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SY.B.BA.

301: PRINCIPLESOF HUMAN RESOURCE MANAGEMENT

(2019 Pattern) (Semester -I11)

Time: 2%2Hoursg [Max. Marks: 70
I nstructions to the candidates:
1) All questions are compulsory.
2) Figuresto theright indicate full marks.
Q1) A) Multiple Choice Questions. [9]
a) Views employees as an important assets for the
devel opment of organization.
)  HRM i)  Personnel Management
i) Outsourcing Iv)  None of above
b) Human Resource Planning is required due to
)  Technological Upgradation i)  Skill Shortage
i)  Government Regulations Iv) All of above
c) Responsihility for Career Planning does not include
1)  Responsibility of Employee
i)  Responsibility of Organization
i)  Responsibility of Public
IV)  Responsibility of Employer
d) Application of E-HRM includes .
)  E-Training i)  E-Payrall
i)  E-Recruitment Iv) All of above
€) The Functions of HRM includes
1)  Operative Functions i)  Managerial Functions
i) Planning iv) Both(i) & (ii)

PT.O.



B) MatchthePairs [9]

Set A Set B
a) Fedlingor attitude of anemployee i)  External Environmental
towardsthe job heis performing Factor
b) Organizational Culture i)  Statement of skills&
knowledge required to
perform job.
c) Technology i) Job Satisfaction
d) Job Specification Iv) Internal Environmental
Factor
€) Job Description v) Statement of duties,
responsibilitiesand
functions of aparticular
job

C) Answerthefollowing (Any 5) [9]
a) DefinethetermHRM.

b) What do you mean by Job Analysis?
c) Definetheterm Career Planning.

d) Define Human Resource Planning.

e) State the approaches of IHRM.

f)  DefineEmployeeMorae.

D) Fillintheblanks. [9]
a M eans having wide range of individualsin the organization.
b) Exploration, Establishment, Mid-career, Late Career and Decline,

are the stages of
c) Human resource planning is aso known as
d) HRIS stands for
2) IS a sequence of separate but related work activities that

[6143]-301
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Q2) Answer thefollowing (Any 3) [30]

a Stateand explain Objectives & Principles of HRM.

b) State& explainthefactorsinfluencing the Estimation of Haman Resource
in Organization.

c) What are the causes of low employee morale. Explain the measures to
strengthen the morale of the employees.

d) Write adetailed note on Recent Trendsis HRM.

Q3) Write Short Notes on (Any 4) [20]

a HR Outsourcing.

b) Benefitsof Career Planning.

c) Limitationsof HRP.

d) Rolesof HR Manager.

€) Advantages of Job Satisfaction.

f)

Components of Job Analysis.
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[6143]-302

SYY. B.BA.
302 : SUPPLY CHAIN MANAGEMENT
(2019 Pattern) (Semester - |11) (CBCS)

Time: 2%2Hours] [Max. Marks: 70
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Compulsory Question : (Objective Types Questions) [20]
A) Multiple Choice Questions. [10]
I)  Organizations or companies manage their supply chains through

a) Transportation modes b) Theinternet
c) Information d) Skilled Operators
i)  Full form of MRP in operations and SCM is
a Material Return Process
b) Material Requirement Planning
c) Machinery Repairing Planning
d) Materia Retention Planning
i) Supply chain management is the management of the
a StorageRaw Materials b) Flow of goods and services
c) Fulfillment of order d) Satisfaction of customer

IV) A supply chainisasequenceof firmsthat perform activitiesrequired
to

a) tofacilitatewholesalersinventory selections
b) tocreatesynergy intheir training programs
c) tofind productsthat are similar

d) to create and deliver goods to consumers

PT.O.



Vi)

Vi)

viii)
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In supply chain management, after planning, the next step involves

a Deveoping

b) Building astrong relationship with suppliers
c) Sourcing

d) All of theabove

The purpose of supply chain management is

a provide customer satisfaction

b) improve quality of aproduct

C) integrating supply and demand management
d) increase production

Due to small change in customer demands, inventoty oscillations
become progressively larger |ooking through the supply chain. This
Isknown as

a Bullwhipeffect b) Netchainanadyss

C) Reverselogistics d) Reversesupply chain
One of the primary Supply chain decision is

a Communication b) Cost of product

c) Locationof Suppliers d) Publicity

process plays a huge implication in running key

operationsfor almost every organization.
a Transportation

b) Materiad Management

Cc) Reverselogistics

d) Supply Chain Management

is defined as the distribution of goods and services

throughout atransnational companies global network.
a) Globalization

b) Global Market forces

c) Domestic Supply Chain Network

d) Globa Supply Chain Management

2



B) Answer in one sentence [5%x1=05]
a What isInbound Logistics?
b) What do you mean by Global Sourcing?
c) State any two functions of storekeeper.
d) Whatisa Store Layout?
€) State any two components of Logistics Management.

C) MatchthePairs: [S5x1=5
GroupA Group B
)  Warehouse a) Increasesreach
i)  Customer relationship b) Morethan oneyear
management
i)  Strategic plan C) Increases satisfaction of
consumer
Iv) Tactical plan d) Lessthan oneyear
v)  Channel of distribution e) Storage of goods
Q2) Long answer questions (Any three) [30]

a Explaintheobjectivesof Supply chain Management

b) Explainthefactorsinfluencing channel design.

c) Discussthe Strategies of Warehousing

d) State and explaintheimportance of space management.
e) Discusstheissuesin Workforce Management

Q3) Write short notes on (any four) [20]
a  Workflow automation
b) VaueDéelivery Systemsfor SCM
c) Bull-Whip Effect
d) Supply Chain Strategy
e) Retail Supply Chain Management
f)  Role of Human Resourcesin SCM

lClodos
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SY.B.BA.
303: GLOBAL COMPETENCIESAND PERSONALITY
DEVELOPMENT
(2019 Pattern) (CBCYS) (Semester -111)
Time: 2%2Hoursg| [Max. Marks: 70

I nstructions to the candidates:
1) All questions are compulsory.
2) Figuresto theright indicates full marks.

Q1) A) FillintheBlanks. (any 5) [5]
a A speaker looks into the eyes of the audience.
)  Confident i) Impolite
i) Impatient IvV) Rude

b) What isfull form of MBTI.
)  Myers-Briggs Type Indicator
i)  McGregor’s-Briggs Type Indicator
ii)  Mylan-Briggs TypeIndicator

Iv)  McDonald-Briggs Type Indicator

c) SWOCAnalysisiscarried out on a cell matrix.
) Five i) Six
i) Four Iv) Three

d) Whatisfull form of PD.
I)  persona deviation i)  parental development

i) personality development Iv) parental deviation

PT.O.



What does S in SMART means

)  Specia i)  Specific
i)  Secret Iv) Silent

f)  Styleof communicationis
I) Appreciative i)  Assertive
i)  Secretive Iv) Positive

B) Matchthefollowing. [9]

a Commitment 1)  Communicationstyle

b) Stay Organized i)  Way of time management

c) Submissive i) Type of workplace ethic

d) Problem Solving Iv) Techniqueto handle

conflicts
€) Team composition v) Group of people work
together
C) Trueor Fase. (any 4) [4]

a) Persondlity isthecomplex of mental characteristicsthat makeseach
of us unique from other people.

b) The determinants of personality are biological, cultural, social and
Situational factors,

c) Thetone of the speaker should be misleading.

d) Leadership is the process of influencing others to achieve the
organizational goals. T.

e) Goal settingisthe processof deciding what you want to accomplish

[6143]-303
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Q2) Short Answer. (any 3) [24]
a) Define Goal setting? Explainis SMART Technique?
b) Writeadetailed note on 7 C's of effective communication?
c) What arethe qualities of agood team?
d) What isbody language? What are its advantages and disadvantages?

Q3) Long Answer. (any 2) [32]
d What do you understand by Personality? Explain its Nature and
Characteristics?

b) ExplaintheTrait Theory and Big Five Model of Personality Development.
c) Whatis SWOC Analysis? Elaborate.
d) Define Workplace Ethics? What are the benefits of ethics at workplace?

[6143]-303 3
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[6143]-304
SY.B.BA.
304: FUNDAMENTALSOFRURAL DEVELOPMENT
(CBCS 2019 Pattern) (Semester - 111)

Time: 2%2Hoursg| [Max. Marks: 70
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Fillintheblank with the most appropriate alternative (Any Five): [9]
a Theterm Agribusiness is coined by
(Michael Peter / John Davis/ Ewell Roy)

b) refers to the range of activities and disciplines
encompassed by modern food production. (Entrepreneur, Agri-
Preneurship, Agribusiness)

c) In areas, agriculture & alied activitiesare predominant.
(Rural, Urban, Semi-urban)

d) The are to be drawn from the BPL list approved by the
Gram Sabha where in about ten persons are selected, one each
from afamily and focus on the skill development training based on
thelocal requirement.

(Self Help Groups, HUDCO, NABARD)

2) Is the principal organ at the district level to manage &
Oversee the implementation of different anti-poverty programmes
of the Ministry of Rura Development. (DRDA, PRA, Planning
Commission)

f) Is an application of information and communication
technology for exchangeinformation for government to our citizens.
(E-Governance, E-Nam, Kisan call center)

PT.O.



B) Matchthefollowing: [9]

ColumnA ColumnB
a Growth Centre Approach 1)  International NGO
b) AgricultureActivity i)  Provision of healthcare
c) SHG i)  Approaches of Rural
Devel opment
d) CARE Iv) Rural Area
e) SeviceOriented NGO v) 12- 20 Members
Q2) Trueor False (Any Four) : [4]
a Thedevelopment of ICTshaslargely contributed to the decrease of social
Interaction taking place betweenindividua toindividud, individua to group.
b) NGOswith Charitable Orientation focus on local participation.
c) Mahatma Gandhi had viewed development of Rural areas through
eradication of Wealth.
d) Agricultura Entrepreneurship is predominantly related to the marketing
& production of various agricultural products.
e) Meaningful development would take place in the absence of peace and
stability.
Q3) Writeashort answer (Any Three): [24]
a Explaintheneed of Rural Development.
b) Write anote on NGO's and Rural Development.
c) Write anote on Management of Agro Products
d) Writeanoteon Rura Development and Internet.
Q4) Writealong answer (Any Two): [32]
a What arethevarious challengesin development of rural areas?
b) Explaintherole & functionsof DRDA.
c) Explainthe various approachesto Rural Development.
d) WhatisAgricultural Entrepreneurship? Explainitsimportance.

® % %
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SY. B.BA.
305 A : CONSUMER BEHAVIOUR AND SALES
MANAGEMENT
(2019 Pattern) (CBCS) (Semester - 111)
Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:
1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q1) Fill in the blanks. [5]

ad  The process through which decisions that are directly/indirectly related
with one or more family members are taken, is known as

b) The elements of are used as marketing tools to promote and
achievethe organisational goals.

c) Anofficia, written statement giving details of ajob in acomprehensive
manner in known as

d A can be defined as a unique selling activity in which apart
from the compensation plan, some incentiveslike awards and prizesare
provided.

e are the work of setting up objectives for selling activities,
determining and scheduling the steps necessary to achieve these
objectives.

02) True or false. [5]

ad Customer is the person who purchases or can purchase a product.

b) Itisasocia division in which the members have different degree of
money, power and status.

c) Themarket areaof abusinessisdivided into variousregionsor territories
If itstotal market areaisgreater.

d) Saesmanagement can aso be called as sales force management.

€) Product training isbasicto any initial salestraining program.

PT.O.



03) Match the following :

[5]

a)

b)

d)

Reference Group, family, roles,
status come under

Tri Component attitude model is
given by

Classified on the basis of motive of
search as on going search and pre
purchase search

Comprises of certain rounds of the
structural survey and those who
participatein the survey arethe
experts of their own field.
Anofficid, written statement giving
details of ajob in acomprehensive
manner isknown as

—

—_—

i)

V)

Robert JLavidge & Gary A

Steiner
Delphi Method

Job description

Information Search

Social Factor

04) Write Short notes (attempt any 3) :
ad Mention the types of socia groups.

b) What arethethreedifferent levelsof hierarchy in organisation?

c)
d)

What is Customer delight?

List thetypesof saleforcetrainingin detail.

05) Write long answer on (attempt any 2) :

a)

b)

c)
d)

[15]

[20]

Differentiate between customer and consumer. Also explain the
determinants of consumer behaviour.

Describe store purchasing process and non-store purchasing process.

Explain different types of sale organisation with their structure.

What do you mean by sale force compensation? Explain monetary and
non-monetary compensationin detail.

VVVV
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B.B.A.
B305 : MANAGEMENT ACCOUNTING
(2019 Pattern) (Semester - [11)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fill in the blanks : [5]

1)  In common size income statements all figures are expressed as a
percentage of

i1) Inventory is a asset.
1i1) 1s an expression of one financial figure with other.

1iv) The costs which do not change according to the volume of

production are called as costs.
v)  Current ratio is an example of ratios.
B) Write Short Notes on (Any 2) : [10]

1)  Distinguish between Cost Accounting and Management
Accounting

11) Cash budget

111) Break Even Point

02) Discuss the different techniques of financial analysis. [15]

OR
P.T.O.



The following Trading and P&L A/c and Balance sheet of KBL Enterprises

for the year ended 31* March 2022. [15]
Liabilities Amount Rs. | Assets Amount Rs.
Equity Capital 1,50,000 | Plant and Machinery 70,000
General Reserve 25,000 | Land and Building 1,20,000
Profit & Loss a/c 45,000 | Inventory 70,000
Loans 50,000 | Sundry Debtors 85,000
Debentures 60,000 | Cash at Bank 25,000
Sundry Creditors 40,000 | Cash in Hand 25,000
Bills Payable 35,000 | Prepaid Expenses 15,000
Outstanding Expenses 5,000

4,10,000 4,10,000

Net Profit for the year is Rs. 35000. Credit sales for the year are Rs. 6,80,000
Calculate:

a) Return on capital Employed

b) Current Ratio

c¢) Liquid Ratio

d) Debt to Equity Ratio

e) Debtors Turnover Ratio

Q3) The following records are obtained from NSK Ltd. [10]
Sales (4000 units @Rs.25 each) Rs.. 1,00,000
Variable Costs Rs. 72,000
Fixed Costs Rs. 16,800
Calculate :

P/V Ratio, Break Even Sales and Margin of Safety

[6143]-306 2



04) A company wants to have a cash balance of Rs. 37500 on 1st April 2022
and requires you to prepare an estimate of cash position for 3 months April

to June 2022. The following information is available. [10]
Month Sales | Purchases Wages | Factory | Office Selling
ex. ex. ex.
February | 75000 45000 9000 7500 | 6000 4500
March 84000 48000 9750 8250 | 6000 4500
April 90000 52500 10500 9000 | 6000 5250
May 120000 60000 13500 | 11250 | 6000 6570
June 135000 60000 14250 | 14000 | 7000 7000

Additional Information :

a) Period of credit allowed by suppliers 2 months

b) 20% of sales is for are cash and period of credit allowed to customers
is 1 month

c) Delay in payment of all expenses is 1 month

d) Income tax of Rs. 57500 is to be paid on 15" June 2022

e) The company pays dividend to shareholders and bonus to workers
Rs. 15000 and Rs. 22500 respectively in April.

f)  Machine has been ordered and paid in May. It will cost Rs. 120000

OR

State the functional classification of ratios with at least two examples. [10]

[6143]-306
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SY. B.B.A. (HRM)
305C : ORGANIZATIONAL BEHAVIOUR
(2019 Pattern) (Semester - |11) (CBCS)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All Questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Compulsory Question: (Objective Type Questions) [10]
A) Multiple Choice Questions. [9]
1)  Which of thefollowing isan example of anintrinsic reward?
a sday b) bonus
C) interestingwork d) promotion

i) A Theory X manager would assume employees would
a) likework b) seek responsibility
c) needtobecontrolled d) exercisesdfdirection

i)  Which of thefollowing isamethod of managing conflict?

a supporting b) cohesiveness
C) autonomy d) compromising
Iv) InMaslow’s hierarchy of needs , heeds include security
and protection from physical and emotional harm.
a df-actuaization b) esteem
c) physologica d) safety
v) Physiological and safety needsare . needs.
a) higher-order b) lower-order
c) laed d) equity

PT.O.



B)

Match the pairs: [5]
Group A Group B
1)  Hygienefactors a sday
i)  Theory X b) assumes employees are self-
motivated and enjoy work

i)  MaslowsNeed hierarchy C) recognition

Iv) Motivators d) assumes employees dislike
work and require strict control
v) TheoryY €) physiological needs
Q2) Long answer questions (Any two) : [2 x 10 = 20]
ad Define Organizatonal Behavior and explain any four models of OB.
b) Explainthe sourcesof individual and organizational resistanceto change.
c) WhatisOrganizational Culture? Explainitsformationin detail.
d) Defineconflict? Explainthedifferent approachesto conflict management.
Q3) Write short notes on (any four) : [5x4 =20]
ad Group cohesiveness
b) Disciplinescontributing to OB
c) Types of groups
d) BigFiveMode of personality
€) Leadershipstyles
f)  Stages of group development

Cdodoe
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[6143]-308

SYY. B.BA.
D305 : FUNDAMENTALS OF SERVICE MANAGEMENT
(2019 Pattern) (Semester - [11)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fillintheblanks: [9]
), areeconomic activitiesthat create value and provide
benefits for customers.
a Product
b) Services
c) Management
1)) Is the characteristics of services.
a Intangibility

b) Physical existence
c) Homogenity

i)  The last stage of Product life cycleis

a Growth
b) Decline
c) Maturity
Iv) _ is any paid form of non-personal presentation and

promotion of services by an identified individual or organisation.
a Publicrelation

b) Marketing

c) Advertising

PT.O.



v) Servicefacility design refersto the design of the physical layout of

the facilities where the isdelivered.
a savice
b) money
C) customers
B) Matchthepairs: [9]
Group A Group B
)  ServiceDesign ad Accounting and Tax services
i)  MarketingActivity b) Driving schools
i)  Franchise c) Physica layout
Iv) Quad retailing d) Insegparable
V) Services e) SadesPromotion
Q2) How are services classified? Elaborate. [10]
OR

Explain the characteristics of servicesin detail.

Q3) State and explain the stagesin Product life cycle. [10]

OR

State and explain the purpose of Promotion in Services Marketing.

Q4) Write short notes (any 4) : [20]
ad Impact of globalization on services
b) Methods of distributing services
c) Importance of service design
d) Micro and Macro services
€) Problemsfaced by service Industries.
f) Marketanayss
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SY. B.BA.

E-305 : AGRICULTURE AND INDIAN ECONOMY

(2019 Pattern) (Semester - [11)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1)
2)

Ql) A)

All gquestions are compulsory.

Figures to the right indicate full marks.

Multiple choice questions. [9]

)

ii)

Intensive subsistence farming is practised in area of
a HighPopulation b) Low Population
c) Desert d) Forests

Which one of the following is announced by the government in
support of a crop?

a Maximum Support Price b)  Minimum Support Price
c) Influential Support Price d) Modern Support Price

Agriculture related Activities comes under Sector

a Primary Sector b) Secondary Sector

c) Tertiary Sector d) Modern Sector
GDPisthetota value of produced during aparticular
yedr.

a All Goods and Services

b) All Fina Goods and Services

c) All intermediate Goods and Services
d) None of These

PT.O.



V)  Whoisthefather of Green Revolution in India?

a Pt Jawaharla Nehru b) M.S. Swaminathan

c) VargheseKurien d) VijayKdkar
B) Trueand False. [9]
1)  NRRD standsfor National Rural Roads Development Agriculture.
i)  Agriculture and agro-products contributes nearly one third of the
GDP and accounts for 64% of the workforce.
i)  Thereisgrowing demand for agricultural inputslikefeed and fodder,
inorganicfertilizers, bio- fertilizers.
Iv) Tertiary activitiesinvolve those activities that support the primary
and secondary activities.
v) Theobjective of Swarnjayanti Gram Swarozgar Yozana (SGSY) is
to bring the assisted poor families.
C) Matchthefollowing: [9]
)  NABARD a Agriculture
i) GreenRevolutionrelatedto b) National Bank for Agriculture
and Rural Development
i) Agricultural Entrepreneurship ¢)  Self Help Groups
Iv) SHGs d) E-Nam
V) __ isthebigelectronic €) Agri-preneurship
Market platform about
Agricultural products.
Q2) Short Answers (any 3 out of 4) : [15]
d Roleof Commercial banksfor Agriculture credit
b) TrendsinAgricultural production
Cc) Recenttrendsinagricultural growthinIndia
d) Cropping Pattern Shifts

[6143]-309 2



Q3) Long Answers (any 2 out of 3) : [20]
ad ExplaintheChallenges, Opportunitiesand Strategiesin agricultural credit.

b) Discusstheimportance and role of agriculturein Indian Economy.

c) Explaintheinternational tradein agricultural commodities.

Cdodoe
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S.Y.B.B.A.
MARKETING MANAGEMENT
306 - A : Retail Management
(2019 Pattern) (CBCS) (Semester - I1I)

Time : 2%: Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right side indicate full marks.

Q1) A) Multiple choice questions. [5]

a)  When any retailer provides its products and services by using more
than one modes of retailing, it is termed as

1)  Store Retailing i)  Non- store retailing

i) Multi-Channel retailing  1v) Ownership retailing

b)  is a place where a retail organization decides to start its
business operations.
1)  Store Layout 1)  Store Location
i) Store Image iv) Store Design

c) USP in retail brand management stands for
1)  Unique Selling Proposition
1)  United States Pharmacopeia
i)  Uniques Selling Plan
iv) None of the above

d) is a way to streamline the buying process for customers
and increase the efficacy of social media ads for brands.

1)  Augmented Reality 1)  Virtual Reality

i) Pop-Up Shops iv) Social Shopping

e) All are the advantages of Private Label Brands except
i)  Increased margins i)  Minimum orders
i) Brand builder iv) Customer Loyalty

PTO.



B) State whether the following statements are true or false : [5]

a) Discount stores are type of general merchandise retailing.

b) Retail Marketing is the first step in the distribution chain.

c) Pop-Up shops are large scale shops.

d) Private label brands are products sold by retailers with its own
packing.

e) Purchases conducted by Manufacturers, Wholesalers & other
Organisations for their use in the organization or further resale is
not a part of retailing.

02) Answer the following questions: (Any one) [10]

a)

What is Market Segmentation? Explain the four major bases for
segmenting markets.

b) Whatis Retail Life Cycle? Explain the stages of Retail Life Cycle.

03) Answer the following questions : (Any one) [10]
a) Explain the various factors affecting the image of the Retail Store.
b) Explain ‘any five’ functions of Human Resource Management in Retail
Organisations.
04) Write Short Notes on: (Any 4) [20]
a) Merchandising.
b) Omnichannel Retailing.
c) Organised Retailers.
d) Retail Image.
e) Brand Building.
f)  Augmented Reality in Retailing.

[6143]-310
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P5957 [Total No. of Pages : 2
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S.Y.B.B.A.
306 - B : BANKING & FINANCE (FM)
(2019 Pattern) (CBCS) (Semester - I1I)
Time : 2% Hours] [Max. Marks : 50

Instructions to the candidates:
1) All questions are compulsory.
2) Figures to the right side indicate full marks.

Q1) A) Multiple choice questions. [5]
a) Incase of  card, there is no risk of overspending by the
customer.
i)  Debit ii) Credit
) Sim iv) Luxury
b) banking is also known as Virtual banking.

d)

1)  Wholesale 1)  Universal

) Core 1v) Internet

Thereare  parties involved in credit card operation.
) Two i) Three

i) Four iv) One

The new technology in banking that paved the way for paperless
banking is called as

1) SWIFT 1) Computerisation
i) Bar codes iv) EFT

Which of the following information will not be required in processing
of NEFT?

i) IFSC code i) Amount

i) Name of the beneficiary 1v) Purpose of NEFT
PTO.



B) Match the pairs :

[5]

a) Telebanking 1)  One Time Password
b) Spoofing i) A pay now product
c) EFT i) A type of cyber security threat
d) OTP iv) Electronic Fund Transfer
e) Debit card v)  Voice banking
02) Long answer questions (Attempt any 1 out of 2) : [10]

a) Explain the concept of a Bank? Explain in detail the functions of Banks.

b) What is RBI? Explain in detail the role and functions of RBI.

03) Long answer questions (Attempt any 1 out of 2) : [10]

a) What is SEBI? Explain in detail the powers and functions of SEBI.

b) Explain the need and importance of technology in Banking.

04) Short notes (Attempt any 4 out of 6) :
a) Structure of Banking system in India
b) Credit control measures
c) Insurance development authority
d) Cyber security in E-banking
e) Telebanking

f) RTGS

VOOV
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S.Y.B.B.A.
306 - C : LEGALASPECTS OF HRM
(2019 Pattern) (Semester - I1I)
Time : 2% Hours] [Max. Marks : 50

Instructions to the candidates:
1) All questions are compulsory.
2) Figures to the right side indicate marks.

Q1) A) Multiple choice questions. [5]

a)

b)

d)

Employee rights include

1)  Safe working environment
1)  Social security

i) Training and development
iv) All of the above

The workmen’s compensation act has been renamed as employees
compensation act in the year

) 1923 i) 1932

i) 2009 iv) 1945

In order to be eligible for gratuity 5 years of  service is
mandatory.

i)  Discontinuous i)  Contractual

1) Continuous 1v) Permanent

is the framework defined by the HR department to manage
the hr activities systematically.

1)  HR Goals 1)) HR Objectives
i) HR Policies iv) HR Strategies

What is the period of limitation of appeal against the
recommendations of the internal committee?

) 60 days i) 90 days
) 180 days v) 120 days
PTO.



B) Match the pairs : [5]

A B
a) Performance appraisal 1)  Right of employee
b) Salary 1)  Sexual Harassment of Women

at Workplace (Prevention,
Prohibition and Redressal)

c) Internal complaints committee ii) Payable to employee
d) Wage differential iv) Policy based decision

e) Timely receipt of compensation v) Industry based wage difference

02) Long answer questions (Attempt any 1 out of 2) : [10]
a) Explain in detail the importance of HR policies.

b) Explain in detail the significance and role of Wage & Salary Administration.

03) Long answer questions (Attempt any 1 out of 2) : [10]
a) Explain various methods of calculation of gratuity.

b) Explain the salient features of Sexual Harassment of women at workplace

(Prevention, Prohibition and Redressal)

04) Short notes (Attempt any 4 out of 6) : [20]
a) Distinguish between wage and salary.
b) Legal issues relating to HRM.
c) Disablement benefit
d) Exceptions to the definition of continuous service
e) Importance of rights of employee

f)  Vishakha committee.

VOO
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P5959 [Total No. of Pages : 2
[6143]-313

S.Y.B.B.A.
306-D : PRINCIPLES & FUNCTIONS OF SERVICES MANAGEMENT
(2019 Pattern) (Semester - I1I)

Time : 2% Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right side indicate marks.

Q1) Compulsory question : (Objective type questions)
A) Multiple choice questions. [5]
a) The four C’s of service marketing are
1)  Customer focus, cost, convenience and communication
i) Convenience, control, competition and cost
i) Customer solution, cost, convenience and communication

iv) Competition, cost, convenience and communication

b) Brand loyalty indicates customer’s Towards the brand.
1)  Commitment 1) Belief
i)  Attributes iv)  Quality

c)  Which of the following is not a characteristics of service marketing?
1)  Intangibility i)  Reparability
) Heterogeneity 1v) Perishability

d) is the difference between customer expectations and
perceptions.
1)  Customer delight i) Customer satisfaction
i) Customer Gap iv) The supplier Gap

e) Intangibility, Perishability, Inseparability & Variability are the
characteristics of

i)  Products i) Services
i) Goods iv) Both (i) & (ii)

PTO.



B) Answer in one sentence : [5]

a) Whatis customer delight?

b) What do you mean by service performance?
c) What is outsourcing?

d) State any two challenges of services?

e) State any two features of service.

02) Long answer questions (Any two) : [20]
a) Explain in detail the factors influencing customer satisfaction.
b) Discuss the need of outsourcing.
c) Discuss the importance of service value chain.
d) Explain the importance of KPO/BPO.
03) Write short notes on (Any four) : [20]
a) 4C’s of customer service mix
b) Customer loyalty
c) Service value chain
d) Strategies of managing demand
e) Strategies for managing customer expectation
f)  Third party service providers

VOOV
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P5960

[Total No. of Pages : 3
[6143]-314

S.Y.B.B.A.

E-306 : RURALDEVELOPMENT PRINCIPLES AND PRACTICES

(2019 Pattern) (Semester - I1I)

Time : 2% Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Multiple choice questions. [5]

a)

b)

d)

The problem faced in rural banking are
1)  Insufficient rural credit

i) Growing overdue

) Inadequate amount of sanction
iv) All of these

is the apex body which coordinate the functioning of

different financial institutions working for the expansion of rural credit.

1) NABARD i)  Self Help Groups
i) Regional Rural Banks iv) Commercial Banks
The scheme of microfinance is extended through

1)  Self help groups 1) Land development banks
i) NABARD iv) Regional rural banks
Emerging challenges of rural development includes :

1)  Diversification of production activities

1)  Organic farming

i) Both (i) and (ii)

iv) None of these

Which of the following falls under unorganized sector?
1)  Gramin banks 1) Cooperative banks

i) Money lenders and traders 1v) Land development banks

PTO.



B) True and False. [5]

a) The development of ICTs has largely contributed to the decrease
of social interaction taking place between individual to individual,
individual to group.

b) E-banking and M-banking applications can revolutionize the
provision of formal services of the banking sector, offering new
cost-effective wasy of delivering traditional services, with huge
benefits for users.

c) Meaningful development would take place in the absence of peace
and stability.

d) The objective of Swarnjayanti Gram Swarozgar Yozana (SGSY) is
to bring the assisted poor families.

e) Rural development concerned with increased agricultural production
for urban and international markets.

C) Match the following : [5]
Column A Column B

a) ARYAmeans 1)  Information and

communication technologies

b) ICT Means 1)  Attracting and retaining Youth

in Agriculture

c) _ isabigelectronic market ii) June 2000
platform about agricultural
products

d) Farmers need to call toll freeno. iv) E-Nam
1800-180-1551 to seek expert
advice to related agricultural
activities is known as

e) E-Choupal Launched v)  Kisan Call Centre
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02) Answer any two of the following : [20]
a)  Discuss the scope, objectives, importance and need of Rural Development.
b) What are the channels of distribution for agricultural product.

c) Explain Gandhian Model or Rural Development?

03) Short answers (Any 3 out of 4) : [15]
a) Rural and Urban Linkages
b) Role of Non-agricultural in Rural Development
c) Goals of Rural Development Policy

d) Rural Poverty and Rural Income

VOOV
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P5961 [6143]-401 [Total No. of Pages: 2
SY.B.BA.
401 : ENTREPRENEURSHIP & SMALL BUSINESS
MANAGEMENT

(2019 Pattern) (CBCS) (Semester - 1V)

Time: 2%2Hours) [Max. Marks: 70
Instructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) MultipleChoice Questions: [9]
a The term ‘entrepreneur’ is derived from the word
‘entrypendre’
)  German i)  French
i) Latin Iv) Greek
b) unemployment iswhere we find too many peopleworking
when so many are not required.
) Disguised
i) Cyclic
i) Voluntary
Iv) Seasonal
C) Isunusual & non stereotypica way of thinking.
1)  Divergent thinking i)  Convergent thinking
i) Latera thinking Iv) Postivethinking

d) The head office of KVIB is situated at

)  Ddhi i)  Mumbai
i)  Surat Iv) Kolkata
e IS the co-founder of Yatra.com
) Ratan Tata i)  Anishasingh
i) AzinePremi Iv)  Sabina Chopra

PT.O.



B) Matchthefollowing.
Group A
a Dr.Shiv Nadar
b) Venture Capital Funding
c) MicroEnterprises
d) Metaphor
€) Droneentrepreneur

[5]
Group B
1) Divergentthinking
i) Turover lessthan 15 crore
i) Reluctant to change
Iv) Private Equity Financing
v) HCL

C) Answer in one sentecnce. [9]
a Stateany 2 causes of unemployment in India
b) Define Entrepreneurship.
c) State4 techniquesof Market Survey.
d) Longform of KVIC.
e) Whoisthe founder of ‘Mydaala. com.
D) FillintheBlanks. [9]
a Unemployment isnormally found in agriculture.
b) helps entrepreneur in understanding market information
unknown to them.
c) MSMESAcCct was enacted in the yr :
d) finding investsin young, early-stage, aggressive growth
company.
e Is the co-founder of Mobikwik.
Q2) Solve any 3 out of 5. [3%x10=30]

ad Explain‘Entrepreneur’ term & also explain Qualities of an entrepreneur.

b) ExplainToolsof Convergent thinking.

c) Explain Objectivesof MSME aong with challenges faced by MSME.
d) Discussthe entrepreneurial Biography of Upasana Taku.
e) Explantheterm Market Survey & aso explain methodsof market survey.

Q3) Short Notes - Solve any 4 out of 6.
ad Explaintheterm Intrapreneur.
b) RUGMY.
c) AzimPremji’sentrepreneurial sketch.
d) SWOT Analysis.
e PMEGP
f)  Ange Funding.

v O <O
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Total No. of Questions: 3] SEAT No. :

P-5962

[Total No. of Pages: 3
[6143]-402

SY. B.BA.

402GC : PRODUCTION AND OPERATIONS

MANAGEMENT
(2019 Pattern) (CBCS) (Semester - 1V)

Time: 2%2Hours] [Max. Marks: 70
I nstructions to the candidates:

1)
2)

Ql) A)

B)

All gquestions are compulsory.
Figures to the right indicate full marks.

Fill inthe blanks. [G5x1=5
), Is defined as a set of procedures and machinery that make
it possibleto perform traditional human activities automatically.
1)) layout is aso known as Functional layout.
Iii) function is referred to assigning the time slots to each of
the activity that is present in the sequence of the operations.
V) isthe study of human abilitiesin relation to the demands
of work.
V) layout breaks production down into relatively simple
tasks.
Match the Pairs: [5]
) TOQM ad Net output/inputs
i)  Ergonomics b) Total Tangible output/Total
Tangible Input
i) Scheduling c) Total Quality management
Iv) Total productivity d) Establishing start and Finish
timesof all jobs
v) Total factor productivity €e) Customer Driven Quality
Management

PT.O.



C) DefinetheTerm.

)

i)
ii)
V)

v)

Production Management
Partnership

Production planning and control
Productivity

Six Sigma

D) Multiple Choice Questions.

)

i

[6143]-402

[5]

[5]

Which type of maintenance is not directly included in the total
mai ntenance cost but might be a component of total overall cost?

a) preventive b) breakdown

Cc) predictive d) prescriptive
The main benefits of automated manufacturing are
a Increased material handling

b) Increased lead times

c) Increased mora of workers

d) Lower consistancy in production

Productivity =
a Input/Output b) Output/Input
c) Output — Input d) Input — Output

A business owned by an individual
a partnership b) joint stock company

c) sole proprietorship d) co-operative society

Product IS ultimate objective of variety reduction.
a) Specidization b) Simplification
c) Standardization d) Divergfication

2



Q2) Writetheanswersinbrief. (Any 3) [3 %10 =30]

d WhatisPlant layout? Explain various principlesof plant layout.

b) Define the term PPC. What are the factors determining the production
planning and control (PPC)?

c) Definetheterm productivity. What are the techniquesused for productivity
Improvement?

d) Define maintenance management. What are the types of maintenance
management?

Q3) Write Short Notes (any 4) [4 x5 =20]

a Product Design

b) Benefitsof Automation

c) Stagesof PLC

d) Nature of production and operation management

e) Fixed Position layout

f)

Functions of maintenance management

lClodos
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[ 61 43]_ 403 [Total No. of Pages: 2

SY.B.B.A.
403: DECISION MAKINGAND RISK MANAGEMENT
(CBCS 2019 Pattern) (Semester - 1V)
Time: 2%2Hoursg| [Max. Marks: 70
I nstructions to the candidates:

1) Q.No.1landQ. 6 arecompulsory.
2) Solveany 3 (three) questions from remaining questions nos. 2,3,4,5.

Q1) A) Fillinthe blanks (Attempt any 5 out of 6) [9]
a Right Decision ensures balance between
(Risk & Return, Risk & input, Risk & losses, Gain & profits)

b) decision making process implies the ability to surpass
the common or traditional thinking.

(Rash, conventional, Creative, Hasty)
c) MyersBriggsModel isaso caled as
(Z model, Y model, MBIT, D model)

d) In creative decision making process, step isaso called
as ‘Eureka’.

(Incubation, illumination, Preparation, |mplementation)

2) decision making refers to reaching a condusion based on
gut feeling without carefull analysis.

(Intutive, Analytical, Rational, Thought)

f) refer to willingness to cooperate in working towards the
achievement of organisational goal.

(Leadership, Followership, Headship, Bossism)

PT.O.



B) Matchthefollowing.

a)

b)
c)

d)

€)

Mc Gregov’'s Theory X i)

Toxic leadership i)
Integrated project Iii)
management

Delphi Technique V)

Retrospective approach V)

Proper coordination among
elements

QualitativeRisk & analysis

Non-programmed decision

Top-down control

[l intentions of guidance

[5]

Q2) Explainwhat isRational Decision. Explain stepsinvolved in Rational Decision
making model.

Q3) Explain how one’'s own value system influences his’her choices?

[15]

[15]

Q4) What isdecision making? Explain the different types of decisionstakenin an
organisation.

[15]

Q5) What do you mean by problem solving? Explain the different stepsin creative
problem solving.

Q6) Short notes (any three)
OODA Loop model.

Ladder of inference.

a)
b)
C)
d)

EQ vs1Q Decision making perspective.
Maslow’s hierarchy of Need.

[6143]-403
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Total No. of Questions: 3] SEAT No. -

P5964 [Total No. of Pages: 3
[6143]-404
SY.B.BA.
404 INTERNATIONAL BUSINESSMANAGEMENT
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 70
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a NAFTA stands for :
i)  NorthAmerican Free Trade Agreement
i)  NorthAfrican Free Trade Agreement
i)  NorthAsian Free Trade Agreement
Iv)  North Association Free Trade Agreement

b) Globalization refers to
I)  Higherincomesworldwide
i)  Higher foreigntrade and investment
i)  Global warming and their effects
iv)  All of theabove

c) The company produces, markets, invests and
operates in only two or three countries.
i) Domestic ii) International
i)  Transnational IvV) None of the above

d) TNC Stands for .
I)  Trans-Nationa Communication
i)  Trans-Nationa Cooperation
i)  Trans-Nationa Company
Iv)  Trans-National Collaboration

e) IMF wasfoundintheyear.
) 1944 i) 1946
i) 1948 Iv) 1956

PT.O.



B) Matchthepairs. [9]

A B
a Hecksher Ohlintheory 1)  Opportunity to tap
potential of developing
economies
b) FDI i) 2*2*2matrix
c) World bank i)  EuropeanUnion
d EU IV) Regio-centric approach
€) Multinational company v) 1944
C) Answer in one sentence. [9]
a) Define Forward rate.
b) Give2limitationsof globalization.
c) Mention any two types of exchange rates.
d) Which organization hasreplaced GATT?
€) What ismeant by regional sourcing?
D) Fillintheblanks. [9]
d WTO has headquarters at
b) GATT stands for
c) BOT means
d) Michel porter proposed number of forces.
€) Domestic business is business within boundaries.
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Q2) Long Answer questions (Attempt any 3 out of 5) : [30]

a)
b)
c)
d)

©)

Defineinternational business. Explain the scope of international business.
Explainindetail Heksher Ohlin’stheory of international trade.

Explain the meaning and importance of foreign direct investment.
Explain the objectives and functions of IMF.

Explain the concept and significance of global sourcing.

Q3) Short notes (Attempt any 4 out of 6) : [20]

a)
b)
c)
d)
©)

f)

Challengesof globalization
Forward and Futures
Approachesto internationalization
WTO

Export promotion schemes

SAFTA

* & ®
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P5965 [Total No. of Pages: 2
[6143]-405
SY.B.B.A.
ADVERTISINGAND PROMOTIONMANAGEMENT
(CBCS- 2019 Pattern) (Semester - V) (405A-M M)

Time: 2%2Hoursg| [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figureto theright indicates full marks.

Q1) A) Multiplechoicequestions. [9]
a IS a type of marketing that seeks to promote websites by
increasing itsvisibility in SERPs (search engine result pages).
1) affiliatemarketing i) blogadvertising

i) mobilevideo advertising IvV) search engine marketing

b) Is the sales argument for a product or service expressed
in afew words.
1) Logo i) Ilustration
i) Slogan Iv) Trademark

c) The first step in the advertising budget making process is the

1) Budgetimplementation i) Budget preparation
iif) Budget Control Iv) Budget presentation

d) Whichof thefollowing online advertisement techniquesaremost likely
to pay you?
I) Pay per click advertising
i) Using Transit mediaadvertising
i) Posting press releases advertising
Iv) Outdoor advertising

€) Tools of sales promotion include
I) Coupons, bonus and purchase
i) Coupons, purchase and pricing
i) Coupons, premiums and samples
Iv) All of the above
PT.O.



B) Matchthepairs: [9]

Group A Group B

a Google Ad Words 1)  Indirect Product
Promotion

b) Surrogate promotion i) Written and visual content
of theAdvertisng Message

c) Advertising copy i) Sub-title

d) In-houseadvertising IV) Internet Advertising

e) Caption v)  Owned by the advertiser

Q2) Long Answer Question (Solve any 1 out of 2) : [10]

a) Explain the objectives of Sales Promotion.
b) Different typesof Internet advertising

Q3) Long Answer Question (Solve any 1 out of 2) : [10]
a  Whichfactorsshould be considered while advertising framework planning
and organization?
b) Discussthe variousfactors affecting selection of advertising media.

Q4) Write Short answer (Attempt any 4 out of 6) : [20]
a  Surrogate promotion
b) Cross Promotion
c) Purposeof internet advertising
d) Endorsement copy
e) AIDA Formula
f)  Ethical and Socia Issuesin Advertising

® % %
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P5966 [Total No. of Pages: 4
[6143]-406
SY.B.BA.
405B: BUSINESSTAXATION
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) From thefollowing choose the correct option (Any 5). [9]
a Deduction from salary is allowed under :
1)  Section 16 i)  Section 17
i)  Section 14 Iv)  Section 15
b) Maximum deduction allowed U/S 80C.
i) Rs. 50,000 i) Rs. 1,50,000
i) Rs. 2,00,000 Iv) Rs. 1,00,000
c) Standard deduction from annual valueisallowed as:
)  20% of AV i)  25% of AV
i) 30% of AV iv)  40% of AV

d) Which of thefollowing isnot a capital asset.
I)  Goodwill of Business i)  Stock-in Trade

i) Jewellery Iv)  Agricultura landin Delhi
€) Income from horse race falls under the head :
) Sday i)  Business or Profession
i)  Other Source Iv) Capital Gains
f)  Sum of various heads called
I)  Taxablelncome i)  Total Income
i) Gross Total Income Iv)  Adjusted Income
g) Permanent Account Number (PAN) is a digit unique
alphanumeric number issued by the Income Tax Department.
) Ten i) Twenty
i) Five Iv)  Fifteen

PT.O.



Q2)

Q3)

B) Write short Notes (Any 2). [10]
a Assessment year and previous year
b) Typesof Capital Gain
c) Slab of Income Tax
d) Agriculturelncome
€) Advance payment of Tax

Define Income. Explain any fiveincomes exempted u/s 10 from Tax.  [10]
OR

Write adetail note on exemption and deduction of section 80. [10]

a 80C b) 80G

c) 80D d) 80DD

From thefollowing particulars of Mr. Kiyansh an employeeof Plan IndiaLtd.,

Mumbai.

Find out his taxable income from salary for the assessment year 2023-24.
[15]

a Basic Sdary Rs. 40,000 p.m.

b) DearnessAllowance Rs. 8,000 p.m. (Part of Salary).

c) Bonus?20% p.a. of Salary (Basic+ DA).

d) Entertainment AllowanceRs. 7,000 p.m.

€) Employer’s contribution to Notified Pension Scheme at 13%.

f)  Interest credited to R.PF. at 12% p.a. Rs. 26,000.

g) FreeFurnished quarter was allotted to him by the employer at Mumbai.
Fair Rent Rs. 6,000 p.m. and Cost of Furniture Rs 30,000.

h) Gas, electricity and water charges Rs. 5,000 p.a. paid by the employer.

)  Reimbursement of medical expenses Rs. 20,000 (Treatment is taken in
Government Hospital).

) A motor car (cc of the engine 1800cc) is provided to Mr. Kiyansh. The
motor car isused for both the official and private purpose. Expenses on
mai ntenance of private use are born by the Mr. Kiyansh.

k) Lifelnsurance premium paid by the employer is Rs. 20,000.

) Professiona tax paid by the employer Rs. 2,500.

OR
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Mrs. Nitya, Punearesident individual has given the following information for

the year ended 31 March, 2023. [15]

a Basic Sdary Rs. 45,000 p.m.

b) Commission fixed Rs. 55,000 p.a.

c) Employer’scontributionto R.PF. Rs. 79,400 and equal contribution made
by the employee.

d) Shehasprovided with a1600cc car for both official and private purpose.
Running and maintains expenses are paid by the employer.

€) Shepaid professiona tax Rs. 2,500.

f)  Shehasgiven on of her house on rental basisat Rs. 5000 p.m. Municipal
value of the same house is Rs. 70,000. She paid municipal tax Rs. 3000
and ground rent Rs. 1000. Interest on Loan Rs. 20,000.

g) Income from business Rs. 85,200.

h) Sherecevedthefollowing:
1)  Interest on Bank Deposits Rs. 68,000.
i)  Dividend from Domestic Company Rs. 10,000.
i) Maturity Claim of LIC Rs. 60,000.
IV) Interest on postal Saving Bank Account Rs. 12,000.

1)  She paid Tuition Fees of her son Rs. 12,000, She paid PP.F Rs. 15,000
and Life Insurance Premium Rs. 50,000.

])  ShePaid Donation to National Children Fund Rs. 5,000.

k) The Company has deducted Income Tax at Source Rs. 28,000 Compute

thetotal income and tax liability for the assessment year 2023-24.

Q4) Computetheannual value of house property for the assessment year 2023-24
with the help of the following particularsand additional information: [10]

Particulars Rs.
Municipa Vaue 1,00,000
Fair Rental Value 1,80,000
Let out (per month) 16,000
Standard Rent 12,00,000

[6143]
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Additional Information:

a Rent for amonth has not been realised.

b) Assessee had paid the municipal tax of Rs. 20,000 on the property.

c) Histenant had also made payment for municipal tax of Rs. 10,000.
OR

Mr. Agastya owns house property and given on Rent basisfor financial year

2022-23. He has submitted the following detail sin respect of house property.

[10]

Particulars Rs.

Fair Rent 2,72,000
Municipal Vauation 2,60,000
Standard Rent 2,76,000
Municipal Tax paid 26,000
Insurance Premium paid 24,000
Repairs 50,000
Interest on Borrowed Capital 1,60,000

Date of construction completed. Sept 2016.

You are required to compute taxable income from house property for the
assessment year 2023-24.

* & ®
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[6143]-407
SY.B.BA.
HUMAN RESOURCE MANAGEMENT FUNCTIONSAND
PRACTICES

405 C : HRM Specialisation
(2019 CBCS Pattern) (Semester - 1V)

Time: 2%2Hoursg| [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Multiplechoicequestions. [9]

a involves the process of identifying the nature of ajob and
thequalitiesof thelikely job holder.
)  Jobrotation i) Jobdesign
i)  JobAnalysis Iv) Job Satisfaction

b) involves bringing a pool of prospective candidates for the
organisation.
)  Recruitment i)  Selection
i) Traning Iv) Induction

C) involves measuring the economic value of people to the
organisation.

1)  Human Resource Accounting
i)  Human Resource Information System

i)  HRAudit
iv) HRM
d) isahorizontal shifting of an employee from one job to another
without any increase in pay, benefits and status of employes.
)  Transfer i)  Demotion
i) Promotion V) Separation
2) provides monetary value to employees.

1)  Employees compensation ii) Employee feedback
i)  PerformanceAppraisal Iv) Executive Development

PT.O.



B) Matchthefollowing [9]

A B
a Vedtibuletraining 1)  Onthetraining
b) Apprenticeship i)  Separation
c) Promotion i)  Off thejobtraining
d) Paired Comparision Method Iv) PerformanceA ppraisal
e Lay off v)  Upward movement of
employee
Q2) Long Answers (Attempt any one). [10]

a Explain Human Resource Management and itsfunctions.
b) Definestrategic HRM. Explainitsfeaturesand objectives.

Q3) Long Answers (Attempt any one). [10]
a Explain the importance and objectives of workers participation in
management. Suggest measures for effective workers participation in
management.
b) WhatisOD?Explaindifferent categoriesof OD interventions.

Q4) Write Short notes on (Attempt any four). [20]
a) PerformanceAppraisal
b) Distinguish between training and executive devel opment.
c) Onthejob training methods.
d) Fringebenefits
e) Explaindifferent typesof promotion
f) E-Traning.
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[6143]-408
SY.B.BA.
D 405: BANKINGAND INSURANCE MANAGEMENT
(2019 Pattern) (Semester - V) (CBCYS)

Time: 2%2Hoursg| [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a provides financial services to individual consumers
rather than largeinstitutions.
1) Retal banking i)  Wholesalebanking
i) Basichanking Iv)  Nationa banking
b) has great significance in the banking industry.
I) Loans i)  Borrowings
i) Profits Iv) Customer service

c) Wealth managementisabranch of financia servicesdeaing withthe
needs of rich clients.

) Service i) Investment
i) Income Iv) Expense
d) Theobjectiveof Isto maintain the smooth and effective
operation of the stock market.
) RBI i) EPS
i) SEBI iv) SBI
€) RBI isthelender of last resort for
1)  Central Government i)  State Government
i)  Stock Market Iv) Commercial Banks

PT.O.



B) Matchthepairs. [9]

A B

a KYC I) payment card

b) top-uploan i) e-banking

c) NABARD i)  extraloan

d) Dehitcard Iv)  Know your Customer

€) Internet Banking v)  Providing credit for the
development of
agriculture.

Q2) Long Answer questions (Attempt any 1 out of 2). [10]

a)

Explain theimportance of Customer Relationship Management in Indian
Banking and Insurance sector.

b) What is E-banking? Explain Electronic Payment System and itstypesin

detail.
Q3) Long Answer questions (Attempt any 1 out of 2). [10]
a Explain the online procedure of opening a Savings and Current Bank
account.
b) What are the different types of complaints included in Ombudsman
Scheme?
Q4) Short notes (Attempt any 4 out of 6). [20]
a Types of Insurance
b) AadharLinking
c) NRI Remittance
d) Unit based plans
e) Digita Signature
f)  Pension and Group Schemes

* & ®
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Total No. of Questions: 4] SEAT No. -

P5969 [Total No. of Pages: 2
[6143]-409
SY.B.B.A.
RURAL MARKETING
405 E : Rural Marketing: Concept & Practices
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg| [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) Attemptthefollowing. [9]
A) Choose the correct option.
a Maoderate quality products are preferred by consumers.
1)  Urban i) Rurd
i)  Educated Iv) Graduates

b) Rura Consumers are
1) Pricesengtive i) Lesspricesensitive
i) Quality conscious Iv) Durablity Conscious

c) Quality of agriculture commodities ensured by?
)  AGMARK i) 1Sl
i) BS iv) 1SO

d) Globalisation of Country’s economy world increase its
1)  Exports i)  Imports
i) Both Exports & Imports Iv) Foreign Exchange

e) Physical Movement function of Marketing refersto
I) Storage ii) Creating demand

i) Financing Iv) Recruitment

PT.O.



B) Matchthepairs. [9]

A B
a Rice i)  NABARD
b) Regulatory Body for i)  Commodity Board
Rural Banking
c) Schemeto enhance i)  APEDA
livelihood security in Rural areas
d) Authority to develop Iv) NREGA
Exports of Food products
e) All IndiaHandloom Board v) Commodity
Q2) Solveany 1 of thefollowing : [10]
a) Define Rura Marketing. Explainthefactorsaffecting therural Marketing.
OR
b) Explaintheconcept of Rural Marketing with Rural marketing strategiesin
details.
Q3) Solveany 1 of thefollowing: [10]

a Explain Agricultural Marketing with detailed discussion on Role of
Commodity board in revenue generation and employment in Rural India.
OR
b) What do you mean by consumer buying behavior? Explain in detail the
problems of rural consumers.

Q4) Write Short notes on any four of the following. [20]
a JanDhanYojana
b) Cooperative Societies
c) Sef Help Group (SHGs)
d) Digitd Village
€) Rura Market Index
f) 4 A’sof Rura Marketing

® % %
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P-5970

[Total No. of Pages: 2
[6143]-410

SYY. B.BA.
DIGITAL MARKETING
A-406 : Specialization (Marketing)
(2019 Pattern) (Semester - 1V)

Time: 2%2Hours] [Max. Marks: 50
| nstructions to the candidates:

1)
2)

Q1) A)

All gquestions are compulsory.

Figures to the right indicate full marks.

Multiple Choice Questions : [9]

)

ii)

online isthe overall presence of a brand or its products
ingeneral consumer environment.

a) Vidhility b) Contentwriting
c) Impressions d) Creativity

Search engine optimization (SEO) isan effective method for
the ranking of websitesin search engine results.

a Increasing b) Decreasing
c) Lowering d) Limited

What isthe name of the processin which marketing is achieved by
incorporating tools, techniques, electronic devices, technologies,
or systems?

a) Direct Marketing b) Internet Marketing

c) ElectronicMarketing d) InteractiveMarketing
Which of thefollowing isthe correct abbreviation CMS?
a Content Maintenance Site

b) Content Maintenance System

c) Content Marketing System

d) Content Management System

PT.O.



v) Thefull form of FFA page is

a) FreeforAlexa

b) Freefor All Links

c) FreeforAlternativeLinks
d) FreeforAll Search Engine

B) Match the following : [9]
) www ad  OnlineAdvertising Platform
i)  Facebook b) Digital Marketing tool
i)  Google AdWords c) World Wide Web
iv) PPC d) Socia MediaMarketing
v) VideoAdvertising e) Pay Per Click
Q2) Long Answer (any 2) : [2 x 10 = 20]

a Stateand explainthetoolsof Digital Marketing.

b) What isContent Marketing? Explain the types of Content Marketing.

c) What aretheAdvantagesand Disadvantagesof Social MediaMarketing?
d) How to convert Traffic into Leads?

Q3) Short Answer (any 4) : [4 x5 =20]
a  Writeashort note on Search Engine Optimization.
b) What is Conversion Rate?
c) What do you mean by Web Analytics?
d) Writeanote on Domain Name.
e) Explain Google AdWords.
f)  Explaintheadvantagesof YouTube Marketing.

lClodoe
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P-5971 [Total No. of Pages: 2
[6143]-411
SY. B.B.A.
B406 : FINANCIAL SERVICES
(2019 Pattern) (CBCS) (Semester - 1V)
Time: 2%2Hours] [Max. Marks: 50

I nstructions to the candidates:
1) All questions are compulsory.
2) Figures to the right indicate full marks.

Q1) A) Multiple Choice Questions: [9]

)

ii)

are business organisations that act as mobilisers and
depositories of savings and as purveyors of credit or finance.

a Financial Markets b) Financia Institutions
c) Financid Instruments d) None of these

means that the magnitude, speed and spread of changesin
thefinancial sector are simple extraordinary.

a Financid engineering b) Financia Innovation

c) Financia revolution d) Financid Integration

IS the issue of a new securities to existing shareholders
at aratio to those already held.
a Equity shares b) Preference shares
Cc) Rightsshares d) Bonus shares
A isacollection of stocks and / or bonds.
a Mutual funds b) Factoring
c) Swap d) None of these

IS a negotiable certificate evidencing indebtness.

a Debenture b) Bonus shares
c) Bond d) Government Securities

PT.O.



B) Match the pairs.

[5]

Group A Group B
1)  Financial Market a Forwards, swaps and options
i)  Money Market b) Trading Financial Securities
i) Primary Market c) Long Term Fund
Iv) Capita Market d) New Issue Market
v) DerivativesMarket e) Short Term Fund
Options::
1) i-b,ii-giii-d,iv-c,v-a
2) i-ali-b,iii-c,iv-d,v-e
3) i-b,ii-giii-d,iv-a,v-C
4) i-eii-alii-c,iv-b,v-d
Q2) Long Answer Questions (Solve any one out of two) : [10]

ad WhatisMoney Market? Explain various money market instruments.

b) Givethe meaning of stock exchange. Explain in detail over the counter
exchangeinIndia(OTCEl).
Q3) Long Answer Questions (Solve any one out of two) : [10]

ad Define theterm Mutual funds. Explain different broad types of Mutual

b)

Q4) Write short notes on (any 4 out of 6) :

a)
b)
C)
d)
€)

f)

fundsin detail .

Explainthe structure of financial systemin brief.

SEBI
Underwriting
Process of 1PO

[20]

Difference between Capital Market and Money Market

CRISIL
Commodity Market.
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[Total No. of Pages: 2
[6143]-412

SY. B.BA.

406-C : EMPLOYEE RECRUITMENT AND RECORD

MANAGEMENT
(2019 Pattern) (Semester - 1V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.
2) Figures to the right indicate full marks.
Q1) Multiple Choice Questions. [9]
I)  The process of developing the applicant’s pool for job openings in an
organisation is called
a Hiring b) Recruitment
c) Seection d) Retention
i)  Selection is known as a process of
a) Pogtiveattitude b) Reection
c) Development d) None of the above
i) technique of manpower forecasting isalso known as‘word-
load’ analysis’.
a RatioTrendAnalysis b) RegressonAnayss
c) Ddphi d) Work study method
V) refers to the data which is not considered as evidence.
a Record b) Document
c) Information d) All of theabove
v) Stages of Record Management does not involve
a Storage of Records b) Retrieval of Records
c) Disposal of Records d) None of the above

PT.O.



Q2) Match the pairs.

)
i)

[5]

Group A Group B

Manpowe Planning a

Plant Level Manpower Planning  b)

i)  Managerial Judgement Technique c)

Iv) Organizational Typeand Strategy d)

v)

Lack of Balanced Approach 2)

Q3) Answer thefollowing (Writeany two) :

Bottom up approach

Factor influencing Estimation of
Manpower

Providing Right Employees at
Right Job

Barrier to Manpower planning

Operating Committee

[20]

ad  Write down meaning of manpower planning. Explain factors affecting

b)
c)

estimation of Manpower forecasting.

Explain at least 5 types of employee Recordsin detail.
Explain any 10 Principles of record keeping.

Q4) Short Notes (any four) :

a)
b)
C)
d)
€)

Sources of Recruitment

Talent Acquisition

Block chain

Objectives of Record management
Barriersto manpower planning

Cdodoe
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Total No. of Questions: 4] SEAT No. :

P-5973 [Total No. of Pages: 2
[6143]-413

SYY. B.BA.
D406 : SOCIAL SERVICES AND NGO MANAGEMENT
(2019 Pattern) (Semester - 1V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All Questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Multiple Choice Questions. [9]

1)  Socia workerspractice under all of thefollowing auspices EXCEPT
a Public b) Not-for-profit
c) For-profit d) Media

1)) Is the father of sociology.
a August Comte b) Durkhem
Cc) Spencer d) Cooley

i) Which of the following is not the techniques of social case work?
a Interview b) Observation
c) Counslling d) Lobbying

IV)  The success of group work does NOT depend on?
a Achievement of goals problems
b) Understanding and agreement on major
c) Handling of behavioral problems
d) Ignoringindividua problems
v) TheCentral Social Welfare Board was established in the year-
a 1953 b) 1963
c) 1973 d) 1983

PT.O.



B) Match the Pair.
Group A
)  Charity

i)  Volunteerism

i)  Wedfare

iv) NGO

v) Social Case Work

Q2) Long Answer Question (Attempt 1 out of 2) :

b)

[5]
Group B

Offering services in a social
agency without accepting any
pay for it

Act of extending love and
kindness to others
unconditionally

Non profit Origination

The art of adjusting personal
relationship

The state or condition of doing
or being well

[10]

a Define Social work. Write down the Objective & Functions of Social

work?

b) Explain the concept of CSR management. Write down its purpose &

need of CSR.

Q3) Long Answer Question (Attempt 1 out of 2) :

[10]

a Explaintheconceptsof NGO. Writedown the characteristics& functions

of NGO’'s?

b) What aredifferent Schemes offered by Government for NGOsin India?

Q4) Short notes (Attempt 4 out of 6) :

a Distinctions between needs and wants

b) Principles of Group work

c) Difference between NGO & Trust

d) Importance of Communication Skills
€e) NGOregistrationsinindia

f)  Qualitiesof EQ

[6143]-413
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Total No. of Questions: 3] SEAT No. :

P-5974 [Total No. of Pages: 2
[6143]-414

SYY. B.BA.
406-E : BANKING OPERATIONS & FINANCE
(2019 Pattern) (CBCS) (Semester - 1V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All Questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Fillintheblanks. (Attempt any 4 out of 5) [4]
1) Is the source of co-operative finance.
1)) Is the traditional source of Agri-finance.
Iii) Bank provides finance for agriculture and rural
development.
Iv) During the inflationary phase, time value of money in future will
aways
v)  PM kisan samman nidhiyojanet launched in year.
B) Matchthefollowing. [4]
i)  Kisan Credit Corel a 1985

i)  Land Development Bank b) 1925
i)  Co-operative Society Act c) 1998

Iv) Comprehensive Crop d) 1920
Insurance scheme
C) Trueor False (Attempt any 4 out of 5) : [4]
)  IFFCO isthe co-operative finance organization.
a True b) Fase
i)  Cost of capital doesn’t matter in the managerial decision.
a True b) Fase

PT.O.



i) Timevalue of money must be concidered by invester whileinvesting.

a True b) Fase
Iv)  Crop Insurance is more important in agriculture business.
a True b) Fase

v)  Primary agriculture co-operative credit societies are known asnon-
Institutional source of agri-finance.

a) True b) False
Q2) Short Answer (attempt any 2 out of 4) [14]
a Traditional sources of finance
b) NABARD

c) Capital Budgeting
d) PM Fasal BimaYojana.

Q3) Long Answer (Attempt any 2 out of 4) : [24]

d What is mean by banking operations? Explain the scope of banking
operationsin Indian agriculture business.

b) Explaintheroleof NABARD in agriculture development.

c) What iscapital budgeting? Explain the process of capital budgeting in
details.

d) Explainthe need and importance of agriculture crop insurancein India.

Cdodoe
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Total No. of Questions: 3] SEAT No. -

P5975

[Total No. of Pages: 3
[6143]-501
T.Y.B.B.A.

GC-501: RESEARCH METHODOLOGY

(2019 CBCS Pattern) (Semester -V)

Time: 2%2Hoursg [Max. Marks: 70
I nstructions to the candidates:
1) All questions are compulsory.
2) Figuresto theright indicates full marks.
3) Neat diagram must be drawn wherever necessary.
Q1) A) Multiple Choice Questions: (any 5) [9]
d Inthetask of dataprocessing, means assigning symbols
to the answers, whereby the responses options can be limited to
certain number only.
)  Editing i)  Coding
i) Classification Iv)  Modifying
b) Isthe simplest measurement scale, where number symbols
are assigned in order to label.
) Interval scale i) Ratioscale
i)  Nominal scale Iv) Order scae
c) Thestudy to check the behaviour of studentsin the online classis
an example of
)  Qualitativeresearch i)  Quantitativeresearch
i)  Historical research Iv)  Actionresearch
d) Intheresearch process, the next step after formulation of research
problem is
)  Sampledesigning i) Review of Literature
i) Dataanalysis iv) Datacollection
€) Theresearcher wishesto study each and every student at the college,

so his study is
)  Sampleoriented i)  Population oriented
i) Quotaoriented Iv) Partid oriented

PT.O.



f)  Thereisnorelationship between salary of the person and hishappinessis
the example of

1)  Null hypothesis
i)  Alternate hypothesis
i)  Substitute hypothesis
Iv)  Variant hypothesis
B) Answerinone sentence: (any 5) [9]
a Whatisanalytical research?
b) What isthe purpose of Review of Literature?
c) WhatisaQuestionnaire?
d) Whatisdataanaysis?
€e) What isabstract in research paper?
f)  Whatis5 point Likert scalerating?

C) Matchthepairs [9]
Column 1 Column 2
), Quantitative Research a) Applied Research
1)) Research design b) Giving credit to the
contributor of data
Iii) Hypothesis ¢) Numerical, Mathematical
analysis
V) Action Research d) Blueprint of the
researcher
V) Citation €)  Assumption put to test
D) Fillintheblanks: (any 5) [9]
a In research, the findings of research are objective in nature
and there is no scope for bias or partiality in its observation.
b) research answers the questions - what, where, how, when,
how much, how often.
Cc) Incaseof sampling, each and every unit has aknown and

equal chance of selection.

d) Utilization of Central Government reportsisthe source of :

2) consist of formalized set of questions, where the feedback
of therespondent istaken orally, but the responses are written down
by the enumerator (data collector).

f) Is the act of copying another person’s idea or work as
one’'s own idea or work.

[6143]-501 2



Q2) Long Answer Question (any 3 out of 5) [30]

a)

b)

c)
d)

©)

Define the term Research? Explain the different types of Research in
detail.

What is Research Design? Explain the features of good research design.
What is Sampling? Explain the varioustypes of Sampling.

What is Primary Data? Explain the different methods of Collection of
Primary data.

Define Research Report? Explain the layout of aresearch report.

Q3) Short notes (any 4 out of 6) [20]

a)
b)
c)
d)
©)

f)

Significance of Research in Business.
Objectives of Research.

Scaling & measurement.

Null and Alternate Hypothesis.
Structure of Research Paper.

Sources of Secondary data.

[6143]-501 3



Total No. of Questions: 3] SEAT No. :

P-5976 [Total No. of Pages: 2

[6143]-502
Third Year B.B.A.
502 : DATABASE ADMINISTRATION AND DATAMINING

(2019 Pattern) (Semester-V)

Time: 2%2Hours] [Max. Marks: 70
Instructions to the candidates :

1) Answer all the questions.

2) Figuresto theright indicates full marks.

Q1) A) Solveany 5 out of 6 select the correct option. [9]
1) A collection of interrelated recordsis called a
d  Spreadsheet b) Database
c) MIS d) Textfile
i)  A___ isoneor more database actions that are treated asasingle
unit of work.
ad DatabaseAdministration b) Databaselnstallation
c) Transaction d) Noneof these
i A IS subset of the data warehouse.
ad MeaData b) DataWarehouse
c) DataMart d) Daa
Iv) The datais stored, retrieved and updated in
a OLAP b) OLTP
c) SMTP d FTP

v)  WhatisKDD indatamining?
ad KnowledgeDiscovery Database
b) Knowledge Discovery Data
c) KnowledgeDataDefinition
d) Knowledge DataHouse

vi) level isthe lowest level of abstraction.
ad Logica b) File
c) Concept d) Physicd

P.T.O.



B) Matchthepairs. [4]

a Dataintegrity I)  Dataacquisition by the system
b) Dataavailability i)  Sharing of adatabase by
current and future applications
c) DataSecurity i)  The correctness of the datain
the database.
d) Dataindependence Iv) Protectivedigital privacy
measures
C) Statetrueor false. [9]
a “Compensated’ is a state of transaction.
b) Thefull formof DDL isDataDefinition Language.
c) The*“al-or-none” property iscommonly referred to as I solation.
d) Facebook uses “Big Data’ to perform the concept of flashback.
e) Descriptive analyticstellsyou what happened in the past.
Q2) Short Answers (Attempt any 3 out of 4) [24]

a What isDBMS? State characteristics of DBMS.
b) ExplanACID propertiesindetail.
c) ExplanOLTP

d) What iscloud computing? Write advantages and disadvantages of cloud
computing.

Q3) Long Answers (Attempt any 2 out of 4) [32]
a What isdatawarehouse? Explain data warehouse components.
b) Explainroleand responsibilitiesof DBA.

c) Describe KDD processwith neat diagram.
d) Explainthe3-tier architectureof DBMS.

[6143]-502
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Total No. of Questions: 3] SEAT No. :

P5977 [Total No. of Pages: 3
[6143]-503
Third Year B.B.A.
503: BUSINESSETHICS
(2019 Pattern) (Semester-V)
Time: 2%2Hours) [Max. Marks: 70

Instructions to the candidates:
1) All questions are compulsory.
2) Figuresto theright indicates full marks.

Q1) A) Multiplechoicequestions. [9]

),

ii)

Who are organisational stakeholders?

a Government b) Employees
c) Shareholders d) All of theabove
A iIsaformal statement of an organization primary values

and the ethical rulesit expectsits employeesto follow
a Mission statement b) Statement of purpose
c) Code of ethics d) Visionstatement

arethoseindividualswho raise ethical concernsor issues

to othersinside or outside the organisation.

a Entrepreneur b) Whistleblower

c) Complainer d) None of the above

Study of ethical issuesarising out of employee concernisknown as
a HRM ethics

b) Marketing ethics

c) Informationtechnology (IT) ethics

d) All of theabove

PT.O.



Which of the following would most effectively act as the primary
objective of abusiness organization?

a Tocommunicate with shareholders

b) To make aprofit.

c) Tomediate between the organization and the environment
d) All of theabove.

B) Matchthepairs: [9]
A B
CSR Negotiationspower to employees
Dumping wastein water Has argumentsin favour and
sources against
Collectivebargaining Sustainable devel opment
Marketing ethics Pricewars
Ecofriendly packaging Water pollution
C) Answer in one sentence [9]
)  Defineworkplace safety.
i)  Give 2 significances of business ethics.
i) What isthe meaning of theterm ethical decision making?
V)  What is meant by consumerism?
v)  Mention any two types of pollution.
D) Fillintheblanks [5]
1)  Ethics is derived from the word
i)  Whistle blower protection act was initiated in the year
i)  CSR stands for
V) pollution reflectsvisibleand invisibleimpurities
inair.
v) International business is business between or more
countries.
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Q2) Long Answer questions (Attempt any 3 out of 5) [30]

a) Explainindetail theimportance of businessethics.

b) Explainindetail thevarious measuresto avoid industrial accidents.
c) DefineCSR. Explainindetail role of CSR in business.

d) Explaintypesof functiona ethicsin detail.

€) Explain the obstacles and impact of sustainable development.

Q3) Short notes (Attempt any 4 out of 6) [20]
a) Ethica decision making
b) Trainingethics
c) Employeerights
d) Ethical practicesin mediaindustry
e) Consumersim

f)  Protection of consumer privacy online.
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P-5978 [Total No. of Pages: 3

[6143]-504
T.Y.B.B.A.
504 : MANAGEMENT OF CORPORATE SOCIAL
RESPONSIBILITY
(2019 Pattern) (Semester - V)

Time: 2%2Hourg] [Max. Marks: 70
Instructions to the candidates :

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a Fair working conditions for employees is an example of
responsibility in Carroll’s model

1)  Economic i) Legd
i)  Ethical Iv) Mord
b) TheUnited Nations Sustainable Development Goadsare goals.
) 20 i 17
i) 18 iv) 21
c) Director Identification Number (DIN) is allotted by
1)  State Government i)  Local Government
i)  Central Government Iv) Local Self Government

d) Corporate Social Responsibility (CSR) istheway how acorporation
manages a balance among its economic, social and
responsibilities so it can produce a positive impact on society.

1)  Environmenta i)  Geographica
i) Political iv) Democratica

€)  Which are the two sides of the same coin
I)  Charity and CSR
i)  CSR and Corporate Governance
i)  Charity and Corporate Governance
Iv)  Philanthropy

P.T.O.



B) MatchthePairs. [9]
1) Stakeholders a Act of extending love and kindness
2) Charity b) Persons, groups and entities with a
specific Interest in an organisation
3) Trusteeship c) Anentity that isfocused and
dedicated to a social cause
4)  Principle of CSR d) isasocio-economic philosophy that
was Propounded by Mahatma
Gandhi
5 NPO €) Businesses should respect and
promote Human Rights
C) Answer in one sentence [9]
d What is CSR?
b) What ismeant by Philanthropy?
c) Explaintheterm sustainability?
d) ExplainEthica Model?
e) Explainany one SDG's Goals?
D) Fill intheblanks. [9]
a The Board of directors shall make sure that company spends in
every financial year, minimum % of the average net profits
made during the 3immediately proceeding financial years.
b) An Independent Director can be appointed for a term up
to  Consecutive years.
C) Is about business giving back to society.
d) According to Gandhiji though wealth legally belongsto the owners
of the business, morally belongs to
e are established for the purpose of rendering service.
Q2) Long answer questions (Any 3 out of 5). [30]
a Explain the relationship between CSR and Corporate Governance.
b) Explainthevarioussustainable Development Goals?
c) Explainindetail the Trusteeship Model of CSR?
d) What are the Scope of CSR activities Under Schedule VII.
e) Explainthelmportance of Sustainability and Challengesof implementing

CSR

[6143]-504 2



Q3) Short Notes (Any 4 out of 6)

a)
b)
c)
d)
€)

f)

Importance of CSR

Ethical Model

Appointment of Independent Director
Section 135 of Companies Act

CSR in Central Public Sector Enterprises
Evolution of CSR in India

Q000
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Total No. of Questions: 4] SEAT No. -

P5979 [Total No. of Pages: 2
[6143]-505
T.Y.B.B.A.
S505A: MARKETING ENVIRONMENT ANALY SISAND
STRATEGIES
(CBCS 2019 Pattern) (Semester - V)
Time: 2%2Hoursg| [Max. Marks: 50

I nstructions to the candidates:
1) All questions are compulsory.
2) Figuresto theright side indicate full marks.

Q1) FillintheBlanks. [9]

a Is the practice of understanding the structures policies and
procedures developed by an organization.

b) _ isthesystematic gathering recording and analysis of dataabout
problems relating to the marketing of goods and services.

C) refers to three stage marketing process

d) _ buys and sells goods for his principal in return for the
commission.

2) refersto class of products where sale by auction takes place.

Q2) Matchthefollowing. [9]

a BusinessAnalysis 1) Intangible

b) Michael Porter i)  Hypothesis Testing

Cc) Researchdesign i) CSF

d) Chi Square Test iv) BCG

€ Services v) Collecting Data

PT.O.



Q3) Write short notes. (Attempt any 4) [20]

Each question carries 5 marks. Ashort explanation is expected for each

equestion.
a Economic Environment
b) Key Performance Indicators
c) Implicationsof Marketing Research on Marketing mix
d) Supply Chain Management
e) Explain Promotion Mix
Q4) Write Long Answers (Attempt any 2) [20]
Each question carries 10 marks. A brief explanation is expected for each
question
a Explainthevarious DataCollection Techniques.
b) Explainthevarioustypesof Distribution Intermediaries.
c) Discuss the various factors affecting the buying behaviour of the
consumers.
d) Statetheresponsibilitiesof BusinessAnalyst.
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505B:ANALYSISOFFINANCIAL STATEMENTS
(CBCS 2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

3) Useof simple calculator is allowed.

Q1) Fill intheBlanks. [5]
a) Purchase of Fixed Assets leads to of Funds.
b) Sales Ratio can also be termed as Ratio.

c) Comparative Statements include Income Statement and
d) InaBalance Sheet the Total Assets must be equal to

e Statement can be prepared in Direct or Indirect Method

Q2) Write short notes. (Any Three) [3%x5=15]
a Commonsizefinancia statements
b) Limitationsof ratioanalysis
c) Different between fund flow and cash flow statement
d) Statement of changesinworking capital.
e) Solvency ratio
OR

Explain the meaning of analysis of financial statement. Describe different
methods of Analysis of Financial Statements. [15]

PT.O.



Q3) Thefollowingisthe balance sheet of A Pvt Ltd. Co. ason 31¥March, 2022[15]
Balance Sheet as on 31st March 2022

Liabilities Rs. Assets Rs.
Share Capital 2,00,000 Land and building 1,40,000
Profit and loss alc 30,000 [ Plantand machinery | 3,50,000
General reserve 40,000 | Stock-in-trade 2,00,000
12% debentures 4,20,000 | Debtors 1,00,000
Creditors 1,00,000 | Billsreceivable 10,000
Billspayable 50,000 | BankBalance 40,000
Total 8,40,000 | Total 8,40,000
Cdculate:

a Currentratio

b) Quickratio

c) Inventory toworking capital

d) Debtor to equity

€) Proprietary ratio

f)  Capital gearingratio

g) Current assets to fixed assets

Q4) The following are summarized Balance sheets of XY Z Itd. as on 31% March

2022 and 31 March 2023. [15]
Liabilities 31.3.2022 | 31.3.2023 | Assets 31.3.2022(31.3.2023
Rs. Rs. Rs. Rs.
Share capital 4,50,000 | 4,50,000 |Fixed assets| 4,00,000( 3,20,000
General reserve | 3,00,000 | 3,210,000 |Investments| 50,000 60,000
Profit & LossA/c| 56,000 | 68,000 |Stock 2,40,000| 2,10,000
Creditors 1,68,000 | 1,34,000 | Debtors 2,10,000| 4,55,000
Provisionfor Tax | 75,000 | 10,000 |Bank 1,49,000| 1,97,000
Mortgage Loan 2,70,000
Total 10,49,000 |12,42,000 | Total 10,49,000|12,42,000
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Additional Information:

ad Investmentswhose original cost was Rs. 8,000 were sold during the year
for Rs. 8,500.
b) Provisionsfor Tax made during the year was Rs. 9,000.
c) FixedAssetscosting Rs. 10,000 weresoldfor Rs. 12,000. (Profit credited
to P&L Alc)
d) Dividend paid during the year Rs. 40,000.
Prepare Cash Flow Statement
OR
Following Balance sheets have been extracted from the records of Sundaram
Finance. [15]
Ligbilities Amount | Amount | Assets Amount| Amount
31.3.22| 31.3.23 31.3.22| 31.3.23
Sharecapita 1,00,000 | 1,10,000 | Building 40,000/ 38,000
General reserve 14,000 | 18,000 | Plant & Machinery] 37,000| 36,000
P& LA/ 16,000 | 13,000 | Investment 10,000 21,000
Creditors 8,000 5,400 | Stock 30,000 23,400
BillsPayable 1,200 800 | BillsReceivable 2,000[ 3,200
Provision for Tax| 16,000 | 18,000 | Debtors 18,000| 19,000
Provision for Bank Balance 6,600 15,200
doubtful Debts 400 600
Preliminary exp. 12,000, 10,000
Tota 1,55,600 | 1,65,800 | Total 1,55,600(1,65,800

Additiona Information:

a)
b)
C)
d)

Depreciation charged on plant Rs. 4,000.
Provision for taxation made Rs. 19,000 during 2022-2023.
Interim dividend Rs. 8,000 was paid during 2022-2023.

A piece of machinery was sold for Rs. 8,000 during 2022-2023. It had

costed Rs. 12,000. Depreciation of Rs. 7,000 was provided on it.
From the above information prepare a funds flow statement.
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505C : CROSS- CULTURAL HR & INDUSTRIAL RELATIONS
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Fill intheblank with the most appropriate alternative (Any Five): [9]

a can be considered as a driving force of action toward a
desired goal.
) Fixed i) Stable
i)  Motivation Iv) Stagnant
b) of the following is not a type of extrinsic reward.
1)  Profit Sharing i)  GanSharing
i)  Employment Security Iv) Quality based promotion
C) approach views organisation as a family of pleasant
and united system.
)  Unitary i)  Plurdism
i)  Human Relation Iv) None of above
d) Is the weapon in the hands of management.
1)  Strikes i)  Lockout
i)  Retrenchment Iv) Resolution
e IS a synthesis of management styles, values and
communicationsstyle.
I)  Corporate culture i)  Boardof Conciliation
i) Labour Court Iv) All of above
f)  Asper Section 9, awoman is entitled for weeks leave in
case of miscarriage.
) 6 i) 9
i) 1 iv) 12

PT.O.



B) Matchthepairs. [9]

Set A Set B

a) Labour Leader of ModernIndia i) DaeYoder

b) Foster improved cultureinthe i)  WelfareProvision Under
organization Factory Act, 1948

c) Cleanliness i) Gandhiji

d) First-AidAppliances Iv) Ethical Code

€) Industrial Relations v) Health Provision Under

Factory Act, 1948

Q2) Answer thefollowing (Any 3): [30]

a What is cross cultural leadership? Explain theories of cross - cultural
|eadership.

b) Describe conflict across culture. Discuss its types.
c) Discussthe approachesto IR. (Industrial Relation)
d) DiscusstheAuthoritiesunder Industrial Dispute Act, 1947.

Q3) Write short notes (any 2): [10]
a Aspectsof Culture
b) Multi - Cultural Teams
c) Measuresforimproving Industrial Relations.

d) Skillsof Global Manager
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D505: HEALTH CAREMANAGEMENT
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a Isthe overall management of ahealthcare facility, such as
aclinic or hospital.
I)  Healthcare management i)  Fitness
i) Stress Management Iv) IT management
b) Fitnessis very important for
) yoga i)  good health
i) cooling V) exercise
C) IS the process where health care providers effectively
and efficiently administer everything
i)  Planning i)  Organising
i)  Hospital Management Iv)  Communication
d) Human Resource manager assists and advices management in
developing polices
) Sales i)  Purchase
i) Planning Iv)  Workplace
e) Information Technology plays a role in health care
management
) vitd i) leastimportant
i) ineffective Iv) stress
B) Matchthepairs [9]
A B
a HMS 1)  Yogaand meditation
b) EMR i)  Dallyroutine
Cc) Exercise i)  Hospital Management
Service
d) Stressfreelife Iv)  Anytimeaccessibility
e) Good Hospita Management v)  ElectronicMedica Record

PT.O.



Q2) Long Answer Questions (Attempt any 1 out of 2) [10]

a What isHealth Care Management? Explain the objectives of Health Care
Management in detail.

b) Explainvariousopportunitiesin the Health Care Management system.

Q3) Long Answer questions (Attempt any 1 out of 2) [10]

a What is Hospital Administration? Explain the need of Hospital
Administration.

b) Explaintheroleof IT management in Health Care Management.

Q4) Short notes (Attempt any 4 out of 6) [20]
a) Typesof Health care services
b) Supply ChaininHealth care Management
c) Stressfreelife
d) Structure of MIS specific to the hospital
€e) Problemsfaced by Health careindustry
f)  Roleof HRin Health care Management
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E-505: WAREHOUSE MANAGEMENT
(2019 Pattern) (Semester - V)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a The warehousesis space that businessesrent for storage
of materials or products.
I)  processed i)  national
i) public Iv) private
b) involve all the inbound and outbound processes that
result in the flow of finished goods from abusiness of the end user.
I) Processing i) Sales
i) Retail logistics Iv) Purchase
C) Is a group of collocated computers or other devices
that form a network based on radio transmissions rather than wired
connections.
1)  Wirelesslocal-areanetwork ii)  Connectivity
i)  Communication Iv) Logistics
d) meansthelocation that ismost suited for the company
that will add up to their benefit.
1)  Warehouse position i)  Warehouselocation
i)  Warehousesituation Iv)  Warehouse commission
€) Inventory istheraw materials, work-in-process productsand
1)  unwanted goods i) dead stock
i) finished goods Iv) waste products
B) Matchthepairs. [9]
a RFID 1)  Managingthesupply chain
b) WirdessLan i) Radio Frequency
|dentification
c) Leanmanagement i) Technology Aidin WMS
d) Supply chain management Iv) Firstinfirst out
e FIFO v)  Continuousimprovement

PT.O.



Q2) Long Answer Questions (Attempt any 1 out of 2) [10]
a Explainindetail the operations of awarehouse.

b) Explainin detail various factors considered while selecting warehouse
location.

Q3) Long Answer questions (Attempt any 1 out of 2) [10]
a Explainindetail the Importance of Warehousein aVaue Chain.

b) Explain the Significance and Functions of Operations and SCM.

Q4) Short notes (Attempt any 4 out of 6) [20]
a Roleof warehouse manager
b) Global competition
c) Roleof government in warehousing
d) Warehouse Safety Management
€) Leanmanagement

f)  Dispatch Management
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A506 : LEGAL ASPECTSIN MARKETING
MANAGEMENT
(2019 Pattern) (Semester-V)
Time: 2%2Hours] [Max. Marks: 50

Instructions to the candidates :
1) All questions are compulsory.
2) Figuresto theright indicates full marks.

Q1) Choose the correct answer from the option given bel ow. [10]

)

i

The marketing program of the company must adhere to

ad  Customer Requirements

b) Company's profit

c) Lega & Mora Standards Set by organisation

d) Objectivesof thefirm

Telemarketing involves

ad Highlevel of motivation b) Event management
c) Good communication skills d) Door to door campaigns
Home delivery of goods does not includes

a Delivery of goods at the home of the customer

b) Delivery of goods at the location choice by the customer

c) Delivery of goods at the workplace of the customer

d) Customer hasto collect goodsin-person form the physical point of
sae

P.T.O.



IvV) Rulesrelated to the delivery of the goods under sale of goods act 1930

includes Set
a Modeof delivery b) Payment& Delivery
c) Effect of part delivery d) All of above

v) MarketingActivitiesin Indiaiscontrolled by following law
a Consumer Protection Act b) Sale of Goods Act
c) Essentia Commodity Act d) All of above

vi) Whatisillegal about pricing?
a chargingextraprice
b) Mideading Discount Pricing
c) DumpingPricing

d) All of above
vii) __ isthemethod of promoting products and services over internet
a Socid MediaMarketing b) NicheMarketing
c) Consumerism d) CauseReated Marketing
viii) Telecalling system of marketinginIndiaisregulatedby
a BSNL b) MTNL
c) TRAI d) IRDA
IX) Pricing decision of the products includes
a Cost of the manufacturing b) Cost of raw materia
c) Cost of middiemen d) All of above

X)  Inthe security measure of data protection, what does SPDI stands for?
a8 Sensitive Personal Dataor Information
b)  SecurePrivate Dataor Information
c) Sdafety Privacy Dataor Instruments
d) SubtlePrivacy Dataor Information
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Q2) Write Short note on any four. [4 x5 =20]

a)
b)
c)
d)
©)

f)

Doorstep selling

Direct Mail Sales

Nature of Advertising
Objectives of pricing
Features of online marketing

What are cookies?

Q3) Answer any Two out of the following : [2 x 10 = 20]

a)
b)
c)
d)

DefineHome Delivery. Explain rulesrelated with delivery of goods.
DefineAdvertising Media. Explain thetypesof Advertising Media.
Define Pricing. Explain Factorsinfluencing the pricing decisions.
Define CRM. What are the Key principles of CRM?

Q000
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T.Y. B.B.A.
B-506 : LEGAL ASPECTS IN FINANCE & SECURITY LAWS
(2019 Pattern) (Semester - V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All Questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Select the Correct Answer. [G5x1=5
) __ dealing with a procedure for company’s memorandum
a Section12 b) Section 15
Cc) Section6 d) Section4
i) 1f anamount inacompany’sunpaid dividend account remainsunpaid
for aperiod of _ years, it becomes part of the |IEPF.
a b5 b) 6
c) 7 d 9
i) Any change in the registered office's address must be reported to
theregister within__ days.
a 60 Days b) 15Days
c) 30Days d) 15Days
IvV) In addition to their name, businesses now have a
a PIN b) TIN
c) CIN d) DIN
v) Ultraviresmeans
a Withinpower b) Beyond the power
c) Passing of power d) Changein power

PT.O.



B) Matchthe Pairs. [9]

Group A Group B
) FMC a 2017
ii) PFRDA b) 2016
i)  IEPF c) 2003
iv) GST d) 1952
v) Companies Act e 2013
Q2) What isDerivatives? Explain different typesof Derivatives? [10]
OR
Writein detail about theimportance of preparation of financial statementsand
its disclosure.

Q3) Write in detail about the procedure of issue of various types of shares &
debentures? [10]

OR
What is GST? Write salient features and types of GST in India.

Q4) Short Notes (Any Four) : [20]
d Basicsof Insurance
b) ESOS & ESPS
c) MOA
d) Disadvantages of GST
€) Important Features or Characteristics of a company

Foo oo ie
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T.Y. B.B.A.
C 506 : CASESIN HUMAN RESOURCE MANAGEMENT
(2019 Pattern) (CBCS) (Semester - V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) Attempt all questions.

2) Figures to the right indicate full marks.

Case 1 : [15]

When Mahesh joined ABC bank private sector he had one clear goal to
prove his metal he did prove himself and has been promoted five times since his
entry into the bank. Compared to others, his progress has been the fastest.
Currently, his job demands that Mahesh should work 10 hours a day with
practically no holidays. At least two days in a week, Mahesh is required to
travel. Peers and subordinates at the bank have appreciation for Mahesh. They
don’t grudge the ascension achieved by Mahesh, though there are some who
wish they too had been promoted as well.

The post of General Manager became vacant. One should work as GM for a
couple of years if he were to climb to the top of the ladder. Mahesh applied for
the post along with others in the bank. The chairman assured Mahesh that the
post would be his. A sudden development took place which almost wrecked
Mahesh’s chances. The bank has a practice of subjecting all its executives to
medical checkup once in a year. The medical reports go straight to the Chairman
who would initiate remedial where necessary. Mahesh was only 35, he too, was
required to undergo the test. The chairman of the bank received a copy of Mahesh
physical examination results, along with a note from the doctor.

The note explained that Mahesh was seriously overworked and recommended
that he be given and immediate four-weeks vacation. The doctor also
recommended that Mahesh workload must be reduced and he must take to
physical exercise every day. The note warned that if Mahesh did not care for
advice, he would be in for heart trouble in another six months. After reading the
doctor’s note, the Chairman sat back in his chair, and started brooding over.
Three issues where uppermost in his mind :

P.T.O.



1)  How would Mahesh take this news?

11) How many others do have similar fitness problems? (iii) Since the
environment in the bank created the problem, what could he do to alleviate
it?

Questions :

Q1) If the news is broken to Mahesh, how would he react?

02) If you were giving advice to the Chairman on this matter, what would you
recommend?

Case 2 : [15]

Himalaya stores private limited was established in 2001 as a family concern
with a small general store to begin with. It has now grown into a large private
limited company and runs a multi storied departmental store which has about
300 employees. With the growth in companies business, qualified managers,
salespersons and other employees were appointed in various departments. Ms.
Verma agent 58, now working as manager of Sales Planning is in the organization
right from the beginning. She started as a sales girl in the shop and has so far
handled almost all types of work in the company. She had to leave college
studies and had to take up a job, due to some family problem. She has a younger
brother, who is well settled as an aeronautics engineer in Bangalore.

Ms.Verma i1s known to be very sincere and loyal to the organization and
very strict executive. The management committee has made a special mention of
her services and contribution on several occasions. The managers in other
departments often consult her on various matters. They have always found her
advice to be valuable.Ms. Verma’s job includes sales planning and budgeting.

The departmental store has 120 sales girls’who are supervised by five floor
supervisors. Many of the sales girls are graduates.But they have continuous
turnover. The sales girls tend to leave jobs for family reasons, especially when
they get married. So it becomes necessary, almost every year, to recruit and
appoint few new salesgirls. Recently, the Sales Manager has come across certain
problems and does not know how to solve them. The trainee sales girls from the
sales from sales promotion approached him one day and asked whose instructions
they should follow. They said that, they thought they were supposed to follow
directives of the Sales Promotion manager, as he was their boss. But they were
also getting instructions and directions from Ms. Verma from time to time, which
were clashing with that of their own manager.

One of the floor supervisors has complained that Ms.Verma often checks
on the work of the sales girls at the sales counters. She rebuked and reprimanded
them for small mistake. She also criticizes their sales stock and the way they
dress. The supervisor narrated one instance, Venice sales girl broke down to
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tears, when Ms. Verma objected to her going out with some relatives during the
lunch break. The sales manager is apprehensive that he should not get into
unnecessary squabbles with Ms. Verma. He respects her for her age and seniority
in the company and the weightage she carries with the top management. He
would not mind few healthy suggestions from her. But he now feels Ms.Verma
is encroaching rather too far in other manager’s territory. He is also concerned
that open confrontation may not be desirable, since that would create a bad
image for him with the top management. He thinks he knows the problem but
does not know ‘how to bell the cat’,without hurting his image and the
interpersonal relations between himself and other managers especially Ms.Verma.

Questions :
Q1) Analyse the case.

(02) What should the Sales manager do?

03) If you were appointed as HR by top management, how would you deal
with the situation?

Case 3 : [10]

Swagata foods limited is a homegrown company in the business of
processing and marketing jams , ketchups and Pickles stop it enjoy his Brandy
equity and the management is professional . Still love you buddy CEO had
decided to quit and he was personally involved in the recruitment of his successor,
Mr.Raj. After Mr. Raj joined the company, he wanted to review the performance
appraisal system, which was started about 15 years ago. Initially, it was a trait
based system where in superiors rated employees on the basis of job knowledge,
integrity, communication, health / hygiene, loyalty etc. In the last two years, the
erstwhile CEO Mr. Ravi, had introduced 360 degree appraisal system, which
essentially involved a manager being appraised by his subordinates, peers and
superiors.

In the new system the subordinates had the opportunity to give feedback
freely about their manager’s behavior. He carried out a pilot study through a
questionnaire and was of the opinion that it is essential to heed to the views,
concerns and opinions of subordinates with care and respect. He then designed a
subordinate appraisal form and made it an integral part of the managerial
performance appraisal system. The name of the subordinates giving the feedback
was kept confidential and only the responses were shown to the managers. The
introduction of this system evoked a lot of hue and cry in the organization.
Managers were up in arms, as many of the top performing managers got a negative
feedback from their subordinates. They wanted that feedback be given in a face
to face discussion.
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But Mr. Raj had his doubts about this system as it questions the very basics
of organizational control mechanisms and group dynamics. Therefore, he agreed
that performance appraisal system needs to be top-down and vice versa. The
problem is that the existing system could not be totally scrapped out because it
would send the wrong message to the subordinate level employees that their
views does not matter to the management. However, continuation of the existing
system would create greater conflict. Time was running out and Mr. Raj had to
quickly come to some conclusion because the new appraisal cycle had to start
within two weeks.

Questions :

Q1) What went wrong with the assessment of Mr.Raj regarding implementing
360 degree performance appraisal system?

(02) Why are the managers up in arms?
03) What should Mr. Raj do now? Please advise him

Case : 4 [10]
Shailesh a machine operator, worked as a mechanist for Srinivas, the

supervisor. Srinivas told Shailesh to pick up some trash that had fallen from

Shailesh’s work area, and Shailesh replied, “I won’t do the janitor’s work™.

Srinivas replied, “when you drop it you pick it up”. Shailesh became angry
and abusive calling Srinivas a number of names in a loud voice and refusing to
pick up the trash. All employees in the department heard Shailesh’s comments.

Srinivas had been trying for two weeks to get his employee to pick up trash
in order to have cleaner workplace and prevent accidents. He talked with all the
employees in a weekly departmental meeting and to each employee individually
at least once. He stated that he was following the instructions of the General
Manager. Only objection came from Shailesh.

Outburst by Shailesh hurt Srinivas badly. Srinivas told Shailesh to come to
the office and suspended him for one day for insubordination and abusive
language to a supervisor. The discipline was within the company policy, and
similar behavior had been punished in other departments in the past.

After Shailesh left Srinivas’s office, Srinivas phoned the Human Resource
Manager, reported what he had done, and said that he was sending a copy of the
suspension order for Shailesh’s file.

Questions :
Q1) If you were the human resource manager, what comments would you make?

02) Do you assess the need for any of employees? If yes, what inputs should be
embodied in the training programme?

F6d836
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T.Y. B.B.A.
D-506 : PERMISSIONS & LEGAL ASPECTS IN SERVICES
(2019 Pattern) (CBCS) (Semester - V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Compulsory Question (Objective Type Questions) : [10]

1) Which of the following sectors does not come under the service sector
in India?

a) Real estate
b) Transport
¢) Restaurant and hotels
d) Formation of electronic television
1)  Service marketing becomes difficult because of
a) Intangibility b) No demand
¢) More Complex market d) Difficult to enter

1) Rescission of Contract means

a) Relinquishment or abandonment of a right in a contract
b) Cancellation of all or some of the terms contracts
¢) Change in certain terms of contract

d) All the above

1v) Damages which were in the contemplation of both the parties at the
time of contracts are called

a) Demurrage b) Liquidated damages

c) Special damages d) Vindictive damages

P.T.O.



Vi)

vii)

Specific Performance may be ordered by the court when :
a) Damages are an adequate remedy

b) Damages are not an adequate remedy

c) Defaulting party is not ready to pay damages

d) The contract is of a revocable nature

Who can make a complaint under this Act?

a) Consumer b) 3" Person

c¢) Alien d) None of the above

Which of the following are Consumer Disputes Redressal Agencies?
a) Panchayat Commission b) Municipal Commission

c¢) State Commission d) None of the above

viil) Which one of the following statements is incorrect?

a) An agency relationship may be created through necessity
b) An agency relationship may be created through estoppel
c) All agents are entitled to be paid for their services

d) An agent creates a legal relationship between a third party and a
principal

An agency relationship which is made retrospectively is know as an
agency by :

a) Estoppel b) Ratification
c¢) Necessity d) Commerce
x)  The contract between the agent and principal can be appropriately said
as
a) Contract of services b) Contract for services
c¢) Service Contract d) Service by contract
02) Long answer questions (Any two) : [20]
a) What is service performance? Explain its types.
b) Explain the effect of breach of service agreement.
c) Explain the Legal Responsibilities of Travel & Tourism.
d) State the Safety & Security Issues in the Hospitality Industry.
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(03) Write short notes on (any four) :

a)
b)
C)
d)
e)
f)

Characteristics of Services

Consumer Protection Act

Service industry

Precautions while delivering services
Cancellation policy

Travel agents

m|mim
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506 (E) : PERMISSIONS AND LEGAL ASPECTS IN

AGRICULTURE
(2019 Pattern) (Semester - V)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

All questions are compulsory.

Figures to the right side indicate full marks.

1)
2)

Q1) A)

Multiple choice questions. [S]
1)  Article 19 ensurestherights of farmersisto
a Not Produce b) Not Reproduce
c) Modifyandsell seeds d) Notsdl
i)  The 3 categories of commercial farming are
a commercial grainfarming
b) mixedfarming
c) plantationagriculture
d) all of theabove
i) Farmers (Empowerment and Protection) Agreement on Price
Assurance and Farm Services Act was established in the year
a 2020 b) 2002
c) 2022 d) 2202
IV) Intheyear 1985 the following farming act was passed
a SeedsAct
b) Agricultural Produce (Grading and Marking) Act
c) Fertilizer Control Order
d) Essential Commodities (Amendment) Act
V) Is used to kill fungi on plants.

a Rodenticide b) Fungicide

c) Pesticide d) Herbicide

PT.O.



B) Match the pairs : [5]
A B

1) | National Bank for Agricultureand| @ | Lastinfirst out
Rural Devel opment
i) | Agricultural chemicals b) | NABARD
i) | Environmentd liability c) | Water pollution
V)| Farmersright d) | Draught
v) | LIFO €) | Benefit sharing
02) Long Answer questions (Attempt any 1 out of 2) : [10]

d Explainthesalient features and applications of Farmers (Empowerment
and Protection) Agreement on Price Assurance and Farm Services Act,
2020.

b) Explainindetail the establishment and functions of NABARD.

03) Long Answer questions (Attempt any 1 out of 2) : [10]
ad Definefarming. Explainindetail therights of farmers.
b) Explainindetail thevarioustypesof agricultural chemicals.

Q4) Short notes (Attempt any 4 out of 6) : [20]
a Internal customer
b) Definetheterm essential commodities
c) Featuresof NABARD act
d) Fertilizersand pesticides
e) Climatechangesand agriculture

f)  Cooperetive leases

VVVV
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[6143]-601
ThirdYear B.B.A.

601: ESSENTIALSOF E-COMMERCE

(2019 Pattern) (Semester -VI)

Time: 2%2Hoursg| [Max. Marks: 70
I nstructions to the candidates:
1) All questions are compulsory.
2) Neat diagram must be drawn wherever necessary.
3) Figuresto theright indicates full marks.
Q1) A) Solvethefollowing objectivetype question. [9]
Solvethefollowing multiple choice questions.
a Is concerned with buying & selling information, product
& services over computer communication networks.,
)  Commerce i) E-commerce
i)  E-business Iv)  None of these
b) CompanieslikeAmazon, Flipkart & Myntramainly belongsto the
E-commerce (EC) segment.
) B2B i)y P2P
i) B2C iv) C2B
c) SEO stands for
1)  Search Engineoptimization
i)  Search Engineoptimum
i) Search Electronic optimization
IvV) None of the above
d) Googlelensisan recognition technology developed by
Google.
) Audio i) Video
i) Text Iv) Image
e A mobilewaletisatype of wallet.
)  Video i) Manud
i) Redl iv) Virtud

PT.O.



B) MatchthePair [9]

Group A Group B
a Cryptocurrency 1) Tool for brain scanning
b) Phising i)  Useof real worldimages
c) FMRI iy EFT
d) Visud Search Iv) Ethereum
€) Moderndigita payment v)  Whding
C) Answer thefollowing questionsin one sentense. [5%1=5]
a WhatisE-marketing?
b) Explaintheterm E-procurement.
c) Whatisthefull form of RTGS?
d) What is pay-per-click (PPC)?
e) Explain Automotive Hacking?
D) Fillintheblanks. [5%1=5]
a iIsatype of distribution that uses purely electronic media
b) Bitcoin isthe crypto currency invented in
C) ___ isaprogramme that performs the desired tasks but at the
same time also performs unexpected or undesirable task.
d In___ of ecommerce businesses sell products & servicesto
indivisual user directly.
e) Full form of NEFT is
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Q2) Solveany 3long answersfrom the following. [3%x10=30]

a)
b)
c)
d)

©)

Describein detail various e-commerce models,

What is|T Act 20007 Explain itsimportance.

Which aremodern digital payment methods?Explain with examples.
What is SEO? How does it work?

What is an E-commerce and its role in business economy?

Q3) Solve any 4 short notes from the following. [4%5=20]

a)
b)
c)
d)
©)

f)

Intranet

FIAT Currency.

Mobile Hacking.

Digital Signature.
Personalised Marketing.
E-distribution.
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[6143]-602

T.Y. B.B.A.
602 : MANAGEMENT INFORMATION SYSTEM
(2019 Pattern) (Semester - VI) (CBCS)

Time: 2%2Hours] [Max. Marks: 70
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Solvethefollowing Objectivetype questions. [4 x5 =20]
A) Multiplechoicequestions. [G5x1=59
1)  Whichisnot abasic objective of MIS
a Capturing data b) Processing data
c) Preparingdecisiontree d) Information storage

i)  Which isnot an element of system

a Input & output b) Processors
c) Feedback d) Prototyping
i) Which is not a phase of Spiral model
a Inteligencephase b) Planning phase
c) Riskanalysis d) Evauationphase

IvV)  Which is not a component of Decision Support System (DSS)
a Database b) Inference Engine
C) User Systeminterface d) Model Base

v)  Which of the following is part of the four main types for e-

commerce?
a B2B b) B2C
c) C2B d) All of theabove

PT.O.



B) MatchthePairs: [5%x1=05]

GroupA Group B
) | MIS a | Makingonlinetransactions
i) | Principle of bounded b) | Choice phase
rationality
i) | Herbert Simon model c) | Collecting & interpreting facts
IvV) | Systemanalysis d) | Inability to take completely
rational decision
V) | e-commerce €) | An organized set of processes

C) Fill inthe blankswith correct answer from given options.  [5 x 1 = 5]

1) IS commerce conducted via the internet.
(barter, e-Commerce, email)

i A Is basically a scaled down model or a working
version of a product.

(prototype, feedback, attributes)
i)  Themain objective of interviewsisto obtain both quantitative and
data.
(digital, qualitative, personal)

iv) An systemisthat systemwhichisawaysinteracting
with the environment.
(optional, online, open)

v) The phase leads to the selection of a specific
alternative or course of action generated from design phase.
(intelligence, choice, dternate)

D) Answer in one sentence [5%x1=05]

a WhatisaDecision?

b) Statefull form of CASE tools

c) What isaclosed system?

d) WhatisRequirement gathering?

e) What ise-business?
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Q2) Solveany three Long answersfrom the following. [3 x 10 = 30]

ad DefineMISand explain how it worksasan instrument for organi zational
change.

b) Explandifferent typesof decisionsand describe decision making process
indetail.

c) What isasystem? Explain different types of systems.

d) Explainthe Spira model and state its advantages and disadvantages.

€) Explain Business Process Re-engineering (BPR) in detail and illustrate
with suitable example.

Q3) Write Short Notes. (any 4) [4x5=20]

a Waterfal Model

b) Intelligence phase of Herbert Simon model

c) Objectivesof MIS

d) Attributesof information

e B2C

f)  E-communication
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[6143]-603
T.Y.B.B.A.
603: BUSINESSPROJECT MANAGEMENT
(2019 Pattern) (Semester -VI)

Time: 2%2Hoursg| [Max. Marks: 70
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicates full marks.

Q1) A) Multiple Choice questions. (Attempt any 5 out of 6) [6%1=5]

a SIPOC stand for

1)  Suppliers, inputs. process, outputs. customers

i)  Strategies, inputs, process, outputs, customers

i)  Suppliers, inputs, process, outputs, clients

IV)  Suppliers, investment, process, outputs, customers
b) What isthefirst step in abusiness project planning?

1)  Establish the objectives and scope

i)  Determinethe budget

i) Select theteam organizational model

Iv) Determine project constraints

c) Creating project team and assigning their responsibilities are done
during which phase of a project management?

) Initiation i)  Planning

i)  Execution Iv) Closure

PT.O.



d) Whatisthefirst stepin developing arisk management plan?
1)  Anaysetherisks
i)  Estimatethelikelihood of the risks occurring
i)  Identify potential project risks
Iv) Developarisk mitigation plan

€) Mr. Vinod is actively initiating a project, so he plans to invite all
relevant internal and external stakeholders including sponsors,
customers, project teams. etc. for a kick-off meeting. To ensure all
of them are covered in the stakeholder register, which document is
the most helpful for Vinod to look at?
I)  Projectteamactivities i)  Scope statement
i)  Project charter Iv)  Work packages

f)  Whichfromthefollowingisnot anintangible el ement?
1)  Utility ii)  Public benefit
iif)  Brandrecognition Iv)  Goodwill

B) Matchthefollowing. [5%1=5]
a Planning 1) Anofficia examination
of the present state of
aproject

b) Information or comments i) Project Schedule
about something that you
have donewhich tellsyou
how goodor bad it is

c) Audit i)  Project Strategy

d) GanttChart Iv)  Feedback

e) Cost Reduction v) Decidinginadvance

[6143]-603
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C) Answer in one sentence (Attempt any 5 out of 6) [5%1=5]

a  Which chart is used to control the project activities?

b) WhatisaWBS?

c) Whatisacritical pathin project planning?

d) WhatisaProject?

€) What isScheduling in project management?

f)  What is SIPOC stands for?

D) Fill intheblanks (Attempt any 5 out of 6) [5%1=5]

a The PERT in project management means program evauation and
technique.
(resource, reconciliation, reconsideration, review)

b) Thereiscorrelation between project complexity and project risk.
(an unknown, apositive, no , anegative, ageneral)

c) Al/anisapointintimethat marksthebeginning or end of an activity
in aproject network design.
(event, slack, forward time, freetime,)

d) Theprocessof reducing total timethat it takesto complete aproject
by employing additional resourcesis called
(Crashing, Timereduction, Eliminating, closure)

€) The nature of a project is
(permanent, temporary, simple, changing)

f)  Activity isanetwork diagram is represented by

[6143]-603
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Q2) Long Answer Questions (Attempt any 3 out of 5) [3%x10=30]

a What is ‘Project’? Explain in detail the phases and different types of
projects.

b) Explainindetailsthe 7S of project Management.

c) How can different countries, different cultures be useful in International
Projects?

d) Explainindetail theneedfor strategy in Project Management with reference
to various strategies.

e) What is Project Analysis? What are the factors to be considered while
analysing aproject?

Q3) Short Notes (Attempt any 4 questions out of 6) [4%5=20]

a) Skillsrequired for aProject Manager.

b) Critica PathAnaysis.

c) Feedback and corrective action.

d) Gantt Charts.

€ Project Audit.

f)  Resource Co-ordination.
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[6143]-604

T.Y. B.B.A.

604 : MANAGEMENT OF INNOVATIONS &

SUSTAINABILITY
(2019 Pattern) (Semester - VI)

Time: 2%2Hours] [Max. Marks: 70
I nstructions to the candidates:

1)
2)

Ql) A)

All Questions are compulsory.

Figures to the right indicate full marks.

Multiple choice questions. [9]

)

i

According to “Innovation is change that creates a new
dimension of performance’.

a Government New Zealand

b) Mintzberg

c) Barack Obama

d) Peter Ducker

Technical innovator is aso referred as

a Perfect Scientist b) All rounder

c) Mad Scientist d) Expert

The Importance of innovation was highlighted by the speech
delivered by former president of Indiain January 2005.

a Dr. Babu Raendra Prasad
b) Dr.APJAbdul Kalam
c) B.D Jati
d) RamnathKovind
Is a combination of three aspects. social, economic and

environmental.

a) Sustainabledevelopment b)  Sustainable environment
Cc) Sustainableculture d) Sustainableinnovation

PT.O.



v) A describes a company that does not make any negative
Impact on the environment, economy or community.

a NewBusiness b) BigBusiness
c) GreenBusiness d) None of these
B) MatchtheFollowing: [G5x1=5
A B
1)  Advantagesof green ad | Environmental and resources
organization risk

i) Keydriversof sustainable |b) | Improves brand image

innovation

i)  Objective of sustainable c) | Innovationfor survival

development

IvV)  One of the reason behind the |{d) | Ownership

Innovation
v) Characteristics of service €) | Economic growth,
environmental protection and
social inclusion
C) Answer inone Sentence: [G5x1=5

1)  What isinnovation management?
i)  Define sustainable devel opment
i)  Definelnnovation.

Iv) Definegreen organization culture.

v) What arethe three stages of technology innovation process?

D) Fillintheblanks: [5%x1=05]

), Do not come from the market; they create new
market.

1)) means the process of translating an idea or

innovation into good or servicethat creates organizational value.
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i) Sucessful innovation occurs when a is added to an
invention, related to a product, service or process.

V) Is making incremental changes and improvements to
products, services and processes.

v) Solar cells, organic food, fair trade products and car sharing are
the examples of

Q2) Long Answer Question (Solve any 3 out of 5) [30]
ad Discusstheindicatorsand characteristicsof innovationin different sectors.
b) What is sustainable development? State the need and importance of
sustainable devel opment.
c) Explainthestrategiesfor asuccessful management of Innovation.
d) Explaindifferent typesof servicesindetail.
e) Explain about the socio political aspects of sustainable development.
Q3) Short Notes: (Solve any 4 out of 6) [4 x5 =20]
a GreenOrganization
b) Risk associated withinnovation
c) Types of innovation
d) Process Innovation
€) Roleof individual intheinnovation process
f)  Types of services.
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[6143]-605
T.Y.B.B.A.
MARKETING SPL.
DSE - A605 : International Brand Management
(2019 Pattern) (Semester - VI) (CBCS)
Time : 2% Hours| [Max. Marks : 50

Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.
Q1) A) Fillinthe blanks. [5x1=5]

a)

b)

d)

A measure of the value & strength of brand including an assessment
of brands wealth is known as

1)  Brand stretching i)  Brand heritage
i) Brande name iv) Brand equity

The offering of all brands & the brand lines by a particular company
is considered as

1)  Company portfolio 1)  Brand line portfolio
i) Brand portfolio iv) Corporate portfolio

helps in identifying the product or brand & describe
several things about the product.

1)  Labelling i) Packaging
i) Store branding 1v)  Supplying

The brand image includes two aspects of a brand one is association
& second is

1)  Awareness i)  Personality

i) Labelling iv) Packaging

Brand  isthe customer’s personal opinion about & evolution
of the brands.

1)  Judgement i) Evaluate

i) Imagery iv) Identity

PTO.



B) Match the following pairs: [5x1=5]

Column A Column B
a) Brand awareness 1)  Joint venture
b) Digital marketing i) Identifying product
c) Brand i)  Qualitative research
d) Projective technique iv) Quantitative research
e) Strategic alliance v)  Social media
02) Long Answer Questions (Solve any 1 out of 2) [10]

a) Define strategic alliances? Explain advantages & disadvantages of it?

b) Explain use of digital platforms for marketing of brand?

03) Long Answer Questions (Solve any 1 out of 2) [10]
a) Explain Qualitative & Quantitative tools for measuring brand image?

b) What is Branding? Explain types of branding?

04) Write Short Notes (Solve any 4) [4%5=20]
a) Brand extension
b) Advantages of brand management
c) Brandequity
d) Email marketing
e) Brand loyalty
f)  Brand portfolio
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[6143]-606

T.Y.B.B.A.
605 (B) : FINANCIAL MANAGEMENT
(2019 Pattern) (Semester - VI) (CBCS)

Time : 2% Hours] [Max. Marks : 50
Instructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

3) Use of Simple Calculator is allowed.

Q1) Fill in the blanks. [5]
a) The sources that provide funds for a period exceeding 5 years are
called

b) The cost of debt of capital if interest rate is 15% and tax rate is 40%
1s

c) Financial Leverage is calculated as
d) Acquiring fixed assets on excessive amounts leads to

e) is the process of evaluating and selecting long term investments
that are consistent with the goal of shareholder’s wealth maximization.

02) Write Short Notes. (Any 3) [15]
a) Process of Capital Budgeting
b) Consequences of Over Capitalization
c) NI and NOI approach of Capital Structure
d) Types of Debentures
e) Advantages of Equity Shares.

03) Write Long Answer. (Any 1) [15]

a)  What do you mean by Owned Capital? Explain in detail difference between
Equity Shares and Preference Shares.

b) Explain the term Capital Structure. What are the factors affecting capital
structure.

PTO.



04) a)

b)

Calculate the Operating, Financial and Combined Leverages.

Particulars Rs.

Sales 1,00,000
Variable Cost 50,000

Interest 10,000

Fixed Cost 30,000

The following information is available.
Units Sold 15,000
Unit Sale Price Rs. 5
Fixed Cost Rs. 20,000
Variable Cost Per Unit Rs. 3
10% Debt Capital Rs. 50,000
Tax Rate 25%

Calculate the Operating, Financial and Combined Leverages.
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Total No. of Questions : 4] SEAT No. :

P5995 [Total No. of Pages : 2
[6143]-607

T.Y. B.B.A.
C-605: GLOBAL HUMAN RESOURCE MANAGEMENT
(2019 Pattern) (Semester - VI)

Time : 2% Hours] [Max. Marks : 50
Instructions to the candidates:
1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) A) Multiple Choice questions [5]
a) The scope of international human resource management (IHRM)
includes:
1)  Staffrecruitment 1) Staff development
i) Compensation iv) All of the above

b) High labour costs in an overseas operation can require a focus on
efficiency and on HRM practices aimed at improving:
i) employee performance i) employee turnover

1) selection processes 1v) absenteeism rates
c) A major difference between domestic and international HRM is

the result of:
1)  Increased complexities such as currency fluctuations, foreign
HR policies and practices, and divergent labour laws

i) The number of employees covered by the hr policies

iii) The ease with which employees adjust to new cultures

iv) The emergence of effective cross-border management styles
d) The staffing policy in which all key management positions are

filled by home country nationals is termed:

1)  polycentric 1) ethnocentric

iil) geocentric iv) multicentric
e) The following are valid reasons for using an ethnocentric

international staffing strategy, except:

1)  Maintaining a unified corporate culture

i) Maintaining a diverse corporate culture

i) Lack of qualified managers in the host country

1v) Maintaining tight control

PTO.



B) Match the Pair

]

Group A Group B
a) Global HRM 1)  management of employees in only one
or single country
b) Domestic HRM i) Parent Country Nationals
c) Expatriate i) International Human Resource
Management
d) Workforce diversity iv) a person who lives outside his/her own
country
e) PCN v) collective mixture of employees
differences and similarities
02) Write Long Answers (Attempt any one) [10]
a) Define Global HRM. Write features of Global HRM and significance of
global HRM in international Business.
b) Enumerate the various criteria which should be considered with selecting
employees at international level.
03) Write Long Answers(Attempt any one) [10]
a) Explainrole of expatriate training in Global training & development?

b)  Write role of technology in global HRM.

04) Write Shorts notes (Attempt any 4)

a)
b)
c)
d)
e)
f)

Expatriate

[20]

The Evolving Role of the HRM Function in MNCs

Global compensation

Development of global HRM

Key Components of Global Compensation Program

Strategic HRM in Multinational Enterprises
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P5996 [Total No. of Pages: 2
[6143]-608
T.Y.B.B.A.
D-605: GLOBAL TOURISM & HOSPITALITY MANAGEMENT
(2019 Pattern) (Semester - V1)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright side indicate full marks.

Q1) A) Multiplechoicequestions. [9]
a The first tourism policy was announced by Govt. of Indiain the
year
1) 1986 i) 1982
i) 1985 Iv) 1980
b) Eco-tourism is aso known as
1)  Volunteer tourism i)  Responsible tourism
i)  Ethnictourism Iv) Pilgrimagetourism
c) World tourism day is observed on 2017.
i) 27" September i) 7" August
i) 25" September iv) 14" July
d) Theearliestlodging placeswerecalled
) Motes i) Lodges
i) Public houses Iv) Inns
e) Theflagship hotel of ITDC located in Delhi is called
1)  The Ashok i)  TheMaurya
i)  Grand Maratha Iv)  TheKempinski
B) Matchthefollowing. [9]
a Scarty baggage ) Gujarat
b) Heritagehotels i) Lessbaggage
c) Dhokla i)  Travel Fon pleasure
d) Interna tourism Iv) Travel withinstate
e Tourist V) Raasthan

PT.O.



Q2) Solveany 1 out of 2 long answer questions. [10]
a) Explainthevarioustypes of accomodation in detail.

b) Explainindetall thevariousfactors affecting growth of tourism.

Q3) Solveany 1 out of 2 long answer questions. [10]
a) Explainthe variousfunctions of tour operatorsin detail.

b) What is meant by virtual reality tours. Explain their characteristics and
naturein detail.

Q4) Short notes (any 4 out of 6) [20]
a Objectivesof ITDC
b) Global tourism
c) Capsulehotel
d) Safety & hygiene of guests
e) Worldtourism & travel council

f)  Atithi DevoBhava
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[6143]-609
T.Y.B.B.A.
E-605: AGRICULTURAL EXPORTS
(CBCS 2019 Pattern) (Semester - V1)

Time: 2%2Hoursg [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) Compulsory Questions: (Objective Type Questions) [10]
A) Multiple Choice Questions: [9]
a Agricultureisa
i)  Greek word i) Latinword
i)  German word V) Spanish

b) Primary resourcefor agriculture
I) Land, air and water
i)  Seed, Fertilizer and Pesticide
i)  Seed, air and water
Iv) Land, Fertilizer and water
Cc) Success of afarm plan depends to a great extent, on the accuracy
of basic date regarding:
i)  Estimates of production from crops animals

i)  Right production of crops and livestock in relation to fodder
and feed requirement

i) Availability of capital for investment in aparticular enterprise

Iv) All of these
d) Trade between two countries can be useful if cost ratios of goods
ae
1)  Undetermined i) Decreasing
i)  Equa iv) Different

e) International trade and domestic trade differ because of :
I)  Different government policies i)  Immobility of factors
i) Traderestrictions iv) All of theabove

PT.O.



B) Answerinone sentence: [9]

a What is export assistance?

b) Whatisforeign market?

c) Whatislnternational Trade?

d) Defineagricultura production.

€e) What ismeant by market surplus?

Q2) Long answer questions (Any two) [20]

a)

Explain the various problems of agricultural exports.

b) Explaintheagricultura policy related to exports.
c) Explaintheissuesimpacting agricultural trade.
d) Explaintheroleof technology inagriculture.
Q3) Write short notes on (any four): [20]
a Worldagricultural trade
b) Export documents and procedure
c) Statetradingorganizationinlndia
d) Analysisof export
€) Issueimpactinginternational agricultural trade
f)  Exportfinance
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[Total No. of Pages: 8

[6143]-610
T.Y. B.BA.
606A : CASES IN MARKETING

(2019 Pattern) (Semester-V1) (CBCYS)

Time: 2%2Hours] [Max. Marks: 50
Instructions to the candidates :

1) All questions are compulsory.

2) Figuresto theright indicate full marks.

Q1) Write Short Notes: (In 150 words) (attempt any 1) [9]
a Explain the significance of Case Studiesin today’s world.
b) Whatisanideal case study format?

Q2) Case Study 1. [15]

InApril 1995, Kellogg IndiaLtd. (Kellogg) received unsettling reports of
a gradual drop in sales from its distributors in Mumbai. There was a 25%
decline in countrywide sales since March1995, the month Kellogg products
had been made available nationally.

Launched in September 1994, Kellogg's initial offerings in India included
cornflakes, wheat flakesand Basmati riceflakes. Despite offering good quality
products and being supported by the technical, managerial and financial
resources of its parent, Kellogg's productsfailed in the Indian market. Even a
high-profile launch backed by hectic mediaactivity failed to makeanimpact in
the marketplace. Meanwhile, negative mediacoverage regarding the products
increased, as more and more consumers were reportedly rejecting the taste.
There were complaints that the products were not available in many cities.
According to analysts, out of every 100 packets sold, only two were being
bought by regular customers, withtherest 98 being first-time buyers. Converting
these experimenters into regular buyers had become a major problem for the
company.

P.T.O.



By September, 1995, sales had virtually stagnated. Marketing experts pointed
out various mistakesthat Kellogg had committed and it was being increasingly
felt that the company would find it extremely difficult to sustain itself in the
Indian market.

A typical, averagemiddle-classIndian family did not have breakfast on aregular
basisliketheir Western counterparts. Those who did have breakfast, consumed
milk, biscuits, bread, butter, jam or local food preparationslikeidlis, parathas
etc. According to analysts, a mgor reason for Kellogg's failure was the fact
that the taste of its products did not suit Indian breakfast habits. Kellogg
sources were however quick to assert that the company was not trying to
change these habits; the idea was only to launch its products on the health
platform and make consumers see the benefit of this healthier alternative.

In most Third World countries pricing is believed to play a dominant role in
the demand for any product. But Kellogg did not share this view. Avronsart
said, “ Research demonstrates that to be well accepted by consumers even the
most nutritious product must taste good. Most consumers view quality as
they view taste, but with avery high standard. We approach pricing on a case-
to- casebasis, aways cons stent with thetotal value delivered by each product.”

Kellogg's advertising had not been very impressive in theinitial years. Apart
from ‘Jago jaise bhi, lo Kellogg's hi,’the brand had no long-term baseline
lines. Later, Kellogg attempted to indianise its campaigns instead of simply
copying itsinternational promotions.

InApril 1997, Kellogg launched ‘ The Kellogg Breakfast Week,” acommunity-
oriented initiative to generate awareness about the importance of breakfast.
The program focussed on prevention of anemia and conducted a series of
nutrition workshops activities for both individuals and families. The program
was launched in Chennai, Delhi and Mumbai. The company tied up with the
Indian Dietetic Association (IDA) to launch anation-wide public-serviceinitiative
to raise awareness about iron deficiency problems.

In 1995, Kellogg had a53% share of the Rs.150 million breakfast cereal market,
which had been growing at 4-5% per annumttill then. By 2000, the market size
was Rs.600 million and Kellogg's share had increased to 65%. Analysts claimed
that Kellogg' entry was responsible for this growth. The company’simproved
prospectswereclearly attributed to the shift in positioning, increased consumer
promotions and an enhanced media budget. The effort to develop products
specificaly for the Indian market hel ped Kellogg make significant inroads, into
the Indian market.
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a Why the salesof Kellogg was not good in the Indian market?
b) Why middleclassIndian family not purchasing Kellogg products?

c) What was the company’s main objective to launch Kellogg productsin
Indian market?

d) Waspricing the major issue as per Avronsart for lesssalesin India?

e) What wasthe name of the Campaign launched by Kellogg and what was
itsobjective?

Q3) Case Study 2. [15]

Karamchand Appliances Private Limited (KAPL) is perhaps not a familiar
name for the average Indian consumer. However, KAPL's brand ‘All Out’ is
very well-known. Infact, the nameAll Out isalmost ageneric namefor Liquid
Vaporizers (vaporizers), a segment of the Rs.4 billion (in 1999) mosquito
repellantindustry in India.

KAPL wasamost solely responsiblefor creating this segment. Within adecade
of itslaunch, All Out had converted alarge number of customersinto vaporizer
usersand had also established itself asthe market |eader in the segment, witha
69 percent market sharein 1999.

The success of KAPL is particularly noteworthy, considering the fact that it
was asmall family-owned company that managed to wrest market share from
corporate giants such as Godrgj SaraLee Ltd. (GSLL) and Hindustan Lever
Ltd. (HLL) with strong, established brands such as GoodK night, Jet, Tortoise,
Baygon and Mortein, amidst stiff competition.

With over 255 species of mosquitoes- believed to beresponsiblefor spreading
diseases such as malaria and dengue fever, India has a large and growing
market for mosquito repellants. Many methods are used in households for
dealing with the mosquito menace. In spite of the pervasiveness of the mosquito
problem, the use of repeliantsin Indiais fairly low. It is estimated that only
16.4% of the householdsin all urban areasand 22.6% in the metros use mosquito
repellants. Until 1994, Tortoise brand agarbatti was preferred by the people
and it remained the market leader in its segment, with a67% market share.

Thefigurefor therural areasiseven lower, at only 6.9%. Intermsof value, the
mat segment was the largest (51%), followed by coils (21%) and vaporizers
(7%). Coils were the first mosquito repellants to be introduced in the Indian
market.
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Thefigurefor therural areasiseven lower, at only 6.9%. Intermsof value, the
mat segment was the largest (51%), followed by coils (21%) and vaporizers
(7%). Coils were the first mosguito repellants to be introduced in the Indian
market. Thefirst brand of coilswas Tortoise, launched by Bombay Chemicals
Ltd. (BCL) inthe1970s. Until 1994, Tortoise remained the market leader inits
segment, with a67% market share.

Inthelatter half of the 1990s, the market became much more competitive, with
the entry of GSLL, Reckitt & Coleman (R&C, now Reckitt Benckiser) and
HLL. GSLL launched an array of brands (all coils) one after the other - Jet
Fighter (1997), GoodKnight Jumbo (1999) and GoodKnight Instant,
GoodK night Smokeless and Jet Jumbo (2000).

Whilethe other companies concentrated on the coilsand mats markets, KAPL
promoted the use of vaporizers. By the mid 1990s, vaporizers had attained a
market share of 5 percent. This segment was almost completely dominated by
KAPL, whose sales reached Rs. 253 million in 1996-97.

GSLL could no longer ignore this growing segment and launched its own
vaporizer under the GoodK night brand in 1996-97. GoodK night soon acquired
a40% market share of the vaporizer market. However, this did not affect the
salesof KAPL, asthelaunch of GoodK night had led to agrowth inthe overal
size of the vaporizer market.

Instead of eating into All Out’s sales, GSLL ended up expanding the market.

In what manner GSLL benefitted All Out brand? - GSLL concentrated on the
growing segment of vaporizers and launched its own vaporizer under the
GoodK night brand in 1996-97. The launch of GoodK night had led to agrowth
in the overal size of the vaporizer market. Instead of eating into All Out’s
sales, GSLL ended up expanding the market.

However, GoodK night could not sustain its success and by 1999, the brand’s
market share had gone down to 21% - a magjor portion of the 19% loss being
taken up by All Out. Although theinitial success of All Out waslargely dueto
technological innovation and first-mover advantages, it was widely believed
that what had kept the brand going was strong marketing.
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KAPL hired Avenues, reportedly one of the best creative agenciesin India, to
handle the advertising for All Out. However, the company was not satisfied
with the advertisements created by the agency, which had the baseline, *All
Out for modern mosquitoes.’” Bimal said, “ Six months down the line, we had
holesin our pockets. They kept telling usto have patience asit takestime, but
we lost patience.”

KAPL then decided to handlethe advertising for All Out onitsown, surprising
many industry watchersand drawing criticism from some ad agencies. However,
the company surprised everybody with the launch of acampaign featuring an
animated, jJumping frog (actualy an All Out vaporizer) eating mosquitoes, which
proved to be immensely successful.

According to industry reports, the Indian mosquito repellant market was
expected to grow rapidly in the early 21% century. Analysts said that with
Improvement in literacy and health consciousness in rural areas, the use of
mosguito repellants was expected to increase substantially in these areas.

As the per capita usage of repellants was very low in the country, there was
considerable scope for the market to expand. However, increasing concern
over the harmful effects of the chemicalsin mosquito repellants on the health
of human beings was expected to be hamper growth.

a What was the market share of mosquito repellants in urban and metro
cities and Why the use of mosquito repellants was low in the Indian
market?

b) Name the competitors of KAPL (All Out brand)

c) What werethereasons behind theinitial success of All Out?

d) Which advertising campaign worked for All Out?

€) Asper the anaystsin what way the sales of mosquito repellants would
Increase?
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Q4) Case Study 3. [15]

Domino’s and Pizza Hut the two big US fast food chains entered India in
1996. Each claimed it had the original recipe as the Italians first wrote it and
was trying desperately to create brand loyalty. Domino’sand PizzaHut - tried
to grab aslarge a dlice of the pizza pie as possible.

WhilePizzaHut relied onits USP of “dining experience”’, Domino’'s USPwas
a30-minute delivery frame. To penetrate the market, both the playersredefined
their recipes to suit the Indian tastes. Domino’s went a step ahead by
differentiating regions and applying the taste-factor accordingly. Domino’s
also made ordering simpler through a single toll-free number through out the
country.

When Domino’s entered the Indian market, the concept of home delivery was
still inits nascent stages. It existed only in somemagjor citiesand wasrestricted
to delivery by thefriendly neighborhood fast food outlets. Eating out at ‘ branded’
restaurants was more prevalent. To penetrate the Indian market, Domino’s
introduced an integrated home delivery system from a network of company
outlets within 30 minutes of the order being placed.

However, Domino’s was not the trendsetter so far as home delivery was
concerned. Delhi based fast food chain, Nirula's was the first to start free
home delivery in 1994. But where Domino’s stole the market wasits efficient
delivery record. Goutham Advani (Advani), Chief of Marketing, Domino’s
Pizzalndia, said, “What really worked itsway into the Indian mind set wasthe
promised thirty minute delivery.” Domino’salso offered compensation: Rs.30/
off the pricetag, if therewasadelay in delivery. For thefirst 4 yearsin India,
Domino’s concentrated on its ‘ Delivery’ act.

For its delivery promise to work, Domino’s followed a 11-minute schedule:
one minutefor taking down the order, one minutefor Pizza-making, Six minutes
oven-time and three minutes for packing, sealing and exit. Pizza Hut, on the
other hand, laid more emphasis on its “restaurant dining experience.” It
positioned itself asafamily restaurant and also concentrated on wooing kids.
Its delivery service was not time-bound.

A company official said, “ The Pizza making process takes about 20 minutes
and since we don’t usually deliver to places which are beyond the reachable-
in-half-an-hour distance, customers can expect home delivery within 45
minutes.” Moreover, analysts felt that Pizza was something that just was not
meant to be delivered. Said Vivek Sure, Projects Manager, Pizza PizzaExpress,
“If you don't eat pizza fresh, it turns cold and soggy.” However, Domino’'s

[6143]-610 6



seemed to have overcome this problem through its delivery pack called
‘Domino’s Heatwave.

Sinceits entry into India, Domino’s introduced nine new toppings for Pizzas
to cater to the local tastes. Different flavors were introduced in different parts
of India. Advani said, “ TheIndian palateisvery definitive- people are extremely
finicky and choosy, not too willing to experiment. Food tastes vary from
region to region.

To capturethe market, we had to localize flavors.” Thus, Deluxe Chicken with
Mustard Sauce' and Sardines were confined to the East, Mutton Ghongura
and Chicken Chettinad to the South and Chicken Pudinato Mumbai. Butter
chicken, Makhani Paneer and the Chatpata ChanaMasalawere confined to the
North.

Very soon, PizzaHut followed Domino’sand offered customized Spicy Paneer
and Chicken Tikkatoppings. Apart from this, it al so opened a 100% vegetarian
restaurant at Ahmedabad, a one-of-its-kind worldwide. The restaurant also
offered aspecia Jain menu, which did not have a single root-based ingredient
to fit in with the food habits of Jains.

Another city-specific adaptation of itsmenu by PizzaHut wastherestaurant in
Hyderabad, (AndhraPradesh) which offered Halal meat and chicken only with
no beef and pork products in the menu.

Domino’sand PizzaHut initialy restricted their ad strategy to banners, hoardings
and specific promotions. In August 2000, Domino’s launched the ‘Hungry
Kya? (AreYou Hungry)’ sequence of advertisementson television.

A company official said, “We realized that a Pizza couldn’'t be dlotted - it
could be a snack; then again, it could also be a complete mea” The only
definitive common link between Domino’s Pizzas and eating was the hunger
platform.

he launch of ‘Hungry Kya? campaign coincided with Domino’s tie-up with
Mahanagar Telephones Nigam Ltd. (MTNL) for the ‘Hunger Helpline'. The
hel pline enabled the customersto dial atoll-free number (1600-111-123) from
any placein India. The number automatically hunted out the nearest Domino’s
outlet from the place where the call was made and connected the customer for
placing the order
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The number also helped Domino’s to add the customer’s name, address and
phone number to itsdatabase. Thiswasfollowed by PizzaHut'sfirst campaign
ontelevisionin July 2001, which said, * Good times start with great pizzas. The
ad was aired during all the important programs on Star Plus, Sony, Sony Max,
Star Movies, HBO, AXN, and MTV.

Pizza Hut planned to spend between Rs.70-75 million on the ad campaign in
2001. Said Pankaj Batra, “ Thefirst ad campaignon TV definesPizzaHut asa
brand and what it offers to its existing and potential customers. Once the
awareness of this message is high, we will focus on other facets of the brand
and its offerings.”

a)

b)
c)

d)

What was the marketing USP of Dominos and Pizza Hut and how both
companiestargeted the Indian market?

How Dominos penetrated and influenced the Indian market?

What mechanism was used by Dominosfor its‘ delivery promiseto work’
and how dominos positioned itself in the market?

What strategieswereimplemented by Dominosand PizzaHut for localizing
themenuinindia?

What advertising strategies Dominos and PizzaHut implemented?

Q000
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T.Y. B.B.A.
606B : CASES IN FINANCE
(2019 Pattern) (Semester - VI)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) Question No. 1 is compulsory.

2) Attempt any TWO from the remaining.

3) Useof calculator is allowed.

Q1) A firm whose cost of capital is 10% is considering two mutually exclusive

Projects X and Y, the details of which are: [20]
Particulars Year Project X Project Y
Investment 0 1,00,000 1,00,000
Yearly Cash Inflows 1 10,000 50,000

2 20,000 40,000
3 30,000 20,000
4 45,000 10,000
5 60,000 10,000

Compute the Net Present Value at 10%, Profitability Index, Payback Period
and Internal Rate of Return for the two projects @ 15%.

Year PV @10% PV @15%
1 0.909 0.870
2 0.826 0.756
3 0.751 0.658
4 0.683 0.572
S 0.621 0.497

PT.O.



Q2)

Q3)

Existing Capital Structure of HPS Co. Ltd. isasfollows: [15]
Equity Share Capital (2,00,000 shares) Rs. 20,00,000
5% Preference Shares Rs.  5,00,000
6% Debentures Rs. 15,00,000

The market price of the company’s equity shares 1 s Rs. 20. It is expected
that the company will pay current dividend of Rs. 3 per share which will
grow at 8% forever. The tax rate applicable may be assumed @ 50%.

The company wants to raise an additional Rs. 10,00,000 debt by issuing 8%
debentures. But thiswould result in increasing the expected dividend to Rs.
4 and growth rate will remain the same and market price of the equity share
will fall to Rs. 15 per share.

Compute Weighted Average Cdst of Capital (WACC) Also calculate WACC
after addition of Rs. 10,00,000 debt by issue of 8% debentures.

Manufacturing Company wants to apply for working capital finance to the
bank. As a Finance Manager of the company, you have to give information
about the Net Working Capital Requirement of your company from the

information availableasfollows: [15]
Raw Material Rs. 35

Direct L abour Rs. 25
Overhead (Excluding Depreciation) Rs. 20
Selling Price Rs. 100
Following additional informationisavailable:

Production 52,000 Units Per Annum
Raw Material in Stock Average 4 weeks
Work - in - Progress and Finished Goods Average 2 Weeks
(Assume 50% Compl etion Stage with full material consumption)

Credit allowed by Suppliers Average 3 Weeks
Credit allowed by Debtors Average 4 weeks

Cash balance expected to be Rs. 50,000. Assume production carried out
evenly during theyear and 52 weeksin the year. Calculate Net Working Capital
requirement, assuming 10% margin.
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Q4) Followingisthe Capital Structure of Vanila: [15]

a Equity share capital Rs. 16,00,000 (1,60,000 Equity Sharesof Rs. 10
each)

b) Retained Earnings Rs. 5,00,000
c) 8% Debentures Rs. 7,00,000
Additional Information :

I)  Equity sharesare currently getting dividend Rs. 2 and market price quoted
IS Rs. 17 per share. Expected growth rate is 6%

i) Debentures are issued at par and tax rate for the company is 60%.

i)  Company would liketo go for further expansion of the project. Additiona
firnds required for the same is estimated to Rs. 5,00,000. Management
decided to take Long Term Loan from the Bankers @ 15% per annum.
Calculate Weighted Average Cost of Capital under Existing Capital
Structure and also under Revised Capital Structure.

lClodoe
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C 606 : RECENT TRENDS AND HR ACCOUNTING
(2019 Pattern) (CBCYS) (Semester - VI) (Paper - 1)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) Attempt all questions.

2) Figures to the right indicate full marks.

QI) A) Fill in the blanks (any 4 out of 5) : [4]

1) 1s a human resource concept that describes the level
of enthusiasm and dedication a worker feels toward the job.

(Employee enrichment, Employee enhancement, Employee
empowerment, Employee engagement)

1) research implies systematized investigation into the
matters of employees with an objective to solve their problems.

(Logistics, Computer, Personnel, Accounting)

w) __ helps the employees of the organization to be an

engaged employee of the company.

(Regular demotions, Autocratic work culture, Offering rewards,
Unclear goals and objectives)

iv) An effective HRIS provides the basic functionalities needed for
end-to-end aspects of

(Inventory Management, Personnel Management, Personal
Management, Supply Chain Logistics Management)

V) know what their role is, what their job entails,
and they want to do it.

(Disengaged employees, Disinterested employees, Complaining
employees, Engaged employees)
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B)

©)

Match the following : [4]
1)  Communicating expectations|a) Human resource as an asset
clearly
i1) Believes work is meaningful [b) Indicator of Engaged
employee
1i1) HRIS c) Measure to Employee
Engagement
iv) Human Resource d) Composite of computer
Accounting applications
True or False (any 4 out of 5) : [4]

1)  HRIS obstructs the initiatives of talent management. (True / False)
i1) Disengaged employees often display a greater commitment to the
company’s values and goals. (True / False)

1i1) HRIS assist the managers to define solid strategies of retention.
(True / False)

1v) Personnel research seeks answers to HR problems through the
feeling of individual manager (True / False)

v)  The intention of HR Accounting is to underline the scope of the
Employees in Monetary Terms. (True / False)

(02) Short notes (any 2 out of 4) : [14]
a) Challenges to Employee Engagement
b) Process of Personnel research
c) Objectives of Human resource Audit
d) Components of HRIS
03) Long Answer (any 2 out of 4) : [24]
a) Define Employee Engagement? Explain the factors affecting the
Employee’s Engagement?
b) Explain the various ways through which the employee loyalty can be
accomplished?
c¢) What is Human Resource Information system? Explain the merits and
demerits of the Human Resource Information system?
d) What is HR Valuation? Explain the various methods of Valuation?

e
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T.Y. B.B.A.
D-606 : RECENT TRENDS IN SERVICES AND PROJECT
(2019 Pattern) (CBCS) (Semester - VI)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figures to the right indicate full marks.

Q1) Compulsory Question (Objective Type Questions) : [10]
A) Multiple choice question : [5]

1)  The legal staff, computer operators and accountants are the
examples of services of

a) Government sector b) Private non-profit sector
¢) Manufacturing sector d) Business sector

i1)  Which sector has not benefited from the policy of globalization?
a) Agricultural Sector b) Manufacturing Sector
c¢) Service Sector d) All of the above

1) “Every business is a service business”- Who quoted this sentence?
a) Philip Kotler b) Gary Hamel
¢) Ravi Shankar d) Ramaswamy & Namakumari

1v) The service industry has several emerging trends that organizations
need to be aware of. Which of these should organizations keep a
lookout for?

a) New competitors entering the marketplace
b) Advances in the internet
c) Heightened customer expectations

d) Advances in e-commerce

P.T.O.



v) Customers ultimately determine the services by

a) The type of competitors

b) The levels of marketing effectiveness and operational
efficiency

c¢) The cycle of fluctuations

d) The price of the competitors

B) Answer in one sentence : [5]
a) What do you mean by E-services?
b) What is Rural Enterprise?
¢) What is Franchising?
d) What are educational services?
e) What is an NGO?
02) Long answer questions (Any two) : [20]
a) Explain the types of services in detail.
b) Explain the challenges of the service industry.
c) Explain the need of retail services in detail.
d) Explain the disadvantages of Franchising.
(03) Write short notes on (any four) : [20]
a) Automation in services
b) Concept of Self-service
c) Service enterprises
d) IT enabled Services
e) Differences between global services and Indian services
f)  Financial Services

000
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E 606 : TOURISM DEVELOPMENT IN RURAL INDIA

(2019 Pattern) (CBCS) (Semester - VI)

Time: 2%2Hours] [Max. Marks: 50
I nstructions to the candidates:

1) All questions are compulsory.

2) Figuresto the right indicate full marks.

Q1) Compulsory Question: (Objective Type Questions) [10]
A) Multiple choice questions. [5]
1)  Whichisthecritical determinant of tourism demand
a Race of gender b) Mobility
c) Income d) Education

ii)

Which of thefollowing isacultural tourist attraction
a Museums b) National park
c) Arts d) Folk Lore

Which type of Eco tourism is highly focused on the protection of
nature resources and environmental bio-diversity?

a Splashtourism b) Environmental tourism
c) Social tourism d) Noneof these

Which tourism concept is to protect the production of fruits,
vegetables, flowers, etc?

a Farmtourism b) Agrotourism

c) Farmtourism d) None of these

The concept of Rural tourism

a Traveltoremoteareas b) Travel tonatural areas

c) Traveltourbanareas d) None of these

PT.O.



B) Answer in one sentence : [5]

)  What isaTourism Product?

i)  Stateany two challenges of rural tourism.
i)  Give any two objectives of agro tourism.
Iv)  What isNatural Tourism?

v) State any two benefits of Ecotourism?

02) Long answer questions (Any two) : [20]
a Explainthesignificance of Rural Tourism.
b) Discuss the types of Rural Tourism.
c) Stateand explaintheroleof rural tourismin the economic development
of India.
d) Explaintheroleof technology in Rural Tourism.
(03) Write short notes on (any four) : [20]
ad Importance of Business Plan
b) Roleof Professional agenciesin tourism
c) Villageasaprimary tourism product
d) Roleof government to support rural tourism
e) Agro Tourism
f)  Showcasingrural life, art, culture and heritage through rural tourism.

VVVV
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