EOW)
v) Charge sheets filed against many high-profile political leaders
Write answers of the following questions. [5×2=10]
i) In which year did the Maharashtra State Cooperative Bank scam

come to light?
ii) What type of loan disbursement method was used in the scam?
iii) Why was an administrator appointed for MSC Bank?
iv) What was one of the major causes behind the scam?
v) How were the sugar mills sold during the scam?

b) Case Study 2: A case study on Bank of Maharashtra’s priority sector
and agricultural lending.
Bank of Maharashtra is a public sector bank that provides financial
assistance to farmers and priority sector initiatives across Maharashtra
and the rest of India. The bank’s objective is to promote rural development
and supply credit for essential agricultural inputs. Bank of Maharashtra
has launched various schemes such as “Maha Agri Gold Loan’’,
‘‘Maha Krishi Loan Scheme’’, and “Maha Tractor Loan”. Through these
schemes, the bank provides financial support to farmers for purchasing
tractors, irrigation pumps, seeds, fertilizers, pesticides, and also for crop
insurance. These schemes are known for their simplified processes, low
interest rates, and flexible repayment schedules, which have increased
the trust of farmers. For example, a farmer from Nashik district purchased
a new tractor under the “Maha Tractor Loan” scheme. This increased
his productivity and significantly boosted his income. As a result, other
farmers in the village also started taking advantage of this scheme.
Write answers of the following questions. [5×2=10]
i) Which sector does Bank of Maharashtra prioritize for lending?
ii) What is the objective of the “Maha Tractor Loan’’ scheme?
iii) For which agricultural needs does Bank of Maharashtra provide

loans?
iv) What benefits did the farmer from Nashik district gain from the

bank’s scheme?
v) Which facilities of the bank have increased farmer’s trust?
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c) Case Study 3: Consolidation of the National Federation of State
Cooperative Agriculture and Rural Development Banks (NFSCARDB).
Introduction
The National Federation of State Cooperative Agriculture and Rural
Development Banks (NFSCARDB) is an apex body of state-level
cooperative agriculture and rural development banks in India. These banks
primarily offer long-term credit for agricultural development, animal
husbandry, irrigation projects and rural housing.
Over time, these cooperative banks began facing issues such as weak
financial health, inefficiency and poor governance. To address these
challenges, the government initiated a consolidation (or merger) process
of the banks.
The main objectives of this consolidation were:
i) Strengthening the financial base of the banks
ii) Reducing administrative costs
iii) Improving operational efficiency
iv) Promoting digital banking
v) Providing faster and better services to farmers
Nature of the Consolidation
i) Integration of State and District-Level Banks: Many states began

merging agriculture and rural development banks to create a unified
structure.

ii) Implementation of Unified Policies: Consolidation led to more
strategic and transparent operations.

iii) Adoption of Modern Technology: Greater use of digital services,
Core Banking Solutions (CBS), and mobile banking was
encouraged.

iv) Guidance from NABARD and Ministry of Cooperation: The
process was supported and monitored by NABARD and the Union
Ministry of Cooperation.

Reasons for Consolidation
i) Weak financial condition of individual banks
ii) Challenges in loan recovery
iii) Inefficiency due to multiple banks operating in the same district
iv) High employee costs
v) Difficulty in availing funding from NABARD
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Outcomes of Consolidation
i) Improved financial health of the banks
ii) More effective and accessible services for farmers
iii) Easier policy implementation and decision-making
iv) Increased accountability in management
v) Reduction in redundant staff positions
Write answers of the following questions. [5×2=10]
i) What is the full form of NFSCARDB?
ii) What was the main objective of consolidating these cooperative

banks?
iii) Which institutions guided the consolidation process?
iv) What technology was adopted to improve banking efficiency?
v) How did the consolidation benefit farmers in rural areas?

d) Case study 4 Maha Bank Kisan Credit Card (KCC by Bank of
Maharashtra)
Introduction
To meet the short-term financial needs of farmers, the Kisan Credit Card
(KCC) scheme was launched. Maha Bank (Bank of Maharashtra), a
leading public sector bank under the Government of India. has effectively
implemented the KCC scheme to empower farmers financially in rural
areas.
The KCC issued by Maha Bank is a flexible credit facility card, which
provides farmers with timely funds for crop cultivation, purchase of
seeds and fertilizers, irrigation, agricultural machinery and other farming-
related activities.
Key Features
i) Easy Loan Process: Simplified documentation and quick approval.
ii) ATM/Debit Card Facility: Farmers can withdraw money as and when

needed using the card.
iii) Credit Limit: Based on landholding size, type of crop and income

estimate.
iv) Interest Subsidy: Interest concession is provided if the loan is repaid

on time.
v) Insurance Protection: Covers crop loss due to natural calamities or

unforeseen events.
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Benefits
i) Immediate access to funds
ii) No need to rely on moneylenders
iii) Direct and transparent transactions with the bank
iv)  Integration with various government agricultural schemes
v) Boosts confidence and financial independence of farmers
Challenges
i) Lack of awareness - Some farmers are unaware of the scheme
ii) Documentation issues - Difficulty for farmers without proper land

records
iii) Occasional delays from bank side
iv) Limited digital literacy in rural areas
Write answers of the following questions. [5×2=10]
i) What is the primary objective of issuing the Kisan Credit Card by

Maha Bank?
ii) What is the biggest benefit of the KCC scheme for farmers?
iii) What type of card is provided to farmers under the KCC scheme?
iv) What concession is offered to farmers on timely repayment of loans?
v) What kind of insurance protection is provided under the KCC

scheme?
e) Case Study 5: Current Status and Achievements of Maharashtra State

Cooperative Bank (MSC Bank)
Introduction: The Maharashtra State Cooperative Bank (MSC Bank) is a
premier apex cooperative bank in the state, established in 1911. Since its
inception, the bank has played a crucial role in rural development,
agricultural finance and strengthening cooperative institutions across
Maharashtra. In 2011, the bank was placed under an administrator due to
allegations of financial irregularities. However, since then, MSC Bank
has significantly reformed its administration, transparency, and financial
discipline, and today it operates successfully and efficiently.
Current Status:
i) Administrative Reforms: The bank has strengthened its governance,

loan disbursement policies, and recovery mechanisms.
ii) Recognition by NABARD and RBI: MSC Bank has earned national-

level credibility and receives funding from NABARD and RBI to
implement various schemes.
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iii) Implementation of Digital Banking: Core Banking System (CBS),
mobile banking, and online transactions have been successfully
launched.

iv) Branch Expansion: The bank operates branches in cities such as
Mumbai, Pune, Nagpur, Aurangabad, and across several districts.
Support to Agriculture and Rural Development: MSC Bank provides
essential financial backing for crop loans, agri-allied sectors, sugar
mills, and dairy businesses.

Key Achievements:
i) Financial support to thousands of cooperative institutions.
ii) Technical and financial assistance to various District Central

Cooperative Banks.
iii) Leading efforts in expanding banking services in rural areas.
iv) Effective implementation of various government schemes.
v) Easy and affordable loan schemes for farmers.

Write answers of the following questions. [5×2=10]
i) In which year was the Maharashtra State Cooperative Bank established?
ii) What digital system has MSC Bank implemented for banking operations?
iii) What types of institutions does MSC Bank primarily provide loans to?
iv) What reforms has MSC Bank implemented to improve its performance?
v) What impact has MSC Bank had on rural development?

Q2) Write down case studies for following (Any 4 out of 6) [4×10=40]
a) National Cooperative Development Corporation (NCDC).
b) Role of NABARD in Agricultural Finance and Rural Development in

India.
c) Structure of Cooperative Banks in India.
d) Agricultural Advances and Non-Performing Assets (NPAs).
e) NABARD and Rural Infrastructure Development Fund (RIDF).
f) Problems of State Cooperative Banks.


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à.à.à.à.à.1) Imbrb Ho$g ñQ>S>rO dê$Z àíZm§Mr CÎmao {bhm. (5 n¡H$s H$moUVohr 3) [3×10=30]
A) Case Study 1: ‘hmamï´> amÁ¶ ghH$mar ~±Ho$Mm KmoQ>mim - ñdê$n d H$maUo

n[aM¶-
‘hmamï´> amÁ¶ ghH$mar ~±Ho$Mm (MSC Bank) KmoQ>mim hm ^maVmVrb ‘moR²>¶m ghH$mar ~±H$
KmoQ>mù¶m§n¡H$s EH$ ‘mZbm OmVmo. ¶m KmoQ>mù¶mMo àH$aU 2011 gmbr àW‘ g‘moa Ambo Am{U
Z§Va {d{dY Vnmg ¶§ÌUm§Zr ¶mMm emoY KoVbm. ¶m KmoQ>mù¶m‘wio ~±Ho$da àemgH$ Zo‘Ê¶mV Ambm
Am{U AZoH$ amOH$s¶ ì¶º$s¨da Amamon Pmbo.
KmoQ>mù¶mMo ñdê$n-
i) Ad¡Y H$O© dmQ>n… MSC ~±Ho$Zo AZoH$ gmIa H$maImÝ¶m§Zm, ghH$mar g§ñWm§Zm Am{U

ImgJr CX²¶moJm§Zm H$O© ‘§Oya H$aVmZm {Z¶‘m§Mo C„§KZ Ho$bo.
ii) amOH$s¶ hñVjon… AZoH$ amOH$s¶ ZoË¶m§Zr Amnë¶m à^mdmMm dmna H$ê$Z Ë¶m§À¶m

ZmVodmBH$m§À¶m qH$dm g§~§{YV g§ñWm§Zm H$O© ‘§Oya H$ê$Z KoVbo.
iii) VmaUm{edm¶ H$O©… H$mhr àH$aUm§‘Ü¶o ¶mo½¶ VmaUm{edm¶ ‘moR²>¶m à‘mUmda aH$‘oMo H$O©

{Xbo Jobo.
iv) naV’o$S>rMr {T>bmB©… H$O© naV’o$S> Z Pmë¶mdahr dgwbrMr ¶mo½¶ H$madmB© Ho$br Jobr Zmhr.
v) gmIa H$maImÝ¶m§Mr IaoXr… ~±Ho$Zo {XdmiImoa gmIa H$maImZo Aën XamZo {dH$bo, Oo

amOH$s¶Ñï²>¶m g§~§{YV bmoH$m§Zr {dH$V KoVbo, Ë¶m‘wio ~±Ho$Mo ZwH$gmZ Pmbo.
KmoQ>mù¶mMr H$maUo-
i) ghH$mar g§ñWm§‘Yrb amOH$s¶ hñVjon
ii) Am{W©H$ {eñVrMm A^md Am{U ì¶dñWmnZmVrb {ZîH$miOrnUm
iii) AH$m¶©j‘ VnmgUr Am{U {Z¶§ÌU ì¶dñWm
iv) {Z¶‘m§Mr nmir Z H$aU§ Am{U ~±Ho$Mo {hV Z nmhU§
v) «̂ï>mMma Am{U AnmaXe©H$ ì¶dhma

Total No. of Questions : 2]

[6449]-415
M.Com. (SODL)

210-II : CASE STUDIES
(CBCS 2019 Pattern) (Semester - IV)

(‘amR>r ê$nm§Va)

doi : 3 Vmg] [ EHy$U JwU : 70
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

PD5990
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n[aUm‘-

i) MSC ~±Ho$Mo H$moQ²>¶dYr ê$n¶m§Mo ZwH$gmZ

ii) ~±Ho$da àemgH$ Zo‘bm Jobm

iii) eoH$S>mo ghH$mar g§ñWm§Mr nV Kgabr

iv) gdm}ƒ Ý¶m¶mb¶ Am{U Am{W©H$ JwÝho emIoMm Vnmg

v) AZoH$ ‘moR²>¶m ZoË¶m§da AmamonnÌo XmIb Pmbr

Imbrb àíZm§Mr CÎmao {bhm. [5×2=10]

i) ‘hmamï´> amÁ¶ ghH$mar ~±Ho$Mm KmoQ>mim H$moUË¶m dfu CKS>H$sg Ambm?

ii) ¶m KmoQ>mù¶mV H$moUË¶m àH$maMr H$O© dmQ>n nX²YVr AmT>iyZ Ambr?

iii) ~±Ho$da àemgH$ H$m Zo‘mdm bmJbm?

iv) ¶m KmoQ>mù¶mMo ‘w»¶ H$maU H$moUVo hmoVo?

v) gmIa H$maImZo H$moUË¶m àH$mao {dH$bo Jobo?

~) Case Study 2: àmYmÝ¶ joÌmgmR>r d eoVrgmR>r AJ«r‘o nwadR>m ~±H$ Am°’$ ‘hmamï´> Mm KQ>Zm
Aä¶mg…

~±H$ Am°’$ ‘hmamḯ> hr EH$ gmd©O{ZH$ joÌmVrb ~±H$ AgyZ, Vr ‘hmamḯ>mgh g§nyU© ̂ maVmV eoVH$è¶m§Zm
d àmYmÝ¶ joÌmVrb CnH«$‘m§Zm {dÎmnwadR>m H$aÊ¶mMo H$m¶© H$aVo. ~±Ho$Mo CX²{Xï> J«m‘rU {dH$mgmbm
MmbZm XoUo d eoVrgmR>r Amdí¶H$ Agboë¶m gmYZgm‘wJ«rgmR>r H$O© nwadR>m H$aUo ho Amho. ~±H$
Am°’$ ‘hmamï´>Zo ""‘hm A°J«r JmoëS> bmoZ'', ""‘hm H¥$fr H$O© ¶moOZm'', Am{U ""‘hm Q´>°³Q>a bmoZ''
Aem {d{dY ¶moOZm gwê$ Ho$ë¶m AmhoV. ¶m ¶moOZm§X²dmao ~±H$ eoVH$è¶m§Zm Q´>°³Q>a, qgMZmgmR>r n§n,
{~¶mUo, IVo, H$sQ>H$ZmeHo$, VgoM nrH$ {då¶mgmR>r Am{W©H$ ‘XV nwadVo. ¶m ¶moOZm§‘Ü¶o gwb^
à{H«$¶m, H$‘r ì¶mOXa, d emídV naV’o$S>rMm H$mbmdYr ¶m‘wio eoVH$è¶m§Mm {dídmg dmT>bm
Amho. EH$m CXmhaUmV, Zm{eH$ {OëømVrb EH$m eoVH$è¶mZo ""‘hm Q´>°³Q>a bmoZ'' X²dmao ZdrZ
Q´>°³Q>a IaoXr Ho$bm. ¶m‘wio Ë¶mMr CËnmXZj‘Vm dmT>br Am{U CËnÞmV bjUr¶ dmT> Pmbr.
Ë¶m‘wio JmdmVrb BVa eoVH$è¶m§Zrhr ¶m ¶moOZoMm bm^ KoÊ¶mg gwê$dmV Ho$br.

Imbrb àíZm§Mr CÎmao {bhm. [5×2=10]

i) ~±H$ Am°’$ ‘hmamï´> H$moUË¶m àH$maÀ¶m joÌmbm àmYmÝ¶ XoVo?

ii) ""‘hm Q´>°³Q>a bmoZ'' ¶moOZoMm CX²Xoe H$m¶ Amho?

iii) ~±H$ Am°’$ ‘hmamï´> H$moUH$moUË¶m eoVrg§~§{YV JaOm§gmR>r H$O© nwadVo?

iv) ~±H$ Am°’$ ‘hmamï´>mÀ¶m ¶moOZo‘wio Zm{eH$ {OëømVrb eoVH$è¶mMo H$moUVo ’$m¶Xo Pmbo?

v) ~±Ho$À¶m H$moUË¶m gw{dYm eoVH$è¶m§Mm {dídmg dmT>dVmV?
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H$) Case Study 3: amï´>r¶ ghH$mar H¥$fr d J«m‘rU {dH$mg ~±H$ g§KmMo g§b¾rH$aU

n[aM¶-

amï´>r¶ ghH$mar H¥$fr d J«m‘rU {dH$mg ~±H$ g§K (NFSCARDB) ho ^maVmVrb amÁ¶ ghH$mar
H¥$fr d J«m‘rU {dH$mg ~±H$m§Mm EH$ g§K Amho. ¶m ~±H$m J«m‘rU ^mJmVrb eoVr{dH$mg, newnmbZ,
qgMZ, Ka~m§YUr, BË¶mXr XrK©H$mbrZ H$O© ¶moOZm§gmR>r H$m‘ H$aVmV.

H$mimZwgma ghH$mar ~±H$m§Mr Am{W©H$ pñWVr, H$m¶©j‘Vm Am{U ì¶dñWmnZmMr JwUdÎmm ¶m‘Ü¶o
AZoH$ g‘ñ¶m CX²̂ dy bmJë¶m. ¶m g‘ñ¶m§da Cnm¶ åhUyZ ~±H$m§Mo g§b¾rH$aU (consolidation/
merger) H$aÊ¶mMm {ZU©¶ KoVbm Jobm.

¶m à{H«$¶oMm CX²Xoe åhUOo …

i) ~±H$m§Mr Am{W©H$ VmH$X dmT>dUo

ii) àemg{ZH$ IM© H$‘r H$aUo

iii) H$m¶©j‘Vm gwYmaUm

iv) {S>{OQ>b ~±qH$JMm àgma

v) eoVH$è¶m§Zm gwb^ Am{U ObX godm XoUo

g§b¾rH$aUmMo ñdê$n-

i) amÁ¶ d {Oëhm nmVirdarb ~±H$m§Mo EH$ÌrH$aU … AZoH$ amÁ¶m§Zr H¥$fr Am{U J«m‘rU
{dH$mgmgmR>r H$m¶©aV ~±H$m§Mo EH$ÌrH$aU gwê$ Ho$bo.

ii) EH$mpË‘H$ YmoaU A§‘b~OmdUr … g§b¾rH$aUm‘wio ~±H$m§Mo H$m‘H$mO A{YH$ nmaXe©H$
Am{U YmoaUmË‘H$ ~Zbo.

iii) ZdrZ V§ÌkmZmMm Adb§~ … {S>{OQ>b godm, H$moAa ~±qH$J gmoë¶yeÝg (CBS) , ‘mo~mB©b
~±qH$J ¶m§Mm dmna dmT>dbm.

iv) NABARD d ghH$ma ‘§Ìmb¶mMo ‘mJ©Xe©Z … hr à{H«$¶m NABARD Am{U H|$Ð
gaH$maÀ¶m ghH$ma ‘§Ìmb¶mÀ¶m ‘mJ©Xe©ZmImbr nma nS>br.

g§b¾rH$aUmMr H$maUo-
i) ~±H$m§Mr Am{W©H$ H$‘Omoar

ii) H$O©dgwbrV AS>MUr

iii) EH$mM {Oëh²¶mV AZoH$ ~±H$m§‘wio ñnYm© d AH$m¶©j‘Vm

iv) H$‘©Mmè¶m§Mo OmñV à‘mU d dmT>Vm IM©

v) NABARD H$Sy>Z {ZYr {‘idVmZm AS>MUr
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g§b¾rH$aUmMo n[aUm‘-

i) ~±H$m§Mo Am{W©H$ Amamo½¶ gwYmabo

ii) eoVH$è¶m§Zm A{YH$ gj‘ godm

iii) YmoaUmË‘H$ {ZU©¶ KoUo gwb^ Pmbo

iv) ì¶dñWmnZmMr Odm~Xmar dmT>br

v) H$mhr H$‘©Mmè¶m§Mr g§»¶mË‘H$ H$nmV

Imbrb àíZm§Mr CÎmao {bhm. [5×2=10]

i) NFSCARDB Mo nyU© ê$n H$m¶ Amho?

ii) ~±H$m§À¶m g§b¾rH$aUmMm ‘w»¶ CÔoe H$m¶ hmoVm?

iii) g§b¾rH$aU à{H«$¶oV H$moUË¶m g§ñWm ‘mJ©Xe©H$ R>aë¶m?

iv) ~±H$m§À¶m H$m¶©j‘VoV gwYmaUm H$aÊ¶mgmR>r H$moUVo V§ÌkmZ dmnabo Jobo?

v) g§b¾rH$aUm‘wio J«m‘rU ^mJmVrb eoVH$è¶m§Zm H$moUVm ’$m¶Xm Pmbm?

S>) Case Study 4: ‘hm ~±H$ {H$gmZ H«o${S>Q> H$mS>©

n[aM¶-

eoVH$è¶m§À¶m AënH$mbrZ Am{W©H$ JaOm ^mJdÊ¶mgmR>r {H$gmZ H«o${S>Q> H$mS>© (KCC) ¶moOZm
gwê$ H$aÊ¶mV Ambr Amho. ‘hm ~±H$ (Bank of Maharashtra) hr ̂ maV gaH$maÀ¶m gmd©O{ZH$
joÌmVrb AJ«JÊ¶ ~±H$ AgyZ, {VZo J«m‘rU ^mJmVrb eoVH$è¶m§Zm {dÎmr¶ gj‘Vm XoÊ¶mgmR>r
{H$gmZ H«o${S>Q> H$mS>© ¶moOZm à^mdrnUo am~dbr Amho.

‘hm ~±Ho$Mo KCC ho EH$ âbop³g~b H$O© gw{dYm H$mS>© Amho, Oo eoVH$è¶m§Zm nrH$ H$O©, IV-
{~¶mUo IaoXr, eoVrMr ‘emJV, qgMZ, H¥$fr CnH$aU IaoXr BË¶mXrgmR>r Amdí¶H$ {ZYr àXmZ
H$aVo.

‘hËdmMr d¡{eï²>¶o-

i) gwb^ H$O© à{H«$¶m … H$mJXnÌm§Mr gmonr à{H«$¶m Am{U ËdarV ‘§Owar

ii) ATM/S>o{~Q> H$mS>©gmaIo H$mS>© … Oo dmnê$Z eoVH$ar doimodoir a¸$‘ H$mTy> eH$VmV

iii) H$Om©Mr ‘¶©mXm … eoVH$è¶mÀ¶m eoVrjoÌ, nrH$ àH$ma Am{U CËnÞmda AmYm[aV

iv) ì¶mO gdbV … doioda naV’o$S> Ho$ë¶mg ì¶mO XamV g~{gS>r

v) {d‘m g§ajU … Z¡g{J©H$ AmnÎmr‘wio ZwH$gmZ Pmë¶mg g§ajU
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’$m¶Xo-
i) VmVS>rZo {ZYrMr CnbãYVm
ii) gmdH$mam§H$Sy>Z H$O© KoÊ¶mMr JaO Zmhr
iii) ~±Ho$er WoQ> ì¶dhmam‘wio nmaXe©H$Vm
iv) gaH$maÀ¶m H¥$fr ¶moOZm§er OmoS>Ur
v) eoVH$è¶m§Mm AmË‘{dídmg dmT>dVmo
AmìhmZo-
i) ‘m{hVrMm A^md-H$mhr eoVH$è¶m§Zm ¶moOZm~Ôb ‘m{hVr Zmhr
ii) H$mJXnÌm§Mr AS>MU- ŷ‘rMo aoH$m°S>© Zgob Va AS>Wim
iii) ~±H$m§H$Sy>Z H$Yr H$Yr {db§~
iv) {S>{OQ>b gmjaVoMm A^md
Imbrb àíZm§Mr CÎmao {bhm. [5×2=10]
i) ‘hm ~±Ho$Mo {H$gmZ H«o${S>Q> H$mS>© H$moUË¶m CÔoemgmR>r {Xbo OmVo?
ii) KCC ¶moOZoMm gdm©V ‘moR>m ’$m¶Xm H$moUVm Amho?
iii) KCC dmnaÊ¶mgmR>r H$moUË¶m àH$maMo H$mS>© eoVH$è¶m§Zm {Xbo OmVo?
iv) doioda naV’o$S> Ho$ë¶mg eoVH$è¶m§Zm H$moUVr gdbV {‘iVo?
v) {H$gmZ H«o${S>Q> H$mS>© ¶moOZoV eoVH$è¶m§Zm H$moUË¶m àH$maMo {d‘m g§ajU {Xbo OmVo?

B) Case Study 5: ‘hmamï´> amÁ¶ ghH$mar ~±Ho$Mr gX²¶pñWVr d ¶e
n[aM¶-
‘hmamï´> amÁ¶ gaH$mar ~±H$ (MSC Bank) hr amÁ¶mVrb gdm©V ‘hÎdmMr Ano³g ghH$mar ~±H$
AgyZ {VMr ñWmnZm 1911 gmbr Pmbr. gwê$dmVrnmgyZM ¶m ~±Ho$Zo J«m‘rU {dH$mg, H¥$fr {dÎm
nwadR>m, d ghH$mar g§ñWm§Zm Am{W©H$ ~iH$Q>r XoÊ¶mgmR>r ‘mobmMr ŷ{‘H$m ~Omdbr Amho. 2011
‘Ü¶o ~±Ho$da KmoQ>mù¶mÀ¶m Amamonm§Z§Va àemgH$ Zo‘Ê¶mV Ambm hmoVm. ‘mÌ Ë¶mZ§Va ~±Ho$Zo àemgZ,
nmaXe©H$Vm Am{U Am{W©H$ {eñV ¶m‘Ü¶o ‘hÎdnyU© gwYmaUm Ho$ë¶m Am{U AmO Vr ~±H$ ¶eñdrnUo
H$m¶©aV Amho.
gX²¶pñWVr (Current Status)-
i) àemgH$s¶ gwYmaUm … ~±Ho$Zo Amnbo àemgZ, H$O©dmQ>n YmoaU, Am{U dgwbr ¶§ÌUm

A{YH$ ‘O~yV Ho$ë¶m AmhoV.
ii) NABARD d RBI H$Sy>Z ‘mÝ¶Vm … MSC ~±Ho$Z amï´>r¶ ñVamda {dídmgmh©Vm {‘idbr

AgyZ, NABARD d RBI H$Sy>Z AZoH$ ¶moOZm am~{dÊ¶mgmR>r {ZYr {‘iVmo.
iii) {S>{OQ>b ~±qH$JMr A§‘b~OmdUr … H$moAa ~±qH$J {gñQ>r‘ (CBS), ‘mo~mB©b ~±qH$J

Am{U Am°ZbmB©Z ì¶dhma gwê$ H$aÊ¶mV Ambo AmhoV.
iv) emIm {dñVma … ‘w§~B©, nwUo, ZmJnya, Am¡a§Jm~mXgh {d{dY {Oëh²¶m§‘Ü¶o emIm H$m¶©aV AmhoV.
v) eoVr Am{U J«m‘rU {dH$mgmV ^a … MSC ~±H$ hr nrH$ H$O©, eoVrnyaH$ CX²¶moJ, gmIa

H$maImZo, Xþ½Y ì¶dgm¶ Aem joÌmV ‘hÎdmMm Am{W©H$ AmYma Amho.
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‘hÎdmMr ¶emoJmWm (Key Achievements)-

i) hOmamo ghH$mar g§ñWm§Zm {dVnwadR>m.

ii) {d{dY {Oëhm ghH$mar ~±H$m§Zm Vm§{ÌH$ d Am{W©H$ ‘XV

iii) J«m‘rU ^mJmV ~±qH$J godm nmohmoMdÊ¶mV AmKmS>r

iv) gaH$maÀ¶m {d{dY ¶moOZm§Mr A§‘b~OmdUr

v) eoVH$è¶m§gmR>r gwb^ H$O© ¶moOZm

Imbrb àíZm§Mr CÎmao {bhm. [5×2=10]

i) ‘hmamï´> amÁ¶ ghH$mar ~±Ho$Mr ñWmnZm H$moUË¶m dfu Pmbr?

ii) MSC ~±Ho$Zo H$moÊmË¶m Vm§{ÌH$ àUmbrX²dmao {S>{OQ>b ~±qH$JMr A§‘b~OmdUr Ho$br?

iii) MSC ~±H  H$moÊmË¶m àH$maÀ¶m g§ñWm§Zm H$O© nwadVo?

iv) MSC ~±Ho$Zo H$moUH$moUË¶m gwYmaUm H$ê$Z Amnbr pñWVr ‘O~yV Ho$br?

v) MSC ~±Ho$À¶m H$m¶m©Mm J«m‘rU {dH$mgmda H$m¶ à^md Pmbm?

à.à.à.à.à.2) Imbrb ~m~tda Ho$g ñQ>S>rO V¶ma H$am. (6 n¡H$s H$moUVohr 4) [4×10=40]

A) amï´>r¶ ghH$mar {dH$mg ‘hm‘§S>i.

~) ^maVmVrb H¥$fr {dÎm d J«m‘rU {dH$mgmVrb Zm~mS>©Mr ŷ{‘H$m.

H$) ^maVmVrb ghH$mar ~±H$m§Mr aMZm.

S>) H¥$fr AJ«r‘ Am{U {ZpîH«$¶ ‘mb‘Îmm.

B) Zm~mS>© d J«m‘ AmYma g§aMZm {dH$mg {ZYr.

’$) amÁ¶ ghH$mar ~±Ho$À¶m g‘ñ¶m.


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Q1) Solve the answers of given Case Studies. (Any 3 out of 5) [3×10=30]
a) Case Study 1 : Nokia’s Decline After the Rise of Samsung Android

Smartphones. [5×2=10]
Nokia was once the dominant player in the global mobile phone market,
renowned for its durable phones, extensive distribution channels, and
strong brand loyalty. However, the rapid emergence and growth of smart
phones, particularly those running Google’s Android OS, led to a
significant decline in Nokia’s market share.
When Apple launched the iPhone in 2007, it revolutionized the smart
phone industry with a focus on touchscreen technology and app
ecosystems. Nokia, initially focused on feature phones and its Symbian
operating system, was slow to respond to this shift. Meanwhile, Samsung
aggressively adopted the Android platform, offering a wide range of smart
phones at various price points, backed by strong marketing and carrier
partnerships.
Samsung’s Android smartphones appealed to a broad consumer base
due to their innovation, variety, and affordability. Nokia’s failure to
transition quickly to a competitive smartphone platform and the delayed
adoption of Windows Phone further weakened its position. As a result,
Nokia lost significant market share, and by the mid-2010s, it had exited
the smartphone manufacturing business, eventually selling its handset
division to Microsoft.
Questions :
i) What was Nokia’s main competitive advantage before the rise of

smartphones?
ii) How did Samsung capitalize on the shift to Android smartphones?
iii) Why did Nokia struggle to compete in the smartphone market?
iv) What role did operating system choice play in Nokia’s decline?
v) What strategic mistakes did Nokia make in responding to the smart

phone revolution?

P.T.O.
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b) Case Study 2 : Ola’s Entrepreneurship Journey [5×2=10]
Ola Cabs, founded by Bhavish Aggarwal and Ankit Bhati in 2010, is one
of India’s leading ride-hailing platforms. The journey began when Bhavish,
inspired by his own commuting challenges, decided to create a
technology-driven solution to improve urban transportation.
Starting with a small team, Ola focused on providing affordable, reliable,
and convenient cab services through a mobile app, which was relatively
new in India at the time.
The founders faced multiple challenges such as regulatory hurdles,
competition from local taxi services, and the need for driver acquisition
and retention. Ola innovated by introducing features like cashless payments,
driver rating systems, and multiple vehicle options to cater to different
customer segments. They also expanded into electric vehicles and bike
taxis, showing adaptability to market demands.
Through aggressive funding rounds and strategic partnerships, Ola scaled
rapidly across Indian cities and expanded internationally. Its success is
attributed to a deep understanding of local needs, leveraging technology,
and continuous innovation in the highly competitive mobility sector.
Questions :
i) What motivated Bhavish Aggarwal to start Ola Cabs?
ii) What were some key challenges faced by Ola in its early stages?
iii) How did Ola differentiate itself from traditional taxi services?
iv) What strategies did Ola use to scale its business across India?
v) How has Ola adapted its services to changing market demands?

c) Case Study 3 : Product Diversification by Bajaj group [5×2=10]
Bajaj Group, one of India’s oldest and most respected conglomerates,
initially gained prominence through its two-wheeler segment with Bajaj
Auto. Over the years, the company strategically diversified its product
portfolio to reduce dependence on a single market and capture new growth
opportunities. Bajaj ventured beyond motorcycles into three-wheelers,
electric vehicles, and even financial services through Bajaj Finserv. The
launch of the electric scooter “Chetak” marked its entry into the sustainable
mobility segment, addressing the growing demand for eco-friendly
transport. This diversification helped Bajaj leverage existing brand strength
while adapting to changing market dynamics, ensuring sustained growth
and resilience against market fluctuations.
Questions :
i) What motivated Bajaj to diversify its product portfolio beyond two-

wheelers?
ii) How did entering the electric vehicle market benefit Bajaj in terms of

brand positioning?
iii) What role does Bajaj Finserv play in the company’s overall

diversification strategy?
iv) How has product diversification helped Bajaj manage risks

associated with market dependence?
v) What challenges might Bajaj face when expanding into new product

segments?
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d) Case Study 4 : Innovative Practices at Swiggy [5×2=10]
Swiggy, one of India’s leading food delivery platforms, has been a pioneer
in adopting innovative practices to enhance customer experience and
operational efficiency. One notable innovation is their use of AI and
machine learning to optimize delivery logistics. By analyzing real-time
data such as traffic patterns, weather, and order volumes, Swiggy
dynamically adjusts delivery routes and assigns orders to the nearest
available delivery person. This reduces delivery time and improves
customer satisfaction.
Additionally, Swiggy introduced “Swiggy Genie,” a hyper local delivery
service that allows users to send packages, pick up groceries, or get
medicines delivered, expanding their business beyond food delivery.
Another innovation is their cloud kitchen model, where they partner with
restaurants to operate delivery-only kitchens, reducing overhead ,costs
and speeding up delivery. These innovations have helped Swiggy maintain
a competitive edge in the crowded food delivery market by improving
service reliability and expanding service offerings.
Questions :
i) How does Swiggy use AI to optimize its delivery operations?
ii) What is “Swiggy Genie” and how does it diversify Swiggy’s services?
iii) How do cloud kitchens contribute to Swiggy’s business model?
iv) What are the benefits of Swiggy’s dynamic routing system?
v) How have these innovations impacted Swiggy’s market position?

e) Case Study 5: Lenskart: Disrupting the Eyewear Industry. [5×2=10]
Lenskart, founded in 2010 by Peyush Bansal, is a leading Indian eye wear
brand that transformed the way people buy glasses. Initially starting as an
online platform. Lenskart provided prescription glasses, sunglasses, and
contact lenses, combining affordability with quality.
Recognizing a market gap-where a majority of Indians lacked access to
affordable and stylish eyewear-Bansal adopted a hybrid model of online
and offline retail. Lenskart introduced innovations such as the home eye
check-up service, AI-powered virtual try-on, and a wide network of
franchise stores, making eyewear more accessible and personalized.
Entrepreneurial traits such as risk-taking, innovation, persistence, and
customer focus were key to Lenskart’s growth. Strategic investments,
tech-driven solutions, and a scalable business model helped it emerge as
a unicorn in the Indian startup ecosystem.
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‘Today, Lenskart operates in India and internationally, aiming to become
the top eyewear brand globally.’

Questions :

i) What entrepreneurial qualities did Peyush Bansal demonstrate in
building Lenskart?

ii) How did Lenskart identify and address a gap in the eyewear market?

iii) What role did innovation and technology play in Lenskart’s success?

iv) Why is the hybrid model (online + offline) important in Lenskart’s
business strategy?

v) Suggest one new strategy Lenskart could adopt to expand further in
international markets.

Q2) Write down case studies for following (Any 4 out of 6) [4×10=40]
a) Write a case study on Young entrepreneur who start a business. Discuss

how he managed funding, operation and growth.

b) Prepare a case study on an entrepreneur who faces challenges in shifting
their traditional business to an online platform. Highlight the problems,
decision making process and the final outcome.

c) Develop a case study on how Maharashtra Centre for Entrepreneurship
Development (MCED) and Maharashtra Industrial Technical Consultancy
Organization (MITCON) assisted entrepreneurs in developing their
business.

d) Prepare a case study on an entrepreneur who introduced a creative solution
to a common problem in society. Explain the idea, the innovation involved
and how it impacted users.

e) Draft a case study of a company that successfully used technology to
innovate its business process and customer experience. What tools or
ideas did they implement?

f) Create a case study on an innovative product that disrupted the market.
(e.g.Swiggy, Zomato, Ola, Paytm). Highlight the creative aspects that
made it successful.


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(‘amR>r ê$nm§Va)
doi : 3 Vmg] [ EHy$U JwU : 70
gyMZm …- 1) gd© àíZ gmoS>{dUo Amdí¶H$ AmhoV.

2) COdrH$S>rb A§H$ àíZm§Mo nyU© JwU Xe©{dVmV.

à.à.à.à.à.1) Imbr {Xboë¶m Ho$g ñQ>S>rdarb àíZm§Mr CÎmao gmoS>dm. (5 n¡H$s H$moVUohr 3) [3×10=30]
A) Ho$g ñQ>S>r 1 : g°‘g§J A±S´>mBS> ñ‘mQ>©’$moÝgÀ¶m CX¶mZ§Va Zmo{H$¶mMr KgaU. [5×2=10]

Zmo{H$¶m EHo$H$mir OmJ{VH$ ‘mo~mBb ’$moZ ~mOmanoR>oV à‘wI IoimSy> hmoVm, Omo {Q>H$mD$
’$moZ, {dñV¥V {dVaU M°Zob Am{U ‘O~yV ~«±S> {Zð>m ¶mgmR>r à{gÕ hmoVm. VWm{n, ñ‘mQ>©’$moÝgÀ¶m
ObX CX¶ Am{U dmT>r‘wio, {deofV: JwJbÀ¶m A±S´>mBS> AmoEgda MmbUmè¶m§‘wio, Zmo{H$¶mÀ¶m
~mOmanoR>oVrb dmQ>m bjUr¶arË¶m Kgabm.
2007 ‘Ü¶o O|ìhm A°nbZo Am¶’$moZ bm±M Ho$bm V|ìhm Ë¶mZo Q>MñH«$sZ V§ÌkmZ Am{U A°n
BH$mo{gñQ>‘da bj H|${ÐV H$ê$Z ñ‘mQ>©’$moZ CÚmoJmV H«$m§Vr KS>dyZ AmUbr. gwê$dmVrbm ’$sMa
’$moZ Am{U {gpå~¶Z Am°naoqQ>J {gñQ>‘da bj H|${ÐV H$aUmè¶m Zmo{H$¶mZo ¶m ~Xbmbm à{VgmX
XoÊ¶mV ‘§X JVr XmIdbr. Xaå¶mZ, g°‘g§JZo AmH«$‘H$nUo A±S´>mBS> ßb°Q>’$m‘© ñdrH$mabm, {d{dY
qH$‘Vrda {dñV¥V loUrMo ñ‘mQ>©’$moZ Am°’$a Ho$bo. Á¶mbm ‘O~yV ‘mH}$qQ>J Am{U H°$[a¶a ̂ mJrXmarÛmao
nmqR>~m XoÊ¶mV Ambm.
g°‘g§JÀ¶m A±S´>mBS> ñ‘mQ>©’$moÝgZr Ë¶m§À¶m Zm{dÝ¶nyU©Vo‘wio, {d{dYVm Am{U nadS>Umè¶m j‘Vo‘wio
ì¶mnH$ J«mhH$ dJm©bm AmH${f©V Ho$bo. ñnYm©Ë‘H$ ñ‘mQ>©’$moZ ßb°Q>’$m°‘©da bdH$a g§H«$‘U H$aÊ¶mV
Zmo{H$¶mMo An¶e Am{U qdS>moO ’$moZMm {db§~ ñdrH$maë¶mZo Ë¶mMo ñWmZ AmUIr H$‘Hw$dV
Pmbo. n[aUm‘r, Zmo{H$¶mZo ~mOmanoR>oVrb ‘moR>m dmQ>m J‘mdbm Am{U 2010 À¶m ‘Ü¶mn¶ªV, Vmo ñ‘mQ>©’$moZ
CËnmXZ ì¶dgm¶mVyZ ~mhoa nS>bm Am{U AIoarg Ë¶mMm h±S>goQ> {d^mJ ‘m¶H«$mogm°âQ>bm {dH$bm.
àíZ :
i) ñ‘mQ>©’$moZÀ¶m CX¶mnydu Zmo{H$¶mMm ‘w»¶ ñnYm©Ë‘H$ ’$m¶Xm H$m¶ hmoVm?
ii) A±S´>mBS> ñ‘mQ>©’$moZH$S>o diÊ¶mMm g°‘g§JZo H$gm ’$m¶Xm KoVbm?
iii) ñ‘mQ>©’$moZ ~mOmamV ñnYm© H$aÊ¶mgmR>r Zmo{H$¶mbm H$m g§Kf© H$amdm bmJbm?
iv) Zmo{H$¶mÀ¶m KgaUrV Am°naoqQ>J {gñQ>‘ {ZdS>rMr ŷ{‘H$m H$m¶ hmoVr?
v) ñ‘mQ>©’$moZ H«$m§Vrbm à{VgmX XoVmZm Zmo{H$¶mZo H$moUË¶m YmoaUmË‘H$ MwH$m Ho$ë¶m?

PD5991
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~) Ho$g ñQ>S>r 2 : AmobmMm CÚmoOH$Vm àdmg [5×2=10]
2010 ‘Ü¶o ^m{de AJ«dmb Am{U A§{H$V ^mQ>r ¶m§Zr ñWmnZ Ho$bobr Amobm H°$ãg hr

^maVmVrb AmKmS>rMr amBS>-hoqbJ ßb°Q>’$m°‘©n¡H$s EH$ Amho. ̂ m{deZo ñdV:À¶m àdmg AmìhmZm§Zr
ào[aV hmoD$Z ehar dmhVyH$ gwYmaÊ¶mgmR>r V§ÌkmZ-Mm{bV Cnm¶ V¶ma H$aÊ¶mMm {ZU©¶ KoVbm
V|ìhm hm àdmg gwê$ Pmbm. EH$m bhmZ Q>r‘nmgyZ gwê$dmV H$ê$Z, AmobmZo ‘mo~mB©b A°nÛmao
nadS>Umè¶m, {dœmgmh© Am{U gmo¶rñH$a H°$~ godm àXmZ H$aÊ¶mda bj H|${ÐV Ho$bo, Oo Ë¶mdoir
^maVmV VwbZoZo ZdrZ hmoVo.
g§ñWmnH$m§Zm {Z¶m‘H$ AS>Wio, ñWm{ZH$ Q>°³gr godm§H$Sy>Z ñnYm© Am{U S´>m¶ìha g§nmXZ Am{U
{Q>H$dyZ R>odÊ¶mMr Amdí¶H$Vm ¶mgma»¶m AZoH$ AmìhmZm§Mm gm‘Zm H$amdm bmJbm. AmobmZo
{d{dY J«mhH$ {d^mJm§Zm nyU© H$aÊ¶mgmR>r H°$ebog no‘§oQ>, S´>m¶ìha aoqQ>J {gñQ>‘ Am{U AZoH$
dmhZ n¶m©¶  ¶m§gma»¶m d¡{eï>çm§Mm n[aM¶ H$ê$Z ZdmonH«$‘ Ho$bm. Ë¶m§Zr Bbop³Q´>H$ dmhZo Am{U
~mB©H$ Q>°³gr‘Ü¶o XoIrb {dñVma Ho$bm. ~mOmamVrb ‘mJUrer OwidyZ KoÊ¶mMr j‘Vm Xe©{dbr.
AmH«$‘H$ {ZYr ’o$è¶m Am{U YmoaUmË‘H$ ^mJrXmarÛmao, AmobmZo ^maVr¶ eham§‘Ü¶o doJmZo dmT>
Ho$br Am{U Am§Vaamï´>r¶ ñVamda {dñVma Ho$bm. ñWm{ZH$ JaOm§Mr gImob g‘O, V§ÌkmZmMm dmna
Am{U AË¶§V ñnYm©Ë‘H$ J{VerbVm joÌmVrb gVV ZdmonH«$‘ ¶m‘wio Ë¶mMo ¶e {‘iVo.
àíZ :
i) ^m{de AJ«dmb ¶m§Zm Amobm H°$ãg gwê$ H$aÊ¶mg H$em‘wio ào[aV Ho$bo?
ii) gwê$dmVrÀ¶m H$mimV Amobmg‘moarb H$mhr à‘wI AmìhmZo H$moUVr hmoVr?
iii) nma§nm[aH$ Q>°³gr godm§nojm Amobm ñdV:bm H$go doJio H$aV hmoVm?
iv) g§nyU© ^maVmV Amnbm ì¶dgm¶ dmT>dÊ¶mgmR>r AmobmZo H$moUË¶m YmoaUm§Mm dmna Ho$bm?
v) ~XbË¶m ~mOmanoR>oVrb ‘mJUrZwgma AmobmZo Amnë¶m godm H$em àH$mao AZwHy$b Ho$ë¶m AmhoV?

H$) Ho$g ñQ>S>r 3 : ~OmO J«wnMo dñVy {d{dYrH$aU [5×2=10]
^maVmVrb gdm©V OwÝ¶m Am{U gdm©V à{V{ð>V g‘yhm§n¡H$s EH$ Agboë¶m ~OmO Jw«nbm

gwê$dmVrbm ~OmO Am°Q>mogh Ë¶m§À¶m XþMmH$s dmhZ {d^mJmÛmao ‘hÎd àmá Pmbo. Joë¶m H$mhr
dfm©V, H§$nZrZo EH$mM ~mOmanoR>odarb Adb§{~Ëd H$‘r H$aÊ¶mgmR>r Am{U ZdrZ dmT>rÀ¶m g§Yr
{‘idÊ¶mgmR>r Ë¶m§À¶m CËnmXZ nmoQ>©’$mo{bAmo‘Ü¶o YmoaUmË‘H$ {d{dYVm AmUbr. ~OmOZo
‘moQ>agm¶H$bÀ¶m nbrH$S>o VrZ MmH$s dmhZo, Bbop³Q´>H$ dmhZo Am{U AJXr Am{W©H$ godm§‘Ü¶o
~OmO {’$Zgìh©Ûmao àdoe Ho$bm. ""MoVH$'' Bbop³Q´>H$ ñHy$Q>aÀ¶m bm±qMJ‘wio n¶m©daUnyaH$
dmhVyH$sÀ¶m dmT>Ë¶m ‘mJUrbm g§~mo{YV H$ê$Z emœV J{VerbVm {d^mJmV àdoe Ho$bm. ¶m
{d{dYrH$aUm‘wio ~OmOZo ~XbË¶m ~mOmamVrb J{VerbVoer OwidyZ KoV, ~mOmamVrb
MT>CVmam§{dê$Õ emœV dmT> Am{U bd{MH$Vm gw{Z{üV H$ê$Z {dÚ‘mZ ~«±S> VmH$XrMm ’$m¶Xm KoVbm.
àíZ :
i) ~OmObm XþMmH$s dmhZm§À¶m nbrH$S>o Ë¶m§À¶m CËnmXZ nmoQ>©’$mo{bAmo‘Ü¶o {d{dYVm AmUÊ¶mg

H$em‘wio ào[aV Ho$bo?
ii) Bbop³Q´>H$ dmhZ ~mOmamV àdoe Ho$ë¶mZo ~±«S> nmo{PeqZJÀ¶m ~m~Vrb ~OmObm H$gm

’$m¶Xm Pmbm?
iii) H§$nZrÀ¶m EHy$U {d{dYrH$aU YmoaUmV ~OmO {’$Zgìh© H$moUVr ŷ{‘H$m ~OmdVo?
iv) CËnmXZ {d{dYrH$aUm‘wio ~OmObm ~mOma Adb§{~Ëdmer g§~§{YV OmoIr‘ ì¶dñWm{nV

H$aÊ¶mg H$er ‘XV Pmbr Amho?
v) ZdrZ CËnmXZ {d^mJm§‘Ü¶o {dñVma H$aVmZm ~OmObm H$moUË¶m AmìhmZm§Zm Vm|S> Úmdo bmJy eH$Vo?
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S>) Ho$g ñQ>S>r 4 : pñdJrMr Zm{dÝ¶nyU© nÕVr [5×2=10]
^maVmVrb AmKmS>rÀ¶m AÞ {dVaU ßb°Q>’$m°‘©n¡H$s EH$, pñdJr, J«mhH$m§Mm AZŵ d Am{U

H$m¶©j‘VoV dmT> H$aÊ¶mgmR>r Zm{dÝ¶nyU© nÕVtMm Adb§~ H$aÊ¶mV AJ«oga Amho. EH$ C„oIZr¶
ZdmonH«$‘ åhUOo åhUOo {S>{bìhar bm°{OpñQ>³g Am°pßQ>‘mBP H$aÊ¶mgmR>r EAm¶ Am{U ‘erZ
b{ZªJMm dmna. Q´>°{’$H$ n°Q>Z©, hdm‘mZ Am{U Am°S>©a ìhm°ë¶y‘ ¶mgma»¶m [aAb-Q>mB‘ S>oQ>mMo
{dûcofU H$ê$Z, pñdJr J{V‘mZnUo {S>{bìhar ‘mJ© g‘m¶mo{OV H$aVo Am{U OdiÀ¶m CnbãY
{S>{bìhar ì¶{º$bm Am°S>©a {Z¶wº$ H$aVo. ¶m‘wio {S>{bìharÀmm doi H$‘r hmoVmo Am{U J«mhH$m§Mo
g‘mYmZ gwYmaVo. ¶mì¶{V[aº$, pñdJrZo ""pñdJr {OZr'' hr EH$ hm¶nabmoH$b {S>{bìhar godm
gmXa Ho$br Or dmnaH$Ë¶mªZm n°Ho$Oog nmR>{dÊ¶mg, {H$amUm gm‘mZ CMbÊ¶mg qH$dm Am¡fYo
nmohmoM{dÊ¶mg AZw‘{V XoVo. AÞ {dVaUmÀ¶m nbrH$S>o Ë¶m§Mm ì¶dgm¶ dmT>dVo. AmUIr EH$
ZdmonH«$‘ åhUOo Ë¶m§Mo ³bmCS> {H$MZ ‘m°S>ob, {OWo Vo aoñQ>m±aQ²>ggmo~V ̂ mJrXmar H$ê$Z {S>{bìhar-
AmoÝbr {H$MZ MmbdVmV, AmoìhahoS> IM© H$‘r H$aVmV Am{U {S>{bìharbm JVr XoVmV.

¶m ZdmonH«$‘m§‘wio godm {dœmgmh©Vm gwYmê$Z Am{U godm Am°’$a dmT>dyZ JXuÀ¶m AÞ {dVaU
~mOmamV pñdJrbm ñnYm©Ë‘H$ Yma amIÊ¶mg ‘XV Pmbr Amhoo.

àíZ :

i) {S>{bìhar Am°naoeÝg Am°pßQ>‘mBP H$aÊ¶mgmR>r pñdJr EAm¶Mm H$gm dmna H$aVoo?

ii) ""pñdJr {OZr'' åhUOo H$m¶ Am{U Vo pñdJrÀ¶m godm§‘Ü¶o {d{dYVm H$er AmUVo?

iii) ³bmCS> {H$MoÝg pñdJrÀ¶m ì¶dgm¶ ‘m°S>ob‘Ü¶o H$go ¶moJXmZ XoVmV?

iv) pñdJrÀ¶m S>m¶Z°{‘H$ amCqQ>J {gñQ>‘Mo ’$m¶Xo H$m¶ AmhoV?

v) ¶m ZdmonH«$‘m§Mm pñdJrÀ¶m ~mOmanoR>oVrb ñWmZmda H$gm n[aUm‘ Pmbm Amho?

B>) Ho$g ñQ>S>r 5 : boÝgH$mQ>© - Am¶doAa CÚmoJmV ì¶Ë¶¶ AmUUo [5×2=10]
2010 ‘Ü¶o no¶wf ~Ýgb ¶m§Zr ñWmnZ Ho$bobm boÝgH$mQ>© hm EH$ AmKmS>rMm ^maVr¶

Am¶doAa ~«±S> Amho Á¶mZo bmoH$m§À¶m Mî‘m IaoXr H$aÊ¶mÀ¶m nÕVrV ~Xb KS>dyZ AmUbm.
gwê$dmVrbm Am°ZbmBZ ßb°Q>’$m°‘© åhUyZ gwê$dmV H$ê$Z, boÝgH$mQ>©Zo {àpñH«$ßeZ Mî‘m, gZ½bmgog
Am{U H$m°ÝQ>°³Q> boÝg àXmZ Ho$bo, nadS>Umè¶m Am{U JwUdÎmoMr gm§JS> KmVbr.

~mOmanoR>oVrb V’$mdV AmoiIyZ - {OWo ~hþVoH$ ^maVr¶m§Zm nadS>Umè¶m Am{U ñQ>m¶{be
Am¶doAaMr CnbãYVm ZìhVr - ~ÝgbZo Am°ZbmBZ Am{U Am°’$bmBZ [aQ>obMo hm¶{~«S> ‘m°S>ob
ñdrH$mabo. boÝgH$mQ>©Zo hmo‘ Am¶ MoH$-An godm, EAm¶-g§Mm{bV ìhÀ¶w©Ab Q´>m¶-Am°Z Am{U
’«±$Mm¶Pr ñQ>moAg©Mo {dñV¥V ZoQ>dH©$ ¶mgma»¶m ZdH$ënZm gmXa Ho$ë¶m, Á¶m‘wio Am¶doAa A{YH$
gwb^ Am{U d¡¶{º$H¥$V Pmbo.

OmoIr‘ KoUo, ZmdrÝ¶nyU©Vm, {MH$mQ>r Am{U J«mhH$m§Mo bj H|${ÐV H$aUo ¶mgma»¶m CÚmoOH$s¶
JwUm§‘wio boÝgH$mQ>©À¶m dmT>rMr Jwê${H$„r hmoVr. YmoaUmË‘H$ Jw§wVdUyH$, V§ÌkmZ-Mm{bV Cnm¶
Am{U ñHo$bo~b {~PZog ‘m°S>ob‘wio Vo ^maVr¶ ñQ>mQ>©An BH$mo{gñQ>‘‘Ü¶o EH$ ¶w{ZH$m°Z© åhUyZ
CX¶mg Ambo.
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AmO, boÝgH$mQ>© ^maVmV Am{U Am§Vaamï´>r¶ ñVamda H$m¶©aV Amho, OmJ{VH$ ñVamda Aìdb
Am¶doAa ~±«S> ~ZÊ¶mMo C{Ôï> Amho.

àíZ :

i) boÝgH$mQ>©À¶m C^maUrV no¶wf ~Ýgb ¶m§Zr H$moUVo CÚmoOH$s¶ JwU XmIdbo?

ii) boÝgH$mQ>©Zo Mîå¶m§À¶m ~mOmanoR>oVrb A§Va H$go AmoiIbo Am{U Vo H$go ^ê$Z H$mT>bo?

iii) boÝgH$mQ>©À¶m ¶emV ZdmonH«$‘ Am{U V§ÌkmZmMr ŷ{‘H$m H$m¶ hmoVr?

iv) boÝgH$mQ>©À¶m ì¶dgm¶ YmoaUmV hm¶{~«S> ‘m°S>ob (Am°ZbmBZ+Am°’$bmBZ) H$m ‘hÎdmMo
Amho?

v) Am§VaamîQ´>r¶ ~mOmanoR>oV {dñVma H$aÊ¶mgmR>r boÝgH$mQ>© H$moUVr ZdrZ aUZrVr ñdrH$mê$
eH$Vo Vo gwMdm.

à.à.à.à.à.2) Imbrb Jmoï>tgmR>r Ho$g ñQ>S>r {bhm. (6 n¡H$s H$moUVohr 4) [4×10=40]

A) Vê$U ì¶mdgm{¶H$mZo ì¶dgm¶ gwê$ Ho$ë¶mZ§Va {ZYr ì¶dñWmnZ d dmT> KS>dyZ AmUbr ¶mda
Ho$g ñQ>S>r {bhm.

~) nma§nm[aH$ ì¶dgm¶ Am°ZbmBZ ßb°Q>’$m‘©da hbdÊ¶mVrb AmìhmZm§Zm Vm|S> XoUmè¶m CÚmoOH$mMm
Ho$g ñQ>S>r V¶ma H$am. g‘ñ¶m, {ZU©¶ KoÊ¶mMr à{H«$¶m Am{U A§{V‘ n[aUm‘ AYmoao{IV H$am.

H$) ‘hmamï´> CÚmoOH$Vm {dH$mg H|$Ð (MCED) Am{U ‘hmamï´> Am¡Úmo{JH$ Vm§{ÌH$ g„mJma g§KQ>Zm
(MITCON) ¶m§Zr CÚmoOH$m§Zm Ë¶m§Mm ì¶dgm¶ {dH${gV H$aÊ¶mV H$er ‘XV Ho$br ¶mda Ho$g
ñQ>S>r V¶ma H$am.

S>) g‘mOmVrb gm‘mÝ¶ g‘ñ¶oda gO©Zerb Cnm¶ gmXa H$aUmè¶m CÚmoOH$mMm Ho$g ñQ>S>r V¶ma
H$am. H$ënZm, Ë¶mV g‘m{dï> Agbobo ZmdrÝ¶ Am{U Ë¶mMm dmnaH$Ë¶mªda H$gm n[aUm‘ Pmbm ho
ñnï> H$am.

B) V§ÌkmZmMm ¶eñdrnUo dmna H$ê$Z ì¶dgm¶ à{H«$¶m Am{U J«mhH$ AZŵ dmV ZmdrÝ¶ AmUUmè¶m
H§$nZrMm Ho$g ñQ>S>r V¶ma H$am.

’$) ~mOmanoR>oV ¶eñdr Pmboë¶m Zm{dÝ¶nyU© CËnmXZmMm Ho$g ñQ>S>r V¶ma H$am.

(CXm. pñdJr, Pmoå¶mQ>mo, Amobm, noQ>rE‘) Á¶m gO©Zerb n¡b§y‘wio Vo ¶eñdr Pmbo VË¶mda
àH$me Q>mH$m.





Q1) Solve the Answers of the given Case Studies (Any 3 out of 5).

[3 × 10 = 30]

a) Meera has been working in the marketing field for the past five years.
She was once very enthusiastic and always exceeded her sales targets.
Recently, she has been feeling undervalued because there has been no
promotion or recognition for her achievements. Even though her salary
is regular, she feels demotivated and performs just enough to meet her
targets.

Questions :

i) Where does Meera work?

ii) How many years has Meera worked in the marketing field?

iii) How was Meera's sales performance earlier?

iv) Why does Meera feel demotivated now?

v) Name one way to improve Meera's job satisfaction.

b) Sameer has been working as an operator on the assembly line of an
automobile company that manufactures two-wheeler scooters and bikes
for the past 10 years. He has always been honest, sincere, and consistent
in meeting the set performance standards. Known for his creativity, Sameer
often discusses work-related matters with his wife at home. He believes
he can suggest certain improvements in the functioning of motorbikes.
However, when he shares his ideas with his superior, they are ridiculed
and dismissed.
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Gradually, this has led to a decline in his efficiency. Although he
recognises this change, he is unable to overcome it. Even with regular
and substantial monetary increments, Sameer feels frustrated and is losing
interest in his work.

Questions :

i) How long has Sameer been working in his current job?

ii) How was Sameer's work performance earlier?

iii) What changes have been noticed in Sameer's work behaviour?

iv) What could be the possible reasons for Sameer's change in
behaviour?

v) Suggest two steps his superior can take to improve and sustain his
performance.

c) Mr. Babar has been Finance Manager at Cello (India) Ltd. for the past
two years. Although he has extensive experience in finance, he is now
facing new challenges such as evaluating finance and investment projects.
The Vice President (Finance) assumes that Mr. Babar is fully skilled in
this area and assigns him such work in addition to his heavy departmental
workload, often requiring him to stay late in the office. To assist, the
company appoints Mr. Rama Krishanan, a Chartered Accountant, as a
staff specialist to guide him in specialised matters. However, since then,
Mr. Babar's efficiency has declined, and he does not feel comfortable
working with Rama.

Questions :

i) How long has Mr. Babar been working as Finance Manager at Cello
(India) Ltd.?

ii) What new challenges is Mr. Babar facing his job?

iii) Who has been appointed to assist Mr. Babar in specialized finance
matters?

iv) Why is Mr. Babar not comfortable working with Rama?

v) Suggest one way Mr. Babar can manage overwork and the need for
new skills.
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d) Anita is a senior sales executive at Zenith Electronics Ltd. handling
corporate clients across three major cities. For the past six months, her
workload has increased significantly due to a shortage of staff and
aggressive sales targets. She often works late into the night to meet
deadlines, skips meals, and sleeps only a few hours.

Recently, she has started experiencing frequent headaches, irritability,
and difficulty concentrating. She admits feeling overwhelmed and anxious
about her performance reviews. Anita's manager notices the change in
her behaviour and decides to address the situation.

Questions :

i) What is Anita's position at Zenith Electronics Ltd.?

ii) What factors have increased Anita's workload in the past six moths?

iii) What physical and mental health problems is Anita experiencing?

iv) What signs of stress can be identified in Anita's case?

v) Suggest two steps Anita's manager can take to help her manage
stress effectively.

e) Bright Tech Solutions, an IT services company, recently secured a large
project from an overseas client. The project required expertise in software
development, graphic design and digital marketing. The management
decided to form a cross-functional team of 10 members from different
departments. Initially, there were coordination issues-members did not
clearly understand their roles, some tasks were duplicated, and deadlines
were missed. The team leader, Priya, decided to follow a structured
approach to improve teamwork. She conducted team orientation sessions,
clarified roles and responsibilities, encouraged open communication and
organised regular progress meetings. Over time, the team developed trust,
collaborated effectively, and completed the project ahead of schedule
with excellent client feedback.

Questions :

i) What type of company is Bright Tech Solutions?

ii) How many members were included in the cross-functional team?

iii) What problems did the team face in the initial stage?

iv) What steps did Priya take to improve teamwork?

v) What was the final outcome of the project?
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Q2) Write down case studies for the following (Any 4 out of 6)[4 × 10 = 40]

a) Explain the concept of work-life balance with suitable examples.

b) Discuss in detail the role of team building in organisational success, with
the help of an example or case study.

c) Describe a case study that highlights the role of information technology
in improving organisational efficiency and effectiveness.

d) Present a case study on the use of positive motivators in the workplace
and discuss their short-term and long-term effects.

e) Write a detailed case study on emotional intelligence in the workplace,
explaining how it helped in resolving conflict or improving performance.

f) Describe any case of Organisational Behaviour that demonstrates
concepts such as leadership, communication, motivation, or organisational
culture.


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àíZ àíZ àíZ àíZ àíZ 1) {Xboë`m Ho$g ñQ>S>rOMr CÎmao gmoS>dm ({Xboë`m Ho$g ñQ>S>rOMr CÎmao gmoS>dm ({Xboë`m Ho$g ñQ>S>rOMr CÎmao gmoS>dm ({Xboë`m Ho$g ñQ>S>rOMr CÎmao gmoS>dm ({Xboë`m Ho$g ñQ>S>rOMr CÎmao gmoS>dm (5 n¡H$s H$moUVohr  n¡H$s H$moUVohr  n¡H$s H$moUVohr  n¡H$s H$moUVohr  n¡H$s H$moUVohr 3))))) [3 × 10 = 30]

A) _ram Jobr nmM df} EH$m {dnUZ joÌmV H$m_ H$aV Amho. gwédmVrbm Vr AË §̀V CËgmhr
hmoVr Am{U Zoh_rMr {VÀ`m {dH«$s bú`mnojm OmñV H$m_{Jar H$aV hmoVr. AbrH$S>o _mÌ,
{VÀ`m H$m_{JargmR>r ~T>Vr qH$dm H$m¡VwH$ Z Pmë`m_wio Vr ñdV…bm H$_r _hËdmMr g_Oy
bmJbr Amho. nJma {Z`{_V Agbm Var Vr {ZéËgmhr Pmbr Amho Am{U \$ŠV bú` nyU©
hmoB©b BVHo$M H$m_ H$aVo.

àíZ…àíZ…àíZ…àíZ…àíZ…

i) _ram Hw$R>o H$m_ H$aVo?

ii) _ramZo {dnUZ joÌ_Ü ò {H$Vr df} H$m_ Ho$bo Amho.

iii) _ramMr {dH«$sMr H$m_{Jar AmYr H$er hmoVr?

iv) gÜ`m _ram {ZéËgmhr H$m Pmbr Amho?

v) _ramMo H$m_mdarb g_mYmZ dmT>dÊ`mgmR>r EH$ Cnm` gm§Jm.

~) g_ra Jobr 10 df} EH$m XmoZ-MmH$s ñHy$Q>a d _moQ>magm`H$b ~ZdUmè`m Am°Q>mo_mo~mB©b
H§$nZrÀ`m Ag|ãbr bmB©Zda Am°naoQ>a åhUyZ H$m_ H$aV Amho. Vmo àm_m{UH$ _Z bmdyZ
H$m_ H$aUmam Amho Am{U Zoh_rM R>adboë`m _mZH$mZwgma H$m_{Jar H$aVmo. Vmo gO©Zerb
AgyZ Kar nËZr~amo~a H$m_m{df`r MMm© H$aVmo. Ë`mbm _moQ>magm`H$btÀ`m H$m ©̀j_VoV
gwYmaUm H$aVm ̀ oB©b Ago dmQ>Vo. nU Ë`mÀ`m d[að>m§H$S>o H$ënZm _m§S>ë`mda Ë`mMr {Iëbr
CS>dbr OmVo d Ë`m J§̂ ranUo KoVë`m OmV ZmhrV.

P.T.O.
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hiyhiy Ë`mMr H$m ©̀j_Vm H$_r hmoD$ bmJbr Amho. Ë`mbmhr hm ~Xb OmUdVmo nU Vmo
Ë`mda _mV H$ê$ eH$V Zmhr. {Z`{_V Am{U Mm§Jbr nJmadmT> {_iyZhr Vmo {Zame Amho
Am{U ZmoH$arVbm ag H$_r hmoV Amho.

àíZ…àíZ…àíZ…àíZ…àíZ…

i) g_ra Amnë`m gÜ`mÀ`m ZmoH$arV {H$Vr H$mimnmgyZ H$m_ H$aV Amho?

ii) g_raMr AmYrMr H$m_{Jar H$er hmoVr?

iii) g_raÀ`m H$m_mÀ`m dV©ZmV H$moUVo ~Xb {XgyZ Ambo AmhoV?

iv) g_raÀ`m dV©ZmVrb ~XbmMr eŠ` H$maUo H$moUVr?

v) Ë`mMr H$m ©̀j_Vm dmT>dÊ`mgmR>r Am{U {Q>H$dÊ`mgmR>r Ë`mÀ`m d[að>m§Zr H$moUVo XmoZ
Cnm` H$amdoV?

H$) lr. ~m~a Jobr XmoZ df} goëbmo (B§{S>̀ m) {b. _Ü ò {dÎm ì`dñWmnH$ (Finance Manager)
åhUyZ H$m ©̀aV AmhoV. Ë`m§Zm {dÎm joÌmMm _moR>m AZŵ d Amho … na§Vw gÜ`m Ë`m§Zm {dÎm d
Jw§VdUyH$ àH$ënm§Mo _yë`m§H$Z H$aÊ`mgmaIr Zdr AmìhmZo ̀ oV AmhoV. CnmÜ`j (Finance)
Agm g_OVmV H$s lr. ~m~a `m joÌmV nyU©nUo nma§JV AmhoV Am{U Ë`m§Zm Ë`m§À`m OS>
H$m_mÀ`m AmoÂ`m~amo~aM hr H$m_ohr gmondVmV, Á`m_wio Ë`m§Zm AZoH$Xm Am°{\$g_Ü`o
C{eamn ª̀V Wm§~mdo bmJVo. _XVrgmR>r, H§$nZrZo lr. am_H¥$îUZ (MmQ>©S>© AH$mC§Q>§Q>) `m§Mr
ñQ>m\$ ñnoe{bñQ> åhUyZV {Z ẁŠVr Ho$br Amho. nU Ë`mZ§Va lr ~m~aMr H$m ©̀j_Vm H$_r
Pmbr AgyZ Ë`m§Zm am_H¥$îUZ~amo~a H$m_ H$aÊ`mV AñdñWVm dmQ>Vo.

àíZ…àíZ…àíZ…àíZ…àíZ…

i) lr. ~m~a gobmo (B§{S>`m) {b{_Q>oS>_Ü ò {dÎm ì`dñWmnH$ åhUyZ {H$Vr H$mimnmgyZ
H$m_ H$aV AmhoV?

ii) lr. ~m~a Amnë`m H$m_mV H$moUVr ZdrZ AmìhmZo AZŵ dV AmhoV?

iii) lr. ~m~a `m§Zm _XV H$aÊ`mgmR>r H$moUmbm {deof Vk åhUyZ {Z ẁŠV Ho$bo Jobo
Amho?

iv) lr. ~m~a am_m H¥$îUZ H$S>o H$m_ H$aVmZm H$m AñdñW AmhoV?

v) OmñV H$m_mMm VmU Am{U doJdoJù`m H$m¡eë`m§À`m JaOoda _mV H$aÊ`mgmR>r
lr. ~m~a H$moUVo XmoZ Cnm` H$ê$ eH$VmV.
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S>) A{ZVm Po{ZW BboŠQ´>m°{ZŠg {b. _Ü ò d[að> {dH«$s H$m ©̀H$mar åhUyZ H$m ©̀aV AgyZ Vr VrZ
_moR²>`m ehamVrb H$m°nm}aoQ> J«mhH$m§Mr O~m~Xmar gm§̂ miVo. Joë`m ghm _{hÝ`mV, H$_©Mmè`m§Mr
H$_VaVm d AmH«$_H$ {dH«$s bú`m§_wio {VMo H$m_mMo AmoPo Iyn dmT>bo Amho. Vr doioV H$m_
nyU© H$aÊ`mgmR>r AZoH$Xm amÌr C{eamn ª̀V H$m_ H$aVo. OodU MwH$dVo Am{U \$ma H$_r
Pmon KoVo.

AbrH$S>o {Vbm dma§dma S>moHo$XþIr, {MS>{MS> Am{U bj H|$ÐrV H$aÊ`mV AS>MU OmUdy
bmJbr Amho. Vr ñdV… _mÝ` H$aVo H$s Vr H$m_{Jar~m~V qMVmJ«ñV d VUmdmImbr Amho.
{VMm ì`dñWmnH$ hm ~Xb nmhÿZ n[apñWVr hmVmiÊ`mMo R>adVmo.

àíZ…àíZ…àíZ…àíZ…àíZ…

i) AZrVm Po{ZW BboŠQ´>m°{ZŠg {b{_Q>oS>_Ü ò H$moUË`m nXmda H$m_ H$aVo?

ii) Joë`m ghm _{hÝ`m§V AZrVmÀ`m H$m_mMm VmU dmT>Ê`mMr H$maUo H$moUVr?

iii) AZrVm H$moUVo emar[aH$ Am{U _mZ{gH$ Amamoo½`mMo Ìmg AZŵ dV Amho?

iv) AZrVmÀ`m àH$aUmV VmUmMr H$moUVr bjUo AmoiIVm òVmV?

v) AZrVmbm VmU H$_r H$aÊ`mgmR>r {VÀ`m ì`dñWmnH$mZo H$moUVo XmoZ Cnm` H$amdoV?

B) ~«mBQ>Q>oH$ gmoë ẁeÝg hr Am`Q>r godm XoUmar H§$nZr Amho. AbrH$S>oM Ë`m§Zr naXoer J«mhH$mH$Sy>Z
_moR>m àH$ën {_idbm, `m àH$ënmgmR>r gm°âQ>doAa S>oìhbn_|Q>, J«m{\$H$ {S>PmBZ Am{U
{S>{OQ>b _mH}$qQ>J `mVrb VÁkm§Mr Amdí`H$Vm hmoVr. ì`dñWmnZmZo {d{dY {d^mJm§_YyZ
10 gXñ`m§Mm {V ©̀H$ H$m`m©Ë_H$ g§K V`ma Ho$bm.

gwédmVrbm g§KmV g_Ýd`mMm A^md hmoVm. gXñ`m§Zm Ë`m§À`m ŷ{_H$m ñnï> ZìhË`m. H$mhr
H$_o XþßnQ> Ho$br OmV hmoVr Am{U _wXVr MwH$V hmoË`m. g§K ZoË`m {à`mZo g§K^mdZm
gwYmaÊ`mgmR>r R>am{dH$ nX²YVrMm Adb§~ Ho$bm. {VZo Amo[aE§Q>oeZ gÌo KoVbr, ŷ{_H$m d
O~m~Xmè`m ñnï> Ho$ë`m, _wŠV g§dmXmbm àmoËgmhZ {Xbo Am{U àJVrMo {Z`{_V AmT>mdo
KoVbo. H$mbm§VamZo g§KmV {dídmg {Z_m©U Pmbm. ghH$m ©̀ dmT>bo Am{U àH$ën R>aboë`m
doionojm bdH$a nyU© hmoD$Z J«mhH$mH$Sy>Z CËH¥$ï> A{^àm` {_imbm.

àíZ…àíZ…àíZ…àíZ…àíZ…

i) ~«mBQ>Q>oH$ gmoë ẁeÝg hr H$moUË`m àH$maMr H§$nZr Amho?

ii) {V ©̀H$ H$m`m©Ë_H$ _Ü ò {H$Vr gXñ`m§Mm g_mdoe hmoVm?

iii) gwédmVrÀ`m Q>ßn`mV Q>r_bm H$moUË`m AS>MUtMm gm_Zm H$amdm bmJbm?

iv) Q>r_dH©$ gwYmaÊ`mgmR>r {à`m `m§Zr H$moUVo Cnm` Ho$bo?

v) àmoOŠQ>Mm A§{V_ n[aUm_ H$m` Pmbm?
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àíZ àíZ àíZ àíZ àíZ 2) Imbrb àíZmdê$Z Ho$g ñQ>S>rO {bhm. (Imbrb àíZmdê$Z Ho$g ñQ>S>rO {bhm. (Imbrb àíZmdê$Z Ho$g ñQ>S>rO {bhm. (Imbrb àíZmdê$Z Ho$g ñQ>S>rO {bhm. (Imbrb àíZmdê$Z Ho$g ñQ>S>rO {bhm. (6 n¡H$s H$moUVohr n¡H$s H$moUVohr n¡H$s H$moUVohr n¡H$s H$moUVohr n¡H$s H$moUVohr 4))))) [4 × 10 = 40]

A) `mo½` CXmhaUm§gh H$m ©̀-OrdZ g§VwbZmMr g§H$ënZm ñnï> H$am.

~) `mo½` CXmhaU qH$dm Ho$g ñQ>S>rÀ`m _XVrZo g§ñWoÀ`m `em_Ü ò g§K ~mYUrMr ŷ{_H$m
g{dñVanUo MMm© H$am.

H$) _m{hVr V§ÌkmZmÀ`m _XVrZo g§ñWoMr H$m ©̀j_Vm Am{U n[aUm_ H$maH$Vm gwYmaÊ`mMr ̂ y{_H$m
ñnï> H$aUmar Ho$g ñQ>S>r dU©Z H$am.

S>) H$m ©̀ñWir gH$mamË_H$ àoaH$ KQ>H$m§À`m dmnamda AmYm[aV Ho$g ñQ>S>r gmXa H$am Am{U
Ë`m§Mo AënH$mbrZ d XrK©H$mbrZ n[aUm_ ñnï> H$am.

B) H$m`©ñWir ^md{ZH$ ~wpX²Y_Voda AmYm[aV g{dñVa Ho$g ñQ>S>r {bhm Am{U Vr g§Kf©
{ZdmaU qH$dm H$m ©̀j_Vm gwYmaÊ`mgmR>r H$er Cn ẁŠV R>abr ho ñnï> H$am.

\$) ZoV¥Ëd, g§dmX, àoaUm qH$dm g§ñWmË_H$ g§ñH¥$Vr `m§gma»`m g§H$ënZm Xe©dUmar H$moUVrhr
g§KQ>ZmË_H$ dV©ZmMr Ho$g ñQ>S>r dU©Z H$am.


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Q1) Solve the Answers of given Case Studies (Any 3 out of 5) [3×10=30]

Case Study 1 : How “Global Trust Bank” Expanded Internationally

Global Trust Bank (GTB), a reputed Indian bank, decided to expand its
operations internationally in 2015. The main reasons behind this move were
the growing demand for banking services among NRIs, increased global trade,
and the need to diversify earnings through foreign currency. To serve customers
better, GTB adopted different types of international banking offices. It entered
into a correspondent banking relationship with a New York-based bank to
facilitate foreign currency transactions. It also opened a full-fledged foreign
branch in Dubai, catering to the large Indian workforce in the UAE. In the
Uk, GTB established a subsidiary bank, allowing it to operate independently
under British banking laws. Additionally, it set up an offshore banking unit in
the Cayman Islands to attract tax-free international investments.

To handle international money transfers, GTB established a dedicated
forex division and adopted various platforms such as SWIFT, PayPal, and
Western Union for secure, fast, and digital fund transfers. It strictly followed
Know Your Customer (KYC) norms to ensure legal compliance and prevent
misuse of the banking system. The Reserve Bank of India (RBI) played a
critical role by granting approvals, monitoring foreign operations, and
promoting Indian banks to operate abroad, RBI’s regulatory support ensured
GTB adhered to all international and domestic financial laws.

GTB also actively participated in the international money market,
particularly the Euro-dollar market. It raised short-term funds through Euro
Notes and Euro Commercial Paper (ECP), while for medium-term financing,
it used Medium Term Euro Notes (MTNs), This helped the bank fund
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international projects and expand its foreign investment base. In summary,
Global Trust Bank’s journey in international banking reflects how Indian banks
can grow globally with strong planning, RBI support and effective use of
financial instruments and technologies.
Solve the following question from above case study [5×2=10]
a) State any two reasons why Global Trust Bank (GTB) expanded

internationally.

b) What is a Correspondent Bank? Give one example from the GTB case.

c) Name any two international money transfer systems used by GTB.

d) How does the RBI support Indian banks in foreign operations?

e) Mention any two instruments used by GTB in the Euro-Dollar Market.

Case Study 2 : Expansion of “Shakti Tech Ltd.” through International Debt
and Equity Markets.

Shakti Tech Ltd., a fast-growing Indian technology company based in
Pune, decided to raise funds for its global expansion in 2022. Instead of
relying only on domestic sources, the company explored the international
debt and equity markets for cost-effective and diverse funding options. In the
international debt market, Shakti Tech issued various instruments. It launched
foreign Bonds called Samurai Bonds in Japan, which were yen-denominated
and followed Japanese regulations. The company also issued  Euro Bonds,
which were denominated in US dollars but sold outside the US, primarily in
Europe, thus attracting global investors. Later, it launched Global Bonds,
which were simultaneously listed in markets like London and Singapore,
providing wider visibility. To offer flexibility to investors, it introduced
Convertible Bonds, which could be converted into equity shares after a set
period, reducing the company’s interest burden. Additionally, the company
used Floating Rate Notes (FRNs), where interest rates changed with global
benchmarks, helping it manage interest rate fluctuations effectively.

On the international equity front, Shakti Tech listed its shares on the New
York Stock Exchange (NYSE) through American Depositary Receipts (ADRs),
making it easier for U.S. investors to invest in the company. To attract European
investors, it issued Global Depositary Receipts (GDRs) and listed them on
the London Stock Exchange. These instruments helped the company gain
global recognition and equity capital without diluting too much ownership.
Moreover, Shakti Tech raised additional funds through External Commercial
Borrowings (ECBs) from a German bank. The ECB route provided access to
low-cost international loans with longer repayment periods and was done
under regulatory framework of the Reserve Bank of India (RBI).



3[6449]-418

In conclusion, by using a strategic mix of international  debt and equity
instruments such as bonds, ADRs, GDRs and ECBs, Shakti Tech Ltd.
successfully raised the required capital for expansion. This not only reduced
its cost of funds but also enhanced its global reputation and diversified its
investor base.
Solve the following question from above case study [5×2=10]
a) What are Euro Bonds? How did Shakti Tech Ltd. use them to raise

funds?

b) Why did Shakti Tech Ltd. raise funds from international markets?

c) What is the full form of ADR and where was it listed by Shakti Tech?

d) Name two types of bonds issued by Shakti Tech Ltd. in the international
market.

e) What is ECB and why did Shakti Tech use it?

Case Study 3 : New Exchange Rate Regime - The Case of “Vasudha Nation”

Vasudha is a developing country that recently restructured its
exchange rate system to stabilize its economy and encourage Foreign
trade. Initially, Vasudha followed a Floating Exchange Rate System, where
its currency’s value changed freely based on market demand and supply.
However, due to high fluctuations, it adopted a Managed Float System,
where the central bank occasionally intervened in the Foreign exchange
market to reduce extreme volatility.

Later, to bring more stability, Vasudha decided to follow a Currency
Pegging System. For example, at one point, Vasudha pegged its currency
to a single currency, the US Dollar, maintaining a fixed exchange rate.
When the US economy became unstable, Vasudha shifted to peg its
currency to a basket of currencies, including the Euro, Yen and Dollar, to
reduce dependence on just one currency. Eventually, the country tried
pegging to SDRs (Special Drawing Rights), a reserve asset created by
the IMF made up of multiple currencies. This brought more balance and
stability to Vasudha’s economy.

Vasudha also tried a Crawling Peg system where the exchange rate
was adjusted slightly and regularly to avoid sudden shocks. During this
time, its currency was made partially convertible - meaning it could be
converted freely for trade-related transactions but had some restrictions
on capital movement. The government planned to make it fully convertible
in the future.
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Solve the following question from above case study [5×2=10]

a) Which exchange rate system did Vasudha Nation follow initially?

b) Why did Vasudha shift from a floating rate to a managed float system?

c) To which currency did Vasudha initially peg its currency under the
currency pegging system?

d) What was the reason Vasudha shifted from pegging to a single currency
to a basket of currencies?

e) What type of currency convertibility did Vasudha adopt during the
crawling peg phase?

Case Study 4 : The Role of International Financial Institutions in “Ujjwal
Pradesh”

Ujjwal Pradesh is a fictional developing country that has faced
financial crises, infrastructure challenges, and low international trade. To
improve its economy, the country reached out to various International Financial
Institutions (IFIs).

Ujjwal Pradesh partnered with the International Monetary Fund (IMF)
to stabilize its currency and manage its balance of payments. The IMF provided
short-term financial support and policy advice. The country’s finance ministry
worked closely with the IMF to design a fiscal discipline program to reduce
inflation and build investor confidence.

The World Bank Group supported Ujjwal Pradesh through two
major bodies:

The International Bank for Reconstruction and Development (IBRD)
offered long-term, low-interest loans for infrastucture projects like rural roads,
clean drinking water and education.

The International Finance Corporation (IFC) helped attract private
investment into the renewable energy sector, boosting employment and
sustainable development. Ujjwal Pradesh also became a member of the Bank
for International Settlements (BIS). Although BIS does not directly lend to
countries, it helped Ujjwal’s central bank strengthen its monetary policy by
offering training, global cooperation and financial research.
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Recently, Ujjwal Pradesh partnered with the BRICS Bank (New Development
Bank-NDB), which is focused on funding projects in emerging economies.
The BRICS Bank provided support for a green energy corridor project in the
country. The government appreciated the flexible lending policies of the BRICS
Bank and sees it as an important institution for future development, especially
with growing South-South cooperation.

Through these institutions, Ujjwal Pradesh was able to improve its financial
stability, attract foreign investment, and build infrastructure-marking a significant
step toward sustainable growth.

Solve the following questions from above case study [5×2=10]
a) Which international institution helped Ujjwal Pradesh manage its balance

of payments crisis?
b) Name the two institutions under the World Bank Group that supported

infrastructure and private investment in Ujjwal Pradesh.
c) What type of support did Ujjwal Pradesh receive from the Bank for

International Settlements (BIS)?
d) Which project in Ujjwal Pradesh was supported by the BRICS Bank

(New Development Bank)?
e) Why does Ujjwal Pradesh consider the BRICS Bank important for its

future?

Case Study 5 : Navbharat Bank Ltd. - A Journey into International Finance
Navbharat Bank Ltd., a progressive Indian bank, aimed to expand

its global presence and adopted various international financial practices.
To begin with, it entered international banking by forming partnerships
with correspondent banks in the U.S. and later established Foreign offices
in Dubai and subsidiaries in Singapore. It also opened an offshore banking
centre in the Cayman Islands to handle international investments. The
bank’s forex division facilitated cross-border transactions using SWIFT,
Western Union, and Paypal, while strictly following KYC norms. With
guidance from the RBI, Navbharat ensured regulatory compliance and
contributed to the promotion of Indian banks abroad. to meet its global
funding needs, Navbharat issued Euro Bonds, Foreign Bonds, and
Convertible Bonds, and borrowed through External Commercial
Borrowings (ECBs) at lower interest rates. It also raised capital via ADRs
in the U.S. and GDRs in Europe, enabling foreign investors to participate
in its growth. As the bank operated in different countries, it encountered
various exchange rate systems, including floating, managed float and
currency pegging - both to single currencies and SDRs (Special Drawing
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Rights). The bank developed strategies to handle convertible and
non-convertible currencies, especially in trade-sensitive regions. In
addition, Navbharat collaborated with key international financial
institutions: the IMF supported its monetary training programs; the World
Bank (IBRD) funded rural infrastructure projects; the IFC promoted
private sector lending; and the BRICS Bank (New Development Bank)
financed clean energy projects in India. Through strategic planning,
international collaboration, and adherence to global standards, Navbharat
Bank transformed into a globally trusted financial institution while
maintaining its Indian identity.

Solve the following questions from above case study [5×2=10]
a) Which types of international banking offices did Navbharat Bank establish

during its global expansion?
b) Name any two international money transfer systems used by Navbharat

Bank.
c) How did Navbharat Bank raise funds from international debt and equity

markets?
d) What types of exchange rate systems did Navbharat Bank encounter in

different countries?
e) Name two international financial institutions that supported Navbharat

Bank and mention their roles.

Q2) Write down case studies for following (Any 4 out of 6) [4×10=40]

a) Case Study on Western Union and the Global Money Transfer Machanism

b) Case Study on the Role of RBI in Promoting Indian Banks Abroad

c) Case Study on Euro-Dollar Market Development

d) Case Study on External Commercial Borrowing (ECB) by Indian
Companies

e) Case Study on Managed Float Exchange Rate System

f) Case Study on IMF’s Role in India’s 1991 Economic Crisis

… … …
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à.à.à.à.à.1) Imbrbn¡H$s H$moUË¶mhr 5 n¡H$s 3 àH$aUmYm[aV Aä¶mgm§Mo CÎma {bhm. [3×10=30]

A) Ho$g ñQ>S>r 1- “½bmo~b Q´>ñQ> ~±H$” Mr Am§Vaamï´>r¶ {dñVma ¶moOZm

½bmo~b Q´>ñQ> ~±H$ (GTB), hr ^maVmVrb EH$ à{gÕ ~±H$, {hZo 2015 gmbr Amnbo ì¶dhma
Am§Vaamï´>r¶ ñVamda {dñVmaÊ¶mMm {ZU©¶ KoVbm. ¶m {ZU©¶m‘mJrb ‘w»¶ H$maUo hmoVr - A{Zdmgr
^maVr¶m§‘Ü¶o ~±qH$J godm KoÊ¶mMr dmT>Vr ‘mJUr, dmT>Vm AmV§aamï´>r¶ ì¶mnma Am{U naH$s¶
MbZmVyZ CËnÞmMo {d{dYrH$aU H$aÊ¶mMr JaO. J«mhH$m§Zm A{YH$ Mm§Jë¶m godm XoÊ¶mgmR>r,
GTB Zo Am§Vaamï´>r¶ ~±qH$J H$m¶m©b¶m§Mo {d{dY àH$ma ñdrH$mabo. GTB Zo naH$s¶ MbZ
ì¶dhma gwb^ H$aÊ¶mgmR>r Ý¶y¶m°H©$ pñWV ~±Ho$er à{V{ZYr ~±qH$J g§~§Y gwê$ Ho$bm. ¶m{edm¶,
UAE ‘Ü¶o Agboë¶m ‘moR²>¶m ^maVr¶ H$m‘Jma dJm©gmR>r Xþ~B©‘Ü¶o nyU© H$m¶©j‘ naXoer emIm
CKS>br. ¶wZm¶Q>oS> qH$JS>‘‘Ü¶o, GTB Zo CnH§$nZr ~±H$ ñWmnZ Ho$br, Á¶m‘wio Vr {~«Q>ZÀ¶m
~±qH$J H$m¶X²¶m§Zwgma ñdV§ÌnUo H$m¶© H$ê$ eH$Vo. VgoM, Ho$‘oZ Am¶b§S²>g‘Ü¶o EH$ Am°’$emoAa
~±qH$J ¶w{ZQ> ñWmnZ H$ê$Z H$a‘wº$ Am§Vaamï´>r¶ Jw§VdUyH$ AmH${f©V H$aÊ¶mMm à¶ËZ Ho$bm.

Am§Vaamï´>r¶ n¡go hñVm§V[aV H$aÊ¶mgmR>r, GTB Zo EH$ ñdV§Ì naH$s¶ MbZ {d^mJ (Forex
Division) ñWmnZ Ho$bm Am{U gwa{jV, ObX d {S>{OQ>b ’§$S> Q´>mÝg’$agmR>r SWIFT,
PayPal Am{U Western Union ¶m§gma»¶m {d{dY ßb°Q>’$m°‘©Mm Adb§~ Ho$bm. ~±Ho$Zo H$m¶Xoera
{Z¶‘m§Mo nmbZ ìhmdo Am{U ~±qH$J àUmbrMm J¡admna Q>mimdm ¶mgmR>r ‘Zmo ¶wda H$ñQ>‘a’ (KYC)
¶m {Z¶‘m§Mo H$mQ>oH$moanUo nmbZ Ho$bo.

^maVr¶ [aPìh© ~±Ho$Zo (RBI) ¶m‘Ü¶o ‘hËdnyU© ŷ{‘H$m ~Omdbr. RBI Zo GTB bm nadmZ½¶m
{Xë¶m, Ë¶m§À¶m naXoemVrb ì¶dhmam§da XoIaoI R>odbr Am{U ^maVr¶ ~±H$m§Zm naXoemV H$m‘
H$aÊ¶mg àmoËgmhZ {Xbo. RBI À¶m {Z¶m‘H$ nmR>~im‘wio GTB Zo gd© Am§Vaamï´>r¶ Am{U
Xoem§VJ©V Am{W©H$ H$m¶X²¶m§Mo ¶mo½¶ nmbZ Ho$bo.
GTB Zo AmV§aamï´>r¶ Am{W©H$ ~mOmamV, {deofV… ¶wamo-S>m°ba ‘mH}$Q>‘Ü¶o, gh^mJ KoVbm.
AënH$mbrZ {ZYr C^maÊ¶mgmR>r Ë¶m§Zr ¶wamo ZmoQ²>g Am{U ¶wamo H$‘{e©¶b nona (ECP) Mm dmna
Ho$bm, Va ‘Ü¶‘ H$mbmdYrgmR>r Ë¶m§Zr ‘r{S>¶‘ Q>‘© ¶wamo ZmoQ²>g (MTNs) dmnaë¶m. ¶m‘wio
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~±Ho$bm Am§Vaamï´>r¶ àH$ënm§gmR>r {ZYr {‘idVm Ambm Am{U naXoer Jw§VdUwH$sMm AmYma dmT>dVm
Ambm. EHy$UM, ½bmo~b Q´>ñQ> ~±Ho$Mm Am§Vaamï´>r¶ ~±qH$J‘Yrb àdmg XmIdVmo H$s ^maVr¶ ~±H$m
¶mo½¶ {Z¶moOZ, RBI Mm nmqR>~m Am{U Am{W©H$ gmYZo d V§ÌkmZmMm à^mdr dmna H$ê$Z OmJ{VH$
ñVamda H$go dmTy> eH$VmV.

darb àH$aUmYm[aV àíZ gmoS>dm. [5×2=10]

i) ½bmo~b Q´>ñQ> ~±H$ (GTB) Zo Am§Vaamï´>r¶ ñVamda {dñVma H$m Ho$bm ¶mMr XmoZ H$maUo
{bhm.

ii) H$moañnm°ÝS>|Q> ~±H$ åhUOo H$m¶? GTB À¶m CXmhaUmgh {bhm.

iii$) GTB  Zo dmnaboë¶m XmoZ Am§Vaamï´>r¶ n¡go Q´>mÝg’$a àUmbtMr Zmdo gm§Jm.

iv) ^maVr¶ ~±H$m§Zm naXoemVrb ì¶dhmam§‘Ü¶o RBI H$em àH$mao ‘XV H$aVo?

v) ¶wamo-S>m°ba ‘mH}$Q>‘Ü¶o GTB Zo dmnabobr XmoZ Am{W©H$ gmYZo gm§Jm.

~) Ho$g ñQ>S>r 2- “eº$s Q>oH$ {b.” ¶m H§$nZrMm Am§Vaamï´>r¶ H$O© d B{¹$Q>r ~mOmamVyZ {dñVma

eº$s Q>oH$ {b. hr nwÊ¶mVrb EH$ doJmZo dmT>Umar ^maVr¶ V§ÌkmZ H§$nZr Amho. 2022 ‘Ü¶o
H§$nZrZo Amnë¶m Am§Vaamï´>r¶ {dñVmamgmR>r {ZYr C^maÊ¶mMm {ZU©¶ KoVbm. Ho$di Xoem§VJ©V
ómoVm§da Adb§~yZ Z amhVm, H§$nZrZo Am§Vaamï´>r¶ H$O© d B{¹$Q>r ~mOmam§Mm n¶m©¶ {ZdS>bm, Oo
A{YH$ {H$’$m¶Vera Am{U {d{dY àH$maÀ¶m {ZYrgmR>r Cn¶wº$ R>abo. Am§Vaamï´>r¶ H$O© ~mOmamV,
eº$s Q>oH$Zo {d{dY àH$maMr gmYZo Omar Ho$br. H§$nZrZo OnmZ‘Ü¶o g‘wamB© ~m±S²>g (Samurai
Bonds) ZmdmMr ’$m°aoZ ~m±S²>g Omar Ho$br, Or ¶oZ‘Ü¶o Xe©{dbobr hmoVr Am{U OnmZr {Z¶‘m§Zwgma
MmbV hmoVr. VgoM, H§$nZrZo ¶wamo ~m°S²>g XoIrb Omar Ho$ë¶m, Á¶m A‘o[aH$Z S>m°bg©‘Ü¶o hmoË¶m nU
A‘o[aH$m gmoSy>Z ‘w»¶V… ¶wamon‘Ü¶o {dH$ë¶m Joë¶m Am{U Ë¶m‘wio OmJ{VH$ Jw§VdUyH$Xma AmH${f©V
Pmbo. ¶mZ§Va, H§$nZrZo ½bmo~b ~m±S²>g Omar Ho$ë¶m, Á¶m EH$mM doir b§S>Z Am{U qgJmnyagma»¶m
~mOmam§‘Ü¶o gyMr~X²Y Ho$ë¶m Joë¶m Am{U Ë¶m‘wio A{YH$ ì¶mnH$ à{gX²Yr {‘imbr. Jw§VdUyH$Xmam§Zm
bd{MH$Vm XoÊ¶mgmR>r H§$nZrZo H$Ýìh{Q>©~b ~m±S²>g gwê$ Ho$ë¶m, Á¶m H$mhr H$mbmdYrZ§Va B{¹$Q>r
eoAg©‘Ü¶o ê$nm§V[aV H$aVm ¶oVmV Am{U Ë¶m‘wio ì¶mOmMm ^ma H$‘r hmoVmo. ¶m{edm¶, H§$nZrZo
âbmoqQ>J aoQ> ZmoQ²>g (FRNs) dmnaë¶m, Á¶m§Mo ì¶mO Xa OmJ{VH$ ~|M‘mH©$Zwgma ~XbVmV,
Ë¶m‘wio ì¶mO XamVrb MT>-CVma à^mdrnUo hmVmiVm Ambo.

Am§Vaamḯ>r¶ B{¹$Q>r ~mµOmamÀ¶m ~m~VrV, eº$s Q>oH$Zo Amnbo eoAg© Ý¶y¶m°H©$ ñQ>m°H$ E³ñM|O (NYSE)
da A‘o[aH$Z {S>nm°{PQ>ar [agrQ²>g (ADRs) À¶m ‘mÜ¶‘mVyZ gyMr~X²Y Ho$bo, Á¶m‘wio A‘o[aHo$Vrb
Jw§VdUyH$Xmam§Zm H§$nZr‘Ü¶o Jw§VdUyH$ H$aUo gmono Pmbo. ¶wamonr¶ Jw§VdUyH$Xmam§Zm AmH${f©V
H$aÊ¶mgmR>r, H§$nZrZo ½bmo~b {S>nm°{PQ>ar [agrQ²>g (GDRs) Omar Ho$ë¶m Am{U Ë¶m b§S>Z ñQ>m°H$
E³ñM|Oda gyMr~Õ Ho$ë¶m. ¶m gmYZm§‘wio H§$nZrbm OmJ{VH$ ñVamda AmoiI {‘imbr Am{U
‘mbH$s h¸$ ’$magm H$‘r Z H$aVm B{¹$Q>r ^m§S>db C^maVm Ambo. VgoM, eº$s Q>oH$Zo EH$m O‘©Z
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~±Ho$H$Sy>Z E³ñQ>Z©b H$‘{e©¶b ~m°amoB§½O (ECBs) À¶m ‘mÜ¶‘mVyZ A{V[aº$ {ZYr C^mabm.
ECB ‘mJm©‘wio H§$nZrbm H$‘r ì¶mOXamZo Am{U XrK© naV’o$S> H$mbmdYrgh Am§Vaamï´>r¶ H$O©
CnbãY Pmbo. ho gJio [aPìh© ~±H$ Am°’$ B§{S>¶m (RBI) À¶m {Z¶m‘H$ Mm¡H$Q>rImbr H$aÊ¶mV
Ambo. eodQ>r ~m°S²>g, ADRs, GDRs Am{U ECBs ¶m§gma»¶m Am§Vaamï´>r¶ H$O© d B{¹$Q>r
gmYZm§Mm aUZrVrnyd©H$ dmna H$ê$Z, eº$s Q>oH$ {b. Zo {dñVmamgmR>r Amdí¶H$ ̂ m§S>db ¶eñdr[aË¶m
C^mabo. ¶m‘wio H§$nZrMm {ZYr C^maÊ¶mMm IM© H$‘r Pmbm, OmJ{VH$ à{Vð>m dmT>br Am{U
Jw§VdUyH$Xmam§Mm nm¶m A{YH$ ì¶mnH$ d {d{dY Pmbm.

darb àH$aUmYm[aV àíZ gmoS>dm. [5×2=10]

i) ¶wamo ~m±S> åhUOo H$m¶? eº$s Q>oH$ {b. Zo {ZYr C^maÊ¶mgmR>r Ë¶m§Mm H$gm dmna Ho$bm?

ii) eº$s Q>oH$ {b. Zo Am§VaamîQ´>r¶ ~mOmamVyZ {ZYr H$m C^mabm?

iii) ADR Mm nyU© AW© H$m¶ Amho Am{U eº$s Q>oH$Zo Vo Hw$R>o gyMr~Õ Ho$bo?

iv) Am§Vaamï´>r¶ ~mOmamV eº$s Q>oH$ {b. Zo H$moUH$moUVo XmoZ àH$maMo ~m±S²>g Omar Ho$bo?

v) ECB åhUOo H$m¶ Am{U eº$s Q>oH$Zo Ë¶mMm H$m dmna Ho$bm?

H$) Ho$g ñQ>S>r 3-ZdrZ {d{Z‘¶ Xa ì¶dñWmnZ-“dgwYm amï´>” àH$aU

dgwYm hr EH$ {dH$mgerb Xoe AgyZ {VZo ZwH$VrM Amnë¶m MbZ {d{Z‘¶ Xa àUmbrMo nwZa©MZm
Ho$br, Á¶m‘wio {VMr AW©ì¶dñWm pñWa hmoD$ eH$br Am{U naH$s¶ ì¶mnmambm MmbZm {‘imbr.
gwê$dmVrbm, dgwYm âbmoqQ>J {d{Z‘¶ Xa àUmbrMm dmna H$aV hmoVr, Á¶mV ~mOmamVrb ‘mJUr
Am{U nwadR²>¶mZwgma MbZmMr qH$‘V ‘wº$nUo ~XbV Ago. ‘mÌ, OmñV ApñWaVo‘wio, {VZo ‘°ZoÁS>
âbmoQ>> àUmbr ñdrH$mabr, Á¶mV H|$Ðr¶ ~±H$ H$Yr H$Yr naH$s¶ MbZ ~mOmamV hñVjon H$ê$Z
A{VdmT> ApñWaVm H$‘r H$aV Ago. Z§Va, A{YH$ pñWaVm AmUÊ¶mgmR>r, dgwYmZo MbZ noqJJ
àUmbr ñdrH$mabr. CXmhaUmW©, EH$m Q>ßß¶mV dgwYmZo Amnbo MbZ A‘o[aH$Z S>m°bagh pñWa
Ho$bo, Á¶m‘wio {ZpíMV {d{Z‘¶ Xa amIbm Jobm. O|ìhm A‘o[aHo$Mr AW©ì¶dñWm ApñWa Pmbr,
V|ìhm dgwYmZo Amnbo MbZ ¶wamo, ¶oZ Am{U S>m°bagh AZoH$ MbZm§À¶m JQ>mer OmoS>bo, Á¶m‘wio
EH$m MbZmda Adb§{~Ëd H$‘r Pmbo. AIoarg, XoemZo IMF H$Sy>Z V¶ma H$aÊ¶mV Amboë¶m
SDRs (ñnoeb S´>m°B§J amBQ²>g) ¶m amIrd {ZYrer MbZ noJ H$aÊ¶mMm à¶ËZ Ho$bm, Á¶m‘Ü¶o
AZoH$ MbZo AgVmV. ¶m‘wio dgwYmÀ¶m AW©ì¶dñWoV A{YH$ g§VwbZ Am{U pñWaVm Ambr.
dgwYmZo H«$m°qbJ noJ àUmbrhr dmnê$Z nm{hbr, Á¶m‘Ü¶o {d{Z‘¶ Xa WmoS>³¶mem à‘mUmV Am{U
{Z¶{‘VnUo ~Xbbm OmV Ago, Á¶m‘wio AMmZH$ hmoUmè¶m Y³³¶m§nmgyZ ~Mmd H$aVm Ambm. ¶m
H$mimV, Ë¶mMo MbZ A§eV… n[adV©Zr¶ ~Zdbo Jobo-åhUOo Vo ì¶mnma g§~§{YV ì¶dhmam§gmR>r
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‘wº$nUo ê$nm§V[aV H$aVm ¶oD$ eH$V hmoVo, na§Vw ^m§S>dbr hmbMmbtda H$mhr {Z~ªY hmoVo. gaH$maZo
^{dî¶mV ho MbZ nyU©nUo n[adV©Zr¶ ~ZdÊ¶mMm ‘mZg R>odbm Amho.

darb àH$aUmYm[aV àíZ gmoS>dm. [5×2=10]
i) dgwYmZo gwê$dmVrbm H$moUVr {d{Z‘¶ Xa àUmbr dmnabr?

ii) dgwYm Zo âbmoqQ>J aoQ> àUmbrdê$Z ‘°ZoÁS> âbmoQ> àUmbrH$S>o H$m g§H«$‘U Ho$bo?

iii) dgwYmZo gwê$dmVrbm MbZ noqJJ àUmbr A§VJ©V H$moUË¶m MbZmer Amnbo MbZ OmoS>bo?

iv) EH$M MbZmer noqJJ H$aÊ¶mEodOr dgwYmZo AZoH$ MbZm§Mm ~mñHo$Q> dmnaÊ¶mMo H$maU
H$m¶ hmoVo?

v) H«$m°qbJ noJ Q>ßß¶mV dgwYmZo H$moUË¶m àH$maMr MbZ n[adV©Zr¶Vm ñdrH$mabr?

S>) Ho$g ñQ>S>r 4: “CÁÁdb àXoe” ‘Yrb Am§Vaamï´>r¶ Am{W©H$ g§ñWm§Mr ŷ{‘H$m

CÁÁdb àXoe hm EH$ H$mën{ZH$ {dH${gV hmoV Agbobm Xoe Amho Á¶mbm Am{W©H$ g§H$Q>o,
nm¶m ŷV gw{dYm AS>MUr Am{U Am§Vaamï´>r¶ ì¶mnma H$‘r AgÊ¶mMr g‘ñ¶m ôS>gmdV Amho.
Ë¶mÀ¶m AW©ì¶dñWoMm gwYmaUm H$aÊ¶mgmR>r, hm Xoe {d{dY Am§Vaamï´>r¶ Am{W©H$ g§ñWm§H$S>o (IFIs)
‘XVrgmR>r nmohmoMbm. CÁÁdb àXoemZo Amnbr MbZ pñWa H$aÊ¶mgmR>r Am{U Xo¶VËdm§Mo ì¶dñWmnZ
H$aÊ¶mgmR>r Am§Vaamï´>r¶ MbZ H$mof (IMF) gmo~V ^mJrXmar Ho$br. IMF Zo VmËnwaVr Am{W©H$
‘XV Am{U YmoaU g„m àXmZ Ho$bm. XoemÀ¶m {dÎm ‘§Ìmb¶mZo ‘hmJmB© H$‘r H$aÊ¶mgmR>r Am{U
Jw§VdUyH$Xmam§Mm {dídmg dmT>dÊ¶mgmR>r Am{W©H$ {eñVrMm H$m¶©H«$‘ V¶ma H$aÊ¶mgmR>r IMF
gmo~V OdiyZ H$m‘ Ho$bo. dëS>© ~±H$ J«wnZo CÁÁdb àXoembm XmoZ à‘wI g§ñWm§X²dmao ‘XV Ho$br.
B§Q>aZ°eZb ~±H$ ’$m°a arH$ÝñQ´>³eZ A±S> S>oìhbn‘|Q> (IBRD) Zo J«m‘rU añVo, ñdÀN> {nÊ¶mMo
nmUr Am{U {ejU ¶m§gma»¶m nm¶m ŷV gw{dYm àH$ënm§gmR>r XrK©H$mbrZ, H$‘r ì¶mOXamMo H$O©
{Xbo. B§Q>aZ°eZb ’$m¶ZmÝg H$m°nm}aoeZ (IFC) Zo ZyVZrH$aUr¶ D$Om© joÌmV ImOJr Jw§VdUyH$
AmH${f©V H$aÊ¶mV ‘XV Ho$br, Á¶m‘wio amoOJma dmT>bm Am{U emídV {dH$mgmbm MmbZm {‘imbr.

CÁÁdb àXoemZo ~±H$ ’$m°a B§Q>aZ°eZb goQ²>b‘|Q²>g (BIS) Mm gXñ¶Ëd XoIrb {‘idbo. Oar
BIS WoQ> Xoem§Zm H$O© XoV Zmhr, Varhr Ë¶m§Zr CÁÁdb àXoemÀ¶m H|$Ðr¶ ~±Ho$À¶m MbZ YmoaUmbm
à{ejU, OmJ{VH$ ghH$m¶© Am{U Am{W©H$ g§emoYZmX²dmao ~iH$Q>r {Xbr. AbrH$S>oM, CÁÁdb
àXoemZo BRICS ~±H$ (ZdrZ {dH$mg ~±H$-NDB) gmo~V ^mJrXmar Ho$br, Or CX¶moÝ‘wI
AW©ì¶dñWmVrb àH$ënm§Zm {ZYr nwadÊ¶mda bj H|${ÐV H$aVo. BRICS ~±H$Zo XoemVrb h[aV
D$Om© H$m°[aS>m°a àH$ënmbm ‘XV Ho$br. gaH$maZo BRICS ~±Ho$À¶m bdMrH$ H$O© YmoaUmMo
H$m¡VwH$ Ho$bo Am{U Vr ^{dî¶mVrb {dH$mgmgmR>r EH$ ‘hÎdmMr g§ñWm ‘mZVo, {deofV… dmT>Ë¶m
X{jU-X{jU ghH$m¶m©gmo~V. ¶m g§ñWm§À¶m ‘mÜ¶‘mVyZ CÁÁdb àXoembm Ë¶mMr Am{W©H$ pñWaVm
gwYmaVm Ambr, {dXoer Jw§VdUyH$ AmH${f©V H$aVm Ambr, Am{U nm¶m^yV gw{dYm C^maVm
Amë¶m - Oo emídV dmT>rH$S>o EH$ ‘hÎdmMo nmD$b R>abo.
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darb àH$aUmYm[aV àíZ gmoS>dm.  [5×2=10]

i) H$moUË¶m Am§Vaamï´>r¶ g§ñWoZo CÁÁdb àXoembm Ë¶mMm MbZXo¶ g§VwbZ g§H$Q> ì¶dñWm{nV
H$aÊ¶mV ‘XV Ho$br?

ii) CÁÁdb àXoemV nm¶m ŷV gw{dYm Am{U ImgJr Jw§VdUwH$sgmR>r OmJ{VH$ ~±H$ JQ>mImbrb
H$moUË¶m XmoZ g§ñWm§Zr ‘XV Ho$br?

iii) ~±H$ ’$m°a B§Q>aZ°eZb goQ>b‘|Q²>g (BIS) H$Sy>Z CÁÁdb àXoembm H$moUË¶m àH$maMr ‘XV
{‘imbr?

iv) CÁÁdb àXoemVrb H$moUË¶m àH$ënmbm BRICS ~±H$ (ZdrZ {dH$mg ~±H$) Zo g‘W©Z
{Xbo?

v) CÁÁdb àXoe BRICS ~±H$bm ^{dî¶mgmR>r ‘hÎdmMr H$m ‘mZVo?

B) Ho$g ñQ>S>r 5 … Zd^maV ~±H$ {b{‘Q>oS>-Am§Vaamï´>r¶ {dÎm joÌmVrb àdmg

Zd^maV ~±H$ {b{‘Q>oS>, hr EH$ àJVerb ^maVr¶ ~±H$ Amho, Or Amnbr OmJ{VH$ CnpñWVr
dmT>dÊ¶mMm CÔoe ~miJyZ {d{dY Am§Vaamï´>r¶ {dÎmr¶ nÕVr A§JrH$maV Amho. gwê$dmVrbm, {VZo
A‘o[aHo$Vrb H$añnm°ÝS>§Q> ~±H$m§gmo~V ^mJrXmar H$ê$Z Am§Vaamï´>r¶ ~±qH$J‘Ü¶o àdoe Ho$bm Am{U
Z§Va Xþ~B©‘Ü¶o naXoer H$m¶m©b¶o VgoM qgJmnya‘Ü¶o ghmæ¶H$ ~±H$m ñWmnZ Ho$ë¶m. {VZo Ho$‘oZ
Am¶b§S²>g‘Ü¶o EH$ Am°’$emoAa ~±qH$J g§oQ>a CKS>bo, OoWo Am§Vaamḯ>r¶ Jw§VdUwH$sMo ì¶dhma hmVmibo
OmVmV. ~±Ho$À¶m ’$m°ao³g {d^mJmZo SWIFT , doñQ>Z© ¶w{Z¶Z Am{U nonmb ¶m§gma»¶m ßb°Q>’$m°‘©Mm
dmna H$ê$Z gr‘mnma Am{W©H$ ì¶dhma gwb^ Ho$bo Am{U KYC {Z¶‘m§Mo H$mQ>oH$moa nmbZ Ho$bo.
[aPìh© ~±H$ Am°’$ B§{S>¶m (RBI) À¶m ‘mJ©Xe©ZmImbr, Zd^maV ~±Ho$Zo {Z¶m‘H$ AZwnmbZ
gw{ZpíMV Ho$bo Am{U naXoemV ^maVr¶ ~±H$m§À¶m àgmamV ¶moJXmZ {Xbo.
Amnë¶m OmJ{VH$ {ZYr JaOm§Mr nyV©Vm H$aÊ¶mgmR>r, Zd^maV ~±Ho$Zo ¶wamo ~m±S²>g, ’$m°aoZ ~m±S²>g
Am{U H$Ýìh{Q>©~b ~m±S²>g Omar Ho$bo Am{U E³ñQ>Z©b H$‘{e©¶b ~moamoB§½g (ECBs) X²dmao H$O©
KoVbo. H$‘r ì¶mOXamZo E³ñQ>Z©b H$‘{e©¶b ~moamoB§½g (ECBs) Ûmao Zd^maV ~±Ho$Zo {ZYr C^mabm.
VgoM, {VZo A‘o[aHo$V ADRs (American Depositary Receipts) Am{U ¶wamon‘Ü¶o GDRs
(Global Depositary Receipts) À¶m ‘mÜ¶‘mVyZ ^m§S>db C^mabo, Á¶m‘wio naXoer
Jw§VdUyH$Xmam§Zm ~±Ho$À¶m {dH$mgmV gh^mJr hmoVm Ambo. ~±H$ {d{dY Xoem§‘Ü¶o H$m¶©aV Agë¶mZo
{Vbm {d{dY {d{Z‘¶ Xa àUmbtMm gm‘Zm H$amdm bmJbm-Á¶mV âbmoqQ>J, ‘°ZoÁS> âbmoQ> Am{U
qgJb MbZ d SDRs (Special Drawing Rights) bm nooJ Ho$bobr àUmbr ¶m§Mm g‘mdoe
hmoVm. Zd^maV ~±Ho$Zo ì¶mnma-g§doXZerb ^mJm§‘Ü¶o H$Ýìh{Q>©~b d Zm°Z-H$Ýìh{Q>©~b MbZm§Mr
hmVmiUr H$aÊ¶mgmR>r Img YmoaUo V¶ma Ho$br. ¶mgmo~VM, Zd^maVZo à‘wI Am§Vaamï´>r¶ {dÎmr¶
g§ñWm§er ghH$m¶© Ho$bo… IMF Zo {VÀ¶m ‘m¡{ÐH$ à{ejU H$m¶©H«$‘m§Zm nmqR>~m {Xbm;
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dëS>© ~±Ho$À¶m IBRD {d^mJmZo J«m‘rU nm¶m^yV gw{dYm§gmR>r {ZYr {Xbm; IFC Zo ImOJr
joÌmVrb H$O©nwadR>m àmoËgm{hV Ho$bm; Am{U BRICS ~±Ho$Zo (New Development Bank)
^maVmVrb ñdÀN> D$Om© àH$ënm§gmR>r AW©ghmæ¶ Ho$bo. gwì¶dpñWV {Z¶moOZ, Am§Vaamï´>r¶ ghH$m¶©
Am{U OmJ{VH$ ‘mZH$m§Mo nmbZ ¶mÀ¶m Omoamda Zd^maV ~±H$ EH$ OmJ{VH$ ñVamda {dídmgmh©
{dÎmr¶ g§ñWm ~Zbr AgyZhr Amnbr ^maVr¶ AmoiI H$m¶‘ R>ody eH$br.

darb àH$aUmYm[aV àíZ gmoS>dm.  [5×2=10]
i) Zd^maV ~±Ho$Zo Amnë¶m OmJ{VH$ {dñVmamXaå¶mZ H$moUË¶m àH$maMo Am§Vaamï´>r¶ ~±qH$J

H$m¶m©b¶o ñWmnZ Ho$br?
ii) Zd^maV ~±Ho$Zo dmnaboë¶m H$moUË¶mhr XmoZ Am§Vaamï´>r¶ n¡go nmR>dÊ¶mÀ¶m àUmbtMr Zmdo

gm§Jm.
iii) Zd^maV ~±Ho$Zo Am§Vaamï´>r¶ H$O© Am{U B{¹$Q>r ~mOmamVyZ {ZYr H$gm C^mabm?
iv) Zd^maV ~±Ho$bm {d{dY Xoem§‘Ü¶o H$moUË¶m àH$maÀ¶m {d{Z‘¶ Xa àUmbtMm gm‘Zm H$amdm

bmJbm?
v) Zd^maV ~±Ho$bm nmqR>~m XoUmè¶m XmoZ Am§Vaamï´>r¶ {dÎmr¶ g§ñWm§Mr Zmdo gm§Jm d Ë¶m§À¶m

ŷ{‘H$m§Mm C„oI H$am.

à.à.à.à.à.2) Imbrb àH$aU Aä¶mg {bhm. (H$moUVohr 4) [4×10=40]

A) doñQ>Z© ¶w{Z¶Z Am{U OmJ{VH$ n¡gm hñVm§VaU ¶§ÌUoda àH$aU Aä¶mg.

~) naXoemV ^maVr¶ ~±H$m§Zm àmoËgmhZ XoÊ¶mV [aPìh© ~±H$ Am°’$ B§{S>¶mMr (RBI) ŷ{‘H$m-àH$aU
Aä¶mg.

H$) ¶wamo-S>m°ba ~mOmamÀ¶m {dH$mgmda àH$aU Aä¶mg.

S>) ^maVr¶ H§$nÝ¶m§X²dmao ~mø ì¶mdgm{¶H$ H$O© (ECB) ¶mda àH$aU Aä¶mg.

B) ì¶dñWm{nV MbZ {d{Z‘¶ Xa àUmbrdarb àH$aU Aä¶mg.

’$) 1991 ‘Yrb ^maVmÀ¶m Am{W©H$ g§H$Q>mV Am§Vaamï´>r¶ ZmUo{ZYrMr (IMF) ŷ{‘H$m-àH$aU
Aä¶mg.

… … …



Q1) Solve the Answers of the given Case Studies (Any 3 out of 5).[3 × 10 = 30]

Case Study 1 - NatureSip Beverage - The Role of Marketing Research
in Business Success

NatureSip Beverages, a startup selling natural fruit juices, launched its
first outlet in Pune. The founder, Priya, was passionate about promoting healthy
drinking habits but wasn't sure which favours would appeal to the local market.
To avoid guesswork, she decided to conduct Marketing Research before
finalizing her product range.

She began with primary research by conducting short interviews with
potential customers near colleges and gyms. She also used questionnaires to
gather data on customers’ preferences regarding taste, packaging, and pricing.
Simultaneously, she conducted secondary research using reports on beverage
consumption trends in urban India, available from government portals and
market analysis websites.

The research revealed that young adults preferred low-sugar options
with tropical flavours like mango, lychee, and guava. It also showed that
transparent and eco-friendly packaging had a positive impact on customer
trust. Based on this, NatureSip launched three juice variants in glass bottles
with minimum sugar and no preservatives.

To measure performance, Priya continued ongoing research by collecting
customer feedback through online forms and social media polls. This helped
her adapt quickly-when she received feedback about the juice being too thick,
she reformulated it slightly to meet customer expectations.
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Within six month, NatureSip grew by 40%, opened two more outlets,
and became popular for offering honest, healthy and customer-driven beverages.
This case highlights how systematic marketing research helped a small startup
take data-based decisions and reduce the risk of product failure.
Solve following question from above case study [5 × 2 = 10]
i) What type of data collection did NatureSip Beverages initially undertake?
ii) Which flavors were found to be most preferred by customers through

market research?
iii) What type of packaging did NatureSip use to gain customer trust?
iv) What product change did NatureSip make based on customer feedback?
v) By how much did NatureSip’s business grow due to effective marketing

research?

Case Study 2 - SparkLite Electronics - Applying Marketing Research
for Product Development

SparkLite Electronics, a mid-sized consumer electronics company, wanted
to introduce a new range of wireless Bluetooth speakers. Before Launching
the product, the company decided to apply marketing research to ensure a
successful market entry.

The Marketing Research Department set clear goals - they focused on
pragmatic practical), selective (targeted), and evaluative (performance-
measuring) research strategies. First, a Cluster Analysis was done to identify
the most promising customer segments, based on age, lifestyle, and audio
consumption patterns. The analysis revealed that tech-savvy young adults
aged 18-30 were the most likely buyers.

Next, a Conjoint Analysis was used to understand which product features
mattered most to customers. It showed that sound quality. battery life, and
portability ranked highest. Based on this, the R&D team modified the design
to emphasize compact size and long battery life.

Using a Marketing Decision Support System (MDSS), SparkLite analyzed
multiple scenarios-such as pricing strategies and promotion timing-before
finalizing the launch plan. The MDSS helped them assess potential sales and
ROI under different pricing models.

For branding, Perceptual Mapping and Discriminant Analysis were used
to position the new speaker in a competitive market. The brand was placed as
a high-quality yet affordable product, differentiating it from premium brands
and low-cost imports.
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The advertising team conducted copy testing to evaluate the effectiveness
of their online ad campaigns. They also analyzed media selection and scheduling,
opting for influencer-based YouTube promotions and Instagram reels to reach
their target audience.

As a result of this structured arid insightful application of marketing
research, SparkLite successfully launched its Bluetooth speaker. The product
gained a strong foothold in the market and exceeded initial sales projections
by 30% within the first quarter.

Solve following question from above case study [5 × 2 = 10]

i) What is the role of Cluster Analysis in SparkLite’s marketing research?

ii) Which product features were prioritized using Conjoint Analysis?

iii) How did SparkLite use MDSS in their product launch?

iv) What was the purpose of using Perceptual Mapping?

v) Which platforms were selected for online advertising?

Case Study 3 - GlowSkin - Using Market Information to Launch a New
Skincare Product

GlowSkin is a personal care brand that sells skincare products like face
washes, creams, and sunscreens across India. The company planned to launch
a new herbal face cream for sensitive skin. Before launching the product, the
management team decided to collect and study market information to ensure
its success in a highly competitive market.

The team understood that market information refers to data related to
consumer needs, preferences, competitors, prices, distribution channels, and
buying behavior. This information is crucial fur identifying the right market,
designing the product, setting competitive pricing, and planning promotions.
Without the right market information. businesses can make wrong decisions
that lead to failure.

GlowSkin used both primary and secondary sources to collect marketing
information. For secondary data, they referred to industry reports, published
research papers, government health data, and cosmetic industry publications.
These sources gave them an overall view of market trends and customer
demands.
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To get more direct and specific information, they also used standardized
sources of collecting data, They conducted home audits by visiting selected
households and checking the skincare products currently being used by
customers. They found that many people preferred herbal and chemical-free
products. Through mail diaries, selected participants noted down which
skincare products they used each day, for how long, and why. This helped
understand daily usage habits and brand loyalty.

GlowSkin also did shop and retail audits by partnering with local cosmetic
stores. They checked which products were selling the most, which brands
were returned, and which price range attracted most customers. This helped
them choose the right price and packaging.

To finalize their promotional strategy, they used readership and viewership
surveys. These surveys showed that their target customers - women aged 25
to 40 - mostly read health and fashion magazines and watched beauty-related
YouTube channels. Based on this, GlowSkin chose to advertise in those
magazines and run influencer campaigns online. By using multiple sources
and types of market information, GlowSkin successfully launched their new
herbal face cream. The product met customer expectations, received good
reviews, and saw strong initial sales.
Solve following question from above case study [5 × 2 = 10]
i) What is the meaning of market information according to the GlowSkin

case study?
ii) Why did GlowSkin decide to collect market information before launching

their new product?
iii) Name two secondary sources used by GlowSkin to collect data.
iv) How did GlowSkin use shop and retail audits in their research?
v) What media platforms did GlowSkin choose for promotion based on

readership and viewership surveys?

Case Study 4 - FitFuel - Using the Internet for Marketing Research
FitFuel is a startup that makes healthy energy drinks for fitness-conscious

youth. Before launching a new protein-based drink, they decided to use web-
based marketing research to understand market needs.

They created online surveys and shared them through Instagram and
fitness blogs to collect primary data directly from potential customers. They
also used Google Trends and industry blogs to gather secondary data about
the demand for protein drinks in different regions.



[6449]-419 5

FitFuel used reach analysis tools to find out which areas had the most
interest in fitness-related products. Through social media listening tools, they
monitored customer opinions about their competitors and what people
expected from energy drinks.

To understand online brand perception, they tracked mentions, hashtags.
and customer feedback on platforms like Instagram and Twitter, Based on
this research, they created targeted online ads for people interested in health
and fitness, using Facebook and YouTube.

Through internet-based research, FitFuel saved time and money while
gaining accurate insights about their target audience. This helped them launch
the product successfully.
Solve following question from above case study [5 × 2 = 10]
i) What is web-based marketing research?
ii) How did FitFuel collect primary data?
iii) Mention one secondary data source used by FitFuel.
iv) What is the purpose of reach analysis in online marketing research?
v) How did FitFuel use online targeted advertising?

Case Study 5 - TrendStyle - A Fashion Brand's Digital Research Journey
TrendStyle is a growing online fashion brand targeting young adults.

With the rise social media and changing fashion preferences, the brand wanted
to understand its audience better. Instead of traditional surveys. TrendStyle
used Instagram polls, YouTube comments, and Twitter hashtags to gather
feedback about upcoming fashion trends. They also used Google Analytics
to track which products were most viewed and how long customers spent on
their website. Facebook Ads Manager helped them test various ad formats
and target audiences based on age, gender, and interests. Using this data,
TrendStyle discovered that college students preferred ceo-friendly clothing
and bright colors. As a result, they launched a new sustainable fashion line,
promoted through influencers on Instagram and YouTube. Their sale increased
by 35% within three months due to this targeted approach, showing the power
of internet-based marketing research.
Solve following question from above case study [5 × 2 = 10]
i) What was the main goal of TrendStyle’s marketing research?
ii) Which platforms did TrendStyle use to collect customer feedback?
iii) What analytics tool helped TrendStyle analyze website traffic?
iv) What product decision did TrendStyle take based on the research?
v) What was the result of TrendStyle’s targeted marketing efforts?
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Q2) Write down case studies for the following (Any 4 out of 6)[4 × 10 = 40]

i) Case Study on Application of Marketing Research in Product
Launch

A company plans to launch a new organic juice in the market. Prepare a
marketing research plan covering the research process, types of surveys,
and the role of research in designing the marketing mix.

ii) Case Study on MDSS in Decision Making

A retail chain is facing a sales decline. Explain how a Marketing Decision
Support System (MDSS) can help in analysing sales data, customer
feedback, and market trends to make informed decisions.

iii) Case Study on Perceptual Mapping for Brand Positioning

Two competing toothpaste brands are trying to differentiate themselves
in a crowded market Show how perceptual mapping can be applied to
identify positioning gaps and opportunities.

iv) Case Study on Reach Analysis for Online Advertising

An online clothing store wants to evaluate the reach of its Facebook and
Instagram ad campaigns. Discuss how web analytics and reach analysis
can be conducted to measure performance.

v) Case Study on Advertising Research

A fashion brand is planning a new advertising campaign. Describe how
advertising research, including copy testing, media selection, and
scheduling, can help improve the effectiveness of the campaign.

vi) Case Study on Ethics in Marketing Research

A food delivery company laces criticism over misuse of customer data
for targeted advertising. Discuss the ethical issues in marketing research
and suggest measures to ensure ethical practices.


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gm oS>dm)gmoS>dm)gmoS>dm)gmoS>dm)gmoS>dm) [3 × 10 = 30]

àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg 1 … … … … … NatureSip Beverage - ì`dgm` `em_Ü`o {dnUZ g§emoYZmMrì`dgm` `em_Ü`o {dnUZ g§emoYZmMrì`dgm` `em_Ü`o {dnUZ g§emoYZmMrì`dgm` `em_Ü`o {dnUZ g§emoYZmMrì`dgm` `em_Ü`o {dnUZ g§emoYZmMr
^y{_H$m^y{_H$m^y{_H$m^y{_H$m^y{_H$m

NatureSip Beverage hr EH$ Zì`mZo gwê$ Pmbobr ñQ>mQ>©An H§$nZr hmoVr Or Z¡g{J©H$
\$im§À`m agm§Mr {dH«$s H$aV hmoVr. nwUo ehamV Ë`m§Zr Amnbo n{hbo AmCQ>boQ> gwê$ Ho$bo. g§ñWmnH$
{à`m {hbm Amamo½`Xm`r nò o J«mhH$m§n ª̀V nmohmoMdm`Mr CËgwH$Vm hmoVr. na§Vw H$moUVo âbodg© (Md)
ñWm{ZH$ ~mOmambm AmH${f©V H$aVrb ̀ m~m~V Vr gme§H$ hmoVr. Ë`m_wio {VZo A§XmOmEodOr {dnUZ
g§emoYZ H$aÊ`mMm {ZU©̀  KoVbm.

gd©àW_, {VZo àmW{_H$ _m{hVr g§H$bZ Ho$bo. H$m°boO Am{U {O_Odi J«mhH$m§er WoQ>
_wbmIVr KoVë`m. VgoM àýmdbr dmnê$Z J«mhH$m§Mr Md, n°Ho$qOJ Am{U qH$_Vr{df`rMr _Vo
Jmoim Ho$br. Ë`mM doir, {VZo gaH$mar g§Ho$VñWim§da Am{U ~mOma {dûcofU Ahdmbm§dê$Z
Xþæ`_ _m{hVr {_idbr.

g§emoYZmVyZ Ago bjmV Ambo H$s VéU dJ© H$_r gmIaoMo, Am_«, {bMr Am{U noê$ gmaIo
Q´>m°{nH$b âbodg© Agbobo nò o ng§V H$aVmo. nmaXe©H$ Am{U n`m©daUnyaH$ n°Ho$qOJ J«mhH$m§Mm
{dœmg dmT>dVo hohr g_Obo. `m AmYmao NatureSip Zo H$_r gmIa Am{U H$moUVohr g§ajH$
Zgbobo VrZ ag àH$ma H$mMm§À`m ~mQ>ë`m§_Ü ò gmXa Ho$bo.

Ë`mZ§Va {à`m {hZo J«mhH$m§Mo gVV \$sS>~°H$ Am°ZbmB©Z \$m°_© Am{U gmoeb _r{S>`mdê$Z
Jmoim Ho$bo. EH$m A{^àm`mZwgma ag OmñV KÅ> dmQ>V hmoVm, åhUyZ Ë`m§Zr Ë`mMo gyÌ WmoS>o ~Xbbo.

P.T.O.
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\$º$ ghm _{hÝ`m§V, NatureSip Mm ì`dgm` 40% Zo dmT>bm, AOyZ XmoZ AmCQ>boQ²>g
gwê$ Pmbr Am{U H§$nZr J«mhH$m{^_wI Am{U Amamo½`Xm`r nò  XoUmar åhUyZ à{gÕ Pmbr. hr
Ho$g ñQ>S>r ñnï> H$aVo H$s nÕVera {dnUZ g§emoYZ N>moQ²>`m ì`dgm`mbmhr S>oQ>m-AmYm[aV {ZU©̀
KoÊ`mg Am{U An`emMm YmoH$m H$_r H$aÊ`mg H$gm _XV H$aVmo.

darb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dm [5 × 2 = 10]

i) NatureSip Beverage Zo gwédmVrbm H$moUË`m àH$maMo _m{hVr g§H$bZ Ho$bo?

ii) _mH}$Q> [agM©_YyZ H$moUË`m âbodg© J«mhH$m§Zm A{YH$ AmdS>VmV ho g_Obo?

iii) J«mhH$m§Mm {dœmg qOH$Ê`mgmR>r NatureSip Zo H$moUVo n°Ho$qOJ dmnabo?

iv) J«mhH$m§À`m A{^àm`mdê$Z NatureSip Zo CËnmXZmV H$m` ~Xb Ho$bm?

v) {dnUZ g§emoYZ_wio NatureSip Mm ì`dgm` {H$Vr Q>ŠŠ`m§Zr dmT>bm?

àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg 2 … ñnmH©$bmBQ> BboŠQ´>m°{ZŠg - CËnmXZ {dH$mgmgmR>r {dnUZ g§emoYZMm… ñnmH©$bmBQ> BboŠQ´>m°{ZŠg - CËnmXZ {dH$mgmgmR>r {dnUZ g§emoYZMm… ñnmH©$bmBQ> BboŠQ´>m°{ZŠg - CËnmXZ {dH$mgmgmR>r {dnUZ g§emoYZMm… ñnmH©$bmBQ> BboŠQ´>m°{ZŠg - CËnmXZ {dH$mgmgmR>r {dnUZ g§emoYZMm… ñnmH©$bmBQ> BboŠQ´>m°{ZŠg - CËnmXZ {dH$mgmgmR>r {dnUZ g§emoYZMm
dmnadmnadmnadmnadmna

ñnmH©$bmBQ> BboŠQ´>m°{ZŠg hr _Ü`_ AmH$mamMr J«mhH$ BboŠQ´>m°{ZŠg H§$nZr Amho. Ë`m§Zr
dm`abog ãbyQy>W ñnrH$g©Mr ZdrZ loUr ~mOmamV AmUÊ`mMo R>adbo. CËnmXZ bm±M H$aÊ`mAmYr
Ë`m§Zr {dnUZ g§emoYZMm dmna H$ê$Z `mo½` _m{hVr g§H${bV H$aÊ`mMm {ZU©̀  KoVbm.

{dnUZ g§emoYZ {d^mJmZo ì`mdhm[aH$ (Pragmatic), {ZdS>H$ (Selective) Am{U
_yë`_mnZ H$aUmao (Evaluative) Ago VrZ ñnï> C{Ôï>o R>adbr. gwédmVrbm ŠbñQ>a A°Zm{b{gg
dmnê$Z J«mhH$m§À`m d`moJQ>, OrdZe¡br Am{U g§JrV EoH$Ê`mÀ`m gd`tMm Aä`mg Ho$bm. `mVyZ
18 Vo 30 d`moJQ>mVrb Q>oŠZmog°ìhr J«mhH$ ho à_wI bú` g_yh R>abo.

`mZ§Va, H$m°ZOm°B§Q> A°Zm{b{gg dmnê$Z J«mhH$m§Zm H$moUË`m d¡{eï²>`m§Zm A{YH$ _hÎd Amho
ho emoYbo Jobo. `mVyZ ÜdZr JwUdÎmm, ~°Q>ar Am ẁî` Am{U nmoQ>}{~{bQ>r ho _hÎdmMo KQ>H$ Agë`mMo
ñnï> Pmbo. `mZwgma CËnmXZ {S>PmBZ_Ü ò gwYmaU Ho$br Jobr.

_mH}$qQ>J {S>{gOZ gnmoQ>© {gpñQ>_ (MDSS) Mm dmna H$ê$Z H§$nZrZo {d{dY qH$_V
YmoaUo Am{U àMmamMo doimnÌH$ Vnmgbo. ̀ m_wio g§̂ mì` {dH«$s Am{U Jw§VdUyH$ naVmdm g_OÊ`mg
_XV Pmbr.

~«±qS>JgmR>r {S>pñH«${_Z§Q> A°Zm{b{gg Am{U ng}ßMwAb _°qnJ dmnabo Jobo. CËnmXZmMr
à{V_m hr Cƒ JwUdÎmm AgyZhr nadS>Umar Aer C^r H$aÊ`mV Ambr, Or àr{_`_ ~«±S²>gnmgyZ
doJir hmoVr.
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àMmamgmR>r Q>r_Zo H$m°nr Q>opñQ>¨J dmnê$Z Om{hamVtMr à^mdrVm Vnmgbr. _mÜ`_ {ZdS> d
doimnÌH$ R>adVmZm Ë`m§Zr ỳQ²> ỳ~ BÝâbwE§gg© Am{U BÝñQ>mJ«m_ arëgMm dmna H$aÊ`mMo R>adbo.

`m nÕVera Am{U gImob {dnUZ g§emoYZ_wio ñnmH©$bmBQ>Mo ãbyQy>W ñnrH$a `eñdrnUo
bm±M Pmbo Am{U n{hë`m {V_mhrVM {dH«$sMo C{Ôï> 30% Zo Amobm§S>bo.

darb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dm [5 × 2 = 10]
i) ñnmH©$bmBQ>Zo ŠbñQ>a A°Zm{b{ggMm Cn`moJ H$emgmR>r Ho$bm?

ii) H$moUVr d¡{eîQ²> ò H$m°ÝOm°B§Q> A°Zm{b{ggÛmao R>adbr Jobr?

iii) MDSS Mm dmna H$emgmR>r H$aÊ`mV Ambm?

iv) ng}ßMwAb _°qnJMm Cn`moJ H$emgmR>r Ho$bm?

v) Am°ZbmB©Z Om{hamVrgmR>r H$moUVr _mÜ`_o {ZdS>br Jobr?

àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg 3 … ½bmopñH$Z - ZdrZ pñH$ZHo$Aa CËnmXZmgmR>r ~mOma _m{hVrMm… ½bmopñH$Z - ZdrZ pñH$ZHo$Aa CËnmXZmgmR>r ~mOma _m{hVrMm… ½bmopñH$Z - ZdrZ pñH$ZHo$Aa CËnmXZmgmR>r ~mOma _m{hVrMm… ½bmopñH$Z - ZdrZ pñH$ZHo$Aa CËnmXZmgmR>r ~mOma _m{hVrMm… ½bmopñH$Z - ZdrZ pñH$ZHo$Aa CËnmXZmgmR>r ~mOma _m{hVrMm
Cn`m oJCn`m oJCn`m oJCn`m oJCn`m oJ

½bmopñH$Z hr EH$ d¡̀ {º$H$ {ZJm amIUmar (Personal care) H§$nZr Amho, Or \o$g dm°e,
H«$s_, Am{U gZñH«$sZgmaIr pñH$ZHo$Aa CËnmXZo ̂ maVmV {dH$Vo. H§$nZrZo AbrH$S>oM g§doXZerb
ËdMogmR>r EH$ ZdrZ h~©b \o$g H«$s_ ~mOmamV AmUÊ`mMm {ZU©̀  KoVbm. nU CËnmXZ gwê$
H$aÊ`mnydu Ë`m§Zr ̀ mo½` Am{U AMyH$ ~mOma _m{hVr (Market Information) g§H${bV H$aÊ`mMm
{ZU©̀  KoVbm, OoUoH$ê$Z CËnmXZ `eñdr hmoB©b.

½bmopñH$ZÀ`m Q>r_Zo bjmV KoVbo H$s ~mOma _m{hVr åhUOo J«mhH$m§Mr JaO, Ë`m§Mo ì`dhma,
ñnY©H$m§Mr _m{hVr, qH$_V YmoaU, {dVaU _mÜ`_o, Am{U IaoXrMo nÕVr `m~m~Vr _m{hVr AgVo.
hr _m{hVr `mo½` ~mOma {ZdS>Ê`mgmR>r, CËnmXZ {S>PmB©ZgmR>r, ñnYm©Ë_H$ qH$_V R>adÊ`mgmR>r
Am{U àMmamgmR>r AË §̀V Amdí`H$ AgVo. `mo½` _m{hVr{edm` H§$nÝ`m MwH$sMo {ZU©̀  KoD$Z
An`er R>ê$ eH$VmV.

½bmopñH$ZZo _m{hVr g§H$bZmgmR>r àmW{_H$ Am{U Xþæ`_ (secondary) XmoÝhr ñÌmoVm§Mm
dmna Ho$bm. Xþæ`_ _m{hVr {_idÊ`mgmR>r Ë`m§Zr Am¡Úmo{JH$ Ahdmb, emgH$s` Amamo½` _m{hVr,
àH$m{eV g§emoYZ boI Am{U H$m°ñ_o{Q>H$ CÚmoJmer g§~§{YV Ahdmbm§Mm Aä`mg Ho$bm. `m_wio
Ë`m§Zm ~mOmamVrb EHy$U H$b Am{U J«mhH$m§À`m JaOm g_Oë`m.

àm_m{UH$ Am{U {d{eï> _m{hVr {_idÊ`mgmR>r Ë`m§Zr à_m{UV _m{hVr g§H$bZ nÕVr
dmnaë`m. Ë`m§Zr hmo_ Am°{S>Q> (Home Audit) Ho$bo, {OWo Ë`m§Zr {ZdS>H$ Kam§_Ü ò OmD$Z J«mhH$
gÜ`m H$moUVr pñH$ZHo$Aa CËnmXZo dmnaV AmhoV ho nm{hbo. `m_Ü ò bjmV Ambo H$s AZoH$ bmoH$
h~©b Am{U Am{U amgm`{ZH$ nXmW©{da{hV CËnmXZo ng§V H$aVmV. _ob S>m`ar (Mail Diary)
nÕVrZo Ë`m§Zr H$mhr J«mhH$m§Zm XaamoO H$moUVo pñH$ZHo$Aa CËnmXZo dmnaVmV, {H$Vr doi dmnaVmV,
Am{U H$m dmnaVmV ho {bhÿZ R>odm`bm gm§{JVbo. `m_wio J«mhH$m§À`m X¡Z§{XZ gd`r Am{U ~«±S> {Zð>m
g_Obr.
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Ë`m§Zr ñWm{ZH$ gm¢X ©̀àgmYZ {dH«o$Ë`m§er ^mJrXmar H$ê$Z XþH$mZ Am{U {H$aH$moi VnmgUr
(Shop and Retail Audit) Ho$br. `mVyZ H$moUVo CËnmXZ gdm©{YH$ {dH$bo OmVo, H$moUVo naV
Ho$bo OmVo, Am{U H$moUË`m {H$_VrMo CËnmXZ gdm©{YH$ InVo ho g_Obo.

àgma _mÜ`_m§darb Om{hamV R>adÊ`mgmR>r Ë`m§Zr dmMH$ Am{U àojH$ gd}jU
(Readership & Viewership Survey) Ho$bo. `mVyZ g_Obo H$s Ë`m§À`m Q>mJ}Q> J«mhH$
_{hbm (d` 25-40) Amamo½` d \°$eZ _m{gHo$ dmMVmV Am{U gm¢X ©̀ {df`H$ YouTube M°Zob
nmhVmV. Ë`mdê$Z Ë`m§Zr Om{hamV H$aÊ`mgmR>r ho _mÜ`_ {ZdS>bo. Aem àH$mao AZoH$ àH$maÀ`m
_m{hVr ñÌmooVm§Mm dmna H$ê$Z, ½bmopñH$ZZo Ë`m§Mo ZdrZ h~©b \o$g H«$s_ `eñdr[aË`m ~mOmamV
AmUbo. CËnmXZmbm Mm§Jbm à{VgmX {_imbm Am{U gwédmVrbmM Mm§Jbr {dH«$shr Pmbr.

darb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dm [5 × 2 = 10]

i) ½bmopñH$Z Ho$g ñQ>S>rZwgma ~mOma _m{hVr åhUOo H$m`?

ii) ½bmopñH$ZZo ZdrZ CËnmXZ gwê$ H$aÊ`mnydu ~mOma _m{hVr H$m Jmoim Ho$br?

iii) ½bmopñH$ZZo _m{hVr g§H$bZmgmR>r H$moUVo XmoZ Xþæ`_ ñÌmooV dmnabo?

iv) ½bmopñH$ZZo XþH$mZ d {H$aH$moi VnmgUr H$er dmnabr?

v) dmMZ Am{U àojH$ gd}jUmdê$Z ½bmopñH$ZZo Om{hamVrgmR>r H$moUVr _mÜ`_§ {ZdS>br?

àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg 4 … {\$Q>â`wEb - B§Q>aZoQ>À`m _mÜ`_mVyZ {dnUZ g§emoYZ… {\$Q>â`wEb - B§Q>aZoQ>À`m _mÜ`_mVyZ {dnUZ g§emoYZ… {\$Q>â`wEb - B§Q>aZoQ>À`m _mÜ`_mVyZ {dnUZ g§emoYZ… {\$Q>â`wEb - B§Q>aZoQ>À`m _mÜ`_mVyZ {dnUZ g§emoYZ… {\$Q>â`wEb - B§Q>aZoQ>À`m _mÜ`_mVyZ {dnUZ g§emoYZ

{\$Q>â ẁEb hr Amamo½`mMrMr AmdS> Agboë`m VéUm§gmR>r Amamo½`Xm`r EZOu qS´>Šg V`ma
H$aUmar EH$ ñQ>mQ>©An H§$nZr Amho. ZdrZ àmoQ>rZ-AmYm[aV qS´>H$ ~mOmamV AmUÊ`mnydu Ë`m§Zr
~mOmamVrb JaOm g_OyZ KoÊ`mgmR>r do~-AmYm[aV {dnUZ g§emoYZ H$aÊ`mMm {ZU©̀  KoVbm.

Ë`m§Zr Am°ZbmBZ gd}jU V`ma H$ê$Z Vo BÝñQ>mJ«m_ Am{U {\$Q>Zog ãbm°½gÛmao eoAa Ho$bo,
Á`m_wio g§̂ mì` J«mhH$m§H$Sy>Z WoQ> àmW{_H$ _m{hVr Jmoim H$aVm Ambr. VgoM, JwJb Q´>|S²>g Am{U
B§S>ñQ´>r ãbm°½gÀ`m _XVrZo {d{dY ̂ mJm§_YrZ àmoQ>rZ qS´>ŠgÀ`m _mJUr~m~VMr Xþæ`_ _m{hVr Jmoim
Ho$br.

{\$Q>â ẁEZo nmohmoM {dûcofU gmYZ dmnê$Z H$moUË`m ̂ mJm§_Ü ò Amamo½`-g§~§{YV CËnmXZm§~Ôb
OmñV ag Amho ho emoYbo. gmoeb _r{S>`m EoH$Ê`mÀ`m gmYZmÛmao Ë`m§Zr J«mhH$m§Mr ñnY©H$m§{df`rMr
_Vo Am{U EZOu qS´>Šg~Ôb bmoH$m§À`m Anojm g_OyZ KoVë`m.

Am°ZbmBZ ~«±S> nagoßeZ g_OyZ KoÊ`mgmR>r Ë`m§Zr BÝñQ>mJ«m_ Am{U Q²>{dQ>adarb _|eÝg,
h°eQ>°½O Am{U J«mhH$ \$sS>~°H$Mo {ZarjU Ho$bo. `m g§emoYZmÀ`m AmYmamda Ë`m§Zr Amamo½` Am{U
{\$Q>Zog{df`r ag Agboë`m bmoH$m§gmR>r \o$g~wH$ Am{U ỳQ²> ỳ~ada bpú`V Am°ZbmBZ Om{hamVr
V`ma Ho$ë`m.
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B§Q>aZoQ>-AmYm[aV g§emoYZmÛmao {\$Q>â`wEbZo doi Am{U n¡gm dmMdbm VgoM Amnë`m
bpú`V J«mhH$m§{df`r AMyH$ _m{hVr {_idbr. `m_wio Ë`m§Zm CËnmXZ `eñdrnUo bm±M H$aÊ`mg
_XV Pmbr.

darb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dm [5 × 2 = 10]

i) do~-AmYm[aV {dnUZ g§emoYZ åhUOo H$m`?

ii) {\$Q>â ẁEbZo àmW{_H$ _m{hVr H$er Jmoim Ho$br?

iii) {\$Q>â ẁEbZo H$moUVm Xþæ`_ _m{hVr òmoV dmnabm?

iv) Am°ZbmBZ {dnUZ g§emoYZmV nmohmoV {dûcofUmMm CÔoe H$m` AgVmo?

v) {\$Q>â ẁEbZo Am°ZbmBZ bpú`V Om{hamV H$er dmnabr?

àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg àH$aU Aä`mg 5 … Q´> |S>ñQ>mB©b - EH$m \°$eZ ~«±S>Mm {S>{OQ>b g§emoYZ àdmg… Q´> |S>ñQ>mB©b - EH$m \°$eZ ~«±S>Mm {S>{OQ>b g§emoYZ àdmg… Q´> |S>ñQ>mB©b - EH$m \°$eZ ~«±S>Mm {S>{OQ>b g§emoYZ àdmg… Q´> |S>ñQ>mB©b - EH$m \°$eZ ~«±S>Mm {S>{OQ>b g§emoYZ àdmg… Q´> |S>ñQ>mB©b - EH$m \°$eZ ~«±S>Mm {S>{OQ>b g§emoYZ àdmg

Q´>|S>ñQ>mBb hr VéU àm¡T> dJm©bm CÔoeyZ gwê$ Pmbobr EH$ Am°ZbmBZ \°$eZ ~±«S> Amho. gmoeb
_r{S>`mMm dmT>Vm dmna Am{U ~XbVr \°$eZMr AmdS> bjmV KoVm, Q´>|S>ñQ>mBbZo Ë`m§À`m J«mhH$m§Zm
g_OyZ KoÊ`mgmR>r B§Q>aZoQ>Mm dmna H$aÊ`mMo R>adbo. nma§n[aH$ gìh}À`m EodOr Ë`m§Zr B§ñQ>mJ«m_
nmoëg, `yQ²>`y~darb H$m°_|Q²>g Am{U Q²>{dQ>adarb h°eQ>°J dmnê$Z J«mhH$m§Mo _V KoVbo. JwJb
A°Zm{b{Q>ŠgÀ`m gmhmæ`mZo Ë`m§Zr H$moUVo àm°S>ŠQ> gdm©{YH$ nm{hbo OmV hmoVo Am{U J«mhH$ do~gmBQ>da
{H$Vr doi KmbdV hmoVo ho nm{hbo. \o$g~wH$ A±S> _°ZoOaMm dmna H$ê$Z Ë`m§Zr doJdoJù`m Om{hamV
ñdê$nm§Mm à`moJ Ho$bm Am{U d`moJQ>, qbJ d AmdS>rÀ`m AmYmamda Om{hamV bpú`V Ho$br. `m
gd© S>oQ>mÀ`m AmYmao, Ë`m§Zr emoYyZ H$mT>bo H$s H$m°boO {dÚmWu n`m©daUnyaH$ H$nS>o Am{U VoOñdr
a§Jm§Zm àmYmÝ` XoVmV. Ë`mZwgma Ë`m§Zr EH$ ZdrZ gñQ>oZo~b \°$eZ bmB©Z bm±M Ho$br, Or B§ñQ>mJ«m_
d ỳQ²> ỳ~ BÝâbwEÝgg©_m\©$V à{gÕ H$aÊ`mV Ambr. Ë`m_wio Ho$di VrZ _{hÝ`m§V Q´>|S>ñQ>mBbÀ`m
{dH«$sV 35% dmT> Pmbr Am{U B§Q>aZoQ>-AmYm[aV {dnUZ g§emoYZMo _hÎd AYmoao{IV Pmbo.

darb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dmdarb àH$aU Aä`mgmdê$Z Imbrb àý gmoS>dm [5 × 2 = 10]

i) Q´>|S>ñQ>mBbÀ`m {dnUZ g§emoYZMm _w»` CÔoe H$m` hmoVm?

ii) Q´>|S>ñQ>mBbZo J«mhH$m§Mo _V H$go Jmoim Ho$bo?

iii) do~gmBQ>darb J«mhH$ dV©ZmMo {dûcofU H$aÊ`mgmR>r H$moUVo gmYZ dmnabo Jobo?

iv) _mH}$Q> [agM©À`m AmYmamda Q´>|S>ñQ>mBbZo H$moUVm {ZU©̀  KoVbm?

v) Q´>|S>ñQ>mBbÀ`m Q>mJ}Q>oS> _mH}$qQ>JMm H$m` n[aUm_ Pmbm?
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àíZ àíZ àíZ àíZ àíZ 2) Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr Imbrbn¡H$s H$moUË`mhr 4 àH$aU Aä`mg {bhm.àH$aU Aä`mg {bhm.àH$aU Aä`mg {bhm.àH$aU Aä`mg {bhm.àH$aU Aä`mg {bhm. [4 × 10 = 40]

i) CËnmXZ bm±MgmR>r {dnUZ g§emoYZmMm dmnaCËnmXZ bm±MgmR>r {dnUZ g§emoYZmMm dmnaCËnmXZ bm±MgmR>r {dnUZ g§emoYZmMm dmnaCËnmXZ bm±MgmR>r {dnUZ g§emoYZmMm dmnaCËnmXZ bm±MgmR>r {dnUZ g§emoYZmMm dmna

EH$m H§$nZrZo ~mOmamV ZdrZ g|{Ð` Á ỳg AmUÊ`mMm {ZU©̀  KoVbm Amho. g§emoYZ à{H«$`m,
gd}jUmMo àH$ma Am{U {dnUZ {_Šg V`ma H$aVmZm g§emoYZmMr ŷ{_H$m `m§Mm g_mdoe
Agbobr EH$ {dnUZ g§emoYZ `moOZm V`ma H$am.

ii) {ZU©` à{H«$`oV {ZU©` à{H«$`oV {ZU©` à{H«$`oV {ZU©` à{H«$`oV {ZU©` à{H«$`oV MDSS Mm dmnaMm dmnaMm dmnaMm dmnaMm dmna

EH$m {H$aH$moi {dH«$s gmIirMr {dH«$s KQ>V Amho. {dH«$s S>oQ>m, J«mhH$ A{^àm` Am{U
~mOmamVrb àd¥ÎmrMo {dûcofU H$ê$Z ̀ mo½` {ZU©̀  KoÊ`mgmR>r {dnUZ {ZU©̀  ghmæ` àUmbr
(MDSS) H$er _XV H$ê$ eH$Vo, `mda àH$aU Aä`mg V`ma H$am.

iii) ~«±S> nmo{PeqZJgmR>r ng}ßÀ`wAb _°qnJ~«±S> nmo{PeqZJgmR>r ng}ßÀ`wAb _°qnJ~«±S> nmo{PeqZJgmR>r ng}ßÀ`wAb _°qnJ~«±S> nmo{PeqZJgmR>r ng}ßÀ`wAb _°qnJ~«±S> nmo{PeqZJgmR>r ng}ßÀ`wAb _°qnJ

XmoZ ñnY©H$ Qy>WnoñQ> ~«±S> JO~Oboë`m ~mOmamV ñdV…bm doJio {gÕ H$aÊ`mMm à`ËZ
H$aV AmhoV. nmo{PeqZJ_Yrb A§Va Am{U g§Yr AmoiIÊ`mgmR>r ng}ßMwAb _°qnJMm
H$gm dmna H$aVm òB©b, ho XmIdm.

iv) Am°ZbmBZ Om{hamVrgmR>r arM {dûcofUAm°ZbmBZ Om{hamVrgmR>r arM {dûcofUAm°ZbmBZ Om{hamVrgmR>r arM {dûcofUAm°ZbmBZ Om{hamVrgmR>r arM {dûcofUAm°ZbmBZ Om{hamVrgmR>r arM {dûcofU

EH$ Am°ZbmBZ H$nS²>`mÀ`m XþH$mZmbm Ë`m§À`m \o$g~wH$ Am{U BñQ>mJ«m_ Om{hamV _mo{h_m§Mm
nmohmoM (reach) _moOm`Mm Amho. H$m_{Jar _moOÊ`mgmR>r do~ A°Zm{b{Q>Šg Am{U arM
{dûcofU H$go H$aVm òB©b, ho MMm© H$am.

v) Om{hamV g§emoYZOm{hamV g§emoYZOm{hamV g§emoYZOm{hamV g§emoYZOm{hamV g§emoYZ

EH$m \°$eZ ~«±S>Zo ZdrZ Om{hamV _mohr_ am~dÊ`mMo R>adbo Amho. H$m°nr Q>opñQ>¨J, _mÜ`_
{ZdS> d {Z`moOZ `m§gma»`m Om{hamV g§emoYZ nÕVtMm Cn`moJ H$ê$Z _mo{h_oMr
n[aUm_H$maH$Vm H$er dmT>dVm òB©b, ho dU©Z H$am.

vi) {dnUZ g§emoYZmVrb Z¡{VH$Vm{dnUZ g§emoYZmVrb Z¡{VH$Vm{dnUZ g§emoYZmVrb Z¡{VH$Vm{dnUZ g§emoYZmVrb Z¡{VH$Vm{dnUZ g§emoYZmVrb Z¡{VH$Vm

EH$m \y$S> {S>{bìhar H§$nZrda J«mhH$m§À`m _m{hVrMm J¡admna H$ê$Z b{jV Om{hamV H$aÊ`mMm
Amamon Pmbm Amho. {dnUZ g§emoYZmVrb Z¡{VH$ àým§da MMm© H$am Am{U Z¡{VH$ nÕVr
gw{Z{üV H$aÊ`mgmR>r Cnm` gwMdm.




	6449-401 (PD-5897)
	6449-402 PD-5898
	6449-403 PD-5899
	6449-404 (PD-5900)
	6449-405 (PD-5901)
	6449-406 PD-5993
	6449-407  PD-5984
	6449-408 PD-5985
	6449-409 PD-5987
	6449-410 (PD-5902)
	6449-411 PD-5988
	6449-412 PD-5994
	6449-413 PD-5995
	6449-414 PD-5989
	6449-415 (PD-5990)
	6449-416 (PD-5991)
	6449-417 PD-5996
	6449-418 (PD-5992)
	6449-419 PD-5997

